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/or  euery  DEALER,  to  examine 

OUR 

LARGE  LIME 

of  Cork  Screws,  Ice  Picks,  Cork  Fullers  Ice 
Cream  Dishes,  Ice  Cream  Spoon*,  Lemon 
Squeezers,  Lime  Squecwrs,  etc., 


For 
1908 
Business 


We  an1  the  largest  manu- 
facturers of  this  line  of  good  , 
all  of  which  an1  desicned  for 
uiKto-date  requirements. 


Wlmolf  Illustrate  J  corals* 
with  prtcot  nn.i  discount! 
■nil  OO  forward**  to  alt 
doalon  on  roqurtt. 


ERIE  SPECIALTY  CO. 

ERIE,  PENN'A,  V.  S.  A. 


"Better  Than  Need  Bi 


No.  4«.  WOOD  LEMON  SQUEEZER,  ii  made  of 

highly  polished 


Has  Nickthd 
Hinge. 
Set  Prict.  ptr  dot 

$400 


hard  Miple.  Bowl 
and  Plunger  of 
Polished  Lignum 


No.  54.    WOODEN  BOTTLE  CORKER.  tf 

NET  PRICE  PER  DOZ  $2.2$ 


THE  GILCHRIST  CO. 

NEWARK.     J*     If     »     NEW  JERSEY 


WOOD  GOODS  OF  QUALITY 


1 


of  Every 
Description 


Step  or 

Extension 

Udders 


horn  wtf  on*  worn  km.**  «..!  you  -  ill  I-  ami  <hnt  our  tm  ol 
eicrl  all  other,  id  milenal.  in  fiiit*.  M>.l  in  rtyta. 

Our  « urrriM.in.  arr  WtM  KHr4  Mi  «••  fM  mmu\r 
1'KIIMI'T  UK  I.I  VI HIE*. 


for  Co 


American  Mfg.  &  Novelty  Co. 

ERIE,  PENNSYLVANIA 


MR.  BUYER-lt's  a  feather  in  your  cap 
every  time  you  add  a  new,  fast  selling 
item  to  your  Dept. 

c  c  ib  ib  1  <=r        *~-\  '  : 


NO  KXTRA  STANOARO  RCQUinKO 

Sanitary  Sink  Strainer 

WILL.    PROVC  A 

BR  I  GMT-  RED  PL-UME 

Our  reduced  price  for  1908  gives  you 

a    better  profit  twice  over  than  any 
other  strainer  for  sinks  procurable. 


THEY'RE  MAOE  TO  OUTWEAR.  NOT  WE  OR  OUT 


The  PRITCHARD-STRONG  CO. 

27  Circle  Street,  Rochester,  IM.  Y. 
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VERITAS  ALUMINUM   FLAT  WARE 

None  Genuine  Without  Thi.  Tr.de  Mark 


G.  M.  THURNAUER  &  BROTHER 


OF 


Imported  House  Furnishing  Goods 

WILL  REMOVE 

ABOUT 

February  1  st,  1 908,  to  their  New  Quarters 
83-85  WORTH  STREET 

Neat  Broadway  NEW  YORK 

Digitized  by  Google 
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CHAMOIS  SKIN  BRUSHES 


MADE  IN  GERMANY 

Use  of  These  Brushes  is  Unlimited 

CAN  BE  USED  ON  GLASSWARE, 
SILVERWARE  OR  BRASS,  MOTOR 
CARS,    CARRIAGES,    ETC.,  ETC. 

Large  Stock  Carried  in  New  York,  Insuring  Prompt 

Deliveries 


We 
Are 
Now 
THE  SOLE 
AGENTS 
For 
These 
Goods 
In 
This 
Country 
And 
Are 
Therefore 
Able; 
To 
QUOTE 
EXCEEDING- 
LY LOW 
PRICES 


Packed  One  Dozen  In  a  Package 
SAMPLES  SENT  TO  RELIABLE  DEALERS  ON  REQUEST 

MARKT  &  CO.,  Ltd. 

193-195  West  St.,  New  York 

HAMBURG  PARIS  LONDON 
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MADE  upon  honor — Built  for  service— Represents  all  that  is  original  and  modern  in  an 
Ice  Cream  Freezer.  Carries  with  it  a  prestige  of  thirty  years  of  continuous  publicity 
and  popularity. 

Back  of  this  are  the  essential  features  which  combined  have  brought  about  tbese 
results.   These  features  are  the  Principle  —Mechanism  -Material  and  Construction. 

The  'Principle  is  the  effective  Triple  Motion  which  produces  the  finest  quality  of  cream 
in  the  quickest  time.  In  the  "  White  Mountain"  Freezer  the  can  and  both  beaters  revolve, 
each  separately  and  at  the  same  time,  producing  three  distinct  and  constant  motions  of  the 
cream. 

The  SfSechanism  consists  of  a  combination  of  three  cog-wheels  that  impart  to  the  Can 
and  beaters  their  separate  motions. 

The  (-Materials  are  the  best  ever  put  into  an  Ice  Cream  Freezer.  The  Tubs  are  of 
selected  white  pine  stock  made  water  proof,  and  we  proclaim  and  insist  that  it  is  the  best 
material  a  freezer  tub  can  be  made  of.  These  Tubs  will  never  get  soggy,  lose  their  shape  or 
smell  unpleasantly.  The  cans  are  of  the  best  quality  of  tin  plate  that  can  be  bought.  The 
beaters  are  of  Malleable  (not  cast)  iron,  and  do  not  break. 

The  Construction  of  the  "  White  Mountain "  freezer  is  as  perfect  as  experience  can 
make  it.  Each  part  contributes  to  the  strength  of  the  whole  and  helps  to  make  the  machine 
exceptionally  durable.  Every  surface  of  the  Freezer  that  comes  in  contact  with  the  cream  is 
plated  with  pure  block  tin  and  all  outside  castings  are  heavily  galvanized  to  prevent  rust. 

A  varied  line  of  Freezers  is  shown  and  described  in  the  "White  Mountain"  catalogue, 
copies  of  which  will  be  cheerfully  supplied  upon  application  to 

The  White  Mountain  Freezer  Co., 

NASHUA,  N.H. 
— — — — — — —— — — —— — — — 
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You  should  have  in  stock  a  full  line  of  Sternau  Modem  Bathroom  Fixtures,  guaranteed  to  give 
satisfactory  service. 

Sternau  Bathroom  Fixture*  are  made  of  BRASS.  HEAVILY  NICKEL-PLATED.  The 
other  material  supplied  with  them  such  as  glass  tumblers,  etc.,  is  of  the  highest  grade. 

Let  us  prove  that  the  fixtures  will  increase  your  sales.     Catalogue,  No.  20  sent  on  request 

New  York  aW——  ~~  »  w   »   •  »  v->^v  Ofc*  rod  Fonojy 

BROADWAY.  Cot    PARK  PLACE  S      STF  R  1\J  A  I  I    1)  <»»  PLYMOUTH  STREET 

CW.P-.Ofc,  *->•    >JlL.I\nrtU    OC   V^W.  BROOKLYN.  N.  Y. 

Makers  of  Fancy  Teakettle*,  Chafing-dishes  and  their  Accessories,  Smoking  Sets,  Candlesticks,  and  Tea  Pots,  etc. 


TUMBLER  AND  TOOTH  BRUSH 
HOLDER  No.  W52 


ROBE  HOOK  No.  6)06 


CRYSTAL  GI-ASS4TOWEL  RACK  No.  S0I9 
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Why  not  have  a 

Kitchen  Specialties  Table 

CONTAINING  VARIOUS  ARTICLES  OF  Sl'KCIAI,  M  Kit  IT  KOH  I  si.  l\  THK 
KITCHEN?  KUCH  A  TABLE  WOULD  UK  ATTRACTIVE  AND  INTKHKSTINCS 
TO  VOIJH  WOMEN  CUSTOMERS. 

Here  are  some  Kitchen  Specialties  that  would  go  nicety  into  such  an  exhibit: 


Improved  Perfection  Tins. 


Round  Shallow 

No.  O.    For  layer  nhH  Md  pie*.  H\  x  1  in..  81  doz. 
No.  I.     For  layer  rakes  and  pir~.  11 J  \  1  in..  $1  :I0  doz. 
No.  2.    Kur  layer  rake*  and  pic?..  10 1  x  I  in.,  $1  doz 

Hound  0##p 
No.  3.    For  Itnif  rake*.  10}  K  _*}  in..  »J  ilox. 
No.        For  loaf  eakrn,  wit li  lnl«\  !IJ  \  *J5  in..  %-  doz. 
No.  7.     For  liiul  i-ake~,  with  t ultr.  lilt  \  '.'J  in.  KM  'I'" 

Oblonx  t>mop 

No.  am.    For  loaf  i-alc«'  or  hread.  .ril  \  9}  \      in..  $'J  doz 
No.  300.     For  loaf  eake  or  liread.  tij  v  10}  x  '2\  in..  $L'  M  doz 


Shaker  Sifters. 


No.  TOO 

Ha  w«i 

No.  ooo. 

No.  M 


For  roll  or  loaf  rake. 


he,  M  \  «} 

For  roll  or  loaf  twJu  8]  n  >» J  \  1 J  in  ,  $2  doz 


\  I  in..  $1  li.'i  doz 


I'or  roll  or  loaf  cake.  !■  \  II  \  '-'J  in  .  $~.7n  doz. 
For  angel  food  cake,  with  lug*  ami  tilde, '.»  x  '.)  \  Jj  in,, 
S.1.75  doz. 

He  M,      I'or  angel  Hood  eake.  with  till*-,  no  lug-, \  !l  \  in., 
$1  40  dot 

The  Improved  Peifei-tion  Tin*  have  the  patented  gioove 
to  prevent  hatter  leaking.  All  other  loow-lmltom  tilts  arc 
worthies*. 


Buffalo  Steam  Egg  Poachers. 


$.'.75  doz. 
The  One- Hand  Sifter. 
Rapid  Strong. 
Most  Durablw.    Most  Effwctiw. 


No.  00. 
No.  0. 
No  l 
No  ■• 

No.  S, 
No.  4. 

No.  a) 
Ho  40, 


Plain  for  ,i  egg",  $3.50  doz 

Etotimwdi       egg*.  ?■'>  *»o  dm 

Plain,  for  ">  egg*.  $5  dojt 

Retinned,  i««r  5  rgg».  $7,r>o  dm 

Plain,  for  5  egg*,  or  pmldingJi,  $S  doz 
Itetinncd.  for  5  eggs,  or  pudding-,.  $11  doz. 
I  jiaineled.  for  .1  eggs.  doz. 
ICnamelfd  l"i  ."i  ikk*.  or  pudding*,  $fl)  doz 


-/?//  these  prices  subject  to  discount,  which  we  will  quote  upon  application. 

\js-\  its  quote  you  mi  our  line  nf  notable  Kitchen  SpecialtioR,  a  portion  of  whirl)  is  shown  above,   Theiw  e/<Mi<i<  a<l<l 

rtrength  In  your  Kitchen  Furnishing  Deportment. 

We  are  Sole  Manufacturers. 

The  Republic  Metalware  Company, 

Buffalo  ::  Chicago  ::  J\[ew  York 
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HERE  is  nothing  mysterious  about  these 
figures;  they  simply  signify  that  a  new 
line  of  High  Grade  Brass  Bath  Room 
Fixtures  that  can  be  retailed  at  from  25c  to 
$1.00  are  illustrated  in  our  Latest  Catalog  on 
pages  33  to, 45.  The  Copper,  Brass  and  Tin 
kettles  are  shown  on  pages  23  to  28.  There 
is  more  to  say,  but  we  would  rather  mail 
you  our  Catalog  No.  6,  which  speaks  for  itself. 
May  we  send  you  one  with  discount  sheet? 


/g:ATheH.&H.ManufacturingCo.  gfji 

Vj4tt--'      550-562  W.  25th  Street,  New  York  City 


"V  —  6  — 


WEAR-EVER 


ALUMINUM  UTEJMSILS 


#  i 


...  ■  fjlj§fr  / 


WL'RL  BUSY  MAKING 


WEAR-EVER"  SLUM  UTENSILS 


AND  FILLING  ORDLRS 

You  know  the  "whys"  and  "wherefores" 
if  you  sell  them.   If  you  don't-  well, 
.  just  remember  that  "WLAR- 
E,VLR"  utensils  are  not  only 
sellers   but  repeaters. 

HLRE.  ARE,  THE,  REASONS: 

They  arc  made  of  aluminum  99  %  pure. 

The  sheet  is  extra  hard  and  thick. 

A  special  electric  finish  ifl  placed  00  tin- 
inside  which  prevents,  largely,  dis- 
coloring. 

Spouts  arc  attached  without  seams  or  joints, 
They  are  strong,  but  light  in  weight. 
They  present  a  beautiful  appearance  when 
displayed  for  sale. 


At  Bauxite,  Ark.,  we  mine  the  ore; 

At  K.  St.  Louis,  we  refine  the  ore; 

At  Niagara  Falls  and  Massena,  N.  Y.,  we 

convert  the  refined  ore  into  pigs  or 

ingots; 

At  New  Kensington,  Pa.,  we  roll  the  sheet 
and  make  the  finished  "Wear-ever" 
utensils. 

In  other  words  this  means  "from  ore  bed 
direct  to  you." 


A  card  will  bring  to  your  desk  catalogue, 
prices,  discounts  and  further  information. 


THE  ALUMINUM  COOKING  UTENSIL  CO.,  Pittsburgh,  Pa. 
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BE.NGALIA 


Alcohol  Incandescent  Light  Burner 


lOO  CANDLE  POWER 


Can  be  used  on  any  ordinary  IQerosene  Lamp.  No  blacking  of  mantle.  Wind  Proof. 
Absolutely  safe.  Use  ordinary  gas  mantle.  Superior  to  any  incandescent  gas  burner. 
Consumption  one  quart  of  denatured  alcohol  in  16  hours.  Cost  ^  of  a  cent  per  hour. 
No  soot.  No  smell.  Absolutely  no  danger.  No  burning  wick.  Very  simple,  a  child  can 
light  it  Absolutely  odorless.  I  also  supply  brass  founts,  store  and  table  lamps  for  this 
burner.   Also  Sole  Agents  for  the  Kerosene  Incandescent  Burner. 


G^"*^\¥-I1^  Importer  and  Sole  Agent 
•  KJ  A  11^1  f    the  United  States  and  Can 


for 
Canada 
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"  BENGALI  A" 

Jilcohol  Blue  Flame  Cooking  Stoves 

ABSOLUTELY  SAFE.  ODORLESS 


•Yo.  6— With  2  Brass  Founts,  Heavy  Bronzed  Cast  Iron  Stove. 

No.  7— With  2  Galvanized  Tin  Founts,  Heavy  Bronzed  Cast  Iron  Stove. 


WITH  REGULATOR 

I 

Beautiful  Brass  Fount,  Blue  or  White  Enamelled  Body. 

Consumption  one  quart  per  18  hours.    One  quart  of  water  boils  in  5  minutes. 

WRITE   FOR  CATALOGUE  AND   PRICK  LIST 


335  Broadway,  New  York 

—  9  — 


DO  YOU  HANDLE  THEM  ? 

The  "DeVaux"  Sanitary 
Metallic  Refrigerators 


\  7 


W>Ui  V«ull.  Ck—b., 


wuk  »  Hi  CM* 


Made  entirely  of  GALVANIZED  STEEL  SHEETS 
rust  proof— cannot  wear  out,  warp  or  shrink.    The  walls 
are  one  inch  apart,  perfectly  tight,  making  a  dead  air  space 
(which  is  the  best  known  non-conductor  of  heat),  and  are 
also  lined  with  a  heavy  refrigerator  insulation. 

Has  ADJUSTABLE^  REVOLVING  SHELVES}  no 
reaching  over  dishes  to  secure  the  article  desired.   SIMPLY  TURN  THE  SHELF  and  the  article  or  space  is  in  front. 

The  NON-SWEATING  APRON,  immediately  beneath  the  ice  chest,  prevents  any  moisture  from  collecting  in 
the  food  chamber,  and  keeps  the  air  perfectly  dry  and  cold.  . 

A  SPECIAL  CHAMBER,  if  so  desired,  separate  from  the  food  compartment,  for  the  purpose  of  keeping  green 
vegetables,  berries,  fruit,  etc.,  (which  do  not  require  as  low  a  degree  of  temperature  as  other  foods). 

The  "DEVAUX"  is  the  acme  of  perfection;  saves  ice,  keeps  cooler,  lasts  longer,  easier  cleaned  (as  all  parts  are 
removable  and  there  are  no  corners  to  accumulate  dirt  and  breed  disease),  than  any  wood  refrigerator. 

SECURE  CATALOGUE  AND  DISCOUNTS  TO  DEALERS 

HOME  METALLIC  REFRIGERATOR  COMPANY,  Albert  Lea,  Minnesota 

Distributors:  NEW  YORK  HOUSE  FURNISHING  GOODS  CO.,  93  Reade  St.,  New  York 
FARWELL,  OZMUN,  KIRK  k  CO..  St.  Paul,  Minn.  JOHN  A.  DUNN  CO.,  St.  Anthony  Park,  St.  Paul,  linn. 


BALDWIN  DRY  AIR  REFRIGERATORS 

You  didn't  send  for  our  new  catalogue — probably  were  busy  with  holiday  goods  and  over- 
looked it.    We'd  be  glad  to  send  it  and  the  only  expense  to  you  is  a  postal. 

You  should  know  more  about  Baldwin  Refrigerators  and  their  Dry  Air  Circulation.  You 
should  know  why  Baldwins  are  easier  to  sell  and  please  the  user  better  than  other  sorts. 

Baldwin  Dry  Air  Circulation — that's  the  secret.  It's  different,  and  makes  the  Baldwin  the 
coldest,  dryest.  sweetest  refrigerator  built.  Cold  air  is  rushed  to  bottom  of  storage  room  in  one 
big  sweep,  and  rises  to  the  ice  again  as  it  gradually  becomes  warmer.  Moisture  and  odors  from 
the  food  are  condensed  on  the  ice  and  pass  off  through  the  drip.  Other  makes  just  let  the  cold 
air  loose  at  the  top  of  the  storage  room  and  it  works  it's  way  down  any  old  way  it  can,  or  can't 
(mostly  can't),  only  half  doing  the  work. 

Just  about  the  same  comparison  between  Baldwins  and  others  as  between  a  good  old  solid 
Vermont  blizzard  and  a  measly  sleet  drizzle  in  April. 

Baldwins  arc  "now"  in  all  the  little  details  which  please  a  woman's  eye.    The  appearance  is 

neat,  the  designs  attractive  and  proportions  are  correct  to  give  the 
most  room  for  the  least  money — small  mouldings  and  big  bodies. 
You  get  what  you  pay  for  in  Baldwins. 

We  can  furnish  anything  from  a  good  soft  wood,  zinc-lined  article 
up  to  a  handsome  solid  oak,  hand  rubbed  white  Opalite  glass-lined 
refrigerator. 

Why  not  get  next  to  an  article  which  has  been  "right"  every 
day  for  over  thirty  years,  and  will  stay  with  your  customer  for  fifty 
years,  if  he  uses  it  right? 

The  dealer  who  wtnu  a  refrigerator  to  give  out  io  two  or  three  aeosona,  so  ha  tan  aatl  another  10  tftw 
out  in  two  or  three  vrarv  pcrhapt)  cao?t  gat  it  from  ua.   We  don't  make  that  kind.    Our  price,  an  not  too  hlita 

The   Baldwin   Refrigerator  Co.,   Burlington,  Vermont 

TkU  ll  a  l»OS  taldwlo.  H.  F..  HTIHTKVANT.  J.  W.  HEI.I.MAN, 

It  looka  good  10  M.  IN  Hurren  Street,  New  York  161  No.  .Sprint  S«.,  Loo  Anejoleo,  Cart. 
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(INCOR.POKil.TED) 


Importers  of  Kjtchen  and 
Housefurnishing  Goods 

22  Fifth  Avenue,  Chicago,  III. 
5/9  Missouri  Trust  Bldg.,  St.  Louis,  Mo. 


The  Largest  and  Finest  Line  in  the  World 

We  are  the  .sole  American  agents  of  the 
famous  woodenware  factory  of  Arthur  Fiber, 
Bietigham,  Germany,  the  largest  manufacturer 
of  high-grade  woodenware  in  the  world. 

The  material  and  finish  of  the  Faber  line  is 
superior  to  that  of  any  other,  either  domestic  or 
imported.  The  prices  laid  down  in  this  country 
are  such  that  we  compete  successfully  with  any 
line  of  woodenware  sold  in  the  United  States. 
From  the  smallest  becchwood  kitchen  utensil  to 
the  most  elaborate  mahogany  serving  tray  each 
piece  is  as  near  perfection  in  material  and  work- 
manship as  human  skill  can  make  it. 

We  carry  a  complete  stock  of  over  1000  dif- 
ferent articles  in  woodenware  and  make  prompt 
deliveries. 

QUA LITY  AT  THE  RIGHT  PRICE 


SHELF  LACE 

(IMPORTED) 

If  you  have  not  yet  seen  this  beautiful  line  ask  us  for  our 
5)00  Original  Pattern  Book.  It  is  the  line  that  gets  trade 
to  your  shelf  paper  section,  for  the  price  is  right. 

We  furnish  display  signs  and  nickel-plated  display  stands, 
an  ornament  to  any  store.    Prompt  delivery. 


DO  NOT  FAIL  TO  WRITE  US 
TO-DAY. 
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1 PODSE  FURNISHING  HOODS  SHOW 


MARCH  2d-7th,  1908 


ALL  FORMER 
SHOWS 
WILL  BE 

SURPASSED 
IN  EVERY 

PARTICULAR 


TO  BE  HELD  AT 

GRAND  CENTRAL  PALACE 

LEXINGTON  AVE.  AND  43rd  ST., 
NEW  YORK  CITY. 

50,000  Square  feet  of  floor  space  will  be  used  to  display  the  goods  of 
leading  manufacturers  of  house  furnishing  goods,  crockery,  glass- 
ware, &c,  &c. 

Manufacturers  should  write  for  plans  and  particulars  now-  TO-DAY, 
in  order  to  secure  choice  of  positions. 

I.    B.   SCOTT,   SOLE  MANAGER, 
59-61  PARK  PLACE,  NEW  YORK. 
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THE  DEMAND  IS  FOR 


iThe 


Bissell 


AS  another  proof  of  the  constantly  growing  demand  for  the  Bissell  sweeper, 
notwithstanding  the  money  stringency  that  broke  upon  the  country  about 
Nov.  1st,  and  the  general  upsetting  of  trade  that  followed,  we  closed  Dec. 
31st  the  largest  year's  business  in  our  history.  It  takes  recognized  mechanical 
superiority  and  a  strong  advertising  campaign  to  make  such  results  possible,  in 
the  face  of  the  wide-spread  conservatism  that  prevailed  from  Nov.  1st  to  the 
close  of  the  year. 

For  the  year  1908  our  advertising  will  be  bigger,  broader  and  better  than 
anything  we  have  ever  done  in  the  past,  and  this  will  mean  increased  demand  for 
the  Bissell  and  greater  profit  to  our  customers. 

Bear  in  mind  that  Price  Maintenance  &a  applied  to  the  Bissell  means  some- 
thing, as  it  assures  to  every  dealer  handling  our  sweeper  a  good  margin  of  profit. 

Write  for  our  New  Year's  Offer. 

BISSELL  CARPET  SWEEPER  CO. 

GRAND  RAPIDS,  MICH. 

Largest  and  only  exclusive  manufacturers 
of  carpet  sweepers  in  the  world  


Nmw  York 


London 


BraaehHi 

Niagara  FatU,  Ont. 


Parts,  Franca 


WHAT'S  THE  USE 

selling  cheap  refrigerators  at  small  profit  when  your 
customers  prefer  to  pay  you  twice  as  much  for  the 

LEONARD  CLEANABLE 

"Hade  in  Grand  Rapids."  That's  one  reason  why 
they  want  it.  Round  corners;  polished  oak;  nickel 
trim;  nine  walls;  porcelain  lined.  People  read  about 
them  in  the  magazines.  We  sell  only  through  the 
trnde  and  help  our  dealers  with  advertising  matter. 

Write  for  Catalocur  and  thm  Agency 


G.  R.  REFRIGERATOR  CO, 


22  MARKET  STREET. 
GRAND  RAPIDS,  MICH. 


J 
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OUR  ADJUSTABLE  IRONING 
BOARD  PADS 

are  made  of  the  best  quality  of  stout  muslin, 
enveloping  a  thick  layer  of* soft  felt,  making 
the  but  possible  Ironing  lurtacc. 


They  arc 

ally  adjusted  to  boards  of  any  style  or 
shape.  When  the  top  surface  is  soiled  the 
pad  may  be  revestd.  or  the  felt  withdrawn, 
and  cover  washed. 

Frank  B.  Wilbtrt.  10  Croccnt  Terrace, 
So.  Norwalk.  Conn.,  representing;  Phila- 
delphia, N.Y.  City  and  New  England  Statci 


ASBESTOS  TABLE  MATS  °"  "«FECTI0N 

IRON  HOLDERS 

GUARANTEED  TO  PROTECT  THE  DINING 

TABLE.  HEAT-  PROOF  AND  WATER  FROOF  Arethe  b"lon  them»rkct 

They  are  made  of  a  thick 

felt   pad    inclosed    in  a> 

Strong  flannel  cover, 

treated  with  a  chemical 

solution  which  makes  them 

HEAT-PROOF 


Made  to  cover  the  entire  table  top.  Fold  into  small  compart  siae. 
Extend  to  length  of  any  table.  Detachable  and  washable  covers. 

ALSO  ROUND  AND  OVAL  PLATTER  MATS,  SIX  SIZES 
writs  for  Samples,  Circulars  and  Prices 

Chicago  Asbestos  Table  Mat  Co. 

760  West  lake  Street,  Chicago,  III 


GOODS  MANUFACTURED 


BY- 


THE  CENTRAL  STAMPING  CO. 

24  CLIFF  STREET,  NEW  YORK  CITY,  and  NEWARK,  N.  J. 

Be*tdes  "  snRUHft-AlUMIMUM  tKAAKUD  WARS  "  w«  manufacture  the  following  full  Untiol  Good*:  Deep  Stamped 
Ware.  Shallow  Stamped  War*.  J  i  niters'  1  rim  mi  nits.  Metallic  Sieve*.  Spoon*.  Japanned  Warr.  Extra  Heavy 
Japanned  Ware.  Tea  Tray*.  Common  Pieced  Ware,  "  f.  S."  Pieced  Ware.  Heavy  Polished  Pieced  Ware.  Planished 
Ware.  Britannia  Ware,  Copper  and  Br***  Ware  Good*.  Nickel  and  Plated  Ware.  Milk  Kettle*  and  Dairy  Supplier 
Sheet  Iron  War*. Galvanised  Iron  Ware 


Oer  Nrw  Tin  Wn  Is  the  Httry  Sort  PURITAN  WARE    Send  for  Catalogue 

COAL  MOOS.  We  wish  to  call  your  special  attention  to  our  New  "  Co- 
lumbia "  Coal  Hod.  which  ha«  ft  deep  foot,  Urge  wire  at  top  and  mad* 
nf  heavy  material,  which  make*  it  a  treat  seller.  We  also  make  our 
high  tirade  foods,  the  "Central  "  Coal  Hod*,  which  are  stall  heavier 
goods,  and  are;  made  for  the  be*t  class  of  trade.  We  make  all  these 
good*  in  sise*  15,  16,  17  and  18  inches.  Open  and  Funnel,  Black  and 
Galvanised.  »ni]  Black  ornamented.  On  the  "  Central "  Coal  Hod  we 
furnish  the  Spiral  Handle  on  Bail*- 

ASH  AM  ftAftJAK  CAMS.  We  have  a  large  and  complete  line  of  all 
grade*.  The  "Giant  "  is  unsurpassed  a*  to  strength  and  durability,  to 
which  we  call  your  notice. 

Oft.  WASTE  CAWS,  We  also  make  a  full  line  of  Galvanised  Iron  Ware, 
and  can  fill  all  orders  promptly.  We  wilt  furnish  booklets  for  any  of 
these  articles,  or  a  catalogue,  covering  our  entire  line  of  good*,  upon 
application. 
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GENUINE  PHILADELPHIA  LAWN  MOWER 


17  Styles  Hand  and  5  of  Horse  Mowers.   3  to  8  Blades,  0}  to  12-inch  Wheels 

THE    LARGEST   LINE   OF   HIGH-GRADE    MOWERS  MADE. 
SOME  ARE  ADAPTED  TO  ALL  MARKETS  OF  THE  WORLD 


The  Philadelphia  Lawn  Mower  Company 

3101  to  3109  CHESTNUT  STREET,  PHILADELPHIA,  PA.,  U.  S.  A. 
London  Warehouse,  14  and  16  Scrutton  St,  Finsbury,  L  C.      New  York  Salesroom,  18  Warren  St  H.  E.  Sturtevant  Mgr 


NicKtKauser  ®>  Levy 

Office  and  Salesrooms!  Java  and  Provost  Sts.,  Brooklyn,  N.  Y. 


MANUFACTURERS  Or 


Tin  Ware,  Japanned  Ware,  Galvanized 
Iron  Ware  and  Oil  Cooking  Stoves 

As  well  as 

HOUSE  FURNISHING  SPECIALTIES  THAT  SELL  ON  SIGHT 

We  make  Cake  Closets  and  Roll  Top  Bread 
and  Cake  Boxes  in  Assorted  Colon 


ViVt  tY 
lllXlllItll 


imtmat  cmtatogum 
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OPALITE  GLASS  LINED  REFRIGERATORS 


Positively  Sanitary—Easily  Cleaned.  The 
"  Neptune  Insulation "  used  in  these  Re- 
frigerators is  the  best  non-conductor  of  heat 
known. 

Extra  heavy  doors,  metal  ice  racks,  steel 
wire  mesh  shelves,  removable  waste  pipe, 
round  corners  and  cabinet  finish  are  only  a 
few  of  the  notable  features  of  the  "  Opalite." 


ASK  Ft)*  CATALOG  OF  FULL  LIKI 


ct«re4  by 


COOPER  &  McKEE 

113.  115.  117.  119.  121  146.  148.  150.  152. 154 

Lorimer  Street  Middleton  Street 

Office 

11*  Uriaer  Street 
Brooklyn.  N.  Y..  U.  S.  A. 


&f>e  Snow-Flake  Freezer 


'  1  know  li  is  pun.    I  aimti*  it  mywslf  with  i 
SNOW-FLAKE  FREEZER " 

1-3  the  Price 


The  Latest  Out 
A  Money  Maker 

The  Greatest 
Seller  on  the 
Market   m  ttt 

A  practical,  durable,  sanitary,  one- 
quart  ice-cream  freeter  to  •ell  at 

Seventy-five  Cents 

The  Snow-Flake  Frreier  ia  not  a 
novelty,  but  one  of  the  moat  useful, 
necessary  and  convenient  of  all  house- 
hold utensils. 


Hhowins  lb*  sLaspfljsjiS1 


1-6  the  Ice 


l-lO  the  Work 


A  six-inch  cube  of  ice  is  all  that  is  required  for  one-quart  of  Ice-Cream  or  Sherbet.  Three  to  five  minutes  time  and  the  least  possi- 
ble amount  of  work,  in  fact  you  cannot  call  it  work.  More  like  turning  a  telephone  crank  than  an  ice-cream  f  reiser.  Does  the  work 
quicker  and  better  than  any  of  the  old  freeters.  A  phenomenal  seller.  Sells  the  year  round.  Indispensable  for  the  sick  room.  The 
one-quart  is  a  great  toy  for  a  girl  or  boy.    /  quart,  73c;  2  quart,  SI.OO;  4  quart,  SI. SO. 

PRICES   AND   SAMPLES  ON  REQUEST 


SNOW-FLAKE  MFG.  CO.,  225  Fifth  Ave.,  New  York  City 
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Every  Buyer  of  Carpet  Sweepers 

Ought  to  Know 

That  the  National  Sweeper  Company  nukes  a  line  of  sweepers  listing  in 
price  from  $18.00  to  $54.00. 

That  every  sweeper  in  the  line  is  superior,  point  by  point,  to  any 


That  Nationals  are  made  in  the  most  complete  sweeper  factory  in  the 


wo 


rid. 


That  Display  Stands  and  other  sales  helps  are  furnished. 
That  shipments  can  be  made  promptly — in  a  hurry  if  need  be. 

That  every  one  of  the  sweepers  in  a  shipment  is  packed  securely  in  dust  proof,  heavy  carton. 
That  the  finish  is  right — that  every  detail  of  the  sweeper  is  right — and  that  the  price  is  right 

ONE  OF  THE  TRIPLE  MEDAL  LINE 

There's  something  new  in  carpet  sweepers  that  IS  new— ask  us.  ^  ff 

Get  in  early.    Write  today. 

NATIONAL   SWEEPER  CO., 

96  WARREN  ST.,  NEWARK,  N.  J. 


WATCH  OUT  FOR  OUR  NEW  TRADE  MARK 


JUST  A  HINT 


These 

of  the  many 


values  in 


Wise  Buyers'  Line 


W«  MBulKtiar*  •  larg*  variety  at 

Exclusive  Designs  tn  Bath-room  Accessories, 
Moulding  Hooks,  Metal  Rules  and  Squares, 
Cleavers  and  Mincing  Knives 

It  will  p«y  to  get  our  Catalog!!*  b.for. 
•la 


FORSYTH  MANUFACTURING  CO. 


BUFFALO,  N.Y. 
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ICE  CREAM 

FREEZERS 

THAT  SELL 


THEY  EXCEL  IN 
Easy  Running 
Quick  Freezing 
Economy 
Convenience 
Practical  Result* 


THEY  ARE 
Well  Advertised 
In  Demand 
L'aslly  Sold 

Satisfactory  la  Use 
Of  Known  Reputation 


THEY 
ARE  SOLD 
BY  LEADING 
JOBBERS 
EVERYWHERE 

Our  line  of  Freezers  comprises  the  largest  variety  made  in  any  one  fac- 
tory. They  embody  all  that  is  host  and  of  intrinsic  merit  in  a  Freezer. 
Send  for  1907  Freezer  Book,  illustrating  these  and  the  new  "AMERICAN 
TWIN  FREEZER." 

NORTH  BROS.  MFG.  CO.,  Philadelphia,  Pa„  U.  S.  A. 


ELY'S  LINE  OF  DANDIES 


There  are  Better  Ones  in  Our 
Free  Catalogue 

Write  To-day 


ELY'S  DANDY  Mo.  4    CARPFT  BEATIK 


i 


UVT'l  DANDY  No.  4  TOWtL  RACE 


WE  MANUFACTURE 
9  Different  Styles 

Of  Carpet  Boaters 

16  Different  Styles 
of  Mop  Handles 

AND 

Many  Other 
House  Hold 
Articles 


ELY'S  OANOV  No.  IS 
Yor  ih.  Homo 


ELY'S  DANDY  No.  S.  Tor  Janitor  ana  Motol  Trado 

THEO.  J.  ELY  MFG.  CO.  -  Girard,  Pa 
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PATENT  SAD  IRONS 


ire  made  to  please 
your  trade.  Their 
improvement*  are  so. 
radical  that  they  are  in- 
stantly observed  and 
appreciated  by  every 
woman  who  sees  them. 
Their  beauty  of  con- 
traction and  finish 
pleases  the  eye.  Ai  to 
their  durability  and 
labor  laving  features, 
you  cannot  promise  too 
much.  They  will  live 
up  to  every  claim  you 
can  make  for  them. 
Patent  Sad  irons  never 
disappoint.  There  are 
no  comebacks.  No 
repairs. 

Note  the  new  patent 
lock  attachment  on 
Patent  Sad  Irons.  This 
is  the  most  easily  oper- 
ated lock  attachment 
on  the  market  and  is 
possessed  by  no  other 
iron.  It  is  snapped 
open  or  closed  by  a 
simple  movement  of 
the  thumb  and  clutches 
the  iron  with  a  vise- 
like grip  that  permits 
no  loosening  or  vi- 
bration while  in  use. 


-No  Risk—  Good  Profits  for  You- 


Wc  do  not  ask  you  to  stock  Patent  Sad  Irons,  and  take  chances  on  selling  them.  WE  GUARANTEE 
THE  SALE,  by  taking  back  the  goods  and  crediting  you  with  them,  at  any  time,  if  you  become  for 
any  reason  dissatisfied. 

PATENT  SAD  IRONS  are  the  best  premium  proposition  on  the  market. 

You  can  put  in  a  line  for  a  very  small  investment. 
Your  profits  are  liberal  on  Patent  Sad  Irons.       They  move  quickly. 

TirDT'l'L*  TT\  T\  A  V  ^or  ^ur  Booklet,  with  illustrations  of  the  Seven  kinds  of  sad  iron  sets  we  make.  You  get 
W  lvl  1  L*  I  V/- l/x"\.  1  the  whole  story  in  a  nutshell.  It  is  to  your  advantage  to  get  acquainted  with  this  line  AT 
ONCE.  Correspondence  invited  Department  Stores,  Housefurnishing  Stores,  Hardware  Dealers,  Tea  Houses,  Cereal  Mfrs,  etc. 

PATENT  SAD  IRON  MFG.  CO. 

OFFICE  AND  FACTORY 

1444  Mulberry  Street    -    Reading,  Pennsylvania 

NET  YORK  OFFICE)   IM  FIFTH  AVENUE,  NEW  YORK 
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CiPM  DEmOHSTRRTlONS  REVIVE  TRADE 

We  MaKc  a  Specialty 

of  Demonstrating  Ovr 
House  Furnishing 
Specialties  for 
the  Trade 


Our  Van  Deusen 
Specialties 


™£VanDeusenEggWliip 

Especially  designed  for  whipping: 
the  whiles  Of  circs.  For  cleanliness 
nnd  convenience  it  it  unequalcd. 
Made  in  two  sizes  to  retail  at  5  and 
10  cents,  at  a  good  profit. 


The  Van  Deusen 
Measuring  Cup 


Retails  at  5c  at  a  good  profit. 


Van  Deusen  Cake  Moulds 

Simple  and  easy  to  operate,  hav- 
ing openings  at  the  bottom,  covered 
with  slides,  through  which  a  knife  is 
inserted  and  the  cake  loosened  when 
it  is  to  be  removed.  Afford  good 
profit. 


The  Only  One 
That  Will 
Please  ALL 
Your 
Customers 


% 

iry,  as  in  the  V. 
The  other 

of  smooth  VJViB 
steel,  to  be   used  when  th  t  ftfi* 
corn  is  preferred  popped  in 
the  seasoning  (like  grandma 
popped  it  in  the  kettle). 

Sell  on  Sight 


One 

made  of.  wire  like  <* 
the  ordinary  pop- 
per.  to  be  used  when 
the  corn  is 


Arrange  lor  a  Demonstration  in  Your 


No  Dealer  Should 
Miss 


Ncverslip  Kettle  Cover 

Mailt  Willi  projection"  at  each  aid*,  which 
lH»k  under  the  bail  of  the  kettle  and  thereby 
hold  it  firmly  lit  |.l»ee.  Write  for  •|«eial 
introductory  offer. 


Superior  Cream 
Dipper 


For  dipping  c 
bottler  Will  be 
many  who  wlab 
bottle*,  and  want  to  .are 


milk 
the 


Superior 

summing 

Spoon 


The  (lr»t  practical  Skim- 
mer ever  placed  on  the 
market  (or  removing  the 
•cum  from  foodi  while 
batata* 


SUPERIOR  CLOTHES  DRYERS 

The  only  practical  device  ever  invented  for  drying  clothe*  (mm  a  Win- 
dow, Balcony  or  Veranda. 

Theet  Dryer*  »ave  much  ipace,  time  and  labor;  prevent  the  Healing  or 
wiling  of  clothe*  and  iniure  i*rfect  drying.  A»  modem  requirement* 
have  long  demanded  dryer,  of  tb»  kmd.  and  a*  the*  are  the  only  one* 
that  fill  *uocei«fully  all  the  requirement*,  they  do  not  have  to  wa.t  (or  a 
demand  to  be  created. 

They  are  put  up««  eerily  a>  a  1 


WRITE  FOR  CATALOGUE,  PRICES  AMD  PARTICULARS 


C.  A.  CHAPMAN,  Manufacturer,  Geneva,  N.  Y. 
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UDELL  LADD 

THE  STANDARD   OF  THE  WORLD 


ERS 


HOUSEFURNISHINGS, 
WOODENWARE, 

STEP, 
EXTENSION 

AND 

LONG 

LADDERS 

A  NEW  Ladder  Booklet  with 
"rock  bottom"  prices  15  yours 
for  the  asking. 


Contract  NOW  for  1908 


UNIQUE  STEP  LADDER 

Vm  best  I  wider  (or  the  money  in  the  country. 


■THE- 


STAR  STEP  LADDER 

Tin  stroniest  cheap  ladder  ever  produced. 
OFFICE    AND  FACTORY 

INDIANAPOLIS,  IND. 


UDELL  WORKS 

EASTERN  REPRESENTATIVES,  W.  A  STOKES  I  CO.  30  WARREN  ST.,  NEW  YORK,  N.  Y 


£SS  BUFFALO  MANUFACTURING  CO.,  BUFFAL0 


N.  Y. 


MANUFACTURERS     O  W 


HIGH  QRADE  STANDARD  METALWARE 

Absolutely  None  Better  Made 


WRITE  FOR  CATALOG 


Water  Filters,  Chafing  Dishes,  Water  Coolers,  Cof' 
fee  Extractors,  Table  Kettles  and  Stands,  Cuspi- 
dors, Wine  Coolers,  Nursery  Chests,  Baking  Dishes, 
Candlesticks,  Crumb  Trays  and  Scrapers,  Tea  and 
Bar  Urns,  Coal  Vases  and  Hods,  Bath  Room  Fix- 
tures, Match  Safes,  Etc. 


Afford  Us  the  Opportunity 
to  Convince  You. 


BRJtXIH  OFFICES 

it  Warrrm  ItrlH  J* mm  r„k 

MJO  ^rnpnfto,  Jtrret.    Dmv*r,  Cel. 
4a  Dtarborn  Strewt.  CftffSfO 
3S»  UimtttlngtUH  St..  Batten.  Matt. 
SI  Tmngm  Stmt,  Toronto.  Canada 
and   London,  England 
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"Sesco"  "BIue»»"WWte" 


The  well  and  favorably  known 
old  style,  gray 
mottled  enameled 
ware.  We  poai- 
tively  irive  the 
buyer  more  for 
his  money  in  this 
frrade  than  can 
be  had  in  any 
other  M  A  K  E. 
GRADE  or 
STYLEofEN  AMELED 
WARE. 


Our  standard  grade, 

i  s  e  d  enameled 
ware  it  the  most 
attractive  ware 
on  the  market 
without  e  x  c  c  p  - 
tion.  It  is  a 
most  beautiful 
color,  very  dur- 
able and  an  easy 
rapid  seller  at 
a  POPULAR 
PRICE. 


Writ*  ua  NOW  for  Now  19 O 8  Catalogue  and 
ltd 


Pull  Uihm  o«  Both  Warn,  ant  DMtawi  Maaatactae**  by 

Star  *  Enameling  and  Stamping  Co. 

Pittsburg.  Pa. 


Best  Refrigerator  Quality  Means 


Alaska  Quality 

Our  plant,  constructed  expressly  for 
the  manufacture  of  refrigerators,  equipped 
with  the  most  modern  machinery  in  the 
market,  is  one  of  the  most  complete  plants 
of  its  kind  in  the  country. 

Alaska  Refilplois 


produce  a  maximum  of  cold  air  with  a  minimum  consumption  of  ice.  They  preserve  food 
perfectly,  and  are  absolutely  sanitary-  The  cross  sectional  cut  above  shows  the  Alaska 
system  of  circulation,  the  most  simple  and  at  the  same  time  the  most  efficient  system  in  use. 


ASK  FOR  COMPLETE  CATALOOU 


ALASKA  REFRIGERATOR  CO.,  MUSKEGON,  MICH. 


L.  at.  MOON. 


,  33  W, 


St..  N.  Y. 
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The  Basket  Importing  Co.,  Inc. 

Juccanori  to 

THEO.  OLLESHEIMER  (EL  BROS. 

IMPORTERS  AND  MANUFACTURERS 

139  Dutne  St.  t»  62-66  Thomas  St.,  NEW  YORK 

T.Uphon.,  S789  Worth 
Our  Af  •if  Lines  for  t90&  are  now  on  display  in  out  inowfOOtns 

SPECIALTIES      Willow  Ware,    BasKets.  Steins.  House 
Furnishing  Goods.  Kitchen  Ware.  Bar  Supplies 
5  and  lO  Cent  Goods 
All  ordort  from  Stock  at  Shortest  Notice.   Special  department  for 
Import  Orders. 

I.nritt-i<  variety  ..f 
Faiw)  Hft»k«»  fr.r 


boli day  trade. 
IVicf"  will  »uit  tli* 

tlin*t  riurful  buy* 

n.  Ymir  inspec- 
tion invito). 


IN 

OVER, 

HH>N 


'The 


Right  through  the  "talked"  financial  string- 
ency "WHITE  MOUNTAIN"  Refrigerators 
established  the  World's  "high-water  mark" 
for  Refrigerator  Sales. 

THE 

STONE  WHITE  I 

with  gleaming,  SNOW-WHITE  SOLID  8TONE 
provision  chambers— made  only  in  the  World's 
Largest  Refrigerator  Factory. 


"STONE  WHITE"  firmly  established  In  "Over  a  Million  Horn**"  BECAUSE  It  has 
NO  Opal  Clan  to  Break.  MO  Porcelain  to  Crock.  NO  Exposed  Wood  to 
ABSORB   IMPURITIES.       NO  Aluminum    to   CRUMBLE   and  RETAIN  DIRT. 

MAINE  MANUFACTURING  COMPANY,  NASHUA,  N.  H. 

O  PFIOEa: 

•T.   LOUIS.   MO.  SAN  ANTONIO,  TEXAS. 

iNCUCO,  CAL.  ST.  PAUL.  MINN. 
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■  W  A  N  O  H       O  F  F  I  C  C  S  - 

MASS.  NEW  YORK  CITY.  ST.   LOUIS.  MO. 

KANSAS  CITT.  MO.  SAN   FRANCISCO.  CAL.. 


We  Can  Make — 


When  you  have  completed  your  January  Inventory  you  will 
without  doubt  find  that  your  stock  is  very  low.  You  will 
want  goods  at  once;  you  can't  afford  to  wait  two  or  three 
or  four  months.  Your  trade  must  be  supplied  or  lost. 
Thousands  of  other  dealers  will  find  themselves  in  exactly 
the  same  fix.  This  means  an  abnormal  demand  for  goods, — 
a  demand  which  few  manufacturers  will  be  prepared  to  meet. 

Get  In  Your  Orders  Now  Before 


Ideal  "Double  Coated  Gray  Steel  Enameled  Ware 

New  England  Gray  Steel  Enameled  Ware 

Turquoise  Blue  (  White  Lined)  Steel  Enameled  Ware 

Blue  and  White  Steel  Enameled  Ware 

All  White  Steel  Enameled  Ware 

Also  a  Full  Line  of  Galvanized  and  Tin  Ware 

Full  Line  of  Samples  Displayed 

The  New  England 

Factories:  MIDDLETOWN,  CONN. 

H.  GINSBURG 
736  Broadway 

Digitized  by  Ooo 


■Prompt  Deliveries 


In  spite  of  business  conditions  during  the  past  three  months 
we  have  kept  our  factories  running  steadily  day  and  night, 
and  as  a  result  we  are  in  a  position  to  ship  orders  promptly. 
We  have  done  this,  because  we  are  satisfied  that  the  depression 
was  only  temporary  and  we  wanted  to  be  ready  for  the  big 
demand  that  is  sure  to  follow  inventory. 

the  January  Rush  Begins. 


We  extend  to  all  our  friends  our  best 
wishes  for  a  Happy  and  Prosperous 
******     3ie<w  Year  ****** 


at  Our  New  York  Sal 

Enameling  Co.,  Inc. 

AND  PORTLAND,  CONN. 

Selling  Agent 
New  York  City 
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BOOSTING  JANUARY  SALES 

How  to  Clean  Out  Old  Stock  and  Make  Room  for  Sprint  Ooods 
and  Fresh  Staples.     A  Pew  Selling  Plans  that  Bring  Business 


DIE  was  when  February 
was  the  month  of  "  clcan- 
out  sales,"  said  Charles 
Herman,  of  the  Kothen- 
burg  Store,  New  York, 
to  the  Review  recently, 
"but  now  many  buyers 
clean  out  their  stocks  in 
January  as  a  preparation 
for  laying  in  Spring  goods 
as  well  as  fresh  supplies 
of  staple  lines.  The  time 
is  coming  however,  when  December  will  be  the 
month  utilized  for  this  purpose,  as  many  establish- 
ments are  beginning  to  feature  "white  goods"  in 
January  to  the  detriment  of  the  house  furnishing 
department. 

"In  some  cases  this  is  the  fault  of  the  advertis- 
ing manager.  The  buyer  may  go  to  the  front  and 
ask  for  space,  but  the  advertising  department  will 
not  expand  their  newspaper  allotments,  neither  will 
they  cut  down  other  departments  to  make  room 
for  house  furnishings.  The  consequence  is  January 
sales  are  limited  to  an  insignificant  inch  or  two  of 
copy,  and  the  best  you  can  do  is  to  advertise  a 


$4.25  refrigerator  for  $3.93,  or  feature  up  some 
other  special,  depending  upon  this  poor  make- 
shift to  boost  the  sales  in  house  furnishings  during 
January. 

"As  every  buyer  knows,  special  sales  must  be 
adequately  advertised,  if  results  are  to  be  obtained, 
and  this  cannot  be  accomplished  without  the  co- 
operation of  the  advertising  manager  and  the 
window  dresser." 

Purpose  of  the  January  Sales 

"The  purpose  of  January  sales  is,  of  course,  to 
freshen  up  stock,  clean  out  the  hold-overs  from 
other  seasons,  and  pave  the  way  for  a  good  showing 
on  the  January  inventory  sheet.  Many  stores  have 
educated  their  trade  to  the  advantages  of  these 
sales,  and  lots  of  people  hold  up  their  purchases  of 
household  goods  until  after  the  holidays,  so  as  to 
secure  the  bargains  which  they  know  await  them. 

"We  have  a  Season  Number  system  in  'this 
store,  which  clearly  shows  what  goods  are  old,  and 
what  are  new.  As  we  have  inventory  twice  a  year 
here,  our  season  number  changes  every  six  months. 
The  goods  laid  in  during  the  past  six  months  have 
all  been  numbered  "K"  and  anything  we  find  in 
stock  bearing  a  number  from  A  to  J  is  doomed  to 
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slaughter.  After  the  inventory  has  been  taken, 
the  now  stork  will  be  numbered  "L"  and  we  aim 
to  clean  house  so  thoroughly  that  no  stock,  even 
that  numbered  "K,"  shall  be  left  on  hand  to  be 
carried  over  until  the  next  semi-annual  wile  takes 
place." 

A  Rummage  Table 

At  the  Wananiaker  store  iti  Philadelphia,  at  which 
the  buyer  of  house  furnishings  is  Mr.  George  A. 
Hause,  heads  of  stock  arc  instructed  to  pick 
out  nil  shop-woni  goods  and  samples  and  place 
them  on  Rummage  Tables  provided  for  that  pur- 
pose during  the  month  of  January.  As  Mr.  Hause 
turns  his  stock  seven  or  eight  times  a  year,  "clean- 
out  sales"  arc  not  a  part  of  his  January  program, 
and  for  other  stores  similarly  situated  the  Rummage 
Table  is  a  capital  suggestion. 

A  ••Manufacturer's"  Sale 

At  Snellenburg's,  Philadelphia,  where  Mr.  John 
J.  Reed  has  recently  succeeded  Mr.  P.  J.  O'Neil 
as  house  furnishing  buyer,  it  is  the  custom  to  offer 
attractive  goods  at  special  prices  during  January, 
and  announce  tlie  sales  by  means  of  news|>aper 
advertisements,  well  illustrated,  and  abundantly 
displayed. 

Not  only  Bre  bargains  offered,  but  an  endeavor  is 
made  t<>  secure  a  "Manufacturer's  Sale"  by  seeking 
out  certain  lines  of  house  furnishing  goods  at  special 
prices  which  can  be  sold  at  a  profit,  although  priced 
low  enough  to  draw  trade.  Manufacturers  are 
frequently  glad  of  an  op|M»rt unity  to  turn  stock  into 
ready  money,  and  hold  out  at  tractive  propositions 
to  buyers  who  care  to  mine  to  their  assistance  at 
this  season  of  the  year. 

The  consequence  is  people  arc  brought  to  look 
forward  to  the  January  sales  as  a  time  when  they 
can  not  only  find  good  bargains  in  staple  lines, 
but  also  new  stock,  priced  low  enough  to  satisfy 
their  pocket-lxiok  and  the  average  woman's  delight 
in  picking  up  good  things  at  the  department  store. 

The  "Department  Manager"  Sale 

The  Trask,  Preaeott  &  Mackay  Company,  of  Krie, 
Pa.,  some  months  ago  inaugurated  a" Department 
Manager's  Sale"  which  lasted  for  a  week,  during 
which  time  each  department  manager  was  given 
full  swing  as  to  pricing  his  goods,  and  advertising 
them,  and  priaea  were  offered  to  the  three  depart- 
ments that  showed  the  largest  increase  in  sales 
over  the  corresponding  week  of  the  previous  year. 
There  was  lively  competition  between  the  various 


heads  of  departments,  and  the  public  thronged  the 
store  throughout  the  week.  When  the  week  ended 
and  the  time  of  reckoning  came,  it  was  found  that 
Mr.  K.  11.  Bent  ley,  buyer  of  house  furnishings 
ami  china  had  captured  the  first  prize($50.00  in  gold), 
his  department  having  shown  an  increase  of  240^: 
for  the  week.  The  money  was  distributed  among 
his  assistants,  who  felt  highly  elated  at  the  showing 
made  in  their  department. 

While  this  was  not  a  January  sale,  there  is  no 
reason  under  the  sun  why  the  plan  could  not  be 
tried  out  after  the  holidays,  and  it  should  turn  out 
as  successfully  elsewhere  as  it  did  in  Erie. 

Outlook  for  January  Business 

Hut  whatever  selling  plans  are  Uj«ed  by  house 
furnishing  buyers  to  boost  their  January  business, 
there  is  no  doubt  tliat  present  trade  conditions  from 
Maine  to  California  demand  that  buyers  everywhere 
shall  make  an  extra  effort  the  first  month  in  190S  to 
push  their  sales  way  out  of  sight  of  previous  records. 
This  is  not  a  lime  to  sit  buck  and  cry  "hard  times," 
nor  a  time  to  luy  down  without  making  a  fight  for 
the  usual  volume  of  Spring  business.  There  is  no 
room  in  America  for  the  man  who  can  make  good 
when  times  are  easy,  but  who  simply  retires  to  his 
corner  when  the  fight  goes  against  him.  What  is 
wanted  in  every  channel  of  commerce  is  the  man 
who  wins  in  spite  of  Satan  and  all  his  cohorts,  and 
these  are  the  days  that  show  what  stuff  men  are 
made  of.  The  buyers  who  have  backbone  and  grit 
are  going  to  score  new  triumphs  during  the  current 
month,  while  the  calamity  howlers  are  taking  the 
count. 

We  know  that  there  are  some  "doubting 
Thomases"  who  disagree  with  us.  Wc  know  that 
some  think  that  the  Spring  business  will  1m*  the 
worst  in  years.  They  are  welcome  to  their  views, 
ami  we  respect  their  opinions,  but  we  l>elieve  with 
all  the  strength  that  is  in  us  that  the  turn  of  the 
tide  is  in  plain  sight,  anil  that  the  Spring  trade  is 
going  to  be  the  l>est  ever.  We  also  believe  that  the 
reaction  Irom  the  Pall  slump,  such  as  it  was,  will 
shortly  pile  up  an  unprecedented  volume  of  business, 
and  that  the  men  who  do  ax  they  have  always  done  in 
January  clean  out  old  stock,  rout  out  the  shelf 
warmers  and  whoop  up  trade  generally  for  all 
there  is  in  it.  in  order  to  make  way  for  the  usual 
volume  of  Spring  business,  will  l>e  the  winners, 
while  the  men  who  foolishly  allow  their  stock  to  get 
low.  and  who  wait  for  the  actual  proofs  that  the  turn 
has  come,  will  be  left  in  the  lurch. 
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THE  DOCTRINE  OF  "  SHOW  ME." 


the  -Man 


Department 

Philadelphia,  and  Applies  His  Working  Principle 
By  GEO.  A.  HAUSB 


HE  evolution  of  the  house  fur- 
nishing department  from  its 
humble  beginnings  of  a  gener- 
ation ago,  when  it  consisted 
mainly  of  a  counter  piled  high 
with  tin  pans  and  wash-boilers 
up  to  the  modern  house  fur- 
nishings store  with  all  its 
wonderful  variety  of  art  metal- 
ware,  kitchen  utensils  of  cop- 
per, aluminum  and  enamel, 
and  its  hundreds  of  specialties 
garnered  from  every  quarter 

J of  the  globe,  has  not  lieen  due 
to  the  efforts  of  individuals, 
but  to  what  is  Milled  in  foot- 
ball parlance  "team  work."  No 
manager  can  succeed  by  his  own  efforts  alone— he 
must  have  the  hearty  cooperation  of  every  man, 
woman  and  boy  in  his  department.  Lacking  that, 
he  is  doomed  to  ignominious  failure. 

The  thought  is  this:  before  the  house  furnishing 
head,  who  sits  down  to  take  stock  of  himself  and  his 
future  does  anything  else,  he  must  first,  consider  how 
he  can  win  the  confidence  and  cooperation  of  the 
assistants  allotted  him— their  loyalty,  their  good- 
will, and  their  seal  in  behalf  of  the  business.  He 
may  know  how  and  what  to  buy,  he  may  know 
everything  else  there  is  to  be  known  about  making 
good  in  this  business,  but  lacking  the  knowledge  of 
how  to  win  over  his  employes  to  his  standards,  he 
lacks  the  fundamentals  of  abiding  success. 

It  is  far  better  to  make  few  promises  and  to  keep 
them  than  to  hold  out  inducements  to  workers  that 
can  never  be  fulfilled.  Such  a  form  of  deception 
simply  falls  back  upon  the  head  of  the  department 
in  the  long  run,  and  nothing  he  can  do  will  regain 
confidence  once  abused.  Humanity  is  prone  to 
error,  likewise,  and  consideration  for  the  failings  of 
others  will  win  a  more  willing  service  than  will  the 
"bullying  tirades"  once  common  in  some  quarters. 
The  thought  is,  place  confidence  in  your  assistants, 


let  them  feel  that  the  business  belongs  to  them,  and 
they  will  take  off  their  coats  and  work  like  Trojans. 
Place  enough  responsibility  upon  all  to  help  along 
this  sense  of  co-partnership. 


Further  than  this,  it  is  well  to  remember  that 
high-grade  lal»or  gives  the  best  results.  There  are 
many  mistaken  business  men  who  scrutinize  their 
pay-roll  so  closely  that  they  never  see  the  poor 
quality  of  service  they  are  chaining  from  such  an 
investment.  Cheap  labor  may  cost  less  in  actual 
cash  on  the  books,  but  the  ledger  does  not  show  the 
hundreds  of  dollars  wasted  by  crass  incompetence, 
lost  sales,  enmities  created  among  customers  by 
poor  service,  and  that  absence  of  "team  work" 
and  striving  for  success  which  marks  the  underpaid. 
The  fact  is,  a  few  high-grade  employes  will  do  the 
work  of  an  army  of  "cheap"  help,  and  do  it  better 
and  more  economically  in  the  end.  Base  salary  on 
results;  pay  men  what  they  are  worth,  and  they  will 
respect  themselves  and  you,  and  earn  dividends 
which  otherwise  will  never  grace  the  balance  sheet. 

The  flan  From  Hlssourl 

The  idea  is  here.  A  while  back  there  was  a 
phrase  on  everybody's  lips,  which  embodies  in  no 
small  degree  a  characteristic  of  this  day  and  age, 
and  which,  applied  to  the  management  of  the  modem 
great  department  store  takes  on  new  meaning:  that 
phrase  was,  "  I'm  from  Missouri.    Show  me." 

As  to  how  it  may  be  applied  to  workaday  condi- 
tions I  can  best  show  you  by  an  incident  which 
happened  in  this  department  some  three  years 
ago.  A  certain  section  devoted  to  a  promising  line 
of  goods  was  absolutely  stationary,  and  we  felt 
convinced  that  under  the  proper  management  its 
sales  could  be  immensely  increased.  We  had  been 
watching  the  work  of  one  of  the  young  men,  and  one 

day  we  called  him  up  to  the  office  and  said,  "  A  , 

the  business  in  the  —  department  is  at  a  stand- 
still.   Do  you  think  you  could  take  charge  of  that 


department,  and  build  it  up?" 

"Why,  1  think  so,"  he  replied, 
try." 


'  I  am  willing  to 
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"  Very  well,"  we  replied.  "  We  are  from  Missouri ; 
you  can  show  us.  If  you  succeed,  your  salary  will 
increase  with  the  business  you  develop,  and  we  are 
sure  that,  if  you  try,  you  can  make  good." 

We  need  only  add  that  the  business  in  that  section 
has  forged  ahead  rapidly  from  that  day,  and  this 
young  man  is  drawing  a  very  good  income  based 
upon  his  ability  to  produce  results. 

Put  Ability  at  Work 

There  ia  another  side  to  this  question. 

You  probably  know  as  well  as  we  do  that  there 
are  many  employes  who  are  drawing  ten  dollars  a 
week  and  are  worth  twenty,  and  who  should  be 
placed  in  positions  of  larger  responsibility.  Yet 
many  employere  leave  this  valuable  material  unde- 
veloped and  unrewarded,  until  the  inevitable 
happens— the  employe  outgrows  his  position  and 
strikes  out  for  himself  in  a  new  field,  where  larger 
responsibilities  are  open  to  him.  This  is  a  waste  of 
capital  wise  employers  will  seek  to  avoid  by  keeping 
their  eyes  open  for  ability  and  enterprise  among 
their  help,  and  by  rewarding  it  with  enlarging 
responsibilities  and  income  wherever  capable  men 
show  themselves. 

Prolonged  Service  «  BuslneM  Asset 

In  another  department  we  have  a  man  who  has 
been  with  us  twenty-five  years.  This  leads  to 
another  important  point  frequently  overlooked: 
that  the  longer  an  employe  works  for  you,  the  more 
valuable  his  experience  becomes  as  an  asset  in  the 
business.  The  man  we  refer  to  is  an  expert  in  his 
line,  and  we  could  not  have  held  him  and  benefited 
by  his  experience  and  ability  for  90  long  a  time  had 
we  not  made  it  worth  his  while  to  stay  with  us.  We 
regard  his  salary  as  a  paying  investment,  and  his 
services  return  satisfactory  dividends  all  the  year 


fir.  Pond,  of  Muskegon 

Not  long  since  we  had  the  pleasure  of  a  visit  from 
Mr.  J.  H.  Ford,  Manager  of  the  Alaska  Refrigerator 
works  at  Muskegon,  Michigan,  and  gleaned  many 
valuable  suggestions  from  him  as  to  how  to  earn  the 
largest  dividends  from  wise  investment  in  the 
salary  account.  It  is  noteworthy  that  a  strike  is 
unknown  at  his  factory,  and  satisfaction  and  con- 
tentment isgeneral  among  all  the  employes, 
flen  are  Never  Discharged 

One  of  the  striking  features  of  Mr.  Ford's  policy 
toward  his  employes  is  that  foremen  have  no  power 
to  discharge  employes.  The  fact  is  no  man  is  ever 
discharged  from  the  Muskegon   works.   If  an 


employe  goes  wrong  he  may  be  laid  off  for  a  limited 
time  to  think  it  over;  then  he  may  come  back  and  go 
to  work  again,  if  he  chooses.  If  he  goes  permanently 
wrong,  and  repeated  trials  fail  to  right  him,  he 
finds  he  is  laid  off  bo  consistently  that  he  finally 
takes  the  hint  and  drops  out.  Invariably,  however, 
if  he  applies  for  work  at  another  factory,  and  inquir- 
ies are  made  as  to  whether  or  not  he  was  discharged, 
the  reply  is,  "  No,  sir;  he  was  not." 

This  policy  in  itself  creates  confidence  and  loyalty 
among  the  men,  and  as  Mr.  Ford  puts  it,  "There  is 
no  limit  to  what  a  factory  may  accomplish  in 
extending  its  output  with  that  spirit  among  its 
employes."  That  the  same  policy  would  work 
equally  good  results  in  a  great  organization  like  the 
modem  department  store  seems  beyond  argument. 
Incentives  to  Good  Work 

Further,  Mr.  Ford's  men  are  rewarded  in  various 
ways  for  showing  excellence  in  their  work.  There 
is  a  question  box  in  which  the  men  are  instructed 
to  put  any  suggestions  for  the  improvement  of  their 
work,  and  suggestions  that  are  adopted  by  the 
management  are  paid  for  in  sums  ranging  from  $5 
to  $25.  There  is  also  a  prize  record  bulletin,  on 
which  is  posted  the  best  records  for  turning  out 
work.  If  John  Jones  last  month  produced  a  given 
number  of  parts,  and  James  Smith  this  month 
excels  that  record,  his  name  takes  the  place  of 
Jones  and  he  receives  a  prize.  His  name  remains 
on  record,  until  somebody  else  establishes  a  new 
record.  Again,  at- Christmas  time  Mr.  Ford  dis- 
tributes to  all  the  men  subscriptions  to  popular 
magazines,  which  enter  their  homes  every  month  as 
a  continual  reminder  of  the  interest  the  factory 
takes  in  their  welfare.  All  these  things  induce 
a  spirit  of  loyalty  nothing  can  shake,  and  the  men  are 
always  ready  to  cooperate  with  the  management  to 
secure  the  best  possible  results. 

The  Value  of  a  flan 

Outside  of  the  actual  amount  that  his  work  is 
worth,  every  man  has  a  concrete  money  value  placed 
on  him  by  the  company.  This  value  is  estimated 
by  the  foreman  of  the  department  where  he  works 
and  is  kept  for  reference  in  the  office. 

The  basis  of  this  valuation  was  explained  by  Mr. 
Ford  as  follows:  "  We  estimate  the  value  to  us  of  our 
men  at  $20,000.  By  that  I  mean,  if  the  company 
were  to  give  me  the  factory  and  equipment  and 
stock  just  as  it  is  to-day,  and  the  same  customers 
and  business  without  the  men,  it  would  cost  us 
$20,000  to  bring  our  organized  force  up  to  its  present 
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WHERE  WOMEN  CAN   BE  SHOWN    WHAT  FIRE   PLACE  FIXTURES   WILL  LOOK  LIKE.' 


efficiency.  Therefore  ever)'  man  is  an  actual  asset, 
and  that  is  why  we  do  not  wish  to  lose  one  of  them. 
It  is  an  actual  financial  loss  to  vis,  if  we  do.  That  is 
why  we  impress  it  upon  the  foremen  that  when  they 
ask  us  to  discharge  a  man,  they  are  requesting  us  to 
throw  so  much  money  in  the  furnace." 

The  book  containing  this  valuation  table  is  most 
interesting.  Some  of  the  men  are  valued  at  $10, 
they  being,  as  Mr.  Ford  explained,  probably  men 
who  had  but  recently  begun  work  there.  From 
that  the  values  ranged  up  to  $1,000.  although  there 
were  not  so  many  of  these. 

Surround  Yourself  With  Good  rien 

The  thought  is,  a  department  manager  to  be 
successful  should  surround  himself  with  good  men. 
If  he  puts  his  men  on  their  mettle,  rewards  them 
according  to  their  abilities  and  adds  responsibility 
to  those  able  to  bear  it,  he  will  train  a  body  of  men 
who  can  carry  along  his  work  whether  he  is  there  to 
supervise  them  or  not.  Moreover,  a  department 
head  owes  it  to  his  firm  to  make  this  his  policy,  for 
should  he  be  detained  from  business  for  any  length 
of  time,  his  firm  will  feel  confident  that  all  will  be  as 


it  should  during  his  absence.  Should  he  resign  to  go 
elsewhere,  the  same  obligation  rests  upon  his 
shoulders. 

How  the  Tables  are  Turned 

There  is  another  side  to  this  story,  wherein  the 
tables  are  turned  upon  the  head.  If  he  is  "from 
Missouri,"  so  far  as  his  assistants  are  concerned, 
the  public  is  "from  Missouri  and  wants  "to  be 
shown"  all  of  the  time  that  the  stock  carried  is 
good  in  quality,  fair  in  price,  and  in  the  case  of 
new  and  untried  goods  require  demonstration  of 
their  utility  before  they  can  be  induced  to  buy.  The 
application  of  this  principle  in  every  section  of  the 
complex  house  furnishing  department  will  lead  to 
an  increase  in  sales  beyond  all  anticipations. 
The  Public  Is  "From  fUssourl  " 

This  may  be  seen  in  our  aluminumware  depart- 
ment, a  line  of  metalware  comparatively  new  to 
most  women.  The  chief  points  of  interest  to 
shoppers  are  its  light  weight  and  practical  indestruc- 
tibility. In  order  to  demonstrate  these  two  points 
to  the  best  advantage  we  have  had  a  pair  of  large 
wooden  scales  erected  over  the  aluminumware 
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On  one  side  we  have  placed  a  heavy  iron 
kettle;  on  the  other,  piled  numerous  aluminum 
utensils  to  counterbalance  the  weight  of  the  old 
style  ironware.  This  argument  speaks  for  itself. 
Hanging  to  the  upright  bar  of  the  scales  you  will  see 
an  aluminum  sauce  pan  battered  all  out  of  shape 
with  a  h&t.chet,  and  yet  its  usefulness  is  unimpaired 
so  far  as  its  ability  to  hold  water  is  concerned.  The 
most  ardent  woman  from  Missouri  can  ask  for  no 
better  demonstrations  of  the  utility  of  this  ware, 
and  our  demonstrator  has  little  trouble  in  convincing 
customers  of  its  merits  for  cooking  purposes  aided  by 
c,h  an-attractive  and  striking  display. 

Providing  the  "Stage 'Setting" 
.  -'There  are  certain  articles,  such  as  fire-place  goods, 
which  sell  best  when  women  can  see  how  they  will 
look  when  in  their  homes.  Formerly  it  cost  us 
much  time  and  trouble  to  send  andirons,  spark 
arresters  and  other  fireplace  fixtures  to  the  homes 
of  customers  only  to  bring  them  Iwek  again,  because 
they  did  not  look  well  after  they  were  put  in  place. 
We  have  overcome  this  difficulty  and  augmented 
sales  by  building  model  fireplaces  similar  to  those 
found  in  most  houses  in  Philadelphia,  where  women 
can  be  shown  what  the  fire  place  fixtures  they  select 
will  look  like  when  installed  in  their  homes. 
Employing  Experts 
This  is  an  age  of  specialized  industry,  and  that 
man  wins  the  greatest  degree  of  success,  who  knows 
most  about  one  thing  and  offers  his  knowledge  for 
sale  in  the  market  where  it  will  bring  the  best  price. 
We  recognize  this  fact  here,  and  in  our  Bird  Depart- 
ment, for  example,  you  will  find  a  man  brought  up  to 
know  the  art  of  raising  canary  birds  as  songsters. 
This  man  selects  our  birds  from  special  importa- 
tions, thus  assuring  our  trade  the  best  service 
obtainable  in  this  country. 

A  Word  About  Canary  Birds 
As  you  probably  know,  canary  birds  come  from 
the  HarU  fountains,  Germany,  and  are  raised  by 
families  in  their  homes,  some  raising  a  few  in  cages, 
while  others  Bet  apart  a  whole  room  for  this  purpose. 
Some  growers  make  a  specialty  of  raising  songsters, 
of  which  the  most  famous  are  the  St.  Andreasberg 
"rollers,"  so  named  because  of  the  beautiful  trills 
that  run  through  their  song.  These  are  taught  by 
older  birds  after  they  have  grown  from  fledglings  to 
the  dignity  of  feathers.  They  are  then  placed  in  a 
dark  box  and  hear  nothing  but  songs  by  their 
"teachers."  It  takes  four  to  five  months  for  them 
to  reach  the  required  standard  of  song. 


It  may  interest  you  to  know  that  the  original 
canary,  which  came  from  the  Canary  Islands,  was 
not  yellow,  but  a  mottled  brown  with  a  yellow  crest. 
The  Germans  cultivated  songsters,  while  England 
developed  size  and  color,  the  English  canary  being  a 
large  bird  about  the  size  of  the  American  robin  with 
a  yellow  body  and  head,  its  wings  and  tail  being 
almost  white.  France  developed  a  slender  bird  of 
graceful  appearance,  with  a  hump  on  its  back,  but 
neither  the  English  or  French  canary  is  as  sweet 
a  songster  as  that  produced  by  Germany. 

Advertising  by  Heans  ot  Novelties 

Speaking  of  expert  service,  we  have  developed  the 
sales  in  our  cutlery  department  by  placing  in  charge 
of  it  a  man  who  is,  in  point  of  fact,  in  love  with  this 
class  of  goods,  and  who  sees  its  possibilities  in  the 
way  of  display,  and  who  takes  a  pride  in  arranging 
his  table  so  attractively  that  nobody  can  pass  the 
counter  without  casting  an  admiring  glance  at  its 
arrangement.  You  will  also  notice  the  immense 
knife  standing  erect  in  the  centre  of  the  cutlery 
.table  to  advertise  this  department.  The  knife  cost 
$750,  but  we  consider  the  investment  a  good  one, 
because  it  is  talked  about  by  our  customers.  The 
only  place  such  a  knife  can  be  seen  is  at  our  store, 
and  t  his  fact  draws  customers  to  this  department  who 
are  in  the  market  for  table  cutlerv. 

Keeping  an  Eye  Open  for  Attractions 

The  manager  should  always  have  his  eyes  open  for 
attractive  lines  which  will  bring  people  to  his 
department.  A  short  time  ago  we  happened  to 
drop  into  an  Antique  Shop,  where  we  saw  mahogany 
serving  trays  on  sale  at  $15  each.  It  struck  us 
that  these  trays  would  prove  a  very  attractive  line 
to  carry,  and  we  concluded  that  they  could  be 
manufactured  to  sell  at  much  lower  price.  We 
bought  one  and  took  it  to  a  mirror  manufacturer 
with  whom  we  were  well  acquainted,  and  asked  him 
how  much  he  could  reproduce  the  tray  for.  As  you 
will  see,  we  have  been  able  to  place  them  on  sale 
at  $6  each,  and  they  have  been  the  means  of  bringing 
a  great  deal  of  business  to  our  art  specialties  depart- 


A  Weekly  Shift  of  Stock 

So  far  as  turning  stock  is  concerned,  it  is  our 
belief  that  goods  upon  the  aisles  should  be  removed 
from  place  to  place  every  week,  so  that  customers 
will  be  confronted  with  new  attractions  when  they 
enter  the  department.  How  long  would  a  stock 
company  last  in  one  of  our  local  theatres  which 
failed  to  change  its  bill  weekly  and  provide  new 
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ALUMINUM   UTKNSILS  COINTERBALAWK  TIIK  OLD  STYLE  JRONWAKK." 


alt  ructions  frmn  time  to  time  for  its  patrons?  A 
store's  aisles  arc  its  "I>1o«mI  pump,"  or  heart,  and 
along  these  arteries  of  trade  flow  a  continual  series 
of  surprises  that  will  maintain  public  interest  in  the 
goods  displayed  on  its  counters.  This  is  the  reason 
we  change  the  tables  on  our  main  aisles  every  week, 
ami  endeavor  in  every  way  possible  to  convince  all 
who  enter  our  store  that  nowhere  eta  ran  they 
obtain  as  fine  a  selection  of  goods  as  is  to  lie  found 
here. 

Buying  Conservatively  to  Keep  Stock  Fresh 

A  few  years  ago  a  salesman  might  offer  us  articles 
al  $1  a  dozen,  and  if  he  quoted  us  05  cents  a  dozen  in 
gross  lots,  we  were  apt  to  consider  we  were  securing  a 
big  bargain,  in  buying  the  larger  quantity  at  the 
reduced  rate.  This  us  not  the  method  of  to-day. 
Small  purchases  give  freedom  in  buying  and  enable 


turning  over  of  stock  rapidly,  and  if  a  buyer  spends 
♦40,000  out  of  a  monthly  appropriation  of  $50,000 
for  his  department,  he  is  always  in  a  position  to  buy 
up  the  occasional  good  things  that  come  his  way. 

"Rooting  Out"  the  Slow  Stock' 

It  is  important  that  the  stock  should  be  kept 
fresh,  and  in  an  immense  establishment  this  task  is 
no  easy  one.  While  working  on  this  problem  some 
time  ago,  we  stumbled  upon  the  fact  that  in  our 
stock  room  there  was  a  young  man  who  waa,  in  the 
slang  of  the  day,  "on  to  his  job."  If  anybody 
wanted  to  know  where  anything  was,  he  was 'told  to 
"ask  John."  "% 

We  called  the  young  man  up  to  the  office  one  day 
and  said  to  him,  "John,  how  would  you  like  to  come 
down  onto  the  floor  and  look  after  the  stock?" 
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TAKK8  PKIDK  IN  AUAininra  HIS  TABLE  ATTRACTIVKLY. 


"I  would  like  that  very  well,"  he  replied,  "hut 
what  would  you  like  to  have  me  do?" 

"  We  would  like  you  to  keep  the  stock  in  order  on 
the  floor,  prevent  the  accumulation  of  old  stock,  and 
root  around  for  the  goods  that  are  moving  slowly. 

We  want  you  to  do  the 
best  you  can  and  take 
the  responsibility  of  car- 
ing for  the  stock  on  the 
floor.  So  long  as  you  do 
your  work  properly  we 
will  probably  have  noth- 
ing to  say,  and  if  there 
are  suggestions  to  make, 
you  will  certainly  hear 
them." 

This  young  man  took 
hold  with  enthusiasm, 
and  the  consequence  is 
that  old  stock  tind  dam- 
aged goods  are  practi- 
cally unknown  in  the 
department,  and  slow 
goods  are  placed  upon 
the  bargain  counters  as 


soon  as  they  are  discovered.  He  has  become  valua- 
ble and  now  has  a  helper  to  assist  him  in  his  work. 
Conclusion 

In  conclusion,  we  can  only  say  it  seems  that  the 
department  manager  who  places  himself  in  the 
position  of  being  "from  Missouri"  all  the  time;  who 
rewards   his   assistants   with   responsibility  and 

increased  remuneration   

who  "show  him"  that 
they  can  make  good,  will 
develop  a  sales  force 
which  will  render  success 
beyond  all  shadow  of 
doubt,  and  gain  the  loyal 
cooperation  of  every 
employe.  It  is  equally 
necessary  that  the  man- 
ager should  make  it  his 
guiding  principle  to  dem- 
onstrate in  every  way  to 
the  public  the  value  and 
utility  of  his  goods,  and 
the  public  once  "  shown  " 
that  they  can  depend  on 
securing  the  best  service 
will  reward  him. 


SAVES  HER  BOTHER 


"  MASSIVE  AND  SOLID  " 
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OLD  COLONIAL  HETALWARE 

The  Revival  of  Public  Interest  In  Antique  rietalware  Has  Created 
a  Demand  for  Brass  and  Iron  Fashioned  After  the  Olden  Times 


N    COLONIAL  days,    says  Hester    the  brass  candlesticks  displayed  by  clever  depart- 
Price,  the  housekeeper  took  great    ment  store  managers  in  those  cozily  decorated 


pride  in  handsome    candlesticks  of 
bronze,  silver  and  crystal.    At  the 
■  present    time,   the  aesthetic  taste 

may  be  indulged  without  great  out- 
^^(■"H   lay  in  money.    "If   a   woman  has 
'I  uny  talent,  it  will  come  out  on  her 
table."    Soft  lights  are  such 
an  addition  to  the  charm  of 
the  simplest   table    that  it 
would  be  well  for  the  woman 
who  keeps  house  to  make  a 
study  of  candlesticks  and  can- 
dle shades. 

Visits  to  homes  where  good 
taste  prevails  only  serve  to 
demonstrate  that  women  are 
harking  back  to  the  days  of 
our  grandfathers  with  an 
ever  increasing  enthusiasm, 
and  those  who  are  so  unfor- 
tunate as  to  have  no  New 
England  ancestors  handy  from 
whom  to  acquire  by  virtue  of 
descent  genuine  antiques  of 
iron  and  bronze  candlesticks, 
andirons  and  all  that— are 
turning  to  the  art  metal- 
ware  maker  of  to-day  to  pro- 
vide them  with  clever  repli- 
cas inspired  by  the  craftsmen 
of  long  ago. 

Candlesticks    as  Table 
Decorations 

*  Help  me  to  a  candle  and 
pen,  ink  and  paper,"  says 
Shakespeare  in  Twelfth  Night. 
"As  I  am  a  gentleman,  and  I 
will  live  to  be  thankful  to  thee 
for  it." 

As  a  sign  of  gentility  the  candlestick  has  come 
down  from  centuries  long  gone  in  the  history  of  the 
English  race,  and  when  one  considers  the  multitude 
of  beautiful  designs  offered  lovers  of  the  beautiful 
there  is  small  wonder  that  women  go  in  raptures  over 
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corners  where  tables  are  to  l>e  seen  set  for  a  feast 
wtih  candlesticks  and  shades  in  a  bewildering 
variety  of  shapes  as  decorations.  It  is  this  "  showing 
how  they  will  look"  that  captivates  women's 
fancy,  and  aids  the  salesman  in  unloosing  their 
purse-strings. 

Among  the  many  pleasing 
designs  that  appear  in  the 
stores  is  a  candlestick  of  brass, 
tall  and  slender,  with  a  grace- 
ful bowl  at  the  top  that  sug- 
gests the  lightness  and  speed 
of  Mercury.  Another  is  ob- 
long at  the  base,  with  many 
curves,  yet  as  massive  and 
solid  as  the  pillared  fronts 
of  old  New  England  man- 
sions. A  third  is  reminiscent 
of  old  English  massive  silver 
candlesticks,  though  made  of 
brass  like  all  the  others,  and  is 
redolent  of  that  substantial 
prosperity  that  is  part  and 
parcel  of  the  home  atmos- 
phere of  "old  families."  Ar- 
tistic in  every  line,  and  sur- 
prisingly beautiful  to  the  ob- 
server of  good  taste  where 
art  metalware  is  concerned, 
these  candlesticks  leave  little 
to  be  desired  save  possession. 
It  is  something  of  an  ano- 
maly, but  the  modern  woman 
dislikes  the  .candles  of  her 
grandmother's  day,  and  for 
her  convenience  a  lamp  can- 
dle is  provided  which  saves 
her  all  the  fuss  and  bother 
incident  to  the  use  of  the  tallow  dip. 


Equipment  for  the  Fireplace 

Those  who  are  familiar  with  Ik  Marvel's  "Rever- 
ies of  a  Bachelor"  will  recall  the  many  touching  and 
human  stories  his  fancy  wove  about  the  flames, 
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which  leaped  and  danced  in  the  old  fashioned  fire- 
places of  Colonial  days.  There  is  such  a  genial 
warmth  and  glow  about  a  log  fire,  or  an  open  hearth 
grate,  with  its  blazing  coal*  and  flickering  blue 
coal  gas,  that  many  people  to-day  go  far  afield  to 
find  a  house  equipped  with  a  fireplace  that  is  "real." 
Finding  this,  then  comes  the  task  of  selecting 
andirons  of  iron  or  brass,  firesets  and  fenders,  and 
selection  is  a  task,  for  many  arc  the  designs  offered 
by  brass  and  iron  workers. 

Andirons 

While  thus  delving  in  the  past  for  reminders  of 
our  fathers'  ways  of  driving  Jack  Frost  from  the 
habitations  of  men,  it  might  be  worth  while  asking, 
whence  the  word  "andiron?"  Defined  as  a  utensil 
for  supporting  wood  when  burning  in  a  fireplace, 
the  origin  of  the  word  seems  lost  in  obscurity, 
coming  from  Old  English  apparently,  thus  indi- 
cating that  andirons  at  least  were  unknown  to  the 
Greeks,  the  Romans,  and  Egyptians.  That  andirons 
were  once  called  "  brandirnns "  seems  the  licst 
explanation,  not  the  brand  irons  used  on  the 
Western  prairies  to  mark  a  ranchman's  symbol  on  his 
cattle  and  horses,  but  those  brands  suggested  by  the 
word  "firebrand."  Some  of  us  may  recall  the  word 
"fire-dogs"  as  a  synonym,  and  in  truth  a  style  of 
iron  firedogs  illustrated  opposite  suggests  the 
tenacious  bulldog  commonly  reputed  to  be  a  terror 
to  tramps. 

While  fire  has  been  worshipped  by  some  peoples  of 
the  Orient  in  ancient  times  as  symbolic  of  immor- 
tality and  the  eternal  mystery  of  life,  none  have 
ever  suggested  fire  as  symbolic  of  wisdom.  Yet 
owls  wrought  in  iron  seem  appropriate  enough  as 
guardians  of  the  fire-place,  and  suggestive  of  musings 
before  the  blazing  hearth  on  some  wintry  night 
upon  topics  intimately  relating  to  the  mysterious 
ways  in  which  Nature  works  her  wonders  to  perform. 

Brass  andirons  are  no  contradiction  of  terms. 
While  the  firedogs  of  our  fathers  were  made  of  the 
commoner  metal,  yet  the  modem  metal  worker 
violates  no  rules  of  propriety  in  using  brass  as  his 
material  of  construction.  Consider  the  handsome 
Colonial  andirons  shown  close  at  hand,  the  columns 
capped  with  glol)es,  the  Imses  square,  the  feet  curved 
gracefully  inward,  and  tell  us  what  more  beautiful 
design  could  be  conceived  than  this?  For  those 
who  love  frills  and  fancies,  there  are  andirons  of 
brass  crowned  with  a  wreathed  design  suggestive  of 
Roman  times,  while  Neptune  with  his  fishes  disputes 
the  omnipotent  sway  of  Vulcan  and  his  blaring 
forge. 


Fenders  and  Fire  Sets 

Given  the  fireplace  and  the  firedogs,  yet  the  stage 
setting  is  not  complete  until  the  fender  is  in  place  to 
mark  off  the  bounds  beyond  which  Fire  and  his 
Ashes  may  not  pass.  Brass  is  here  the  medium  of 
expression,  and  out  of  several  handsome  designs 
offered  by  the  metalworkers,  there  are  two  of 
striking  appearance-  one  plain  and  simple  as  were 
the  Colonial  good  folk  of  the  days  of  Washington, 
and  another  the  simplicity  of  which  is  relieved  by 
wreathsof  brass  as  appropriate  as  they  are  attractive. 

Firesets  offer  no  end  of  opportunity,  so  far  as 
ornamentation  and  gracefulness  of  design  are  con- 
cerned, and  the  variety  offered  is  beyond  belief. 
Typical  of  the  many  is  one,  the  stand  being  a  single 
rod  with  three  hanging  arms  to  which  are  appended 
shovel,  poker  and  tongs  when  these  most  useful 
utensils  arc  permitted  to  rest  in  peace,  casting  an 
ever  watchful  eye  upon  the  fire  lest  this  capricious 
element  take  French  leave  and  go  out  up  the 
chimney  leaving  hoary  old  King  Boreas  to  enter 
where  he  is  not  welcome.  Another  familiar  set  is  of 
brass,  the  standard  being  made  with  a  round  base 
and  an  upright  with  encircling  arms,  against  which 
may  recline  the  utensils  the  housewife  uses  to  poke 
the  sluml>ering  logs  into  blazing  activity. 

Knockers  were  common  in  Colonial  days,  though 
not  the  kind  heard  al»ut  within  the  period  of  modern 
slang.  Before  Ben  Franklin  drew  lightning  from 
the  clouds,  and  others  following  him  put  up  elec- 
tricity in  glass  bottles  to  ring  doorbells  with,  arid 
unlatch  the  front  door  by  the  pushing  of  a  button, 
ncighliors  brought  the  bustling  housewife  to  the 
door  by  knocking  like  thunder  by  means  of  the 
lion's-head  that  hung  waiting  to  be  given  a  chance 
to  roar. 

One  knocker  of  contemporary  creation  is  an 
American  eagle,  with  head  cocked  sharply  aside, 
mouth  open  shrilly  heralding  his  "knock"  against 
the  rough  usage  he  is  receiving,  and  wings  pendent, 
ready  to  announce  within  by  resoundant  blows  of 
brass  on  brass  that  callers  have  come.  For  sim- 
plicity and  beauty  of  design  no  knocker  seen  upon 
the  doors  of  old  New  England  houses  set  in  place 
decades  ago  can  excel  another  brass  knocker  also 
adorning  these  pages.  The  home  furnished  with 
a  Colonial  fireplace  is  incomplete  without  a  knocker 
upon  the  door,  containing  as  it  does  the  suggestion 
of  the  treasure  inside  the  house  in  store  for  the 
caller  who,  like  the  hostess,  revels  in  the  relics 
of  the  past. 
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Their  Ware*,  What  They  Say  and  How  They  Say  It 


DVERTISING  for  January  will  be 
largely  "Sales,"  as  this  is  the 
month  for  inventory  taking  and 
cleaning  out  stock  preparatory  to 
the  Spring  trade.  It  is  important 
that  the  house  furnishing  depart- 
ment secure  as  much  space  as  possi- 
ble, and  it  might  be  well  for  its 
manager  to  suggest  to  the  advertising  man  that 
he  give  a  page,  or  a  half  page  to  one  department 
at  a  time  on  successive  days  of  the  week,  an- 
nouncing in  advance  what  the  next  day's  program 
is  to  be.  In  this  way  no  department  will  be 
boosted  at  the  sacrifice  of  another,  and  public 
interest  will  be  stimulated  in  what  is  "going  to 
happen  next." 

We  quote  a  letter  written  by  F.  L.  Brittain,  of 
Kansas  City,  to  "Brains,"  which  deserves  careful 
consideration : 

"I  note  with  regret  that  department  stores  all 
over  the  United  States  are  taking  advantage  of  the 
times  to  buy  "unlimited  quantities"  of  mer- 
chandise from  "hard  pressed"  and  "bankrupt" 
manufacturers. 

"The  great  stores  are  creating  a  feeling  that  the 
country  is  paralyzed  and  the  claims  they  make  are 
not  borne  out  by  the  facts.  The  foundation  of  all 
business  is  confidence —confidence  in  the  country's 
money,  in  the  maker,  in  the  seller,  and  in  the  store's 
own  advertising.  And  to-day,  while  so  many  wild 
rumors  are  afloat,  why  should  the  big  stores  flaunt 
their  red  flags  of  'Desperation,'  '  Bankrupt, 1  and 
other  questionable  sales  in  the  face  of  an  already 
restless  people? 

"A  feeling  of  confidence  and  good  cheer  should 
be  propagated,  especially  at  this  time.  Let  us 
have  the  truth  in  advertising  nothing  is  to  be 
gained  by  trying  to  force  out  goods  at  the 
of  confidence." 


This  Department 

We  also  call  attention  to  the  fact  that  this  depart- 
ment is  for  the  service  of  managers  of  house  furnish- 
ing departments,  and  of  house  furnishing  dealers  who 
may  care  to  consult  with  us,  and  who  desire  criticism 
of  their  advertising  announcements.    Send  along 


advertisements  that  have  brought  good  results,  or 
send  in  copy  which  fell  flat  ;  possibly  we  can  point 
out  its  weak  points  and  suggest  changes  that  will 
bring  better  results  next  time. 

W.  E.  Noyes,  buyer  of  house  furnishings,  crockery, 
and  toys  for  the  R.  A.  McWhirr  Company,  Fall 
River,  Mass.,  whose  Thanksgiving  announcement 
we  reproduced  last  month,  writes  us: 

"We  were  somewhat  surprised  on  opening  our 
December  Review  to  find  a  reproduction  of  our 
Thanksgiving  announ cement,  as  we  did  not  know 
our  ads.  were  so  far  reaching;  but  then,  that  only 
goes  to  show  that  we  should  never  judge  an  ad.  by 
direct  results. 

"In  the  present  case,  we  had  a  very  successful 
sale,  and  have  found  that  this  style  of  ad.  is  the 
best  business  getter.  An  advertisement  that  is  all 
bargains  tends  to  confuse,  while  an  announcement, 
with  a  few  leaders  prominently  displayed,  brings 
in  fully  as  many  people  and  at  the  same  time  sells 
many  more  regular  goods." 


As  almost  every  department  store  in  the  country 
is  carrying  a  more  or  teas  full  line  of  stoves,  we 
reproduce  opposite  a  full  page  advertisement  by  the 
Spratt,  Corcoran  &  Foley  Company,  Watertown, 
N.  Y.,  devoted  to  advertising  the  Jewel  line.  This 
stove  ad.  is  the  best  in  layout  and  typography  we 
have  seen,  and  adverse  criticism  is  impossible.  Its 
striking  points  are  its  headline:  "Trade  is  Brisk 
in  Our  Store,"  the  reasons  for  this  brisk  trade 
being  given  in  a  strong  three-line  subhead  which 
states  the  two  strongest  selling  points  of  the  Jewel 
stoves.  Another  strong  feature  is  the  well  balanced 
illustrations,  showing  ranges  and  base  burners  with 
their  prices  and  terms  of  payment  clearly  marked, 
a  matter  of  no  small  consequence.  Again,  the  three 
sections  devoted  to  reading  matter  are  set  in  type 
pleasing  to  the  eye,  and  easy  to  read;  moreover, 
each  section  tells  in  plain,  simple  language  the  facts 
about  construction  purchasers  should  know  and 
that  demonstrate  the  superiority  of  theae  stoves. 
Each  panel  has  also  catch-lines,  which  drive  the 
argument  home,  and  are  calculated  to  stick  in  the 
memory.   This  advertisement  should  have  pro- 
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duced  "brisk  trade"  for  this  store,  and  indicates 
how  spare,  large  or  small,  may  be  made  attractive 
and  easy  to  read. 

China  and  glassware  make*  a  splendid  window 
or  counter  display  for  the  manager  of  house  fur- 
nishing departments  and  stores,  but  herause  of  the 
bewildering  variety  of  designs  and  pieces  that  make 
up  his  stock,  they  are  rather  difficult  to  advertise; 
that  is,  if  it  is  the  aim  of  the  advertiser  to  illustrate 
rather  fully  the  extent  of  the  line  he  carries.  The 
"China"  ad.  by  the  Wyman  &  Rand  Company,  of 
Burlington,  Iowa,  indicates  how,  by  the  aid  of  an 
artist,  this  difficulty  may  be  overcome  and  a  very 
attractive  advertisement  prepared,  which  will  leave 
room  for  plenty  of  white  space  and  typographical 
display.  This  advertisement  measured  eleven  in- 
ches (three  columns).  It  will  also  be  noted  Mint  no 
attempt  has  been  made  to  describe  any  of  the  arti- 
cles carried,  but  attention  is  called  to  the  fact  that 
the  "China  Department  is  daily  crowded  and  the 
public  realizes  that  they  can  secure  anything  in  the 
China,  Glassware,  and  Pottery  lines  that  are  made." 
The  worth  of  the  goods  carried  is  emphasized  by  the 
fact  that  "sales  are  three  times  what  they  were  a 


year"  before,  and  the  stock  is  larger  than  was  ever 
carried  by  a  Burlington  firm  -the  reason  why 
people  should  buy  nt  this  store.  While  there  are 
other  ways  of  describing  china  and  glassware, 
as  will  lie  shown  in  subsequent  issues,  this  adver- 
tisement is  worthy  of  study,  and  the  house  furnishing 
manager  may  well  take  the  hint,  and  call  upon  the 
advertising  department  for  the  services  of  an  artist 
occasionally  in  order  to  embellish  his  announcements 
of  these  lines. 


Those  who  are  puzzled  by  the  problem  as  to  how 
to  advertise  and  display  their  enamelware  will  do 
well  to  study  Morley  Brothers'  advertisement,  of 
Saginaw,  Mich.,  reproduced  on  this  page.  This 
ad.  is  ten  inches  deep,  two  columns  wide,  and  shows 
a  good  variety  of  the  line  of  enamelware  they  carry, 
and  has  one  excellent  feature  which  would  make 
this  a  good  mail  order  ad.  if  sent  to  customers  who 
live  so  far  from  the  store  as  not  to  be  able  to  visit 
it  easily:  that  is,  the  prices  are  given  for  the  various 
sizes  in  which  each  of  the  articles  advertised  are 
made.  The  type  arrangement  is  good,  and  the  ad. 
is  apparently  the  work  of  a  practical  ad.-«mith,  who 
knows  how  to  go  after  business. 
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There  is  a  tendency  unions  many  advertisers,  who 
are  limited  to  small  spaces,  to  crowd  the  entire  house 
furnishing  department  into  one  small  ad.  The 
futility  of  such  a  course  is  Iteyond  argument,  and 
we  show  above  two  five-inch,  two  column  ads  that 
are  good  examples  of  how  to  use  such  space  to  the 
best  advantage— that  is.  to  select  one  strong 
trade-puller,  illustrate  it  well,  deserilie  it  well,  and 
depend  Upon  the  one  shot  to  bring  trade  to  the 
store.  For  its  purpose,  the  Mantes  «v  Miller  Hani- 
ware  Company,  of  Memphis.  Tenn.,  selected  a 
Self-Basting  Double  Roaster,  and  the  Snow-Tullis 
Hardware  Company,  of  Montgomery.  Ala.,  a  well- 
known  Coffee  Percolator.  The  first  named  firm 
has  made  a  pleasing  ami  original  departure  from 
the  usual  border  effect,  while  the  latter  firm  has 
secured  a  well  apjiearing  ad.  by  a  tasteful  selection 
of  type  and  the  liberal  use  of  white  margin, 


The  half  page  advertisement  of  "  Wcdncsr lay's 
House  Furnishing  Offerings"  by  The  "Famous" 
Department  Store,  of  St.  Louis,  Mo.,  ap|iears  to  us 
to  be  crowded,  badly  arranged,  and  difficult  to  read. 
The  headline  is  good,  and  the  use  of  a  characteristic 
stereotype  carrying  the  firm  name  is  first  class 
advertising  practice.  Hut  why  use  so  many  small 
box  borders,  particularly  that  in  the  upper  left 
hand  corner  around  75  cent  Picture  Frames.  If, 
for  emphasis,  why  not  use  the  same  space  for  a  head 
"Our  Leader,"  or  set  the  matter  in  a  little  heavier 
type  than  the  rest  of  the  panel.    The  lower  right 


and  left  hand  panels  are  excellent,  but  the  box  bor- 
ders around  the  Food  Chop|>crs  and  other  paragraphs 
in  the  three  middle  columns  appear  to  us  to  be  in 
rather  bad  taste.  The  Flour  Hin  cut  should  have 
been  pushed  to  the  top  of  its  column  to  balance  the 
Dining  Koom  Dome  cut  opposite,  and  the  combi- 
nation chandelier  cut  dropped  down  to  balance  the 
food  chopper.  It  will  also  be  noted  that  metalware 
is  mixed  in  with  notes  concerning  china  and  dinner 
sets,  with  no  headline  to  distinguish  these  articles 
from  the  others.  While  many  will  argue  that,  if 
a  customer  wants  anything  provided  by  the  house 
furnishing  department,  she  will  read  such  an 
extensive  announcement  through,  the  fact  remains 
that  for  every  woman  who  wants  to  buy  kitchen- 
ware,  there  are  a  hundred  who  do  not,  and  whose 
interest  must  be  aroused  by  calling  her  attention  to 
new  specialties  of  which  she  may  never  have  heard 
In-fore;  or  by  setting  forth  staple  goods  in  such  an 
attractive  manner  that  she  cannot  help  reading 
every  line  of  the  advertisement.  The  final  test  of  a 
good  advertisement  is,  Does  everything  in  the 
advertisement  harmonize?  Is  the  ad.  as  effective 
as  it  might  be?  Will  it  be  sure  to  catch  and  hold  the 
attention  of  readers,  persuade  them  to  make 
purchases  from  you,  and  induce  them  to- speak  to 
their  neighlxn-s  about  it?  Is  the  ad,  different,  and 
will  it  stand  out  from  the  advertising  of  competitors 
amongTwhich  it  is  placed?  Is  it  too  crowded? 
Answering  these'questions  for  himself,  the  ad-«nith 
will  become  his  own  critic  to  good  advantage. 
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A  Marvelous  Variety  of  5an 
Colors   Found   on    ■  Fan 

ON  THK  Old  Church  road,  near  Oreland,  Pa., 
some  wonderful  clay  deposits  have  been 
discovered  on  the  extensive  Allen  farm  that  are 
being  utilized  in  a  novel  manner.  Lying  only  a 
few  inches  below  the  surface  of  the  fertile  soil  of 
the  farm  lands  there  lias  been  found  during  recent 
years  not  only  the  usual  terra-cotta  and  brick  clay, 
for  which  many  farm  lands  of  this  section  of  Mont- 
gomery county's"  iron  ore  belt  arc  famous— the 
clay  which  burns  a  cherry  red  when  fired — but  also 
a  clay  containing  leas  iron,  which  is  valuable  for 
producing  glazed  ware,  and  a  white  china  clay- 
one  of  the  best  plastic  bodies  for  producing  white- 
ware,  pottory  and  tiles  in  relief. 

The  clay  deposits  of  to-day  that  are  attracting 
attention  in  this  vicinity  are  coming  to  be  con- 
sidered quite  as  wonderful  for  utilitarian  purposes  as 
were  the  discoveries  of  peculiar  iron  ores  through- 
out this  section  of  the  State  in  the  past,  and  long 
before  the  middle  of  the  last  century  valuable  iron 
orea  were  discovered  here.  Brown  hematite  is  a 
common  ore  in  this  section  of  Montgomery  county, 
and  many  thousand  tons  of  this  ore  have  been  taken 
out.  The  ore  occurs  principally  in  the  limestone 
belt,  from  Edge  Hill  westward  to  the  Chester  coun- 
ty line.  It  is  found  in  extensive  deposits  of  clay, 
and  it  is  said  that  the  first  ore  ever  dug  in  this 
valley  east  of  the  Schuylkill  was  near  Spring  Mill, 
on  the  farm  of  J.  Kirkner- 

In  every  instance  where  the  clay  deposits  and 
their  products  have  come  to  be  fully  appreciated  of 
late  years,  there  has  been  an  artist  of  remarkable 
ability  to  experiment  with  them,  and  to  produce  un- 
usual results  in  the  product  of  arts  and  crafts  in 
garden  pottery,  in  tiles  and  in  many  quaint  hand- 
made wares.  Only  a  few  years  ago  the  decorative 
clay  products  with  which  Mr.  Henry  Mercer's  name 
is  associated  began  to  attract  attention  in  Doyles- 
town,  but  it  has  remained  for  Joseph  H.  Dulles 
Allen,  an  enthusiastic  member  of  the  artistic  Allen 
family,  to  produce  the  most  wonderful  results  in 
clay  modeling  and  in  tile-making  along  varied  lines. 

The  picturesque  possibilities  of  the  farms  of  this 
vicinity  have  also  been  set  forth  by  the  ingenuity  of 
Mr.  Allen;  the  largest  of  the  abandoned  iron  mines 
on  this  big  farm  near  Oreland  has  been  converted 


into  an  extensive  lake.  Here  rare  Chinese  ducks  are 
raised;  pleasure  boats  are  found  along  its  banks; 
quaint  rustic  bridges  span  the  streams  leading  to 
the  lake;  native  wild  flowers  are  grown  in  great 
profusion  along  its  banks,  and  nestled  down  near  the 
water's  edge,  in  attractive  clumps  of  hardy  shrub- 
bery and  trees,  may  be  found  the  most  picturesque 
private  studio  and  kiln  in  all  Montgomery  county. 

"To-day  would  seem  to  be  the  age  of  hand-made 
wares,"  he  says.  "  In  all  branches  of  arts  and 
crafts,  in  metal  or  marble,  in  furniture,  jewelry  or 
bookbinding,  we  may  note  the  demand  for  work, 
hand- wrought  or  hand-tooled;  this,  not  only  that 
the  craftsmanship  may  be  thorough — the  furniture 
enduring,  the.  books  to  resist  their  thumbing — but 
also  because  of  the  characteristics  of  individuality 
inherent  in  hand-made  ware.  At  no  time  in  the 
history  of  this  country  has  so  much  attention  been 
paid  to  artistic  effect  coupled  with  intrinsic  value. 
Individual  pieces  show  the  impress  of  the  potter's 
thumb,  or  perhaps  the  touch  of  his  ivory  instrument 
will  leave  its  mark  upon  the  clay,  revealing  its 
plasticity  and  life. 

"As  to  the  method  of  manufacture — an  Italian 
potter  turns  his  wheel  and  presses  and  throws  the 
clay  of  this  new  country  until  his  hands  have  formed 
the  quaint  shapes  of  the  old.  In  producing  the 
hand-molded  and  hand-modeled  designs  the  orig- 
inal is  modeled  in  clay,  and  a  plaster  mold  made 
from  it.  This  in  turn  is  filled  with  clay  and  pressed 
into  cracks  and  crevices  of  relief  designs.  On 
leaving  the  mold  the  'green  biscuit'  of  clay  is 
allowed  to  dry,  and  then  is  modeled  and  finished  by 
hand.  The  French  ware  (Provence,  Brittany,  etc., 
is  thrown  on  the  wheel  in  the  hurried,  artistic 
method  they  employ,  and  its  decoration  'Peinture 
sur  email  cm'  is  in  the  primitive  form  of  application 
after  the  manner  of  their  potteries." 

It  is  believed  that  on  the  Allen  farm  there  is  an 
unusual  combination  of  ceramic  components  un- 
known on  the  other  farms  of  this  iron  ore  belt. 
After  a  year  of  boring  for  specimens,  making  analy- 
ses for  chemical  constituents  and  empiric  trials  for 
firing  qualities,  this  decision  was  reached,  and  much 
interest  was  shown  in  the  great  variety  in  clay  and 
sand  products  occurring  in  the  same  place. 
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ADVERTISING  RATES  OS  AI'PLICATIOlt 


Adverting  forma  clow  on  lha  will  ol  each  month.   All  "cupy" 
rouw  be  In  hand  tvetnre  thai  date. 
Change*  o(  rirma  or  buyera  or  trade  itctna  of  general  Import  are 

*  wVcn'nN'hr  New  Vork  market,  t>..>*r»  are  cordially  invited  to  pay 
u»  a  i  ' 


the  construction,  wording  and  tyjKtgrophy  of 
advertisements  herein  is,  therefore,  a  splendid 
education  in  ad-writing,  and  will  suggest  many 
ideas  the  live  buyer  can  use  to  good  advantage  in 
preparing  copy  for  his  local  newspaper. 

Third,  it  is  the  primary  object  of  all  advertisers  to 
create  demand  for  their  goods,  and  all  who  advertise 
in  the  Review  have  a  further  object— to  convince 
buyers  that  their  goods  arc  salable  to  the  general 
public.  Hence,  our  advertisers  are  continually 
pointing  out  the  strong  "selling  points"  of  their 
products,  and  close  study  of  their  announcements 
will  educate  the  buyer  himself,  who  carries  their 
products,  in  how  to  display,  advertise  and  train  his 
salesmen  in  disposing  of  his  stock.  This  reason,  if 
n<>  other,  should  lead  buyers  to  make  it  their  practice 
t«.  rent!  the  advertising  pa«es  of  this,  and  all  future 
issues  of  the  Rkvif.w. 
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Read  the  Tne  buyer  who  subscribes  to  the 
Advertising  House  Fi>hnis»mino  Review  misses 
Pages  one-half  of  the  benefit  he  derives 
from  his  subscription,  if  he  neglects  to  read  even  the 
smallest  advertisement  to  Iks  found  among  its  pages. 

There  are  at  least  two  good  reasons  for  making 
this  assertion. 

First,  the  Review  is  the  recognised  medium  of  the 
trade,  and  wide'awake  manufacturers,  who  are 
producing  new  goods  that  sell,  make  their  first 
announcements  in  this  publication.  There  are 
always  new  advertisements  in  each  issue,  therefore, 
and  reading  the  advertising  pages  is  the  best  way 
the  buyer  can  keep  posted  on  "what  is  new"  in  his 
line. 

Second,  most  of  the  advertisers  change  their  copy 
from  month  to  month.   To  read,  and  even  study 


Business 


Time  was  when  the  house  furnishing 
department  was  considered  but  an 
insignificant  factor  in  a  department 
store.  As  a  prominent  Boston  buyer  pointed  out 
last  month,  the  house  furnishing  department  of 
to-day  stands  in  the  forefront  with  upstairs  depart- 
ments as  to  sales,  profits,  and  importance,  and  hits 
the  added  advantage  of  having  caused  the  'desert 
to  blossom  as  a  rose"  by  utilizing  space  once  rele- 
gated to  storage  anil  deliver*'  purpose*.  Progress 
is  not  an  accident:  success  is  not  won  by  "wishing," 
nor  accomplished  by  mere  "good  intentions;" 
both  are  the  product  of  foresight,  hard  work  and 
ambitious  effort.  Wherefore,  the  first  thing  to  do 
before  embarking  upon  a  hazardous  business  enter- 
prise is  to  sit  down  and  count  the  cost ;  to  plan,  map 
out  the  course  of  action  likely  to  bring  success;  to 
eliminate  needless  expense;  make  the  work  to  be 
dune  easy  by  saving  friction,  lost  motion  and 
duplication  of  effort-  all  of  which  is  a  good  defini- 
tion of  business  system.  The  modem  buyer  of 
kitchen  furnishings,  crockery,  glassware,  china  and 
all  that  must  yield  to  the  prevalent  demand  for  the 
systematic  worker,  and  by  reducing  the  expense  of 
operating  his  department  to  a  minimum  and  raising 
its  profits  to  the  maximum  make  good.  To  accomplish 
this,  the  buyer  must  devise  whatever  methods  are 
necessary  to  keep  him  fully  poster!  on  what,  is  hap- 
pening in  his  department  from  stock  room  to  shipping 
department.  How  this  is  to  be  done  has  no  place 
here;  that  this  should  lie  the  buyer's  policy  for  his 
own  sake,  no  matter  how  much  time  and  trouble  it 
takes,  is  all  that  need  be  said. 
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QOO^  (JihkI    Salesmanship    come*  from 

_  .  .  ,    within.     It  is  the  result  of  knowl- 

Snlesmanshlp 

edge  of  the  goods  to  be  sold, 
confidence  in  their  worth,  and  enthusiasm  over  their 
good  qualities.  The  Itesi  salesman  in  the  world 
cannot  sell  a  product  in  which  he  has  no  faith; 
neither  can  he  sell  good*  about  which  he  know* 
nothing.  Moreover,  the  old  maxim,  "  A  bird  in  the 
hand  is  worth  two  in  the  hush"  finds  exemplifi- 
cation in  this:  that  a  Rood  salesman  is  not  satisfied 
with  selling  a  customer  just  what  he  wants;  he 
gi>cs  a  step  further,  and  sells  him  more  than  he 
expected  to  buy.  How5  By  the  tact,  patience  and 
care  he  employs  in  displaying  not  only  the  goods 
asked  for.  but  also  the  goods  not  asked  for,  that 
may  serve  the  same  and  similar  purposes  better. 


Put  Your  Best 
Forward 


There  is  an  old  saw  that  says, 
■'  Put  your  best  foot  for- 
ward." The  inference  is  suf- 
ficiently obvious  to  need  no  comment.  The  saying 
is  timely  just  now,  because  January  is  the  time 
when  there  is  something  of  a  chance  to  slow  down 
and  catch  one's  breath.  The  holiday  rush  is  over, 
inventor)-  stares  one  in  the  fact-,  and  the  tendency 
is  to  sit  back  and  think  things  over. 

1908  is  a  Presidential  year,  however,  and  it 
succeeds  a  year  altogether  contradictory  in  character, 
since  in  many  directions  trade  surpassed  in  volume 
the  unprecedented  prosperity  of  l'JOO  in  spite  of 
the  fact  that  hoarded  money  and  almost  panicky 
conditions  prevailed  in  Octolier  ami  November. 

1907  has  demonstrated  beyond  question  thai  the 
Cnited  States  is  solidly  prosperous.  Had  events 
framed  themselves  twenty  years  ago  as  they  did  in 
1007,  we  should  have  had  the  worst  panic  the  country 
has  ever  known.  As  it  is,  the  only  effect  noticeable 
upon  trade  and  manufacture  was  a  greater  degree 
of  conservatism  than  before,  but  for  the  most  part 
business  has  gone  forward  as  usual,  although  some 
still  lack  confidence  and  need  a  little  Dutch  courage 
to  stiffen  their  backbones. 

The  best  remedy  for  existing  evils,  therefore,  is 
for  every  department  store  and  general  merchandise 
store  in  the  country  to  put  its  l>csi  foot  forward. 
I>ook  prosperous.  Talk  good  business.  Clean  out 
old  stock,  and  buy  new  goods.  Tear  down  old 
fixtures,  let  the  light  shine  in  dark  corners,  and 
make  the  store  bright,  fresh  and  up-to-date.  The 
result  will  be  restored  confidence  and  a  year  of 
prosperit  y  in  100S  gratifying  beyond  all  expectations. 


Look  and  Talk  <>ver>'',<Ml\  knows,  hard  time* 
Prosperity  are  psychological.  They  are  the 
product  of  "lost  confidence.'' 
Everybody  gets  it  into  his  head  that  the  country  is 
going  to  the  delimit  ion  bow-wows,  and  everybody 
grubs  every  cent  he  can  lay  his  hands  on  and  "salts 
it  down."  It  is  . the  salting  down  process  that 
raises  Hob  with  things,  and  the  best  cure  in  the 
world  for  lost  confidence  is  for  everybody  to  look 
and  talk  prosperity. 

The  influence  of  ihe  department  store  upon  the 
popular  mind  is  tremendous,  and  there  is  uhsoluicly 
no  question  of  the  fact  that,  if  the  department- 
stores  of  the  country  will  turn  about  and  begin  to 
buy  go4Kls,  advertise  for  trade  and  talk  prosperity, 
that  manufacturers  will  take  heart,  customers  will 
thereby  he  created,  sin  e  men  will  again  find  employ- 
ment who  have  been  thrown  out  I  teen  use  manu- 
facturers have  lieen  unable  to  sell  their  products. 

In  other  words,  if  the  Spring  trade  proves  to 
be  a  frost,  the  buyer  will  have  himself  to  blame. 
Let  buyers  everywhere  take  this  opportunity  to  put 
in  new  fixtures,  rlean  out  dark  and  dusty  comers, 
sell  off  all  doubtful  goods  at  bargain  prices,  and 
look  and  talk  prosperity  from  January  first  until 
January  31st,  and  keep  at  it  until  all  complaint 
as  to  hurd  times  has  dissolved  into  thin  air  like  one 
of  those  "rare-hit  dreams"  which  sometimes  afflict 
the  Ix'st  of  men. 


As  predicted  last  month,  the  holiday 
The         trade  has  lieen  big  in  all  the  large 
Outlook      cities  of  the  country,  "all  of  the 

big  department  stores  in  St.  i/ouis 
(for  example)  reporting  an  increase  in  Christmas 
business  over  last  year."  to  quote  dispatches  to  the 
Snr  York  Tinux.  while  cash  was  tendered  in  pay- 
ment for  goods,  indicating  the  re-appearance  of 
hoarded  money.  All  of  the  leading  stores  of  Buffalo 
also  report  a  big  business,  while  New  York  City 
stores  were  crowded  to  the  doors,  during  the  week  of 
the  25th.  On  January  6th.  45,000  men  go  back 
to  work  in  mills  located  within  a  radius  of  50  miles 
of  Pittsburg,  while  Custom  House  reports  at  New 
York  show  a  big  increase  in  the  volume  of  trade 
in  1907  over  the  banner  year  of  1906.  1200,000,000 
in  January  dividends  show  no  increase  in  corpora- 
tion earnings,  and  we  repeat  this  month— buy,  Mr. 
Buyer,  buy.  Make  your  inventory  early  in  January, 
and  push  in  your  orders  as  soon  as  possible.  Dila- 
tory buyers  will  lie  sorry  enough  who  fail  to  heed 
our  advice. 
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A  SNAPPY  POST-CARD  IDEA 

How  a  New  Haven  Dealer  Touched  Up  His 
Out-of-Town    Trade      And    Then  Some 


nre  (or  ought 


RIGINALITY  in  Advertising  p*y*, 
just  us  originality  and* initiative 
pays  in  all  other  Tonus  of  com- 
petition for  trade.  It  is  snappy, 
up-to-date  new  ideas  never  before 
sprung  on  an  unsuspecting  public 
which  attract  favorable  atten- 
tion, and  bring  customers  to  the 
stores. 

There  are  many  routine  way- 
reaching    local    trade,  with 
which  all  house  furnishing  deal- 
en    and    department  managers 
to  be)  familiar,  but  few  pay  suf- 


for  its  clever  and  original  advertising  methods. 
The  complete  post-<anl  went  firsl  to  a  list  of  names 
selected  from  the  telephone  book;  after  it,  at  an 
interval  of  ten  days  went  the  second,  explaining 
the  purpose  of  the  first  visitor,  and  calling  attention 
to  an  important  (set  "  we  prepay  freight  or  express 
on  purchases  of  reasonable  amount."  The  cards 
were  supplemented  later  by  clever  booklets,  describ- 
ing the  many  varieties  of  goods  carried  in  stock, 
but  the  very  Itest  follow-up  stum  would  Is-  a  regular 
out-and-out  M.  ().  catalogue  built  on  the  lines  of 
the  big  books  mailed  by  H.  H.  Macy  &  Company,  of 
New  York,  and  the  Chicago  houses  to  be  found  in 
country  homes  throughout  the  United  States 


NBW  HAVEN,  CONNECTICUT. 


i  CYV 


AN  ANCIENT  LANDMARK 
"YK  oi.dk  iiardk-wark  stork. 


ti-uL  Co-Ltuj*,  and  &\Jr\XA  AtJcJnXJb  ■ 

3*vrvJLat  JiXxrcM,       "  ruXcJ'UAu^roAJL 
a/vui  cutXiAj^,  <D  -(aka.  ^qa*c  Ohio  l6 

fvcrrra  XoymV\a3W,  0atK  vltcIL. 

Ccddjuu^ 


FORM  I. 


754  Oho^jd  Jt.TWWewt^. 
.A/to-rud  'dddiX. 
wtii  orrua/nX  jo\  a  <MU  'OA"  tc 
daJU  tar  i^cuA  rurtuLt  tfu  rrucrtf: 

Xhjjrufl  a/nd  GutUAi)  i/ntHt  Jtott 

tojtSX.  <fyxJb&jr\jajjwb  AXxnM.  i/rtt&wn 
uatUltymdiX  xuxrttA  \*AvJUl  "Or 
■ureft  ltd  ctlxa  wK^r\.  -u^ru/LL  i/w 
•fen  it^  -r\twe  -txrt6  oft  -4wuALKc^d 


ficicnt  attention  to  1-armer  Corntossel  down  in 
Podunk,  or  to  the  country  trade  generally,  ninny 
of  whom  an-  to  l>e  found  ii.  the  telephone  book— a 
mailing  list  for  clever  M.  O.  ideas  of  superior  value, 
because  Mrs.  Corntossel  can  send  in  her  order  by 
'phone,  if  she  is  interested,  and  her  orders  cm  easily 
be  sent  by  express  or  freight  at  small  expense. 

Adorning  this  page  is  a  Picture  Post-card  sent 
to  this  class  of  trade  by  The  John  E.  Hassett 
A  Company,  New  Haven.  Conn.,  a  firm  justly  noted 


We  had  intended  to  illustrate  some  of  Hassett 's 
handsome  l«ioklets  "On  the  Serving  of  drub."  "A 
.Cook's  Tour"  personally  conducted  by  the  company 
through  their  various  departments  and  "The  New 
Haven  Almanack  for  the  Year  1!M)S"  done  in  green 
and  red  containing  a  "Calendar  of  Ihiys  and  Mont  lis 
to  which  are  added  Certain  Olde  Time  Pictures  with 
some  Historical  Facts  and  many  Pertinent  Observa- 
tions." The  almanack  is  printed  on  a  cream  colored 
pa|>er  suggestive  of  age,  with  typography  to  suit, 
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and  line  cuts  similar  to  the  charcoal  sketches  of  "  Ye 
Olden  Days  "  Most  unfortunately,  photo-engrav- 
ing cannot  reproduce  certain  color  combination!)  — 
the  camera  being  color  blind— ami  we  must  content 
ourselves  with  the  above  brief  and  inadequate  de- 
scription. 

The  idea  is  clever  to  the  discerning,  and  doubtless 
will  inspire  sundry  bright  brothers  in  the  trade  to 
go  and  do  likewise. 

As  to  the  "  And  Then  Some  "  of  our  t  itle,  we  t  hrow 
out  two  ideas  for  a  working  basis — "  On  the  Washing 
of  Fragile  Glasses,"  and  "  A  Time  Table  for  Cooking," 
the  latter  a  mighty  good  card  for  carrying  a  1908 
calendar,  or  an  advertisement  good  all  the  year 
around,  for  a  woman  will  surely  hang  the  can!  up 
in  her  kitchen  for  reference. 


As  every  glass  dealer  knows,  customers  frequently 
complain  because  their  servants  break  so  many 
fragile  glasses  and  thin  glass  tumblers.  The  reason 
is,  the  glass  is  wiped  when  it  is  wet,  which  causes  the 
towel  to  grip  the  glass  as  in  a  vise  and  snap  it  on 
the  slightest  application  of  pressure.  Wait  until 
the  glass  is  nearly  dry  -  then  the  towel  will  slip  and 
the  danger  is  over.  Use  pure  white  soap,  clear  hot 
water,  e]cHn  dry  towels,  and  tissue  paper  for  polish- 
ing- 

As  to  the  Time  Table,  the  following  paragraphs 
contain  the  data  from  which  such  a  table  may  be 
compiled  for  use  on  a  placard,  in  a  booklet  or  a  folder, 
according  to  the  tastes  and  ideas  of  the  enterprising 
ad-smith.  As  will  l>e  seen  (he  time  required  to 
cook  various  meats  and  vegetables  is  given,  as  well 
as  the  oven  temperatures  that  are  needed.  The 
latter  should  carry  the  announcement  of  such  oven 
thermometers  as  are  carried  in. stock. 


A  Cook's  Time  Table 

BOILING  MEATS:  Mutton,  per  pound,  15 
minutes;  Potted  Beef,  per  pound,  30  to  25  minutes; 
Corned  Beef,  per  pound,  30  minutes;  Ham,  |H>r 
pound,  18  to  20  minutes;  Turkey,  per  pound,  15 
minutes;  Chicken,  per  pound,  15  minutes;  Fowl, 
l>er  pound,  20  to  30  minutes. 

BROILING  MEATS:  Steak,  1  inch  thick,  8  to 
10  minutes;  Steak,  1 J  inches  thick,  10  to  15  minutes; 
Mutton  Chops,  8  to  10  minutes;  Spring  Chicken,  20 
to  30  minutes;  Quail,  8  to  10  minutes. 


BAKING  MKATS:  Beef  Ribs,  rare,  per  pound, 
8  to  10  minutes;  Beef,  well  done,  per  pound,  15  to 
20  minutes;  Mutton  Leg,  rare,  per  pound,  10  min- 
utes; Mutton  Leg,  well  done,  per  pound,  15  minutes; 
Lamb,  well  done,  per  pound,  15  minutes;  Veal,  well 
done,  per  pound,  IS  to  20  minutes;  Pork,  well  done, 
per  pound,  25  minutes;  Venison,  rare,  per  pound, 
10  minutes;  Chicken,  rare,  per  pound,  15  minutes; 
Goose,  per  pound,  18  minutes;  Fillet,  hot  oven  per 
piece,  30  minutes;  Braised  Meats,  per  piece,  3  to  4 
hours;  Liver,  whole,  2  hours;  Turkey,  8  pounds, 
1  hour  and  45  minutes;  Turkey,  very  large,  3  hours; 
Birds,  small,  hot  oven,  15  to  20  minutes;  Ducks, 
tame,  1  hour;  Ducks,  wild,  very  hot  oven.  20  to  30 
minutes;  Purl  ridge,  35  to  40  minutes. 

BAKED  FISH:  Codfish,  per  pound,  15  minutes; 
Haddock,  |>er  pound,  10  minutes;  Halibut,  per 
pound,  15  minutes;  Bass,  per  pound,  10  minutes; 
Salmon,  per  pound,  10  to  15  minutes;  Small  Fish, 
per  pound,  0  minutes;  Lobster,  30  to  40  minutes; 
Crabs,  30  minutes. 

BREAD  AND  CAKE:  Bread,  1  hour;  Biscuits, 
10  to  20  mnutes;  Layer  cake,  18  to  25  minutes; 
Loaf  Cake,  1  hour;  Angel's  Fo<kJ,  1  hour. 

VEGETABLES:  Beans,  to  bake,  6  hours;  Po- 
tatoes, 20  to  30  minutes;  Asparagus,  20  to  25  min- 
utes; Peas,  15  to  20  minutes;  String  Beans,  50  to 

00  minutes;  Lima  Beans,  30  to  40  minutes;  Spinach, 
15  to  20  minutes;  Turnips,  30  to  40  minutes;  Beets, 

1  to  2  hours;  Cauliflower,  20  minutes;  Brussels 
SproutR,  It)  to  15  minutes;  Onions,  30  to  40  minutes; 
Parsnips,  30  lo  40  minutes;  Green  Corn,  5  to  10 
minutes;  Maccaroni,  20  minutes;  Rice,  20  to  25 
minutes;  Squash,  20  to  40  minutes;  Cabbage,  30 
to  60  minutes. 

WEIGHTS  AND  MEASURES:  1  kitchen  cupful, 
i  pint  or  2  gills;  4  kitchen  cupful,  1  gill;  4  kitchen 
cupfuls,  1  quart;  2  cupfula  gran,  sugar,  2J  cupfuls 
powdered  sugar,  1  pound;  1  heaping  tablespoonful 
sugar,  1  ounce;  1  heaping  tablespoonful  butter, 
butter  siie  of  an  egg — 2  oz.  or  J  cupful;  4  cupfuls  of 
flour;  1  heaping  quart— 1  quart;  8  round  tablc- 
spoonfub  dry  material,  16  tablespoonfuls  liquid— 1 
cupful. 

TEMPERATURE  OF  OVEN:  Puff  Pastry,  300- 
300;  Meat  Pics,  280-240;  Bread,  280-220;  Pork 
and  Veal,  250-230;  Beef  and  Mutton,  240-220. 
(Put  in  at  first  temperature,  and  keep  in  at  second) 
200  is  too  low  for  cooking. 
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WHAT  WAS  THAT  SALESMAN'S  NAME  ? 

A  Handy  Directory  of  Gentlemen  Who  Will  Call  on  You, 
Representing  Manufacturers  of  House  Furnishing  Goods 


HANDY  Hefenwe  Guide  to  Manu- 
facturers' Hcpresentntivcs"  is  as 
good  a  designation  us  any  of  the 
following  list  of  salesmen,  repre- 
senting a  large  number  of  prominent 
manufacturing  firms,  uhose  names 
and  products  are  jriven  in  connec- 
tion hen-wit h.  As  a  matter  of 
course,  it  does  not  cover  the  whole 
house  furnishing  trade,  there  having  been  a  numlier 
of  instances  where  firms  or  individuals  objected  for 
business  reasons  to  furnish  us  witli  the  desired 
information.  Then,  again,  others  sent  their  names, 
but  in  such  a  manner  as  to  make  it  impossible  for  us 
to  trace  the  firm  title  for  the  reason  that  the  senders 
neglected  to  append  it.  In  such  cases  the  names 
were  unavoidably  omitted,  and  we  would  consider  it 
a  great  favor  if  those  left  out  of  the  January  list 
will  forward  the  full  information  needed  in  order 
that  we  may  give  such  derelicts  a  showing  in  our 
February  issue.  We  present  this  list  to  managers 
of  house  furnishing  departments,  and  dealers  in  the 
trade  with  our  compliments,  and  trust  it  will  make 
our  January  issue  one  that  will  stay  by  them 
throughout  the  year. 


ACME  .SHEAR  COMPANY.  Bridgeport. Conn.,  (Hardware 
Specialties).  K.  I).  Raker,  Eastern  and  Middle  Wort  Stat**; 
Arthur  Watts.  Chicago. 

A.  *  M.  CO.,  Clyde,  0.,  (U.  S,  Mason  Jar  Wrench).  C.  E. 
Woolcy,  Ohio  anil  Kentucky;  E.  Matthewn,  Indiana  an.l 
Michigan. 

ADAMS  *  CO,,  J.  J.,  New  York  City.  (Brushes).  C.  H. 
I'rry,  New  England  A  Middle  West;  C.  A.  Darby,  Jr..  South- 
eastern State*;  H.  C.  McClure,  Denver  and  West;  Leon  Bal- 
linger,  Denver  anil  West. 

ALASKA  FREEZER  CO.,  Wincbendon,  Mass  ,  (Tee 
Cream  Freezers).  Merrill  D.  Gay,  Eastern  States;  A.  D. 
Ware.  Southern  States;  C.  M.  Rate*,  Central  State*. 

ALASKA  REFRIGERATOR  CO.,  Muskegon,  Mich, 
(Refrigerator*).  J.  A.  Hanna.  Central  and  Southern  States; 
L,  E.  Moon.  Eastern  States;  J.  H.  Ford,  Western  Territory. 

ALHANY  FOUNDRY  CO.,  Albany,  N.  Y.,  (Gas  Appli- 
ances). C.  A.  Hones*,  New  York,  Pennsylvania  ami  New- 
England;  Geo.  W.  Elliott.  Boston  and  vicinity;  W.  J. 
Hammett,  Connecticut;  A,  Macfarlane,  Canada;  C.  B. 
Baker.  Ohio. 

AMERICAN  FOUNDRY  A  MANUFACTURING  CO.,  St, 
Louis,  Mo.,;  L.  F.  Foster,  Pacific  Coast;  Geo.  P.  Phillips. 
Texas  and  Oklahoma. 


AMERICAN  LAVA  COMPANY,  Chattanooga,  Tenn 
(Acetylene  Gas  Burners.)  Edmond  Siiinrtt,  West  of  Missis- 
sippi River;  Paul  J.  Kruesi,  East  of  the  Mississippi  River. 

ANDREWS  WIRE  A  IRON  WORKS,  Roekford,  111.. 
(Wire  Goods).  A.  B.  Miller,  Minnesota,  parts  of  Kansas, 
Missouri,  Illinois  and  Iowa;  E.  0.  Andrews,  Michigan,  Ohio, 
Indiana;  Win.  Juke.-,  part  of  Illinois,  Iowa  ami  Wisconsin. 

ATLANTIC  STAMPING  CO.,  Rochester,  X.  V..  (Sheet 
Metal  Good*).  W.  A.  McDowell,  Massachusetts,  Rhode 
Island,  Connecticut;  K.  L.  Luce,  Maine  ami  New  Hampshire; 
Richanl  Hargrove.  Northern  and  Eastern  New  York;  E,  M. 
Winnie,  Western  New  York;  M.  B,  Webb,  Western  Penn- 
sylvania; W.  T.  Mullaney,  Eastern  Pennsylvania;  Eugene  N. 
Bell,  New  Jersey;  B.  A.  Brown,  Northern  Ohio;  W.  J. 
Barron,  Southern  Ohio;  T.  F.  Burton,  Michigan;  J.  W. 
Young.  Illinois;  E  E.  Aube,  Jr.,  Iowa;  A.  L.  Loy,  Minnesota. 

BARRETT  MANUFACTURING  CO.,  JAMES,  48  Pearl 
St.,  Boston,  Mass.,  (Plumbing  Material).  Ralph  J.  Shcrriff, 
New  England  States;  John  F.  Philbcn,  New  England  States; 
John  Hurt igau,  Greater  Boston 

BASKET  IMPORTING  CO.,  Inc.,  New  York,  N.  Y. 
C.  W.  Anon,  I.  Benjamin,  Aaron  Goldstein,  J.  Landman, 
Julius  Ohnhaus,  11.  M.  Schwab. 

BEECH  NOVELTY  CO.,  Mansfield,  0.,  (Mop  Wringer 
Pails).    F.  W.  Buckman,  New  York  City. 

BOHN  A  CO..  N.  Cleveland,  0.,  (Lambs'  Wool  Dusters). 
L  N,  Felt,  Central  ami  Eastern  States;  II.  H.  Dupin,  Central 
anil  Southern  States;  F.  M.  Kohl,  Texas  and  Colorado;  John 
W.  McMillcn,  California. 

BRONSON-WALTON  CO.,  Lock  Drawer  D.,  Cleveland,  O.. 
(t  offee  Mills,  Dripping  Pans  and  Roasting  Pans).    A.  E, 
North  of  Mason  and  Dixon  Line;  W.  H.  Hrooke. 


South  of  Mason  and  Dixon  Line. 

BROWNE  MFG.  CO.,  W.  G.  Kingston.  N.  Y.,  C.  H. 
Dubois,  West  of  New  York;  B.  F.  Bin!,  New  York  City  ami 
vicinity. 

BUFFALO  SLED  CO.,  1443  1459  Niagara  St.,  Buffalo, 
N.  Y.,  (Sleds).  J.  J.  Schneider,  Buffalo,  Middle  and  Western 
States;  A.  C.  Flech,  Minneapolis,  Northwest;  J.  T.  Kelly, 
4.1  Cliff  St.,  N.  Y.  ('.,  Metropolitan  District;  A.  E.  Bergoine, 
Pittsburg,  Western  Pennsylvania  and  West  Virginia;  T.  J. 
Elliott,  Elmira,  New  York  and  Eastern  Pennsylvania. 

BURLINGTON  BASKET  CO.,  Burlington,  la.,  (Baskets 
and  Willow-ware).  R.  P.  Seaton,  Central  Illinois;  A.  J. 
Coolev,  Omaha  and  Council  Bluffs;  J.  C.  Tomlinson, 
Kansas  City,  Kansas.  Nebraska;  Fred  Miller,  Mississippi 
River  territory. 

CENTRAL  GLASS  WORKS,  Wheeling,  W.  Va.,  (Glass- 
ware). A.  P.  Doctor.  New  York;  H.  E.  Waddell, 
Chicago;  Thomas  H.  Butcher,  Middle  State*. 
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CHADBOHN  A  (X)I.DWEI.L  MAMTAlIT  KING  CO. 
New-burgh.  N.  V.,  (Lawn  Mowers).  K  T  Smith.  Eastern 
territory;  H  H  Wallis.  Western  Tettitory. 

CHICAGO  ASBESTOS  TABLE  MAT  CO..  7H2-7H4  W 
l-ake  St..  Chicago,  III.,  (Table  Mai*  and  Iron  Holders*. 
Frank  H.  Wilbcrt.  New  York  City  anil  New  England;  M  W. 
Smith.  New  Vork  ami  Pennsylvania;  Chas  I)  Katie,  Middle 
West;  H.  (i.  Snivern.  Pacific  Coast. 

CHICAGO  FORM  CO.,  115  Franklin  St..  Chicago.  III  . 
(Clothes  Hangers).    M.  If.  t)(t.  Pennsylvania  and  New  York, 
except  New  Yiirk  City;  Geo.  McCarthy.  New  York  City  ami 
Metropolitan  District;  W    F    Homer,  Boston  and  North 
eastern  States;  Abe  Levy.  Kansas  and  Oklahoma. 

CINCINNATI  TIN  AM)  JAPAN  CO  .  :»10  .112-314 
Walnut  St..  Cincinnati.  O  .  (Tin  Stamped  and  Jntmn  Wares  I 
Oscar  Nesper,  Walter  O  Brown.  Riel.  W  C.  ;  Charles  W 
Schoctncr,  Kit-hard  Bishop,  and  Charles  W.  Hell 

CLEVELAND  VAHNISH  CO..  Cleveland.  Ohio.  L.  M 
Combs.  F  J,  Donahue,  L.  K.  Ellenbogen,  (!.  J.  F>*enls-rger. 
W.  A.  Kdwanls,  J.  O,  K»ti».  <'.  G  Hosteller,  K.  Hochlierg, 
J.  W  Hunter.  C.  C  Mann.  C  H  Miller,  C.  <J.  Powell.  B.  |{. 
Scanm-ll.  E  R.  Smead.  R.  H.  Sandy.  J.  II.  Stimson.  I)  A. 
Wheelotk.  W  H  Williams.  J.  A  Warner.  C  W  Watson. 

COOLKY  MAM  FACITRING  l\>  ,  Chicago.  III..  (Win- 
Novelties)  Fred  W,  Os-ley,  111.1  Hl.lSo.  Canal  St..  Chicago, 
I 'nited  State*. 

(X)RDLKY  A  HAYES,  172  Diuirie  St..  New  York  City. 
(Indurated  Fibre  Ware).  II.  It.  Black,  New  England;  HoIktI 
Harry.  New  York  City;  A  I)  Beer*,  Pennsylvania,  Maryland, 
Delaware  and  District  of  Columbia,  ,1  J  Connolly.  Eastern 
New  York  and  Connecticut;  F.  H.  Maher.  New  Jersey  ami 
Western  New  York;  F.  G  Myers,  Ohio,  West  Virginia  and 
West;  J.  M.  Wingfield,  South. 

DOVER  MFG.  CO  ,  Canal  Dover,  Ohio  (Aabcsl.si  Sad 
Irons)  A.  S.  Howe.  It.  F.  Lund,  A.  S.  Riley,  ti.  E.  Shawdc. 
M  H.  Snyder,  W  D.  Anderson.  J.  W  Muckloy 

DINX  EDGE  TOOL  CO..  Oakland,  Me  F  I).  Hall.  New- 
tonville,  Mam.,  Massachuiiet is.  Corinesticut,  Rhode  Island 
and  New  York  outside  of  New  York  City; 

ELECTRIC  CLEANSER  CO.,  Canton,  O.  Joseph  J. 
Lippert,  Went;  Calvin  Seetnann.  Central  State*. 

KSTES  A  SONS.  E  B.  74  Warren  St.,  New  York  City.. 
(Specialties  in  Small  Wooden  Goods)  John  C,  Van  Schaark. 
New  England.  Atlantic  States,  and  Went  to  the  Mississippi: 
A.  Roy  MacDougall,  Canada;  I'.  II  Drummond.  St.  l,ouis: 
Win.  F.  Behririg,  Texas;  (ieo,  W,  Schulxe.  New  York  and 
Philadelphia. 

ES'I  ES  MILLS.  Fall  River.  Man.  F.  W.  Buckmau.  New- 
York  and  vicinity;  A  L.  Tribble.  Boston  ami  Cnited  States 
in  general;  G.  W.  Coaley.  Chicago  and  vicinity;  R.  Knighton. 
San  Francisco  and  the  CtMMt;  E.  D  Shay*.  Cincinnati;  H. 
W.  Biiekner,  New  Orleans;  S  G  Wilson,  La.  Angeles;  F 
H,  Wardeu,  Minneapolis  and  St.  Paul. 

FACLTLEKS  CASTER  CO..  Nebraska  City,  Neb,.  B.  II 
Noelting.  Northern  States  to  l*acific  Coast,  (i.  S.  Koser. 
Southern  and  Eastern  States  to  Atlantic  Const. 

Fl'LI'ER  lTtTTERY  CO,  Flcmington,  N.  J..  (Water 
Coolers).    C  A   Mnydwell.  Western  States.  26*  Market  St.. 


San  FnitH-ixo.  Cal  ;  G.  p.  biwry.  Southern  States,  1-13  W. 
IVachtrec  St  .  Atlanlii,  G«  ;  S  L.  Parker.  Heminglon.  N.  J.. 
Eastern  States  atwl  Canada. 

FORSYTH  MAM'FAt "IT  RING  CO  .  Buffalo.  N  Y  . 
(House  Furnishing*  and  Hardware  J.  II.  N.  Rose.  New  York 
and  New  England,  B  X.  Shs-lda.  Eastern  Stales;  J.  J. 
Coin.stiK-k,  Chicago  niul  vicinity;  W.  I".  Cnri:ivoii,  Canada; 
P.   B    Birotig.  Middle  Went  and  \Ve>t. 

FRANK  A  DEKEYSKU.  :U  Park  Plm-.-,  N  Y,  City. 
(House  r'itnii*hirig  Siiectalties  and  OlaxiwareV  Simon  E. 
Steiningt-r.  East  atnl  South;  Albert  Ibrthschild,  West;  R. 
Brickncr,  New  Jersey;  I.  Dekeyser.  New  York. 

OKXKVA  CITLEHY  CO.,  C.eneva,  N.  Y  ,  (Cutleo). 

R.   K    Hall.  Central.  Kistcni  and  Middle  West;  Mr.  H. 

Ilerkele,  •»:<  U-otuinl  St.,  New  York  City;  and  Mr.  W  P. 
Horn.  Pacific  Coast. 

('.ILL  M A N I ' F ACTI ' R I N'( '.  CO,  E.  B..  21  CJuincy  St.. 
Chicago.  III.,  ((tlotbes  Hangers ).  F.  M.  CoIIiilh.  Went; 
W  L.  NVal,  Ohio;  A  S.  Ijwley.  Pennsylvania:  E  C  Oudd. 
New  York;  H  N.  Williams.  South. 

OOLD  METAL  CAMP  FI'RMTt'KE  MANT'FAtTl'RINO 
('<»..  Racine,  Wis.,  (Furniture  and  Camp  Outfit),  E.  E, 
Roiley  any  territory;  W.  R.  (littings.  any  territory;  W.  (i. 
Ciittings.  any  territory 

flOSHEN  MAM  FACT1  RISC  CO..  0,«hcn,  Ind  .  (Uwn 
Swings  and  Porch  Furniture i.  Myron  E  Meadcr.  Ohio  W. 
Virginia,  Pennsylvania;  M  M.  Pager.  Illinois.  Iowa;  Otto 
II.  C.ri|*.  Imliana.  Illinois.  Kentucky:  H  S.  Manin.  Michi- 
gan; C.  B.  IVigiic.  Wisconsin.  Minnesota;  O  P.  Myers,  Ohio 
and  New  York, 

(it)SHEN  SWEEPER  C<>..  Ilrand  Kapids.  Mich  ,  (C:ir|«-t 
Sweepers).  F  Aldcn  Califf,  East  Wisconsin.  South  Michigan, 
No.  half  Illinois  and  Indiana;  S.  R.  Jaus.  East  Penn- 
sylvania. East  New  York,  West  Virginia  and  Man-land; 
F.  D.  Chum.  Ohio,  West  Virginia,  West  New-  York;  William 
E.  Bryant,  West  Illinois.  West  Wisconsin,  Iowa,  Minnesota 
and  Nebraska. 

GREENER  MAM  FA(TTRIX(i  CO..  H.  M  .  Strwuor,  III., 
H  M  Creeticr.  all  territory  East  of  Chicago,  in  V.  S  ,  Arthur 
M.  Oreener,  West  of  Chicago. 

ORISWOLD  MANCKACTl  Rl.NO  (X)..  Erie,  Pa  ,  (Can 
Sto^-es  nnil  Stove  r'uniilnrc)  John  C.  Hollands,  Western; 
S.  E.  I-cnt,  Eastern;  S.  K.  Hermn.  Ohio.  Michigan;  Charles 
M.  Massing.  Indiana  and  Illinois;  D.  K.  Slucki,  Southern. 

HAGOAKD  A  MARCI  SON (X» .  410  S.  Canal  St  .Chicago. 
(.Spring  Beds).    W.  A.  Salomons,  Illinois  and  Indiana. 

HARRINGTON  CCTLERY  CO.  Soulbbridge,  Mass.. 
(Cutlery)-  George  Walter  l>arris.  7  Warren  St.,  New  Yotk 
City,  New  England,  New  York,  and  Pennsylvania;  P.  H. 
Bellman,  12  State  St.,  Chicago,  111.,  Middle  and  Western 
States;  S.  B.  Whitlock.  256  Broadway.  N  Y.;  Geo.  R. 
Reinlmrt,  till)  Arch  Street,  Philadelphia. 

HAZEL-ATLAS  GLASS  CO..  Wins-ling,  W.  Va..  B.  F. 
Stafford.  New  England  States;  VV.  J.  Hamilton.  Pennsylvania 
and  New  Jersey. 

HAYES  DI  STER  CO  .  11.',  l^onard  St.,  New  York  City. 
(Feather  Dusters).  Sam  Harris,  New  England.  Middle 
States.  Canada  and  the  West  and  South  R  S  Cook,  New- 
York  City;  A.  G.  Koome.  New  York  City  anJ  vicinity, 
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IIEISEY  A  00  ,  Newark,  O  .  (Cilasswarc).  C.  <i- 
Middlc  and  Northwestern  Slate*;  John  Patterson.  Southern 
anil  New  England  States  and  Canada;  James  E.  Johnson. 
Ohio.  Indiana  and  New  York  Slate;  0.  I).  Helwig,  Pacific 
Coast;  C  S.  Whipple,  Michiltan  and  Wisconsin 

HIO01N8  A  SOX.  C  A..  Ualesburg.  111.,  (Flue  Stop).  I 
H.  Ainoa.  Portland,  Ore.;  M.  Hodeanncl.  Minneapolis. 
Minn  ;  B  W  Cavrll.  Denver.  Coin  ;  J  J  Oomstnck.  <-hi<  »fC<>. 
III. 

HOLMvilLST  A  COMPANY,  Chicago,  Ill  (Curtail, 
stretrlicrs  and  ladders  i.  J.  O  Holnupiist,  wdes  manager; 
Frank  II  Taylor.  Philadelphia,  and  vicinity;  H.  Weinlnrg. 
Baltimore  and  vicinity. 

HOLT  MAN  I' FACTE  KINO  CO.  W  C  ,  Lils-rtyvillc.  Ill 
M  Ettlesou,  Eastern  States  and  West  u,  Indiana;  Adam 
Hill.  Chicago  ami  vicinity. 

HE. NT,  HEI.M.  FERRIS  CO..  Hananl.  Ill  (Toys). 
John  W.  Chappei,  Han-ard.  III. 

ILLINOIS  PERE  ALEMINEM  CO..  Ix-mont.  III..  (Alu- 
minum Ware).    Max  W.  Ohnstcin,  Western  States;  Julius 
Namauer.  Eastern;  James  E    Harper.  Northwestern;  E  J 
Hall,  Pacific  Coast ;  Frank  H  Taylor,  Eastern. 

INDIANA  BENT  HEMi  LADDER  CO..  Indiana.  Pa.. 
(I-adders,  Swings).  S.  I.  Uarr.  Pennsylvania,  Ohio.  W 
Virginia.  Maryland.  Delaware;  Myron  Hnller.  New  Jersey; 
W  S  Rolsrtsnn.  Virginia.  North  and  South  Carolina;  II  P 
Cheuowelh.  South. 

INDIANA  MANEI •'ACT I  RINC  CO..  Peru.  Ind..  (Refriger- 
ators).   Frank  M.  Smith.  East;  W.  S    Pond.  Sooth  and 
Coast;  J.  C  Toln.  Central  States;  V   A.  Ijimtr.  Minn. 
Michigan.  Wisconsin;  W.  II.  Scott,  Iowa. 

JORDAN.  F..3I  Broadway.  X.V.  City,  (Wax  Oil  Polish ). 
V.  Jordan,  Inited  States;  Ceorjre  Chrislell.  Iniled  Slate*. 

JOSEF  MAN  I '  FA(  TE  R I  Nt  <  COMPANY.  E  E  .  It  Perry 
Street.  HuHaln.  N  Y  (Sham  Holders  and  other  specialties*. 
R.  II.  Selfridgc,  Pennsylvania  and  Nov  York  Stall*;  T  F. 
Sprigg.  Maryland  and  Distrirt  of  Columbia;  (has  E.  Pea*e, 
New  England  Slates;  Harry  Cuna.  Pacific  Coast. 

Jl'DD  A  I. ELAND  M  A  N  C  F  A(  TC  R I  N( «  CO.  Clifton 
Springs,  N.  V..  (Tinware).  F.  M.  Taylor.  New  York.  Penn- 
sylvania. New  Jersey.  Maryland.  Connect ieut .  New  Hamp- 
shire. Massachusetts;  S.  J.  Conger.  Alameda.  Cal  .  the  Pacific 
coast. 

KAHN  A  MOSSBACHER.  ?7»  Broadway.  N.  Y.  City, 
fl'oys)  E.  C.  Raldrv.  Coast;  M.  L  Kahn.  West  anil  South; 
S.  Briskie.  East;  F  Lewis,  Middle  West 

KALAMAZOO  SLED  CO..  Kalaimuon.  Mich..  (Sleds  «,,d 
I  .awn  Furniture)  Karl  Mueller,  jobbing  trade;  W.  F. 
Pannelee.  Southern  and  Eastern  Territory;  T.  J.  Elliott, 
Southcni  and  Eastern  Territory;  Daniel  Elliott,  Eastern 
Territory;  J.  S  Doren,  Northwest  and  Pacific  Coa^t ,  Canada ; 
(ieorge  P.  Paine.  l"Scific  coast;  D,  C  Henry,  Eastern  Slates. 

KLEINAC  A  KOCH.  Inc..  Chicago,  III  .  (House  Fur- 
nishings). E  T  Jones,  .".lit  Mo  Trust  Building.  St  Ij.uis. 
Missouri;  H  Koch,  Entire  Eastern  States 

KINO  M A N E F A< TC R I N<  1  CO. ,  W,ua.O..  (Woodenwarc), 
John  F  Rayner.  Western  Ohio;  Oeorge  LcRosen,  Indiana 
Kentucky;  S.  M.  Stonfield,  Pennsylvania.  Western  New 
York;  J  W.  Flesh,  all  large  cities  Iwtween  Newark.  N  J  and 
Kansas  City. 


KRALSH  A  CO,  11-13  W.  Houston  St.,  N.  Y  City, 
(Baskets).  Henry  Weber,  Philadelphia,  Baltimore.  Wash- 
ington, ami  New  York  State;  Willuun  Allien,  New  England 
States;  W.  A.  Maier,  Went,  Pittsburg  to  Kansas  City;  Charles 
J  Cortlray.  South  and  State  of  Pennsylvania. 

LINDSAY  LH HIT  (.X)  .  01  Chambers  St..  N.  Y.  City 
A.  OpiHiilwiin,  New  England  States;  E,  N.  Waitt,  Penn- 
sylvania and  New  York;  C.  S  (Iravatt.  Southern  Penn- 
sylvania, Man-land  and  Virginia;  David  N  Winner,  f  J  renter 
New  York;  A  Weiss,  (ireater  New  York. 

LYNN  FILTER  CO  .  Cincinnati.  O..  (FUtcra).  A.  R. 
Colhoj.  Eastern  States;  C.  J.  Ruuhrwim,  Middle  Stales; 
R  B  Evcrson.  Middle  States;  K.  W.  Roberts,  Western 
States;  E  P  Dolnn.  Southern  Stall-*, 

M.CRAY  REFRICEKAToR  Cl>..  Kendallville.  Ind. 
F.  Weingart.  North  Central  States;  S  Spront,  Northeastern 
Slates;  A.  Ijingley.  Southeastern  States;  C.  C.  Warner. 
Pacific  Const  Slates;  E  S.  Sproat.  Westeni  Territory. 

MARIETrA  OI.ASS  MANEFACTERINO  CO.,  Indianapo- 
lis. Ind.    H.  S.  (juirk.  West;  Clias,  Kertier,  East. 

MARKT  A  CO  .  Ltd  ,  1H3  West  St..  N  Y  City  <i. 
Vintschgcr.  Jr..  PcnnsylMtnia,  New  Jersey,  New  York  City; 
A.  B.  Ware.  Southern  State*;  S.  L.  MacDonald,  Texas; 
Edward  Schuller.  Iowa.  Missouri,  Illinois;  I.  Lobsiu.  New 
York  and  New  England  States. 

MER1DEN  (TTLEHY  CO  ,  Meriden.  Conn  ,  (Cutlery i 
W.  T.  Kelly.  Boston.  Mam.;  H.  (I.  Morse.  New  England  and 
New  York  Stale;  H  C  Wilde,  Pennsylvania;  S  S.  (iudgen. 
Ohio,  Indiana  Michigan;  J.  R.  Payne.  Chicago  and  North- 
VVest,  .1.  T  Carman.  Miwiiwippi  River  to  Colorado;  H.  <i. 
Churchill.  Pacific  Coast;  C.  P.  Forsyth,  SoiiiIhtii  States. 

MICH  It  i  AN  WASHINt;  MACHINE  CO.  Muskegon, 
Mich.    O.  Edwin  Harding.  I'nitcd  States. 

NATIONAL  SWEEPER  CX)  ,  Newark.  N  J.  Mr  John  M. 
Haley  will  represent  the  National  Sweeper  Co.  in  Los  Angeles. 

NATIONAL  W< K)DEN WAR E  COMPANY,  Ltd  .  Oakdale 
Park.  Onind  Rapids,  Mieh.  (Kitchen  furniture,  etc.).  R. 
A.  Fbigg,  AlbirMi,  N,  Y  ,  New  York;  C  E,  Harrison.  Clinton, 
HI  ,  Illinois;  W  A.  Mudge.Caro,  Mich.,  Michigan;  S  M.  Kent. 
Detroit.  Mich  .  Michigan;  A.  d.  Kent,  Columbia.  O..  Ohio; 
W  11.  J.  Martin.  BlufTlon,  Ind..  Indiana. 

NATE  HAL  ROCK  FILTER  CO..  16K9  Main  St..  Buffalo, 
N  Y.    Arthur  C  Willats.  New   York,  Penitsytvania,  Ohio 

NEWTON  DRYER  CO,  No  Adams,  Mass..  (Clothes 
Dryer)  (i  E.  (iladden.  New  England  and  New  York; 
John  Christie,  New  England  and  New  York. 

NICHTHACSER  A  LEVY.  Java.  Provost  and  Kent 
Sis.,  Brooklyn.  N.  Y  H  Ik-tinett.  Eastern  State*;  L 
Flomberg,  Southern  Slates;  E.  H.  Kraus,  Middle  West; 
L  All>ert,  New  Jersey;  E  Michael,  (ireater  New  York; 
I.  Schwed,  Cireatcr  New  York. 

NOVELTY  M  A  NT"  FACTE  R I  Nt  1  CO.,  Wnt«rbnry.  Conn.. 
(Metal  C.iwsU).  F.  L.  Brown.  'AVT  Broadway;  M.  S.  Koch, 
1735  N.  Carey  St..  Baltimore,  Md.;  Albert  F.  Ciahdl,  512 
Commerce  St  .  Philadelphia,  Pa  ;  Y.  Williams,  l*iltsburg; 
Arra  F  Clark,  Boston  and  vicinity.  114  Water  St..  Boston, 
Mass  .  C  F.  Smith.  Lowell,  Vermont;  A.  B.  Ware,  Peters 
Building.  Atlanta,  On.;  L.  O.  Brooks.  Birmingham,  Ala.; 
John  B.  Hart,  34  Walwah  Ave.,  Chicago.  III. 
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Arguments,  Bright  Sayings  and  Catch  Line*  Used  by  House 
Furnishing  Dealers  to  Attract  Attention  and  Sell  Their  Ooods 


'— The 


Tableware 

A  FEW  OF  THE  SNAPPY  BASEMENT  BARGAINS. 
It  will  pay  you  to  always  visit  our  bargain 
■bopping.   "The  Steps  That  Save  You 
People's  Department  Stoiie,  Bay  City,  Mich. 

Bit)  SATURDAY  SPECIAL  IN  CHINA  DEPARTMENT. 
2,000  Pieces  Flown  Blue  Dinner  Ware  to  close  out  Saturday. 
Entire  line  must  go  in  one  day,  and  to  accomplish  this  we 
have  decided  to  put  it  all  out  on  large  tables  and  sell  it  at 
TEN  CENTS.  This  high  grade  ware  is  made  by  W.  H. 
Grindley  A  Company,  T  (install,  England,  a  pottery  that  is 
especially  noted  (or  its  thinness,  its  elegant  glase  and  artistic 
models,  as  rich  is  appearance  as  French  China,  at  a  mere 
fraction  of  the  cost— inelude*  covered  dislies,  largo  patterns, 
large  vegetable  dishes,  etc.,  worth  up  to  $1.25.  The  price  is 
10  cent*.-J.  L.  Biianukis  A  Sons'  Boston  Store,  f 
Neb. 


Think  of  the  hundreds  of  dainty  dishes  that  can  be  made 
when  you  own  a  B  A  B  CHAFING  DISH.  We  want  you 
to  soe  the  !>ig  values  now  being  shown  in  Complete  Chafing 
Dish  Sets,  to  and  up.  Chafing  dishes  mako  appropriate 
gifts  for  wedding,  birthday  or  anniversary  times.  The 
niggewt  stock  in  Syracuse  to  choose  from,  and  the  best  value* 
over  shown  here  or  elsewhere — Skimmers,  Fork,  Spoon,  etc. 
— Buunans  A  Black  Company,  Syracuse,  N.  Y. 

THK  GREATEST  LINE  OF  CHAFING  DISIUiS  EVER 
SHOWN.  Every  housekeeper  needs  one.  They  are  just 
the  thing  when  company  drops  in  unexpectedly,  or,  when 
you  get  home  late  after  meal  hours,  or,  after  the  theatre  to 
prepare  a  delightful  lunch.  We  show  a  line  of  these  ranging 
in  price  from  $1  to  »'J5.  In  fact,  our  line  of  carvers,  silver- 
ware and  other  specialties  offer  some  of  the  most  suitable 
articles  to  be  found  for  presents  appropriate  for  all 
— Mbthvin  Hardwahk  Company,  Columbus,  Ua. 


McWHIRRS  YEARLY  SALE  OF  HOUSEHOLD 
SUPPLIES  for  your  kitchen  and  dining  room.  Kitchen 
ware  and  house  furnishings  of  every  description,  including 
dinner  sets,  knives  and  forks,  silverware,  royal  grey  enamel- 
ware,  galvanized  and  wooden  ware,  nickel  plated  ware,  and 
an  endless  variety  of  necessary  cooking  utensils.  A  sale 
bigger  than  any  or  all  that  have  preceded  it,  for  our  basement 
has  in  a  year's  time,  under  new  management,  been  com- 
pletely transformed  into  a  thoroughly  modem  and  up  to  the 
minute  Metropolitan  basement  store,  offering  a  finer  and 
wider  selection  of  those  useful  articles  for  the  home  that 
housekeepers  are  glad  to  own.  We  invite  critical  criticism 
and  ask  you  to  look  hard  and  keen  at  the  qualities  that  we 
offer  you.  At  this  time,  lie  careful  and  cautious,  for  never 
in  the  history  of  this  store  have  we  shown  such  a  gathering  of 
meritorious  household  supplies,  and  never  have  you  met 
a  chance  its  equal  to  economise  on  Kitchen  and  Dining  Room 


Supplies.  Plenty  of  Extra  Salespeople  and  Quick  Delivery 
at  Your  Service.  —  R  A.  McWhioh  Company,  Fell  ~ 


OUR  ANNUAL  JANUARY  SALE  OF  HOUSE 
FURNISHINGS.  All  kinds  of  kitchenware,  crockery, 
china,  silverware,  tinware,  enamel  ware  and  cutlery  at 
grr;it|y  reduced  prices.  This  is  one  of  our  biggest  money- 
saving  basement  sales  of  the  year.  It  is  fur  greater  in  mag- 
nitude than  any  competitive  event,  and  offers  value*  you'll 
not  equal  anywhere  else.  If  affords  you  the  opportunity  of 
replenishing  in  time  for  Christmas,  and  at  a  much  lower  cost 
than  usual.  Almost  every  line  in  our  basement  wares  ta 
represented  in  this  event,  and  each  article  is  offered  at  a 
genuine  bargain  price— the  lowest  price  in  all  New  England 
for  such  articles. — E.  S.  Baowx  Company,  Fail  River,  Mass. 

To-morrow  marks  the  beginning  of  our  annual  January 
•ale  of  dependable  house  furnishings.  This  sale  was  estab- 
lished by  us  years  ago  for  the  sole  benefit  of  the  wage  earner, 
and  enables  him  to  enjoy  all  the  comforts  of  a  cosy  home  at  a 
very  small  cost.  Besides  we  give  him  all  the  credit  he 
desires  free  of  any  extra  charge  or  interest  whatsoever, 
and  arrange  hit*  payments  to  suit — which  means  that  any 
way  he  wishes  to  pay  is  satisfactory  to  us. — "  The  Reliable" 
FiiRNrruHB  ami  Cakpkt  Company,  Rochester,  N.  Y. 

It's  worth  a  good  deal  to  know  ones  enameled  kitchen 
utensils  are  of  thoroughly  reliable  makes.  It  is  especially 
gratifying  to  gel  such  at  much  less  than  regular  price*.  That 
is  your  privilege  to-day  in  "Burke's  Basement."  Th«<c 
goods  occupy  space  wanted  for  incoming  spring  stocks,  and 
for  that  reason  10,200  pieces  will  be  passed  along  to  to-day's 
customers  at  radically  reduced  prices.  The  assortment 
includes  articles  of  every  sise  and  for  si]  purposes.  Each  lot 
is  made  up  of  first  quality  ware,  double  enameled,  in  mottled 
brownish  grey,  similar  to  the  famous  Lisk  Roasters;  also 
plain  and  mottled  blueware  with  white  lining,  and  Imported 
White  Enameled  Ware,  which  a  great  many  prefer  to  any 
other  kind,  because  it  is  white  lx>th  inside  and  outside. 
— BtfHJtE,  Fit*  Simons,  Hone  &  Company,  Rochester,  N.  Y. 


We  have  received  another  shipment  of  those  celebrated 
New  Century  Hot  Air  Blast  Heaters;  they  are  air  tight, 
smoke  consuming,  bum  any  kind  of  coal  and  a  double  hot- 
>  heater.  The  latest  invention  for  heating  with  the  least 
amount  of  coal  and  the  most  economical  results. 
They  ore  constructed  on  scientific  principles,  that  have  been 
demonstrated  to  be  a  grand  success.  They  will  bum  hard 
coal  and  any  kind  of  soft  coal  without  the  annoyance  of  soot  or 
The  construction  is  such  as  to  bum  the  carbon  and 
that  are  contained  in  the  smoke,  thus  producing  heat 
elements  that  usually  escape  through  the  chimney. 
— Bhy's,  Memphis,  Tcnn. 

ECONOMY  GAS  HEATERS  are  without  a  single  excep- 
tion the  handsomest,  most  powerful  and  most  efficient  gas 
heaters.    Free  from  condensation  or  odor.  Economical 
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consumption.  Direct  Action  Oas  Ranges  arc  gas  savers. 
We  can  prove  thin  statement  Burners  all  removable  anil 
iimy  to  clean.  No  oven  bottoms  to  bum  nut  SciioKniKQllt- 
Mahh  Co.,  Columbus,  Ohio. 

CKAWKOKI)  PARUHt  STOVES  Elegance  and  beauty 
of  design  and  perfect  symmetry  of  proportion*  distinguish  our 
heating  Moves  for  coal  and  wood  burning.  The  l>est  skill  and 
knowledge  are  applied  to  their  production,  While  these 
stove*  are  superior  in  many  ways,  the  prices  are  no  higher 
than  of  other  standard  makes.  We  invite  comparison 
— O.  W.  Uovktt,  Pittsfield.  Mass 

GET  MOKE  HEAT  PROM  YOUR  FUEL,  An  ingen- 
iously arranged  heating  cluunlier  in  connection  with  the 
diuii|irr  in  the  swinging  hearth-plate  uf  the  REGAL  ACORN 
RANOE  intensely  heals  the  air  liefnre  it  reaches  the  fire, 
producing  combustion  that  secures  all  the  heat,  and  actually 
saves  one-third  of  the  fuel  as  compared  with  (he  ordinary 
stove  or  range.  Among  the  other  unique  features  of  the 
REGAL  ADORN  RANCE  are  the  lift  top  for  feeding  coal  or 
broiling;  anil  ashpit  and  |ian  of  unusual  size;  spring  balanced 
drop  oven  door  with  foot  opener;  special  system  of  heat 
circulation  that  adds  to  baking  capacity;  an  oven  heat 
indicator  that  make*  baking  a  mechanical  certainty;  nickel 
parts  instantly  removable  for  cleaning.—  ti.  W.  Bovett. 
Pittsfield,  Mass 

Enamclware 

We  are  pulling  in  the  celebrated  L  A  <"«  lines  of  enatnelware, 
which  includes  the  famous  agate  nickel  sl<-cl  ware,  the  Kl-An- 
Qt  gray  ware,  the  Mine  ami  White  Line  ami  the  Opal  ware. 
T  his  means  that  we  close  out  the  other  brands  at  just  one-half 
price.  We  have  arranged  tbem  on  four  tables  at  tlic  following 
prices:  lit  cents.  'J.1  incuts.  3S  cent*.  411  cents.  Come  ,-in  I  see 
these  great  bargains     Hk.i.ins  ,V  Kkazk.  KiUI  Hiver,  Mass. 

Lamps 

ELECTRIC  AND  OAS  LAMPS:  a  wide  range  of  artistic 
und  refined  new  designs.  I  he  great  number  of  exclusive  new 
designs  now  to  Is'  seen  in  our  Lamp  Section  show  the  study 
we  have  given  to  the  production  of  entirely  new  lighting 
effects  of  a  high  degree  of  artistic  merit.  The  electrics 
show  the  development  of  many  very  effective  color  schemes. 
The  designs  in  these  lighting  efTrcts  are  *o  varied  that  cus- 
tomers will  lie  able  to  make  selections  to  harmonize  with  al- 
most any  desired  color  scheme.  Miksiimi..  Kiki.d  &  Co., 
Chicago,  III. 

SPECIAL  LAMP  SALE:  We  will  give  a  discount  of  30% 
from  our  regular  prices  on  our  lines  of  gas  portable*,  In  our 
large  assortment  will  be  found  standards  of  every  style  and 
description,  including  Figures.  Colonial  designs.  Art  glass 
domes,  in  fact  lamp*  for  even-  occasion.  This  sale  gives  you 
an  opportunity  to  get  a  pretty  and  appropriate  wedding 
gift  at  a  figure  that  will  allow  more  style  than  could  be 
expected  for  the  money.  An  early  selection  will  procure  for 
you  one  of  the  better  of  our  exceptional  values.  Rix-iiBSTF.it 
Railway  and  Light  Cn,.  Rochester,  N.  V. 

Food  Chopper* 

CLIMAX  FOt) I)  CHOPPERS  Will  chop  all  kin.l*  of 
meat  or  vegetables  either  rau  or  cooked,  in  fine,  clean  cut 
and  uniform  pieces.  It  is  easily  cleaned,  self  sharpening  and 
easy  to  operate.  All  parts  are  heavily  tinned,  furnished 
with  five  cutters  of  different  siies.— John  N.  Smyth  Co., 
Chicago,  111. 


RISSWIN  FOOD  CHOPPERS.  Easy  to  operate  is  one 
of  the  many  advantage*  of  the  Russwin.  IT  CUTS.  Does 
not  tear,  grind,  or  mash  the  food.  Knives  are  solf-sharperiiiig, 
easily  adapted  to  cut  coarse  to  fine.  The  cutter  below  case 
conveys  the  juices  to  the  dish  and  prevents  dripping.  H*xs- 
CON  H  i  M  n  w  1 1<  >: Co.,  Ha\  erill.  Mass, 

Kitchen  Cabinets 

THE  BIGGEST  KITCHEN  HELP.  A  House  A 
Herrmann  Kitchen  Cabinet  At  last  the  ideal  piece  of 
furniture  for  the  busy  housekee|>cr  ha*  lieen  perfected,  and  no 
modem  kitchen  is  complete  without  one  of  them.  It  will 
take  care  of  the  various  kitchen  sundries  and  supplies,  and 
always  have  them  in  place  when  needed.  It  has  compart- 
ments for  flour,  spii  es,  sugar,  |»>ls,  runs  an  I  |ku  k.nge  gissLs, 
also  places  for  dishes,  nsiking  utensils  and  cutlery  drawers 
and  bread  hoard.  More  than  this,  it  ha*  a  large  flat  top 
which  take*  the  |ilace  of  a  kitchen  table,  thus  making  it 
possible  for  a  woman  to  almost  prepare  the  entire  meal 
without  taking  an  ext  ra  step.  Every  woman  should  own  one 
of  these  handy  kitchen  helps.  Come  in  to-morrow  and  let  us 
show  you  every  kind  .-Hoi      A  H  Ehrmann,  Wheeling,  W.  Va. 

THE  HOOSIER  KITCHEN  CABINET,  Saves  as  many 
steps  as  a  bicycle.  It  is  as  nccessaiy  a  convenience  as  a 
sewing  machine.  Nothing  will  help  so  much  with  the 
household  work,  and  nothing  makes  a  more  acceptable 
gift  for  wife,  mother  or  sister  Omhkx  Hixmuiis  S<is>, 
Portland,    Maimr  » 

JACK  TAR'S  TABLE  OUTFIT 


I  UK  house  furnishing  trade  nil!  Is-  interested  to  see  the 
splendid  enamel  ware  outfit,  here  illust rated,  furnished  the 
boys  of  the  Navy,  now  en  route  for  the  Pacific  under  command 
of  Rear  Admiral  "Bob"  Evans.  Jack  Tar  took  110.000  of 
these  outfits  with  him.  made  for  his  use  by  the  Li*k  Manu- 
facturing Company,  Canandaigua,  X.  Y.  No  other  navy  in 
the  world  provides  as  sanitary,  durable  and  attractive  an  out- 
fit for  its  seamen,  ordinary  rusty  tinware  Is-ing  considered 
good  enough.  Uncle  Sam  provides  the  best,  however,  and 
for  use  at  sea  under  service  condition*,  nothing  better  than 
these  enamel  ware  utensils  could  be  devised. 
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WHAT  WAS  THAT  SALESMAN'S  NAME? 

(Continued  from  page  49) 


ODORLESS  REFRIGERATOR  CO.  Chattanooga.  Tenn  . 
(Rrrrigemtnno.  F.  A.  Lee.  Oakland,  C»J  m  Cali- 
fornia; C.  A.  Smith.  High  Point.  X.  C,  ••over*  Xnrth  Curoliiui 
and  Virginia 

OHIO  PAINT  &  VARNISH  CO  FindUy.  O.  C  C. 
Bright,  Stale  oflllinoU;  I'  M  Con. State  of  indiaiut;  John 
Conaway.  Ohio;  J.  S.  Winckhiu.i.  Michigan. 

OHLERKiXG,  JOHN  II  ..  40  Dearborn  St.,  Chiragu.  III. 
K.  C.  Greeley,  Central  State*:  John  Rhine.  Chicago;  William 
Gibbon.  Milwaukee.  Wis. 

PALMER,  I.  E.  CO..  Middletown.  Conn..  (Hammorkal 
D.  B.  Gardner,  Eaxt  Central  State*;  J  B  I*JlnnHe.  Southern 
States;  J.  W  Carroll.  Eastern  States;  H.  N.  Snitt,  Canada, 
200  MeC.ilt  St..  Montreal;  OA  Stewart.  Chicago.  1M0  Monroe 
St.;  C.  B.  Corwin,  Export  representative.  2.5  Whitehall  St.. 
N.  Y  ;  Charlw  H   Ritacher.  New  York  Office.  M  Worth  St 

PARKS  A  PARKS,  Troy,  N  Y  .  (Specialties  I.  C  A 
Maydwell.  San  Francisco.  Pacific  Coast. 


PKGK-IIAMRE  If ANUFACTt ' R I NG  CO.  Beriin.  Wis, 
(Hanlware  Specialties,  George  N.  Campheld.  Michigan; 
William  P.  ("arty,  care  of  Yandcrlniilt .  .Syracuse,  N.  Y., 
New  York  State;  H  P  McKay.  Minnesota 

PETERS  A  REED  Pori'KRY  CO..  So  Zanesville.  Ohio, 
(Pottery*.  I).  R.  Hagy.  Eastern  Pennsylvania  and  New 
Jersey 

PIKE  MANCFACTl'RING  0OM  Pike.  N  II  E  Warren 
Smith.  I'.  S  and  Canada:  M  Gondig.  Europe;  R  J.  Horton, 
Western  Ohio  t<i  Kaiwu.;  W.  E.  Mayo.  Southern  States;  H. 
W.  Busier.  Eastern  States. 

PLUMS  A  ATWOOD  MANI'FAt TCRING  CO.,  279 
Broadway,  N  Y.  City.  Thomas  Flotswy  A  William  Pollard. 
New  York,  etc.;  George  A  Boomer.  Parific  Coast;  Hirhard 
Ratio.  West  of  Chicago;  Guy  M  Chase.  Chicago;  Chas  F 
Beneke.St  Uuisand  Southwest;  O  W  Martin.  New  England 

RANNEY  REFRIGERATOR  CO..  Greenville.  Mich..  H. 
J.  Ehlers.  New  York  City  and  vicinity.  L.  G.  Waldron. 
State  of  New   York    and  Eastern   Pa    F  S    Eaton.  New 


{Continued  on  fxigt  6K) 


Ever  Stop  to  Think  of  it? 


Some  goods  are  hard  to 


place  of  goods  that  sell  easy — on  demonstration. 

Then  other  goods  in  the  same  line  sell  on  sight. 


too  long  for  profit— take  the 


Take  carpet 
to 


-Nationals  sell  easy.     A  National  sweeper  lends 
y  salesman  can  see  things  to  talk  about.    He  < 
help  but  see  points  that  interest. 


demonstration  Any 


see  things  to  talk  about.    He  can't 


He  doesn't  have  to  stammer  and  mumble  a  lot  of  generalities  or  techni- 

mean  nothing  to  the  woman  who  wants  to  know— He  can  say: 
"See  this!    That  keeps  the  sweeper  from  tipping  and  spilling  dust." 
"  See  that !    That  prevents  threads  from  breaking.    Handle  lasts  as  long  as  the  i 
"  See  how  easy  to  remove  brush — yet  how  firm  it  is  fixed  in  place." 
"  That's  a  genuine  Hankow  Chinese  bristle  brush.    Can't  be  made  better.' 
"  Look  at  the  fine  finish." 

"  Yes,  Nationals  wear  well.    They  run  easy.    The  Roller  Bearings  are 
responsible  for  that" 

There's  no  end  of  talking  points  with  a  National  sweeper. 
Best  of  it  is  they  make  good  on  any  point. 


"  There's  something  new  in  sweepers."    Ask  us. 

NATIONAL   SWEEPER  CO., 

98  WARREN  STREET,  NEWARK,  N.  J. 


THE    TRIPLE   MEDAL  LINE 
*k  «d  h»  CM 
S,  Lou.. 
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Mi  h'alo  Dish  W'kmkii  COMPANY,  RnrTelo,  N.  V..  ha* 
ini  Mp  in.l.il  toiuanufartureo'ish  wushetsati  i  kitchen  ut<  nails, 
Capital  $-,.'i.000.  Iiicorpnratore:  I..  H.  Jones.  M.  S.  Hurt, 
K.C.  Peters 

I'tlLm  Smut  CiiKMM.  Tenafly,  X.  J..  ha*  lieen  inror- 
I«ii-iIimI  to  manufacture  htrupx.  shade  holdeis,  Ian  [>  r-)io<  i s. 
with  a  capital  of  $.10,000.  Incorporators:  H  A  C  llelljcr 
■ad  others. 

The  Flat  Ikon  Company,  of  Akron,  t)..  has  increased  it- 
capital  stock  from  f  10.000  to  $100,000.  W,  K.  Young  fa  the 
pieeirienl. 

Poktlano  Spbinci  Bed  Company.  New  York.  has  Im 
incorporated  with  a  capital  of  $800.  Incorporators.  DauT 
I..  Tompkins.  Jan.  E.  Tompkins,  and  Henry  M.  lloxie 

Mri.i.Kv  Cavalry  Ranqe  Company,  Wmmk  Wine,,  ha* 

lierri  IncQppOiated  with  ii  capital  slock  of  flJj.OOO.  liicnr- 
anntQBJ!   Dan  llenly.  Ovid  C.  Ivlrfi  ami  John  Mullen. 

Thk  National  Kav<  v  I' \i-kk  lincm*  Company.  Mrnuklyn. 
N.  V..  luis  Ixtsi  incor|aimlcd  to  manufacture  luce  and  shelf 
popOT,  and  fumy  pa|ier  article*.  Capital  ^fV* * .f M M I  Incor- 
porators:; E>  Kiiblcr.  ti.  A.  KubJcr,  1'  Itmiken. 

A.  W.  ( ■  KtcHTN kk  Company,  New  York.  has  been  inenrpor- 
ated  to  manufacture  and  deal  in  hardware,  metal,  household 
Kraals,  etc.  Capital.  $25,000  Incorporators:  A.  W.  Cent- 
ner. .1.  C  Obergfeld.  Weehawken.  N.  .1  .  W  lltoimsdorf .  W, 
Vnlk.  New  Yoik  City 

Thk  New  Yokk  Tinwakk  Company,  of  New  Yoik.  bat) 
I  wen  incorporated  to  manufacture  tinware  with  a  i-apital 
of  $.5,tXNt.  Incorisiretois:  Morrii>  Seenian.  3  Hayard  Street. 
Michael  Mlumenfeld  and  Henry  Secman.  ION  Forsylhc  Street, 
all  of  New  York. 

Caldwell  MANt'rAr-rriUNc:  COMPANY,  40  Dearborn  Street. 
Chicago.  111.,  has  liecn  incorporated  to  manufacture  anil  mH 
hardware  a|Ki-ialtie*.  with  capital  Mock  of  $50,000. 

The  I'sited  State*  Aht  Bent  Olas*  COMPANY,  of  New- 
York,  have  established  a  factory  at  82  Market  Street.  Hart- 
ford, Conn.,  for  the  iiumufai-ture  of  lump  globes  and  other 
articles  of  bent  glass. 

The  IjTTLEFiRi.ti  MANi'KAiTi-niNfi  Company.  Millenoeket. 
Me.,  has  been  incorporated  at  Millenoeket.  to  manufacture 
wooden  article*  Capital  $10,000.  President  V.  T.  I.ittle- 
fiehl.  Hiutgor;  treasurer.  H  A.  N.  Rush;  clerk  J.  A.  Rush, 
both  of  Millenoeket. 

MohhIson-Stiiihiaich  Company.  Wakefield,  Mans.,  has  been 
incorporated  to  manufacture  wooden  article,  capital  $5,000 
President.  Klmer  Ellsworth;  treasurer.  Arthur  Skinner; 
clerk.  Tho*.  Jas,  Sullivan. 

The  I'EnrEfTioN  Go-Cart  Company,  Camden,  N.  J., 
has  Is'ii:  incorporated  to  manufacture  go-carts;  capital. 
$50,000,  InCOipormton:  William  C.  Hull.  S.  Lawrence 
Evans.  W.  J.  Kobertaon.  Jr..  as  above. 


'I  me  [NbCaTMAL  Alcohol  Lamp  a  Stovb  Company,  New 

Yoik.  has  Ix-eo  incortairated  with  a  capital  of  $100,000. 
Directors:  Carroll  N  Paiker.  610  W,  I.'i5lh  Street ,  Dan  1  A. 
Milliinl.  751  K,  lli*th  Street.  Edw.  C.  DuLle,  Tit  Hamilton 
Place,  all  of  New  Yoik. 

The  Ac  US  Hhihim  Wijhkh.  Westerly.  H.  I.,  has  been 
inenr|M>rated  with  a  capital  of  $38,000  to  inaiiilfaeture,  buy 
and  sell  brooms,  brushes  and  wooden  novelties.  Incorpora- 
tors   Jno.  K.  Eldridge,  Jos.  P.  Murphy  and  Job.  W.  (iafney. 

'I  hkTi  i  kkk  A  Damn  HamUPACYTJMIKI  Company,  Indian- 
apolis. Ind..  luis  been  incorporated  to  iiianufacturr  hardware 
and  wnodenware  specialties.  Capital  $30.0110.  Director,  K. 
I).  Dorsey. 

The  Samtahy  Papek  Milk  Bottle  Compiny.  750  Broad 
Street.  Newark.  N.  J.,  has  been  organized  to  manufacture 

paper,  paper  bait  fa,  etc.;  capital.  $250,000.  Ineorporatoia: 
Andrew  J.  Sell.  ItlJ  l>elaml  Avenue,  New  RorfaajMl,  N.  Y.; 
(iorreun  H.  I^nney.  I.W  Woodland  Avenue,  New  Itoi'ltelle. 
N  Y  ;  AlU'ii  Warsfelder.  Pnidenli.il  Hiiilding.  Newark,  N,  J 

The  tlM  ii.t.viiNi.  Pow  im  Wasiieii  Company,  of  Pittsburg, 
has  Iks n  iucor|a>mted  to  manufacture,  -ell  and  deal  in  (tower* 
for  washing  machines  of  all  kinds.    The  incorporators  are 

I  pi.  Stewart.  J.  H.  Crefean,  Kr«l.  Wasl<»ky,  all  of  Pitts- 

burg     The  capital  stork  is  $20,0011 

T  he  BaRMaYIAT  (Ilim  COMPANY,  Itaniegut,  N.  J.,  has  been 
orgatiii<sl  iii  manufacture  glass  bottles  and  vials;  capital. 
$100,000.  Incorporators:  E.  I).  Cronin.  Brooklyn.  N  Y  ; 
Know  lion.  E.  A.  Monfort.  New  York  City. 

The  Est  at  e  or  ('has.  W.  Packek  Itiihtdclphia.  IV,  will 
continue  the  manufacture  of  the  Standard  lee  Cream  Errcjer 
in  place  of  ('has.  W.  Packer,  deceased 

The  re|K>rr  that  A.  J.  Yollrath,  better  known  as  Juke 
Vollrath.  the  founder  of  Quality  Enameled  Ware,  in  America. 
WOtlld  retire  from  active  business,  when  selling  his  interests  in 
the  Jacob  J.  Vollrath  Manufacturing  Company  is  denied, 
and  followed  with  the  informal  inn  that  he  is  creeling  a  new 
plant  in  Sheboygan.  Wis.,  which  will  have  facilities  for  an 
increased  output  with  many  improvements.  The  new  cor- 
poration is  known  as  the  VOI.I.RATH  COMPANY,  in  which 
Mr.  Vollrath  will  have  associated  with  him  his  two  son's,  Car 
J  and  Waller  J.  Yollrath.  The  statement  is  given  out  from 
authoritative  sources  that  the  cnm|iany  will  have  ils  wares 
on  the  market  in  January  and  the  trade  will  await  with 
interest  the  gissls  manufactured  under  the  direction  of  Mr. 
Yollrath,  whose  reputation  is  world-wide  for  high  grade 
wares,  Cntil  the  company  establishes  its  branches,  informa- 
tion can  fie  obtained  by  addressing  the  company  at  Sheboygan. 
Wis..  Lake  Shore  Road,  at  which  point  the  plant  is  taring 
erected  on  a  plot  of  ground  covering  I  Ml  acres  with  unequalled 
shipping  facilities. 
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A.  H.  HEISEY  &  CO. 

INCORPORATKD 

NEWARK,    -  OHIO 


THE  CELEBRATED 


DIAMOND  H  and  PLUNGER  CUT 

Table  Glassware,  Bar 
Goods,  Etc. 

We  are  now  showing  several  New  Fall  Patterns — They  * 
are  known  as  Nos.  1 50  and  369.    We  have  also  a 
splendid  exhibit  of  Candlesticks,  Candelabra  and  Vases 


CATALOGUE  AND  PRICE  LIST  ON  APPLICATION 

NEW  YORK  OFFICE:  .-.  7         .-.  42  Wert  Broadway 

PHILADELPHIA  OFFICE :  .\  V         .'.     1035  Market  Street 

BALTIMORE  OFFICE :  ,\         V  122  We*t  Balbmore  Street 
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The  twenty-ninth  annual  convention  of  the  United  States 
Potters  Association  was  held  in  Washington,  D.  C,  on  Decem- 
ber 3,  and  was  notable  for  the  attendance  and  interest  shown 
in  the  proceedings. 

A  call  upon  Congress  to  increase  the  protective  tariff  UpOO 
pottery  goods  imported  into  (his  country  was  made  in  the 
annual  address  of  Mr.  tieorge  C'  ThonipMin,  first  vine-presi- 
dent, at  the  opening  meeting  and  it  was  also  declared  that 
the  potters  of  the  country  will  shortly  be  compelled  to  raise 
the  prices  upon  the  goods,  this  subject,  however,  having  Ui-n 
taken  up  at  a  later  meeting  in  Pittsburg. 

The  report  of  the  executive  committee  referred  very  largely 
to  the  progress  tlutt  hod  been  made  in  the  effort  to  stamp  out 
undervaluation.  It  expressed  the  heartiest  endorsement  and 
approval  of  the  work  that  had  been  accomplished  in  this 
direction  by  William  Burgess,  the  association's  s|>ccial  repre- 
sentative. A  resolution  suggesting  the  continuation  of  this 
work  was  unanimously  lulopted. 

There  was  no  opposition  to  Geo.  C.  lluMiipsou  for  (ha 
presidency  at  the  election  of  officers,  lie  had  the  field  ull  to 
himself  as  soon  as  A.  M.  Maddock  expressed  his  disinclination 
to  en(cr  the  race.  Tlie  officers  elected  anil  committees 
appointed  for  I'JUS  follow:  Geo.  C.  Thompson,  president; 
Joseph  Mayer,  first  vice-president ;  John  M.  Po|>e.  second 
vice-president;  H.  A.  KefTor.  secretary;  Chas.  C.  Ashlwiigh, 
treasurer. 


Encouraging  views  on  the  outlook  for  the  pottery  trade 
were  given  utterance  by  (he  manufacturing  potters  who  were 
in  attendance  at  a  mee(ing  of  (be  United  States  Potters' 
Association,  held  in  Pittsburg,  December  II,  at  the  Hotel 
Sehenley.  The  meeting  was  n  continuation  of  the  one  which 
met  in  Washington.  The  session  was  conducted  by  T.  A. 
McXichol  of  East  Liberty,  0.,  as  chairman,  and  C.  C.  Ash- 
baugh  as  secretary.  The  president  of  the  association  is 
(icorgc  C.  Thompson  of  East  Liverpool. 

Thirty  |*>t  Icry  manufacturers  wore  present,  corning  from 
Ford  City,  Kittanning.  Beaver  Falls,  Trenton,  K.  J.;  East 
Liverpool,  East  Palestine,  Sebring.  Steubenville,  Coshocton, 
Toronto,  all  Ohio  (owns,  and  Wheeling,  W.  Va.  The  price 
list*  adopted  at  the  meeting  a  year  ago  were  reaffirmed,  and 
it  was  agreed  that  on  January  1,  when  (he  lists  are  (n  run  fur 
a  year  longer,  all  demoralising  price- rutting  shall  cease.  An 
increase  of  5  per  cent,  on  specialties  was  also  derided  upon, 
(he  increase  in  price  affecting  luxuries  only. 

Evrrybody  agreed  that  the  business  and  the  outlook  for 
the  future  had  never  been  better.   In  1905,  the  members  of 


(he  association  sold  115,000,000  worth  of  pottery;  in  l'JOti, 
they  sold  $16,000,000  worth,  and,  while  1907  is  not  yet  over, 
it  is  believed  that  this  year's  sales  will  approximate  $17,000,- 
000.   

An  i  mm  mi  to  statistics  collected  by  Jefferson  Middle!  on 
hi  I  published  by  the  United  States  (ieological  Survey  in  an 
advance  chapter  from  "Mineral  Resources  of  the  United 
States,  Calendar  Year  1906,"  the  total  value  of  the  pottery 
products  of  (ho  coun(ry  for  that  year  amounted  to  $31,440,- 
884,  a  gain  of  $3,521,990,  or  12  02  per  cent,  over  (he  figures 
for  1905.  WTiile  this  gain  in  value  should  lie  very  satiafacotry 
to  the  potters  of  the  United  States,  the  evident  improvement 
in  the  quality  of  the  ware  is  more  important,  and  gives 
promise  of  much  greater  development  in  the  future. 

Pottery  products  are  reported  from  37  s(a(ee,  but  high- 
grade  general  ware  is  made  in  only  H,  namely,  New  York, 
New  Jersey,  Pennsylvania,  Maryland,  West  Virginia,  and 
Ohio,  and  of  these  New  Jersey  and  Ohio  are  considered  the 
great  pottery  s(a(es.  In  New  Jersey  almost  the  entire 
product — 93.25  per  ccn(. — comes  from  (he  city  of  Trenton, 
while  the  great  pottery  center  of  Ohio  is  East  Liverpool. 
The  statistics  for  these  two  cities  are  (hrrcforc  particularly 
in(eresting.  The  pottery  products  of  Trenton  in  I90H  were 
valued  at  $(1,791,428.  or  21.6  per  cent,  of  the  total  product  of 
the  country;  East  Liverpool  pottery  wares  were  valued  at 
$6,152,717,  or  19  67  per  cent,  of  the  total.  The  combined 
value  was  $12,944,145,  or  41.17  per  cent  of  the  total  product. 

Red  earthen  ware  was  reported  from  31  states,  Ohio 
being  first,  with  a  product  valued  at  $206,258;  Massachusetts 
second,  with  a  product  valued  at  $171 ,160;  and  Pennsylvania 
third.    The  total  value  of  this  product  in  1906  was  $909,262. 

Stoneware,  yellow  ware,  and  Rockingham  ware  were  re- 
ported from  30  states,  of  which  Ohio  was  first,  Illinois  second, 
and  Pennsylvania  third,  the  total  value  of  the  product  being 
$4,193,884. 

C.  C.  ware,  white  granite,  semi-porcelain,  and  semi-vitreous 
ware  were  reported  for  1906  to  the  value  of  $14,152,503. 
These  wares  compose  the  bulk  of  what  is  known  as  pottery 
and  in  1906  made  up  45.01  per  cent,  of  t  he  total  clay  products. 
Ohio,  New  Jersey  and  West  Virginia  are  the  leading  states. 

China,  including  bone  china,  delft,  ami  belleek,  was  reported 
from  four  states.  New  Jersey  leading  and  New  York  being 
second.   The  total  value  for  1906  was  $1,787,776. 

Sanitary  ware  was  reported  from  7  states,  and  the  total 
value  of  the  ware  was  $5,098,310.  New  Jersey  leads  in  the 
production  of  this  ware  also,  Indiana  being  second  and  West 
Virginia  third. 
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Manning,  Bowman  &  Co. 

MERIDEN,  CONNECTICUT 

Mew  York:  25  West  Broadway  Chicago:  158  State  Street 

San  Francisco:  451  Bush  Street 

Nickel  and  Silver  Plate 

"METEOB"  Circulating  Coflec  Percolator 


"Ivory"  Enameled  Food 
Pan 

Psrmted  May  ».  1HU9 


THE  GREATEST  IMPROVEMENT  EVER 
MADE  IM  Jt  CHMH\!.DIJU 

Pure,  clean,  durable  It  is  so  constructed 
l  lint  food  can  otdy  come  in  contact  with  the 
Ivor)'  Enameled  Dish.  The  top  rim  iieing 
plated,  the  complete  Chafing-Dudi  has  the  same 
appearance  o.i  w  hi  n  made  entirely  of  metal 


0m.  t093  "  METEOK" 

Iter  UN0  Oil  lit*  lihv 

OVER  lOO  STYLES  AND 
SIZES 


Mm.  Jos.    CHJ»n\l.-DlJH.  MISSIOM  STYLE 

Utlth    Wklf   Irory    fna«ifi«J   F»»d  Pa* 

One  of  Our  M»nv  New  l)««i«r>« 


THE  BEST  AND 
MOST  COMPLETE 
LINE  OF 

CHAFING- 
DIS  H  EiS 

with 

■■Ivory"  Enameled  Pood  Pan 


RIGHT  WAY 

to 

Make  Coffee 

In  making  coffee,  there  is  only  one  way 
to  secure  the  full  flavor,  and  that  is  by 
using  a  METEOR  Circulating  Coffee 
percolator.  With  it  you  are  always  assured 
t  he  most  delicious  coffee  possible  and  in  a 
remarkably  short  time.  In  lniiling  coffee, 
you  develop  its  harmful  properties,  and 
right  here  is  the  secret  of  the  "  Meteor  " 

The  coffee  is  never  boiled  The  grounds 
never  enter  the  reservoir  containing  the 
pure  filtered  coffee  (see  illustrations).  Not 
only  docs  the  "METEOR"  produce  the 
purest  and  most  healthful  coffee,  but  it 
actually 

Savri  one-third  in  the 
amount  of  coffee  used 


Sectional  View 
Mo.  «»P»  "METEOR" 

For  uae  on  Gu  Hlove  or  Hang* 


Baking;  Dishes,  Tea  Ware,  Hotel  Ware, 
Bath   Room   Furnishings,    Etc.,  Etc. 


NEW  CATALOGUE  No.  53  SENT  ON  REQUEST 
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NEWS  OF  THE 
RETAIL  TRADE 


J.  Lkk'  Richard*,  formerly  with  the  .Stewart  Dry  flood* 
Company,  of  Louisville,  Ky.,  is  enjoying  a  rest  at  St.  Au- 
gustine, Flu..  and  .tends  "best  wishes  to  all  the  hoys." 
Speaking  of  Florida,  Mr.  Richard*  *jiy*,  "home  is  nothing 
like  this." 

PWi:  regret  to  announce  the  death  of  ICdgnr  Homer  Met 'uniy. 
of  Jetineiw  <t  McCurdy.  Detroit. 

Bkssehs  ha*  Ih-cii  incorporated  at  Buffalo.  X.  V..  to  deal 
in  stationery,  novelties,  toy*,  notion*,  etc..  with  a  capital 
of  (30,000.  Incorporator*  are  Kdwin  K.  Besncr.  Matilda  C 
[lessor.  Oscar  J  Besscr.  and  Minnie  II  Bower. 

The  Kino  House  Ft'RNWHINO  Company  has  been  incor- 
porated at  Toledo,  ()  .  with  a  capital  of  $30.1100  by  Jox.  I. 
Kols>cker  and  other*. 

Miller.  Rhoadh  &  Swaktt.,  Xorfolk.  Va..  have  installed 
one  of  the  most  complete  house  furnishing  departments  in 
the  slate  including  mt  glass  and  silverware,  china  and  table 
ware  of  every  dcwripl  ion 

G.  F.  X.  Hisseu.'s  department  store,  at  (iordonaville, 
Tenn..  was  destroyed  by  lire 

Adam*  A  Pkahck  luive  opened  their  new  store  at  Xorfolk. 
Va. 

McXall &  McXall  have  Iwen  incorporated  with  a  capital 
of  $5,000  to  conduct  a  house  furnishing  store  at  Albion.  X.  Y. 
Directors:  P.  F.  McXall.  H  C.  McXall.  and  B.  F.  Look,  of 
Albion.  X.  Y. 

Wkinrteix  &  Company,  buffalo.  X.  Y.,  has  licon  totally 
destroyed  by  fire. 

J.  J.  Tayloh's  l»ig  department  store  at  Cochran,  <ia..  has 
lieen  gutted  by  fire  ami  the  entire  stock  consumed.  Low. 
S2.10.000.    Insurance.  $17,000. 

The  Furst  Company.  .Newark,  X.  J.,  have  secured  a  six- 
story  building  for  use  as  a  storage  warehouse  and  to  facilitate 
the  delivery  of  their  goods.  tMher  feature*  will  be  a  dining 
room  for  their  wagon  drivers,  and  an  auditorium  for  the  use 
of  their  employes  for  entertainments. 

K  C  Ri.*KEWAY  has  purchased  the  household  store  of 
B.  H.  Spradlin  at  Colcta.  Cal. 

B\nks  <Hr  (tiiKF.N'E,  gnx-ers  and  house  funiishing  dealers 
in  I/m  Angeles.  Cal..  have  recently  sold  out  their  household 
dejwrtment. 

A  MEETlNi!  of  creditors  has  been  held  for  the  house  furnish- 
ing dealers,  Fisher  A-  Fisher,  at  Rcdondo.  Cal. 

Sam  Henry,  a  house  furnishing  dealer  at  Latori,  Cal.,  has 
sold  his  business  at  that  place  to  D.  H.  Forney. 

The  TraTiN  Mercantile  Company  has  succeeded  to  the 
business  formerly  conducted  by  A.  CSctly  &  Company,  of 
Tost  in.  Cal. 

Smith's  Cash  Store,  dealers  in  wholesale  and  retail  gro- 
i-cries  and  house  furnishing  goods  in  San  Francisco,  have 
become  involved  in  financial  difficulties,  and  a  meeting  of 
creditors  has  l>een  recently  called. 


In  the  big  fire  which  destroyed  several  stores  at  Donbell*. 
X.  D  .  the  house  furnishing  goods  store  of  Donovan  Bros, 
was  burned. 

The  Standard  Fijhxibhino  Company,  of  Baker  City,  Ore., 
is  reported  to  have  sold  its  stock  of  stove*,  hanlware.  etc., 
to  the  RiLsehi-Sage  Hanlware  Com|iany. 

The  T.  J.  Kelly  Company  will  shortly  estublish  a  large 
department  store  in  San  Francisco. 

VV*.  II.  SrRCHKiiE,  Ltd.,  propose*  to  locate  a  new  department 
store  on  St.  Catherine's  Street.  Montreal.  Ca..  shortly. 

Combustible  Metal  Polishes 

AM<>\<;  the  city  ordinances  passed  under  the  guidance  of 
the  Xew  York  City  Fire  Dc|«trtmcnt  i*  one  requiring 
that  "combustible  mixture*  used  as  metal  polishes,  which 
are  made  or  sold  within  the  City  of  New  York,  shall  not  con- 
tain more  than  W  per  cent,  by  volume  of  a  volatile  inflammable 
liquid  that  will  emit  an  inflammable  \npor  at  a  temperature 
below  KM)  degrees  Fahrenheit  when  tested  in  the  njieti  air, 
or  the  dosed  pyrometer  of  Cuiseppe  Tagliahi* '' 

The  ordinance  also  require*  that  tin  cans  with  air  tight 
screw  caps  shall  lie  used,  the  can*  to  contain  no  more  than 
one  quart,  and  10  Ik-  labelled  "Danger"  with  a  warning 
against  using  the  material  within  l.i  feci  of  a  lire.  1  lie 
manufacturer's  or  joblier*  name  and  address  is  required  to 
Is-  printed  on  the  label,  and  an  annual  license  is  required  In 
sell  the  liquid,  manufacturers  paying  $50  and  johtters  *„*. 

While  this  information  will  doubtless  Is-  of  interest  to  Xew 
York  dealers  in  particular,  and  cause  them  to  impure  into 
the  character  of  the  mixtures  they  are  selling  as  metal  polishes, 
those  who  are  selling  the  Yale  Metal  Polish  made  by  lite 
Rostand  Manufacturing  Company.  Xew  Haven,  Conn.,  are 
on  the  safe  side,  as  the  report  of  an  eminent  firm  of  Phila- 
delphia chemists  discloses  the  fact  that  the  Yale  product 
contains  "liquid  matter  volatilising  inflammable  vapor  at  a 
temperature  of  100  degrees  Fahrenheit  only  19  10  per  cent.." 
thus  placing  this  polish  practically  10  per  cent,  within  the 
Xew  York  City  requirements,  which  are  probably  as  seven- 
as  any  in  the  country. 


Revising  His  Views 

Towne — I  understand  Bntcheller  nn  longer  be- 
lieves in  single  blessedness. 

Browne— 0!  yea  he  does. 

Towne — But  he's  going  to  be  married. 

Bkowne — Yes,  but  he  nays  he  believes  now  that 
"single  blessedness"  means  the  "blessedness  of  two 
people  made  one."— Philadelphia  Pre**. 
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Copyrighted 
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i SWIFT  SELLING 

[specialties 


Carter  Glass  Butter  Jar* 

Keeping  butter  >«wl  and  fivsh  (mm  one  week's  entt  to 
the  other,  and  keeping  it  free  from  taint  is  one  of  the  house- 
hold problems  nicely  solved  by  the  iw  of  Carter*  Patent 
(llasa  Butter  .lan  It  in  a  well  known  fart  that  battel  will 
acquire  a  l>:id  taste  from  certain  vegetable*  when  ronfined 
in  a  refrigerator,  and  will  turn  rancid,  if  not  kept  in  a  pfOfWf 
receptacle. 


There  is  absolutely 'nothing  U-tti-r  on  the  inutkcl  today 
for  keeping  butter  in  a  thoroughly  sanitary  manner,  and 
in  preserving  it  from  contamination  than  the  hutter  jai* 
made  of  heavy  flint  glass  illa*t rated  in  this  column. 

These  glass  liutter  jars  are  made  in  a  variety  of  sizes  and 
shapes,  some  being  round  made  to  hold  one.  two,  three,  four, 


five,  eight  nnd  ten  poiimb  of  butter,  and  oblong  jars  for 
holding  butter  prints  made  in  one.  two  and  four  pound 
rapacity. 

The  price  of  these  jars  I*  quite  within  the  reach  of  evcry- 
body,    hi  I  attractive  terms  arc  made  to  dealer"  |,y  J 


farter.  Newark.  X  J  .  the  manufacturer 
will  Is-  sent  upon  request. 


J. 

Full  information 


The  "Wise  Buyer.*,  Line" 

lh'  mule  extent  and  \aricf\  ol  exclusive  designs  in  bath- 
room accessories,  moulding  hook-,  metal  rules,  and  v|iiarea, 
cleavers  and  mincing  kimc*  made  by  the  Forsyth  M 
facturing  t'ompany.  of  Ituflfalo.  X.  V..  is  too  well  known  to 
the  trade  to  need  comment.  The  excellence  of  the 
nianufa4'tured  by  this  linn  has  earned  for  it  thr  title  of  the 
"Wise  Buyers  Line."  nnd  dealer*  should  write  for  catalogue 
for  IUOS  in  ortler  to  get  in  touch  with  the  many  new  and 
nttnutive  good-  now  Ix-ing  turned  out  by  the  Forsyth  "on- 
ce rn. 


As  illustrating  the  gmsl  will  and  hearty  co-o|>cration 
existing  betneeu  the  Forsyth  Cotu|>any  and  their  eitstomeis. 
we  learn  that  the  company  is  sending  to  their  customer*  as 
a  Xew  Years  gift  a  nickel-plated  wall  match  safe  on  winch 
is  inscribed-  "With  best  wishes  for  a  Safe  ami  Successful 
l"4)H  Busine*.*."  This  company  leaves  nothing  undone  to 
assure  the  success  of  every  dealer  who  handle*  their  line 

Wc  also  call  the  attention  of  dealers  to  the  new  trade- 
mark adopted  very  recently  by  the  Forsyth  Manufacturing 
t'ompany.  which  will  appear  on  all  their  goods  in  the  future. 
As  will  be  seen,  this  trademark  is  CWnpOtvd  id  a  I  with  n 
scythe  interwoven  with  it.  u  clever  play  upon  the  name  of 
the  concern. 


••Bullard'*"  Improved  Carpet  Stretcher 

We  illustrate  in  this  column  "  Billiard'*'  iuipmvcd  tarpet 
Stretcher,  which  is  one  of  the  cheapest  on  the  market,  and 
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in  selling  in  large  quantities.  The  stretcher  is  compact, 
simple,  tin-re  lieing  no  |iarts  (lint  can  get  out  of  order  or  lie 
lout,  and  it  meets  the  needs  of  both  the  housekeeper  and  the 
professional  carpet  layer  The  rut  shows  the  stretcher  in 
position  ready  to  pull  the  carpet  up  to  the  base  hoard,  all 
that  is  needed  being  to  push  the  lever  handle  down  toward 
the  floor. 


Another  article  of  grcot  merit  is  the  "Gravity*  Broom 
Holder.  illustrated  herewith,  the  merits  of  which  are  obvious 
from  the  picture.  There  are  no  complicated  pari*  to  get 
out  of  order,  and  it  is  thr  simplest  thing  in  the  world  to  use. 
It  is  an  article  that  need  only  be  shown  to  be  appreciated, 
and  it  ranks  high  among  ready  sellers. 

Full  information  may  l<e  obtained  as  to  the  selling  price 
of  these  articles,  and  discounts  to  dealers,  by  writing  the 
manufacturer,  Geotfe  S.  Knnpp,  Bridgeport.  Conn 


Pillow  Sham  and  noaqulto  Net  Holder 

"  In  titneof  peace  prefiarc  for  war."  says  ail  old  adage,  and 
amid  M inter  snows,  ilealers  arc  already  |iH<kmg  about  them 
to  |>rc|mre  for  tin-  Spring  season.  In  more  state*  than  New 
Jersey.  Spring  suggests  mosquito*,  and  wo  illtis'ratc  on  lhi-> 


poge  the  Buffalo  Pillow  Sham  Holder  ami  Mosquito  .Net 
Supporter,  one  detail  of  which  is  a  clamping  device  which 


will  not  mar  the  finest  l>cdslcad.  yet  can  Ix-  instantly  attached 

or  removed. 

Among  the  other  advantages  possessed  by  the  pillow  sham 
holder  is  that  the  holder  can  I*"  attached  to  brass,  iron  or 
wooden  beds  with  equal  facility,  and  once  attached,  no 
further  handling  of  the  pillow  shams  is  needed,  thus  pre- 
venting the  necessity  of  folding  the  shams  at  night.  The 
holder  folds  up  against  the  head-board  of  the  lied,  thus 
raising  up  the  shams  out  of  die  way,  and  when  the  lied  is 
made  in  the  morning,  the  holder  is  lowered  after  the  pillows 
are  in  place.  No  washing  of  shams  is  needed  every  week 
with  this  device,  a  feature  that  will  appeal  to  many  careful 
housewives,  also  saving  the  wear,  tear,  expense  and  annoy- 
ance of  washing,  causing  the  shams  to  last  so  much  longer 
than  they  otherwise  would  aa  to  pay  for  the  cost  of  the 
holder  many  times  over. 

As  a  mosquito  net  supporter,  this  holder  is  ideal  as  it 
raises  the  net  high  above  the  heads  of  sleeping  persons,  and 
assists  in  stretching  the  net  so  tightly  that  it  will  not  fall 
down  during  the  night,  or  lose  its  shape  thus  permitting  flics 
and  mosquitoes  to  creep  in  under  the  edges. 

Dealers  should  write  the  E.  E.  Joseph  Manufacturing 
Company,  Buffalo.  N.  Y..  for  discounts  and  prices.  Full 
information  will  be  sent  upon  request. 


Serviceable  Shovels 

The  Avery  Stamping  Company,  Cleveland,  O.,  are  manu- 
facturers of  exceptionally  aerviceahle  Ash  or  Furnace  shovels, 
which  are  made  in  two  sires,  the  blade  of  the  No.  1  being 
9  inches  by  13)  iBchsj  arid  of  the  No.  II J  by  13J  inches. 
The  best  of  materials  are  used  in  the  manufacture  of  these 
goods,  and  as  they  have  been  on  the  market  for  a  number  of 
years,  the  quality,  style  and  finish  is  quite  well  known, 
although  as  this  is  the  season  when  housekeepers  will 
want  a  first  class  shovel  for  firing  their  furnaces  as  well  as 
removing  the  ashes  from  same,  it  will  lie  of  particular  interest 
to  the  trade  to  know  that  these  goods  are  still  on  the  market. 

The  blades  of  these  sl»i\  els  are  said  to  have  I  tern  hammered 
to  make  them  perfectly  smooth,  stiff  and  straight  edge,  also 
lacquered  to  prevent  rusting,  anil  the  socket  is  nicely  closed 
around  the  shank,  which  is  an  admirable  feature  about  these 
articles,  as  it  makes  a  smooth  grip,  protecting  the  hand  from 
slivers  and  cuts  often  met  with  in  goisls  carelessly  made. 
Thi-  handles  are  second  growth  white  ash.  which  is  known  to 
lx-  the  best  material  for  some,  smoothly  sanded,  and  the 
Malleable  It  attached  by  means  of  a  strung  iron  rivet 

The  Avery  Stamping  Company  also  furnish  the  "Tropic" 
-hovels,  as  they  are  called,  in  tin-  long  handle  as  well,  with 
a  corresponding  difference  in  the  price. 

IhLi  Company  al*o  makes  "Alaska"  snow  shovels  and 
"  Klondike"  sidewalk  cleaners. 


Leonard  Cleanable  Refrigerators 

The  Leonard  Cleanable  Refrigerators  are  among  the  best 
on  the  market  to-day,  and  have  an  immense  following  in 
the  trade  due  to  their  many  superior  points. 

As  a  means  of  promoting  their  sale,  and  acquaint  the 
public  with  the  advantages  of  using  the  Leonard  Cleunalile 
the  tlrand  Rapids  Refrigerator  Company  is  conducting  an 
extensive  advertising  campaign  in  •tin-  monthly  magazines, 
and  the  company  assists  its  dealers  further  by  supplying 
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them  with  advertising  matter  for  distribution  whore  they 
know  it  will  tin  the  most  goisd. 

We  illustrate  in  tin-  rolumn  one  of  the  refrigerators  made 
by  this  concern,  and  dealer*  should  write  the  Cirand  Rapids 


Refrigerator  Company,  drond  Rapids.  Mirb.,  (or  one  of 
their  new  HHJs  catalogues  juat  issued  to  the  trade.  The 
profit*  to  dealers  will  lie  found  unusually  attractive. 


Wllmot  Cattle  Coffee  Utilities 

Among  the  must  important  utensils  provided  for  the  use 
of  the  housewife  are  those  which  have  to  do  with  the  grinding 
and  making  of  codec  The  average  coffee  mill  is  a  machine 
that  requires  a  groat  deal  of  effort  to  use.  the  coffee  beans  fly 
all  over  the  room  and  the  work  of  grinding  coffee  is  so  labor- 
ious that  most  people  prefer  to  forego  it  altogether  and  have 
their  coffee  ground  by  the  grocer.  As  everybody  kmrai 
ground  coffee  loses  its  strength,  while  coffee  that  is  freshly 
ground  has  a  flavor  and  aroma  superior  to  any  other  kind. 


excluded.  Those  mills  arc  constructed  in  three  siies,  holding 
one,  two  anil  five  pounds. 

While  there  are  any  numlier  of  coffee  and  tea  cookers  on 
the  market,  some  of  which  are  as  exjiensive  as  they  are 
ornamental,  we  show  in  this  column  an  automatic  coffee  and 
tea  conker  that  is  inexpensive  and  at  the  same  time  makes 
good  coffee  or  tea.  The  principle  U|K>n  which  this  cooker 
is  made  is  the  same  as  that  of  the  steam  cooker.  Steam  is 
gem  rat  11 1  very  rapidly  in  tin  -iimII  i  in  nn  lei  -lie  pan. 

the  pan  simply  being  a  rewcrvotr  to  keep  the  general  or  supplied 


as  the  water  boils  away  The  steam  passes  up  the  tube  into 
the  conker  into  which  the  pan  fur  tea  or  coffee  is  placed  and 
surrounded  by  steam.  The  tea  or  coffee  cannot  boil  and 
requires  no  attention.  While  coffee  prepared  in  this  way 
requires  nothing  to  settle  it,  one-third  lots  coffee  is  needed 
and  all  the  fine  anmia  U  retained. 

House  furnishing  dealers  should  write  the  Wilmnt  Castle 
t'ompauy,  of  Rochester,  X.  V  ,  for  full  information,  and  it 
will  be  found  that  prices  and  terms  to  dealers  are  particularly 
attractive 

The  Acme  SHcer 

The  Acme  Slicer  illustrated  in  this  column  is  a  necessity 
for  hotels,  restaurants,  lunch  rooms,  boarding  houses  and 
families,  grocers  and  butchers  mid  run  be  used  for  cutting 
bread,  meat,  fruit  and  vegetables  to  any  .desired  thickness. 
Ii  bus  no  brass  parts  to  rust  and  form  verdigris  to  poison 
users.    It  is  so  simple  a  child  can  ojierate  it  and  its  facility 


The  Canister  Coffee'Mill  shown  in  this  column  is  one  of 
the  latest  and  U'sl  solutions  of  this  problem  and.  as  will 
be  seen,  provides  an  air-tight  and  dust-proof  receptacle  fnr 
COffM  lieuus  together  with  a  strung,  durable  and  simple 

 h  inisiu  for  grinding  thotn  a-  often  as  desired      V  «l  i«- 

cup  is  fastened  to  the  bottom  of  the  mill  into  which  the 
ground  coffefl  drape,  and  from  which  it  may  be  quickly  re- 
moved Hy  the  use  of  the  Canister  Ooffet  Mill  the  full 
strength  of  the  coffee  is  prenerved  and  foreign  particles  are 
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mi  opmtlon  and  general  ttuhilMM  an-  recommended  to 
I  lie  I  nule. 

The  Acme  Sliccr  is  made  by  the  Oelkers  Manufacturing 
C"oiti|»iiiy .  21  Mechanic*  St.,  Newark.  N.  J.,  and  dealer* 
should  write  fur  terms  and  further  information,  which  will 
be  cheerfully  furnished. 


••Prlsco"  Wuh  Boilers 

It  would  sM-em  thai  wash  iMiilcr*  were  of  such  n  practical 
anil  prosaic  character  a*  to  warrant  neither  ornamentation, 
nor  particular  attention  to  design  in  their  manufacture. 
With  the  modem  demand  for  quality,  however.  ha«  arisen  a 


call  for  iiii|>roveiiiciits  in  ever)'  utciir.il  that  is  used  in  the 
kitchen  and  the  "Prisco"  uaxh  boiler  is  the  latest  answer 
to  I  his  demand. 

"I'li-cn  »a>h  boilers  have  copper  bottoms,  tinned  one 
side,  of  Ijikc  Superior  quality  only.  guaranteed  the  purest 
and  best  obtainable,  and  are  put  on  with  band  rounded 
double  seam,  instead  of  having  a  sharp  right  angle  edge. 


J 


Three-eighth  inch  steel  nsls  reinforce thetop  edgcof  "Prisco'* 
boilers,  wheras  other  manufacturers  seldom  use  anything 
over  five-sixteenth  inch.  Covers  arc  full  weight  XX.  Char- 
coal tin-plate,  and  extra  deep  vertical  rims  with  curled  edges 
assure  a  perfect  fit  and  are  an  absolute  guarantee  against 
lacerated  hands.  Handsome  "Prisco"  mahogany  finished 
handles,  strong  and  large,  enough  to  give  a  firm  lifting  grip, 
are  all  attached  with  large  tinned  rivets,  which  are  carefully 
soldi-red  to  prevent  rusting 

The  particularly  attractive  feature  of  the  "Prisco"  wash 
boiler  is  the  fact  that  it  is  eipiipped  with  a  special  patented 
wire  clothes  stick  and  cover  holder,  a  convenience  never 
before  introduced,  and  which  has  only  to  lie  shown  to  l>e 
appreciated  by  the  "woman  liehind  the  lioiler." 

This  wash  boiler  is  manufactured  by  the  Pritchard- 
Stnmg  Company,  Rochester.  X.  Y.  Dealers  should  write 
for  terms  and  prices. 

-  Bengmlia  "  Alcohol  Utilities 

Since  the  passage  of  the  recent  act  removing  the  tax  on 
denatured  alcohol,  there  has  been  an  ever  increasing  demand 
for  utensils  that  burn  alcohol,  and  one  of  the  most  complete 
and  up-to-dato  lines  of  alcohol  utensils  is  one  introduced  into 
this  country  by  G,  Cohn,  335  Hroodway,  New  York,  which 
includes  blue  flame  cooking  stoves  of  various  sites  and 


capacity,  alcohol  beaters,  and  also  an  alcohol  incandescent 
mantel  light  illustrated  in  this  column.  '1'his  light  is  fully 
equal  to  that  given  by  the  well  known  Welabach  burner, 
while  at  the  same  time  it  is  safe,  sootless  and  economical  jlo 
use.  A  similar  burner  has  also  been  made  to  usc'ordinary 
kerosene  and  gives  equally  good  results. 

The  Whit  more  Adjustable  Shade  Hanger 

The  Whitmore  Adjustable  Shade  Hanger  ia  an  article  of 
merit  which  should  be  handled  by  all  dealets  in  window 
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shade*  It  makes  shade  hanging  easy  work,  it  is  easy  to 
remove  and  replace  after  once  hung,  is  adjustable  to  any 
width  of  shade,  and  retails  easily  at  10  cents.  Altogether 
it  is  a  source  of  satisfaction  to  both  dealer  and  customer, 
ami  a  source  of  profit  to  the  dealer.  This  little  article  is 
shipped  by  the  factor}'  in  carload  lots,  six  carload  orders 
having  being  Idled  to  date.  A  carload  amounts  to  some- 
thing like  $2  000  to  tl»e  jobber.  A  dOmand  like  this  seems 
to  make  the  article  worth  investigating  and  north  the  expeii- 
mcut  of  s  trial  order.  It  is  made  by  the  Trojan  Mfg.  Cp., 
South  Bend,  Iixl..  ami  is  carried  by  lending  jobbcfS, 


A  Strong  Line  of  Wooden  ware 

"Good  Wood  Coeds"  in  the  clover  caption  on  a  catalog 
describing  the  lines  of  l.-iddcrs,  household  woodcmviirc  and 
lawn  furniture  made  by  the  American  Manufacturing  &■ 
Novelty  Company,  and  rails  attention  to  one  important 
feature  of  the  goods  made  by  this  concern —the  excellent 
quality  of  their  products. 


FOLDISf.  WASH  BENCH 


With  the  growing  scarcity  of  luiiibcr.^makcre  of  wooden- 
ware  have  been  finding  it  increasingly  dilheult  to  secure  t fur 
right  kind  of  material  from  which  to  make  their  products, 
but  the  American  Manufacturing  h  Novelty  Company  have 
insisted  upon  putting  only  the  Is-st  material  in  the  articles 
they  make.  The  consequence  is  their  products  are  of  the 
dependable  kind,  and  complaints  are  never  heard  from 
customers  that  this  or  that  article  was  defective. 

Among  the  many  products  that  help  the  dealer  boost 
his  trade  in  woiki.iov  :irv  is  the  Perfection  Ironing  Table, 
which  folds  up  into  small  space  when  not  in  use,  and  is  the 
most  convenient  article  imaginable.     The  legs  are  of  selected 


hardwood  and  then'  are  two  hardwood  cleats  screwed  on 
the  underside  of  the  top  to  prevent  warping. 

A  full  line  of  standard  .skirt  Boards,  varying  from  three  to 
six  feet  in  length,  is  another  » inner,  and  the  boards  are  made 
from  kiln  driest,  selected  soft  wood  nicely  finished  with  round 
edges 

The  Compact  Clothes  Ib-r-i  is  a  third  illustration  of  what 
an  excellent  line  of  woodenware  is  made  by  this  firm,  this 


"horse"  having  about  thirty  bet  o|  drying  space,  and  yet 
will  occupy  alxiut  one  eighth  of  its  extended  ilimen-ions 
when  folded.  It  is  made  of  soft  wood  nicely  finished  with  a 
new  improved  spreader  for  holding  open. 

Dealers  should  write  for  information  to  the  American 
Manufacturing  A  Novelty  Company.  Erie.  I"a. 


Chamois  Skin  Brushes 

Markt  <k  Co.,  Ltd.,  of  New  York,  have  recently  secured 
the  sole  agency  of  Chamois  Skin  BkusIikb  illustrated  on  a 
front  page  of  this  issue. 

These  Brushes  are  new  to  the  trade,  never  having  been 
introduced  in  this  country  before.  The  superiority  of  this 
article  over  the  ordinary  piece  of  Chamois  skin  can  lie  seen 
at  a  glance.  For  all  purposes,  where  formerly  a  piece  of 
chamois  skin  or  a  cloth  were  used,  this  brush  can  be  used 
lo  greater  advantage  for  the  reason  of  it  having  a  lack, 
thereby  giving  a  purchase  to  the  fingers. 

The  brush  with  the  long  handle  is  used  for  going  into  the 
smaller  or  curved  purls  of  an  article,  for  corners,  etc.  Most 
especially  are  these  brush  recommended  for  cleaning  of 
w  inflow  glass,  where  heavy  pressure  is  desired,  and  for  cleaning 
of  brass  parts  of  motor  care,  and  the  polishing  of  motor 
lamps,  etc  While  this  brush  is  especially  recommended 
for  household  use,  at  the  same  time  it  can  lie  used  in  the  clean- 
ing of  wagons,  etc. 

These  brushes  are  ifii|mrted  from  Germany,  and  they  have 
proved  so  popular  in  Europe  that  the  demand  for  thern 
almost  exceeds  supply  .  With  their  many  obvious  advant- 
ages, this  fact  is  not  difficult  to  understand,  and  dealers  who 
have  placed  them  on  sale  in  this  country  have  secured  an 
immense  trade 

The  selling  price  of  the  chamois  skin  brush  is  surprisingly 
low,  being  no  greater  than  the  ordinary  price  of  chamois  skin. 
Dealers  will  be  surprised  at  the  pleasing  profit  to  be  made 
from  the  sale  of  this  article. 

A  sample  will  lie  sent  to  reliable  dealers  upon  request  A 
large  stock  is  now  in  New  York,  and  the  factories  are  working 
night  aud  day  to  keep  up  with  the  demand. 

Tull  information  will  be  furnished  by  Markt  &  Co.,  f.td  , 
19.1- 1 U5  West  Street.  New  York  City. 
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Ao  Adjustable  Clothe*  Dryer 

House  furnishing  dealer*  should  investigate  carefully  the 
"  Leader AdjustabloClothea  Drier"  illustrated  in  those  columns 
as  it  h  strong  in  quality  and  finish,  and  made  of  high  clam 
material  «i  that  it  in  in  point  of  fart  one  of  the  beat  made 
clothes  driers  on  the  market  today. 

This  line  is  new  to  the  trade,  as  it  has  lieen  Mild  heretofore 
exclusively  by  canvassers  to  consumers,  and  has  features 
making  it  a  particularly  good  seller. 

F'in  leader  is  a  wall  drier,  and  is  fastened  to  the  wall  in 
the  position  shown  when  closed,  the  lower  end  of  the  drier 
being  placed  within  easy  reach  of  the  (arson  who  will  iw  it 


r.ciipse  aood* 

Tlie  Ecli|M>  Miimifuct  uring  Company  s  household  s|ierialtiee 
are  so  well  known  to  the  trade  as  to  need  no  introduction. 
They  arc  of  the  highest  grade,  and  are  exclusively  Eclipse 
in  design  and  manufacture.  The  motto  of  this  firm  is  "low 
prices  and  honest  goods  in  every  detail."  and  handling  their 
products  results  in  assuring  oneself  the  possession  of  satisfied 
rust  omerv 


When  wanted,  the  bars  are  raised  and  spread.  After  the 
clothes  have  been  plucod  upon  the  units,  the  bracket  holding 
the  bars  is  pushed  up  toward  the  ceiling,  where  the  bars 
remain  in  the  warm  air  utttil  the  clothes  are  dry.  whereupon 
the  bracket  is  lowered  again,  and  the  clothes  removed.  The 
anus  are  then  folded  and  the  drier  is  out  of  the  way,  the 
arms  being  dropped  flat  to  the  wall  by  simply  raising  the  wire 
brace 

'  While  the  price  of  this  article  is  somewhat  olxive  that  of  the 
ordinary  clot  lira  drier,  its  many  advantages  make  well 
worth  the  difference,  and  demonstrations  of  its  usefulness 
will  result  in  many  sales. 

►  Dealers  should  write  to  the  (Jem  Manufacturing  Company. 
North  Cirard,  Ha.,  for  prices  and  special  terms  to  dealers. 


The  aoth  Century  Chamois  "Hub" 

We  call  particular  attention  to  the  full  page  advertisement 
ojTtfce  liOth  Century  Mfg  Go  New  York,  concerning  their  new 
'JOth  Century  Chamois  ••Hubs*'  to  be  found  on  an  adjacent 
page.  Details  concerning  this  article  will  Is-  given  in  our 
next  issue. 


Among  the  many  excellent  household  specialties  made  by 
the  Eclipse  people  is  the  Eureka  Holler  Hearer  Elevating 
Wall  Clothes  Drier,  the  rollers  preventing  friction  when 
raising  the  loaded  amis  The  drier  is  made  from  l>c*t  selected 
maple,  and  the  metal  parts  from  gray  iron  nicely  japanned. 

Ki|||«e  Sleeve  Hoards  lire  .mother  .illni'tne  feature  of 
lilts  line.  They  are  neut.  strong  and  durable,  and  made  in  a 
variety  of  «iwn.  either  plain  or  padded  and  covered. 


The  Eclipse  Hath  Tub  Seats  arc  made  from  selected  mate- 
ials.  with  tinned  wire  to  prevent  rusting,  and  the  wooden 
part  is  finished  in  golden  oak  oiled,  antique  oak.  or  white 
enamel. 

These  are  three  of  the  representative  articles  made  by  the 
Eclipse  Manufacturing  Company,  and  dealers  should  write 
for  terms  and  particulars  to  this  firm  at  North  (iirard.  Pa. 
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Prolluble  Demonstration* 

We  desire  to  call  particular  attention  to  the  splendid  line 
of  house  furnishing  specialties  manufactured  by  C.  A.  Chap- 
man, Geneva.  New  York,  which  have  been  advertised  in  the 
House  Fi-hm.ihim;  Kkvikw,  and  an-  mi  well  known  to  the 
trade  as  to  need  no  description  in  these  columns. 

A  full  page  advertisement  will  1*  found  in  the  front  pari 
of  this  issue  illustrating  the  Van  Uusen  line  of  cake  moulds, 
measuring  cups  and  egg  whips,  the  "  Never-Slip"  kettle 
cover  anil  Moore's  reversible  corn  popper,  together  with  the 
Superior  cream  dipper  ami  skimming  spoon.  Another 
specialty  of  particular  interest  to  the  housewife  is  the  Superior 
clothes  dryer,  which  can  lie  used  from  windows.  Italconies 
and  verandas,  and  w  hich  needs  only  to  he  shown  to  customers 
to  find  reaily  sale. 

The  fact  that  Chapman  makes  a  specialty  of  demons! rat  ion 
work  (or  house  furnishing  stores  is  something  every  house 
furnishing  dealer  and  department  man.igi-r  should  know  as 
all  these  lines  are  of  part ii-ular  interest  to  the  ladies  and  when 
used  for  demons)  rat  ion  purposes  help  to  revive  busim— 

This  is  important  at  this  mann  of  the  year. when  trade  is 
likely  to  slacken  after  the  holiday  business,  and  dealers 
should  write  at  once  to  C.  A.  Chapman,  for  information 
regarding  terms  ii|s>n  which  demonstration!  will  Is-  made 

Muuchin  •  Sunburst  "  Alcohol  Oa*  Stoves 

We  illustrate  in  this  mltimn  the  Houchin  "Sunburst"  Gas 
Stove,  which  is  simplicity  itself,  and  has  many  points  of 
advantage  over  similar  stoves.  Il  retails  at  about  50  cents 
and  a  patent  has  been  applied  for,  while  the  naJiie'  Sunlmr-t 
is  trade  marked.  The  stove  is  made  in  polished  bras*  and 
bni"  nickel  plaits),  nod  uses  wood,  deiialured  or  grain  alcohol. 


PVT.  AlTIIKIJ  »DR 


Although  il  weigh-  only  eight  ounces,  il  will  suspend  a 
weight  of  nun  i haii  H»i  II-  and  Isiils  one  ipiart.  of  water  in 
nine  minutes. 

Figure  1  shows  how  to  till  the  lamp  and  figure  1'  shown 
that  by  pressing  lightly  on  the  bottom  of  the  lamp,  alcohol 
is  forced  up  into  the  rim  around  tin-  burner,  while  the  thumb 
is  used  to  rover  the  hole  in  the  top  of  the  lamp,  Th  alcohol 
in  the  rim  is  thru  lighted  and  the  Hamc  will  njijif  I  around 
the  top  and  around  the  burner,  while  the  alcohol  m  the  rim 


Kio.  2 


will  burn  itself  out  in  a  lew  ■ccoodsi  only  burning  long  enough 
to  vaporize  the  alcohol  When  through  Using  the  lamp,  it 
can  be  blown  out  a.  arl 

This  lamp  is  made  by  the  I  homos  W.  Houchin  Company, 
one  o{  the  largest  makers  of  household  siiecialtic*  in  tho 
Cnitcd  States,  whose  address  is  'HI  Uroadway,  New  York. 
Terms  and  prices  will  lie  furnished  to  dealers  upon  request, 
and  discount*  In  dealers  will  Im>  round  extremely  attractive. 

A  Handy  Tooth  Brush  and  Curling  Iron  Holder 

One  of  the  handiest  and  simplest  tooth  brush  and  curling 
iron  holders  it  one  put  Upon  the  market  by  Harry  I)  Kirk. 
",  West  Madison  street.  Chicago.  111.,  illustrated  on  another 
page  of  this  issue. 

This  holder  is  simplicity  itself  Ising  stamped  from  one 
piece  of  metal  wilh  places  for  a  large  number  of  tooth  brushes 
and  a  curling  iron  and  can  Is-  attached  to  the  wall  without 
marring  it  The  holder  retails  at  ten  cents  each  at  a  good 
profit  to  the  dealer,  and  house  furnishing  goods  dealers  should 
write  to  the  alsivc  address  for  terms  and  particulars. 

Klelnau  &  Koch 

We  call  attention  to  the  aniioimt  emciit  of  Kli-inaii  and 
Koch,  T2  Fifth  avenue. Chn-ago,  III.,  illustrating  the  splendid 
line  of  kitchen  and  huu*c  furnishing  gissls  carried  by  this 
(inn. 

It  will  interest  the  trade  to  know  that  in  the  near  future 
Klelnau  and  Kis  h  will  establish  a  branch  office  in  New  York 
City  and  Mr.  Koch  will  be  in  New  York  about  the  middle 
of  January  and  will  remain  for  loan  time.  Pending  the 
location  of  their  New  York  othec,  all  communication.-  may 
be  sent  in  care  of  the  Hoi  >i:  Ft  iimshim;  |{i:vir.w ,  an  Fink 
1 1ncr.  The  Si  UtHH  branch  of  this  firm  is  in  charge  of  Mr. 
Earl  P.  Jones,  who  will  Is-  pleased  to  receive  calls  from 
dealen  in  his  territory  at  any  tune 
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The  "Androck"  Carpet  Beater 

To  paraphrase  a  well  known  saying  of  Solomon.  "Of  the 
making  of  carpet  beaters  there  is  no  end,  ami  ode  of  the 
I  .est  carpet  l>cater*  on  the  market  to-day  is  tlic  "  Androek" 
carpel  beater  made  by  the  Andrew,  Wire  and  Iron  Works  of 
Kockford.  111. 

This  carpet  Is'ater  is  made  of  spring  steel  and  opposing 
coils  near  the  handle  cause  it  to  strike  a  heavy  blow  with  only 
a  slight  movement  of  the  WTist.  while  the  extra  weight  at 
the  en-l  of  the  carpet  beater  adds  to  the  force  of  the  blow. 


"This  carpet  beater  also  remove*  the  dust  quickly  l-ntu* 
It  WWII  a  large  area,  its  length  being  .'«)  inches  and  iU  width 
12  inclics.  The  handle  is  riveted  on  so  securely  that  it  is 
im|H>saible  for  I  lie  wire  w  ork  to  (jet  loose,  a  fact  which  will 
interest  those  who  have  chanced  to  meet  with  a  Contrary 
experience  wild  other  carpel  beaters  Dealers  should  write 
at  once  for  catalogues  and  prices  of  the  many  useful  special- 
ties manufactured  by  the  Andrew!  firm,  all  of  which  will  be 
cheerfully  fumUhed. 

Clever  Clayton  Specialties 

One  of  the  new  crimen,  to  the  advertising  (.age*  in  The 
House  IYhmshixo  Review  is  Clayton  4  Company.  «l 
Kent  Avenue.  Brooklyn,  X.  V..  a  number  of  whose  specialties 
manufactured  particularly  for  the  house  furnishing  trade  are 
illustrated  in  this  column  and  on  another  page. 

Every  person  "ho  bas  use<l  tooth  powder  direct  from  the 
original  package  knows  how  wasteful  it  is  The  box  shown 
in  the  accompanying  cut  ilUtributes  the  powder  evenly  over 
the  surface  of  tlie  brush,  which  avoids  nil  waste,  ami  keeps 
the  powder  clean  and  dry  at  all  times  The  box  is  attached 
to  a  wall  by  a  bracket,  and  can  be  removed  to  fill,  h  is 
operated  by  compression  like  an  oiler  or  insect  |>owder  gum. 


Another  clever  household  utensil  is  a  shaving  bni-h  holder, 
also  illustrated  here.  This  holder  fills  a  long  fell  Want,  and 
we  wonder  that  nolssly  has  ever  designed  one  liefore.  when 
we  recall  that  the  average  shaving  break  is  put  back  into  the 
cup,  or  lanl  on  the  washstand  without  proper  opportunity 
,,,  dr,  ,.,„  the  i-oustspience  Is  Log  th  it  tht  ll  .  .  brush 
heemm-  unsanitary  and  in  a  short  time  unfit  for  use.  The 


device  here  illustrated  permits  the  brush  to  dry  out  and  air. 
and  the  brush  will  keep  it.s  shape  indefinitely  causing  it  to 
list  longer  than  it  could  under  any  other  conditions. 

The  above  utensils  are  but  a  few  of  tlio  extensive  line 
manufactured  by  Clayton  A  Company,  and  dealers  shoud 
write  to  this  concern  for  catalogue  and  price  list,  both  of 
which  will  be  found  unusually  attractive. 


TRADE  PUBLICATIONS 

Bath  Room  Fixtures    Brass  Upholstery  Trlmrolnga- 
Brass  Furniture  Trimmings 

CaYaUkm  ami  price  lists.  The  American  King  Company. 
Walerbury.  Conn.  These  catalogs,  fully  illustrated,  show  a 
remarkably  complete  line  of  manufactured  gooifs  of  the 
character  denoted  by  the  titles,  and  new  products  int mdiiced 
since  the  catalogs  were  issued  are  fully  described  in  leaflets 
attached.  The  many  items  are  carefully  indexed,  and  prices 
an-  clearlv  given. 

Screen  floods 

TheCoxtinextai.Compv.nv,  Detroit,  Mich.  Two  catalogs, 
fully  illustrated,  showing  a  splendid  variety  of  screen  doors, 
windows  and  veranda  outfits  for  the  season  of  links.  This 
company  distributes  the  output  of  seven  factories  widely 
scattered  as  to  location,  and  their  product  contains  the 
latest  designs  and  methods  of  at  (aching  screens  to  windows, 
etc. 

Jiintature  Lights- Fire  Place  Fixtures 

The  Hostanii  Compant.  Milford,  Conn.  Two  catalogs, 
the  first  mimed  showing  a  splendid  array  of  brass  candlest  icks, 
and  brass  knnckcrs;  the  second  catalog  shows  many  new- 
designs  as  well  as  many  of  the  old  colonial  lines  „f  „ndinms. 
in  brass  and  copper,  or  iron,  brass  fenders,  fire  sets,  jamb 
hooks  ami  German  fold  fenders.  The  illustrations  indicate 
thai  the  product  of  this  company  is  artistic  in  the  extreme, 
and  prices  are  plainly  marked. 

Sleds 

The  Burr  ami  Si.eo  Company,  Buffalo.  X.  Y.  A  catalog 

for  I907-1HOS.  showing  a  large  variety  of  steel  sleds,  illus- 
trations being  printed  in  the  natural  colors  of  the  finished 
article.  The  line  is  manifestly  an  excellent  one,  and  prices 
are  given  in  dozen  lots,  together  with  dimensions.  Clifford's 
Galvanized  Steel-l'late  Snow  Shovels  an-  included. 

White  riounUIn  Refrigerators 

Muni:  M axi r vt  i ubino  Compvxv.  Nashua,  N.  It.  Cata- 
logue showing  in  natural  colors  many  of  the  refrigerators 
made  by  this  company,  and  illustrations  of  the  complete 
line,  together  with  details  of  construction  showing  their 
superiority.  Other  interesting  features  are  pictures  of  first 
factory  established  in  IK74.  and  of  the  present  plant,  the 
largest  refrigerator  factory  in  the  world,  together  with  photos 
of  the  quarries  from  which  the  stone  is  secured  which  has 
made  the  n-frigerator  famous  as  the  "Stone  White."  Price 
li.r ,  i  ode  and  dimensions  of  each  refrigerator  are  included. 
Tetalware  Specialties 

The  Meru  Ma.xii  actiibin-o  Company,  New  Haven.  Conn. 
A  catalogue  showing  a  large  variety  of  brass  plated  picture 
hooks,  extension  ami  spring  |»>le  brackets,  and  bird  cage 
springs     The  line  is  attractive  and  complete 
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SAN  FRANCISCO 

Trade  Condition*  Excellent.    Christmas  Trade 
Drives  Away  the  "Blues."  Changes 
at  the  Emporium 

ONE  of  the  leading  house  furnishing  goods  men,  who  keeps 
himself  well  posted  on  the  development  of  trade,  sums 
up  the  situation  in  Sim  Francisco  at  the  present  time  at 
follows.  "Conditions  arc  gradually  assuming  an  improved 
and  nonuul  state,  but  it  is  taking  quite  a  time  to  get  over 
the  universal  stringency  in  the  money  market.  Everybody 
is  going  ahead  as  usual  and  I  do  not  think  tlmt  bu*irie?« 
failurw  have  l>ecn  any  more  numerous  than  in  ordinary 
rimes.  People  are  lenient  as  to  credits  and  not  forcing  pay- 
ment*, which  accounts  for  the  favoralie  condition.  Further 
the  Christmas  holiday  trade  has  developed  to  such  propor- 
tions that  the  retailer  has  forgotten  all  of  his  old  troubles, 
and  the  wholesalers  anil  jobbers  are  getting  too  busy  to  wony 
r.bout  what  might  happen,  if  banks  continue  to  fail. 

Of  oil  of  the  buildings  that  have  gone  up  and  still  in  pro- 
gress and  that  will  be  erected,  it  would  seem  that  with  all 
of  the  work  that  is  to  be  done,  including  the  big  work  to  I  e 
accomplished  by  the  municipality,  there  would  be  a  healthy 
condition  in  business  for  some  years  to  come.  In  addition, 
the  coming  of  the  battleships,  each  one  of  which,  it  is  laid, 
insures  an  expenditure  of  $1,000,000  a  year,  will  also  hire 
a  tendency  to  increase  business  materially  throughout  the 
Pacific  Coast,  especially  at  those  ports  where  the  ships  make 
their  headquarters,  and  San  Francisco  bring  the  principal 
port  on  the  coast  with  facilities"  in  keeping,  we  cannot  help 
but  benefit  greatly. 

Reports  from  the  interior  ami  the  country  surrounding  San 
Francisco  and  all  distant  point*  which  depend  on  San  Fran- 
cisco as  a  distributing  market,  indicate  that  the  crops  ami 
commercial  production  have  been  above  the  average  in  realiz- 
ing high  prices.  When  the  money  matters  become  more 
normal  everybody  will  be  benefited  proportionately. 

It  is  remarkable  to  note  the  great  amount  of  business  that 
is  being  transacted  [tow  in  the  downtown  district,  not  only 
wholesale  but  retail,  and  to  note  that  the  big  retail  establish- 
ments, which  have  opened  up,  have  invariably  fitted  Up  with 
more  expensive  and  more  up-to-dalc  fixtures  than  they  had 
before  the  fire.  The  greatest  activity  in  the  move  down- 
town will  take  place  between  next  July  and  November,  by 
which  time  buildings  will  l>c  ready  and  the  streets  will  be 
in  gOfKl  condition.  The  Van  Ness  avenue  merchants  will 
be  forced  down  by  that  time  to  get  the  liencfit  of  t  he  Christmas 
trade  and  most  of  them  have  already  arranged  for  locations 
in  buildings  that  are  now  being  built  or  that  have  liecn  con- 
tracted for.  Fillmore  street  will  probably  bold  out  longer 
and  it  is  likely  that  a  great  many  will  stay  permanently  M 
operating  branch  stores. 

One  of  the  leading  department  men  of  the  cast.  Mr.  Schles- 
inger,  of  Chicago,  lias  recently  purchased  an  interest  in  the 
Emporium  Department  store  of  this  city.  The  former 
quarters  of  this  department  store  are  being  reconstruct cd  and 
will  be  ready  for  ocrupanry  by  next  December.  Mr.  Harris, 
manager  of  the  household  department,  states  that  the  plans 
for  the  new  housefurnishing  department  show  that  they  will 
have  more  room  than  ever  before  ami  finer  fixtures.  In  their 
present  quarters  on  Van  Ness  avenue  they  are  badly  crowded 
for  space. 


The  accompanying  photograph  shows  the  office  force  of 
the  buying  department  of  the  big  house  furnishing  goods 
ami  crockery  establishment  of  the  Nathan-Dorhmann  Com- 
pany. These  are  the  makeshift  quarters  which  this  depart- 
ment has  occupied  since  the  fire.  This  and  the  rest  of  the 
commercial  cml  of  the  business  of  the  concern  will  by  the 
first  of  the  year  be  removed  to  a  fine  new  12-story  class  "A" 
building  centrally  located  downtown.  The  retail  business 
will  remain  for  at  least  another  year  in  the  large  store  on 
Van  Neas  avenue.  Altogether  this  firm  is  employing  some 
400  people  half  consisting  of  office  and  the  rest  of  operating 


force.  They  report  for  the  season  that  business  compares 
favorably  with  lost  year  and  i«  very  good,  although,  on 
account  of  the  present  high  rate  of  interest,  insurance  and 
especially  the  cost  of  labor,  expensm  are  much  higher  than 
heretofore.  An  rlaborate  holiday  display  has  been  arranged 
at  the  retail  store,  on  the  main  floor  ami  the  balcony.  A 
large  selection  of  specialties  are  being  displayed  for  the 
Christmas  trade  and  arc  reported  to  be  selling  readily.  Every 
article  has  the  price  mark  plainly  written  on  it. 

Lisle  Receivership  Friendly 

The  npurt  that  the  Link  Manufacturing  Company, 
Cuiiandaigua.  New  York,  and  its  subsidiary,  the  Heed 
Manufacturing  Company,  of  Newark,  N.  J  ,  had  passed  into 
the  hands  of  receivers  caused  much  regret  to  the  trade, 
and  investigation  shows  that  the  receivers  were  appointed 
by  request  of  the  company  for  the  protection  of  its  stock- 
holders and  its  creditors,  interests.  The  assets  of  the  com- 
pany are  more  than  adequate  to  meet  all  obligations,  and 
slow  collections  and  the  prevailing  financial  depression  are 
the  causes  of  the  action  taken  by  the  I.isk  Manufacturing 
Company.  The  receivers  appointed  were  Frank  H.  Hamlin,  of 
the  Genesee  Valley  Trust  Co.,  Rochester,  N.  Y.,  Frank 
Garlock,  president  of  the  First  National  Hank  Newark,  N. 
J.,  and  Henry  E_  Boiler,  a  Buffalo  manufacturer, 

Wc  are  credibly  informed  that  the  receivers  intend  to 
continue  operations  at  the  factory,  and  the  manufacture  of 
high  grade  enamel  ware  and  Anti-Rust  tin  ware  will 
continue  as  in  the  past.  It  Is  expected  that  full  adjustment 
of  its  affairs  will  be  made  by  the  receivers  within  a  short 
time,  whereupon  the  company  will  again  assume  full 
management  of  its  business. 
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England  States.  K.  H.  Taylor,  Philadelphia  and  vicinity, 
H.  Weinberg,  Baltimore  and  Washington.  F.  If.  Shi>ttt 
Cincinnati  and  vicinity.  W.  S.  Cutler,  Chicago  and  the 
west.  F.  W.  Burtnette,  South  and  Southwest,  It.  11. 
"Hjinna,  South  California.  C.  H.  Cook,  Northwest.  R.  E. 
Rarlier,  Mexico. 


REPUBLIC  METALWARK  CO.,  Buffalo,  X.  V.  J.  E. 
ANON  IE,  Southern  New  York  and  Southeastern  Connecticut; 
Walter  Barry.  Vermont  and  New  Ilampuhire;  F.  C.  Bibber, 
Maine;  J.  H.  Blazurc,  New  Jersey;  H.  H.  Cooper,  New  York, 
Hudson  River;  S.  H.  Foster;  Eastern  Massachusetts,  Rhode 
laland;  W.  H.  Jewell,  New  York  City;  W.  F.  Kicffcr,  Lantern 
New  York;  A.  W.  Le  Bourveau,  New  York  City;  W,  E. 
Love,  Jr.,  Georgia,  Florida,  North  and  South  Carolina; 
Edward  Iaaar,  New  York  City,  (export);  George  E.  Smith. 
Connecticut;  C.  B.  Webb,  Eastern  Pennsylvania;  0.  M.Chnp- 
man,  Southern  Michigan;  P.  T.  Einhcllig,  Buffalo  City;  R.  T. 
Eddy,  Eastern  New  York;  H.  B.  Edgar,  Northern  Ohio; 
H.  H.  Kent,  Western  Pennsylvania;  M.  Kinney,  Northern 
Michigan;  Edward  Smith,  Southern  Ohio;  George  H.  Wilson, 
West  Virginia;  C.  F.  Wittle,  Northern  Pa.,  and  Northwestern 
New  York;  II.  A.  Whiting,  Buffalo  City;  C.  S.  Spencer, 
Indiana;  Thomas  H.  Wilson,  Central  Pa. 

REPUBLIC  STAMPING  A  ENAMELING  CO.,  Canton,  <) 
Isaac  Lobsitx,  108  Chambers  St.,  N.  Y.  City.;'  L.  J.  Brilhart, 
18«  Fifth  Ave.,  Chicago;  Jas.  D.  Henderson,  119  South 
Fourth  St.,  Philadelphia;  William  D.  Randall,  Jr.,  17  South 
Charles  St.,  Baltimore;  O.  Schroedcr,  2030  Franklin  Ave., 
Toledo,  Ohio;  E.  W.  Doubham.  KM  Tchoupitoulas  St.,  New 
Orleans,  La.;  W.  C.  Boak,  39  Chapin  Block,  Buffalo,  N.  Y. 

ROSENBERG  MOTOR  4  MANUFACTURING  CO.,  A., 
Baltimore,  Md.    Albert  Rosenberg,  the  world. 

ROYAL  POLISHED  STEEL  ROASTER  CO.,  Troy.  Ohio. 
M.  G.  Rodearmoal,  Minneapolis;  O.  8.  Shroeter,  Toledo; 
Ohio;  L  H.  Graber,  Cincinnati,  Ohio;  D.  E.  Dewerse, 
General 

8AMSTAG  &  HILDER  BROS.,  New  York.  (House 
Furnishing  Specialties  and  Toys).  J.  S.  Adler,  Ohio  and  West 
Virginia;  C.  E.  Bowman,  Missouri,  Kansas,  Oklahoma, 
Nebraska  and  Indian  Territory;  Joe  Cahn,  Maryland, 
Virginia,  North  Carolina,  South  Carolina  and  Georgia;  I*n 
Davie,  New  York  and  Portion  of  Pennsylvania;  Al  Gold- 
stucker,  Georgia,  Mississippi,  Texas,  Louisiana,  Alabama, 
Tennessee,  Arkansas  and  Florida;  I..  B.  Grats,  Illinois, 
Wisconsin  and  Indiana;  tauis  Steinberger,  Iowa,  Illinois 
and  Michigan;  Waller  Stamper,  New  York  and  New  Jersey; 
E.  N.  Knapp,  Connecticut,  Massachusetts,  and  Rhode  Island; 
Ed.  Kircher,  Colorado.  Idaho,  Montana,  South  Dakota.  Utah. 
Washington  and  Wyoming;  Richard  Kati,  Puerto  Hieo  and 
Cuba;  L.  S.  Nicholson, Colorado,  Montana,  Utah,  Washington, 
Oregon,  California,  Ariiona  and  New  Mexico;  Arthur  Mandel, 
Pennsylvania  and  Delaware;  Nathan  Mandel,  New  York; 
Moc  Newman.  St.  Louis  Salesrooms;  Cab*  Pollack.  Ohio, 
Indiana.  Michigan  and  St,  Louis;  Godfrey  Schmidt , 
Iowa.  Nebraska  and  Minnesota;  Sig.  Stoerger, 
Pennsylvania,  New  York  and  Virginia;    Chas.  Trbrich. 

New  Hampshire  and  Vermont;  N. 


SALESMAN'S  NAME? 

from  page  52) 

J  Wyzanski,  Boston  Salesrooms;  E.  E.  Wolf,  Chicago  Sales- 
rooms; H«tnv  Zilhmcr,  Wisconsin,  Minnesota,  North  Dakota, 
South  Dakota,  and  North  Michigan;  and  Herman  Sernler. 
Hulwlelphia,  Baltimore  and  Washington.  D.  C. 

SILVER  LAKE  CO.,  Boston.  Mas*:,'  (Cordage,  etc).  Isaac 
Ttwnsend,  Philadelphia;  Chas.  L.  Munger,  Chicago;  Sanford 
Plummcr,  San  Francisco.  Pacific  Coast. 

STANDARD  SEWING  MACHINE  CO.,  Cleveland,  Ohio, 
F.  C.  Henderson.  Temple  Place,  Boston,  New  England; 
W.  H,  Sharp,  68  South  Broad  St.,  Atlanta,  Southwestern 
States;  K.  G.  Reed,  88  Lake  St.,  Chicago.  Northwestern; 
E  H.  Boothe,  1218  Oliva  St.,  St.  Louis,  Southwest;  G.  D. 
Brown,  94  Filbert  St..  Philadelphia,  Pcnnsylvan.  Delaware 
and  New  Jersey;  N.  A.  Kuder,  04  Wooster  St.,  New  York 
City,  New  York  and  Connecticut. 

STEIN FELD  BROS.,  020  Broadway,  N.  Y.  City.  Leo 
Steinfeld,  N.  Y.  City;  W.  E.  Steinfeld,  N.  Y.City  and  Pacific 
Coast;  Harry  Steinfeld,  N  Y.  City  and  New  York  State;  S.CJ. 
Ludwig,  Middle  West  ;  Milton  Jones,  Philadelphia,  Maryland 
and  Virginia;  J.  G.  Stone,  Brooklyn  and  surroundings;  H.  J. 
Charak,  Eastern  States;  H.  J.  Wilbur,  Southern  States. 

STREATOR  METAL  STAMPING  CO.,  Streator,  111. 
C.  G.  Dwight,  Indiana  and  Michigan;  B.  M.  Hawtey,  Ohio; 
James  Morris,  New  York,  Pennsylvania  and  New  Jersey; 
C.  B.  Dalrymple,  Missoursi,  Kansas  and  Nebraska;  H.  W. 
Ruton,  Iowa  and  Wisconsin;  W.  II.  Pirns,  Illinois;  R.  T. 
Brady,  Chicago. 

THURNAUER  &  BRO.,  83-86  Worth  St.,  N.  Y.  City, 
(House  Furnishing  Goods).  R.  Frank,  New  York  State, 
Baltimore,  Washington,  Pittsburg;  A.  E.  Brown,  Western 
Territory;  R.  T.  Sexton.  East  and  South. 

TRIBBLE  &  CO..  A.  L.  Boston,  Mass.,  (Mops,  etc.). 
A.  L.  Tribhle,  jobbing  points  throughout  United  States; 
A.  R.  Tribble.  New  England  States;  E.  M.  Evans,  New  York 
City;  W.T.  Kenyon. Chicago  and  vicinity;  Charles  P.  Fonda, 
Pacific  Coast;  L.  P.  Canmann,  throughout  the  South. 

TURNER  A  SEYMOUR  MANUFACTURING  CO., 
Torrington.  Conn  .  (Brass  Specialties).  C.  W.  Bickel,  Ohio, 
West  Virginia;  L.  II.  tang.  Michigan.  California,  Colorado, 
Ontario;  T.  F.  Shechy.  Pennsylvania,  Virginia,  Maryland, 
District  of  Columbia;  E.  A.  Loomis,  New  York  State,  New 
Jersey.  Quebec;  F.  H.  Drownc.  New  England;  H.  B.  Hough- 
ton, Illinois.  Nebraska,  Wisconsin,  Manitoba;  E,  L.  Rasch- 
bacher,  Indiana.  Tennessee,  Mississippi,  Missouri. 

UNION  CUTLERY  AND  HARDWARE  CO.,  Unionville, 
Conn.  Ransom  Rice.  Chicago  and  West  to  Mississippi 
River;  0.  P.  Toimy,  Southern  States;  H.  <!.  Kenicker, 
Maryland,  Virginia,  North  and  South  Carolina. 

WILLIAM  VOGEL  *  BROS..  Brooklyn.  N.  Y.  W.  N. 
McNeill.  Middle  West;  W.  J.  Sherwood.  New  York  City; 
J.  M.  Perriiu.  New  England.  Phila,  Baltimore;  George  I. 
Knight.  Southern  States. 

WALLACE  MANUFACTURING  CO.,  Olmsted  Falls, 
Ohio.  George  W.  Smith.  West  Pennsylvania,  Eastern 
New  York,  West  Virginia  and  Eastern  Ohio;  W.  K.  Wellman, 
Ohio  and  Indiana  and 
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~      >      CHAMOIS    II  I  I  1 1 

BEING  CHAMOIS  IN  PRACTICAL,  ECONOMICAL  SHAPE 
FOR  WASHING.  CLEANING  AND  POLISHING. 

Warranted  finest  oil  tanned.      Washable;  not  to  get  hard  or  crack. 
Flexible  Bach,  conforming  to  shape  of  hand  and  object  rubbed. 

Better  for  general  uses  than  whole  Chamois  and  at  hardly  a  sixth  of  the  cost. 

[I  I  ll| 


No  matter  what  soaps,  oils  or 
powders  are  used.  Chamois  is 
the  best  to  nib  with.  But  to 
use  fine  qualitv  wlmlr  Chamois 
freely,  not  to  say  carelessly,  is 
expensive.    IN  THE — 


Jts  much 
Chamois 
at  In  a 

whol*  tkln 


—IS  YOUR  OPPORTUNITY. 
QUANTITY,  QUALITY  AND 
PRICE.   

Can  easily  afford  to  keep  sev- 
eral on  hand  for  different  char- 
rs  of  use,  as  wet  and  dry, 
fine  and  rough  work,  etc. 


Dealers,  give  the  Rube  the 
Third  Dtgrtt  test  by  un  in  your 
own  establishment,  then  it  certainly 
will  be  your  pleasure  to  recommend 
them  to  your  best  customers  (or  Ihi 
good  work  they  do  and  their  smaii  cost. 


Half  a  dmrnmrn 
•»«»>•  fartha 

con  of  anm 
Mqual  quality 
Chamois  mkirn 


--are  made  up  of  "trimmings,"  and 
right  here  we  call  attention  to  the 
wide  difference  between  these  and 
"scrap"  trimmings,  being  good  sized 
pieces,  otherwise  available  f<>r  watch 
pockets,  knife  cases,  etc.,  and  not 
hard,  useless  bits — "scrap." 


As  far  as  a  necessarily  rwtrirtert  product  will  avail,  the  20th  Century  "Rubs"  will  doubtless  supersede  the  use  of  the  whnle 
CHsmow  skin  for  general  washing,  cleaning  and  polishing  purposes,  as  tt  cume*  within  the  price  of  *  necessity,  and  not  a  hisury 
as  in  the  case  of  the  whole  Chamois. 

Doalasra,  «»d  for  Particulars),   circulars.  Jhowcsrdi  and  F  1 . ,  t r o t r  j, »•  rurniih«d. 

20th  Century  Mfg.  Co., 19  War™  st™*> "™  Y"k- 


In  Fall  and  Winter  Sell 


WHIT 

lit*. 


^'"Jf^ggf- 

^Tgas 


Heat  «c 

Light; 

gas  burner"-" 


Heals  and  Lights  any  room 
at  cost  of  light  only. 
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Sub*crlbers  m»y  Insert  w,nt  idTertllements. 
by  the  puhluher.  In 
Advertisements  (or  th 
ISIh  of  the  month. 


PARTNERSHIP  SELLING  ARRANGEMENTS  OFFERED. 
I  have  had  ten  yearn  successful  experience  in  selling  house 
furnishing  goods.  I  want  to  represent  small  manufactur 
ere  of  desirable  lines.  Will  contract  to  market  their  entire  out- 
put; must  control  same,  ami  have  privilege  of  taking  a  portion 
of  commission  in  company's  stock,  or  a  partnership  and  become 
officer  of  firm.  Address  C.  K.  Hutchina,  care  Hutchins  Manfg 
Co.,  Buffalo,  N.  Y 

r ANTED— A  few  good  live  representatives  to  sell  our 
Reliance  Mop  Wringer  to  the  retail  and  jobbing  trade 
on  comtniwion  basis.  Address  Lec  Chair  Co.,  Wringer  Dept  , 
Oneida,  N.  Y. 

WANTED — An  experienced  china  and  house  furnishing 
buyer.    The  Reid  A  Hughes  Dry  Goods  Co  .  Water- 
bury,  Conn. 

SALESMAN — Wanted  to    carry   side  line   of  shears  and 
scissors  on  commission   twist's,      flood  seller*.  Address 
"F.  W.,"  care  of  Horse  Fuhnikhixii  Hmnr. 

WANTED— To  represent  manufacturers  of  house  furnish- 
ing good*  in  the  Southern  Suites,  on  commission  basis. 
Establislicd  ten  years,  and  travel  several  salesmen  Address  M. 
H.  Pendleton  A  Co.,  Roannke,  Va. 
•IDE  LINE  OFFERED— To  salesmen  calling  on  house  fur- 
nishing goods  buyers  we  offer  an  opportunity  to  increase 
their  income  easily.  Article  is  well  known;  sample  can  bo 
carried  in  pocket.  Liberal  cash  commission.  Address  B.  E.  A  , 
care  House  Furnishing  Review. 

HAVE  YOU  A  SON  OR  DAUGHTER  T-  Do  you  want  to 
give  them  a  chance  to  cum  some  money  ?  Wo  will  pay 
them  a  liberal  cash  commission  for  sulwwriptions  to  The 
House  Fur_vishino  Review.  The  work  is  easy  and 
respectable.  Ask  for  particulars.  Address  Circulation 
gcr,  The  House  Furnibuino  Review. 

AN  EXPERIENCED  BUYER — We 
will  be  at  liberty  after  January  1st 
in  large  establishments  and  ought  t< 
kiml  of  a  buying  proposition.  Addresi 

NUKING  REVIEW. 

BUYER  for  China  ami  House  Furnishing  Goods  wanted  by 
leading  department  store  on 'Pacific  Coast.  Address,  giv- 
ing full  particulars  as  to  ex|s-ricnce,  "  Pacific  Coast,"  care 
of  House  Furnihhino  Review. 

BUYER  AND  MANAGER  of  House    Furnishing  Goods, 
China,  Glass  and  Toys  desires  to  make  a  change.  Fifteen 
years  of  steady  experience   in  cities  of  25,000   to  85,000 
Have  been  five  years  in  present  position.  Can 
reference*.  Address  "  Steady,"  care  of  House  Fur- 
UM  Review. 

WANTED— To  represent  manufacturers  of  house  furnishing 
goods  in  Southern  Ohio  ami  Kentucky  on  a  commission 
Address  Sales  Agent.  661  E.  6th  Street,  Cincinnati.  O. 
rANTED  a  few  live  representatives  to  nU  our  Patented 
Sad  Irons  to  retail  and  jobbing  trade  on  commission 
basis;  good  position  to  right  parties.    Address  Patent  Sad  Iron 
Co..  Department  A  W.,    Reading.  Pa. 

ANTED  a  line  of  demonstration  for  Feb  1st  for  one  of 
the  largest  Department  Stores  in  the  West  for  their 
House  Furnishing  Dept.  Address  '"West,"  cure  of  House  Fur- 
nishing Hevtew. 

WANTED— Agency  for  eastern  states  for  large  lines  of 
house  furnishing  good*.   Am  equipped  with  ground  floor 
salesroom,    basement  and  lofts,  and  will  carry  large  storks 
Am  already  representing  g«3od  finns,  but  have  room  for  more, 
i  L.  E.,  care  House  FtiRNWHtNo  Review. 


now  of  a  man  who 
Has  had  experience 
make  good  on  any 
Editor,  House  Fun- 


The  BUFFALO  SHAM  HOLDER 


and 


MOSQUITO  NET 
SUPPORTER 


The  "i.ly  one  with  n  rle.mp.ng;  <ler,ce  far  stlnchins  to  the  ti< 
M.    F,»e  either  hrnse.  iron  ,,r  wikk!  he.UUt*«U. 

tOBUM  AT  A  LOW  RKTAti    rmt  K  WITH 
GOOD  l)EAI.EKf»*  PROFIT 
A.k  foe  r*uio«ur  of  Full  Line  of  Specialties 

The  1 1  Josef  Mfe.  Co,  16  Perry  St,  Buffalo,  M.  Y. 


THE  /^00LE\ 

VARPET  BEATER 

Will  Make  Trade 

It  is  perfectly  constructed  retains 
shape,  and  wears  well.  Handles  will  not 
turn  or  come  off. 

We  also  manufacture  Suit  Hangers,  Pants 
Han  ers.  Pot  Lid  Holders,  Calf  Weaners,  Hose 
Supporters.  Hat  Racks  and  other  Wire  Novelties. 
Special  Prices  lor  1908.      Agents  Wanted. 


103-105  S.  Canal  St 
CHICAGO,  ILL 



Coolcy  Mfg.  Co. 


HARDWARE  ASSOCIATION  CONVENTIONS 

When    and    Where    State  Hardware  Dealers' 
Associations  Will   Meet.     If  Hard- 
ware Exhibits,  so  Stated 

LLINOIS    February  2t>,  27,  28,  at  Peoria.    Exhibits.  Leon 

D.  Nieh.  Secretary. 

INDIANA — February  18,  19,  20,  at  Indianapolis.  ExhibiU. 
IOWA    February  18,  19,  20,  21,  at  Cedar  Rapids.  ExhibiU. 

A.  R.  Sale,  Secretary. 
NEBRASKA    February  II,  12,13,  H,  at  Lincoln.  ExhibiU. 

J.  Frank  Rarr,  Secretary. 
OHIO    February  25,  26,  27,  at  Columbus.    Exhibits.  Frank 

A.  Bare.  Secretary. 
NEW  YORK— February  IS,  19.  20,  21.  at  Buffalo.  ExhibiU. 

John  Holley  Bradish.  Manager. 
MINNESOTA— February  25.  26,27,  28,  at  St.  Paul.  ExhibiU. 

M.  S.  Mathews,  Secretary. 
NORTH  DAKOTA— January  28.   29,  3  0,  at    Fargo.  No 

exhibits.    C.  N.  Barnes.  Secretary. 
SOl'TII  DAKOTA— February  4,  6,  6,  7,  at  Aberdeen.  Ex- 
hibits.   II.  E.  Johnson,  Secretary. 
INLAND  EMPIRE    January  15.  16,  17,  at  Spokane,  Wash. 

E.  W,  Evenson,  Secretary. 

WEST  VIRGINIA  -February  2d  or  3d,  Tuesday,  for  3 
days,  not  to  conflict  with  Ohio  or  Pennsylvania.  Leslie 
Hawker,  Secretary. 

WISCONSIN    February  5,  6,  7,  at    Milwaukee.  ExhibiU.' 
J.  Kornely,  Secretary. 
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NIW  PATENT 

GEM 

AND 

STRAINER 


EASLEY'S 


No.  I 

SOLE  LICENSEE  FOB 

PATENT  LEMON  JUICE 


EXTRACTORS 


Price  List  Mailed 
on  Application. 


30  Patterns  of  Match  Safes  and  Ash  Receivers  for  Safety  Matches 

Sole  Agent  for  the  United  StateB  of  the 
Union  Safety  and  Paraffin  Matches. 
PATENTED  BOUSE  FUDNLSHING  SPECIALTIES 

M.  LOEWENSTEIN,  71  Washington  Square,  Sovth,  New  York 

Formerly  Weit  fourth  St 


THE 

K  AND  POT  CUMKR 

mped  from  heavy 
sheet  ateel,  Shptel 
part  about  4  Inches 
square.  Brush  at  aid* 
aids  In  fathering  op 
refuse  matter. 


IN  D  EC  X     XO     A  D  V 


i  4  Co.,  J.  J  

Alaska  Refrigerator  Co   22 

♦Alcohol  Utilities  Co. 

Aluminum  Cooking  Utensils  Co. .  7 

American  Manufacturing  Cv   751 

Amer.  Mfg.  A  Novelty  Co.  In.  FmntCnrrr 

American  Ring  Company   7-1 

Andrews  Wire  A  Iron  Works   77 

Arcade  Manufacturing  Co   73 

Avery  Stamping  Co  Hack  Curcr 

Baldwin  Refrigerator  Co.   Ill 

♦Battels,  William,  

Basket  Importing  Co   23 

Bigelow,  J.  F   73 

Biaaell  Carpet  Sweeper  Co   13 

•Borgfeldt,  George 

Browne  Manufacturing  Co.,  W.  Q,  81 

Buffalo  Manufacturing  Co   21 

A  [j . » nr  t    t j  . » -  ^_ _  t"t.fc 

•mmaUi  1  mtcry  L4X 

Caldwell  Manufacturing  Co  77 

Capifo  Mouse  Trap  Co   78 

Caatle,  WOmot  Co   7fi 

Carter,  J.  J   HI 

Cent nil  Stumping  Co.    .    M 

Chapman,  C  A   20 

Chasse  Manufacturing  Co   79 

Chicago  Feat her  Duster  Co   73 

Chicago  Asl>e»tos  Talile  Mat  Co    .  14 

Clayton  A  Co   78 

Cohn,  0  8  A  » 

•Colonial  Paint  Co. 

Cooley  Manufacturing  Co   70 

Cooper  A  MeKee   10 

Dodge  A  Zuill   71 

Eagle  Cooperage  Works   78 

Eclipse  Manufacturing  0   75 

Electric  Clcutwr  Co   7ii 

Ely  Manufacturing  Co.,  T.  J   18 

Erie  Specialty  Co    ,/wricfc  r'ranl  Coiv  r 

•Periodical 


Estes  A  Sons,  J.  H   NO 

Fogerty  A  Co.,  Philip   78 

Forsyth  Manufacturing  Co   17 

•Fostoria  Class  Co. 

*Fnl|ier  Pottery  Co  

•  ■em  Manufacturing  Co  Hark  C'orrr 

•Gibbs  Manufacturing  Co. 

Gilchrist  Co.  .   Intuit  Front  C'utrr 

(■rand  Rapids  Refrigerator  Co  .  13 
II.  A  H.  Manufacl  tiring  Co.  « 

A.  H.  Heisey  A  Co   54 

Holmcptist  A  Co   72 

Holt-I.yon  Co   77 

Home  Metallic  Ref  rig.  Co   1 1 1 

T.W.  HouchinACo.   80 

E.  E.  Josef  Man'fg.  Oo   70 

Kahu  A  Mosslwicker   12 

Marry  I).  Kirk   7H 

Klcinau  A  Koch   II 

(ieo.  -S.  Knapp    7» 

Ktiorr  Ironing  Board  Co   73 

l-alnncc  A  Gnwjean  Man'fg  Co.    .  20 

I *e  Chair  Co   70 

I-ciller,  Thiele  A  Co.. /stride  Hack  Coifr 

I^ewis  A  Conger   80 

(I.  Lindcmann  A  Co   70 

•I.ixk  Manufacturing  Co, 

M.  Ixiewcnsteiii   71 

Maine  Manufacturing  Co.    23 

Manhattan  Screw  A  Stpg.  Co . .  .  72 

Manning-Bowman  A  Co   56 

K.  C.  Marks   72 

Markt  A  Co   2 

Martf-new  Co.   80 

.National  Sweeper  Co   I7-52 

New  England  Enamel  Co.   24-25 

.Nichth»ur*r  A  Levy   15 

North  Bub.  Manufacturing  Co  ...  Is 


•Novelty  Manufacturing  Co. 

OelkerV  Manufacturing  Co   70 

Ohlerking,  John  H   74 

•Oneida  Community  Co. 
Oibom  Manufacturing  Co.  Back  Cucer 

Patent  Sad  Iron  Co   19 

•lliclpe,  Agnes 

Philadelphia  Lawn  Mower  Co   15 

llunkett.  Charles   81 

Priteliard-Strong  Co,  Inxid*  Front  Conr 

Quaker  Tinware  Manufact  tiring  Co.  78- 

Reliable  Gum  Tape  Co   74 

Republic  Metal  ware  Co   5 

♦Rochester  Cut  Glass  Co. 

•Rollman  Manufacturing  Co 

Roval  Manufacturing  Co   73 

Rostand  Manufacturing  Co          .  70 

Rothschild,  Meyers  A  Co   83. 

Scott.  I.  B    12 

Sidney  Shepnrd  A  Co   5 

SilvcrdipCo   75 

Snow  Make  Manufacturing  Co   16 

Souw cine  Manufacturing  Co   81 

•Standard  Enamel  ware  Co, 

Standard  Table  Oilcloth  Co   77 

Star  Enamelling  A  Stamping  Co.  .  22 

Sternau  A  Co.,  S   4 

Thurnauer  A  Bro.,  O.  M   1 

Towel  Rack  A  Novelty  Co   SI 

Tribble  Co.,  A.  L. ...... .  /Wi  Cmvr 

Trojan  Manufacturing  Co   81 

Twentieth  Century  Mfg.  Co    ti» 

I  dell  Works   21 

Vollmth  Manufacturing  Co..  J.  J...  58 

White  Mountain  Freezer  Co   3 

White  Mop  Wringer  Co   75 

White  A  Son,  I.  F   80 

WiUiamson  Co.,  C.  T   75 
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The  Perfection  Bottle  Stopper 

Invaluable  In  dispensing  mineral  water*  at  borne.    No.  I  larse  quart;  No.  a  pint  or  small  quart  size. 
The  only  satisfactory  (topper  ever  Invented  for  keeping  champagne,  mineral  water*, 
ginger  ale,  etc.,  and  all  carbonated  beverage*  wherever  u*ed. 

Absolutely  Mr-Tajbl  Alter  Once  Opened;  Scll-Adjusttaj;   Pits  Any  Bottle 

Me.nara.ctwr.rf  br  E.  C.  MARKS  (TnulMl  260  ClarK  St.,  Chicago 

WRITE  FOR  PRICES  AND  DISCOUNT 


THE  *  HOME  KISSED  "  CURTAIN  STRETCHER 

Movable  Spring  PIUS — Once  adjuMed  to  Curtain  Scollop, 
ilvrari  la  plac*. 

Interlocking  Steel  Hinge,  timwing  •SssV'VjSr*'*™'' 

inf nfth  in  center. 

Center  Braces — On  which  the  Long  Bui  fold. 

Our  Patent  co»en  the  derke  for  folding  the  l«fl|  bar,  on  tbe  mJUfS:  •      1  *  f  - 

Center  Brace,  and  the  Center  Brace.  Partlea  hanldini  Cumin  I  f^^^fe  '  flu  \j 
StretcJiert  that  infante  ihould  inie»neate.  a*"      m^Ta?K»  "  r»tv- 

Holmquist  &  Co..  Mfrs  of  Curtain  Stretchers  and  Ladders,  Chicago,  PL 


THE  BIGELOW  WIRE  FLY  KILLER 


InUapenaabla  foe  1K1  Houa.hotd 
Pr«»ml»  cooUtieo-ATLU  but  da*,  nca  CRUSH  the  frr  or  meanedto 

Popular  with  all  Housekeepers 


SANITARY  WIRESINK  BRUSH 

No  dt*taU«  f«rma  i in  adrift** 
to  th«  brvath 


Irata  Beyond  Palrntrd  Bra«  Bound  I'at«nlaxJ 

Sold  Everywhere  by  ihe  House  FurnUhlnj  Trade  :  Will  w  Rust.  Non-AUerbcnt 

H  Send  far  Prictt 

J.  F.  BIGELOW,  Mfr.,  Worcester,  Mass.  new york agents,  wii™  Br«..  107  Chamber, sl  display  stand 


THE 


loyal  inverted  Has  Burp 


New  Goose  NecK  type  Inverted  Burner  employtef 
new  needle  valve 


-V".  300  Royal 


GUARANTEED 

To  work  Mtitaf»cl*>ri- 
\y  on  both  natural  and 

ltftili<  .:J  gJUM* 

To  work  undar  all 

lirmurw 

To  give  hiftheat  can- 
dVjfwar  Uftht  per 
MBM  foot  oottauinp- 
tiufi  of  gas 


WILL  HOT 

tf**h-batk.  flicker 
rutr  rarboniie 

PDICES 

H  l  higher  than  you 
expect  to  p»y— mnybe 


Wtlte  lor  Inform*  lloa 
pamphlet  B 


Manufactured  by 


MANHATTAN  SCREW  AND  STAMPING  WORKS 

67th  Street  and  West  End  Avenue,  New  York 


K.  &  PI.  OUTFITS 


F~  O  R: 


Ll 


Have  resulted  in  immediately 
increased  sales.  As  n  matter 
of  fuct.  they 

Have  Created 
A  Revolution 

in  the  sale  t:f  Dolls 

Add  a  Dollar  Suit  of  Clothes  .... 

To  a  Dollar  Doll,  and  you  have  a  .  . 

Three  Dollar  and  Ninety-Eight  Cent 
combination  that  will  sell  faster 
than  you  had  thought  possible  .  . 

Jisk  Your  Fellow  Buyers. 

Many  buyer*  found  this  out  In  1907. 
Do  not  miss  this  opportunity  In  1908. 

Our  New  Line  i»  Ready  for  Inspection. 

KAHN  <a  MOSSBACHER 

Makers  of  Doll  Outfits 
779  Broadway,        New  YorK  City 


$1.00 
I.OO 


$398 
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THE  KNORR 


PATENT   APPLIED  FOR 

IRONING  BOARD 

^-  50%  Prolit— No  Comc-fiacKs  ^ 

The  Knorr  Ironing  Board  was  the  cleverest  labor-  " 
saving  device  shown  at  the  Exhibition  in  New  York. 

Many  of  the  most  astute  buyers  who  attended  the 
show  placed  their  orders  for  quantities.  The 
KNORR  IRONING  BOARD  is  made  in  three  sizes- 
Infants',  Children's  and  full  sizes,  all  one  price. 
The  full  sized  board  measures  29  x  30  in.  and  is 
strongly  constructed  of  kiln-dried  white  wood, 
fully  reinforced  underneath  and  built  on  honor. 
Our  printed  matter  furnished  to  dealers  makes 
QUICK  SALES 

Toms  and  particulars  from 

The  KNORR  Ironing  Board  Go. 

415  Genesee  St.         ::         Rochester,  N.  Y. 


A  good  cook  will  quickly  see 
the  merits  of  this  cake  turner. 
The  grease  passes  through  it 
instantly  and  leaves  the  food 
light  and  tempting.  The 
handle  gives  a  firm,  cool  grip 
and  is  easily  cleaned.  It  is 
made  entirely  of  steel  and 
will  last  a  lifetime.  Costs 
no  more  than  the  poor  ones. 

Our  catalog  should  be 
in  the  hands  of  every 
dealer. 

ARCADE  MFG.  CO., 

FREEFORT,  O.L. 

RW  TORE  AG  EST 

Ch.rl.tC.  N.r.i.lT  W.rr.n  S 


No.  01  FOB  KITCHKN. 


The  "Practical"  Knife 


1  A  simple  Kitchen  Ki^e  (irinder  within  the  me  of 

almost  every  house-wife. 

4  Mmlc  of  Alundum,  the  sharpest  sn<J  rnost  Jumble 
ahmsive  known.  Clumps  to  table  or  shelf  nml  meas- 
ures 10)  inches  in  height  Cutting  Wheel,  3)  inches  z 
]  inch. 

4  Other  sizes  up  to  6  inch  Cutting  Wheel  in  hand  or 
toot  power  for  every  purpose* 

4  Abundant  literature  to  promote  soles,  and  handsome 
dinploy  Htami  /res. 

Write  for  prices,  ind 
"Practical  Talks  About  Practical  Grinders ■ 


ROYALWG.  CO.,  102  E.  Walnut  St.,  Lancaster,  Pa. 


For  RELIABLE  Goods  Buy  ot  RELIABLE  Housei 

Feather  Dusters 
Wool  Wall  Brushes 


Send  for  our  Cat- 
alogue and  Trade 
Discounts 


Chicago  Feather 
Duster  Company 

194  MATHER  ST. 
CHICAGO.  ILL. 
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THE 

"EASY" 
Air  Pressure 

Washing 
Machine 

Heats  the  Water 
in  the  Machine 


In  one  single  operation  the  housewife  heats  the  water 
right  in  the  "Easy"  Washer;  sates  the  back  breaking 
work  of  lilting  the  water  off  and  on  (he  range  and  by 
regulating  the  heat  of  the  suda  CLEAHSES  and 
SWEETEHS  the  Clothes.  It  is  harder  to  do  this  in  the 
old  way,  where  the  suda  gradually  cool,  which  prevents 
freeing  the  dirt  from  the  fabric. 

This  attachment  is  made  for  the  regular  *»»y 
Washer  which  is  made  of  Galvanized,  open-hearth  steel, 
and  operates  on  the  principle  of  forcing  soap  suds  through 
the  fabrics  by  AIR  PRESSURE. 

WRITE  US  FOR  PRICES 


We  Turn  Absolutely  ALL  Inqulrlea  Over  to 
Our  Nearest  Dealer 


DODGE  &  ZUILL,    Syracuse,  N.  Y. 


The  Beat  Counter  Seller  on  the  Market  Is  the 


"Perfection"  Faucet  Cushion 


This  snows 

the  CWsattM 

ATTACH  Kit 

to  Faucet 


I  Ten  Cent 

Seller 


MADI  IN  TWO  SIZCS 

Hmall  CaUiUm  for  *no"lh  Faiftcftt 
lAra»ru*alon  fur  r  hrwulfd  Faucet 


NO  CHIPPED  OR  BROKEN  DISHES 


A  boon  to  the  housewife— conawlmg  of  a  rubber  cushion 
which  slips  over  the  end  of  the  faucet,  preventing  any- 
thing in  band  from  striking  the  metal.    Anyone  ran 
readily  comprehend  ita  utility  in  the 
KITCHEN.  LAUNDRY,  LAVATORY,  BATH  AND  BAR 


RAPID  PACKAGE  SEALER 


NRKBBgl 

A  machine  for  instantaneously  sealing  or  binding 
packages  of  all  sizes  and  shapes. 

Displaces  string,  rubber  bands,  sealing  wax,  etc. 

Does  the  work  of  four  expert  package-wrappers  at 
practically  no  cost 

Any  chAd  can  operate  the  Rapid  Package  Sealer, 
and  it  can't  get  out  of  order. 

Machine  measures  10  inches  high  by  5  inches 
wide,  and  can  be  placed  on  any  counter  or  work- 
bench, wherever  packages  are  wrapped. 

MACHINE8  COST  87.50  EACH 

900  feet  of  paper  tape  cost  26c  to  33c  One 
roll  of  900  feet  of  tape  will  do  up  2.000  packages. 

Be  up-to-Date.    Save  Money  in  Your  Shipping  Dept 
RELIABLE  GUM  TAPE  CO. 

22  MANHATTAN  ST.  NEW  YORK.  N.  Y. 


Psekaa  M  niiur  elsslar 
•ares  naulalaf  lw>  ttita 
»MHr«  taskles* 


JOHN  H.  OHLERKING 

Sales  Agtau 

40  Dearbtra  Street 

Cereal*.  111. 


BATH  ROOM  ACCESSORIES 


Attractive  in  Design— Strong  in  Construction 


Made  of 

BRASS, 

Heavily 

Nickel 

Plated 

and 

Highly 

Polished 

CATALOGS   ON  REQUEST 


y 


AMERICAN  RING  CO.,  D&f  Waterbury,  Conn, 

Manufacturers  of  Cast  and  Wrought  Braaa  Colonial  Candlcaticka, 
Brass  Upholstery  Nails.  Curtain  Pole  Trimmings,  ate. 

(  N.»  Tori.  I  H.dio.  St.    Ckl««o.  508  B»7w»"l>  N<,« 

Branch  Offices  j  g^,,'  ,'70  $.mm„  St.  s..  Fr-ei*™,  tin  ■»  St. 
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Tht» 
Trade  Ma 

utis/actvun 
•nt!  protects 

you  from 
infrinsrmenta 


SILVERDIP 


*R  ACl  MAI  A 

ilVeR 


The  Old  W«y 


CLEANS  GOLD  AND  SILVER 

NO  RUBBING.  "JUST  A  DIP"  AND  IT'S  POLISHED 

Sll  verdlp  Is  guaranteed  not  to  injure  the  finest  metal 
nor  the  hands,  is  free  from  acid  or  poison,  contains 
no  grit  to  scratch  the  most  delicate  surface. 

66J%  Pro"*  tor  the  Dealer 

We  furnish  plenty  of  clever  printed  matter. 
Write  us  for  particulars  about  demonstrations. 

SILVERDIP  COMPANY 

137  West  23rd  Street,       -     -        NEW  YORK 


Household  Specialties 


Sleeve  Boards 
Towel  Racks 
Clothes  Racks 
Dust  Pans 
Suit  Holders 
Etc.,  Etc. 

SEND  FOR  CATALOOUE 


Eclipse  Mfg.  Co, 

NORTH  GIRARD,  PA. 


GOOD  EASY  SELLERS 

CORK  EXTRACTOR, 
CROWN  OPENER 
and  SEAL.  LIFTER 


Ha.  4  Wood  Tubs 

No.  4';  Mttll 

Tubs 

I  or  2  dm.  on  u 


C.  T.  Williamson  Wire  Novelty  Co. 

58  Badger  Avenue,  NewarK,  N.  J. 
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The  Arnold  Steam 
Coffee  Cooker 

is  more  than  b  coffee  pot.    It  pro- 
'  ^"j/J     I  .m  steaming,  the  most  dc- 

J    j|    !  licious  coffee  without  boilinc  with- 

■VOT61SSSSSSSSS1  «.^yfT 

out  extracting  the  fats  an  I  tmtr.i 
acid  which,  freed,  are  the  injurious 
properties  of  the  coffee  berry.  Uses  only  two-thirds 
the  coffee  an  old-style  coffee  pot  requires,  and  no  egg 
is  necqpary*  An  t  ornament  to  nny  well-appointed 
breakfast  table. 

The  Canister  Coffee  Mill 

A  practically  air-tifcht  coffee  mill,  handsome 
pcnrnnce,  that  preserves' the  full  strength  and 
of  the  coffee  berry.  Qu|s  it  s«  cleanly 
that  the  oils  are  retained  mstead  of 
ground  out  and  wasted.  It  excludes  all 
foreign  particles  and  leaves  the  ground 
coffee  absolutely  clean.  Neatly  and 
strongly  constructed  in  one,  two  and 
five  pound  sizes. 

SOO  FOR  0U«  IMWCOKNTS 

WILMOT    CASTLE  CO. 
Rochester,  N.  Y. 


in  ap- 
flavor 


I  _L  tlLs 


HAVE  YOU  EVER 

INVESTIGATED 
THE  MERITS  OF  OUR  GOODS 


Do  you  know  that  our  line  of 

Rostand  Fire  Place  Fixtures 

is  so  complete,  the  designs  so  varied  and  hand- 
some that  their  very  appearance  makes  them 
quick  sellers?  A  single  trial  order  will  prove 
it    Send  (or  catalog  H  and  discounts. 

The  Rostand  Mfg.  Co., 


TnE  RELIANCE 

MOP  WRINGER 


Best  Wringer  on  the  Market, 
and  We  Will 

-PROVE  IT  


We  will  send  a  sample  for  inspection  to  any  responsible 
dealer,  at  our  own  expense..  A»k  for  one,  give  it  a  mo*, 
severe  test,  and  you' will  find  that  you  can  sell  ttt>o  "Reliance" 
Wringers  to  one  of  any  other  kind. 

All  metal  (galvanized)  but  the  handle.  Take  up  little  space 
Easily  wrings  the  largest  mop  doth. 

Our  claims  for  the  "Reliance"  are  backed  by  our  chair 
business  of  a  half  million  dollar*  a  year. 

Sells  at  Retail  for  $1.50,  with  a  Good 
Profit  to  the  Dealer. 

Aik  lor  Catalog.  Sample  Wringer  and  Dealer's  Discount 

LEE  CHAIR  CO..  Oneida,  N.  Y. 


THE  ELECTRIC 
WALL   PAPER  CLEANER 


E.LECTRIC 


WALL  PAPER  CLEANER 


We  also  manufacture  the  Electric  Carpet  Cleaner 
and  Stick-O-Paste,  three  times  winner  and  labor 
savers  for  the  housewilc. 

The  Electric  Wall  Paper  Cleaner  w/ll  clean  side 
walls  and  ceiling;  of  12x12  room  from  one  package. 
Retails  at  1 5c    Write  for  prices  and  pariicvurs. 

ELECTRIC  CLEANSER  COMPANY,  Canton,  Ohio 


-76- 


t 


wipe  *«? 

<tPP  TMB!M«T"..-     •  • 

TT  is  sound  sense  to  sell  a  well-advertised  article  tome. 

*■     thing  (or  which   there  it  already  i  well-establiihed 
demand. 

SELL  SANITAS 

SANITAS,  the  widely  known  wathable  wall  covering, 
it  to  well  advertiicd  that  thousands  of  inquiries  are  coming  in 
from  people  who  want  the  material  on  their  wallt  (his 

Spring.    They  come  from  every  locality  many  miur  come 

from  yours.  The  nearett  agent  gets  these  inquiries — if  jim 
have  the  agency  we  send  them  to  ytu. 

SANITAS  has  all  the  beauty  of  wall  paper,  but  none  of 
its  faults.  It's  as  easily  hung.  Made  on  strong  muslin 
with  oil  colors  in  many  patterns.  Waterproof — dutt  and 
dirt  can  be  wiped  off  with  a  damp  cloth.  Cannot  fade, 
stain,  crack  or  tear. 

Brings  a  fine  margin  of  profit  at  the  price  of  good  cartridge 
paper. 

SEND  FOR  SAMPLES  AND  PRICES 

The  Standard  Oil  Cloth  Co., 

320  BROADWAY,  NEW  YORK 


The  Gem  Nutmeg  Grater 

Utilizes  all  of  the  Afutmeg 


Rotary  Motion. 

Fastest,  Easiest  Grater  on  the  Market 

Sold  by  display  Has  el. 

Caldwell  M'fg.  Co. 

Rochester,  N.  Y. 


HOLTS  '"■■**»»*•  oovma 

Egg  Beater  and  Cream  Whip 

Burintiiil  ti  But  Egi 

Tl  PwftttlM  ■  20  Smife 

Tit.  P1ms*d  DaaMr  Do—  It. 
«AJH  SOO.  U  1MB  ST 


we  wme  one  op  these 

TAOS  TO  EVERY 

EGG  BEATER  ™» 
RUG  BEATER 

WE  MAKE 

THEY  BEAT 
BUT  CAN'T 
BE  BEATEN 


HOLT-LYON  CO. 

TA  RRY  TOWN,  N.  Y..  U.S.A. 


THE  "CLEANER"  RUG 

and  CARPET  BEATER 

■•  IMOC  motl  TMf  MIT 

FURNITURE  SPFINQ  STtXL, 

la  vary  Elaatlo. 
Th e  Maadla  la  Ouartniaad  sot  to 
cCT or  win  brut  otr  »i  tha  hasaJs. 


The"Androck" 


Carpet  Beater 


P«t»nt  Applied  For 

IS  MADE  OF  SPRING  STEEL  

1  AND  HAS  THE  RIGHT  "FEEL" 

StriKes  a  heavy  blow,  with  but 
slight  movement  of  the  wrist 

Caused  by  the  opposing  coils  near  the  handle 
and  the  extra  weight  at  the  end 

Removes  the  Dust  quicKly, 

because  it  covers  a  large  area  at  every  blow. 


Length  30  Inches.     Width  12  Inchest 

Handle  riveted  on  so  that  it  is  impossible  to  get  loose 
Wrttt  At  onct  for  CtUlogut  And  Prices 


ANDREWS  WIRE  &  IRON  WORKS 

ROCKFORD,  ILL. 
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A  Few 
of  Our 

Specialties 
WE  HAVE  OTHERS 


SLND    FOR.  CATALOG 

Clayton  &  Company 

431-437  Kent  Avenue, 

BROOKLYN,    f\l  Y 


KICK'S  and  Curlin|  Iron  HOLDER 

The  Best  10c  Seller 
of  its  Kind  Ever 
Offered  to  the 
Trade 

Nickel  Plated,  Highly  Polished.  A  Neceewity  in 
Every  Well  Appointed  l3ath 


ALSO  A  PULL  LINE  OP  TAPE 


HARRY  D.  KIRK,  s-17  w. 


"ANCHOR"  SINK 

—-AND — 

TOILET  BRUSHES 


Most  Sanitary  Brush  on  the  market, 
as  thev  arc  made  without  the  use  uf 
PITCH".  CEMENT  or  soldering  the  tin 
ferrule*.  The  brush  that  can  he  cleaned 
in  Ix'ihnj;  water  without  distributing 
itwlf  all  over  the  sink  and  down  the 
drain      Best  selling  5c  and  .  oc  line. 

Send  far  C*tak?at  »n4  Triat  Urt 


PHILIP  FOGARTY  &  CO. 
229  Miller  Ave,  Brooklyn,  N.  Y. 


We  are  the 


Largest  Manufacturers 

of 

Nursery 
Refrigerators 


in  the  World 

()  if  laritr  factor)  unci  t> 
M  to  place  thaw  gofxH  on  the  market  at 

THE  LOWEST  PRICES 

*r'*raw!y"m  '^""^("il'w *nd  each  packed 
Writ*  for  PrtoM. 

QUAKER  TINWARE  MFG.  CO  ,  32-34  Bank  St.,  Philadelphia 


The  Mouse  Trap  That 


r  ver  hav.  a  n>«n  trap  t., 
t..  lour  trade  that  rrojij  eatrhe. 
the  miM  r 

Hrm'(  onr.  Irii*  '  ("aiittn  '  an 
ini|>orle«t  trap. 

It  makr,  ftalf  l*i-niL«i*  it  ralel,** 


mrka 

«far  Imn  aiir.na.  as.  I 
■"jailing. 

Il  ilurl'  IxTAltoM*   il  ... 

nh  display  I.,  make  the  -«W 

Semi  for  Hani,.le  .(..aen 


CAPITO  MOUSE  TRAP  CO. 
116  Nassau  Street,  New  York  City 


Eagle  '0 

WRINGERS 


STILL  IN  TH  E 
LEAD 

o»1  PRACTICAL  and  SIMPLEST  offered 


No  other  MOP  WRINGER  on  the  market  In  e  ua).  It  tJ  thi 
We  cowrt  a  wringing  leal,  after  which  you  wll'.  be  convinced- 
*?how  It  to  Tcur  customers  and  they  11  understand  the  tremendous  advantages  It  has.  over  the  ordinary  Dnes. 
We  make  them  In  three  aire,  :  COMESTIC  for  »..»-ra..lW  STANDARD  for  (rum/  and  JANITORS 
,  OFPICE  and^PUBUC  B^LD1NCSachable  ^  ^  ^ 


EAGLE  COOPERAGE  WORKS 


Digitized  t>y  Google 
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A  Few 
of  Our 
Specialties 


WE  HAVE  OTHERS 


SEND   FOR  CATALOG 

Clayton  &  Company 

421-437  Kent  Avenue, 

BROOKLYN,    N.  V. 


KIM'S  JKfiS.  HOLDER 

The  Best  10c  Seller 
of  its  K'nd  Ever 
Offered  to  the 
Trade 

Nickel  Plated.  Highly  Polwhed.  A  Necessity  in 
Every  Well  Appointed  Bath  room 


ALSO  A  TOLL  LIME  OP  TAPE 


HARRY  D.  KIRK,  s-17  w. 


"ANCHOR"  SINK 


AND 


TOILET  BRUSHES 

iWlRB  OR  WOOD  HANDLES i 


Most  Sanitary  Brush  on  the  market, 
ax  they  are  made  without  the  use  of 
PITCH.  CEMENT  or  soldering  the  tin 
ferrules.  The  brush  that  can  l>e  cleaned 
in  boiling  water  without  distributing 
itself  all  over  the  sink  and  down  the 
drain     Best  selling  5c  ami  1  or  line. 

Send  fw  OUlcf «  »nd  Prl«  Llxt 


PHILIP  FOGARTY  &  CO. 
229  Miller  Ave.  Brooklyn,  N.  Y. 


We  arc  the 

Largest  Manufacturers 

of 

Nursery 
Refrigerators 

in  the  World 

Our  lane  factor*  an.1  tlw  recent  installation  of 
u*  In  place  the*c  goods  on  the  n'a'kct  at 

THE  LOWEST  PRICES 

bach  one  guaranteed,  packet]  with  mineral  wool.  and  each  racked 
"WMilr.  i  muring  «afc  drlivriy. 

Writ*  for  Pricaa. 

QUAKER  TINWARE  MFG.  CO,  32-34  Bank  St..  Philadelphia 


The  Mouse  Trap  That 


Customers; 


Kvae  have  a  motu*  trap  to  offer 
t»  your  tr..d»  Hint  really  ralHie-. 
thr  mm*  » 

Hone',  one,  the  "  Cairtlo  "  an 
HBMttol  trnp. 

It  ■n«kr./«l,.heraij-.-,tcatrhe, 
mice--  »mrk«  anr.nnntiraiiy, 
odor  from  arie.ng,  an. I  nr. 
nahMtioc. 

It  hS  ifct' 
onli  .li.plny  |„ 


CAPITO  MOUSE  TRAP  CO. 

116  Nissan  Strut.  New  Yort  Oty^ 


Eagle 


WRINGERS 


STILL  IN  THE 
LEAD 

No  Other  MOP  WRINGER  pn  the  matkal       *r"»l;_ JJ  •«  Jne  "K>lt  PRACTICAL  and  SIMPLEST  ottered. 

Jcu»  »d«anlaera  It  has  crer  the  ordinary  onea 
STANDARD  lor  «..,<r„l         and  JANITORS 

REX  DISH  MOPS. 


EAGLE  COOPERAGE  WORKS 


Digitized  6y  Google 
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"BUI-LARD'S"    IMPROVED    CARPET  STRETCHER 

1  bin  carpel  stretcher  is  compact,  always  ready  for  use,  and  the  most  practical  article  made 
for  stretching  carpets.  It  is  the  cheapest  on  the  market,  showing  large  profits  to  dealers  when 
retailed  at  50  cent*.  It  is  telling  in  large  quantities,  and  gives  the  utmost  satisfaction  to  cus- 
tomers. 

Another  of  our  strong  liiuw  of  "  Useful  Specialties  "  is  the  Oravity  Broom  Holder,  illustrated 
on  the  right.    Write  for  Price  List  ami  iJewriptive  Matter. 


GEORGE  5.  HNAPP,  Bridgeport,  Conn. 

Manufacturer  of  Hardware  Specialties 


O.  LINDEMANN  &  CO. 


Manufacturer!  of 


Bird  Cages  and  Cage  Sundries      m*  mm.  pu,n 
35-37  WOOSTER  STREET,  c^M^t0  NEW  YORK 


Brady  In  Ball 


The  Chasse  Mouse  Trap 

Pattnttd  V.  S.  and  Canada.  I90>.  oj.'OJ 

IS  EASIER  TO  BAIT  AND  SET  THAN  ANY  OLD 
STYLE  TRAP.    EASY  SELLER. 

CHASSE  MFG.  CO. 


57  VESEY  STREET 


NEW  YORK  CITY 


Mulls*  K  I'auKliI 


Fur  Calttaf  Bred,  Mntt,  reall  V«(*Ubl*t,  Etc.,  I*  tar  BeslfH  Tklckant 


Acme  Slicer 


BUT  BY  TE1T 

In  General  Use  for  More 
Than  25  Years 

This  machine  is  so  simple  thai  a  child  can 
operate  it.  The  great  perfection  of  it*  work 
and  facility  of  operation  has  brought  it  into 
general  use. 

Writ*  for  Pricmt  

OELRER  'S  MFG.  Ca 

24  MECHANIC  ST..  NEWARK.  N.  J. 


Economy  Spoon  Tea  MaKer     Driplesa  Tea  Strainer      Burnt  Bread  and 

CaKe  Scraper 


*SIZ^  He.  IS  No.  6 

rkl,  i»m  will  *a»»l»  la*  axr  U  pr*,,n-       «■»     "»  wl«»»»«  **-d  tmr  Our  M*w  Catalog—  at  Practical  4  *rm  .  „d  rwllul  KIlchM  jlrtlcl.  ,a« 
thr  vsaal  wastr.  and  will  aay  far  Itself  la  tmm  »«ta  K'ttnan  Vfniltt.  A   l«T  SELLER. 

AMERICAN  MFG.  CO.,  west  Cheshire,  conn.  ^ ,,r         tL*^™* "**  " 

C.  K-  Hutchins,  Buffalo,  N.  Y.,  Wfrn  OUtrlautar  E.  S.  Pads*.  5  Bvkman  St.,  Mam  Tar*  Raarammmtmltv 
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DEALERS! 

This  advertis- 
ing appears 
In  the  Fall 
Issues  of  the 
Delineator 
with  i.ooo.ooo 
circulation. 


THE  MARTCROSS  COMPANY, 

40  De.rbom  St..  Chkafo,  III. 


Mmu(ic1irer»  of  COTTON 

FLORR  MOPS,  DISH  MOPS 

CLOTHES  LINES.  A,,°  »'»$"»'"* 

Tvv  ine.v  Yarn*.  Rope.  Calking:,  Wlcking,  Waste 

ESTES  MILLS 

Saoceeton  to  J.  H.  ESTES  A  SONS 


Pall  river,  mass. 

Nor  York  Office:    »7  Wants  Street   TeL  7950  CortUodt 


my 


ESTABLISHED  1851 


Largest  makers  of  Gas  and  Alcohol  Lighters,  Wax  Tapers,  Insect  Powder  Guns  and  Bel- 
lows, Alcohol  and  Alcohol  Gas  Stoves,  Curling  Iron  Heaters,  Night  and  Floating 
Taper*,  Water  Filters,  Vegetable  Graters  and  Slicers,  Gas  Heaters,  and 
GENERAL  HOUSE  FURWSHIMG  SPECIALTIES 

Wrttr  fot  Ctttlogot 

THOS.  W.  HOUCHIN  CO..  341  Broadway,  New  York,  U.S.  A 


130  and  132 
West  43d  Street 
New  York 


LEWIS  * 
& CONGER 


IMPORTERS  AND  JOBBERS  OF 

House  Furnishing  Goods 


'SURE  CUT" 
CAN  OPENER 

Pa TEXT  ED  7,  10,  *04 


TWO  CUTTERS 

Ioni  roR  HOUND  CANS 
I  ONI  rOR  SQUARE  OAN* 

Retails  for  10  cents 


*2S  L 


Tie  "SUCCESS"  KiicHen  Sei  a 


2  The  "SUCCESS"  Kitchen  Cutlery  Set 

We  Maaafactar*  a  larre  line  o(  Bread.  Botcher,  Cirri  or  eoi  Tarlnr  K=1t  a,  Cirrlar  Seta. 
Steel*,  Caa  Oscaere,  Family  Cleavere,  Shoe  and  Fatty  Calves,  Wall  Scraper,,  etc.,  etc. 


Attractive  Goods  and  New  Prices  for  1908 

Writt  a»«  fmr  Prica* 

IRA  F.  WHITE  01  SON 

144  WALNUT  ST.,  NEWARK,  N.  J. 
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TOWEL  RACK  AND   NOVELTY  MFG.  CO. 


ESTABLISHED  187  5 
P.  O.  Box  837,  ProTldcncc,  H.  I.,  U.  S.  A. 
TOILET  AND  MAT  RACKS 

Ol  all  description..  miiulKlind  In  beat  nuaer.  Sell 
•  t  Mpaltr  price*.  3*nd  tor  lata*!  Illustrated  cat.Jotfu* 
a  ml  peicaa. 

Salesroom  and  Factory:   Auburn,  R.  I. 
New  York  Office:    W.  A.  STOKES  «t  CO.,  30  WARREN  STREET. 


NO  MORE  STRONG  BUTTER 

1  lb.,  par  do...  S2.JS      4  lb*.,  par  do,  .  S5.75 

2  lb...  p»r  do...    3  SO      S    "  "  6-2S 

3  "      "   ^*      4.50      i    "      "      -  10.00 

10  Iba.  par  da.:,  fpiaa      •  T 

MADE  <M  ROUND  OR  SQUARC  JARS 

Carter  Patent  Glass  Butter  Jars 

J.  J.  CARTER.  -  NEWARK.  N.  J. 


THE 


" LEADER 


Tb«M  cats  repreatat  tie  "PATEtT  LEADER," 
•Ink  krooa.  alt*  "HA  IDT  LEADER,"  Bade  «t 
bristles.  Staple  artielcs,  retail  at  five  and  tea 
ctata.  W«  alas  maun  fact  are  other  itj  lee  retalUar 
at  tea  and  twenty  cents.  HOUSE  fcswishibg 
AUD  HARDWARE  STORES  akaaU  flTe  tal>  a« 
Tertlaemeat  tkeir  atteatlea. 

Write  (er  catalor  ue  and  price-lists  to 


HANDY  LEADER 


CHAS.  PLUNKETT 

305  Dunne  St.. 


New  York 


WHITMORE  apjumabix 


SHADE  HANGER 


■  mat  rurr  nasi* 

DOR  UhKtTMAtY-  VlAim  IOGQR 

kmmmt  mawiB  »frmin  amiw 


WHITMORE 


ADJUSTABLE 


in 


HANGER 


LOOKING  GLASSES  OF  EVERY  DESCRIPTION 

Looking  Glass  Plates,  Plain  or  Bevelled  Edge  Polished  Plate  Class  Shelves 
Hand  and  Toilet  Mirrors  *  *  Pje>silvering  *  *■  Bevelling 
Mirrors    for    the    House    Furnishing    Trade    a  Specialty 

SOUWEINE  MFG.  C0~    -    122  Centre  Strecl~T    NEW  YORK  CITY 


THE  CYCLONE 


EGG  BEATER 
MAYONNAISE  MIXER 
CREAM  WHIPPER 

TO  DEALERS*     L'°"k'"r  tt>i*      in  Associated  Sunday  Magazines,  Gaud  Housekeeping, 

Christian  Herald,  Ladies'  Hume  Journal. 
Beats  Ejfgs  In  J  Minute.       Mixes  Mayonnaise  Dressing  In  & 
Minutes,  with  i  oil  usually  required      Beats  Cream  in  }  time 
any  Beatrr  made. 

We  will  send  you  our  Catalogue  on  request,  illustrating  our  "Bird" 
Tack  Hammer,  None  Such  Can  Opener  and  our  other  lines. 

MADE  BY 

THE    W.    G.    BROWNE    MfG.  CO.. 

KINCRTON.  N.  T. 


The  Browne  Line  From  Kingston  " 
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THE  STAMP  OF  DURABILITY 


200  Fee/t  From  Broadway 

and  from  our  present  place) 

Corner  Spring  and  Crosby  Sts.,  New  York 

Our  New  and  Permanent  Home 

After  February  1st 

We  gratefully  appreciate  the  confidence  shown  us  in 
the  past,  and  invite  all  our  friends  and  customers,  as 
well  as  the  trade  in  general,  to  give  us  an  early  call, 
in  our  new  place  of  business. 
Our  motto  has  ever  been,  and  will  remain 

Best  Quality 
Fair  Dealing 

ROTHSCHILD,  MEYERS  ®.  CO. 

Now  No.  524-528  Broadway  corner  spring  stj  New  York 
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S.    Pa-tent   Granted    November   |,  1907 

Grrmai  Palmt  futllsH  Patent 


Tridr  Mjrk 


Tndf  Mark 


PYROLITE 

Non-Leak  Gas  Welding  Process 

NO  SEAMS  AND  NO  RIVETS 


The  only  Seamless 
Pure  Aluminum 
N on- rust  Hindi's 


The  patented  Pyrolite  Gas  Welding  Process  is  distinctly  different  from 
Electric  Welding.   GAS  WELDING  produces  a  Seamless  Non-leak 
Spout  or  lip.  and  there  are  no  seams  to  cover  with  enamel. 


Non-Irak 
Seamless  Spoils 

Body  and  Spout 
without  seams 


A  possibility 
with  Seamed  Spouts 


Non-leak  Pyrolite  Spouts 
ran  not  leak 


Non-falling  Covers 
Non-Leak 

Nee  tar  Coffee  Makers 


PURITY    AND  DURABILITY 
ABSOLUTELY  GUARANTEED 

FACTORYrESTABLISH  ED  1869 

OPEN    STOCK    AT  NEW  YORK 


F>>r  January  and  February  special  sales  of  w  hite  ware,  to  add  snap  and  Ringer  for 
early  1908  business,  write  us  for  Special  Sate  popositions  N'o.  :  to  6  to  retail  at 
ioe,    15c,    25c,    39c.    49c  and  69c. 

A  good  margin  of  Profit  to  Dealer  and  Great  Values  for  the  Consumer 


A  New  and  Novel 
Coffee  Maker 
Quirk  Seller 


LEFFLER  &,  THIELE 

47  MURRAY  ST       -  NEW  YORK 


After  February  1st,  190S.  corner  Spring  and  Crosby  Sts. 
More  commodious  and  convenient  sales  room  and  office. 
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STEEL  SPffiERS 
GRIDDLES 
KETTLES 


OSBORN 


He 

MFG  CO.. | 

1 

§ 


Cooking  Utensils  thai  do 
not  warp,  tcofch  or  barn, 
nor  spoil  food  .'   . '  .' 


"  NEVER-BRE  AK ' 


THE  AVERY  STAMPING  CO. 


Cleveland,  Ohio 


A.  L.  TRIBBLE  CO. 

MANUFACTURERS  OP 

Clothes  Lines,  Mops,  Twines,  Etc. 
"IXL,"  "Non-Stretchable,"  "Puritan" 
Hand  Laid  Cotton  Clothes  Lines 
Plymouth  RocK  Sash  Cord 


BOSTON 

1  10  9Utt  St. 
NEW  VOHK 

lOLhartkit. 

cmicaoo 

3S  Rlv«r  St. 


WRITE    FOR.  PRICES 


Tha  Original  in.  anion  and 
Manufacturer*  of 

OSBORN 


Brig  IDeta!  Capes ! 

o,tiL 


Few  aaa  lesstliel  De«l»as  Just  Oat £ 

We  ii»o  rrurmfecture  Breea 
Bronte  She*  Stends  Tor  Fancy  Good*.  | 
Ceulofue  trulleJ  free. 

669-685  HUDSON  STREET.  Cor.  14th  Street,  NEW  YORK. 


ARE  YOU  LOOKING  FOR  QUALITY? 

Then  you  wiU  be  Interested  in  the 

Leader  Qothes  Dryer 

(ADJUSTABLE) 

Madr  of  carefully  selected  material.  The 
bars  are  free  from  knots  and  cracks  and 
won't  break.    The  adjusting  mechanism  can  not  possibly  get  out  of  , 
order. 

ITS  FINISH  AND  FREEDOM  FROM  DEFECTS  MAKE 
IT  All  EASY  SELLER,  AND  IT  MAKES  PLEASED 
CUSTOMERS  BY  OUTLASTING  THREE  OF  THE 
OTHER  KIND. 

Sample  Sent  on  Request  to  Responsiblt  Dealers 


Gem  Manufactaring  Co., 


North  Girard 


"THE  HIGHEST  GRADE  THAT  CAN  BE  MADE" 

ADAMS'  BRUSHES 

For  House  Furnishing'  Trade  ^ 


MAMUTACTVRID  BY 

J.  J.  ADAMS  (El  CO. 

124  to  132  GREENPOINT  AVENUE 
BROOKLYN  BOROUGH 
NEW  YORK  CITY 
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THE  HOUSE  FURNISHING 


Digitized  by  Google 


NOW  IS  THE  TIME 


8 


for 


DEALER  to 


<2& 


OUR  LARGE  LINE 

of  Cork  Screws,  Ice  Picks,  Cork  Pullers.  Ice 
Cream  Dishes,  Ire  Cream  Spoons,  Ixmon 
Squeezers,  Lime  Squeezers,  elc. 


FOR 
1908 
BUSINESS 


QUICKEST. 


We  are  the  largest  man- 
ufacturers of  this  line  of 
goods,  all  of  which  are 
designed  for  up-to-date 
requirements. 


Finely 

with  pricet  and 
will  b«  forwarded  to  all 


ERIE  SPECIALTY  CO. 

ERIE,    PEN  NA.    U.  \S.  A. 


Wood  Goods  of  Quality 


YANKEE  NOTION  SLEEVE  BOARD 

The  handsomest  ever  offered.  Metal  parts  of  unbreak- 
able malleable  iron.  Even  the  thread  of  the  thumb- 
screw  is  machine  cut  not  casl  iron  t'hat's  jusl  one 
example  of  the  kind  of  finish  you  will  find  in  all  our 
goods. 

ASK  FOR  CATALOGUE 


AMERICAN  MFG.  &  NOVELTY  COMPANY 

ERIE,  PA. 

Household  Woodenware  and  Ladder* 


f 

i 


"Better  Than  Need  Be"  Goods 


■Surprising  Prices1 


ICE  PICKS— 16  •lylc*.  Needle  pointed,  highly  tempered;  pick 
points  are  ground,  not  forged,  whereby  crystallization  of  points 
is  prevented.  This  means  much  to  the  purchaser,  more  to  the 
conscientious  buyer.  ICE  CHISELS  — 8  styles,  made  of  tem- 
pered steel  LEMON  SQUEEZERS — of  the  Highest  Grade, 
made  of  solid  aluminum,  also  of  porcelain  and  oTwnoX  I.lMfc 
SQUEEZERS— 2  styles,  solid  aluminum.  ICE  SHREDDERS  - 
tempered  ste*l  blades.     ICE   PLANES— with  double  edged. 


knives,  discharging  automatically. 
Also  old  style  ice  planes. 

CetialeK  for  the  Asking. 

THE  GILCHRIST  COMPANY 

NEWARK.  N.  J. 


MR.  BUYER  It's  a  feather  in  your  cap 
every  time  you  add  a  new,  fast  selling 
item  to  your  Dept. 


1  1  R  R  I 


CO'' 


NO  CXTRa  STANDARD  KIQUlKIO 

Sanitary  Sink  Strainer 


WILL  PROVE  A 

IT  I 


Our  reduced  price  for  1908  gives  you 

a  batter  profit  twioe  over  than  any 
other  strainer  for  sinks  procurable. 

TBErRE  MADE  TO  OUTWEAR,  MOT  WEAR  OUT 


The  PRITCH AR D-STRON G  CO. 

27  Circle  Street,  Rochester,  N.  Y. 


I 


I 
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G.  E  THURNAUER  &  BROTHER 


35-37  Park  Place 
New  York 


WITH  THE 


MOST 

COMPLETE 

LINES 


OF 


ALCOHOL  IRONS 


Imported  House  Furnishing  Goods 


WILL  REMOVE 


ABOUT 


February  1  st,  J 908,  to  their  New  Quarters 
83-85  WORTH  STREET 

Near  Broadway  NEW  YORK 
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THE  FRUIT  OF  THIRTY 

YEARS 

Experience 


The  WHITE  MOUNTAIN  FREEZER 


Is  the  result  of  over  thirty  years 
of  constant  endeavor  to  make 
the  BEST  ice  cream  freezer. 

The  WHITE  MOUNTAIN  FREEZER 

Is  the  best  selling  freezer  on  the 
market.  It  is  giving  constant 
satisfaction  in  many  hundred 
thousand  homes.  You  make 
no  mistake  if  you  stock 

The  WHITE  MOUNTAIN  FREEZER 

Made  in  NASHUA,  N.  H  ,  By 

The  White  Mountain  Freezer  Company 


Manufacturer*  of  Freezer  Perfection 
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The  Sternau  Coffee-Machine 

Makes  Delicious  Coffee  of  Unvarying  Quality 
It  is 

The  .Coffee-Machine  that  can  be  relied  upon 

The  Coffee-Machine  that  never  fails  to  satisfy 
The  Coffee-Machine  that  requires  no  skill; 

The  Coffee-Machine  that  distills  instead  of  boils. 
Our  booklet  tells  all  about  it.    Want  it  ? 


S.  STERNAU  &  COMPANY, 

Makers  of  Sternauware, 

Consisting  of 

Fancy  Teakettles,  Chafing-dishes  and  their  Accessories,  Smoking  Sets, 
Alcohol-stoves,  Coffee  and  Tea  Pots,  Candlesticks,  Trays,  Baking-dishes,  etc. 

New  York  Showrooms 

BROADWAY,  CORNER  PARK  PLACE, 

Opposite  Post-office 
Office  ard  Factory 

195  PLYMOUTH  STREET 

BROOKLYN.  N.  Y. 
Note— We  make  hifh-gradr  Bathroom  Fixtures,  alto. 
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SAVORY  ROASTER  SALES 

Last  Season  Were 

Fifty  Per  Cent  Greater 

Than  the  Preceding  Year. 

This   GUARANTEE  TAG  attached  to   every    Savory  Roaster 
hevd  tx  lot  to  do  with  it. 


GUARANTEE 


...TH  IS... 

SAVORY  ROASTER 

is  Gua.r&.nteed  to  give  its  Buyer  Perfect 
Satisfaction. 

TAKE  IT  HOME.  USEJT  REPEATEDLY 

Follow  directions  to  the  letter. 

ibtlt  it,  fur  any  r>-a*>n  wliauvcr,  you  .in-  nut  absolutely  and  per* 
In  tl>  vrti-tM-i!  »  ill  i.  return  it  any  little  within  thirty  day*  and 
tret  viHir  imiiify  ruck. 


The  Savory  Roaater  is  becoming  so  well  known  that  people  are  buying  them  at  all 
seasons  of  the  year.  You  can  sell  more  than  half  as  many  during  the  Spring  and  Summer 
as  you  sell  through  the  Fall. 

The  Savory  Roaster  has  that  rare  quality  of  pleasing  every  purchaser.  There  is  plenty 
of  both  satisfaction  and  profit  for  you  in  selling  Savory  Roasters. 

Orders  booked  now  for  delivery  any  time  this  year. 


MANUFACTURED  BY 


THE  REPUBLIC  METALWARE  CO 

BUFFALO.  CHICAGO.  NEW  YORK. 

SOLD    BY    ALL  JOBBERS. 


HERE  is  nothing  mysterious  about 
these  figures;  they  simply  signify 
that  a  new  line  of  High  Grade 
Brass  Bath  Room  Fixtures  that  can  be 
retailed  at  from  25c  to  $1.00  are  illustrated 
in  our  Latest  Catalog  on  pages  33  to  45. 
The  Copper,  Brass  and  Tin  kettles  are 
shown  on  pages  23  to  28.  There  is  more 
to  say,  but  we  would  rather  mail  you  our 
Catalog  No.  6,  which  speaks  for  itself.  May 
we  send  you  one  with  discount  sheet  ? 


The  H.  &  H.  Manufacturing  Co. 

550-562  W.  25th  Street,  New  York  City. 


id  by  Google 


 1  THIRD  ANNUAL  f  

House  Furnishing  Goods  Show 

Grand  Central  Palace 

NEW    YORK  CITY 


House  Furnishing  Goods  Show 

I.  B.  SCOTT,  Manager 
59  Park  PIa.ce,      New  York  City 
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THE  SCIENTIFIC  TOASTER 

FOR  TOASTING  BREAD  OR  BROILING  OYSTERS  OR  CLAMS 
ADAPTED  FOR  GAS,  OIL,  VAPOR  OR  COAL  STOVES 


The  Scientific  Toaster  t«  especially 
bread  or  other  articlea,  a  fault  with  Mfn« 
I*  ruinoi  by  uverheetine;  or  burning. 


pterl  for  Gu.  Oil  or  Vapor  itovw,  ber»ui>e  th*  fin*  MM  wtll  h.4-1  the  dam* and  prevent  it  from  burning  Ui# 
«t«n.  It  will  Uiaat  uuleltly  and  evenly,  makes  a  crUp  o»»attn*.  and  leave*  tbetua*t  that  rtelk-lous  ttavur  which 
Q.iuk.  seller  and  at  4  Keium  Or  tier  Getter.   K*  tells  at  I  weniv  flvt  Cents. 


CHI-NEE  CLOTHES  SPRINKLER 


Fills  Through  the 
Cork  Handle 


Hold,  a  Pint  of 
Water 


Time,  Labor  and  Wet  Hands.    It  sprinkles  clothes  evenly  and  neatly.  U 
and  durable,  and  will  last  a  long  time.     Every  lady  it  interested  in  it. 
Great  Seller.  Retails  at  FIFTEEN  CENTS. 


Electric  Fly  Killer 


S.  S.  C.  Match  Lighter 


The  very 
killing  Flies, 
Etc.  Lasts* 


■MM  and  best  device  for 
Ants,  Roaches,  Water  Bugs, 

whole  season  and  is  cheaper  „f  M.-U1     Li«ht«  sny  match.    Nest  and  ( 

»«»  form  of  fly  paper  ,„„„„,    Vrr,  h»nd,  .here  Gas  Stove.  u« 

at  FIVE  CENTS  Retail,  at  KIVE  CENTS 


of  the  Scientific  Toaster 


TWENTY -FIVE  CENTS 


Our  Good*  are  put  up  in  straw 
board  boxes,  neatly  labeled. 

We  furnish  Display  Cards  and 
Advertising  Mat 


SYRACUSE  STAMPING  COMPANY 

Samples  and  Prices  upon  request.  114  So.  Baker  Street,  Syracuse,  N.  Y. 
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Kkinau  $  Koch 


INCORPORATED 


Importers  of  Kitchen  and 
BouseTnrnisbing  floods 


22  ?iriD  flwnue 


The   Largest   and   Finest   Line    in    the  World. 

We  are  the  sole  American  agents  of  the  famous 
woodenware  f-ctory  of  Arthur  Faher,  Bictigham, 
Germany,  the  largest  manufacturers  oi  high-grade 
woodenware  in.the  world. 

The  mater  al  and  finish  of  the  Faber  line  is  su- 
perior to  that  of  any  other,  either  domestic  or  im- 
ported. The  prices  laid  down  in  this  country  are 
such  that  we  compete  successfully  with  any  line  of 
woodenware  sold  in  the  United  States.  From  the 
smallest  bcechwood  kitchen  utensil  to  the  most 
elaborate  mahogany  serving  tray  each  piece  is  as  near 
perfection  in  material  and  workmanship  as  human 
skill  can  make  it. 

We  carry  a  complete  stock  of  over  1000  dif- 
ferent articles  in  woodenware  and  make  prompt 
deliveries. 


Chicago,  Illinois 


QUALITY  at  the  RIGHT  PRICE 


Hi  n 

J 

u 

SHELF  LACE 

(IMPORTED) 

If  you  have  not  seen  this  beautiful  line  ask  us  for  our  900 
Original  Pattern  Book.  It  is  the  line  that  gets  trade  to  your  shelf 
paper  section,  for  the  price  is  right 

We  furnish  display  signs  and  nickel  plated  display  stands, 
an  ornament  to  any  store.     Prompt  delivery. 

Do  Not  Fail  to  Write  Us  To-day 
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SUPERIOR  CLOTHES  DRYERS 


Thm  t.tily  practical  device  ever  Invented  for  ilryiru/  rluthm  frurn  a  Wln- 
dcu  ,  H«l cony  or  Veranda. 

Ttaeee  Dryer*  mm  much  ■  par*,  time  and  labor;  prevent  th»  nUaJln*  »r 
MiUinjf  of  rlothra  and  tnaura  .par fart  drying.  A*  madam  raqulrarrwnLM 
h«vr  long  dernandad  dryers*  of  thin  kind,  and  ea  tbeae  ara  the  only  una 
thai  At]  fluceaanfully  all  tha  requirement*,  thry  iki  not  have  to  wait  fur  a 
demand  to  be  created. 

1  hey  are  put  up  ae  eaely  ai  a  rape,  and  wll  not  deface  or  la)ure  the 
baHdlac 


The  Only  Successful,  Practical  and  Durable  Cake  Molds  Made  are 

The  Van  Deusen  Cake  Molds 


They  Require 
No  Greasing 

because  they  have 
openings  covered 
with  slides,  through 
which  a  knife  is  in- 
serted and  the  cake 
loosened,  as  t*asy  as 
from  the  locAc  bot- 
tom pans,  and  being 
made  solid,  they  will 
not  get  out  of  order 
and  leak  batter,  as 
t  he  loose  bottom  pans 
do.  T  hey  possess 
every  advantage- 
claimed  by  any  other 
m  a  k  e  and  are  far 
more  practical  and 
durable. 


•  Ou**0  .Oft*. 

Made  in  I  »<*■*.  «i  K  ar 
without  tuba*. 


MOUND  LAYfcH 


•  MALI  OILO.A. 


Thousands  in 
Daily  Use. 
Your  Customers 
Arc  Included 
n  This  Ust 

and  we  would  refer 
you  to  such  for  a  ver- 
dict as  to  their  merits 
ascompared  with  any 
other  make.  And 
while  they  possess 
more  real  merit,  and 
give  better  satisfac- 
tion, my  prices  will 
enable  you  to  sell 
them  cheaper  than 
any  other  make  of  the 
same  quality  of  tin. 


We  have  demonstrated  and  sold  these  useful  household  articles  in  many  sections,  and  in  every  case  perfect 
satisfaction  has  resulted  from  our  efforts.  We  know  there  are  many  dealers  in  house  furnishing  goods  who 
have  not  yet  put  nor  goods  in  stock  and  we  have  a  SPECIAL  OFFER  to  make  that  no  dealer  claiming  to  be  in  any 
way  up-to-date  can  turn  down.    Send  a  postal  NOW—  to-day.  and  let  us  send  you  particulars. 


Superior 

Skimming 

Spoon 


The  flrat  prwi-liral  Skim- 
mer ever  plarm!  "ti  the 
mar-Vet  for  refnuvtnir  the 
srum  frxim  fi**J*  while 
bni>injr  It  !»  Mi>|)reclAted 
by  all  C"ih<  and  thin-eft  re 
»:::  »  AT  IMfiltT- 


MOSrS  RCVERSIBIE  

CORN  PUPPER. 

Thf  Only  Oik  thji  will  PImm  til  your  Cuilomm 

ll  is  made  t<>  answer  the  purpose  ol  I  o  pop- 
pers- One  side  is  made  <>l  wire  like  the  ordinary 
pOppeti  t<>  l>e  "*ed  when  the  corn  is  prelerrcd 
popped  dry,  as  in  the  wire  popper.  The  other 
side  is  made  ol  smooth  steel,  lobe  used whtn  the 
nun  U  preftnttl  pvpfvti  in  iht  Masoning Hike 
grandma  poppet)  it  in  the  kettle). 


Superior  Cream 
Dipper 

For  dipping  cream  fitmn  milk 
but  tie*.    Will  be  welcomed  by  thv 
many  who  wUb  milk  delivered  in 
bottlea,  and  at  the   tame  time 
„  want  to  eave  the  cream. 

IN  DKAIJCR  CAN  ArrOftD  TO 
HPW  THEflK 


"CHAPMAN  "  SPECIALTIES  OFFER  BIG  OPPORTUNITIES  FOR  MAKING  MONEY 
House  Furnishing  Dealer*  Write  To-Day  For  Prices  and  Particulars 
Manufactured  by         Q     ^      CHAPMAN,      GENEVA,  N.  Y. 
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ARGAND  GAS  APPLIANCES 


t 


MR.  BUYER:' 

Write  us  for  prices  and  description  of  our  Gas  Hot  'Plates.  Several  [styles  and 
very  interesting  prices.  ComeJJquick;  we  want  tojget  acquainted  with  your 
firm's  bank  account  .  ..... 


Albany  Foundry  Co.,  Albany,  N.  Y. 


THE  UDELL  WORKS 


INDIANAPOLIS.  IND. 

Manufacturers  of 

Better  Goods 

at 

Better  Prices 

Housefurnishings 
Woodenware 
Step,  Extension 


UKIQUE  STEP  LADDKK 

The  best  ladder  lor  the  money  in 
the  world. 


We  want  to  »«nd  you  our 
Catalogs. 

A  postal  will  bring  thsm. 


Long  Ladders 


tl 

— 1 

PEERLESS  CARD  TABLE 

The  must  |x>piilar  card  table  ever  made. 


Eastern  Representatives:  W.  A.  STOKES  &  COm  No.  30  Warren  St..  New  York.  N.  Y. 
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ATTENTION!! 

Dealer*,  have  you  placed  an  order  for 

«  DEVAUX  » 

Sanitary  -  Metallic 

REFRIGERATORS 


Without  V  •(•tabic  Chamber. 


Made  entirely  of  Galvanized  Steel.  Cylindrical 
in  shape — with  or  without  separate  compartment  for 
fruit  and  vegetables.  Has  REVOLVING,  AD- 
JUSTABLE SHELVES. 


Easily  cleaned,  as  all  parts  are  removable,  and 
there  are  no  corners  to  accumulate  dirt  and  breed  dis- 


ease. 


Finished  in  White  Enamel  inside  and  Imitation 
Oak  outside. 


WRITE  AT    ONCE    FOR    CATALOG    AND  PRICES 

HOME  METALLIC  REFRIGERATOR  CO. 


ALBERT  LEA,  MINN. 


Eajtern  Office  and  Warehouse 
93  Reade  Street.  NEW  YORK 


BUY  YOUR  REFRIGERATORS  NOW 


DF.LAYS  ARE  ALWAYS  DANGEROUS ! 


are  built  in  ISO 
everything 


II  you  wait  mucli  kinder,  your  competitor  may  secure  the  llaldwin  Agency 

BALDWIN  DRY  AIR.  REFRIGERATORS 

different  stylo  anil  sixes,  of  the  best  material!,  and  splendidly  finished.  High-grade  gooda  to  suit  all  classes  ol  trade, 
from  line  «oft  wood,  /int -lined  refrigerator!  to  those  of  solid  oak.  with  Opalkr  Glut  and  Porcelain  or  hnamelcl  Ste 


BALDWIN  "DRY  AIR. "  ADVANTAGES 


You  will 
never  go 
astray  it  you 
follow  the 
■•  Dm  Am' 
Star. 


I'ositive  "Dry  Allt"  circulation. 
Handsomely  pro|H>rtioned  siies. 
Beautiful  designs. 
Ilext  o(  Workmanship. 
Special  Lever  Wedge  Lock*, 
I  .irjr  variety-  ISO  styles. 

And  a  Good  Name  lor  Over  AS  Year*- 
Please  write  us  lor  the  biggest  and  best  refrigerator  Catalogue  printed  this 

THE  BALDWIN  REFRIGERATOR  COMPANY,  Burlington, 

HAKRY  E.  STURTEVANT.  Mrtroeollttan  Aavnt  Id  Warran  Street.  N.  Y  City 

C.  H  SMITH.  I«>wvr  Calif..rn>a  TOT  Wet  iM  Str<*L  Lua  Angelas.  Cat. 

W.  P.  HORN  a  CO..  Northern  California,  in  Frtmt  Siren.  San  Franciacc  Cal 


Air  tight  shelves. 
Air  tight  tra|»s. 
Tinned  wire  shelves 
in  i  ip.ilite  and 
Porcelain  stvKs 
Slung,  easy  running: 

Casters. 
Ltm  Temperature. 


Mark  this: 
It's  quality 
that  has 
made  the 
name  whit  fi 
this  mark 
marks ! 


Vermont 


and  including 
el  Linings. 


5^ 


i 
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:Tke    Demand    is  for: 


BIS  SELL  S 


Large*!  and  only  «c I u»i ve  m* nuf »c lurer ■  of 
v»rpd  aweepera  in  the  world. 


•  tlWHKN  you  have  created  a  demand  for  your 
fl  product,  I  will  buy  it.  not  before;  I  have 
neither  time  nor  inclination  to  push  a  com- 
modity that  is  little  known,  that  has  not  established 
a  reputation  for  itself,  and  for  which  there  is  no 
demand."  Dealer. 


The  foregoing  expreaaea  lound  judgment,  and  roacea  the  aenli- 
ment  of  the  best 'and  most  diacriminating  buyera  to-day.  The 
day  ii  paaaed  when  good*  can  be  told  by  eimply  making  broad 
ctaimi  for  them,  clumi  that  are  not  iupported  by  mechanical 
merit,  reputation,  or  actual  demand. 

Who  doubti  that  the  demand  to-day  ia  for  the  Bui  ell 
Sweeper?  In  every  country  on  the  globe  where  carpet*  and 
ruga  are  uaed,  the  Biaaell  ia  the  recognized  leader,  and  being 
aold  under  a  aound  policy  of  price  maintenance,  alwaya  peya 
the  dealer  a  good  profit. 

Write  for  our  Spring  Offer 

Bissell  Carpet  Sweeper  Co. 

GRAND  RAPIDS,  MICH. 


OPALITE  GLASS  LINED  REFRIGERATORS 


Positively  Sanitary — Easily  Cleaned.  The 
"Neptune  Insulation"  used  in  these  Re- 
frigerators is  the  best  non-conductor  of  heat 
known. 

Extra  heavy  doors,  metal  ice  racks,  steel 
wire  mesh  shelves,  removable  waste  pipe, 
round  corners  and  cabinet  finish  are  only  a 
few  of  the  notable  features  of  the  "Opalite." 

ask  Kim  CATALOG  irV  FULL  UNI 


Manufactured  by 

COOPER  &  McKEE 

113.  IIS,  117,  119.  121  146.  148.  ISO.  IS2,  154 

Lorimer  Street  Middleton  Street 

Office 

119  Lorimer  Street 
Brooklyn,  N.  Y..  U.  S.  A. 
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ASBESTOS  TABLE  MATS 

GUARANTEED  TO  PROTECT  THE  DINING 
TABLE.   HEAT-PROOF  AND  WATER-PROOF 


OUR  ADJUSTABLE  IRONING 
BOARD  PADS 

are  made  of  the  best  quality  of  stout  mus- 
lin, enveloping  a  thick  layer  of  soft  felt, 
making  the  best  possible  Ironing  sur- 
face. They  are  easily  adjusted  toTxiards 
of  any  style  or  shape.  When  the  top 
surface  is  soiled  the  pad  may  l>e  reversed, 
or  the  felt  withdrawn,  and  rover  washed. 

Ces.  W.  Johnston,  341  Broadway,  New  York. 


OUR  PERFECTION 
IRON  HOLDERS 

An-  the  liest  on  the  market. 
They  are  made  of  a  thick 
felt  pad  inclosed  in  a 
strong  flannel  cover, 
treated  with  a  chemical 
solution  which  makes  them 

HEAT-PROOF 


representing  Philadelphia, 
Nt«r  England  Stales. 


New 


MaHr  lo  ww  taaantira  tabW  toft  Fold  into  small  compact  stae. 
Extend  to  lenjrth  of  any  table.   Detachable  and  wax  ha  tit*  onvara. 

ALSO  MUNI  AND  OVAL  PLATTEA  NATS.  SIX  SIZES 
Write  for  Sample],  Circulars  aid  Prices 

Chicago  Asbestos  Table  Mat  Co. 


CMy    760  West  Lake  Street.  Chicago,  III. 


goods  manufactured 
—  Br 


THE  CENTRAL  STAMPING  CO. 

24  CLIFF  STREET,  NEW  YORK  CITY,  and  NEWARK,  N.  J. 

Besides  ■  tTtllUMA-AlUMMUM  OUUKU9  W AM  "  we  manuf ecture  the  following  full  Line,  of  Good. :  Deep  Stamped 
Were.  Shallow  5 temped  Were,  Tinners'  TrlmmiAii,  Metallic  Sieves.  Spoons.  Japanned  Were.  E  aire  Heavy 
Te  penned  Were,  Tee  Trey*.  Common  Pieced  Wue,  U.  S."  Pieced  Were.  Heavy  Polished  Pieced  Were.  Plsnlshed 
Were.  Britannia  Were.  Copper  end  Bnue  Were  Goods.  Nickel  end  PLeud  Were.  Milk  Kettles  and  Dairy  Suppliee. 
Sheet  In»  Ware.  Galvanised  Iron  Were. 

Otf  HvwTIn  WeTt  b)  Urn  HtsWV  S eft  PUVTAN  WARE    Send  fox  C it ii ok w 

COAL  MOl.  We  wieh  to  call  your  special  attention  to  our  New  "Co- 
lumbia Coal  Hod,  which  he.  e  deep  foot,  large  wire  et  top  end  made 
of  heavy  material,  which  mekee  it  e  treat  seller.  We  eleo  make  our 
high  grade  foods,  the  "Central*'  CoeJ  Hods,  which  are  still  heavier 
floods,  and  are  made  for  the  best  daas  of  trade.  We  make  all  these 
goods  in  lit*,  it.  i6.  if  end  tl  inches.  Open  end  Panne),  Black  and 
Gel  van  ted  and  Black  ornamented.  On  the  "Centra:  "  Coal  Hod  we 
furnish  the  Spiral  Handle  on  Hails. 

AIM  AM  GARRAif  CAM.  We  have  e  large  and  complete  line  of  all 
grades.  The  "Ueni  "  tl  unsurpassed  es  to  strength  end  durability,  to 
which  we  call  your  notice. 

ML  WASTT  CAM.  We  a! so  make  a  full  line  of  Oaf  vanire-d  Iron  Were, 
end  can  fill  all  orders  promptly.  We  will  furnish  booklets  for  eny  of 
these  anient.,  or  e  catalogue,  covering  our  entire  line  of  good.,  upon 
application. 
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GENUINE  PHILADELPHIA  LAWN  MOWER 


17  Styles  Hand  and  5  of  Horse  Mowers.    3  to  8  Blades,  6i  to   1 2-inch  Wheels 

THE   LARGEST   LINE   OF   HIGH-GRADE   MOWERS  MADE. 
SOME  ARE  ADAPTED  TO  ALL  MARKETS  OF  THE  WORLD 


The  Philadelphia  Lawn  Mower  Company 

3101  to  3109  CHESTNUT  STREET,  PHILADELPHIA,  PA.,  U.  S.  A. 
London  Warehouse,  14  and  16  Scrutton  St.,  Finsbury,  L  C.      New  York  Salesroom,  18  Warren  St   H  £  Sturtevant,  Mgr 


NichtHauser  ®.  Levy 

Office  and  Salesrooms:  Java  and  Provost  Sts.,  Brooklyn,  N.  Y. 


NANVrACTVRIRI  OF 


Tin  Ware,  Japanned  Ware,  Galvanized 
Iron  Ware  and  Oil  Cooking  Stoves 

At  well  M 

HOUSE  FURNISHING  SPECIALTIES  THAT  SELL  ON  SIGHT 

Wc  mi  tit  Cake  Closeb  and  Roll  Top  Bread 
and  Cake  Boxes  in  Assorted  Colors 


KfflllJJ 


Don' r  fail  Co  call  on  ms  me  t»nd  fmr 
imtm**  emtmtmgum 


"  '5  ~ 
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"Sesco"  "Blues'White" 


The  well  and  favorably  known 


old  style,  gray 
mottled  enameled 
ware.  We  posi- 
tively give  the 
buyer  more  for 
hit  money  in  this 


be   had    in  any 
other  MAKE, 
GRADE  or 
STYLE  of  EN  AMELED 
WARE. 


Our  standard  grade, 
iied 

is  the 


on  the  market 
without  e  i  c  e  p  - 
tion.  It  U  a 
most  beautiful 


able  and  an  easy 
rapid  seller  at 
a  POPULAR 
PRICE. 


Writ*  u>  NOW  for  N.w  190S  C*t*losJu«  and 


Pull  Um  of  B*tn  Wans,  B.. t  DMlga*  Mux, tact.rw  t>> 

Star  *  Enameling  and  Stamping  Co. 

Pittsburg,  Pa. 


Means 


Best  Refrigerator  Quality 

Alaska  Quality 

Our  plant,  constructed  expressly  for 
the  manufacture  of  refiiperators,  equipped 
with  the  most  modern  machinery  in  the 
market,  is  one  of  the  most  complete  plants 
of  its  kind  in  the  country. 

Alaska  Rcf  i  iterators 


produce  a  maximum  of  cold  air  with  a  minimum  consumption  of  ice.  They  preserve  food 
perfectly,  and  are  absolutely  sanitary.  The  cross  sectional  cut  above  shows  the  Alaska 
system  of  circulation,  the  most  simple  and  at  the  same  time  the  most  efficient  system  in  use. 

ASK  TOR  COMPLETE  CATALOGUE 


ALASKA 

L.  E.  MOON.  Eastern 


CO.,  MUSKEGON, 

.  35  Warren  St..  N.  Y. 
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The  Basket  Importing  Co.,  Inc. 

Successors  to 

THEO.  OLLESHEIMER  (SL  BROS. 

IMPORTERS  AND  MANUFACTURERS 

139  Duane  St.  <&  62-66  Thomas  St..  NEW  YORK 

Tslsphans,  3789  Worth 
Our  Maw  Unas  for  1908  arm  now  on  display  In  our  showrooms 
SPECIALTIES      Willow  Ware.    BasKets.   Steins.  House 
Furnishing  Goods.  Kitchen  Ware.  Bar  Supplies 
5  and  lO  Cent  Goods 
Import  Ord'mrs  'r<""  J'0C*      Saort*'t  AToMcs.   Sptclal  Dmpartmtnt  for 

LargsH  vai.h  y  of 
F»i*y  Bwkrtl  for 
holiday  trsd*. 
Prxxa  will  suit  ths 
most  careful  buy- 
sr.  Your  inspec- 
tion inritsd. 


ELY'S  LINE  OF  DANDIES 


There  are  Better  Ones  in  Our 
Free  Catalogue 

Write  To'day 


WE  MANUFACTURE 

9  Different  Strive 
of  Carpel  Beaters 

16  Different  Styles 
of  Mop  Handles 

AND 


 KLT'S  DAWDT  its.  >.  Tot  Jsallsr  is.  Hetel  TrU* 

THEO.  J.  ELY  MFG.  CO.  -  Girard,  Pa. 
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ICE  CREAM 

FREEZE 

THAT  SELL 


:  HIV  EXCEL  IN 
Easy  Running 

Quick  Freezing 
Economy 


'la  Un 
Of  Known  Reputation 


THEY 
ARE  SOLD 
BY  LEADING 
JOBBERS 
EVERYWHERE 


Our  line  of  Freezers  comprises  the  largest  variety 
tory.    They  embody  all  that  is  best  and  of  intrinsic 
Send  for  1907  Freezer  Book;  illustrating  these  and  the 
TWIN  FREEZER." 


in  any  one  fac- 
in  a  Freezer. 
"AMERICAN 


NORTH  BROS.  MFG.  CO.,  Philadelphia,  Pa.,  U.  S.  A. 


tm~     WATCH  OUT  rOlt  OUR  HEW  TRADE-MAM  fJ« 


iUBnl 


JUST  A  HINT 


The,, 

of  t Ho  m 


In  tKe 

Wise  Buyers'  Line 


'  •  (art*  v «rt«i y  1 


Moulding  Hooks, Mclal  Rules  and  Squares, 
Cleavers  and  Mincing  Knives 


It  will  P-x  to  rfet  oar 


FORSYTH  MANUFACTURING  CO., 

BUFFALO.  N.Y. 


t 
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VTanning- 
Bowman 


Alcohol  Gas  Stove 

•  For  Denatured  Alcohol) 


Absolutely 

Non- 
Explosive 


In  Use 

with 
Chafing- 

Dish 


No.  303-76  Alcohol  Gas  Chafing  Dish 

The  possibilities  of  chaiing-dish  cookery 
have  been  doubled  l»y  the  Manning-Howman 
Alcohol  (ins  Stove,  ll  has  three-  times  the 
heating  power  of  the  regular  chafing-dish 
lamp,  yet  regulates  to.a'.simmering  flame  at  a 
tor;h. 


>      /  ~\  ^  ^ 


Sufficiently  powerful  foi 
the  preparation  ot  .1  sub- 
stantial meal,  indepen- 
dently of  th<-  kitchen 
range.  See  list  of  acres 
sorics  below: 

Ch<yfinn-l)l»h  r  Isgon 

Waller  Toaater 
Tea  Pot  Cutlet  Dlah| 

Tea  Kettle  Plata  Warmer  i|>urr 

luminum  with  lifter) 
"Meteor"  Coffee  Percolator  "~ 

"METEOR" 
Circulating  Coffee  Percolators 


Patents 
Pending 


No.  76.   Nickel  Plated. 
Single  Burner 

No.  77.  Same  Style 
Double  Burner 

CHAFING  DISHES  with 
"Ivory"  Enameled  Food  Pan 


Baking  Dishes,  Tea  Ware,  Hotel  Ware. 
Bath    Hoom    FvirnisKings,    Etc..  Etc, 

NEW  CATALOGUE.  No.  53  SENT  ON  REQUEST 

MANNING-BOWMAN  &  CO.,  Meriden,  Conn. 


NEW  YORK 


CHICAGO 


SAN  FRANCISCO 
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AN  INVITATION 


We  extend  to  you  a  special  invitation  to  visit  our  salesrooms  at  736 
Broadway.  It  is  of  much  importance  that  this  visit  be  made  before  placing 
orders  for  enameled  or  galvanized  ware.  Our  line  is  the  most  complete  on 
the  market  and  our  prices  are  the  kind  that  make  good  dealers  profits 
le. 


IP  Y©U  ARE  NOT  COMING  TO  NEW  YORK 


Ideal  Double  Coated  Gray  Steel  Enameled  Ware 

New  England  Gray  Steel  Enameled  Ware 

Turquoise  Blue  (White  Lined)  Steel  Enameled  Ware 

Blue  and  White  Steel  Enameled  Ware 

All  White  Steel  Enameled  Ware 

Also  a  Full  Line  of  Galvanized  and  Tin  Ware 


Full  Line  of  Samples  Displayed 

The  New  England 

Factories:   MIDDLETOWN.  CONN. 

H.  GINSBURG 

736  Broa.dwa.y 


IL 
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TO  VISITING  BUYERS 


Another  matter  of  much  importance  to  you  is  our  ability  to  make 
prompt  deliveries.  We  have  continued  to  run  our  factories  day  and  night 
through  the  recent  period  of  depression  because  of  our  confidence  in  the 
ultimate  resumption  of  good  business  conditions.  As  a  result  our  warerooms 
are  well  filled  and  your  orders  will  be  filled  without  the  delay  you  are 
sure  to  encounter  if  you  order  elsewhere. 

WE  URGE  THAT  YOU  WRITE  US  AT  ©NGE. 


We  call  particular  attention  of  the  trade 
to  our  prices  on  GALVANIZED  Ware. 


We  are  the  only  manufacturers  not  mem- 
bers of  the  Metal-ware  Association,  nor 
are  we  a  party  to  any  trade  agreements. 


at  Our  New  York  Sales  Room. 

Enameling  Co.,  Inc. 

AND  PORTLAND.  CONN. 

Selling  Agent 

New  York  City 


"BENGALI  A" 


Alcohol  Incandescent  Light  Burner 

lOO    CANDLE  ROWER 


The  most  Wonderful 
Light! 

Can  be  adapted  to  any 
ordinary  D  collar  lamp. 

Unaffected  by  wind. 

Suitable  for  outdoor  il- 
lumination. 

Can  be  operated  by 
a»nybody. 

Retail  Price 
$4.00  Complete 

Liberal 
Discount 
to  Dealers 


Fullest  guarantee  giv- 
en for  3  years,  that  Burn, 
er  will  act  perfect. 

No  wick  Burning ! 

Chimneys  manufac- 
tured in  Jena.  Germany. 
Will  not  break  from 
he&t. 


No  Danger 
Non-Explosive 

One  live 
dealer  want- 
ed in  every 

town  to 
handle  our 
specialties. 


Can  be  u»ed  on  any  ordinary  Kerosene  Lamp.  No  blacking  of  mantle.  Wind  Proof.  Absolutely  safe. 
Use  ordinary  mantle.  Superior  to  any  incandescent  gas  burner.  Consumption  one  quart  of  denatured  alcohol 
in  16  hours.  Cost  :'t  of  a  cent  per  hour.  No  soot  No  smell.  Absolutely  no  danger.  No  burning  wick.  Very 
simple,  a  child  can  light  it.  Absolutely  odorless.  I  also  supply  brass  founts,  store  and  table  lamps  for  this 
burner.    Also  Sole  Agent  for  the  KEROSENE  INCANDESCENT  BURNER. 

G.  COHN  &  COMPANY 

337  BROADWAY 


NEW  YORK 
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Ever 


Stop  to 
of  It? 


Think 


Some  goods  are  hard  to  sell — hang  around  too 
long  (or  profit — take  the  place  of  goods  that  sell  easy — 
on  demonstration. 

Then  other  goods  in  the  same  line  sell  on  sight. 

Take  carpet  sweepers — Nationals  sell  easy.  A 
National  sweeper  lends  itself  to  demonstration.  Any 
salesman  can  see  things  to  talk  about.  He  can't  help 
but  see  points  that  interest. 

He  doesn't  have  to  stammer  and  mumble  a  lot 
of  generalities  or  technicalities  that  means  nothing  to 
the  woman  who  wants  to  know  — He  can  say : 

"See  this!  That  keeps  the  sweeper  from  tipping 
and  spilling  dust." 

"See  that  I  That  prevents  threads  from  breaking. 
Handle  lasts  as  long  as  the  sweeper — no  trouble. " 

"See  how  easy  to  remove  brush — yet  how  firm 
it  is  fixed  in  place." 

"That's  a  genuine  Hankow  Chinese  bristle 
brush.    Can't  be  made  belter." 

"Look  at  the  fine  finish." 

"Yes,  Nationals  wear  well.  They  run  easy. 
The  Roller  Bearings  are  responsible  for  that " 

THK  TKIFI.K   MKIML  LINE 
Awarded  GrmnH  Priie  and  two  Gold  Modal*  at 
St.  I^xjU  KauoMltMin. 


There's  no  end  of  talking  points  with  a  National 
sweeper. 

Best  of  it  is  they  make  good  on  any  point. 
"There's  something  new  in  sweepers."    Ask  us. 

NATIONAL  SWEEPER  CO. 

98  WARREN  STREET.  NEWARK,  N.  J. 


Every 

J-M 
ASBESTOS 
TABLE 
COVER 

You  Sell — 
Sells  Others 

Sell  a  women  a  l-.M  ASBKSTOS  TABLE  COVES 
ami  she  will  tic  so  wfll  pleased  with  it  that  she  will  brin«  in 
her  friends  for  one. 

We  are  the  oldert  and  largest  manufacturers  of  asbes- 
tos Koods  in  the  country.  For  over  half  a  century  our  coods 
have  been  looked  u|>oti  as  the  s/am/aret. 

If  you  wish  to  build  up  a  profitable  and  /V> manrnt 
business  in  Ashc«t>>s  Table  Cover*  and  Luncheon  Mats. 

WRITE  NEAREST  BRANCH  FOR  SAMPLES  AND  PRICES. 

H.  W.  Johns-Manville  Co. 

Manufacturers  of  Aibrttoi  and  Magnesia  Products 
Asbestos  Roofing*.  Packings,  Electrical  Supplies,  Etc. 


M«1M  TORN 
MUWaUKll 

OMicsao 

BOSTON 


PlTTtSUAO 
OLIVIliSO 
■UPSAIO 
•  ALTIMONI 


- 1  h 


•T.  lOLHft 


KlOlll  CITV 


•  Aft  »AANCI»CO 
LOS  ANGStS* 
•■AfTl* 
DALLAS 
LONDON 

(74*) 


Big  Profits  For  You 


PteTTtff.-iON  S 


Its  ^  Pine  apple^ 
so  ^  Eye  Clip 

500.000  Already  Sold 

in  tin-  U.  S,  .md  Foreign  Countries. 

They  go  quick  at  the  price. 

25c.  RETAIL 

The  simplest  and  most  practical  of  any  Kye  Clip  on  the 
market. 

Takes  out  the  eyes  inii.-k  as  a  wink.  Saves  fruit  and 
saves  bother. 


Made  entirely 
<>f  Steel, 
handsomely 
nickeled. 


livery  do/en 
mounted  on 
an  attractive 

double 
display  card 


Libera.!  Discount*  to  the  Trade. 

HARVEY  MANUFACTURING  CO.,  548  Granite  BldtJ. 

ROCHESTER.  N.  Y. 
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IF  YOU  WANT 

TO  BE  SHOWN 


Just  look  at  these  details  of  con- 
struction the  CORE,  with  its  broad 
base,  giving  a  wide,  smooth,  highly 
polished  ironing  surface;  at  the 
NEW  PATENT  LOCK  ATTACHMENT, 
which  is  easily  adjusted,  and 
always  holds  fast  and  tight,  never 
works  loose,  never  rattles  while  in 
use.  and  holds  the  core  as  firm  as 
the  Rock  of  Gibralter,  and  at  the 
IRON.  LOCKED.  READY  FOR  USE!  It 
looks  nice,  and  has  every  ponible 
trade  winning  quality.  HeautifulK 
nickel  plated,  highly  polished,  and 
a  comfortable  handle,  giving  a  cool, 
comfortable  urip  that  makes  ironing 
a  pleasure, 

Can  You  Beat  111 


REMEMBER ! 

PATENT  SAD  IRONS 


arc  made  to  please 
yi>ur  trade.  Their 
improvement*  are  so 
radical  that  they  are 
instantly  obMWlri  and 
appreciated  by  every 
woman  who  secsthem. 
Their  beauty  of  con- 
struction and  finish 
pleases  I  lie  eye.  A»lo 
their  durability  and 
labor  saving  features, 
you  cannot  promise 
too  much.  They  will 
live  up  to  every  claim 
you  can  make  for 
them,  Patent  Sad 
irons  nevcrdisappornt. 
There  are  no  come- 
backs.   No  repairs. 

Vole  the  new  patent 
lock  attach  mem  on 
Patent  Sad  Irons.  This 
isthemosi  easily  oper- 
ated lock  attachment 
on  the  market  and  is 
possessed  by  no  other 
mm.  It  is  snapped 
open  or  closed  by  a 
simple  movement  of 
Ihethumb  and  clutches 
ihe  iron  with  a  vise 
like  grip  that  permits 
no  loosening  or  vibra- 
tion while  in  use. 


SEVEN  KINDS  OF 

OUR  BOOKLET,  with 
kinds  of  Sad  Iron  Sets  we 
Winners,  is  sure  to  inter 
write  for  it  TO-DAY. 
of  the  seven,  and  the  other 
than  these.  Looking:  them 

Patent  Sad  Irons 
way  on  merit  I 

WRITE  FOR.  OUR 


5U)  IRON  51XND 

[  SCORCH  CRDOf 
 !  


KAMILY  SET  A 


PERFECTION  SET 


They  Always 
One  Sale  To-Day  Means 
Keep  the  Confidence  of 
the  First  in  Your  Town  to 

Patent  Sad  Iron 

OFFICE  AND 

1444  Mulberry  Street, 

New  York  Office . 


TRADE  WINNERS 

illustrations  of  the  Seven 
make,  all  of  them  Trade 
est  you.  We  want  you  to 
We  show  you  below  four 
three  are,  if  possible,  better 
over,  do  you  wonder  that 

are  winning  their 

Don't  hesitate  ! 

BOOKLF.T  TO-DAY 


HOUSEHOLD  SET  B 


uj     i    ij  i       >    ii  '.I  ' 

SAD  IKOfi  STAND 
3<o*ch  moor 

~    -  "'.!  


LAUNDRY  SET  A  A 


Make  Good! 
Two   Sales   To-morrow ! 
Your  Customer  by  Being 
Show  these  Goods. 

Manufacturing 

FACTORY 

Reading,  Ptnnsylvania 

114  Fifth  Ave..  New  York 


WHERE  WE  MAKE  PATENT  SAD  IRONS 

Our  factory  may  nol  look  large  in  the  picture,  bulrvcry  inch  of 
space  in  it  is  devoted  exrlusivtly  to  the  manufacture  ol  Sad  Irons.  We 
lie  equipped  to  turn  out  large  quantities  of  our  product,  and  yet  we 
are  hard  pressed  to  meet  the  constantly  growing  demand.  We  have 
installed  the  latest  and  best  machinery  obtainable,  specially  designed 
for  our  purposes,    Every  Sad  Iron  b  carefully  inspected  and  must  be 

absolutely  perfect  before  it  is  permitted  to  leave  our  factory.  Because 
we  manufacture  our  own  good*,  we  are  able  to,  mid  iio,  guarantee 
absolute  satisfaction. 

Seeing  is  Believing!    Come  and  Inspect  Our  Plant  Any  Time! 

OUR  LIBERAL  PROPOSITION 
TO  DEALERS 


You  Take  No  Chances.    We  Guarantee  Sale. 
No  Risk.    Good  Profits  for  You. 

We  do  not  ask  you  to  stock  Patent  Sad  Irons, 
and  fake  chances  In  selling  them.  WE  GUARANTEE 
THE  SALE  by  taking  back  the  goods  and  crediting  you 
with  them,  at  any  time,  if  you  become  for  any  rea- 
son dissatisfied.  That  we  have  the  BEST  PATENT  SAD 
IRON  PROPOSITION  ON  THE  MARKET  is  proven  by  the 
fact  that  we  have  closed  large  contracts  with  many 
Big  Department  Stores  and  Supply  Houses.  You  can 
put  in  a  line  for  a  very  small  investment,  they  move 
quickly,  and  your  profits  are  liberal.  You  take  no  risk, 
as  we  guarantee  ssle,  as  before  stated.  So  don't  delay! 

WRITE  FOR.  OUR  BOOKLET  TO-DAY 

You  Get  the  Whole  Story  in  a  Nutshell. 
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THE 

HOUSE 
FURNISHING 
REVI 


Vol.  XXVIII 


New  York,  February,  1908 


No.  2 


HOW  TO  COMPETE  WITH  LOW  PRICED  GOODS 

The  Problem  of  the  House  Furnishing  Dealer  Forced  Into  Competition 
With  Variety  Stores,  and  Some  Solutions  That  May  Prove  helpful 


N  ILLINOIS  buyer  of 
house  furnishings 
writes  us.  "How  can 
wc  comlwt  the  5  and 
10-cent  stores  in  an 
establishment  such  as 
ours?  We  carry  dry 
goods,  carpets,  cloaks 
and  suits,  men's  and 
boys'  clothing,  shoes 
and  house  furnish- 
ings. We  have  a  lo- 
cal population 
of  15.000,  ami  10.000 
more  tributary  to  this 
city,  our  trade  being 
principally  with  stu- 
dents and  farmers, 
there  being  no  manu- 
facturing here  what- 
ever. We  arc  thinking  seriously  of  putting  in,  a 
department  devoted  to  the  lines  carried  by  the 
5  and  10-cent  stores  of  our  city  in  order  that  peo- 
ple may  become  accustomeU  to  thinking  that  they 
can  buy  all  the  small  wares  of  us  they  can  get  at 


the  variety  stores.  We  will  appreciate  any  inform- 
ation you  may  see  fit  to  give." 

The  Nature  of  the  Problem 

Discussing  this  matter  with  Mr.  J.  Lee  Rich- 
ards, a  prominent  buyer  well  known  to  the  house- 
furnishing  trade,  and  who  until  recently  was  man- 
aging two  stores  in  Louisville,  Ky..  he  said  in  part : 

"My  advice  to  your  correspondent  in  regard  to 
putting  in  a  5  and  10-cent  department  is.  don't. 

"The  5  and  10-cent  store  is  not  a  competitor  of 
the  department  store  in  any  real  sense,  and  it  is 
absolutely  imjwssililc  for  a  department  store  to 
carry  such  a  department,  for  two  reasons:  The  op- 
erating expenses  are  so  high,  and  the  profit  on  5 
and  10-ccnt  goods  so  low,  that  such  a  department 
would  have  to  be  carried  at  a  loss ;  another  reason 
is,  such  goods  cannot  be  sold  in  a  basement.  They 
must  be  in  a  location  so  accessible  to  the  public 
that  people  can  get  them  without  trouble,  for  peo- 
ple wil  not  put  themselves  out  in  order  to  buy  such 
low-priced  articles;  they  will  go  where  the  goods 
are  handiest. 

The  5  and  10-cent  store  is  an  institution  peculiar 
to  itself,  must  be  located  on  a  prominent  business 
thoroughfare,  have  plenty  of  window  front,  the 
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store  must  be  well  lighted,  and  the  operating  ex- 
penses must  be  cut  down  to  as  near  zero  as  possible, 
if  the  store  is  to  survive.  The  proprietor  is  usuallv 
boss,  clerks,  cashier  and  errand  boy,  and  he  must  dc 
everything  himself  until  his  trade  grows  to  such 
proportions  as  to  make  it  possible  for  him  to  hire 
a  few  helpers.  Even  then  he  can  only  afford  to 
have  one  or  two  young  ladies  at  a  few  dollars  a 
week,  for  the  variety  store  must  sell  an  immense 
quantity  of  such  low-priced  articles  in  order  to 
pay  expenses  and  earn  profits. 

I  would  like  to  suggest  that  your  correspondent 
put  in  a  Dollar  Limit  Department.  A  good  buyer 
will  see  the  advantages  of  this  plan  at  a  glance. 
It  enables  him  to  sell  articles  for  five  and  ten  cents 
at  cost,  plus  about  20  per  cent.,  so  that  he  can  break 
even  on  such  goods.  He  may  even  sell  some  such 
articles  for  four  and  nine  cents,  or  below  cost,  in 
order  to  stimulate  trade,  and  make  up  his  losses  on 
that  end  of  his  goods  at  39,  49,  69,  89  and  99 
cents.  Buyers  can  get  any  quantity  of  goods  that 
look  high-class,  appeal  to  bargain  hunters,  and  cre- 
ate an  immense  demand,  and  yet  will  stand  figures 
which  represent  a  good  profit.  The  xlepartmcnt 
"store  can  put  more  value  into  a  Dollar  Limit  De- 
partment than  the  5  and  10-cent  stores  can.  and 
people  will  place  more  confidence  in  its  goods.  To 
my  way  of  thinking,  this  is  the  best  way  to  meet 
such  competition. 

"I  may  add  a  little  experience  I  met  with  in  a 
Southern  city.  Some  years  ago  a  5  and  10-cent 
store  announced  that  it  would  open  the  following 
Saturday  in  a  store  adjoining  the  detriment  store 
where  I  was  managing  the  house  furnishings'  de- 
partment, and,  of  course,  kept  the  curtains  drawn 
before  its  show  window.  Whenever  I  passed  hv 
the  new  store  I  took  pains  to  peep  into  the  show 
window  in  order  to  get  a  line  on  what  would  l>c 
shown  there  on  the  opening  day.  Meanwhile.  I 
reserved  one  of  our  largest  windows  for  my  own 
department  for  use  on  their  opening  day. 

"The  consequence  was,  ten  minutes  after  the  5 
and  10-cent  store  drew  up  its  curtains,  my  own  win- 
dow was  also  thrown  open  to  public  view,  and  in  it 
I  had  crockery  ware,  jardiniers,  and  other  attract- 
ive ijoods  that  usually  sold  for  49  cents  or  more 
all  priced  at  ten  cents.  Of  course,  the  crowd  came 
my  way,  and  as  I  had  diplomatically  pushed  the 
goods  in  the  show  window  to  the  rear,  and  placed 
a  strong  line  of  goods  at  fair  prices  to  the  front  of 
our  Bargain  Section,  people  forgot  wh?:t  they  came 
downstairs  to  buy  and  bought  for  the  most  part  the 


goods  that  paid  a  profit.  Of  course,  I  gave  to 
everybody  who  asked  for  them,  the  goods  that  were 
in  the  show-window  at  the  prices  advertised.  Need- 
less to  say,  the  5  and  10-cent  store  suffered  a 
serious  frost,  and  they  have  recently  failed." 

The  Experience  of  an  Indianapolis  Buyer 

Talking  with  another  experienced  buyer  of  house 
furnishing  goods,  Mr.  I.  Halpcrn.  of  the  Pettis 
Dry  Goods  Company,  Indianapolis,  Ind.,  we  dis- 
covered that  his  experience  was  practically  the 
same  as  that  of  Mr.  Richards.  Mr.  Halpcrn  said 
in  part : 

"I  tried  out  a  5  and  10-cent  department  and  I 
put  in  an  exceptionally  good  stock  of  5  and  10-cent 
goods,  but  I  couldn't  do  anything  with  it.  I  was 
forced  to  'get  from  under'  as  soon  as  I  could,  and 
closed  out  my  stock  by  marking  it  four  and  nine 
cents,  and  sold  it  to  the  people  who  came  in  our 
store  from  out  of  town  for  other  goods. 

"The  5  and  10-cent  store  is  only  possible  when 
there  arc  no  incidental  expenses  in  addition  to  th<* 
selling,  such  as  advertising,  deliveries  and  all  that. 
A  department  store  cannot  afford  to  carry  five  and 
ten-cent  goods,  because  they  would  have  to  deliver 
such  goods,  would  have  to  advertise  them,  and 
maintain  a  costly  force  of  sales  people,  so  that  the 
sale  of  such  goods  would  have  to  reach  immense 
proportions  before  any  profit  could  Ik  realized. 

"As  an  indication  of  how  costly  such  a  depart- 
ment would  be.  consider  the  selling  force  alone. 
Let  us  suppose  that  every  customer  bought  a  ten- 
cent  article  A  hundred  articles  would  bring  in 
ten  dollars,  and  to  make  as  many  sale*  as  this,  half 
a  do/cn  clerks  would  be  necessary.  As  their  wages 
would  amount  to  a  dollar  a  day  apiece,  you  can 
readily  see  how  many  sales  would  have  to  be  made 
before  there  jvas  any  profit  coming  to  the  store. 
Resides  this,  these  same  six  clerks  could  sell  more 
expensive  goods  with  the  same  amount  of  effort, 
and  earti  greater  profits,  so  that  there  is  no  in- 
ducement for  a  department  store  to  carry"  such  a 
line. 

"Another  item  of  cost  must  be  considered.  No 
department  store  can  afford  to  sell  'cheap'  merchan- 
dise. Its  trade  is  particular,  and  expects  goods  of 
the  best  quality  and  value.  A  5  and  10-cent  de- 
partment would  probably  lose  more  trade  for  the 
store  than  it  would  create. 

"We  have  two  5  and  10-cent  stores  within  200 

(Concluded  on  page  32.) 
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INTERVIEWS  ON  DEPARTMENT  BUILDING 

How  the  Progressive  House  Furnishing;  Buyer  Keeps  His  Stocks  Fresh  sod  Active, 
Arranges  His  Advertising,  Store  and    Window   Display  and    Handles  His  Help 

IV.    By  MORGAN  J.  DAVIES 


0  D  E  R  N  merchandising 
methods  are  as  different 
from  the  methods  of  a  dec- 
ade ago,"  said  Mr.  Mor- 
gan J.  Da  vies,  buyer  of 
crockery,  china,  glassware 
and  house  fnrnishings  for 
the  Alms  &  Doepkc  Com- 
pany, Cincinnati.  Ohio,  to 
the  Revikw.  "as  light  is 
from  darkness.  Where  for- 
merly the  one  idea  of  de- 
partment store  organiza- 
tion was  to  buy  cheap  and 
sell  cheap,  without  regard 
to  quality,  merchants  now 
proceed  upon  the  principle 
that  an  art  tile  is  not  cheap  if  it  docs  not  give  abso- 
lute satisfaction  to  the  customer. 

"The  general  public  has  be- 
come educated  to  the  fact  that 
'cheapness'  is  not  the  sole  con- 
sideration in  making  purchases 
for  their  households ;  that  an  ar- 
ticle that  is  low  in  price  and 
poor  in  quality  is  more  unprofit- 
able in  the  end  than  the  same  ar- 
ticle of  good  quality  and  work- 
manship, that  costs  more  at  the 
time  it  is  bought,  but  lasts  so 
much  longer  as  to  pay  for  itself 
several  times  over. 

"Besides,  as  women  do  most 
of  the  buying  at  department 
stores  and  seldom  forgive  a  dis- 
appointment, merchants  every- 
where arc  making  it  a  point  to  put  in  the  best 
goods  obtainable  and  go  to  any  reasonable  length 
in  guaranteeing  satisfaction.  Defective  goods  are 
exchangee!  without  question,  and  complaints  re- 
ceive prompt  and  courteous  attention,  most  depart- 
ment managers  preferring  to  pocket  a  loss  rather 
than  to  sacrifice  the  good  will  of  any  purchaser. 

Modern  Advertising  Methods 

"Modern  advertising  methods  invariably  proceed 
upon  the  same  governing  principle.  The  merchant 
who  thinks  that  what  he  says  in  his  newspaper 
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announcements  is  all  the  advertising  he  does  is  far 
from  the  truth  of  the  matter.  It  is  the  function  of 
newspaper  publicity  to  bring  customers  to  the  store ; 
that  is  as  far  as  it  can  go. 

"The  making  of  sales  rests  upon  other  factors: 
chiefly,  merchandise  so  arranged  as  to  enable  cus- 
tomers to  observe  at  a  glance  the  cleanliness,  dis- 
cipline and  good  order  preserved  in  each  depart- 
ment, and  the  presence  of  courteous  and  attentive 
clerks,  who  take  pains  to  make  customers  feel  wel- 
0  MK  Mid  at  the  same  time  spare  no  efforts  to  help 
everybody  make  satisfactory  purchases. 

"The  reputation  a  store  bears  in  any  community 
for  the  stock  it  carries,  for  its  good  appearance  from 
show  window  to  the  remotest  interior,  and  for  the 
character  of  its  selling  force  is  not  based  upon 
its  newspaper  publicity,  but  upon  what  its  trade  say 
about  the  store  among  themselves.  That  advertis- 
ing is  without  price,  it  cannot 
be  bought.  Its  value  is  immeas- 
urable, and  the  ultimate  success 
or  failure  of  the  store  rests  upon 
the  good  will  created  among  all 
who  enter  its  doors  and  go  away 
satisfied. 

"It  is  here  the  personality  of 
the  department  manager,  exert- 
ing a  wholesome  influence  over 
his  assistants  and  filling  them 
with  ambition  to  please  and  to 
win  success  for  themselves  and 
him.  becomes  of  paramount  im- 
portance, and  we  can  think  of 
no  better  way  to  create  good 
will  than  by  urging  upon  every 
department    manager    the  ad- 
visability of  treating  all  his  assistants  as  equals,  and 
thus  preventing  disaffection  and  inattention  to  his 
wishes." 

Monthly  Window  Displays 

"As  a  means  of  advertising,  nothing  excels  the 
show  window.  If  'the  eye  is  the  window  of  the 
soul,'  and  by  its  expression  you  can  tell  what  man- 
ner of  man  you  are  dealing  with,  the  show  window- 
is  the  'eye'  of  the  store,  and  by  those  eyes  the 
public  judges  of  what  they  may  expect  within 
doors. 
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"While  there  is  undoubtedly  a  tendency  to  allow 
the  House  Furnishing  Department  manager  win- 
dow space  as  infrequently  as  possible,  chiefly  be- 
cause kitchen-ware  does  not  lend  itself  to  orna- 
mental window  dressing,  nevertheless,  it  is  impera- 
tive to  the  success  of  the  department  manager  that 
he  secure  a  window  at  least  once  a  month. 

"As  to  how  to  arrange  attractive  window  shows 
of  kitchenware.  this  is  by  no  means  a  difficult  mat- 
ter, provided  department  managers  avoid  trying 
to  crowd  their  entire  basement  into  the  allotted 
space.  It  is  well  to  feature  specialties,  making  the 
show  demonstrate  the  various  advantages  to  be 
derived  from  the  use  of  such  goods  as  a  Washing 
Machine,  and  crowds  will  be  attracted,  if  a  living 
demonstrator,  by  pantomime,  shows  how  such  an 
article  as  this  is  operated.  The  more  life  and 
action  that  can  be  crowded  into  a  window  the  bet- 
ter. Of  course,  department  managers  must  he 
governed  in  the  end  by  how  much  space  his  win- 
dow affords  and  the  nature  of  the  sale  he  proposes 
to  conduct. 

Newspaper  Publicity 

"As  to  newspaper  publicity,  while  in  large  cities 
department  stores  employ  advertising  experts  who 
do  nothing  else  hut  write  and  arrange  daily  adver- 
tisements, taking  the  house  furnishing  trade  as  a 
whole,  most  department  managers  and  dealers  in 
the  line  prepare  their  Own  advertising  copy. 

"We  make  a  practice  in  our  own  case  to  adver- 
tise our  department  two  or  three  times  a  week,  even 
if  our  announcement  consists  of  merely  a  few  items 
of  general  interest  supplemented  by  a  legitimate 
reduction  in  the  price  of  our  'leaders.'  Occasion- 
ally we  run  a  large  advertisement,  well  displayed 
and  arranged,  showing  representative  articles  se- 
lected from  the  various  stocks  that  go  to  make  up 
our  entire  department. 

"So  far  as  the  small  dealer  is  concerned,  we  be- 
lieve he  should  make  a  yearly  contract  with  his  local 
newspapers  for  at  least  a  five  or  six-inch,  single- 
column  space  and  change  his  copy  weekly,  if  not 
daily.  Of  course,  such  small  space  should  be  used 
to  illustrate  and  describe  one  article  at  a  time,  and 
advantage  should  be  taken  of  local  events  to  make 
his  advertising  timely  and  interesting.  This  policy 
will  cause  the  advertising  of  the  small  dealer  to  be 
read  with  as  much  interest  as  that  of  the  larpc 
stores,  and  at  the  same  time  it  will  bring  him  busi- 
ness that  will  cause  his  advertising  appropriation 
to  be  an  investment,  and  not  an  expense  to  him. 


The  Management  of  Stock 

"'The  careful  buyer  always  bears  in  mind  several 
important  considerations  in  'stocking  up.'  His 
purchases  must  be  attractive  and  salable,  of  course, 
for  no  buyer  likes  to  see  shelf  warmers  in  his  stock. 
To  prevent  such  contingencies,  most  buyers  nowa- 
days are  buying  in  small  quantities,  and  often,  in 
order  to  keep  their  stock  fresh,  and  also  to  keep  an 
appropriation  ahead  of  them  so  they  can  take  ad- 
vantage of  opportunities  to  secure  merchandise 
from  other  than  their  regular  manufacturers,  who 
are  in  a  position  to  offer  a  lower  price  than  they 
have  been  accustomed  to  pay.  If  a  buyer  his  spent 
his  month's  allowance,  he  must  pass  up  such  bar- 
gain opportunities,  and  thereby  loses  a  chance  to 
conduct  a  'bargain  sale'  that  will  draw  trade  and 
lnwst  his  sales.  Competition  between  dealers  in 
every  line  of  trade  is  so  keen  these  days  that  nobody 
can  afford  to  sacrifice  the  slightest  opportunity  to 
beat  out  the  other  fellow,  and  'short  buying'  is  a 
far  better  practice  than  'over  buying'  at  every  stage 
of  the  game. 

Stock  Record  System 

"We  use  the  same  stock  record  system  that  every 
other  house  furnishing  buyer  uses— that  is,  we  place 
stock  clerks  in  charge  of  each  section,  whose  duty 
it  is  to  keep  track  of  all  the  goods  on  or  under  her 
counters,  and  to  inform  us  when  any  article  in  her 
stock  needs  replenishing.  We  have  one  stock  clerk- 
in  the  House  Furnishing  department,  who  knows 
exactly  where  all  the  goods  we  carry  are  to  be  found, 
and  whose  duty  it  is  to  supervise  the  work  of  all 
the  other  stock  clerks  in  this  department.  Of 
course,  on  items  like  refrigerators,  go-carts,  stoves 
and  such,  we  arrange  the  ordinary  tally  sheet. 

Stock  Displays 

"As  to  our  methods  of  displaying  stock,  we  have 
a  stock  room,  where  all  our  goods  are  delivered 
as  soon  as  they  arc  received  from  the  manufactur- 
ers. We  display  samples  on  the  tables,  with  due 
regard  for  keeping  every  article  clean,  and  their 
arrangement  attractive  to  the  eye.  Small  articles 
we  place  in  display  baskets,  the  baskets  being  kept 
well  filled  from  the  stock  room.  We  do  not  believe 
it  advisable  to  pile  goods  up  on  the  tables,  except  in 
the  case  of  'special  sales.' 

Training  the  Sales  Force 

"As  to  training  our  sales  force,  we  make  it  our 
policy  to  require  that  each  clerk  shall  have  certain 


Digitized  by  Google 


THE  HOUSE  FURNISHING  REVIEW 


An  ADVERTISING,  nothing  EXCELS  THE  .-.How  WINDOW. 


stock  to  look  after,  keeping  it  clean  and  in  order, 
and  properly  marked  as  to  price  in  plain  figures. 
If  any  new  article  is  bought  for  their  stock,  the 
merits  of  the  article  are  explained  to  them  by  the 
department  manager  and  sometimes  by  the  sales- 
men who  sold  us  the  goods.  The  latter  is  a  good 
way  to  educate  clerks  up  to  a  thorough  understand- 
ing of  what  they  are  offering  the  customer,  and  we 
find  that  the  clerks  take  more  interest  in  pushing 
the  sale  of  such  articles,  which  results  in  an  advan- 
tage all  around." 


Department  Building 

"Taking  the  question  of  'department  building'  by 
ami  large,  we  feel  that  every  man  in  this  line  of 
trade,  whether  he  is  a  department  manager  or  an 
Independent  dealer,  must  keep  pushing  or  fall  be- 
hind in  the  race  for  success  and  an  annual  increase 
in  business  and  profits.  To-day's  victory  is  follow- 
ed by  another  battle  to-morrow,  and  unless  we  arc 
always  ready  to  meet  the  foe  at  the  new  point  of 
attack  we  will  be  vanquished  in  the  end. 
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MOST  REMARKABLE  BARGAINS  IN 
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"Because  of  the  multitude  of  small  articles  that 
make  up  the  modem  House  Furnishing  department, 
of  the  new  goods  that  are  constantly  being  made 
by  enamel  ware,  woodenware.  crockery,  china,  glass- 
ware and  art  mctalwarc  and  specialties  manufac- 
turers, it  is  an  endless  task  to  keep  abreast  of  the 
times,  and  this  branch  of  the  merchandising  busi- 
ness is  one  of  the  most  difficult  to  manage. 

"The  constant  personal  attention  of  the  buyer  to 


ry  detail  of  his  department  is  needed,  and  for 
one  thing  we  believe  it  imperative  tint  department 
managers  should  give  courteous  treatment  to  manu- 
facturers' representatives  at  all  times.  This  policy 
costs  nothing,  but  the  profit  is  unl'irtiteJ,  for  by 
this  means  we  can  best  keep  posted  on  what  is  new 


on  the  market.  'The  salesman  can  always  help  the 
buyer'  is  a  good  thought  to  memorize,  and  we  make 
it  our  general  practice  here  to  look  at  every  sam- 
ple, whether  we  buy  or  not.  We  have  many  times 
gained  an  advantage  wc  would  otherwise  have  sac- 
rificed to  a  competitor  had  we  failed  to  do  this. 

"But  beyond  this,  competitors  are  constantly  de- 
vising new  selling  schemes,  new  advertising  meth- 
ods, new  ways  of  displaying  stock,  creating  new- 
bargains  and  going  after  local  trade  along  chan- 
nels never  before  attempted  in  this  city,  and  the 
merchant  who  gets  there  first  usually  wins  out. 

"Accordingly,  we  are  never  satisfied  with  present 
methods  of  doing  business.  We  are  constantly 
seeking  ways  and  means  of  increasing  the  efficiency 
of  our  sales  people,  of  making  our  advertising  pro- 
duce better  results,  of  turning  out  better  window 
displays  and  arranging  our  counters  and  showing 
off  our  stock  so  tliat  it  will  appeal  to  customers  as 
indicated  by  a  constantly  increasing  volume  of  sales; 
and  we  aim  to  turn  over  our  goods  rapidly  enough 
to  enable  us  to  keep  our  stock  always  a  bit  in  ad- 
vance of  the  times.  By  cultivating  a  spirit  of  dis- 
satisfaction with  present  attainments,  we  maintain 
unflagging  interest  in  our  work  and  keep  the  pub- 
lic from  becoming  indifferent  to  our  store.  Prog- 
ress and  prosperity  arc  well  nigh  synonymous  terms, 
and  by  "hitching  our  wagon  to  a  star'  we  at  least 
avoid  getting  stuck  in  the  mud  and  falling  behind 
in  the  race  for  more  and  better  trade." 


COMPETITION  WITH  LOW  PRICED  OOODS 

( Concluded  from  page  28. ) 

feet  of  our  establishment,  and  they  do  a  big  busi- 
ness, but  I  do  not  pay  any  attention  to  them.  In 
fact,  I  find  that  some  people  prefer  to  come  to  our 
store  and  pay  two  or  three  cents  more  for  the  same 
article  they  can  buy  at  the  5  and  10-cent  store,  in 
order  to  avoid  the  crowd. 

"My  one  experience  with  a  5  and  10-ccnt  depart- 
ment taught  me  a  lesson  I  shall  never  forget,  and 
my  advice  is,  have  nothing  to  do  with  such  a  de- 
partment. It  will  prove  costly  and  lose  trade  in 
the  end,  and  people  will  think  better  of  the  store 
that  carries  a  good  class  of  goods,  charges  right 
prices  for  it.  and  gives  them  first-class  delivery 
service,  as  well  as  a  corps  of  intelligent  and  cour- 
teous clerks.  Such  a  department  store  has  noth- 
ing to  fear  from  competition  with  the  5  and  10- 
cent  store." 
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How  a  St.  Louis  House  Used  Demonstrations  to  Boost  January  Sales,  and 
Doubled  All  Previous  January  Business.    How  the  Reposition  was  Conducted 

By  E.  H.  WADE 


E  HAD  BEEN  so  successful  in 
operating  demonstrations  from 
time  to  time  on  a  small  sole," 
w  rites  Mr.  E.  H.  Wade,  mana- 
ger of  the  House  Furnishings 
)c]>artment  of  the  William 
!arr  Dry  Goods  Company,  St. 
Louis,  Mo.,  "that  early  last  fall, 
w  lien  I 


was   i  n- 

formed  by  the  head  of  tin- 
house  that  for  the  month  of 
December  he  had  arranged 
to  allow  me  the  entire  base- 
ment of  our  store  for  our 
toy  business,  I  immediately 
suggested  to  him  the  idea  of 
conducting  a  mammoth  in- 
dustrial exposition  to  occu- 
py this  same  large  space 
during  the  month  of  Janu- 
ary, arranging  to  open  the 
exhibit  at  the  close  of  the 
toy  season,  allowing  "tie 
week  between  Christmas  and 
New  Years  to  rearrange  the 
basement,  build  and  decorate 
the  booths  and  install  the  ex- 
hibits. This  pro|H>sition  ap- 
pealed to  him  and  he  advised 
me  to  go  ahead. 

"We  at  once  opened  cor- 
respondence   with  such 

manufacturers  as  we  considered  were  the  leaders 
in  their  particular  lines,  and  am  pleased  to  say  that 
when  we  opened  our  exposition  every  booth  had 
been  engaged,  and  everybody  was  on  hand  to  at- 
tend to  the  opening  of  their  displays  on  January  3. 
In  a  word,  the  entire  exhibit  opened  promptly  as  an- 
nounced in  advance,  without  a  hitch. 

Largest  Exposition  Ever  Operated 

"We  believe  without  a  doubt  that  the  exposition 
was  the  largest  of  the  kind  ever  operated  in  this 


E.  H.  w  \nr. 


country'.  It  occupied  a  full  city  block  in  length 
by  a  half  city  block  in  width,  every  inch  of  that 
space  lieing  devoted  to  l«)oths,  with  the  exception  of 
the  room  needed  for  good  broad  aisles  to  accom- 
modate the  crowds  who  patronized  our  free  show 
throughout  the  month  of  January  from  the  opening 
hour.  Stormy  weather  had  no  apparent  effect  upon 
the  attendance ;  the  people  came  regardless  of 
weather  conditions  every  day 
in  the  week,  and  stayed  for 
hours  at  a  time. 

"The  show  has  been  pat- 
ronized by  the  best  class  of 
people  in  St.  Louis,  and  we 
saw  the  same  faces,  in  many 
ca>e>.  day  after  day,  always 
interested,  at  one  or  another 
of  the  broths  or  lectures.  As 
our  house  furnishing  goods' 
business  for  January  has 
been  more  than  double  the 
business  of  any  January  in 
the  history  of  the  house,  we 
consider  the  industrial  exhi- 
bition has  been  a  great 
success. 

How  the  Booths  Were  Con- 
structed 

"We  were  liberal  in  the 
size  of  the  booths,  none  of 
them  being  less  than  7x10 
feet,  while  several  of  the 
more  important  booths  were 

X  x  20  feet. 

"The  decorative  scheme  was  carried  out  in  bunt- 
ing of  dainty  colorings,  such  as  pink  and  white, 
light  green  and  white,  yellow  and  white,  red  and 
white,  as  well  as  other  pleasing  combinations,  mak- 
ing a  beautiful  collective  effect. 

"We  ran  in  an  extra  gas  supply  pipe  and  connect- 
ed up  eas  hot  plates  and  ranges  for  the  use  of  all  the 
exhibits  that  required  it 
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"a  fair  idea  of  the  extent  of  our  DEMONSTRATIONS." 


A  CITY  BLOCK  IN  LENGTH  BY  HALF  A  BLOCK  IN  WIDTH. 
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What  Was  Exhibited 

"In  addition  to  a  complete  line  of  house  furnish- 
ing goods,  we  h;ul  some  dozen  food  exhibits  to  give 
variety  to  the  show,  while  at  all  the  booths  devoted 
to  the  latter,  such  foods  as  preserves,  jams,  cheese, 
beef  boullions  anil  sou;js,  cereals,  fancy  desserts, 
jellies  and  ice  cream,  coffee  and  chocolate  were 
served  free.  This  feature  was  a  very  interesting 
p;irt  of  the  exhibit,  and  was  much  appreciated  In 
our  customers. 

The  Lecture  Auditorium 

"tine  of  the  greatest  features  of  our  exhibit  was 
our  lecture  auditorium  where  lectures  on  domestic 
science  were  delivered  twice  daily.  All  the  cook- 
ing at  these  lectures  was  done  by  electricity,  our 


Luncheon  to  Buyers  and  Department  heads 

"A  pleasant  incident  connected  with  our  exposi- 
tion was  a  luncheon  tendered  to  the  buyers  and 
heads  of  departments  of  the  store  by  the  Natural 
Food  I'cmpany,  one  of  our  exhibitors,  w  ho  conduct- 
ed a  complete  miniature  factory  where  they  made 
shredded  wheat  biscuit  and  triscuit.  and  a  lunch 
parlor  in  charge  of  Mrs.  Dwelle,  where  they  served 
their  products  hot  from  the  oven.  It  was  the  unani- 
mous opinion  of  the  thirty-four  guests  who  partici- 
pated in  the  luncheon,  that  it  was,  without  excep- 
tion, the  daintiest  served,  best  cooked  ami  nicest 
l»ai)<]Uet  they  had  ever  had  the  pleasure  of  attend- 
ing. After  the  luncheon  was  served,  the  guests  ten- 
dered Mrs,  Dwelle  and  her  assistants  with  a  vote  of 


Learn  to  Cook  Better— Visit  Our  Industrial  Exposition  Tomorrow 
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model  kitchen  being  fitted  up  with  a  complete  elec- 
trical cooking  outfit.  This  alone  was  a  valuable 
feature,  as  we  demonstrated  at  these  lectures  elec- 
tric broilers,  toasters,  ovens,  coffee  percolators,  chaf- 
ing dishes,  waffle  irons,  hot  plates,  tea  kettles  and 
all  that. 

"Mrs.  F.  Violet  Sanborn,  the  eminent  authority 
on  cooking,  and  platform  lecturer  on  domestic  sci- 
ence conducted  the  morning  lecture  from  10  to  12 
o'clock,  preparing,  cooking,  serving  and  lecturing 
on  five  different  dishes  each  day,  as  will  be  seen  bv 
referring  to  the  advertisement  we  are  sending  you 
headed  "Learn  to  Cook  Better."  Wc  gave  a  way- 
printed  recipes  of  all  of  Mrs  Sanborn's  newest 
dishes  nt>t  to  be  found  in  her  regular  cook-book. 

"The  afternoon  lectures  were  conducted  by  Mrs. 
Carrie  E.  Dwelle,  a  graduate  of  the  Oread  Institute 
and  l'.oston  School  of  Cooking.  She  was  a  highly 
cultured  lady  of  very  pleasing  address.  Mrs.  Dwel- 
led lecture  demonstrations  were  conducted  wholly 
Hy  the  use  of  a  chafing  dish 


thank-,  ami  presented  Mrs.  Dwelle  with  a  beautiful 
bouquet  of  American  Ueauty  roses. 

Wide  Extent  of  the  Show 

"  The  number  of  booths  used  during  our  Indus- 
trial Exposition,  illustrated  in  the  accompanying 
photographs,  hardly  give  a  fair  idea  of  the  extent 
of  our  demonstrations,  as  in  sone  of  these  booths 
several  exhibits  were  conducted.  For  example,  in 
one  booth  we  demonstrated  the  Fireless  Cooker, 
the  Savory  Roaster,  the  Ohio  Steam  Cooker  and 
the  Exposition  Toaster.  In  several  other  booths 
as  many  as  twenty-five  or  thirty  special  kitchen 
utensils  were  demonstrated,  some  booths  employing 
five  to  six  demonstrators.  In  the  case  of  large 
lines  like  enamelwarc,  aluminum  ware,  etc.,  entire 
W  ilis  were  devoted  to  the  one  line. 

"So  highly  gratified  arc  we  at  the  success  of  our' 
(■rand  Free  Industrial  and  Domestic  Science  Edu- 
cational Exposition  that  we  are  now  considering 
making  this  a  permanent  feature  of  our  House  Fur- 
nishing Department." 
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How  Iinterprising  House  Furnishing  Dealers  Advertise 
Their  Wares.  What  They  Say.  And  How  They  Say  It 


jE  ARE  particularly  proud  of  this 
Department  of  the  House  Fur- 

Wig*  \:  u.n  .  Review  this  month, 
Sjj  because  a  large  share  of  the  ad- 
gjg  vi-rtiM  tnents  we  reproduce  have 
lx-cn  sent  in  for  criticism.  This 
means  that  this  department  must 
\k  helpful  to  the  trade,  and  that 
it  is  being  read  with  interest. 
We  trust  that  every  house  fur- 
nishing dealer  in  the  country 
will  take  advantage  of  the  op- 
portunity it  affords  to  discuss 
ways  and  means  of  making  their  advertising  copy 
"pull"  good  results,  and  also  of  comparing  the 
typographical  arrangement  and  layout  of  their  own 
advertising  with  that  of  others. 


Mr.  N.  C.  Myers,  buyer  of  china,  glass,  silver  and 
house  furnishings  for  Miller,  Rhoads  &  Schwartz, 
of  Norfolk,  Va.,  writes:  "I  am  open  for  sugges- 
tions in  the  way  of  improving  my  'ads.'  Of  course, 
I  realize  cuts  would  help  the  appearance  of  my  ad- 
vertisements, but  whether  they  would  sell  any  more 
goods  or  not  is  a  question. 

"Where  it  is  a  case  of  cuts  and  short  descriptions, 
or  no  cuts  and  full  descriptions,  I  prefer  the  latter. 

"Every  woman  knows  the  moment  she  sees  'dish 
pans'  that  it  is -the  same  shape  as  the  ones  she  has 
used  all  her  life,  but  she  does  not  know  the  quality, 
size,  color,  price,  special  features,  etc.,  unless  you 
tell  her  in  words. 

"When  your  space  is  limited  and  you  use  cuts, 
you  are  bound  to  have  to  cut  descriptions.  There 
arc  some  cuts  that  will  show  special  features  of  an 
article  more  forcibly  and  in  less  space  than  you 
can  tell  it  in,  but  I  am  speaking  of  the  general  line 
of  household  goods,  where  at  best  the  cut  will  show 
but  shape,  and  shape  only. 

"I  would  like  to  illustrate  with  the  best  cuts  I 
could  get  (half  tones,  if  possible)  every  article  I 
advertise,  but  as  cuts  cat  up  space  and  space  is  hard 
to  get  and  costs  a  lot  of  money,  I  prefer  to  adver- 


tise more  articles  with  fuller  descriptions  than 
would  be  possible  were  1  to  show  illustrations.  1 
believe  honest  descriptions  outweigh  illustrations 
two  to  one. 

"1  am  glad  to  see  you  reproducing  ads.  from  va- 
rious sources,  but  hardly  consider  mine  good  enough 
for  that  purpose,  yet  1  will  not  deny  tliat  some  of 
them  have  pulled  very  satisfactorily.  1  get  a  great 
many  valuable  ideas  from  your  paper  and  find  con- 
siderable meat  for  my  'ads'. from  the  advertisements 
that  grace  the  pages  of  the  House  Furnishing 
Review.' 

Three  of  Mr.  Myers'  ads.  are  reproduced  on 
the  opposite  page,  one  being  located  in  the  upper 
right-hand  corner  of  the  last  column,  another  in 
the  middle  of  the  same  column  entitled  "Colonial 
Glassware,"  the  third  being  the  single-column  ad. 
adjoining  these  two,  which  is  headed  "Demonstra- 
tion and  Sale  of  Aluminum  Cooking  Utensils."  As 
will  be  seen,  all  three  advertisements  contain  no 
illustrations,  unless  you  can  call  the  trade-mark  or- 
namenting the  single-column  ad.  an  illustration. 
From  a  typographical  point  of  view,  the  ads.  arc 
well  dislpaycd,  well  arranged,  and  we  can  suggest 
no  improvements.  Moreover,  they  make  mighty 
good  reading,  and  if  description  alone  can  sell  goods 
there  is  no  reason  why  these  excellent  advertise- 
ments should  not  produce  results. 

Strikingly  Illustrated  Advertisements 

•  Side  by  side  with  Mr.  Myers"  aluminumware 
demonstration  advertisement  is  another  on  precise- 
ly the  same  subject  by  the  Schoedingcr-Marr  Com- 
pany, of  Columbus,  Ohio.  Place  these  two  adver- 
tisements, which  are  of  precisely  the  same  size,  side 
by  side  among  the  advertisements  that  adorn  the 
average  newspaper,  and  which  of  the  two  will  at- 
tract the  most  attention  and  be  read  first— the  illus- 
trated ad.  or  the  one  without  illustrations?  Yet 
note,  if  you  please,  that  the  Schoedingcr-Marr  ad. 
is  chockfull  of  good,  solid  selling  talk,  although  of 
course,  it  does  not  contain  as  much  reading  matter 
as  Mr.  Meyers'  ad.  Now  the  cut  used  in  the  illus- 
trated ad.  was  probably  furnished  by  the  manufac- 
turers of  the  roaster,  so  that  the  expense  involved 
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was  no  greater,  so  far  as  illustrations  are  concerned, 
in  the  one  than  in  the  other.  We  believe  almost 
anybody  will  admit  that  the  illustrated  ad.  is  the 
better  of  the  two,  and  we  think  it  would  be  safe  to 
wager  that  it  produced  better  results. 

Advertising  China  and  Glass 

Compare,  also,  Mr.  Myers'  "Colonial  Glassware" 
advertisement  with  Tull  &  Gibbs'  "French  Dinner- 
ware"  ad.  The  latter  firm  are  located  at  Spokane, 
Washington,  and  the  copy  they  show  is  unusually 
striking  and  effective.  'Full  &  Gibbs  have  gone 
Mr.  Myers  one  better,  and  given  in  the  same  rela- 
tive space  more  items  and  prices  than  did  Mr.  Mey- 
ers. Such  crowding  is  always  doubtful,  and  in 
this  respect  Mr.  Meyers'  copy  is  superior.  Yet  the 
design  that  ornaments  the  head  of  the  Western  ad., 
although  a  purely  conventional  one,  makes  it  attract- 
ive to  the  eye.  and  its  well-displayed  head-lines  and 
characteristic  signature  at  the  bottom  make  it  un- 
usually readable.  China  and  glassware  arc,  in  a 
measure,  art  goods,  and  to  our  way  of  thinking  re- 
quire dignified  treatment  in  advertising  as  well  as 


store  display.  Both  ad-smiths  have  given  it  such 
treatment,  and  both  advertisements  are  good,  but 
we  are  inclined  to  think  that  the  illustrated  ad. 
would  be  read  before  the  other,  if  placed  side  by  side 
011  a  printed  page.  Of  course,  the  ad.  that  attracts 
attention  and  is  read  first  is  bound  to  produce  the 
best  results. 

A  Leaf  From  Experience 

The  best  answer  wc  know  to  Mr.  Myers'  argu- 
ment is  a  leaf  from  the  experience  of  Mr.  Halpcrn, 
buyer  of  house  furnishings  for  the  Pettis  Dry 
Goods  Company,  Indianapolis.  Said  Mr.  Halpern, 
"Wc  advertised  one  of  our  kitchen  scales,  for  70 
cents,  without  an  illustration  on  one  occasion,  and 
sold  two  scales.  Later  we  showed  a  cut  of  the  same 
article,  priced  at  89  cents,  and  sold  thirty-four 
scales.  Our  experience  proves  to  us  that  advertis- 
ing without  the  use  of  illustrations  is  decidedly  un- 
profitable." The  Rkvif.w  would  be  glad  to  hear 
from  others  on  this  interesting  topic. 

Do  Small  Advertisements  Pay  ? 

Wc  arc  able  to  show  an  unusually  interesting  as- 
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sortmcfH  of  sitiKlc-column  .ids.  this  month,  sonic 
illustrated,  and  some  depending  solely  upon  typo- 
graphical display  to  attract  attention. 

The  White  Hardware  Company's  ad.,  of  Nor- 
folk, V'a.,  and  the  J.  H.  Law  ad.,  of  Ashvillc,  N.  C, 
arc  both  four  inches  deep,  and  are  well  arranged  and 
well  written.  We  think  the  litter  ad.  would  have 
l>ecn  improved,  however,  if  Houscfurnishing  De- 
partment had  been  written  "House  Furnishing  De- 
partment." and  a  line  been  devoted  to  each  word. 
We  do  not  approve  of  hyphenated  words  among  dis- 
play lines,  particularly  in  so  small  an  announcement 
as  this. 

The  two  single-column  ads.  by  Charles  Dono- 
frio.  of  Phoenix,  Ariz.,  and  F.cck  &  Egan.  of 
Adrian,  Mich.,  are  both  five  inches  deep,  and  are 
good  examples  of  how  to  make  small  advertisements 


pay.  "We  Would  Rather  Show  You  Than  Tell 
You,"  is  a  strong  catch-linc.  suggesting  quality  and 
a  line  of  goods  that  will  bear  close  inspection,  while 
the  words,  "Let  Me  Furnish  Your  New  House,"  is 
equally  good,  giving  at  a  glance  a  very  good  in- 
sight into  what  class  of  goods  may  1>e  expected  to 
be  on  sale  at  Donofrio's  store. 

The  Clark  Hardware  Company's  ads.,  of  James- 
town, N.  Y.,  call  attention  to  a  pitfall  that  awaits 
those  who  use.  without  discretion,  the  cuts  provided 
by  manufacturers.  Instead  of  placing  these  two 
electros  together,  they  should  have  Itcen  placed  in 
separate  positions  in  the  newspaper  with  the  signa- 
ture of  the  firm  beneath  the  words  "For  Sale  By," 
or  else  the  words  should  have  been  routed  out. 
Such  electros  make  mighty  effective  ads.  when  used 
as  it  is  intended  they  should  be,  but  dealers  should 
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"WE  WERE  LIBERAL  IN  TBI  SIZE  OF  BOOTHS."    (SEE     PACE  33.) 


lake  pains  not  to  follow  the  "horrible  example"  here 
shown. 

We  regard  the  two-column,  page-length  ad.  of  J. 
N.  Adams  &  Company,  of  Buffalo.  N.  Y..  as  unusu- 
ally good.  The  use  of  the  design  at  the  top  of  the 
ad.  is  particularly  effective,  first  because  of  its  or- 
iginality, and  again  because  it  is  pertinent  to  the 
class  of  goods  advertised  below.  The  absence  of 
cuts  in  the  reading  matter  is  noticeable,  and  yet  the 
typnjrraphical  arrangement,  the  tasteful  use  of  box 
borders,  and  the  plentiful  sprinkling  of  white  mar- 
gin make  the  ad.  pleasing,  attractive  and  readable. 

"Abbott's"  ad.,  shown  in  this  section,  was  part  of 
a  two-pice  circular  mailed  to  the  customers  of  this 
enterprising  Passaic.  N.  J.,  concern.  Mr.  A.  D. 
Bolton,  the  House  Furnishing  Department  mana- 
ger, writes,  "This  is  one  of  our  January  sale  ads. 
which  seems  to  us  to  be  a  trade-eretter.  as  this  way 
of  advertising  always  brings  good  results."  As  will 
be  seen.  Mr.  Bolton  believes  in. plenty  of  cuts  and 
has  taken  up  no  small  part  of  his  space  with  a  mere 


ornament,  "The  Kitchen  Furnisher."  Nobody  will 
deny  that  his  copy  is  attractive,  readable  and  right 
to  the  point  in  every  particular.  The  giving  of 
prices  is  always  advisable,  and  we  can  suggest  no 
improvements. 

"A  Grand  Free  Industrial  Exposition,"  the  half- 
page  ad.  by  the  William  Barr  Company,  St.  Louis, 
Mo.,  particulars  of  which  will  be  found  elsewhere 
in  this  issue,  is  one  of  the  best  announcements  of  its 
kind  we  have  seen.  The  one  illustration  employed 
jrives  point  to  the  ad.,  making  it  intelligible  without 
reading  more  than  the  headline.  The  introduction 
is  good,  and  the  use  of  box  borders  of  uniform  size 
makes  the  advertisement  artistic  and  pleasing  in 
appearance,  while  at  the  same  times  the  catch-lines 
heading  each  section,  together  give  in  one  com- 
prehensive glance  an  idea  of  the  extent  of  the 
exposition.  Other  ads.  could  be  made  up  to  appear 
as  well,  but  few  could  be  designed  to  do  its  work 
better. 
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God  Loves 


We  may  be  exceeding  the  bounds 
of  propriety  in  declaring  that  God 
the  Optimist    jovcs  ,)ie  „pt;mjst,  but  we  are  at 

least  certain  that  He  docs  not  love  the  pessimist. 
The  rock  foundation  of  all  religions  from  Confu- 
cius to  Christ  has  been  faith,  and  whether  men  be 
religious  or  not,  evcrylwdy  who  is  anybody  in  the 
business  world  of  to-day  acknowledges  that  faith 
underlies  commercial  and  national  prosperity.  This 
is  sufficiently  demonstrated  by  the  fact  that  the 
moment  business  men  lose  confidence  money  dis- 
appears from  sight  and  panic  conditions  prevail. 
If  anybody  doubts  that,  let  him  remember  the  clos- 
ing weeks  of  M107. 

One-twelfth  of  the  year  1908  has  passed  into  his- 
tory. January  has  seen  what  we  have  declared 
would  lie  the  case  all  along' — the  return  of  easy 
money.  This  has  been  proven  by  the  fact  that 
thousands  of  men  have  returned  to  work,  not  only 
in  the  iron  industry,  which  is  in  a  measure  the  ba- 


rometer of  the  business  situation  in  this  country,  but 
in  diverse  manufacturing  enters  scattered  all  over 
the  United  States. 

To  those  who  need  to  Ik  shown,  surely  January 
has  given  evidence  enough  that  there  is  ground  for 
abundant  confidence  as  to  the  future,  and  the  time 
is  now  ripe  for  the  optimist  to  resume  his  rightful 
]>osition  of  authority  throughout  the  country.  Let 
buyers  and  dealers  everywhere  renew  stock,  and 
thus  give  manufacturers  and  the  laboring  classes 
all  they  can  do.  The  latter  will  reward  the  buyer 
by  purchasing  the  commodities  he  has  had  to  do 
without  during  the  days  of  his  idleness,  I-et  manu- 
facturers and  business  men  generally  pay  their  bills, 
taking  advantage  of  their  usual  discounts  and  start 
the  circulation  of  the  country  into  life-giving  mo- 
tion. Then  sh  ill  the  semi-panic  of  1907  pass  for- 
ever into  that  oblivion  it  merits,  and  1008  come  into 
its  own. 


Our  leading  article  this  month  is  sug- 
^*'c  gested  by  a  query  sent  us  by  an  Illinois 
brother.  We  have  tried  to  make  the  na- 
ture of  bis  problem  plain,  and  we  have  asked 
two  practical  men.  who  have  had  years  of  experi- 
ence in  the  trade  to  help  him  meet  his  difficulty 
rightly 

We  think  they  have  done  their  work  well. 

P.ut  the  point  of  all  this  is :  When  in  doubt  on 
any  point.  Ask  LTs.  We  may  not  know  everything 
about  the  house-furnishing  trade,  but  we  do  know 
where  we  can  find  out  the  things  you  want  to  know- 
about.  The  Review  is  in  business  to  be  of  practi- 
cal, every -day,  common-sense  service  to  members 
of  the  trade,  and  we  hope  our  readers  will  learn  to 
lean  on  us  hard. 


Not  long  since,  the  mem- 
bers and  employees  of  a 
Minneapolis 


company  enjoyed  an  unique  banquet  to  cele- 
brate the  closing  of  a  successful  year  and 
as  the  outcome  of  an  interesting  contest.  It 
seems  the  firm  offered  its  salesmen  an  extra 
commission  on  all  sales  for  a  given  period 
preceding  Christmas,  and  to  make  the  mat- 
ter more  exciting,  the  salesmen  were  divided 
into  two  teams,  with  captains  over  each,  and  it  was 
agreed  the  team  ending  the  stipulated  period  witr> 
a  smaller  total  of  sales  than  the  other  should  pay 
for  the  banquet  out  of  its  extra  commissions.  At 
the  finish,  the  total  of  sales  showed  a  difference  of 
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only  a  few  dollars,  which  proves  the  contest  was 
a  close  and  exciting  one  It  strikes  us  that  a  simi- 
lar contest  between  the  various  sections  of  the 
House  Furnishing  Department  of  some  of  our 
large  city  stores  would  boost  sales  some  and  create 
a  better  esprit  de  corps.    What  think  you.  brothers? 


Have    vou    ever    stopped  to 
Help  the  Editor  (hjnk  ^  t]]e  I,(Ij(or  canwJl  f,o 

Help  Vou  it  al[  without  your  help  and  co- 
operation? The  Hoisii  Furnishing  Review  is 
the  trade  paper  of  the  trade  only  when  every  buyer 
and  department  manager,  every  house  furnishing 
dealer  and  manager  of  five  and  ten-cent  stores  not 
only  reads  the  Review  every  month,  but  contrib- 
utes to  its  columns. 

That  trade  paper  is  best  and  most  helpful  that 
contains  the  greatest  amount  of  information  written 
by  brothers  in  the  trade,  who  are  up  against  haril 
problems  they  want  solved,  or  who  take  the  time 
and  trouble  to  tell  the  Editor  some  of  the  inter- 
esting things  that  arc  happening  nut  on  the  firing 
line. 

Frc(]iientlv,  no  doubt,  the  Editor  publishes  some 
ideas  that  seem  to  somebody  in  the  trade  imprac- 
tical and  visionary ;  his  plans  will  work  somewhere, 
but  they  won't  fit  all  conditions.  Don't  be  content 
with  telling  yourself  that  you  wish  you  had  a  chance 
to  "say  something;"  sit  down  then  and  there  and 
write  the  editor  what  you  think.  He  won't  get 
mad  and  throw  your  contribution  in  the  waste-bas- 
ket. He  will  be  tickled  to  death  to  hear  from  you. 
and  so  will  every  other  brother  in  the  trade  who 
reads  your  story  in  the  Review. 

We  want  and  welcome  letters,  suggestions,  and, 
a1>ove  all,  practical  ideas  from-  even  the  humblest 
house  furnishintr  dealer,  for  thus  it  comes  to  pass 
vou  help  the  Editor  help  you. 


The  announcement  of  the  incor- 
Co-operatlon    poration  of  a  wcH-known  Ohio 

In  Business  house  furnishing  goods  estab- 
lishment, conducting  a  main  store  in  Columbus  and 
thirteen  branch  stores  in  as  many  different  Ohio 
Cities  and  towns,  takes  on  more  than  passing  in- 
terest in  view  of  the  fact  that  some  of  the  young 
men  at  the  head  office,  and  the  managers  of  the 
branches  will  have  a  financial  interest  in  the  new- 
corporation.  Thus,  the  men  who  have  aided  in 
building  up  the  business  to  its  present  large  pro- 
portions, will  not  be  left  out  in  the  cold  upon  the 


re-organization  of  the  firm,  to  conform  to  the  mod- 
ern corporate  way  of  doing  business,  and  a  fresh 
impetus  to  new  heights  of  attainment  is  given  to 
every  ambitious  man  in  the  company's  employ. 

All  too  often,  heads  of  concerns  forget  the  obli- 
gations they  are  under  to  competent  and  hard- 
working employes,  whose  efforts  have  contributed 
to  their  rise  from  small  beginnings  to  affluence  and 
power,  and  it  is  refreshing  to  sec  such  evidences 
that  there  is  at  least  an  occasional  house  that  ap- 
preciates and  rewards  the  co-operation  of  its  assis- 
tants whose  ability  has  contributed  to  its  success. 

We  believe  the  time  is  coming  when  business  men 
everywhere  will  realize  that  there  are  two  forms 
of  "vested  capital:  one  being  money,  and  the  other 
services,  the  httcr  quite  as  valuable  an  asset  as  the 
former,  as  without  capable  assistants  money  invest- 
ed may  be  altogether  lost,  or  earn  less  dividends 
than  it  should. 

The  hope  of  future  advancement  in  salary  pro- 
vides the  chief  inducement  to  ambiitious  men  to- 
day to  exert  themselves  to  their  utmost  on  their  em- 
plover's  behalf;  the  knowledge  that  proven  capa-  . 
bility  would  lead  to  a  pecuniary  interest  in  their  em- 
ployers' business  would  furnish  the  strongest  pos- 
sible incentive  to  that  stability,  intelligent  service 
and  unremitting  effort  which  makes  the  working 
staff  of  any  concern  its  most  valuable  and  dividend- 
earning  asset. 


Don't  be  afraid  to  impart  what 
Impart  What    yQu  knQw  tQ  othefg  when  u  je 

You  Know  something  that  may  help  them 
without  hurting  you.  Pointers  that  are  kept  to 
one's  self  get  rusty  like  the  gold  pieces  that  a  miser 
stows  away  in  a  dark  crevice.  Gold  was  brought 
into  the  honest  daylight  and  minted  for  the  ex- 
press purpose  that  it  should  circulate  for  the  bene- 
fit of  all— and  the  same  is  true  about  the  facts  that 
men  dig  from  the  mines  of  experience. 


0000  CHEER 

Ton  much  rest  means  rust. 


Don't  overcapitalize  yourself. 


Don't  gulp  your  pleasure — sip  it. 


In  the  open  is  the  only  place,  after  all. 


Have  you  murdered  any  game  this  year? 
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Furnishing  Dealers  to  Attract  Attention  end  Sell  Their  Ooods 


Bright  Catch  Lines 

Simply  the  Finest  Display  the  City  has  ever  Known. 

High  in  quality— Low  in  Price. 

It's  an  Excellent  Time  to  Furnish  your  Home. 

We  Want  to  Emphatically  Say. 

Take  Your  Share  of  the  Saving. 

A  Gala  Day  lor  the  Thrifty  Housewife 

A  Buying  Opportunity  that  None  Should  Miss. 

Surplus  Stock  Sate  without  Precedent. 

Here  is  Your  Opportunity  to  Save  Money. 

It's  Economy  to  Buy  of    Now. 

Littleness  in  Price  is  What  We  Always  Offer  You. 

Good  Reading  for  Frugal  Folks. 

News  of  Marvelous  Price  Savings. 

Enamel  Ware  at  Immense  Saving. 

Every  Housewife  Will  Welcome  This  Great  Event. 

For  a  Quick  Run. 

Big  Savings  cm  Little  Things. 

Demonst  ration* 

"The  household  and  kitchen  department  of  the  William 
Barr  Dry  Goods  Company's  store  will  b«  a  Mecca  of 
industrious  housewives  during  the  month  of  January, 
when  a  great  exposition  ol  new  kitchen  utensils  and  new 
foods  will  be  held. 

"There  will  be  fifty  booths  in  which  new  articles  of 
food  or  new  patented  kitchen  utensils  will  be  used,  and  in 
every  booth  where  an  article  of  food  will  be  demonstrated 
lunches  wilt  be  served.  Every  morning  at  10  o'clock  Mrs. 
I".  Violet  Black,  a  prominent  author  on  the  cuisine  and 
well-known  platform  lecturer,  will  give  daily  lectures  and 
demonstrations  on  the  art  of  preparing,  cooking  and  serv- 
ing dainty  foods.  Mrs.  Black  will  do  her  cooking  by  elec- 
tricity. 

"Manager  Wade,  of  these  departments,  has  arranged 
thin  exposition  to  instruct  and  educate  the  housewife  in 
the  better  performance  of  her  duties  and  bring  to  her 
attention  many  labor-saving  devices  needed  in  the  mod- 
ern kitchen.  Every  new  kitchen  utensil  will  be  demon- 
strated. 

"Lunches  will  be  served  daily,  and  visitors  can  enjoy  a 
dainty  lunch  from  soup  to  nuts."— Wx.  Bam  D«y  Goods 
Co.,  St.  Louis,  Mo. 

• 

Tableware 

"French  Dinnerware  One-Quarter  Less.  Your  oppor- 
tunity to  buy  French  china  dinnerware,  in  rose  decora- 
tion, with  heavy  gold-stippled  edges,  knobs  and  handles. 
Notice  how  cheaply  you  can  have  a  set  or  a  few  pieces 
of  high-grade  china  "—Ti  ll  &  Guwis,  Spokane,  Wash. 

"Remarkable  Sale  of  Dinner  Sets.  This  sale  represents 
five  hundred  Dinner  Sets  in  twenty-one  different  decora- 
tions, and  it  is  positively  the  greatest  bargain  event  in 


China  announced  this  season.   We  have  made  extraordi 
nary  preparations  to  insure  its  success,  and  the  value,  the 
varieties  and  the  beautiful  decoration  will  undoubtedly  be 
a   distinct    revelation."— William   Bam  Company,  St. 
Louis.  Mo, 

Kitchen  Cabinets 

'The  Hoosier  Kitchen  Cabinet.  This  popular  cabinet  is 
of  excellent  construction,  with  every  modern  convenience 
for  the  busy  housewife.  Materials  the  finest  and  finish 
attractive  and  durable."— D.  Sou  mess'  Fu«nitu«e  Com- 
pany, Sl  Louis,  Mo. 

"Good-Bye,  Kitchen  Troubles!  That's  what  happens 
when  a  — ■ — —  cabinet  is  placed  at  your  wife's  command 
Cost  a  trifle  more  than  imitations,  because  they  arc  the 
first  and  best.  They  save  worry,  dirt,  inconvenience  and 
more  to  vour  liking — money." — r'txn  &  Hass,  York  City, 
Pa. 

Carpet  Sweepers 

"The  Gift  of  Gifts-A  Bissell  Carpet  Sweeper.  You 
can't  select  an  article  at  double  the  cost  that  will  con- 
tribute as  much  genuine  pleasure  and  satisfaction  to  a 
friend  as  a  Bissell  "Cyco"  Carpet  Sweeper.  Made  of  the 
richest  woods,  hand  polished  and  with  metal  parts  all 
nickeled,  the  Bissell  makes  a  most  appropriate  and  ac- 
ceptable wedding  gift  and  will  be  a  constant  reminder  of 
the  giver  for  many  years."— L.  B.  Van  Wacenkn  Com- 
pany, Kingston  and  Rondout.  N.  Y. 

Lamps  that  are  Works  of  Art.  By  doing  the  largest 
lamp  business  in  the  Hast  last  year  the  Prince  stores  have 
secured  not  only  first  selection,  but  very  generous  price 
concessions  from  a  leading  manufacturer,  and  they  are  all 
here,  ready  to  be  snapped  up  by  people  who  admire  artis- 
tic lamps  and  who  appreciate  perfect  light-giving  quali- 
ties and  lew  prices." — Pwncr,  Allentown,  Pa. 

"Decorated  Banquet  Lamps  with  center  draft  burner, 
globes  to  match,  and  including  chimney.  An  entirely  new 
line  never  shown  in  the  city  before."— The  R  A.  Mo 
Whim  Company.  Fall  River.  Mass. 

"Electroliers  of  perfectly  beautiful  design  and  exquisite- 
ly rich  coloring  illumine  our  store  from  the  extreme  front 
of  the  effect  that  they  will  give  properly  disposed  of  in 
your  home,  where  you  crave  softening  tones  or  brilliant 
liRlit  "-H  C  Fhanzheim  Company.  Wheeling.  W.  Va. 

"Special  as  Long  »s  They  Last  Saturday.  The  Famous 
Brownie  Turkey  Roasters.  10  Cents  Each  Every  house- 
keeper is  familiar  with  the  merits  of  the  famous  Brownie 
Turkey  Rcaster.  and  should  appreciate  the  opportunity  to 
get  one  at  this  little  price.   This  Roaster  is  Urge,  roomy 
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and  extra  deep.  It  holda  a  Urge  iited  turkey  or  four 
thickens;  has  tight  fitting  lid,  patent  steam  vent,  and  is 
well  made  and  finished  of  smooth  steel.  Genuine  $i  value." 
— Bincsch's,  Wilkcs-Barre,  Pa. 

The  D  Corona  Roaster.  Is  seamless.  It  is  always  sweet 
and  clean.  It  is  made  from  one  piece  of  steel  and  has  a 
rich,  Mark  enamel  finish.  It  is  self-basting.  Ntthing  can 
burn  in  it.  It  wives  25  per  cent,  of  the  usual  waste  of 
cooking.   Quickly  pays  for  itself."— Gk»ci  F.  Scott,  Clin- 


"One  Week  Demonstration  of  the  'Wear  Ever'  Alumi- 
num Self-Basting  Roasters.  Lightest,  Most  Durable. 
Quickest  Heating  and  Inexpensive.  These  Roasters  have 
many  wonderful  characteristics  which  make  them  superior 
to  any  other  Roaster.  Made  from  solid  aluminum,  and 
for  this  reason  there  is  nothing  to  chip,  rust  or  wear  out. 
Seamless,  easy  to  clean.  Miss  Btikey,  the  demonstrator, 
will  show  how  these  Roasters  can  be  used  with  excellent 
results  for  preserving  and  baking.  We  guarantee  every 
piece  of  Wear  Ever*  aluminum."— ScHoewnaw-MAKV  Co.. 
Columbus,  Ohio. 

"The  Savory  Roaster.  Seamless,  Satisfactory,  Sanitary, 
Airtight,  Self-Browning,  Self-Basting,  Seamless,  Can't 
Burn.  Needs  no  attention,  and  is  suitable  for  roasting 
meats  of  all  kinds.  This  is  different  from  all  other  roast- 
ers— it  is  entirely  seamless,  easily  Kept  clean,  no  chance 
for  grease  to  hide  away  in  the  comers.  The  concave  bot- 
tom collects  all  of  the  rich  juices,  the  heat  turns  this  into 
steam  which  condenses  all  over  the  meat  or  fowl,  making 
ir  a  perfect  roaster.  Guaranteed,  and  if  not  satisfactory, 
returned."— U.  S.  Auction  Syndicate  Canton,  O. 


"American  Cut  Glass:  Values  of  Unusual  Merit.  A 
splendid  collection  of  pieces  from  one  of  the  best  makers 
of  cut  glass  has  just  been  placed  on  sale.  The  lowness  of 
our  purchase  price  enables  us  to  excel  many  of  our  previ- 
ous best  efforts  at  price  giving.  Value  giving."— Ma«- 
shall  FntLD  tc  Company,  Chicago,  III. 

"China  ?nd  Cut  Glass  and  American  and  Foreicn  Made 
Artware  at  20  per  cent.  off.  Our  entire  stock  of  China. 
Cut  Glass  and  Artware  will  be  placed  on  sale  to-dav  at  a 
discount  of  jo  per  rent.  This  reduction  is  an  unusually 
hrge  one.  especially  at  this  season  of  the  yar,  when  the 
above-mentioned  merchandise  is  so  extensively  purchased. 
Fverv  article  to  be  offered  here  to-dav  is  ahsolut-ly  per- 
fect and  r.  of  the  very  best  quality.  The  va'ues  that  fig- 
ure in  this  sale  are  astonishingly  s-reat  and  the  display  of 
the  many  and  various  pieces  will  in  itself  maVe  worth 
whi'e  anv  visit  to  this  department  to-day."— Blocks.  Mem- 
phis. Tenn. 

"A  Maker's  Entire  Surplus  S'ocV  of  Rich  Cut  Glass 
Owing  to  the  present  "tight  money"  market  condit'ous,  is 
on  sale  purchased  by  us  at  one-third  to  one-half  less 
than  regular  prices.  An  almost  tinl'trn'ted  selection,  the 
verv  finest  grades,  a  collection  that  will  appeal  to  the  most 
critical  on  arcount  of  its  weight,  brilliant  sparkling  color- 
ing, rich  deeo  cuttings,  handsome  up-to-date  patterns  and 
■  "*— Tng  Fa»,  Chicago,  111. 


"The  Economy  Firclcss  Cooker.  Cook  your  meals  while 
you  do  your  shopping  in  the  Economy  Fireless  Cook 
Stove.  Place  your  vegetables,  meats,  etc.,  in  the  cooker 
at  1  or  2  P.  M ,  and  at  6  o'clock  the  dinner  is  ready  to 
«crvc.  As  there  is  no  evaporation  in  this  manner  of  cook- 
ing, less  w.iter  is  needed  than  by  the  old  method  of  cook- 
ing, and  thus  the  flavor  of  the  article  cooking  is  preserv- 
ed."— Donaldson's  Glass  Block,  Minneapolis,  Minn. 


Lnamelware 


of  this 
on  sale 


"Elite  F.namclware,  Undcrpriced.  Forty 
higtvgraJe  imported  Blue  and  White 
tomorrow  at  greatly  reduced  prices.  We 
mend  the  Elite  ware  too  highly.  Made  of  heavy  rolled 
steel  with  four  coats  of  pure  enamel,  and  guaranteed  to  be 
absolutely  free  from  all  substances  injurious  to  health. 
Latest  improved  patterns;  seamless  and  rivetless.  We 
guarantee  this  ware  to  give  absolute  satisfaction,  and  will 
exchange  any  article  that  fails  to  do  so." — GiaND  LcADtt. 
St.  Louis,  Mo. 

Highest  Grades  Blue  and  White,  and  White  and  White 
Imported  Enamelware  at  Sale  Prices.  Elite  Ware.  This 
is  the  genuine  Four  Coated  Austrian  Enameled  Ware — the 
Highest  Grade  Enamelware  on  the  market.  Every  piece 
guaranteed  to  give  entire  satisfaction.  'Silesia'  Wart. 
This  is  a  very  high-grade  imported  Enamelware,  made  in 
Germany,  with  four  coats  of  enamel  over  a  steel  body. 
Every  piece  fully  guaranteed.  Article  exchanged  or  money 
refunded  for  Any  Piece  That  Proves  Unsatisfactory. 

Bath  Room  Rttlags 

"Fine  Bathroom  Fittings.  This  week  in  the  House  Fur- 
nishing Department  we  offer  some  very  special  inducements 
in  the  line  of  fine  Bathroom  Fittings.  These  goods  are  alt 
of  first  quality,  heavily  nickel-plated  on  brass,  and  we  be- 
lieve our  assortment  is  unexcelled  ^or  beauty  of  design 
and  prices.  It  includes  Glass  Shelves,  Glass  Towel  Ban, 
Shaving  Mirrors,  Bath  Tub  Seats,  Shower  Bath  Sprays, 
and  everything  to  make  the  bathroom  both  convenient  and 
attractive     Wkavdi  Hardware  Co..  Rochester.  N.  Y. 


THAT  "HARVARD"  WINDOW 

In  our  Deccmher  issue  we  illustrated  a  hand*" 
window  display  shown  during  the  Christmas  holidays  by 


G,  Fox  tc  Company,  of  Hartford.  Conn.,  giving  credit  for 
tl  is  window  to  Mr  Frank  A.  Montie.  the  well  known  buy- 
c-  of  china,  crockery,  glassware  and  house  furnishings  for 
that  store. 

This  window,  in  which  the  word  "Harvard"  bore  »  con- 
spicuous place,  was  one  of  a  series  of  four  co'Iege  win- 
dows decorated  by  Mr,  J.  D,  Brower.  who  is  well  known 
among  the  trade  as  the  window  decorator  for  G.  Fox  & 
Company,  and  Mr.  Montei's  share  in  the  window  was  lim- 
ited to  providing  Mr.  Brower  with  the  materials  for  the 
display. 

This  correction  is  given  in  justice  both  to  Mr.  Brower 
and  to  Mr.  Montei.  Mr.  Brower  has  not  resigned  his 
position  as  window  trimmer  for  G.  Fox  tt  Company,  as 
some  seem  to  have  thought,  and  the  excellence  of  his  work 
azures  him  a  brilliant  future  in  hi$ 
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Uni,  Gorman  &  Hickx  have  incorporated  to  conduct  » 
department  store  at  Atlantic  City,  N.  J. ;  Capital,  $j<>.ooo 
Wm.  H.  Bell,  J.  J.  Gorman  and  Cleveland  W.  Higbre.  in 
corporators. 

Fairley  Bros,  and  the  Faibley  Mercantile  Company. 
of  Colorado  Springs,  Colo.,  have  combined  with  a  capi- 
talization of  $100,000,  and  the  business  will  be  conducted 
under  one  roof  in  the  future. 

Ike  Kuhn  will  open  a  new  department  store  at  Cham 
paign,  III.  in  the  near  future. 

W.  G.  Hcrpelshcimcr's  department  store,  Grand  Rapids, 
Mich.,  has  purchased  the  five-story  business  block  adjoin- 
ing their  great  building,  and  expect  to  enlarge  their  present 
structure  to  make  one  of  the  largest  department  stores  in 
the  West  and  the  large*!  in  Michigan. 

The  Thomas  Shephebd  Company,  Camden,  N.  J  .  have 
incorporated  to  conduct  general  department  stores;  capi- 
tal, $75,000.  Incorporators:  F.  R.  Henscll.  Wm.  F.  El- 
dell,  Jno.  A.  MacPcak. 

The  Spenuel  Hoi:se  Finishing  Company,  Denver. 
Col.,  has  tiled  articles  of  incorporation  increasing  their 
capital  from  $30,000  to  $300,000.  A  J.  Spcngel  is  presi- 
dent and  Ellen  C  Spcngel,  secretary. 

The  O'Connor  Dry  Goods  Company  has  been  opened 
for  business  in  Atlanta,  Ga.,  headed  by  P.  A.  O'Connor. 

The  Manufacturers'  Department  Store  Company, 
New  York,  has  been  incorporated  to  conduct  a  general  de- 
partment store  with  a  capital  of  $5,000.  Incorporators: 
Julius  C.  Kohn,  Esther  Frank,  Daniel  C.  Dalsimier. 

The  James  H.  Bunce  Company,  Middleton,  Conn.,  has 
been  incorporated  to  conduct  a  department  store,  with  a 
$125,000  capital,  starting  business  »ith  $65,000  of  its  capi- 
tal paid  in.  Incorporators:  James  H.  Bunee,  Jr.,  Rich 
ard  H.  Runcr,  and  Ed.  P.  Schaefcr,  all  of  Middletown. 

The  McGranaghan  Company,  Hancock,  N.  Y.,  has  been 
incorporated  to  do  a  general  merchandise  business,  with  a 
capital  of  $jo,ooo  Directors:  Hugh  McGranaghan.  Anna 
McGranaghan  and  Elizabeth  McGranaghan,  Hancock,  N  V 

The  Imperial  Glass  Company,  Bellaire,  Ohio,  one  of 
the  largest  factories  in  the  Ohio  Valley,  which  employ 
six  hundred  persons,  is  in  full  operation.  The  prospects 
cf  a  steady  run  arc  very  bright  as  a  large  number  of  or 
den  are  on  hand. 

The  J.  J.  Johnston  China  Company,  one  of  the  oldest 
mercantile  concerns  in  Norfolk,  Va .  has  been  reorganized 
and  incorporated  as  the  Johnston-Abbott  China  Company, 
and  has  moved  to  larger  quarters,  where  new  fixtures  and 
modern  business  equipment  are  expected  to  further  increase 
the  immense  business  of  this  company.  The  new  stock  in- 
cludes imported  and  domestic  chinaware,  chockery,  cu: 
glass,  art  pottery,  bric-a-brac,  brass  goods,  silver  cutlery. 


and  house  furnishing  goods.  The  officers  of  the  new  com- 
pany are  James  J.  Johnston,  president,  and  Fred  C.  Ab- 
hott,  secretary  treasurer. 

Thirty  potteries  and  clay  plants  in  the  Ohio  valley  near 
East  Liverpool.  Ohio,  resumed  operations  during  Janu- 
ary, giving  employment  to  eight  thousand  people.  The 
plants  have  been  idle  during  the  holiday  season. 

The  1(<>mi:r  Brooke  Glass  Company,  Jersey  City,  N.  J., 
lias  been  organized  m  manufacture  glass,  glassware,  etc.; 
capital,  $100,000.  Incorporators:  H.  O.  Coughlan,  L.  H. 
Gunther  Bud  J  R.  Turner,  Jersey  City. 


THE  CLOCK  THAT  MAKES  TEA 

Most  people  seem  to  think  that  America  has  cornered 
the  world  market  on  Yankee  inventive  genius,  but  it  re 
mains  for  our  British  cousins  to  cap  the  climax  of  in- 
ventions intended  to  permit  the  weary  sojourner  on  this 
terrestial  ball  to  roll  over  and  take  another  nap  again, 
when  the  time  to  rise  in  the  morning  has  come,  by  in 
Milling  the  really  wonderful  clock  shown  in  this  column 


Julmiit  Bull  likes  his  cup  of  tea  upon  rising,  as  every- 
body knows,  and  if  he  is  in  a  hurry  to  get  to  work,  al- 
though nobody  ever  hurries  in  Europe,  he  need  not  worry 
about  his  sip  of  Lipton's  famous  nectar.  Far  be  it  from 
thus.  The  clock  disturbs  his  slumbers,  telling  him  it  is 
time  t<>  get  up,  lights  a  lamp,  boils  a  pint  of  water,  pours 
the  water  when  hot  into  a  handy  teapot,  puts  out  the  lamp, 
and  rings  a  gong  announcing  that  tea  is  ready. 

The  clock  does  everything  but  dress  our  British  friend, 
and  drink  the  tea  for  him.    Doubtless,  the  inventive  lazy 
man  will  some  day  attain  to  even  such  seemingly  impot 
sible  heights. 


A.  H.  HEISEY  &  CO 


INCORPORATED 


NEWARK,    -  OHIO 


TRADE 


THE  CELEBRATED 


MARK 


TRADE 


DIAMOND  H  and  PLUNGER  CUT 

Table  Glassware,  Bar 
Goods,  Etc. 


We  are  now  showing  several  New  Fall  Patterns — They 
are  known  as  Nos.  1 50  and  369.  We  have  also  a 
splendid  exhibit  of  Candlesticks,  Candelabra  and  V< 


CATALOGUE  AND  PRICE  LIST  ON  APPLICATION 


NEW  YORK  OFFICE : 
PHILADELPHIA  OFFICE : 
BALTIMORE  OFFICE  : 


42  Wed  Broadway 

/.  1035  Mwkei  Stteet 
122  W«t 
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With  the  exception  of  the  manufacture  of  lamp  shades 
and  similar  small  articles,  for  which  there  arc  some  work- 
in  Montreal,  there  are  no  Inn  glass  making  industries  iu 
Canada,  although  a  considerable  business  is  done  in  the 
fashioning  of  glass  imported  from  the  larger  European  fac- 
tories. 

W.  A.  Demurest  has  resigned  from  Dcmorest  &  Com- 
pany, New  York  City,  the  well-known  glassware  concern 
controlled  by  his  father,  and  is  now  connected  with  The 
American  Ring  Company,  I  Hudson  Street,  New  York. 

The  Brish  Pottery  Company,  Putnam,  Ohio,  at  the  re- 
cent annual  election  of  officers  selected  W.  C.  Mooney  as 
president ;  W.  C.  Cosgrave,  vice-president,  and  George 
Brush,  secretary-treasurer  and  manager.  W.  M.  Hateman 
lias  succeeded  W.  M.  Schinnick  on  the  board  of  directors. 

All  stoneware  potteries  in  the  Crookesvillc  district  near 
Wellsville,  Ohio,  have  resumed  operation*,  thereby  giving 
employment  to  five  hundred  men  and  women.  The  first  to 
resume  arc  the  A.  E.  Hull  Pottery  Company,  Keystone 
Pottery  Company,  Star  Pottery  Company  (two  plants),  and 
the  Burley  *  Winter  Company. 

The  RovKwonp  Pottery  at  Cincinnati,  Ohio,  recently 
sent  to  the  Pacific  Coast  a  mantle  piece,  12  feet  square,  to 
be  used  :n  the  great  hall  of  the  new  Washington  Hotel  in 
Seattle,  Wash.  The  design  embodies  the  history  and  to 
I  ography  of  the  upper  coast  land,  and  is  not  only  extreme 
I;  beautiful,  but  remarkably  appropriate  and  suggestive. 
The  mantle  shelf  is  supported  by  totem  poles— symbolic  of 
the  coast  Indians — used  as  columns,  with  original  colors 
painted  in.  The  general  decorative  design  is  a  character- 
istic landscape  with  pine  trees  in  the  foreground  and  the 
snow  capped  peak  of  Mt.  Ranicr  as  its  artistic  climax 
The  colors  are  rich  greens  and  blues  and  the  effect  is  one 
of  great  beauty. 

The  Ceramic  Scpply  Company,  composed  of  pottery 
men  who  propose  to  develop  a  new  pottery  clay  that  may 
revolutionize  the  trade,  has  been  organized  at  Wheeling 
W.  Va.  The  companies  represented  are  the  Knowles,  Tay- 
lor &  Knowles  Company,  of  East  Liverpool;  Dresden  Pot- 
tery Company,  of  East  Liverpool:  Thomas  Mattock  Com 
p:.ny,  of  Trenton,  N.  J.;  Cook  Pottery  Company,  of  Tren- 
ton. N.  J.:  Pope  Gosser  Company,  of  Coshocton,  Ohio; 
Mercer  Pottery  Company,  of  Trenton,  N.  J.,  and  the 
Wheeling  Potteries  Company,  of  Wheeling.  W.  Va.  The 
principal  purpose  of  the  Ceramic  Supply  Company  is  to 
deal  in  pottery  supplies,  but  primarily  is  to  develop  the 
holdings  of  the  United  Kaolin  Properties  Company.  The 


Ceramic  Supply  Company  have  entered  into  a  contract 
with  the  United  Kaolin  Company  whereby  they  are  for  a 
lefts  of  eighteen  years  to  have  the  entire  products  of  their 
Lone  Star  Kaolin  deposits  in  Texas.  These  kaolin  de- 
posits arc  about  eight  miles  from  San  Antonio  and  arc 
pronounced  M  be  the  best  in  the  world  for  fine  china  mak 
ing. 

W.  Edwin  Wells,  a  prominent  pottery  manufacturer  of 
l  a»t  Liverpool.  Ohio,  and  former  president  of  the  Potters' 
National  Association,  was  the  guest  of  honor  and  speaker 
at  the  monthly  banquet  of  the  Pittsburg  Credit  Men's  As- 
sociation. 

*D.  K.  Bavnf.  has  resigned  as  president  of  the  Trenton 
Potteries  Company,  Trenton,  X.  J.,  and  general  manager, 
John  A.  Campbell,  has  been  selected  as  his  successor.  The 
resignation  is  to  take  effect  March  1st.  Mr.  Bayne's  re- 
tiremenl  i»  due  to  his  desire  to  withdraw  from  some  of 
his  more  active  business  connections,  and  his  resignation 
was  reluctantly  accepted.  Mr.  Bayne  has  been  president 
for  a  period  of  sixteen  years,  since  the  organization  of  the 
company,  and  during  that  time  one  entire  plant  has  been 
erected  and  the  kilns  have  increased  in  number  from  thirty- 
si  ven  to  fifty-three.  It  is  the  largest  sanitary  plant  in  the 
world.  The  company  during  these  years  has  also  obtain- 
ed a  controlling  interest  in  the  Canadian-Trenton  Potter- 
ies Company,  Ltd.,  located  at  St.  Johns,  Que. 

The  Warwick  China  Company,  Wheeling,  W.  Va.,  has 
started  its  decoration  and  shipping  departments,  and  the 
entire  plant  is  now  in  full  operation. 

The  North  Wheeling  Glass  Company,  Wheeling,  W. 
Va.,  employing  two  hundred  hands,  is  now  in  full  opera- 
tion. 

The  Fostukia  Glass  Company,  Moundsvillc.  W.  Va., 
has  resumed  full  operations.  The  new  factory,  owing  to 
the  fact  that  repairs  had  not  been  completed,  did  not  open 
up  until  late  in  January. 

The  Northwood  Glass  Works,  Wheeling,  W.  Va.. 
which  employs  about  three  hundred  hands,  has  recently 
btgun  operations. 

It  is  expected  that  the  Solar  Glass  Works,  at  Owens- 
boro,  Ky  .  will  begin  operations  on  February  lit  The  out 
put  of  the  factory  is  sold  out  for  several  months  ahead, 
and  a  good  business  for  tqo8  seems  assured 

Bi  rr  Brothers,  Kockford,  III.,  will  add  a  crockery  and 
g'ass  department  to  occupy  0,000  feet  of  floor  space. 

Tue  wholesale  crockery  firm  of  Jenness  &  McCurdy, 
Petroit,  Mich.,  has  been  transferred  to  the  control  of  Os 
born,  Boynton  &  Osborne. 
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THE  HOUSE  FURKISHING  REVIEW 


WELL-KNOWN  MEN  OF  THE  ROAD 


Knights  of   the  Grip   Known    to    the  House 
Furnishing  Trade  in  the  United  States 
and  Europe 

The  subject  of  thin  sketch  is  Mr.  R.  F.  Lund,  of  the 
Dover  Manufacturing  Company,  Canal  Dover,  Ohio.  Few 
indeed  are  the  members  of  the  trade,  who  have  not  met 
this  "jolly  good  fellow,"  whose  abundance  of  good  cheer 
have  made  him  countless  friends,  not  only  in  this  country, 
but  abroad. 


*.  r.  LUND 


Mr.  Lund  may  justly  be  termed  one  of  the  "big  guns" 
of  the  traveling  fraternity,  for  he  handles  all  the  large 
trade  of  the  Dover  Manufacturing  Company,  and  has  trav- 
eled all  over  the  United  States  and  Europe.  To  his  un 
tiring  efforts  and  engaging  personality  is  due  in  no  small 
degree  the  phenomenal  IIICCa.ll  of  the  Dover  people,  a  suc- 
cess that  has  exceeded  every  anticipation  during  the  past 
fiw  years.  Mr.  Lund  is  known  as  the  "Bill  Taft"  of  com 
mercial  diplomacy. 


EDGAR  W.  DONHAM 

Edgar  W.  Donham,  formerly  National  President  of  the 
Travelers'  Protective  Association,  an  organisation  of  40, 
000  live,  wide-awake  commercial  travelers,  with  posts  in 
V  States,  has  lately  sold  his  interest  in  the  wholesale 
enamclware  house  of  The  Donham- Mann  Company,  of 
Cincinnati.  Ohio,  to  assume  the  management  of  the  branch 
house  of  the  Belmont  Stamping  &  Enameling  Company,  of 
New  Philadelphia,  Ohio,  the  latter  concern  having  latetv 
opened  a  Southern  warehouse  at  New  Orleans,  La,  Mr. 
Donham  also  looks  after  the  Southern  trade  of  the  Re- 
public Stamping  Company,  of  Canton,  Qhio. 


UK. A*  W    CON  II  AM 


Mr.  Donham  is  one  of  the  pioneer  traveling  men,  being 
R  member  of  Buckeye  Council  No.  2  of  the  United  Com 
mercial  Travelers,  and  for  one  year  was  the  general  rcprc 
Mutative  of  the  Travelers'  Protective  Association,  and  has 
addressed  Boards  of  Trade,  Chambers  of  Commerce  and 
business  men's  organizations  from  New  York  to  San  Fran- 
cisco. He  is  always  in  demand  as  an  after-dinner  speaker, 
in  which  line  he  has  a  national  reputation.  He  travels 
Alabama.  Mississippi  and  Tennessee,  where  he  has  host! 
of  friends. 

Mr.  Donham  is  a  man  of  large  business  experience,  and 
for  ten  years  was  the  head  of  a  big  Cincinnati  wholesale 
grocery  business,  when  he  accumulated  a  moderate  fortune 
culy  to  lose  it  in  outside  ventures.  His  advice  to  "the 
boys"  is,  stick  to  your  business,  and  leave  outside  matters 
alone.  For  four  years  he  was  a  member  of  the  Cincin- 
nati Board  of  Public  Affairs,  and  the  candidate  of  his  par- 
ty for  Mayor  of  that  city. 

He  is  very  enthusiastic  over  the  prospects  in  the  South, 
and  in  spite  of  dull  times  is  enjoying  a  fine  business,  and 
thinks  the  Southern  merchants  the  finest  lot  of  gentlemen 
he  has  ever  met 


POINTS  FOR  STORE  DECORATORS 

THE  New  York  Section  of  the  Illuminating  Engineer- 
ing Society  will  hold  a  meeting  at  the  United  Engi- 
neering Societies  building,  33  West  39th  Street,  New  York, 
Thursday  evening,  February  13,  at  8.15  o'clock.  Mr. 
George  Lel.ind  Hunter  will  present  a  paper  on  "Light  and 
Color  in  Decoration,"  and  readers  of  the  Horst  Fi'snish- 
ing  Review  are  invited  to  attend  through  the  courtesy  of 
the  secretary  of  the  New  York  Section,  Mr.  Preston  S. 
Miller. 


NEWS  OF  TH  E 
RETAIL  TRADE 


Mr.  II.  J.  Fox,  of  Lock  Haven,  Pa.,  a  well-known  house 
furnishing  dealer,  who  recently  went  to  Philadelphia  (or 
surgical  treatment,  improved  to  rapidly  under  the  physi 
cians'  care  as  to  avoid  the  necessity  of  an  operation.  He  i.- 
now  attending  to  business  a*  usual. 

Joseph  B.  GirKORD,  a  veteran  salesman  at  A.  L.  Nichols 
house  furnishing  store,  Fall  River,  Mass.,  recently  made 
the  pleasing  discovery  that  $139.46  was  coming  to  him  from 
a  local  savings  bank,  deposited  for  him  in  1862  by  a  friend 
v.  hile  Mr.  Gifford  was  serving  in  the  United  States  Navy 
Mr.  Giflfnrd  had  forgotten  all  about  the  deposit,  until  he 
sew  his  name  advertised  in  the  Fall  River  newspapers  a> 
being  a  "lost  depositor." 

Aim  HMM  &•  SitAi-s,  Brooklyn,  N.  Y.,  have  constructed 
a  model  executive  building  occupying  a  half  block,  in  or 
der  to  create  additional  space  for  their  retail  department 
in  the  main  building. 

"The  FAMOUS"  Department  Store,  St.  Louis,  Mo.,  has 
acquired  the  base  of  the  "May  Store,"  and  will  take  over 
the  latter's  fixtures  and  good  witl,  moving  into  its  im- 
mense retail  quarters  on  or  about  February  15.  The  May 
Company  is  to  retire  from  business,  and  the  transaction 
will  give  "The  Famous"  about  three  times  its  present  floor 
space. 

The  Standard  Hoi'se  Furnishing  Company.  Tacoma, 
Wash.,  report  an  increase  of  fifteen  per  cent,  of  business 
in  1007  as  compared  with  1006,  and  are  enthusiastic  over 
the  outlook  for  1008 

The  L.  B.  Livingston  Dry  Goops  Company,  Columbus. 
Ohio,  of  which  a  woman,  Mrs.  L  B.  Livingston,  is  presi- 
dent and  manager,  has  increased  its  capital  and  will  move 
into  a  large,  new  building,  centrally  located,  adding  over 
70.000  square  fret  of  floor  space.  From  a  dry  goods  store, 
this  concern  will  branch  out  into  a  full-fledged  department 
store,  including  a  strong  house  furnishings,  crockery  and 
glassware  department.  Besides  Mrs.  Livingston,  the  presi- 
dent, are  P.  O.  Springer,  vice-president,  and  W.  W.  Liv- 
ingston, secretary  and  treasurer. 

The  J.  Zitkerm an  Dry  Goons  Company,  St.  Lottbi  Mo, 
has  incorporated,  capital  $7,500,  to  deal  in  dry  goods  ami 
furnishings.  Jacob  Zuckcrmann,  Sophia  Zuckcrman  and 
others  are  interested. 

The  Epstein  A  Whiser  Dry  Goods  Company.  St.  Louis, 
Mo,,  capital  $25,000,  has  been  incorporated  by  Samuel  Ep 
stein,  S.  Whiser  and  others. 

The  C  R.  Parrish  Company,  Columbus.  Ohio,  one  of 
the  oldest  house  furnishing  goods  companies  in  Ohio,  has 
incorporated  with  a  capital  of  $150,000.  The  company  op- 
erates thirteen  branch  stores  in  Newark.  Coshocton,  New 
Philadelphia,  Steubenville,  Zanesvillc,  Delaware,  Spring- 


field, Xenia,  Bcllefontainc,  Sandusky.  Lima,  Findlay  and 
London.  In  the  new  company  will  be  interested  some  of 
the  young  men  in  the  Columbus  stores  and  also  the  man- 
agers of  the  branch  stores. 

Thrau.  &  Annable,  Glovcrsville,  N.  Y.,  dealers  in  hard- 
ware and  house  furnishing  supplies,  have  dissolved  part- 
nership. In  in  J.  Annable,  junior  member  of  the  firm,  will 
take  charge,  and  George  Dence,  who  has  been  with  the 
firm  since  he  was  a  boy,  will  be  a  partner  in  the  new  firm 
t»  be  known  as  Annable  &  Dence,  although  the  business 
will  be  conducted  under  the  former  title. 

The  Woolson  Company,  of  Mt.  Vernon,  0-,  has  been  in- 
crrporated  with  a  capital  of  $15,000  by  W.  A.  Woolson,  S. 
M.  Woolson.  C.  C.  Woolson,  F.  A.  Woolson  and  II.  E- 
Woolson.  The  new  company  will  continue  the  house  fur- 
nishing, crockery,  glass,  dry  goods,  notion  and  toy  business 
established  ten  years  ago  by  Mr.  W.  A.  Woolson. 

Dsvin  Goodmxn,  formerly  owner  of  a  large  department 
store  in  Milwaukee,  and  of  clothing  stores  in  St.  Paul  and 
Minneapolis,  has  leased  quarters  for  a  large  new  depart- 
ment store  in  Sioux  City.  Iowa.  He  will  close  out  his 
St.  Paid  and  Minneapolis  stores,  and  move  his  stock  to 
Sioux  City. 

The  Grand  Leader  Company,  Toledo,  O.,  has  incorpo- 
rated to  take  over  the  business  of  D.  W.  Burns,  formerly 
known  as  the  Grand  Leader  Store.  This  was  opened  but 
two  months  ago.  The  business,  however,  has  expanded 
greatly,  necessitating  more  capital.  The  company  will  add 
.1  line  of  trunks,  traveling  bags,  leather  goods,  stril  cases, 
gas  appliances  and  house  furnishings.  The  officers  are: 
D.  W.  Burns,  president  and  general  manager;  Bruce  Snod 
grass,  vice-nresidrnt:  Bertha  Lockwood.  treasurer,  and 
Frank  M.  Sala.  general  counsel. 

CsMPRtnr.E  Dtpxrtmp.nt  Store  Company.  Camhridee. 
M;i*s ,  has  incorporated  au  Cambridge,  Mass,  to  dcil  in 
merchandise;  capital.  $10,000  President.  Harris  Schwartz. 
Boston;  treasurer.  Simon  Sehwart*.  Revere:  clerk.  Abe 
Oppenheim.  Cambridge. 

Lyon  Bros.  Chicago.  III.,  have  incorporated  with  a  capi- 
tal of  $000,000.  to  deal  in  merchandise.  Incorporators; 
D.  T..  M.  T.  &  A.  II.  Lyon,  and  L.  Alexander. 

Redington  &  Company.  Inc  .  Waterville.  N.  Y..  has  been 
organised  with  a  capital  of  $v>.ooo.  to  deal  in  house  fur- 
nishings. President.  C.  A.  Redington;  treasurer  and  clerk, 
Frank  Redington.  both  of  Waterville. 

The  W  F.  Shei.ton  Store  Company,  Kennett.  Mo.,  has 
been  incorporated  with  a  capital  of  $25,000  Incorporat- 
ors:  W  F.  Shelton,  Jr.,  W.  F.  Shelton  and  Lee  Shelton. 

J.  F.  Ri'ss,  of  Pasedcm,  Cal ,  will  open  a  drv  goods 
store  in  Ft.  Dodge,  la.,  shortly,  to  occupy  the  bpc'11''**  f°r_ 
merly  used  by  the  L.  E.  Sturgis  Dry  Goods  Company. 
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THE  JACOB  J.  VOLLRATH  MFG.  CO. 

home  SHEBOYGAN,  WIS.  °™ 

Branch  Office 

New  York        WJI*L.  Chicago 

"VOLLRATH" 

ENAMELED  WARE 


IN 

STEEL  -  and  -  CAST  IRON 


White  and  White  Imperial  Hollowware 


World'.  Largest  Exclusive  Sheet  Steel  and 
Cast  Iron  Enameled  Ware  Manufacturer*. 
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SWIFT  SELLING 
(SPECIALTIES 


Special  Railroad  Rates 

As  the  management  have  before  stated,  the  Spring  Ex- 
hibition of  House  Furnishing  Goods,  which  will  lw  licit! 
in  Grand  Central  Palace.  March  2d  to  -th.  1908,  under 
the  sole  management  of  I.  B.  Scott,  will  Ik-  a  trade  ex 
hibiticin  exclusively.  We  have  deemed  it  wive  to  change 
our  policy  in  order  that  the  non-supporting  element  might 
lie  excluded,  and  at  the  same  time  offer  protection  to  the 
exhibitor,  livery  effort  has  been  made  to  make  this  show 
a  grand  success,  and  we  arc  also  pleased  to  state  that 
the  visiting  buyer  and  exhibitor  will  be  enabled  this  year 
to  save  considerable  on  traveling  expenses.  Special  rates, 
approximately  a  fare  and  a  third,  have  been  granted  the 
Merchants'  Association  of  New  York,  and  by  a  special 
arrangement  with  the  assreiation  those  who  desire  to  at- 
tend our  show  can  take  advantage  of  their  agreement 
with  the  railroads  entering  New  York  City, 

Merchants  when  purchasing  their  tickets  to  New  York 
should  obtain  from  the  local  ticket  agent  the  proper  Re- 
turn Trip  Certificate  on  account  of  the  Merchants"  Asso- 
ciation of  New  York  meetings.  The  merchant,  upon  his 
arrival  in  New  York,  may  become  a  member  of  the  Mer- 
chants' Association,  free  of  charge,  and  by  depositing  his 
Return  Certificate  at  the  office  of  the  association.  66-7J 
Lafayette  Street,  will  he  gT.mtcd  the  reduction  on  return 
fare,  and  as  before  stated,  the  round  trip  can  be  made 
at  approximately  a  fare  and  a  third.  Attention  is  again 
called  to  the  necessity  of  obtaining  Return  Trip  Certifi- 
cates at  the  time  of  purchasing  the  ticket- 
New  features  have  been  added  to  the  exhibition,  and  it 
will  repay  the  buyer  many  times  over  to  attend,  not  only 
for  the  purpose  of  seeing  the  old  trade,  but  also  to  come 
in  touch  with  the  new  manufacturers  and  new  lines  Buy- 
ers who  have  not  made  application  for  season  pass  should 
do  so  immediately.  Large  and  varied  displays  of  house 
furnishings,  hardware,  crockery  and  glass  will  be  on  ex- 
hibition and  every  effort  will  he  made  for  the  convenience 
of  the  trade. 

Chapman'*  Specialties 

We  call  attention  to  the  fact  that  Chapman's  Specialties 
»ire  exhibited  during  the  Grand  Industrial  Exposition 
conducted  by  the  Wm   Rarr  Dry  Goods  Company,  at  St. 
Louis,  during  January,  and  these  goods  have  been  a  fea 
t.'re  of  many  other  successful  demonstrations 

We  call  particular  attention  this  month  to  the  Chapman 
page  ad.  among  the  front  pages,  the  feature  of  which  are 
the  Van  Deuscn  Cake  Moulds.  These  moulds  are  made  in 
a  variety  of  shapes  and  sires,  require  no  grease  or  paper, 
and  in  addition  will  support  the  rake  while  linking.  The 


mould  may  be  reversed,  after  the  cake  is  baked,  itermitting 
the  cake  to  hang  in  the  mould  until  it  is  cooled,  when  it 
« ill  be  found  that  the  rake  will  be  stronger  and  made 
lighter  by  its  own  weight  instead  of  being  soggy,  as  fre 
intently  happens  with  old-style  tins. 

Full  directions  are  furnished  with  all  the  cake  moulds, 
and  they  need  only  to  be  demonstrated  or  exhibited  to 
t'nd  favor  with  housewives.  The  moulds  have  been  on  tin 
market  for  a  b  tig  time,  ami  their  usefulness  has  li>ng  since 
hi  en  demonstrated. 

Dealers  should  write  to  C  A.  Chapman,  (ieneva.  N.  Y. 
lor  full  particulars  regarding  these  specialties  and  the 
many  others  manufactured  by  him.  and  ralrs  and  term* 
will  lie  found  particularly  attractive. 

The  Vandy-Handy  Clothes  Pin  Hag 

Attention  is  called  to  the  Vandy-Handy  Clothes  Pin  Bag 
illustrated  in  this  column,  which  is  atari  the  best  of  any 
article  ot  the  kind  that  has  ever  been  constructed.  As  it 
will  be  setn  from  the  design,  the  bag  can  he  attached  to 
the  pulley  line  and  clothes  pins  may  be  taken  out  or  thrown 


into  the  bag  with  a  minimum  of  effort.    It  is  an  article 
that  sells  for  to  cents  and  needs  only  to  lie  demonstrate! 
hy  hanging  it  on  a  line  in  the  store  to  produce  a  big  vol 
time  of  sales. 

This  article  is  manufactured  by  the  Vandy-Handy  Manu 
f:.cturing  Company.  Newark.  N.  J.,  and  dealers  should 
write  at  once  f<  r  particulars  Sample  will  be  furnished 
upon  request. 
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Manning- Bowman  Alcohol  Utilities 

\Vr  illustrate  in  this  column  two  of  the  striking  alcohol 
utilities  manufactured  by  Manning-Bon  man  &  Company, 
Mcriden,  Conn.,  and  which  arc  in  line  with  the  new  indus- 
try which  is  fast  growing  up  to  utilize  denatured  alcohol 
as  fuel 


The  Manning  Bowman  Alcohol  Gas  Stove  manufacture- 
rs! own  gas  and  burns  a  blue  flame  just  like  the  ordinary 
feas  range  burners.  It  can  be  carried  to  any  room  in  the 
house  and  lighted  at  the  touch  of  a  match.  With  an  out- 
fi*  of  Manning  Bowman  cooking  utensils,  such  as  the  chaf- 
ing dish,  sauce  pan,  cutlet  dish,  toaster,  coffee  percolator, 
tea  kettle  and  tea  pot.  you  can  prepare  as  complete  a  din- 
ner on  the  dining  room  table  a>  on  the  kitchen  gas  range 
The  stove  is  an  invaluable  adjunct  to  the  sick  room  and 
a  home  convenience  at  all  times. 


The  p'  siibilitics  of  chafing  dish  cixiking  have  been  more 
than  doubled  by  the  Manning- Bowman  gas  stove.  It  ha* 
three  times  the  heating  power  of  the  regular  chafing  dish 
lamp,  yet  regulates  to  a  simmering  flame  at  a  touch  It 
makes  its  own  gas,  burns  with  a  hot  blue  flame,  no  smoke 
and  no  odor.  It  is  made  with  a  single  and  double  burner, 
beautifully  nickeled  It  is  far  more  economical  than  any 
other  -love  and  an  ornament  for  any  side-hoard. 


The  cooking  utensils  here  shonn  are  made  by  Manning 
Bowman  &  Company,  of  Meriden,  Conn.,  who  make  a 
specialty  of  alcohol  heating  utensils.  Catalogues,  terms 
and  prices,  etc.,  will  be  furnished  upon  request. 

Coo  ley  Carpet  Beater 

The  Cooley  Carpet  Heater,  which  is  fully  illustrated  in 
another  section  of  the  paper,  is  perfectly  constructed  and 
will  retain  shape  and  wear  well.  The  handles  arc  made 
mi  that  they  will  not  turn  or  come  off,  and  as  the  Cooley 
pioplc  sell  to  rated  firms  at  low  manufacturers'  prices,  a 
good  profit  can  he  realized  by  handling  this  line.  It  is  one 
that  makes  trade,  is  attractive  in  appearance,  and  sells  at 
sight 


The  Cooley  Manufacturing  Company  do  not  sell  to  mail 
order  houses,  so  that  house  furnishing  dealers  do  not  suf- 
fer from  such  competition.   This  is  a  feature  which  should 
v  in  approval,  particularly  among  dealers  who  have  felt 
the  competition  of  the  catalogue  people. 

The  Cooley  line  is  an  extensive  one,  and  contains  many 
Other  articles  valuable  to  a  house  furnishing  dealer. 

Pull  particulars  will  lie  furnished  upon  request,  and 
prices  and  terms  will  be  found  satisfactory  by  writing  the 
Cooley  Manufacturing  Company,  103  So.  Canal  Street. 
Chicago,  III. 

lite  Pearl  Suit  Hanger 

Among  the  best  of  suit  and  skirt  hangers  are  the  Pearl 
Suit  and  Skirt  Hanger  manufactured  by  Freeman  Scott. 
1504  Montgomery  Avenue.  Philadelphia,  Pa.  This  hanger 
ir  Mild  to  about  4.000  firms  and  is  on  demonstration  in  all 
hading  stores 

Another  good  lunger  is  tt.e  Diamond  hanger  for  men. 
which  not  only  holds  coat  and  vest,  but  also  trousers,  and 
keeps  them  in  good  press, 

Dealer  should  write  for  catalogue,  and  prices  and  terms, 
which  are  quoted  on  another  page  of  this  issue,  will  be 
found  conducive  M  profit  and  quick  sales. 

The  Patterson  Pineapple  Rye  Clip 

A  dozen  pineapples  have  six  hundred  to  nine  hundred 
eyes.  The  housewife  knows  the  trouble  and  slow  work 
it  requires  to  remove  these  eyes  with  a  knife,  and  how  the 
fruit  is  wasted  during  the  operation. 

The  Pineapple  Kye  Clip,  shown  elsewhere  in  this  issue, 
makes  the  work  easy  and  cuts  out  the  eye  as  quick  as  a 
wink.  As  will  be  seen,  the  instrument  fits  the  hand,  is 
easily  operated,  saves  lime  and  trouble,  lessens  waste  of 
fruit,  and  is  quickly  and  easily  cleaned.  They  are  made 
of  steel,  handsomely  nickled  and  sell  for  2$  cents. 

The  Pineapple  Eye  Clip  has  only  to  be  shown  to  find  in- 
fant sale.  Dealer  should  write  the  Harvey  Manufactur- 
ing Company.  Rochester,  N.  Y.,  for  terms  and  prices. 
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The  liloctric  Fly  Killer 

The  Electric  Fly  Killer,  shown  in  this  column,  which  it 
the  very  latest  and  best  device  for  killing  flics,  ants, 
i.  aches,  water  bugs,  etc.,  consists  of  a  neat  appearing  gilt 
Ucquercd  tin  box,  containing  an  absorbant  tilled  with  poi- 
son  and  kept  in  place  by  a  wire  screen.  This  absorbant 
material,  when  kept  saturated  with  water,  attracts  all  flies 
iiid  insects  which  may  be  in  the  room,  killing  them  almost 
instantly.  It  is  a  great  improvement  over  sticky  fly  paper. 
I  his  is  made  by  the  Syracuse  Stamping  Company. 


Other  striking  novelties  manufactured  by  this  concern 
arc  the  Scientific  Toaster  for  toasting  bread,  or  broiling 
oyster*  or  clams,  being  adapted  for  use  over  gas.  oil,  vapo. 
rr  coal  stoves.  Excellent  illustration  of  this  toaster  i* 
shown  on  a  front  page  of  this  issue 

The  Chi-ncc  Clothes  Sprinkler  is  a  great  improvement 
over  the  usual  whisk  broom  and  saxes  time,  labor  and  wet 
hands,  it  holds  a  pint  of  water  and  is  filled  through  tin- 
corked  handle.  It  sprinkles  clothes  evenly  and  neatly,  i- 
strong  and  durable,  and  as  the  body  is  enameled  to  pre 
vent  rusting,  it  will  last  a  long  time 

Dealers  should  write  the  Syracuse  Stamping  Companv. 
Syracuse,  N.  Y,  for  full  information  concerning  the  splcn 
did  specialties  made  by  this  company ;  terms  and  prices  will 
l.<  found  unusually  attractive 

The  Home  Show 

It  is  a  surprising  fact,  when  one  considers  that  almost 
numberless  successful  expositions  of  different  nature  have 
been  held  in  New  York  in  the  past  few  years,  that  it  ha» 
taken  until  the  present  time  to  properly  organise  and  con- 
duct a  Home  Show  that  promises  to  be  the  greatest  and 
most  successful  exposition  ever  held. 

The  Home  Exhibits  Company,  Inc.,  of  52  Broadway, 
New  York,  arc  justly  prmid  and  enthusiastic  over  their  un 
dertaking,  and  even  at  this  early  date  they  go  on  record 
j.s  saying  that  the  Home  Show,  which  opens  May  2nd  at 
Grand  Central  Palace,  New  York,  and  closes  May  9th.  will 
undoubtedly  be  one  of  the  most  talked  of  and  best  patron 
n>cd  events  of  the  present  year. 

When  one  pauses  to  consider  the  broad  field  covered  by 
the  Home  Show,  what  possibilities  it  brings  to  mind;  if 
one  desires  to  view  the  latest  inventions  in  any  line  that 
appears  ID  the  home  tiny  will  be  on  view,  no  matter 
whether  it  be  seme  modern  labor-saving  device  or  house 
fimiihings  of  any  kind,  building  material,  etc.,  anything 
ai.d  everything  that  goes  10  furnish  the  modern  home. 

This  is  the  firs!  opportunity  that  all  the  building,  fur- 
nishing  .ind  decnr.iting  trades  have  had  to  exhibit  together 
The  best  criterion  that  the  Home  Show  is  appealing  to  th.- 


oiffcrcm  manufacturers  is  shown  by  the  rate  at  which  the 
apace  is  being  taken. 

The  prospective  exhibitors  realize  that  the  enormous 
number  >£  people  who  will  be  attracted  will  far  surpass  the 
attendance  at  other  expositions  where  the  field  is  limited 
to  draw  from,  and  when  the  only  people  who  attend  are 
those  who  arc  interested  in  one  line  only. 

It  will  lie  a  hard  matter  to  find  a  single  person  amongst 
the  10,000,000  residents  of  New  York  City  and  its  suburbs 
who  will  not  be  interested  in  the  Home  Show. 

White  Mop  Wringers 

The  White  Mop  Wringer  Company,  of  Fultonville,  N. 
Y..  are  putting  a  new  mop  wringer  on  the  market.  This 
new  wringer  is  all  of  the  best  malleable  iron  except  the 
handle,  which  is  wood.  The  wringer  is  built  on  the  same 
general  principles  as  the  well-known  line  of  "White" 
wringers.  No  sheet  iron  is  used,  all  the  iron  being  malic 
able.   Therefore,  it  can  never  rust  out. 


Ten  ycar:>  ago  this  company  marketed  an  all  iron  wring 
el,  at  that  time  making  it  of  sheet  metal,  galvanized,  but 
not  proving  satisfactory,  it  was  discontinued.  Their  mam 
years  of  experience  in  the  mop  wringer  business  lead  them 
to  offer  this  all  malleable  wringer  to  such  trade  as  desires 
an  all  metal  one. 

This  is  made  janitors'  site,  for  both  round  and  fijt  mops. 
The  round  wringer  will  be  known  as  No.  7,  and  the  flat 
as  No.  8.  These  will  bear  the  usual  warrant  and  guaran 
tec  of  satisfaction  associated  with  the  White  trade-mark 
as  appears  on  all  the  "White"  wringers 

More  Honors  for  the  Blssell 

The  Bissell  Carpet  Sweeper  Company,  Grand  Rapids. 
Mich.,  have  just  received  notification  from  New  Zealand 
that  they  were  awarded  the  Gold  Medal  at  the  New  Zca 
l.:nd  International  Exposition  held  at  Christchurch,  No 
vember  1st,  1006,  to  April  1st,  1907.  The  Bissell  Company's 
foreign  trade  is  growing  rapidly,  and  this  is  due  largely  to 
the  svstematic  advertising  they  are  doing  in  foreign  trad' 
papers  and  high-class  magazines. 
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The  Eagle  Mop  Wringer 

Eagle  Mop  Wringers  and  Buckets  combined  have  evtrj 
failure  which  cuitld  he  desired  in  an  article  of  the  kind. 
I  he  w  ringing  device  is  powerful  in  action  and  yet  opcr 
atcs  with  perfect  case.  It  is  so  constructed  as  to  leave  no 
iviiMon  to  viil  the  hands,  and  is  therefore  sanitary,  and 
for  this  reason  will  appeal  to  particular  people.  The  pail 
is  made  of  white  cedar,  designed  especially  for  this  pur 
pose.  The  rollers  are  of  maple  with  steel  axles.  The 
-l.ringx  arc  oil  tempered  Meel,  and  the  treadle  and  portable 
roller  shank  arc  of  machine  steel.  The  guide  plates, 
treadle  pivots  and  foot  holders  arc  made  of  the  best  re- 
I'-ncd  malleable  iron.  All  parts  are  carefully  machined  and 
fitted  to  a  nicety,  every  wringer  and  bucket  bring  carefully 
impeded  before  it  leaves  the  factory. 


4 


Kagle  Mop  Wrnigtr*  and  Buckets  arc  maile  in  three 
sires,  the  Domestic  intended  for  use  in  the  horn-,  which 
holds  ten  quarts  of  water;  the  Standard,  the  medium  tfc, 
and  the  one  most  used  in  store-,,  which  holds  fourteen 
quart*  of  water;  and  the  Janitors',  for  use  in  public  build 
ings,  hotels,  etc..  hohlinic  twenty-two  quarts  of  water 

Dealers  should  not  forget  that  the  Eagle  Cooperage- 
Works  also  make  the  Ohio  Detachable  Mops,  which  for 
simplicity,  efficiency,  durability  and  general  satisfaction  arc 
unexcelled-  They  are  simple  in  construction,  the  cotton 
being  clamped  with  a  positive  grip  by  wire  which  neither 
breaks  nor  rusts,  and  which  makes  it  impossible  for  col 
ton  to  pull  off  on  floor  or  in  wringing  pail  when  mopping 

Dealers  •houM  write  for  further  particulars  to  the  EagK- 
Ci>uperagc  Works,  Circleville.  Ohio. 

Chicago  Asbestos  Table  Mats 

There  is  no  article  the  house  furnishing  dealer  can  earn, 
in  stock  that  will  give  more  satisfaction  to  his  trade  than 
the  asbestos  table  mats  made  by  the  Chicago  Asbrsto- 
I  able  Mat  Company,  of  Chicago.  111.  They  are  made  to 
cover  the  entire  table  top.  fold  into  -unall  compact  sine, 
extend  to  length  of  any  table,  and  arc  detachable  and 
washable.  The  line  includes  six  sires  of  round  and  oval 
platter  mats. 

Adjustable  ironing  hoard  pads  are  another  leader  thai 
result  in  cjuiek  sales,  and  are  made  of  the  best  quality  of 
•doiit  muslin,  enveloping  a  thick  layer  of  solid  felt,  mak 
ing  the  best  possible  ironing  surface.    They  are  easily  ad 
jetted  10  any  hoard  of  any  style  or  shape.    When  the  top 


surface  is  soiled  the  pad  may  be  reverted,  or  the  felt  with- 
drawn and  cover  washed. 

Dealers  should  write  to  the  Chicago  Asbestos  Table 
Mat  Company  for  sample,  circulars,  etc,  all  of  which  will 
Ik  found  especially  attractive. 

20th  Century  Chamois  Rub 

The  Jtxh  Century  "Rubs"  are  made  of  "trimmings"  (and 
right  here  the  manufacturers  call  particular  attention  to 
the  wide  difference  between  "trimmings"  and  "scrap" — the 
"trimmings"  being  good  sized  pieces  of  chamois  that  would 
otherwise  be  available  for  watch-pockets,  knife-cases,  etc.. 
and  not  hard  useless  bits — "scrap." 

joth  Century  "Rubs"  contain  as  much  or  more  chamois 
as  in  a  large  skin;  and  every  piece  warranted  finest  French 
oil-tanned,  sewed  firmly  on  to  a  back  of  canvas  (6x5 
nit  lies)  hating  a  hand  under  which  to  place  the  hand,  mak 
big  it  more  convenient  to  use  than  the  whole  chamois  skin 
and  their  flexibility  conforming  to  ihe  contour  of  the  hand 
and  the  article  hting  rubbed 

The  joih  Century  "Rub"  1*  guaranteed  not  to  get  hard 
or  crack  by  being  wet;  in  fact,  in  "Rub"  shape,  they  are 
used  for  washing  as  a  large  sponge,  and  for  cleaning  am? 
I'olishing  as  with  an  expensive  chamois,  and  for  most  pur 
antes  the  "Rub*"  arc  better  than  either. 

A  matter  of  half  a  dor.cn  of  these  "Rails'"  can  be  po» 
Meted  for  the  price  of  one  whole  skin  of  equal  quality. 
Mtd  therefore  it  seem*  true  economy  to  have  several  ibotf 
for  the  different  ctastCS  of  work  that  they,  to  micIi  advaii 
tage,  can  be  put  to — as  wet  ami  dry,  fine  and  rough  work 
etc. 

As  far  as  a  necessarily  restricted  product  will  avail,  the 
joih  Century  "Rubs"  will  doubtless  supersede  the  use  of 
the  whole  chamois  skin  for  general  washing,  cleaning  anil 
polishing  purposes;  as  it  comes  within  the  price  of  a  ne 
eestrity,  and  not  .1  luxury,  as  in  the  case  of  the  whob 
chamois 

The  price  is  45  cents  each,  and  soon  they  will  he  on  sale 
by  dialers  generally.  Write  the  20th  Century  Manufactur- 
ing Company,  of  n>  Warren  Street.  N.  Y..  for  full  particu 
'.  r- 

The  Reliance  Mop  Wringer 

We  call  particular  attention  this  month  to  the  announce 
ii'cnt  of  the  Lee  Chair  Company  with  reference  to  their 
Reliance  Mop  Wringer.  They-  have  recently  put  out  a 
handsome  booklet  devoted  to  a  full  description  of  this  ar- 
ticle, showing  detail*  of  construction  and  demonstrating 


that  the  wringer  lightens  women's  work,  that  it  has  no 
ipfingt  10  rust  and  break,  and  no  complicated  gears  or 
rollers  to  get  out  of  order,  while  its  greatest  feature  is  a 
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movable  follower,  so  arranged  that  you  do  not  have  to  ad- 
just your  mop  evenly  in  the  wringer,  as  the  movable  fol 
lower  adjusts  itself  to  the  position  lite  mop  may  be  in. 
thereby  producing  uniform  pressure  on  all  parts  of  the 
mop. 

This  month's  announcement  illustrates  several  different 
sizes,  but  particular  attention  is  called  to  mop  Number  O, 
which  has  wooden  pressure  boards,  japanned  metal  parts 
and  sells  for  only  $i  15  This  article  is  a  winner  and  its 
low  price  makes  it  especially  attractive  to  the  trade. 

Full  particulars  regarding  this  splendid  line  of  nob 
wringers  can  be  obtained  by  writing  the  Lee  Chair  Com- 
pany, Oneida,  N.  Y. 

Republic  Mctalwmre  Co. 

Every  buyer  of  house  furnishing  goods  knows  that  the 
Republic  Mctalware  Company,  of  Buffalo,  N.  Y.,  manufac- 
tures the  Savory  Roaster.  The  sale  of  the  roaster  has 
been  so  enormous  during  the  past  year  that  there  is  not  a 
housewife  from  Maine  to  California  who  does  nut  know 
of  these  roasters. 

The  Republic  Mctalware  Company  does  not  stop  with 
the  make  of  Savory  Roaster*,  however,  but  manufacture* 


also  the  famous  "Hustler"  Ash  Sifters.  This  is  a  rotary 
lifter  that  sifts  out  the  coal  dean  without  dust  or  din. 
The  ashes  are  put  in  a  hopper,  and  the  boy  or  woman  ol 
the  house  turns  the  dandle,  which  revolves  a  heavy  gal- 
vanized sifter,  dropping  the  ashes  into  the  barrel  and 
throwing  the  unbnrncsl  coal  into  a  waiting  coal  skuttle. 

It  is  lots  of  fun  to  work  one  of  these  ash  sifters  and 
they  will  more  than  pay  for  themselves  within  a  short  time. 

The  Republic  Mctalware  Company  also  makes  gahranil 
ed  ash  cans  with  broad  tripple  corrugated  reinforced  strip* 
securely  riveted  on.  with  large  malleable  drop  handles. 
These  are  the  best  and  strongest  ash  cans  made  and  the 
entire  equipment  is  one 'that  should  be  known  to  every 
house  furnishing  dealer  in  the  trade. 

Full  particulars  regarding  this  and  the  many  other  metal 
ware  specialties  manufactured  by  the  Republic  Mrtalwaro 
Company  may  he  obtained  by  writing  to  this  firm. 


Gilchrist's  High  Orsde  Ice  Hicks 

House  furnishing  dealers  frequently  wonder  why  ice 
pick  points  crumble,  split  and  break.  The  reason  is  many 
ire  picks  are  made  by  hammering  a  piece  of  wire  with  di< 
n-achines  from  j.ooo  to  6,000  times  a  minute,  which  taper* 
the  wire  into  a  rough  point,  and  although  the  point  is  af- 
terwards ground  down,  the  marks  of  the  dies  are  some- 
t-rncs  left.  At  any  rate,  the  crystallization  of  the  metal 
rt  mains,  its  life  and  elasticity  has  departed,  and  n,umcr- 
cus  cracks  and  fractures  have  been  created,  so  that  when 
the  ice  pick  is  put  into  use  the  point  soon  crumbles,  split* 
and  breaks. 

The  ice  picks  made  by  Gilchrist  are  made  by  an  alio 
K«ther  different  process.  The  wire  is  automatically  fed  to 
ar.  emery  wheel.  The  point  in  its  entirety  is  gro"nd  intti 
shape,  and  there  is  no  chance  for  the  metal  being  injured, 
a*  not  an  atom  is  disturbed  by  the  pointing  operation,  the 
point  is  as  sharp  as  a  cambric  needle  and  absolutely  uni 
ir  rm  and  symmetrical  throughout  its  entire  taper. 

Gilchrist's  ice  picks  are  hardened  their  entire  length,  not 
the  point  only.  They  are  automatically  tempered  in  oil,  1 
thermometer  being  in  the  oil :  no  chance  is  taken  on  the 
skill  or  lack  of  skill  of  a  workman,  as  the  thermometer  de- 
termines the  temper. 

As  a  consequence.  Gilchrist's  ice  picks  will  stand  the 
hardest  kind  of  usage  and  give  the  utmost  satisfaction  to 
.-.II  who  use  them.  All  dealers  are  recommended  to  writ  ■ 
for  full  particulars  to  the  Gilchrist  Company,  Newark. 
V  J. 


NEW  BASKET  IMPORTATIONS 

A  \i*it  to  the  show  rooms  of  the  Basket  Importing  Com 
p.'.ny,  ijo  Duane  Street.  New  York  City,  reveals  the  fact 
that  this  concern  has  a  new  line  of  imported  baskets  that 
i*  larger  and  better  than  ever  before  The  line  include* 
fancy  waste  baskets,  and  a  bewildering  »-ariety  of  orna- 
mented baskets  for  different  purposes,  together  with  a 
complete  line  of  willow  baskets  of  the  latest  designs  and 
shapes.  Among  the  fancy  baskets  will  be  found  good* 
especially  designed  for  the  Easter  trade. 

Another  section  of  the  show  room  is  devoted  to  a  large 
line  of  house  furnishing  goods  and  useful  kitchen  aten 
sil*.  which  has  been  greatly  enlarged  to  accommodate  the 
trade  for  tgoB.  This  section  includes  mctalware  special- 
ties, woodenware.  and  all  that  variety  of  novelties  for 
which  German  manufacturers  are  famous. 

Still  another  section  is  devoted  to  what  is  to  all  ap 
pearanres  the  most  complete  and  extensive  line  of  heer 
steins  ever  shown  in  this  country.  The  steins  range  in 
sizes  from  tiny  one*  for  Baby  Gretchen  up  t«  steins  large 
enough  10  accommodate  the  whole  Deutscher  family  and 
the  daschund. 

It  will  pay  house  furnishing  dealers  to  spend  a  few 
moments,  or  an  hour,  with  the  agreeable  salesmen  to  be 
found  at  the  Biskct  Importing  Company,  and  the  line  of 
goods  handled  hy  this  concern  this  year  should  find  im 
mediate  sale  and  offer  good  profits  to  the  dealer. 
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The  Snow  Flake  Freezer 

The  Snow  Flake  Ice  Cream  Freezer  illustrated  on  the 
fiont  cover  of  The  Hoise  Ftmuram  Review  this  month 
occupies  a  unique  position  in  the  trade.  This  company  is 
the  first  to  be  permitted  to  insert  an  advertisement  upon 
the  {runt  cover  of  Tut;  House  Fikni&iiinu  Review,  and  it 
manufactures  a  freezer  which  is  without  doubt  the  hest 
and  most  attractive  of  any  on  the  market. 


The  Snow  Flake  Freezer  represents  a  radical  departurc 
fmm  old  machines,  inasmuch  as  it  is  all  metal,  instead  of 
Uing  made  of  metal  and  wood.  The  outside  box  is  of 
heavy  galvanized  iron,  and  has  a  re  inforced  cover.  The 
cover  economizes  ice,  for  as  everybody  knows  ice  melts 
when  exposed  to  the  air,  and  this  freezer  is  the  only  one 
which  docs  not  require  the  use  of  cloths,  salt  and  all  thai 
w  hen  making  ice  cream,  as  the  cover  shuts  in  the  cold  and 
kieps  out  the  warm  air. 

The  cylinder  contains  the  cream  itself,  and  is  made  of 
heavy  tin.  It  has  a  friction  cover,  which  is  absolutely 
water  tight,  and  prevents  the  salt  or  dirty  water  from 
spoiling  the  cream. 

The  dasher  is  made  from  black  iron,  and  is  heavily  tin- 
ned. The  outside  head  of  the  dasher  fits  close  against  the 
inside  of  the  can,  and  prevents  the  cream  from  accumulat 
ing  on  the  can.  Both  upright  parts  of  the  dasher  are  s» 
constructed  as  to  keep  the  content*  in  constant  motion, 
tl.us  freezing  the  cream  rapidly. 

It  takes  less  than  half  the  ice  required  by  any  other 
freezer  to  make  ice  cream,  and  the  machine  is  absolutely 
devoid  of  complex  machinery,  thus  making  freezing  easy 

The  machine  is  as  easy  to  clean  as  a  tin  pail,  and  be- 
comes a  part  of  the  kitchen  equipment,  as  it  may  be  placed 
cn  ■  shelf,  instead  being  so  large  as  to  require  room  in 
the  cellar.  It  will  make  ice  cream,  ices  and  frozen  des- 
urt  as  quickly,  as  well  as  at  a  far  less  cost  than  any 
other  freezer  on  the  market,  and  do  it  in  less  time.  The 
cream  once  made  can  be  removed  from  the  freezer  in  as 
great  or  as  little  amount  as  needed,  and  the  freezer  is  of 
such  a  compact  size  that  it  can  be  kept  in  the  ice  box.  This 
removes  the  necessity  of  repacking  the  ice,  something  of 
great  convenience  to  the  housewife. 

The  Snow  Flake  Freezer  is  made  in  one,  two,  three  anil 
four  quart  size*,  and  is  packed  convenient  to  the  trade  in 
crates  containing  twelve  of  any  size.  Circular  matter  is 
provided  with  the  dealers  imprint  on  it,  if  desired 

Dealers  are  urged  to  write  to  the  Snow  Flake  Manufac- 
turing Company,  325  Fifth  Avenue,  N.  Y.,  for  further  par 
tioilars,  and  prices  and  terms  to  dealers  will  he  found  en- 
tirely satisfactory. 


Dresses  for  Dolls 

Kahn  &  Mossbachcr,  779  Broadway,  New  York,  arc  tarn 
MH  the  country  over  for  their  dresses  for  dolls,  which  are 
made  in  the  latest  styles  of  dresses  worn  by  American 
children,  and  represent  a  distinct  departure  from  foreign 
orcsscd  dolls,  which  arc  frequently  turned  out  in  the  same 
styles  that  have  prevailed  lor  fifty  years  back,  never  fit 
well,  and  cannot  be  changed  or  washed. 

K  &  M.  doll  outfits,  on  the  other  hand,  arc  made  from 
ihe  best  of  materials,  the  dolls  can  be  dressed  and  undress- 
id  at  will,  the  good*  arc  washable,  and  the  styles  are  so 
thoroughly  up-to-date  that  children's  dress  manufacturers 
have  not  been  above  copying  the  designs  affected  by  Kahn 
ft  Mossbachcr.  These  outfits  include  everything  from  un- 
derclothing to  the  most  fancy  and  pleasing  of  street 
dresses,  etc.,  and  dolls  robed  in  these  outfits  frequently 
are  Utter  dressed  than  many  infants  we  have  seen. 

Merchants  who  buy  the  K.  &  M.  line  are  at  liberty  to 
change  their  stock  at  will,  so  as  not  to  have  the  same 
styles  carried  by  competitors,  and  thus  belter  price*  ma> 
be  obtained,  as  the  line  is  so  complete  and  varied  thai 
there  is  a  wide  extent  to  select  from. 

It  is  also  a  fact  that  dealer*  can  take  their  undressed 
linlls,  fit  them  out  with  a  variety  "i  K.  ft  M.  outfits,  and 
secure  fifty  per  cent,  more  than  they  can  obtain  from  the 
imported  dressed  doll*.  As  this  firm  advertises:  Dress  a 
dollar  doll  with  a  dollar  out/it,  and  sell  it  for  $3.98.  This 
is  being  done  by  a  great  man)  dealers  to  their  profit  and 
the  satisfaction  of  their  trade. 

We  illustrate  here  a  novelty  in  an  outfit  for  dressing 
celluloid  dolls,  which  has  proven  a  great  success  the  past 
season,  ind  has  the  advantage  of  adding  a  new  revenue  to 
this  line  of  dolls  K.  &  M.  outfits  also  include  dresses  for 
j(  inted  toy  animals  of  every'  kind,  including  the  famous 
and  ever  popular  Teddy  Bears.    Orders  arc  accepted  for 
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the  dressing  of  dulls  to  order,  an  Oregon  college  recently 
sending  in  an  order  for  a  Teddy  Bear  to  be  dressed  in 
football  logs,  a  feature  of  which  was  a  green  sweater  with 
an  orang'.-  colored  "O."  Apparently  the  Irish  do  not  live 
in  Oregon  Whatever  the  combinations  require  for  the 
dressing  of  dolls.  Kahn  &  Mossbachcr  will  fill  the  order, 
and  dealers  should  write  for  full  information  and  price* 
10  this  concern  at  the  address  given  above. 
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The  Alaska  Refrigerator  Co. 

The  illustration  on  this  page  is  a  splendid  birds-eye 
view  of  the  immense  plant  of  tlie  Alaska  Refrigerator 
Company,  at  Muskegon,  Mich.  This  plant  was  construct 
I'd  especially  for  the  manufacture  of  Alaska  Rcfrigerati  rs. 
The  factory  is  .^40  feet  long,  60  feet  wide,  and  three  stor- 
ies high.  It  is  built  entirely  of  brick  and  stone  and  ap- 
proved liv  the  underwriters.  It  has  a  floor  space  of  61, • 
joo  square  feet.  It  is  equipped  with  the  most  modern  ma- 
chinery mi  the  market,  and  has  every  possible  convenience 
for  the  comfort  of  the  employees,  and  to  facilitate  the 
manufacture  of  first-class  refrigerators.  This  concern 
has  one  warehouse,  too  feet  long  by  60  feet  wide,  and  two 
others,  each  200  by  100  feet,  26  feet  high  from  the  floor 
to  the  roof.  These  warehouses  have  a  floor  space  of  64, 
000  square  feel,  and  refrigerators  are  piled  from  the  floor 
to  the  roof  providing  a  storage  capacity  of  40,000  refrig 
erators  at  one  lime. 

This  view  of  the  immense  plant  of  the  Alaska  Refriger- 
ator Company  gives  a  splendid  idea  to  the  trade  of  how- 
extensive  and  complete  the  equipment  of  this  concern  is. 
and  may  serve  to  explain  why  the  Alaska  Refrigerator  is 
generally  regarded  as  one  of  the  best  made  and  the  most 
up-to-date  of  any  on  the  market. 

Argand  Gas  Appliances! 

We  desire  to  call  particular  attention  to  the  Argand  Gas 
Appliances  illustrated  on  another  page  of  this  issue.  We 
show  here  a  three-burner  hot  plate,  which  is  finished  iu 
aluminum,  nickle-plated  or  iron,  and  is  one  of  a  large  va- 
riety in  different  stvles  and  size  manufactured  by  the  Al- 
bany Foundry  Company. 

The  line  includes  many  different  ranges,  some  with 
broilers,  warming  closet  and  shelf,  others  with  oven  broil 


m  and  low  closet,  some  with  the  usual  oven  and  broiler 
Only,  while  the  company  also  makes  a  range  with  a  six 
burner  top,  oven,  low  broiler,  side  broiler  and  hot-water 
heater 

Mouse  furnishing  dealers  should  write  to  the  Albany 
Foundry  Company,  Albany,  N.  Y.,  for  full  particulars  and 
dialogue,  and  terms  and  prices  will  be  found  unusually 
attractive. 

"Men  Who  SeU  Things" 

The  above  is  the  title  of  a  book  by  Waller  D.  Moody, 
sales  manager  for  Gage  Brothers  &  Company,  Chicago, 
111.,  and  published  by  A.  C.  McClurg  Company,  215  Wabash 
Avenue,  Chicago,  111. 

Mr.  Moody's  mission  in  writing  the  book  is  to  preach 
the  gospel  of  salesmanship  to  the  "Commercial  Ambassa- 
dor," wherever  he  may  be  found.  He  has  been  engaged 
on  the  work  for  a  year  and  a  half,  and  it  embraces  the 
<  xpiTHii.is  and  observations  of  a  lifetime  in  connection 
with  the  tiild  of  salesmanship  as  viewed  from  the  stand- 
point of  the  traveling  salesman,  buyer,  sales  manager  and 
employer. 

The  bonk  is  destined  to  attract  the  widespread  notice  of 
employers,  sales  managers  and  salesmen,  because  of  the 
serious  purpose  that  actuates  the  author  and  the  practical 
truths  to  be  found  on  every  page.  Mr.  Moody's  style  i* 
sprightly,  and  he  makes  his  points  in  an  entertaining  man- 
ner, h  it  his  book  is  thoroughly  practical,  and  one  sales 
nanagcr  in  a  large  mercantile  house  who  looked  it  over  in 
MS.  said  that  it  would  have  saved  him  five  years  of  ex- 
perimenting, if  he  could  have  had  it  at  the  heginning  of 
his  career  as  a  salesman. 
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TRADE  PUBLICATIONS 

CUSTOM  MADK  FLY  SCREENS—  The  A.  J.  Phillips 
Company.  Fcnton.  Mich.  Catalog  showing  by  abundant  il- 
lustration* many  varieties  of  wire  screens  for  excluding 
ii.sect*  from  residences,  hotels,  hospitals,  apartment  house* 
and  all  places  requiring  summer  ventilation.  Hardware 
for  similar  purposes  is  included.  Circulars  inserted  also 
show  vartmis  house  furnishing  specialties  made  of  wood. 

GILT-EDGE  BROOMS— The  American  Broom  and 
Elrush  Company,  Amsterdam,  N.  Y.  Catalog,  handsomely 
illustrated,  showing  as  complete  a  line  of  brooms  for  all 
purposes,  from  parlor  to  kitchen,  and  from  sidewalk  to 
ham,  as  can  be  imagined.  WbisJcs  of  all  kinds  and  shapes 
are  also  shown,  including  an  attractive  line  of  bone  handles. 

ANNOUNCEMENT  1908.— Booklet  by  Ceo.  Borg- 
feldt  Ic  Co.,  New  York,  announcing  a  complete  linc 
of  every  variety  of  domestic  and  imported  house  furnish- 
ing go. ids  for  the  season  of  1008.  including  an  interesting 
set  of  views  of  their  present  and  former  quarters  at  Paris, 
Sonncbcrg.  Vienna  and  Toronto.  A  handy  pocket  calendar 
is  enclosed  for  the  convenience  of  buyers 

BALDWIN  PRY  AIR  REFRIGERATOR.— The  Bild 
win  Refrigerator  Company.  Burlington,  Vt.  Catalog  hand- 
somely K"ttrn  up  with  beautiful  illustrations  showing  all 
the  styles  of  Baldwin  dry  air  refrigerators  made  for  fam- 
ily use,  together  with  details  of  construction,  as  well  as 
the  larger  suce  of  refrigerators  for  use  by  grocers,  res- 
taurants, hotels  and  others  who  need  those  of  a  larger 

LEONARD  CLEAN  ABLE  REFRIGERATORS.  — 
Grand  Rapids  Refrigerator  Company,  Grand  Rapids,  Mich. 
Catalog  showing  the  full  line  of  jinc,  porcelain  and  white 
enamel  .ined  refrigerators  for  1008  made  by  this  well- 
known  concern,  and  plainly  illustrating  the  many  excellent 
features  in  the  construction  of  the  Leonard  CleanaMe  line. 
The  methods  of  manufacture  are  also  fully  illustrated  and 
interestingly  described 

SHERWOOD  METAL  SCREENS. — The  Sherwood 
Metal  Working  Company,  Syracuse,  N.  Y.  Catalog  de- 
scribing tlteir  metal  frame  adjustable  window  screens, 
which  arc  said  to  be  the  neatest,  strongest  and  best  sell- 
ing window  screen  ever  produced.  The  catalog  shows 
many  features  of  construction  which  indicate  this  screen 
is  well  b  tilt,  and  that  they  can  be  attached  to  windows  in 
such  a  way  as  not  to  interfere  with  the  raising  ami  low- 
ering of  them,  while  at  the  same  time  affording  ample  pro 
tcction  against  flies  and  mosquitoes 

ICE  CREAM  FREEZERS -North  Brothers  Manufac- 
turing Company,  Philadelphia.  Pa  A  neat  booklet  de 
scribing  "the  best  made"  ice  cream  freeier  for  the  year 
iqo8.  showing  details  of  construction  and  the  several  styles 
of  freezers  manufactured  by  this  concern.  Ice  chinpers, 
ice  shavers  and  other  specialties  are  included,  as  well  as  ice 
cream  freezers  for  caterers  and  confectioners  to  he  run 
by  power.  It  would  be  hard  to  imagine  a  belter  line  of 
frrrrers  than  the  one  described  in  this  honklet. 


BATH  ROOM  AND  HOUSEHOLD  SPECIALTIES 
-The  Searls  Manufacturing  Company.  Newark.  N.  J.  A 
handsome  and  well  illustrated  catalog,  showing  an  im- 
mense variety  of  such  specialties  as  bath  tub  Seats,  brush 
and  comb  holders  carafe  holders,  match,  nail  brush, 
sponge,  toilet  paper,  tooth  brush  and  tumbler  holders,  cigar 
rests,  hand  rail  for  bath  tubs,  hunks  for  robes,  coats  and 
litis,  mirrors,  plate  glass  shelves,  soap  cups,  towel  racks, 
ring  and  towel  pin  and  shelves,  vase  and  whisk  broom 
holders,  together  with  other  utilities  of  similar  character. 
The  line  is  complete,  ornamental  and  modern,  the  combi- 
nation holders  presenting  an  exceptional  variety. 

TOOLS  AND  SPECIALTIES. — The  Potter  Manufac- 
turing Company,  Geneva,  Ohio.  An  illustrated  price  list 
of  the  various  Housekeeper's  Hardware,  Hardware  Special 
tics.  Cross  Cut  Saw  Handles  and  Garden  and  Floral  Tools 
made  by  this  company.  The  booklet  contains  32  P»g*s, 
and  is  replete  with  such  a  variety  of  tools  and  specialties 
1  if  the  character  named  as  to  permit  of  no  detailed  de- 
scription here.    The  line  is  complete  and  prices  attractive 

HENDRICKS'  COMMERCIAL  REGISTER.  By  the 
Samuel  E.  Hendricks  Company,  74  Lafayette  Street.  New 
York.  Price,  $10.  A  compilation  for  buyers  and  sellers 
containing  over  350^000  names  and  addresses  under  some 
15.000  business  classifications  of  manufacturers  and  deal- 
ers in  the  architectural,  mechanical,  engineering,  contract- 
ing, electrical,  railroad,  iron,  steel,  mining,  quarrying,  ex- 
porting jind  kindred  industries,  including  everything  em- 
ployed in  the  manufacture  of  material,  machinery  and  ap- 
paratus used  in  these  industries  from  the  raw  material  to 
the  manufactured  article,  and  from  the  producer  to  the 
consumer  Its  value  is  evident  from  this  outline  of  its 
contents,  and  its  usefulness  as  a  mailing  list  is  unequalled 
The  present  edition  is  the  sixteenth. 

OPALITE  GLASS  LINED  REFRIGERATORS —A 
48-page  catalog,  with  white  cover,  and  handsome  color  de- 
»:gn  by  Cooper  &  McKce.  Brooklyn.  N.  Y..  showing  de- 
tails of  construction  of  their  extensive  line  of  "Opalite" 
refrigerators.  Every  variety  of  household,  and  grocers 
and  simitar  refrigerators  arc  shown,  and  the  entire  line 
i-  as  attractive  in  appearance  and  price  as  can  be  desired. 
No  dealer  should  be  without  this  catalog. 

B1SSELLS  NEW  YEAR'S  GREETING,  10*  Bisscll 
Carpet  Sweeper  Company.  Grand  Rapids.  Mich  A  hand 
somely  gotten  up  letter  on  cream  colored  paper,  with  an 
embossed  design,  the  principal  feature  Iwing  a  grandfather's 
clock,  hoary  old  1007  retiring,  and  the  cherub.  1908.  ap 
pea  ring  from  the  base  of  the  clock  bearing  a  Bisicll  sweep- 
er, assisted  by  a  charming  young  woman,  the  color  scheme 
being  beautifully  worked  out  in  light  green  and  brown. 
The  letter  bears  good  wishes  for  the  year  of  1008.  and  the 
circular  matter  enclosed  is  equal  to  the  best  produced  by 
the  very  capable  advertising  staff  maintained  by  this  com- 
pany. Attention  is  called  to  the  extensive  advertising 
campaign  conducted  in  the  leading  women's  magazines  of 
the  country,  which  has  created  such  widespread  demanJ 
for  the  Bissell"  as  to  render  every  dealer's  stock  incom 
l.lcte  who  carry  none 
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Being  a  List  of  House  lurnlshing  Specialties  livery  Enterprising 
Dealer  Wants  to  Know  About  in  Order  to  Freshen  l.p  His  Stock 


HI"  "Easy  Emptying"  Gra*>  Catcher  illus- 
trated on  this  page  is  the  latest  product 
of  the  Specialty  Manufacturing  Company, 
St.  Anthony  Park,  Minn.,  and  represents 
an  improvement  over  the  old-style  wood- 
en handle  catcher  they  have  been  making 
during  Ihc  past  seven  years.  The  desir- 
able features  of  the  New  Style  Grass 
Catcher  are  that  they  lift  off  perfectly  free 
from  the  lawn  mower  with  one  hand. 


leaving  the  other  free  to  empty  the  catcher  or  drop  it  en- 
tirely ;  they  are  made  in  two  sizes,  one  to  fit  13  to  ift-inch 
mowers,  and  the  other  to  fit  18  to  w  inch  mowers ;  they 


are  perfectly  adjustable  to  any  style  mower:  they  can  be 
adjusted  fur  distance  from  the  ground,  distance  back  from 
the  roller  and  for  width  of  the  mower;  when  once  ad- 
justed, they  can  be  attached  or  detached  instantly.  These 
features  have  made  the  "Easy  Emptying"  Grass  Catcher* 
a  winner,  and  the  demand  for  them  has  made  it  neces- 
sary for  this  concern  to  double  its  factory  space. 

The  Adams  Ball  Bearing  Washing  Machine,  made  by 
the  Hiawatha  Manufacturing  Company,  Hiawatha,  Kansas, 
weighs  but  is  pounds  complete,  rests  upon  a  stand  made 
entirely  uf  steel  constructed  like  a  bridge,  and  so  arranged 
that  the  tub  can  be  "nested"  in  the  stand  when  n«t  in  use. 
The  tub  is  made  of  galvanized  iron,  preventing  leaks,  or 
"falling  to  slaves"  as  sometimes  happens  with  wooden  ma- 
chines, and  for  the  same  reason  it  is  sanitary  and  easy  to 
clean.  The  top  and  dasher  are  made  of  selected  Louisiana 
Red  Cyprc»».  and  tha  dasher  is  shaped  like  a  cross  and 


thoroughly  braced  with  two  diamond  shaped  galvanized 
clips.  Un  the  under  side  of  each  arm  of  this  cross  is  a 
galvanized  Rrtl  loop,  two  more  of  which  arc  also  placed 
on  the  outer  end  of  two  of  the  cross  arms.  These  loop-i 
permit  the  insertion  of  an  unusually  dirty  garment  which 
can  thus  be  mure  thoroughly  washed.  The  dasher  can 
in- iv i-  up  or  down  to  accommodate  itself  to  the  quantity 
of  clothes  in  the  tub,  and  will  wash  a  single  handkerchief 
or  six  yard*  of  carpet  with  equal  facility.  The  only  mov- 
ing part  in  this  machine,  the  dasher,  is  securely  fastened 
to  a  one-piece  shaft  and  crank,  which  runs  on  two  sets  of 
high-grade  bicycle  ball  bearings,  and  while  in  many  rotary 
machines  the  hand  must  pass  through  12  feet  of  space  to 
give  the  dasher  one  turn  and  return,  with  the  Adams  ma- 
chine this  work  is  performed  in  three  feet  of  space,  cut- 
ting down  the  lajwi  three- fourths,  the  ball  bearings  fur- 
ther lessening  friction.  These  facts  may  explain  why  the 
Adams  Bait  Bearing  Washer  is  called  the  simplest,  light- 
est, easiest  running  and  fastest  washing  machine  made. 
That  the  machine  is  a  trade  winner  is  attested  by  the  fact 
that  one  Kansas  concern  ordered  496  machines  within  a 
rear  and  a  half,  and  say  that  every  machine  sold  is  an 
advertisement  for  others. 

The  Covert*  Great  American  Fish  Scaler  is  not  intend- 
ed for  the  purpose  of  verifying  "fish  stories;"  on  the  con- 
trary, it  is  guaranteed  to  remove  all  fish  scales  with  neat- 
ness and  despatch,  so  as  to  prevent  any  doubting  Thomas 
fiom  getting  the  best  of  a  boastful  story  teller  by  weighing 
the  fish  with  its  own  scales  and  thus  proving  short  weight 
Accordingly,  no  l^lurnian  should  be  without  one.  The  ap- 
pliance is  rust  proof,  wilt  not  tear  the  flesh  and  scales  fish 
perfectly  and  easily,  making  it  a  very  desirable  article  for 
household  use,  or  for  fish  dealers  and  peddlers.  The  seal 
cr  is  made  by  the  Coverts  Saddlery  Works.  Intcrtaken, 
N,  Y. 

The  Sunshine  Washer,  made  by  the  Voss  Brothers  Man- 
ufacturing Company,  Davenport.  Ia..  and  illustrated  on  the 
next  page,  "runs  easy  and  washes  cleanly."  As  will  be 
noted,  the  machine  is  provided  with  a  fly  wheel,  and  one 
backward  and  forward  motion  of  the  upright  lever  re- 
volves the  fly  wheel  five  and  one-half  times  and  gives 
the  dasher  one  complete  reverse  motion.  By  operating  the 
lever  seventy  times  a  minute,  the  fly  wheel  runs  about 
four  hundred  revolutions,  which  creates  a  momentum  and 
firnishrs  power.  The  main  bearings  are  fitted  with 
hardened  bicycle  ball  bearings,  running  in  specially  tem- 
pered steel  ball  cups  thus  eliminating  friction  and  resist- 
ance. As  the  main  gearings  on  the  lid  are  all  enclosed, 
all  ih  in  v  of  accident  is  done  away  with.  The  machine 
ii  fitted  with  a  "visible  dasher,"  which  adjusts  itself  auto- 
matically to  any  size  washing,  and  the  motion  ami  action 
of  the  elothes  is  in  sight  of  the  operator.   There  is  no 
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iron  or  wooden  tenter  pole  projecting  through  the  dasher 
to  grind  or  tear  the  clothes,  the  dasher  being  free  and 
clean,  and  adju-trd  throngh  the  head  of  the  machine.  The 
mechanism  under  the  tub  is  fastened  to  a  hard  wood  cross, 
independent  of  the  tub,  and  the  cross  is  held  in  position 
by  two  steel  rods  bolted  and  fastened  to  the  leg*.  The 
main  gc  irings  are  on  one  solid  casting,  insuring  a  per- 
fect alignment  of  gear*  Each  machine  is  equipped  with 
a  new  improved  iron  wringer  box,  and  the  best  of  ma- 
terial and  construction  being  used  throughout,  the  Sun 
shine  Washer  has  come  to  he  known  as  the  most  durable 
washing  machine  made 

WHAT  WAS  THAT  SALESMAN'S  NAME? 
A   Handy   Directory  of  Gentlemen  Who  Will 
Call  on  You,  Representing  Manufacturers 
of  House  Furnishing:  (foods 

The  brit-i  list  of  manufacturers'  representative"  printed 
below  consists  of  those  received  too  late  for  insertion  in 
our  January  issue,  and  two  corrections,  the  names  of  Mr 
Davis  and  Mr.  Bellman,  of  the  Harrington  Cutlery  Com- 
pany, and  M  Gaudry.  of  the  Pike.  Manufacturing  Com- 
panj  having  unfortunately  Ik-cii  misspelled  in  our  Janu- 
ary" list.  We  take  pleasure  in  correcting  these  errors,  and 
offer  our  sincere  apologies  to  the  gentlemen  concerned 


♦HARRINGTON  CUTLERY  CO,  Southbridge.  Mass 
(Knives).  George  Walter  Davis.  7  Warren  Street.  New 
York;  New  York  City.  New  England,  *'ew  York  and 
Pennsylvania:  P.  II  Betttnan.  12  State  Street.  Chicago; 
Middle  and  Western  States. 

THE  S.  M.  HOWES  CO.  Boston  Mas*.  W.  A.  G. 
Marlatt.  Western  Massachusetts  and  Connecticut:  R  R 
Curtis,  Eastern  Massachusetts  ami  Rhode  Island:  E.  H. 
MacKrnnie.  Maine  and  New  Hampshire :  S  B.  Smith. 
Urge  cities  of  the  United  States;  T  F.  Turin  v.  Greater 
Boston :  George  A  Williamson,  Now  Vork  State  and 
Vermont 


♦Correcting  misprints  in  our  January  list. 

•PIKF.  MANUFACTURING  CO.  Pike.  N.  H.  E. 
Warren  Smith.  Unites)  States  and  Canada;  M.  Gall  dry, 
Europe;  R  J   Horton,  Western  Ohio  to  Kansas;  W.  E. 


Mayo,  Southern  States;  H.  W.  Busier.  Eastern  States. 

REDL1NGER  MANUFACTURING  CO..  Frceport,  III. 
(Hardware  Specialties).  Matt  Redlingcr.  the  United 
States. 

STAR  ENAMELING  &  STAMPING  CO.,  Pittsburg. 
Pa  (Sheet  metal  warcs.l  J  A.  Dorshimer  and  I.  B. 
Fry,  Pittsburg  and  vicnily;  J  S.  Andrews,  Central  Penn- 
sylvania, Western  Maryland  and  part  of  Virginia;  H,  R. 
Kcnncweg.  Western  Pennsylvania,  Eastern  Ohio  and  West 
Virginia;  A.  Schlesinger,  Ohio,  Indiana  and  Michigan;  H. 
Weiss.  Illinois,  Iowa,  Minnesota  and  Wisconsin;  X  Gelb" 
Kansas,  Nebraska.  Colorado,  Texas,  Louisiana,  Mississippi, 
Alabama.  Georgia,  North  and  South  Carolina  and  Tennes- 
see. W.  A.  Taylor,  Pacific  Coast,  H.  O  Stansbury,  Phila 
delphia.  New  Jersey  and  New  Vork;  W.  H,  Dobson. 
Northern  and  Eastern  Pennsylvania;  X  Schulu.  New 
\  ork  Slate;  W.  L  Stansbury,  Baltimore,  Washington  and 
Virginia:  F.  A.  McMann,  New  England  States. 

STURGES  &  BURN  MANUFACTURING  CO.,  Chi- 
cago, III.  1  Ice  cream  frec/er*,  spiders,  griddles  and  milk- 
cans).    J.  W.  Campbell,  Minnesota;  C.  E  Holmes.  Iowa. 

WEBSTER  COMPANY.  North  Attleboro.  Mass. 
t  Sterling  Silver  Novelties).  E.  H  Hofmann.  New  York 
City  ;  X.  F.  Swift,  Chicago  and  Welt;  Frank  Waite,  Can- 
ada and  New  England;  O.  W  Clifford,  factory. 

WHITE  ENAMEL  REFRIGERATOR  CO..  St.  Paul. 
Minn  (Refrigerators).  William  B.'  Bohn,  Western 
Stales;  H.  S.  Parks,  Eastern  States. 

WILKINSON  MANUFACTURING  CO.  Binghamton. 
N.  Y.  (Toy  Wagons  and  Sleds).  E.  W.  Peabody,  New- 
England.  New  York  and  Eastern  Pennsylvania:  A.  R. 
Wilkinson,  Western  Pennsylvania.  Ohio,  West  Virginia. 
Kentucky  and  Indiana 

JAMES  R.  WOTHERSPOON.  Philadelphia,  Pa.  (Gas 
and  Oil  Stoves;  Nursery  Refrigerators).    F,  I.  Carpen- 
ter. New  York  Cilv  ;  Frank  Did.  Northern  New  York 
Slate;  A.  Ruddinhcrg.  Middle  West;  W.  Bunting.  Penn 
svlvania  and  New  Jersey. 

J.  A.  WRIGHT  &  CO.  Kcenc.  N  II  (Silver  Cream). 
Harry  E  Williams.  Eastern  State*:  Charles  L  Derby. 
Western  Slates. 

A  CANADIAN  OUTLET  OFFERED 

Manufacturers  of  house  furnishing  goods  of  every  va- 
riety, who  desire  a  Canadian  outlet  for  their  products,  will 
be  glad  to  know  that  Tar  box  Rrothers,  r]\  Dundas  Street, 
Toronto,  On!..  Canada,  have  a  large  warehouse  available 
for  carrying  considerable  stocks  of  goods,  and  are  in  a  po- 
sition to  act  as  distributing  agents  for  any  American  house 
that  desires  to  establish  such  an  agency  in  Canada.  Such 
firms  must  be  prepared  to  offer  Tarbox  Brothers  abso 
lately  the  bottom  price  on  their  line,  as  import  duties  often 
make  it  impossible  for  this  concern  to  make  large  sales, 
unless  they  have  the  lowest  possible  quotations. 

Tarbox  Brothers  are  manufacturers  and  sell  their  prod 
mts  largely  through  the  wholesale  hardware,  woodenware, 
grocery  and  moulding  trades,  while  they  conduct  a  mail 
order  department   separately  and  have  for  it  exclusive 
catalogs 

They  are  now  in  the  market  for  a  firsl-class  can  opener, 
similar  to  the  "Lightning"  brand,  and  for  such  other 
American  specialties  as  may  be  offered. 
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TRADE  PUBLICATIONS 

U  owlmUd  from  fiage 

THE  ALASKA  RF.IRIGF.  RATOR  COMPANY.— An 
Sn-page  catalog,  with  .1  handsome  cover,  and  splendidly  il- 
lustrated, showing  the  1908  output  of  ihr  Alaska  Refrig 
erator  Company,  of  Muskegon,  Mich.  The  immense  plant 
of  this  concern,  and  the  details  of  the  construction  of 
their  refrigerators  is  ln.iutit'ully  illustrated,  and  the  line 
is  as  complete  as  can  be  imagined  Prices  will  he  found 
attractive,  and  a  copy  of  this  catalog  should  l>c  in  the 
hands  01  c»cry  dealer 

ARGAND  GAS —A  •y-pagc  catalog,  done  in  red  and 
lit  own  liy  the  Albany  Foundry  Company,  Albany,  X.  Y.. 
showing  an  extensive  and  complete  line  of  fuel  gas  appii 
arees  for  domestic  and  industrial  purposes     Hot  plates, 
gas  ranges,  gas  heaters,  and  specialties,  such  as  griddles. 


sad  iron  heaters,  asbestos  baking  shots,  stove  mat*,  jelly 
eke  pans,  omelet  pans  and  pie  plates,  and  toaster*  are 
more  than  adequately  illustrated,  and  the  prices  given  Mill 
intercM  -lie  trade.  Gas  iorgt  s,  oven  furnace*,  melting  fnr 
liners  and  blowers  arc  also  included. 

I  HK  CHKST  WITH  A  CHILL  IX  I  I  —A  16  page 
booklet,  handsomely  put  together  in  colors  by  the  Maine 
Manufacturing  Company.  Nashua.  X  H,  makers  of  the 
famous  "Stone  White"  refrigerators.  Details  of  the  con 
slruetion  of  this  superior  product  are  clearly  descried  ami 
illustrated,  and  pictures  are  shown  of  the  "Stone  White" 
quarry  from  whence  this  company  secures  the  material  for 
their  clean  and  sanitary  refrigerators  The  booklet  makes 
the  "Stone  While"  ice  chest  appear  to  be  what  it  really  is 
-the  most  pleasing  and  attractive  on  the  market,  and  i* 
well  calculated  to  increase  the  already  large  demand  for 
this  article 
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WANTS 

mt  ■drntiMnvdiU.  auch  »  tmr  W  approu«d  by  tk* 
FURNISHING  REVIEW,  frr*  of  eb»nr«-  Advar- 
b>  raraivad  not  later  than  the  1Mb  of  tti* 


w 


CHANGE  WANTED— Buyer  for  -China,  Toys  and  House 
Furnishing  Goods  wants  to  make  change !  ready  at  any  time. 
Fifteen  years'  experience  in  large  city  of  Chicago  Can  give 
best  of  references.    Address  S.  0..  care  Horse  Furnishing 

Rmiw, 

FOR  SALE— Complete  stock  of  China,  Glass,  Silver  and  gen 
eral  House  Furnishing  Goods,  with  good  will  of  prosperous 
business  established  forty  years,  for  sale  in  thriving  manufac- 
turing and  summer  resort  town  in  Massachusetts  at  rare  bar- 
gain.   Address  Box  41.  care  Horse  1'crnisHINg  Review. 

POSITION  WANTED— Assistant  buyer  of  House  Furnishing 
Goods  desires  a  position.  Five  years'  experience  in  large 
department  store  carrying  $50,000  stock.  Feci  confident  of  tak- 
ing full  charge  oi  smalt  department  Carrying  $.'5,000  stock  or 
more.  Can  furnish  best  of  references.  Address  A.  P..  care 
Horse  FthwHBIWi  Review. 
I,'  ANTED—  Buyer  of  China,  House  Furnishings,  Dolls  and 
Toys,  Trunks  and  Traveling  Bags,  and  Silverware;  ten 
years'  experience  in  Central  Western  States,  large  cities,  de- 
sires position  in  East  or  extreme  Western  territory  Address 
Experienced,  care  Horse  Furnishing  Review. 

WANTED— Demonstrations  of  any  kind  in  the  house  furnish- 
ing or  grant?  I'"*  *«"■  frcc  'P3"  a  hou5C  '"rnismn« 
exhibit  to  be  given  in  largest  department  store  in  Lexington, 
Ky.  Address  K.  K.  D,  care  J.  D.  Purcell  Company.  Lexington. 
Ky. 

WANTED— To  represent  manufacturers  of  House  Furnishing 
Goods  and  Hardware  Specialties  in  the  city  of  Milwaukee, 
on  commission  basis,  to  Department  Store  and  Hardware  trade. 
Address  Milwis.  care  Horse  Finishing  Review 

HOUSE  FURNISHING  BASEMENT  FOR  RENT— to  finest 
department  store  in  North  Carolina.  Size.  40x1 2&,  com- 
pletely equipped  with  fixtures  for  china,  glass  and  house  furnish- 
ing*. Practically  no  live  competition.  Address,  the  Meyer's 
tompnny,  Greensboro,  N.  C. 

W^NXKD— We  are  manufacturers'  agents,  and  have  splcn- 
dully  equipped  "I""4  salesrooms  for  handling  all  kinds 
of  house  furnishing  goods  an<l  hardware  specialties  We  have 
a  strong  selling  force,  new  lines  desired.  Write  Harper,  Spen- 
cer ft  Joys.  4JO-42J  E.  North  Ave..  Milwaukee,  Wis. 

C'ANADIAN  AGENCY  WANTED— We  would  like  to  estab- 
'  lish  connection*  with  several  American  manufacturers  of 
household  articles  for  introducing  their  goods  in  Canada.  Our 
large  organization  and  our  well  established  mail  order  business, 
together  with  our  ability  to  carry  a  large  stock,  tits  us  admirably 
for  promoting  ,  the  sale  of  goods.  Send  catalogues  and  lowest 
wholesale  prices.  Address  Tarbox  Bros..  274  Dundas  Street, 
Toronto,  Ont 

THOROUGHLY  EXPERIENCED  BUYER  and  Manager  of 
House  Eurnishing  and  China  departments  is  open  for  a 
position  Reliable,  practical  and  up-to-date  in  buying,  and  can 
furnish  best  of  references.  Address  Buyer,  care  Horse  Fur- 
nishing Review. 

A RELIABLE  MANUFACTURER  of  tinware  in  Philadelphia 
has  several  go.>d  men  covering  Pennsylvania,  ilallimoro 
and  Washington  Would  like  to  take  up  a  good  line  on  a  com 
mission  basis  in  connection  with  his  own.  on  account  of  his  lin, 
being  short  Address  Manufacturer,  care  Horse  FINISHING 
Review. 

WANTED— A  few  good  live  representatives  to  sell  our  Re- 
liance Mop  Wringer  to  the  retail  and  jobbing  trade  on 
eommission  basis  Address  Lee  Chair  Company.  Wringer  Dept . 
Oneida.  N.  Y. 


ANTED— An  experienced  china  and  house  furnishing  buy- 
er   The  Reid  4  Hughes  Dry  Goods  Company,  Water- 
bury,  Conn. 

WANTED— To  represent  manufacturers  of  house  furnishing 
goods  in  the  Southern  States,  on  commission  basis.  Es- 
tablished ten  \cars,  and  travel  several  salesmen  Address  M 
H,  Pendleton  4  Company,  Roanoke.  Va. 

CIDE  LINE  OEFERED— To  salesmen  calling  on  house  fur- 
^  nishing  goods  buyers  we  offer  an  opportunity  to  increase 
their  income  easily.  Article  is  well  known;  sample  can  be  car- 
ried in  pocket.  Liberal  cash  commission.  Address  B  E  A.. 
care  Horse  Furnishing  Review. 

HAVE  YOU  A  SON  OR  DAUGHTER?— Do  you  want  to 
give  them  a  chance  to  cam  some  money  ?  We  will  pay  them 
.1  liberal  e-ash  commission  for  subscriptions  to  Thf.  Horse  Fur- 
nishing Review.  The  work  is  ea*y  and  entirely  respectable. 
Ask  for  particulars.  Address  Circulation  Manager,  Thr  Horst 
Furnishing  Review. 

UYER  AND  MANAGER  of  House  Furnishing  Goods,  China, 
Glass  and  Toys  desires  to  make  a  change.  Fifteen  years  of 
steady  experience  in  cities  of  25.000  to  85,000  population,  Have 
been  five  years  in  present  position.  Can  furnish  best  references. 
Address  "Steady,"  care  of  Horse  Furnishing  Review. 

ANTED— A  few  live  representatives  to  sell  our  Patented 
Sail  Irons  to  retail  and  jobbing  trade  on  commission  basis; 
good  position  :o  right  parties  Address  Patent  Sad  Iron  Com 
pany.  Department  A.  W,  Reading.  Pa. 

WANTED— Agency  for  Eastern  States  for  large  lines  of 
house  furnishing  goods.  Am  equipped  with  ground  floo.- 
salesroom,  basement  and  lofts,  and  will  carry  large  stocks.  Am 
already  representing  good  firms,  hut  have  room  for  more.  Ad- 
dress L  E..  care  Horse  Furnishing  Review, 
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No.  1 

AH  MrUl  J«Kuin<d 


All  M«*l  data 


We  are  Ruing  10  make  an  amtrcssive  campaign  for  tl)< 
.ale  >«f  the  j3afi^K  in  all  localities.  It  will  he  worth 
your  while  to  co-i-pcraie  with  u*.  Write  to-day  («ir 
trade  prices. 

THE  LEE  CHAIR  CO.,   Oneida,  N.  Y. 


"An  Ounce  of  Sight  is  Worth  a  Ton  of  Print/' 

THE  HOME  SHOW 

May  2  to  9,  Inclusive,  at 
Gr&nd    Central  Palace 
NEW   YORK  CITY 

Exhibits  of  Kitchen  Utensils  and  Equipment,  Bath  Room  Fixtures,  China,  Crockery,  Glass  and  Table 
Ware,  Lamps  and  Illuminating  Devices,  Household  Novelties. 

Space  Now  Being  Allotted 

For  Additional  Information  Addreas 

The  Home  Exhibits  Co..  (Inc.)       52  Broadway.  New  York 

and 

GRAND  CENTRAL  PALACE 
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THE 

" E  A  S  Y" 
Air  Pressure 

Washing 
Machine 

Heats  the  Water 
J  in  the  Machine 


In  .nir  unule  ii|K-raiinn  the  h"U*ewilc  hcat»  the  water 
right  in  the  "EASY"  Washer:  M»e»  the  bark  lircakinR 
»i>rk  ol  lihini;  the  water  i-fi  ami  mi  the  ranice,  and  hv  re«u- 
latino  the  heat  the  smls  CLEANSES  •>•»!  SWEETENS 
the  i.  inthes  It  is  harder  to  il"  thi*  in  the  DM  way.  where 
the  *ud*  urailuallv  COI»L  which  prevent*  Ireeiint  tlie  dirt 
lr<>m  the  labric. 

This  attachment  is  made  fur  tlie  regular  "Easy"* 
Wa'her  which  is  made  i>(  GatraniMd,  "pen-hearth  steel, 
and  <>i>erates  i>n  the  ptfndplt  >•!  h>rcin«  siwp  suds  tlimuuh 
the  laWsby  AIR  PRESSURE 

WRITE  US  FOR  PRICES 

We  Turn  Absolutely  ALL  Inquiries  Over  to 
Our  Nearest  Dealer 

DODGE  &ZU ILL,  Syracuse, N. Y. 


T5he 

Gem  Nutmeg  Grater 

Utilizes  all  of  the  Nutmeg 


Rotary  Motion. 

Fastest.  Easiest  Grater  on  the  Market 

Sold  by  Display  Easel. 

Caldwell  Mfg.  Co. 

Rochester,  N.  Y. 


THE  KNORR 


PATENT   APPLIED  FOR 


IRONING  BOARD 

/p=50'<  Profit  No  Come-Backs=^ 

*  The  Knurr  Ironing  Board  is  the  cleverest  Labor  saving 
device  of  its  kind  on  the  market.  It  combine*  in  one  com- 
pact deaign  a  ahirt-waiat  board,  a  aleeve  board  and  an  iron- 
ing  board  for  all  general  purposes  "  The  clamping  device 
i*  the  atrongeat,  simplest  and  beat  made,  holding  the  board 
firmly  in  pUco,  making  it  atable  a*  a  rock,  yet  the  clamp  will 
not  mar  the  table  or  shelf  to  which  it  »a  attached.  "  The 
Knorr  Ironing  Board  i»  made  in  throe  aii**  — Infant**, 
Children*!  and  full  sizes,  all  one  price-  The  full  aized  board 
measure  a  29x30  in.  and  i*  atrongly  constructed  of  kiln<dried 
white  wood,  fully  reinforced  underneath  and  built  on  honor. 
Our  primed  matter  furnished  to  dealers  make* 

QUICK  SALES 

Terms  and  particulars  from 

The  KNORR  Ironing  Board  Co. 

415  Isnssss  St.,  Rsohsstsr,  I.  Y. 


HOLT'S  BBSi  DOVt" 

Egg  Beater  and  Crsam  Whip 

Suarantiel  ti  But  Eat 

Tl  Pirficttu  li  20  UctUu 

TN.  nmrw*  Duhir  Do—  H. 

mm  toot  a  uia  n  num.  ■  nra, 


we  WIRE  ONE  OP  THESE 


Taos  to  every 


EGO  BEATER  ™> 
RUG  BEATER 


Wfi  MAKE 


THEY  BEAT 
BUT  CAN'T 
BE  BEATEN 


HOLT-LYON  CO. 

TARRY  TOWN,  N.  Y..  U.  S.  A. 


THE  "CLEANER"  RUG 

and  CARPET  BEATER 

•a  aaaec  raoat  tmc  bcot 
FURNITURE    SPRING  STEfLj 

lo  very  EUatlc. 
Trr  HaaffU)  la  C uara meed  not  to  eoar 
Offer  Wire  break-  off  at  tha  bandJo. 


fATINT    A^auiD  rOK. 
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This 
Trai!c  XI  ii 
ituarnntee* 

and  1 1  rotec  U 

you  frtifn 
v-t  ri  TiKrments 


Higgins  Perfect  Flue  Stop 


Reverted  for 
papering  over. 


PATt MT ID> 

formerly  made  by 

G.  A.  Higgins  &  Son. 

Locks  tight  in 
the  Flue. 

The  Thumb 
Screw  expands 
the  Flat  Steel 
Springs. 


Shewing  face 
and  tide. 


Cj  No  wind  or  gas  explosion  can  blow  it  out. 
1$  Its  sales  have  steadily  increased  for  years. 
Now  made  by 

ANDREWS  WIRE  &  IRON 
WORKS, 

ROCK.FORD,   ...  ILL. 

Send  tor  t  'afi//o£ttt\ 


It  Pay.  to  Sell  Good 
Merchandise. 
"Andrews  Specialties" 
sra  in  that  class  and  pay 
good  profit*. 


Vrooman's  Sink. Strainers 
Higgins  Hue  Slops 
"Androck"  and  Ideal 
Carpel  Beaters 
High  Grade  Wire  Goods 


Every  Buyer  of 

CARPET  SWEEPERS 

Ought  to  Know 

That  the  National  Sweeper  Company  makes  a  line 
of  sweepers  listing  in  price  from  $18.00  to  $54.00. 

That  every  sweeper  in  the  line  is  superior,  point 
by  point,  to  any  other  made. 

That  Nationals  are  made  in  the  most  complete 
sweeper  factory  in  the  world. 

That  Display  stands  and  other  sales  helps  are 
furnished. 

That  shipments  can  be  made  promptly — in  a  hurry 
if  need  be. 

That  every  one  of  the  sweepers  in  a  shipment  is 
packed  securely  in  dust  proof,  heavy  carton. 

That  the  finish  is  right — that  every  detail  of  the 
sweeper  is  right — and  that  the  price  is  right. 

ONE  OF  THK  TKIPI.K  MKDAI.  LINK. 


There's  something  new  in  carpet  sweepers  that  IS 
new — ask  us. 

Get  in  early.     Write  to-day. 

NATIONAL  SWEEPER  CO. 

98  WARREN  STREET.  NEWARK,  N.  J. 
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Miniature    Lights      Y  THE  WASHABLE  WALL  COVERING 


THE  KIND  OUR 

FOREMOTHERS  USED 

They're  the  fad  now,  and  if 
you  pretend  to  keep  'your 
store  up-to-date,  you  need 
an  assortment  in  stock.  .  .  . 


They  make  beautiful  win- 
dow and  counter  displays 
and  sell  at  a  good  profit 
to  the  dealer  

Made  in  a  great  variety  of  styles 
and  prices. 

Ask  for  our  Art  Catalog 

Rostand  Mfg.  Co. 

MILFORD.  CT.  » 


THE 


Royal  Inverted  Gas  Burner 


New  Goose  Neck  type  Inverted  Burner  employing 
new  needle  valve 


GUARANTEED 


No.  )00  Roval 


To  work  NaUafactori- 
ljr  on  both  natural  and 
artificial 

To  work  under  all 
preuurw 

T°  ffive  hkjrhost  can- 
dle powar  Ifcrht  par 
cubic  foot  consump- 
tion of  ku 

WILL  NOT 

Klaah-hark.  flicker 
nor  carbonise 

PRICES 

Not  hirtocr  than  you 
c&pact  U>  pay— may  In* 
lower 

Write  for  informalion 
pamphlet  B 


Manufactured  by 

MANHATTAN  SCREW  AND  STAMPING  WORKS 
67th  Street  and  West  End  Avenue.  New  York 


"WIPE 
OFF  TUB  DIRT" 

IT  i*  sound  sense  to  sell  ■  well-advertised  article— some- 
thing for  wliicli  there  is  already  a  well-established 
demand. 

SELL   S  ANITAS 

SANITAS,  the  widely  known  washable  wall  covering,  is 
so  well  advertised  that  thousands  of  inquiries  are  corninK  in 
from  people  who  want  the  material  on  their  walls  this 
SpriiiK.  Thev  come  from  every  locality— many  must  come 
from  yours.  The  nearest  auent  Rets  these  inquiries— if  you 
have  the  agency  we  send  them  Ut  you. 

SANITAS  has  all  the  beauty  ol  wall  paiier.  but  none  of 
its  faults.  It's  as  easily  hunt  Made  on  strong  muslin  with 
oil  colors  in  mativ  patterns.  Waterproof  dust  and  dirt  can 
lie  wiped  off  wild  a  damp  cloth.  Cannot  fade,  stain,  crack 
or  tear.  .  . 

Urines  a  fine  margin  of  pn.fit  at  the  price  of  Rood  cart- 
ridac  paper. 

SEND  FOK  SAMPLES  .l.\'/>  PAICES. 

The  Standard  Oil  Cloth  Co. 

320  BROADWAY,  NEW  YORK 


K-  &  M-  OUTFITS 


FOR 


DOLLS  and  BEARS 

Have  resulted  in  immediately 
increased  sales.  As  a  matter 
of  fan,  they 

Have  Created 
A.  Revolution 

in  the  sale  of  Dolls. 


Add  a  Dollar  Suit  of  Clothes  .  .  .  $1.00 
To  a  Dollar  Doll,  and  you  have  a  -    .  1.00 

Three  Dollar  and  Nine-Eight  Cent   

combination  that  will  sell  faster 

than  you  had  thought  possible  .    .  $3.98 

Ask  Your  Fellow  Buyer*. 
Many  buyers  found  this  out  In  1907. 
Do  not  miss  this  opportunity  In  190*. 

Our  New  Line  is  Ready  for  Inspection. 

KAHN  (SL  MOSSBACHER 
Makers  of  Doll  Outfits 
779  Broadway,  New  York  Gty 
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THEfOOLEY 


THE 


CARPET  BEATER 

Will  Make  Trade 

It  is  perfectly  constructed,  retains 
shape,  and  wears  well.  Handles  will 
not  turn  or  come  off. 

\Vc  also  manufacture  Suit  Manners.  Pants 
Manners,  I'm  Lid  Holder*,  Calf  Wcancrs,  Hose 
Supporters,  Hat  Rat  kxand  other  Win  Novelties 

l  for  1908.  Assert 
Good  ProHts. 


Cooley  Mfg.  Co., 


103- IK  S.  Canal  Si. 
CHICAGO,  ILL. 


KIRK'S  and  Curling  Iron  HOLDER 

WKgjffm         The  Best  10c.  Seller 
of  its  Kind  Ever 


Offered  to  the 
Trade 


Nitltel  Plated.  Highly  Polished. 
Every  Well  Appointed  bathroom 


A  Necessity  in 


ALSO  A  FULL  LINE  OF  TAPE  MEASURES 

HARRY  D.  KIRK,  5-I7W.  Madison  SL,  Chicago,  ill. 


VANDY-HANDY 


CLOTHES-PIN  BAG 

PATINTIO  Ft  B.  19th.  1907 


VANDY-HANDY 


A  Unique.  Practical.  Inexpensive  and  Profitable 
article  for  holding  Clothes-Pins  which  you  and 
your  Customers  will  be  pleased  with. 

EXPLANATION 
The  clothetpint  are  put  in  through  the  wire  mouth  at  the  top 
and  taken  out  from  the  opening  in  the  tide  of  the)  bag.  which 
always  facet  you  while  it  it  in  uf  e  on  the  line  or  at  the  tide  of  the 

window. 

The  VANDY-HANDY  It  made  of  ttrong  material  and  hat  a 
capacity  for  holding  200  Clothes  pint. 

Get  them  on  your  counters  soon.  Display  them 
and  they  will  sell  themselves. 

VANDY-HANDY  MFfl.  CO.,  Newark,  N.  j. 


BATH  ROOM  ACCESSORIES 


CATALOGS   ON  REQUEST 


AMERICAN  RING  CO,  T  Waterbury,  Conn. 

Braat  Upholttery  Naile.  Curtain  Pole  Trimmingt,  etc 
R_._™  n,„„B.  j  flew  Terfc.  1  Hod.o.  Si.    ChU.«o.  508  H.rwonh  tU, 

Branch  Omens  \  BMIe..  170        s,.  s-  r,««i«o.  na  w.  St. 


GOOD  EASY  SELLERS 


CORK  EXTRACTOR. 
CROWN  OPENER 
and  SEAL,  LIFTER 


C.  T.  Williamson  Wire  Novelty  Co. 

58  Badger  Avenue,  NewarK.  N.  J. 
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We  are  the 
Largest  Manufacturer* 

of 


Nursery  — 
Refrigerators  ^ 

in  the  World  ^^^^^^^ 

Our  lartns  far  lory  unit  the  nnnt  ln*talUti«n'nf  new  machinery  enable* 
u*  to  place  these  foods  on  the  market  at 

THE   LOWEST  PRICES 

Each  MM  nuaranteed.  iwM  with  minml  wooL  and  each  packed 
separately,  in*urinr  «af*  dMIvery. 

Writ*  for  Prtc«* 

QUAKER  TINWARE  MFC.  CO..  32-34  Bank  St.,  Philadelphia 


0.  Lindemann  &  Co. 

Manufacturer*  of 

W  Japanned,  Tin-Plated 

and  Brass 


Bird  Cages 

35-37  Wooster  St 
New  York 


Catalog  fur- 
niahed  to  the 
trad*  only 


SILVERDIP 


The  Old  Way 


CLEANS  GOLD  AND  SILVER 

NO  RUBBING.  "JUST  A  DIP"  AND  IT'S  POLISHED 
Silverdip  It  guaranteed  not  to  injure  the  finest  metal 
nor  the  hands,  is  free  from  acid  or  poison,  contains 
no  grit  to  scratch  the  most  delicate  surface. 
661}%  Profit  for  the  Dealer 

Wc  furnish  plenty  of  clever  printed  matter. 
Write  us  for  particulars  about  demonstrations. 


SILVERDIP  COMPANY 

137  West  23rd  Street,       -     -       NEW  YORK 


Feature  Mouse  Traps 
They're  Profitable 

fjtsransa  every  houae  need*  nne.  Anil 
they  act  a*»  ronatant  edvtwttJ-ement 
whoever  aold  because  they  tn***  en- 
tire naiinfartiun. 

The  '  (apt u>"  due*  it*  work  auto- 
mat teal  ly.  catches  from  one  to  twen- 
ty-five mice  without  reeettinsr 
Need*  no  baJtirur.  allow*  m  tutor  to 
ariae  f  train  the  dead  muunc  and  take* 
up  very  Htt!e room. 

The  "Capito"  in  an  impo-nod  trap, 
built  od  «  scientific  baaia.  it  I*  wall 
tnade  and  offer*  evary  inducement 
for  purehase  to  the  huueewife. 

Adveriialna*  matter  *«•*> 
wiih  «mch  order. 

CAPITO  MOUSE  TRAP  CO. 

116  Nassau  Street.         New  York 


"ANCHOR"  SINK 

-  AND  ===== 

TOILET  BRUSHES 

WIRE  OR  WOOD  HAMDLBS) 


\l<ist  Sanitary  Hrush  on  (lie  market, 
a»  tlicv  arc  made  without  the  use  ol 
PITCH,  CEMENT  ">r  toMering  the  tin 
ferrules.  Tlic  r>ru*h  tliat  ran  he  cleaned 
in  boiling  water  without  distributing 
itself  all  over  the  sink  and  down  the 
drain.    Best  se-l liiisi  Sc  Sad  l"c  line. 

Send  for  Catalogir  and  Price  List 

PHILIP  FOGARTY  &  CO. 
229  Miller  Ave.,  Brooklyn.  N.  Y. 


THE  ELECTRIC 
WALL    PAPER  CLEANER 


ELECTRIC 


WALLPAPER  CLEANER 


We  alao  manufacture  th*  Electric  Carpet  Cleaner 
and  Stick-O-Paate.  three  tint**  winner  and  labor  aavera 
for  the  houaewife. 

The  Electric  Wall  Paper  Cleaner  will  clean  aid* 
walla  and  ceiling  of  12x12  room  from  one  packaf*. 
Retaili  at  15c.    WrUt  for  pruts  ami  particulars. 

ELECTRIC  CLEANSER  COMPANY 
Canton,  Ohio. 


-  (»  - 


Digitized  by  Google 


3~.~.~.::rn 


Household  Specialties 


Sleeve  Boards 
Towel  Racks 
Clothes  Racks 
Oust  Pans 
Suit  Holders 
Etc.,  Etc. 

5EN0  POH  CATALOGUE 


Eclipse  Mfg.  Co. 

NORTH  GIRARD,  PA. 


No.  01  TOR  KITCUK.N. 


The  "Practical"  Knife  Grinder 


4  A  simple  Kitchen  Knife  Grinder  within  the  means  of 
almost  every  house-wife. 

*J  Made  of  Alundum,  the  sharpest  and  most  durable 
nbnisive  known.  <  'lumps  to  table  or  shelf  und  meas- 
ure* 10}  inches  in  height.  Cutting  Wheel,  3)  inches  z 
|  inch. 

fl  Other  sixes  up  to  G  inch  Cutting  Wheel  in  hand  or 
foot  power  for  every  purpose. 

■  Abundant  literature  to  promote  sales,  and  handsome 
display  stand  fne. 

Write  for  prices,  and 
"Practical  Talks  About  Practical  Grinders" 


ROYAL  MFG.  CO..  102  E.  Walnut  St.,  Lancaster,  Pa. 


A  good  cook  will  quickly  see 

the  merits  of  this  cake  turner. 

The  grease  passes  through  it 

instantly  and  leaves  the  food 

light   and  tempting.  The 

handle  gives  a  firm,  cool  grip 

and  is  easily  cleaned.    It  is 

made  entirely  of  steel  and 

will  last  a  lifetime.  Costs 

no  more  than  the  poor  ones. 

Our   catalog   should  be 

in  the  hands  of  every 

dealer. 

ARCADE  MFG.  CO., 

FREEPORT,  ILL. 

II W  TORT  A6MT 

Chirl.iC.  Nsrst,4T  W»rr«n  St. 

The  Beat  Counter  Seller  on  the  Market  is  the 


Perfection"  Faucet  Cushion 


This  shows 

tub  Cushion 

ATTACHED 

TO  Faocit 


A  Tea  Ceat 
Seller 


UAOf  IN  TWO  BIZ!* 

Snail  Coohkoo.  for  smooth  Psaeot 
Largo  CiMhlon  for  Tluoadod  Ptaool 


NO  CHIPPED  OR  BROKEN  DISHES 

A  boon  to  the  housewife — consisting  of  a  rubber  cushion, 
which  slips  over  the  end  of  the  faucet,  preventing  any- 
thing in  band  from  striking  the  metal.  Anyone  can 
readily  comprehend  its  utility  in  the 

KITCHEN,  LAUNDRY,  LAVATORY.  BATH  AND  BAR 


Paoksa  on  oosstar  alialay 
carts  Mitalalaf  two  aosca 
uoortea  csshUas 


JOHN  H.  OHLERKING 

Salts  IfoatJ 

40  Dearkera  Street 

Cklcata,  III. 
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DEALERS! 


Thie  adverti*. 
trig  appears  in 
Spring 


the 


iteue*  of  the 
"Delineator" 
with  1,000,000 
circulation. 


32  FEET 

DRYING 

SPACE 


Order 
Now. 
Write 
For 
Prices. 


THE  MARTCROSS  COMPANY 

40  Dearborn  St.  Chicago,  III. 


FLOOR  MOPS,  DISH  MOPS, 

CLOTHES  LUES,  AU°  M 

Twines,  Yarns.  Rope,  Calking,  Wicking,  Waste 

ESTES  MILLS 

SiKC»W!  In  J.  M.  KSTKS  A  SONS 


FALL  RIVF.K.  MASS. 
New  York  Omcti  97  WirrtR  Street.  Tel.  79S*  Cortu-ai 


A  Few 
of  Our 
Specialties 

WE    HAVE  OTHERS 

SEND  FOR.  CATALOG 


(9 


Clayton  tS  Company 


421-427  Kent  Avenue 
BROOKLYN.      NEW  YORK 


NEW  PATCNT 
GEM 

TEA  AND  COFFEE 

STRAINER. 


S.impU-*  and  I'rice  List  Mailed 
on  Application. 


No.  I  No.  I 

SOLE  LICENSEE  FOR 

EASLEY'S  PATENT  LEMON  JUICE  EXTRACTORS 
30  Patterns  of  Match  Safes  and  Ash  Receivers  for  Safety  Machines 

Sole  Agent  for  the  United  States  of  the 
Union  Safety  and  ParafDn  Matches. 

PATENTED  HOUSE  KURNISHINQ  SPECIALTIES 
M.  LOEWENSTEIN,  71  Washington  Square,  South,  New  York 

Formerly  Wat  Fourth  St. 


No.  3 


THE  "  KOIKE. " 
SINK  AN)  POT  CLEANEI 

Stamped  fnm  }-»■*■.  v 
■Hast  »twl  Shovel  part 
about  4  it.ehm  rniuara. 
Brush  at  ahda  aids  in 
nthartrur  up  rvfua* 
matter. 


Eagle  ^  ^  Wjf  Mop 


WRINGERS 


STILL    IN  THE 
LEAD 


No  other  MOP  WRINGER  M  the  market  IU  equal.  It  lethe  miiet  PRACTICAL  and  SIMPLEST  offered 
We  cmirt  a  wrinirlnc  teet.  after  which  jrou  will  he  conviDced 

Show  It  to  your  cuetomen.  end  they  II  understand  the  IremenuuUM  advantage,  it  has  over  the  ordlnnrv  i>ne*. 
We  make  them  in  three  tarn  :  DOMESTIC  for  Atn.tleU  .jr.  STANDARD  for  ryeem/  «»r.  and  JANITORS 
r  -  i  'I  I  ICE  nnd  I'uMir  BI'ILIHNUS 

Abo  manufacturer*  of  the  OHIO  DETACHABLE  MOPS  end  REX  DISH  MOPS. 


EAGLE  COOPERAGE  WORKS 


Circleville,  Ohio 


-  -o  - 


Google 


"BULLARD'S"  IMPROVED  CARPET  STRETCH 


This  c;ir|>ct  strrtclirr  is  mmpiut,  always  ready  for  use,  and  the  most  practical  article  ma<lc 
for  stretching  carpets.  It  is  the  cheapest  on  the  market,  showing  large  profits  to  clealers  when 
retailed  at  50  cents.  It  is  selling  in  large  quantities,  and  gives  the  utmost  satisfaction  tu  cus- 
tomers. 

Another  of  our  strong  lines  nf  "t'seful  Specialties"  is  the  Gravity  Broom  Holder,  illustrat- 
ed on  the  right.    Write  for  Price  IJst  and  Descriptive  Matter. 


GEORGE.  S.  KNAPP. 


Bridgeport,  Conn. 


Manufacturer   of    Hardware  Specialties. 


THE  "HOME-KISSED"  CURTAIN  STRETCHER 

Movable  Spring  Pitt  -Once  adjusted  to  Curtain  Scollops  always  in  place. 
Interlocking  Sled  liifc- -Insuring  absolute  rigidity  and    strength  in  center. 
Center  tracts— On  which  the  Long  liars  fold. 

( )ur  patent  covers  the  device  for  folding  the  long  hars  on 
the  Center  Brace  and  the  Center  Hrace.  Parties  hand- 
ling Curtain  Stretchers  that  infringe  should  investigate. 

H  OLMQUIST  &  CO.,  Mfrs.  Ladders  and  Curtain  Stretchers,  101 N.  Lincoln  St.,  CHICAGO 


■  1MI  WHIM  MMO  iCT  TWDC 


REFRIGERATORS 

We  build  4  first-class  lines. 
Send  for  illustrated  catalog 
and  price  lists. 
We  carry  stock  in  New  York  and  Boston 


CHALLENGE  REFRIGERATOR  6©. 

GRAND  HAVEN,  MICH. 


Economy   Spoon  Tea  Maker 


Dripless  Tea  Strainer 


i  SIZE 

Thi»  ipoon  will  enable  the  uier  to  prepar*  onecup  of  tea 
without  the  usual  waste,  and  will  pay  for 
itself  in  two  weeks- 


Burnt  Bread  and 
Cake  Scraper 


No.  U      JN«-  * 
SEND  FOR  OUR  NEW/CATALOGUE  Of 


PRACTICAL  KITCHEN  UTENSILS. 


A  New  ana  r*  tactical  Kit- 
chen Article  and 
A  HOT  SELLER. 


AMERICAN    MFG.   CO..  west  chestek.  conn.  ^^"^ 

E.  S   PEASE.  5  BMkman  St..  Maw  York  Kapraaantailv* 


C.  K    HUTCHISS   Buffilo.  N.  V     Wo.t.rn  Distributor. 


Acme  Slicer 


More 


BEST   BY  TEST 

In    General    Use  for 
Than  25  Years 

ThU  machine  is  so  simple  that  a  child  can 
operate  it.  The  great  perfection  of  its  work 
and  facility  of  operation  h.is  brought  it  into 
general  use. 

Write  for  Prices 


OELKER/S    MFG.  CO. 


For  Cutting  Bread.  Meats,  fruit,  Vegeubltt.  Etc..  to  Any  laired  Thickness. 


24  MECHANIC  ST., 


NEWARK.  N.  J. 
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THE  BIGELOW  WIRE  FLY  KILLER. 

Indu.r-m.abla  far  lb.  HouMbotd 

Pravnta  contagion  -  A  //.  7.  i  but  docs  not  CRV*t/  th.  fty  or  mosquito 

Popular  with  all  Housekee|irrt  J 


SANITARY  WIRE  SINK  BRUSH 


Nu  dwwM  fffnu  aw  ad- 
here to  lK.  bruah. 


Br»«  Bound  Patentod 

Sold  Everywhere  by  the  House  Furnishing  T  tide 


Btrnu  Bound  Patented 
Will  not  Bust  Non-Ahoorhrn: 


J.  F.  BIGELO W,  Mfr  ,  Worcester,  Muss,  new  york  agents.  wu>m  im.,  107  ciumbm  st   display  stand 


k<»d>  to  lUlt 


The  Chassc  Mouse  Trap 

Patented  V.  S.  end  Canada.  1903  '03  *05 

IS  EASIER  TO  BAIT  AND  SET  THAN  ANY  OLD 
STYLE  TRAP,    EASY  SELLER. 

Writ*  for  Price*  t  your  Jobber  or 

CHASE  MFG.  CO. 

57  VESEY  STREET    NEW  YORK  CITY. 


130  and  132 
West  42d  Street 
New  York 


LEWIS  » 
& CONGER 


IMPORTERS  AND  JOBBERS  OP 


House  Furnishing  Goods 


"SURE  CUT" 
CAM  OPENER 


THe  "SUCCESS"  Kilcrten  Se! 


1 1MB  KjJB  * 


TWO  CUTTERS 

IONB   FOR   ROUMO  CANS 

I  o  n  c  ron  louim  c»n» 
Rolaili  for  10  eenta 


&  The  "SUCCESS"  Kitchen  Cutlery  Set 

Wp  Manufacture  a  larfc  line  of  Bread.  Butcher.  Cat  vine  »nd  Paring:  Knivea,  Carving  Sets. 

Steele.  Cen  Opener*.  Permit  Cleavers,  Shoe  and  Putty  Knives.  Wall  Scrapers  etc.  etc 


111 

fjL      bt  I 

:  Win 


s" 

•  - 


Attractive  Goods  and  New  Prices  for  1908. 

Writ*  u»  >or  Prices 

IRA  F.  WHITE   <St  SON 

144  WALNIT  ST..  NEWARK.  \.  J. 


Largest  makers  of  Oas  and  Alcohol  Lighten,  Wax  Tapera,  Insect  Powder  Guns  and  Bellows 
Alcohol  and  Alcohol  Oaa  Stoves,  Curling  Iron  Heaters,  Night  and  Floating  Tapers, 
Water    PUters,   Vegetable    Graters    and    Slicers,   Gas    Hssters  and 

GENERAL  HOUSE  FUR.NISHING  SPECIALTIES 

Writ*  /cr      ■  i  ' ,  i    ■  * 

TH0S.  W.  HOUCHIN  CO..  341  Broadway,  New  York.  U.  S.  A. 
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NO  riORE  STRONG  BUTTER 

1  lb..  per  tf*i..  tl.it        4  lb...  per  dor,  »B.7S 

2  Ibe,.  per  i  /  J. SO  B II. IB 
J 4. BO       II  10. OO 

la  in      per  dor.,  tll.00 

M AOS  IN  ROUND  OH  BQU»H«  JARS 

Carter  Patent  Glass  Butter  Jars 


J.  J.  CARTSJH. 


NEWARK.  N.  J. 


LOOKING  GLASSES  OF  EVERY  DESCRIPTION 

Looking  Glass  Plates,  Plain  or  Bevelled  Edge  Polished  Plate  Glass  Shelves 
Hand  and  Toilet  Mirrors  Re-silvering  Bevelling 

Mirrors  for  the  House  Furnishing  Trade  a  Specialty 
SOUWEINE  MFG.  CO.         -        -        122  Centre  Street'        -        -        NEW  YORK  CITY 


TOWEL  RACK  AND  NOVELTY  MFG.  CO. 


ESTABLISHED  1H7S 
P.  O.  Boi  BJ7,  Providence.  R.  In  V.  S.  A. 

TOILET  AND  HAT  RACKS 
Ol  til  deocrlptlofie.  manufactured  In  hen  manna*.   Sell  At 
popular  price*,   bend  tor  lateat  illuatrated  catalogue  and 
nrlcve. 

SALESROOM  AND  FACTORY:    AUBURN.  R.  I. 


New  York  Office:    W.  A.  STOKHS  &  CO..   30  WARREN  STREET. 


WHITMORE  ADJUSTABLE 


FAST  SELLERS-GOOD  PROFITS 


SHADE  HANGER 


mm  HUK1M  HWl  LAJY  Willi  1TO 

hwuii  fvct  WMnncNT  orww 
now  nveifisAirr-  .MiunnmcoH 

WITIMlfT  CITTUM 


A  Oju'i 


N 


rue  o/vir  one  THAT  makes  satisfied  k^ustomfrs  — 

HANDLE  NO  SUBSTITUTES -CARRIED  *r LEADING  JOBBERS 


The  Perfection  Bottle  Stopper 

Invaluable  In  dispensing  mineral  waters  at  home.    No.  I  large  quart;  No.  i  pint  or  small  quart  size. 
The  only  satisfactory  stopper  ever  Invented  for  keeping  champagne,  mineral  waters, 
ginger  ale,  etc.,  etc.,  and  all  carbonated  beverages  wherever  used. 

Absolutely  Air-Tight  After  Once  Opened  i  Seir-Adjustlng  i  Fits  Any  Bottle 

Manufactured  by  E,    C.    MARKS     Truster.     260    Clrxrk    St.,  Chicago 

WHITE  FOR  PRICES  AND  DISCOUNT 


Tbeee  cut.  raprawat  the  "PATENT  LEADER" 
■lot  broom,  alio  "HANDY  LEADER,"  mad*  of 
bHatle*.  Btaple  article*,  retail  at  five  and  tco 
ccnta.  We  alao  manufacture  other  etylea  retailing 
at  tan  and  twenty  cauta.  HOUSE  FURNISHING 
AND  HARDWARE  STORES  abould  give  Ibla 
edverlieement  their  attention. 

Write  for  catalogue  and  price  Hat*  to 


HANDY  LEADER 

CHAS.  PLUNKETT 


i<>5  Duane  St.,  New  York 


THE  CYCLONE 


EGG  BEATER 
MAYONNAISE  MIXER 
CREAM  WHIPPER 

TO    DEALERS:  ]  o°^  for  this i3^     Associated  Sunday  Magazines.  Good  Housekeep- 
ing, Christian  Herald,  Ladies'  Home  Journal. 


"The  Browne  Line  From  Kingston' 


Beats  Erks  in  V  Minnie.  Mixes  Mayonnaise  Dressing  jn  5 
Minutes,  with  %  nil  usually  required.  Beats  cream  in  }i  lime  any 
Iteater  made. 

We  w  ill  send  you  our  Catalogue  on  request,  MuM  rating  OUT  "Bird  " 
Tack  Hammer,  None  Such  Can  0|iener  and  our  other  lines. 

HADE  BY 

THE  W.  C.  BROWNE  MFG.  CO.. 
KINGSTON.  N.  V. 
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FOR  OBVIOUS  REASONS  BOTH  THESE  ARE  SELLING  LIKE  "HOT  CAKES- 
HEAT  and  LIGHT 


IN  ONE 

WITH  THE  CONVENIENCE  AND  AT  THE  COST 
OF  LIGHT  ONLY 


GAS^TT  JETS 


No  Wn.te  or  Odor— No  Smoke  or  Dirt 
No  Dangerous  Rubber  Tube  Connection!. 
RETAILS  AT  SI.23 
People  knowing  sbout  these  e-re  eure  ueere. 
Winter  Is  |uat  commencing. 
We  are  shipping  quantities  every  day  now 
to  new  trade  In  all  directions 


in  practical,  economical  shape— For  washing,  cleaning  and 
•polishing  windows  and  all  glass— Hardwoods 
and  FUlkuWi  Metals,  &c. 

20th  CENTURY  CHAMOIS  "RUBS" 

arc  made  up  very  lull  ol  chamois  "trimmings"  ol  good  siie 
which  would  otherwise  be  available  for  watchpotkets,  knitc- 
cascs,  etc..  and  so  must  not  be  confused  with  worthies*  bits 
of  "scrap." 


Every  piece  in  these  Kuhs  warranted  Best  Oil  Tanned. 
Not  to  become  hard  or  crack  by  use  in  water. 
Strongly  backed  on  canvas. 
Their  flexibility  conforming  to  shape  of  hands  and  article 
rubbed. 

RETAILS  AT  25  Cents  EACH. 

Households,  Hotels,  Stores,  Shops,  Garages,  Stables,  about 
Machinery,  aboard  Boats,   Railroads,   Kirc  Departments, 
Are  all  becoming  users  of  Jnh  Century  "Rubs." 


SHOW  CARDS  AND  CIRCULARS  SUPPLIED  DEALERS  V^JSmS. 

«|  IMiiH         WHITE  MOUNTAIN 
£  |lftf»%  STONE  WHITE  REFRIGERATORS 


ss  1 

IN 

Our  bookings  to  date  have-  been  exceptionally  heavy.  This 
is  especially  irue  with  reference  to "SxONB  White"  Refrigerators. 

This  particular  type  of  box,  you  know,  has  a  Solid  Stone 
provision  chamber — Quarried  Stone,  and  as  White  as  the 
driven  Snow. 

The  union  of  Cou>,  glistening  Stone  and  Moderate  Price 
accounts  for  the  unprecedented  demand. 

k 

<  )ur  shipping  department  already  taxed  to  the  utmost. 

Surely  the  Trade  are  taking  no  chances  of  running  short  on 
the  beautiful  "Srosi.  Whites  "  this  year. 

Always  the  one  e^nd  only  "Chest  with  the  Chill  In  It." 

MAINE  MANUFACTURING  COMPANY,  NASHUA,  N.  H. 

BRANOB    UWJICnM  i 

BOSTON.  MASS.  NEW  YORK  CITY  CT.  LOUIS.  MO- 

KANSAS  CITY.  MO. 


T/te  CAcjsfwif/i 
JAo  CM/mit. 


SAN  FRANCISCO  CAL. 


SAN  ANTONIO.  TEXAS 
ST.  PAUL,  MINN 
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Rothschild,  Meyers  &  Co 


OUR  NEW  HOME: 


200  FEET  EAST  OF  BROADWAY 
Corner  SPRING  and  CROSBY  STS.,  NEW  YORK 


<2 


OUR  OLD  TRADEMARK 


•••••«•••«•••« 

2SI I it  tl 1 1 ft ft rfi 
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CaUlog 


STEEL  SPIDERS 
GRIDDLES 
KETTLES 


Cooking;  Utensils  that 
do  not  warp,  scorch  or 
burn,  nor  spoil  feed  :  :  : 

The  genuine  branded 

"NEVER- BREAK" 


THE  AVERY  STAMPING  CO.   Cleveland,  Ohio 

Eiduuva  Manufacturart 


OSBORN    MFG.  CO. 


T«.  Ongmal  ln**nu>n  mnt 
Manufacturara  of 


OSBORN 


-••• 

ill 

::: 

Bright  Metal  (jig"  | 

In  Hiixk  lirunxr  sih!  Silver  Plate.  -*•• 

New  and  Beautiful  Designs  Jusi  Out  \\ 

Wr   .ilv>    nianu'avture    Br*-.-  aril 
B**ftM  Slvi»«w  M^ru!*  U*t  K*nc*  <••*•>>  -••• 
Caiftlotuc  mail«wt  (ree  JJf 

669-685  HUDSON  STREET.  Cor.  14th  St..  NEW  YORK 


TRIBBLE  CO 


KANUFACTUWEM  or 


Clothes  Lines.  Mops.  Twines.  Etc. 
"  IXL."  "  Non-Mretchable."  M  Puritan 
Hand  Laid  Cotton  Clothes  Lines 
Plymouth  Rock  Sash  Cord 


iu>*ro> 

no  sut.  si. 

HEW  VOBK 

17ft  Church  SI. 
CHICAGO 

J5  Ulver  St. 


ill 


WRITE   FOR  PRICES 


DftTtM 


Are  You  Looking  for  Quality? 

Thru  you  will  In*  MilrrcSU'd  in  V 

Leader  Clothes  Dryer  ,„  T 

lADJl'STABI.EI  t  I  k 

Made  k(  carefull)  leletied  material,  The  I  5 

ban  are  (rev  Ir.iin  kn>4s  and  cracks  and       V  4r 
wiiii' I  lirrak     Thr  ailiuslini:  nHcli.ini.iii  cm  ni>t  |»>ssil>ly  tfel  mil  of 
•  .nli  - 

ITS  FINISH  AND  FREEDOM  FROM  DEFECTS  MAKE 
IT  AN  EASY  SELLER.  AND  IT  MAKES  PLEASED 
CUSTOMERS  BY  OUTLASTING  THREE  OF  THE 
OTHER  KIND. 

Sample  Si-nl  «m  konicsn  to  Ki  -:■  >  piti  •  Dealer* 

Gem  Manufacturing  Co.,  North  Girard,  Pa. 


::: 

•••• 
•••• 
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::: 


::: 
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"THE  HIGHEST  GRADE  THAT  CAN  BE  MADE  '* 

ADAMS'  BRUSHES 

For  House  Furnishing  Trade 

manufactured  by 

J.  J.  ADAMS  <&  CO. 

124  to  132  GREENPORT  AVENUE 
BROOKLYN  BOROUGH 
NEW  YORK  CITY 


::: 

•••• 
••■ft 

::: 

::: 
::: 


::: 
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THE  HOUSE  FURNISHING 
•  RE 


The  Recognized  Organ  of  the  House  Furnishing  CoodsTr^de 

SELF-HEATING  DENATURED 
ALCHOOL  GAS  FLAT  IRON 

FULL  NICKLE  FINISH 

Safe,  Clean,  Convenient  and  Reliable 


The  only  l«W  fclMlM  flat  iron  manufactured  m  the  United  Slate*  which  meeU  every 
requirement  of  the  Amencnn  houiekeeper,  via.: 

It  retain*  the  iieteoary  ironing  temperature  indefinitely.  It  di»tnbule»  the  heal 
uniformly  over  the  entire  bottom  surface.  It  absolutely  protect,  the  hand  from  heat.  It 
co*l»  only  10  cent*  per  whole  working  day  of  8  hour»  to  operate.  It  i«  perfectly  aafe, 
clean  And  odorle»».    It  may  be  used  at  any  time  and  at  any  place. 

We  guarantee  that  it    ■  exactly  at  represented  in  thu  advertisement. 

A  SPLENDID   ARTICLE  FOR   WINDOW  OR  COUNTER 
DISPLAY,  OR  FOR  DEMONSTRATION. 

Writr  or  atk  for  Price*  mid  Dr»criplivr  Literature. 

GEO.  L.  MARION  MFG.  CO.,  l*g$J 

SEE  OUR  EXHIBIT  IN  THE  HOUSE  FURNISHING  GOODS  SHOW 


No. 
3 


MARCH.  1908 

TRADE   MACAZINE  ASSOCIATION 
59  61  PARK  PLACE 
NEW  YORK 


OH  I  Mil  !»►.  Tkakk  Ma'Iaunk  Aaaim  CT1041 


Digitized  by  Google 
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i 


I 


I 


NOW  IS  THE  TIME 


for  every  DEALER  to  examine 

OUR  LARGE  LINE 

of  Cork  Screws,  Ice  Picks,  Cork  Pullers.  Ice 
Cream  Dishers.  Ice  Cream  Spoons.  Lemon 
Squeezers,  Lime  Squeezers,  etc. 


Wood  Goods  of  Quality  f 


FOR 
1908 
BUSINESS 


CRO 


Wc  are  the  largest  man- 
ufacturers of  this  line  of 
goods,  all  of  which  are 
designed  for  up-to-date 
requirements. 


Finely  illuitrated  catalog 
with  price*  and  ditcount* 
will  be  forwarded  lo  all 
dealer*  on  request. 


ERIE  SPECIALTY  CO. 

ERIE,    PENN'A,    U.   5.  A. 


*  "Better  Than  Need  Be"  Goods 


I 


■Surprising  Price; 


ICE  PICKS  16  itylea.  Needle  pointed,  highly  tempered;  pick 
point*  are  around,  not  forged,  whereby  crystallization  of  point* 
i*  (>r»_- urntrd.  I  hii  mean*  much  to  the  purchaser,  more  to  the 
coiucientiou*  buyer.  ICE  CHISELS  8  •tyle*.  m.ide  of  tem- 
pered .teel.  LEMON  SQUEEZERS  -of  the  Hiehe.t  Gr.de, 
made  of  »olid  aluminum,  also  of  porcelain  and  oT^oocT^TinTt 
SQUEEZERS  2  ttyle*.  *olid  aluminum.  ICE  SHREDDERS 
tempered  .teel  blade*.  ICE  PLANES  -  with  double  edged, 
hardened  and  tempered  knive*.  discharging  automatically. 
AUo  old  ityle  ice  plane*. 

Catalog  for  the  Aaklng. 

THE  GILCHRIST  COMPANY 

NEWARK.  N.  J. 


YANKEE  NOTION  SLEEVE  BOARD 

The  handsomest  ever  offered.  Metal  parts  of  unbreak- 
able malleable  iron.  Even  the  thread  of  the  thumb- 
screw is  machine  cut — not  casl  iron.  That's  just  one 
example  ol  the  kind  of  finish  you  will  find  in  all  our 
goods. 

ASK  FOR  CATALOGUE 


AMERICAN  MFG.  &  NOVELTY  COMPANY 

ERIE,  PA. 


Household  Woodenware  and  Ladder* 


MR.  BUYER  It's  a  feather  in  your  cap 
every  time  you  add  a  new.  fast  selling 
item  to  your  Dept. 


R  R  I  S  C  O 


NO  mm  STANDARD  RCOUlRID 

Sanitary  Sink  Strainer 

WILL   PROVE  A 

BRIOHT  RED  PlitJMH 

Our  reduced  price  for  1908  gives  you 
a  better  profit  twioe  over  than  any 

other  strainer  for  sinks  procurable. 

THEY'RE  MADE  TO  OUTWEAR,  NOT  WEM  OUT 


The  PRITCH  ARD-STRONG  CO. 

27  Circle  Street,  Rochester,  N.  Y. 


$ 
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VERITAS   ALUMINUM   FLAT  WARE 

XontC.nam*  Without  TMa  Trade  Mark 


a  M.  THURNAUCR  &  BROTHER 

HAVE  REMOVED 

To  83-85  WORTH  STREET,  New  York 

WE  EXTEND  A  CORDIAL  INVITATION  TO  VISITING  BUYERS 
TO  CALL  ON  US  AT  OUR  NEW  QUARTERS,  NEAR  BROAD- 
WAY, AND  SEE  THE  MOST  COMPLETE  LINES  OF  IMPORTED 
HOUSE  FURNISHING  GOODS  EVER  EXHIBITED. 

A  VISIT  WILL  PAY  YOU. 

COME  AND  SEE  FOR  YOURSELVES. 


BUTTER  CHURNS  ALCOHOL  IRONS 
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Digitized  by  Google 


MARKT  &  CO. 

(LIMITED) 

193.  194.  195  West  St. 

NEW  YORK,  U.  S.  A. 


SWEDISH  PURE  WHITE  AND  WHITE 

Enameled 
Ware 

GuHtntMd  rr««  from  All  Polionoui  Inbittnc«i 
A  full  AMOttm.nl  AhMM  la  Stock 


Th.  Par*.  Unbl.mlih.d  Whlltnmofthli  W.r. 
la  B.rond  Comp.rlaoa     With  a  D..p  Bias 
KAglag,    II    R*»m«nU    th.  HIGHLIT 
GRADE,  of  Iraport.d  Cntrntl  War* 
M.nuf.cturlnl  of  th.  Pr.l.nt  Day 


Our  Catalog  Illustrating  this  Line  Complete 
is  Known  as 

'  THE   BLACK  BOOK'' 

and  Will  be  Sent  on  Request 


THE  BUFFALO  MANUFACTURING  CO. 


MANUFACTURERS  OF 

HIGH  GRADE  STANDARD  METALWARE 


BRANCH  OFFICES 

IS  Warren  Street.  New  York 
1430  Arapahoe  Street.  Denver,  CoL 
40  Dearborn  Street,  Chicago 
352  Washington  Street.  Boatort,  Maat 
SI  Yonge  Street,  Toronto,  Canada 
and  London,  England. 


Water  Filters,  Chafing  Dishes, 
Water  Coolers,  Coffee  Extract- 
ors, Table  Kettles  and  Stands, 
Cuspidors,  Wine  Coolers,  Nur- 
sery Chests,  Baking  Dishes, 
Candlesticks,  Crumb  Trays 
and  Scrapers,  Tea  and  Bar 
Urns,  Coal  Vases  and  Hods, 
Bath  Room  Fixtures,  Match 
Safes,  Etc. 


ASK  for  our  Catalogue. 
SEE  our  Goods  and 
CONVINCE  yourself  that 
they  are 

THE  BEST  MADE 
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^  Keeping  Pace  with  this  Progressive  Age  J 

THE  STERNAU  FAUCET  CHAIN 

haa  nude  *  decided  hit  aa  it  fills  a  long-felt  went. 

It  U  the  only  practice]  attachment  that  has  ever  been  made  that  prevent*  the  strongest  pressure  of  water  from  forcing 
the  bath-aprey  bulb  off  the  faucet. 

Your  interests  demand  thet  you  aell  it.    Your  cuetomer*  require  it 

Each  Stemau  Combination  Metal  and  Rubber  Holdfast  Bulb  fitted  to  the  various  Sternau  Bath-Sprays  ia  equipped  with  the 
FAUCET  CHAIN. 

Now  ia  the  time  to  order  Sternau  bath-apraya  for  the  apring  and  summer  season,  although  they  are  aalable  throughout 
the  ytar. 


THE  STERNAU  COMBINATION  METAL  and  RUBBER  HOLDFAST  BULB  WITH  FAUCET  CHAIN 


The  Holdfaat  Bulb  being  made  of  metal  and 
rubber  1*  extra  atrong.  and  will  not 
bunt. 


It  ia  ao  ahaped  that  it  cling*  to  the  faucet, 
t  h  n  *  forming  a  remittance  to  the 
pmaure  of  water. 


Circular*  illustrating  the  different  ttyle* 
will  be  furnished  to  thoae  dealera  stock- 
ing  the  sprays 


Sternau  Bath-Spray*  are  exceptional,  being 
strongly  made  of  high  grade  material. 
Each  is  guaranteed. 


In  some  localities  the  pressure  of  water  > 
•e  strong  that  it  will  force  any  bath- 
spray  bulb  off  the  faucet. 


With  the  STERNAU  FAUCET  CHAIN  thi* 
annoying  feature  i*  overcome  because 
the  chain  hold*  the  bath-*pray  bulb 
aecurely  to  the  faucet. 


Another  very  important  point  ia  that  moat 
of  the  strain  fall*  on  the  Chain,  thus 
prolonging  the  wear  of  bulb. 


E 


Bath 

Spray 

No.  « 

6371  1 

S.  Sternau  &  Co. 

MAKERS  OF 
STERNAUWARE 

Conasating  of 

Coffee  Machine*,   Fancy   Tea  Kettle 
Chafing  Dishes,  and  their  Acces- 
sories, Coffee  and  Tea  Pot*, 
Trays.   Bath-room  Fix- 
turea.  Etc. 


Ofnc*  and  Factory 

I9S  PLYMOUTH  STREET 
BROOKLYN.  N.  Y. 


New  York  Showrooms 

BROADWAY,  COR.  1WRK  PL. 
Opposite  Post-office 


CATALOGUE  SENT  ON  REQUEST 
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UNITED  STATES  GLASS  COMPANY 

PITTSBURGH.  PA. 

THE  WORLD'S  ONE  LARGE  GLASSWARE  CONCERN 

SEVEN  NEW  LINES  OF  TABLEWARE 

in  a  wide  ranjje  of  shapes,  designs,  and  decorations,  were  ihe  additions  January  1st,  1906,  to  our 
enormous  variety,  which  numbers  more  than  20.000  Articles  in  Glassware,  and  to  which  we  are 
constantly  adding,  to  meet  the  continuous  demand  for  Something  New. 

We  manufacture  everything  in  glassware  for  the  different  branches  of  the  trade,  viz: 


Wholesale  Jobbers, 
5  and  10c.  Stores, 
Jewelers'  Cut  Glassware, 
Confectioners'  Supplies, 


Department  Stores. 
Bar  and  Hotel  Supplies, 
Show  Jars  of  all  kinds. 
Lamps, 


Variety  Stores, 
Sods.  Fountain  Supplies. 
Fnncy  Cut  and  Decorated  Wivre, 
Photographers'  Supplies. 


Jelly,  Fruit.  Condiment  and  Packers'  Supplies,  etc. 


We  have 
listed  and 

illustrated 
50  ASSORT- 
MENTS of 
decidedly  novel 
and  attractive  pat- 
terns, many  of  which 
are  DECORATED  in  a  large 
variety  of  STRIKING  COL- 
ORS, original,  only  with 
ourselves. 


Illustrations 
and  Prices 
furnished  on 
request 


The  trade  is  cordially 
invited  to  inspect  Samples 
at  any  of  the  following 
Showrooms : 


15111  PEACOCK  PATTERN 


General  Offices  and  Salesrooms,  South  Ninth  and  Bingham  Sis,,  PITTSBURG,  PA. 


New  York.  29  Murray  St.. 
Boston.  127  Federal  St-.  Arco  Bid,;.. 
Chicago,  409  Atlas  Block.  35  Randolph  St., 
St.  Louis,  617  Granite  Bldg..  4th  and  Market  Si 
Salt  Lake,  127  East  3rd  South  St.. 
London,  55  Farringdon  St.,  E.  C 


BHANCH  SHOWROOMS  : 

Philadelphia.  9th  and  Market  St.. 
Baltimore.  110  Hopkins  Place. 
San  Francisco.  271  Steveneon  St.. 
Denver.  1450  Arapahoe  St.. 
Mexico  City.  2  A  de  Plateros  No-  9. 
Sydney.  N.  S.  "/..Commerce  Bldg..  Martin  Land. 


Havana,  Cuba,  70  San  Rafael  Apartadoo  948. 


"W  E  A  R  -  E  V  E  R" 

ALUMINUM  UTENSILS 


V 


IP 


WE'RE  BUSY  MAKING 

"WEAR-EVER"  ALUMINUM 
UTENSILS 

AND  FILLING  ORDERS 

You  know  the  "whys"  and  "where- 
fores" if  you  sell  them.    If  you 
don't — well,  just  remember 
that  "WEAR- EVER" 
utensils  are  not  only 
sellers  but 
repeaters. 

HERE  ARE  THE  REASONS: 

They  are  made  of  aluminum  99  pure. 

The  sheet  it  extra  hard  and  thick. 

A  special  electric  finish  is  placed  on  the 
inside  which  prevents,  largely,  dis- 
coloring. 

Spouts  are  attached  without  seams  or  joints, 
They  are  strong,  but  light  in  weight. 
They  present  a  beautiful  appearance  when 
displayed  for  sale. 


At  Bauxite,  Ark.,  we  mine  the  ore  ; 

At  E.  St.  Louis,  we  refine  the  ore  ; 

At  Niagara  Falls  and  Massena,  N.  Y.,  we 

convert  the  refined  ore  into  pigs  or 

ingots; 

At  New  Kensington,  Pa.,  we  roll  the  sheet 
and  make  the  finished  '  II  'en  r-rrer" 
utensils. 

In  other  words  this  means  "from  ore  bed 
direct  to  you." 


A  card  will  bring  to  your  desk  catalogue, 
prices,  discounts  and  further  information. 


THE  ALUMINUM  COOKING  UTENSIL  CO.,  Pittsburgh,  Pa. 
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Manning 
Bowman 


Alcohol  Gas  Stove 

(For  Denatured  Alcohol i 


Absolutely 

Non- 
Explosive  / 


In  Use 

with 
Chafing- 

Dish 


No.  303-76  Alcohol  Gas  Chafing  Dish 

The  possibilities  of  chafing-dish  cookery 
have  been  doubled  by  the  Manning-Bowman 
Alcohol  Gas  Stove,  li  has  three  times  the 
heating  power  of  the  regular  chafing-dish 
lamp,  yet  regulates  to  a  simmering  flame  .it  | 
tor.ch. 


Sufficiently  powerful  for 
the  preparation  ,i  >uli- 
stantial  meal,  indepen- 
dently of  the  kitchen 
range.-  See  list  of  acces 
Sories  below: 

CheJlng-Dlah  Flagon 
Walter  Toaatert 
Ton  Pot  Cutlet  I>.-.h 

Tea  Kettle  Plate  Warmer 

Intuit)  mi  with  liftc.'l 
•\1ete3r"  Coffee  Percolator 

"METEOR" 
Circulating  Coffee  Percolators 


Patents 
Pending 


No.  76.   Nickel  Plated. 
Single  Burner 

No.  77.  S  a.  me  Style 
Double  Burner 

CHAFING  DISHES  with 
"Ivory"  Enameled  Food  Pan 


Baking  Dishes,  Tea  Ware,  Hotel  Ware. 
Bath    Room    Fxirnishtngs,    Etc..  Etc. 

NEW  CATALOGUE  No.  53  SENT  ON  REQUEST 

MANNING-BOWMAN  &  CO.,  Meriden,  Conn. 

NEW  YORK  CHICAGO  SAN  FRANCISCO 
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A  GOLDEN  OPPORTUNITY 


THE    EXCLUSIVE  AGENCY 


of  old  Established.  Thoroughly  Reliable.  Well  Advertised.  Popular  and 
Good  profit-making  Commodities  is  not  easily  obtained. 


We  are  gradually  eliminating  non-progressive  misrepresentations,  especially  in  the 
larger  cities,  which  has  resulted  in  our  being  In  a  position  to  establish 

HIGH  GRADE  "STANDARD  ROTARY"  Sewing  Machine  De- 
partments in  many  of  the  largest  Department  Stores  in  the  country. 

THE  RESULTS  HAVE  BEEN  HIGHLY  SUCCESSFUL  AND  THE  PROFITS  ENTIRELY  SATISFACTORY  TO  ALL  CONCERNED. 


A    FKW   OK  Ut'R   KEIMtEHENTATI  V  K   HKA  l.Klf  8 


JOHN  WANAMAKEK.  Now  York  and  t'blladaiphia 
T.  BATON  CO..  Toronto  and  Winnipeg. 
BROWN -THOMSON  CO..  Hartford. 
THE  SWEENEY  CO..  Buffalo 
ALMY-BIGELOW  4  WASIIHt'RN.  Salanu  VU» 


H  A.  MELDIiL'M  CO..  Buffalo. 

TOWERS  MKKCAKTILK  CO.,  MjnmwMia 

FOWLER.  HICK  A  WALKER.  flmirtiamu.n 

R.  H.  WHITE  CO..  Boa  urn. 

FORBES  A  WALLACE  Sprtnrflrld.  Maaa. 

PHIl-UPS.  HtlTUKlK  MKi;.  CO.,  Na.hvill« 


SIBLEY.  LINDSAY  *  CURR  CO..  Rochester 
HKNHOLM  *  MrKAY  CO..  Wiirrealer. 
SIIKCARO-NORWELLCO..  Boatoa. 
SHEI'ARD  CO..  Pruvklanea. 
EDWARD  MALLEY  CO..  New  Harm.  Conn. 


WE  LAY  THE  FOUNDATION— WE  ADVERTISE,  YOU  REAP  THE  HARVEST. 

See  iiur  advertisement  in  the  March  Ladies  HOMB  JoUKXAb— DELINEATOR  Woman's  Hmme  COMPANION  I  lot  sekkkper- 
Thf.  Style  Book.       We  arc  considering  changes  in  several  ui  the  largest  cities.    Are  you  interested  i 

THE  STANDARD  SEWING  MACHINE  CO,  6410  Cedar  Ave.,  Cleveland,  G\  U.  S.  A. 


7" 

With  Vegetable  Chamber. 


ATTENTION!! 

Dealers,  have  you  placed  an  order  for 

«  DEVAUX  * 

Sanitary  -  Metallic 

REFRIGERATORS 


Without  Vegetable  Chamber. 


Made  entirely  of  Galvanized  Steel.  Cylindrical 
in  shape— with  or  without  separate  compartment  for 
fruit  and  vegetables.  Has  REVOLVING.  AD- 
JUSTABLE SHELVES. 


Easily  cleaned,  as  all  parts  are  removable,  and 
there  are  no  corners  to  accumulate  dirt  and  breed  dis- 


rasr. 


Finished  in  White  Enamel  inside  and  Imitation 
Oak  outside. 


WRITE  AT    ONCE    FOR    CATALOG    AND  PRICES 

HOME  METALLIC  REFRIGERATOR  CO. 


ALBERT  LEA,  MINN. 


Eaatern  Office  and  Warcbouae 
93  Reade  Street.  NEW  YORK 
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Ever  Stop  to  Think 

—    of  It?— = 

Some  goods  arc  hard  to  sell — hang  around  too 
long  for  profit — take  the  place  of  goods  that  sell  easy — 
on  demonstration. 

Then  other  goods  in  the  same  line  sell  on  sight. 

Take  carpet  sweepers — Nationals  sell  easy.  A 
National  sweeper  lends  itself  to  demonstration.  Any 
salesman  can  see  things  to  talk  about.  He  can't  help 
but  see  points  that  interest. 

He  doesn't  have  to  stammer  and  mumble  a  lot 
of  generalities  or  technicalities  that  means  nothing  to 
the  woman  who  wants  to  know — He  can  say: 

"See  this!  That  keeps  the  sweeper  from  tipping 
and  spilling  dust." 

"See  that !  That  prevents  threads  from  breaking. 
Handle  lasts  as  long  as  the  sweeper — no  trouble." 

"See  how  easy  to  remove  brush — yet  how  firm 
it  is  fixed  in  place." 

"That's  a  genuine  Hankow  Chinese  bristle 
brush.    Can't  be  made  better." 

"Look  at  the  fine  finish." 

"Yes,  Nationals  wear  well.  They  run  easy. 
The  Roller  Bearings  arc  responsible  for  that " 

THE  TRIPLE   MEIMl.  LINE 
Awarded  (.rand  Pmc-and  t»«<;..kl  M««lal*al 

8t.  L<hiu  Km-  <-r  ■  II 


There's  no  end  of  talking  points  with  a  National 


sweeper. 

Best  of  it  is  they  make  good  on  any  point. 
"There's  something  new  in  sweepers."    Ask  us. 

NATIONAL  SWEEPER  CO. 

98  WARREN  STREET,  NEWARK,  N.  J. 


Every 
J-M 
ASBESTOS 
TABLE 
COVER 
You  Sell — 
Sells  Others 


Sell  a  women  a  IM  ASBESTOS  TABLE  COVER 
.mil  »he  will  lie  wi  ll  pleased  wild  ii  iliai  sdc  will  briny  in 
tier  friends  for  one. 

St*  arc  the  oldest  and  largest  manufacturers  of  a»tws- 
tos  goods  in  tdc  country.  For  over  half  a  century  our  gooM 
have  been  looked  upon  as  the  standard. 

If  you  wish  to  build  up  a  profitable  and  ftrm.tntnt 
business  in  Asbestos  Table  Covers  and  Luncheon  M  ats 

WRITE  NEAREST  BRANCH  FOR  SAMPLES  AND  PRICES. 

H.  W.  Johns-Manville  Co. 

Manufacturers  of  Aibcitoi  and  Magne»ia  Product! 
Aibrttos  Roofing •,  Packing,,  Electrical  Suppliet,  Etc 


NEW  YORK  PlTTSBURO 
MILWAUKEE  CLEVELANO 
CHICAGO  BUFFALO 
BOSTON  BALTIMORE 
PHILADELPHIA  NEW  ORLEANS  U«LLAS 
ST.  LOU -S  KANSAS  CITY  LONDON 


MINNEAPOLIS 
SAN  FRANCISCO 
LOS  ANGELES 
SEATTLE 


(TiSI 


Big  Profits  For  You 


lt>^  Pineapple^ 
so  ^  Eye  Clip 

500.000  Already  Sold 

in  the  U,  Si  atnl  Foreign  Countries. 

They  n<>  quick  at  the  price. 

25c.  RETAIL 

The  simplest  and  most  practical  of  any  Eye  Clip  on  the 
market. 

Takes  out  the  eyes  quick  as  a  wink  Saves  fruit  anil 
saves  Isitder. 


Made  entirety 
of  Steel, 
handsomely 
nickeled. 


Every  down 
mounted  on 
an  attractive 

double 
display  card 


Liber* I  Discount*  to  the  Trade. 

HARVEY  MANUFACTURING  CO.,  S48A  Granite  Bldtj. 

ROCHESTER.  N.  Y. 


—  tl 
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'jp/jgJtCe  RETAIL   PRICES  ^^^j^ 


No.  0 


Wood  Franir  Boartn. 
Maul  P»rt»  J»:  »'■•  «>l 


$1  25 


No.  1 

All  Mrtal  Jap«nnwl 

$1.50 

All  MeUl  I.:,' v.!,- 

$1.75 


No.  2 

All  M>  i>l  J«iinnn»l 

$1.75 

All  Maul  Halvsnhad 

$2.00 


Wc  arc  goinR  to  make  an  aitKreisivc  campaign  fur  the 
sale  <>(  tin-  Jtjggfi,  in  all  localities.  It  will  he  worth 
your  while  to  co-operate  with  u*.  Write  to-ilav  tor 
trade  prices. 

THE  LEE  CHAIR  CO.,         Oneida,  N.  Y. 


^fiance 


OPALITE  GLASS  LINED  REFRIGERATORS 


Positively  Sanitary — Easily  Cleaned.  The 
"Neptune  Insulation"  used  in  these  Re- 
frigerators is  the  best  non-conductor  of  heat 
known. 

Extra  heavy  doors,  metal  ice  racks,  steel 
wire  mesh  shelves,  removable  waste  pipe, 
round  corners  and  cabinet  finish  are  only  a 
few  of  the  notable  features  of  the  "Opalite." 

ASK  fllE  CATALOG  OK  PI'LI.  LIMB 


Manufactured  by 

COOPER  &  McKEE 

113.  IIS.  117, 119,  121  146,  148,  ISO,  152,  154 

Lorimer  Street  Middleton  Street 

Office 

119  Lorimer  Street 
Brooklyn,  N.  Y.,  U.  S.  A. 
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Household  Specialties 


Sleeve  Boards 
Towel  Racks 
Clothes  Racks 
Oust  Pans 
Suit  Holders 
Etc.,  Etc. 

SeND  FOR  CATALOGUE 


Eclipse  Mfg.  Co, 

NORTH  GIRARD,  PA. 


A  good  cook  will  quickly  see 
the  merits  of  this  cake  turner. 
The  grease  passes  through  it 
instantly  and  leaves  the  food 
light  and  tempting.  The 
handle  gives  a  firm,  cool  grip 
and  is  easily  cleaned.  It  is 
made  entirely  of  steel  and 
will  last  a  lifetime.  Costs 
no  more  than  the  poor  ones. 

Our  catalog  should  be 
in  the  hands  of  every 
dealer. 

ARCADE  MFG.  CO., 

FREEPORT,  ILL. 
RW  TOM  UDt 

Ch^rL.c.  Xml.trWtrrtii  St. 


No.  01  FOR  KITCHEN. 


The  "Practical"  Knife  Grinder 


i  A  simple  Kitchen  Knife  Grinder  within  the  means  of 
almost  every  house-wife. 

•  Made  of  Aluodum,  the  sharpest  and  most  durable 
abrasive  known  Clamps  to  table  or  shelf  and  meas- 
ure* 10)  inches  in  height.  Cutting  Wheel,  3)  inches  x 
)  inch. 

fl  Other  sites  up  to  6  inch  Cutting  Wheel  in  hand  or 
foot  power  for  every  purpose. 

•  Abundant  literature  to  promote  sales,  and  handsome 
duplny  stand  /rer. 

Write  for  prices,  *nd 
"Practical  Talks  About  Practical  Grinders" 


ROYAL  MFG.  CO..  102  L  Walnut  St.,  Lancaster,  Pa. 


Eagle  Mop  Wringers 

h.v.  bwn  TESTED  and  PROVEN 


More  Sold  Than  All  Others 
Combined. 

EAGLE  COOP-  W\ 
EiMGE  WORKS  1  1 

Sale  Msnnfsrturcn 

CIRCLEVILLE,  •  -  OHIO1 
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ASBESTOS  TABLE  MATS  OUR  PERFECTION 


OUR  ADJUSTABLE  IRONING 
BOARD  PADS 

,\ie  made  nf  the  lu  st  i|it.ilit\  i>(  stout  inu» 
tin,  enveloping  a  thick  layer  o(  soft  felt, 
making  the  best  possible  ironing  sur- 
face. Thev  are  easily  adjusted  t>>  In.ards 
of  any  style  ur  shape.  When  the  top 
surface  is  suited  the  pad  may  be  reversed, 
or  the  felt  withdrawn,  and  cover  washed, 

Cm.  W.  Johnston,  341  Brcad»«v,  New  York, 
representing  Philadelphia.  New  York  City  and 
New  Eiglisd  Statu 


GUARANTEED  TO  PROTECT  THE  DINING 
TABLE.   HEAT-PROOF  AND  WATER-PROOF 


IRON  HOLDERS 

Arc  the  best  on  the  market. 
They  are  made  of  a  thick 
(clt  i  mil  inclosed  in  a 
strong  flannel  cover, 
treated  with  a  chemical 
solution  which  makes  them 

HEATPROOF 


Made  Ui  cover  the  entire  tab'*  top.  Fold  inv*  email  compart  viae 
Extend  to  lenarth  of  any  table.    Detachable  and  waahabte  cover*. 

AliO  ROUND  Ml  OVAL  Pl.ATTFR  MATS,  SIX  SIZES 
Write  for  S.impks,  Circulars  tad  Prices 

Chicago  Asbestos  Table  Mat  Co. 

760  West  Lake  Street,  Chicago.  III. 


PERFECTION,  d 


goods  manufactured 

BY- 


THE  CENTRAL  STAMPING  CO. 

24  CLIFF  STREET,  NEW  YORK  CITY,  and  NEWARK,  N.  J. 

Betides  "  ItCMJM-ALUMIHUM  FNAatfUD  WAJIf  M  *r  manufacture  the  following  full  Line*  of  Goods:  Deep  Stamped 
Ware.  Shallow  Stamped  Wate,  Tinners'  Trimmings,  Metallic  Sieve*,  Spoon*.  Japanned  Ware,  Extra  Heavy 
la  panned  Ware.  Tea  Tray*.  Common  Pieced  Want,  U.  3."  Pieced  Ware.  Heavy  Palubed  Pieced  Ware,  Planished 
Ware.  Britannia  Ware.  Copper  and  Brass  Ware  Gooda.  Nickel  and  Plated  Were,  Milk  Kettle  e  and  Dairy  Supplies. 
Sheet  Iron  Ware.  Gal  vanned  Iron  Ware. 

On-  Hew  Tin  Wan  Is  tht  H t it r  S«t  PURITAN  WARE    Sind  for  Clt alo pn 

COM.  MMS.  We  wish  to  call  your  special  attention  to  oar  New  "  Co- 
lumbia" Coal  Hod,  which  has  a  deep  foot,  Large  wire  at  top  and  made 
■it  heavy  materia.!,  which  makea  it  a  great  teller.  We  alto  make  our 
high-grade  goods,  the  "Central"  Coal  Hods,  which  are  ttill  heavier 
good*,  and  are  made  for  the  beet  class  of  trade).  We  make  all  theea 
good*  in  ti tee  it,  16.  it  and  it  inches.  Open  and  Funnel.  Black  and 
Galvanised,  ana  Black  ornamented.  On  the  "Central  Coal  Hod  we 
furnish  the  Spiral  Handle  on  BaQi. 

ASM  AND  ftaSftUVC  CAMS.  We  have  a  Urge  and  complete  line  of  all 
grades.  The  "Giant"  ts  unsurpassed  aa  to  itrength  and  durability,  to 
which  we  call  your  notice. 

0M,  WASTE  CANS.  We  also  make  a  full  line  of  Galvanised  Iron  Ware, 
and  can  fill  all  orders  promptly.  We  will  furnish  booklets  for  any  of 
these  articles,  or  a  catalogue,  covering  our  entire  ltne  of  goods,  upon 
application. 
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GENUINE  PHILADELPHIA  LAWN  MOWER 


17  Styles  Hand  and  S  of  Horse  Mowers.    3  to  8  Blades,  61  to   12-inch  Wheels 

THE   LARGEST   LINE  OF   HIGH-GRADE    MOWERS  MADE. 
SOME  ARE  ADAPTED  TO  ALL  MARKETS  OF  THE  WORLD 


The  Philadelphia  Lawn  Mower  Company 

3101  to  3109  CHESTNUT  STREET,  PHILADELPHIA,  PA.,  U.  S.  A. 
London  Warehouse,  14  and  16  Scrutton  St,  Finsbury,  £  C.      New  York  Salesroom,  18  Warren  St  H  E.  Sturtevant.  Mgr 


NicKthauser  ®.  Levy 

Office  and  Salesrooms:  Java  and  Provost  Sts.,  Brooklyn,  N.  Y. 


NANVrACTVHEM  OF 


Tin  Ware,  Japanned  Ware,  Galvanized 
Iron  Ware  and  Oil  Cooking  Stoves 

As  well  u 

HOUSE  FURNISHING  SPECIALTIES  THAT  SELL  ON  SIGHT 


We  mike  Cake  Closed  and  Roll  Top  Bread 
and  Cake  Boxes  in  Assorted  Colors 


"Sesco"  "Blucs'WWte' 


The  well 
old  style,  fray 
mottled  enameled 
ware.  We  posi- 
tively give  the 


Our  standard  grade,  marble- 
ised  enameled 
ware  is  the  most 
attractive  ware 
on    the  market 

in  this  tion.     It    is  a 

grade  than  can  ^  /JsS^lijX  *'  most  beautiful 
be  had  in  any         ^ISr     ^^*Y^  color,  very 

other  MAKE, 
GRADE     or  rapid    seller  at 

STYLEofEN AMELED  a  POPULAR 

WARE.  PRICE. 

W  for  Now  1008  Catalogue  end 
Ravissd  Price  List 

Fy II  Ums  .1  IV* th  WarM,  B*sc  0Mif»  Maaatsctaratf  b> 

Star  *  Enameling  and  Stamping  Co. 

Pittsburg,  Pa. 


Best  Refrigerator  Quality  Means 

Alaska  Quality 

Our  plant,  constructed  expressly  for 
the  manufacture  of  refrigerators,  equipped 
with  the  most  modern  machinery  in  the 
market,  is  one  of  the  most  complete  plants 
of  its  kind  in  the  country. 

Alaska  Refrigerators 

produce  a  maximum  of  cold  air  with  a  minimum  consumption  of  ice.  They  preserve  food 
perfectly,  and  are  absolutely  sanitary.  The  cross  sectional  cut  above  shows  the  Alaska 
system  of  circulation,  the  most  simple  and  at  the  same  time  the  most  efficient  system  in  use. 

ASK   FOR  COMPLETE  CATALOGUE 


ALASKA  REFRIGERATOR  CO.,  MUSKEGON,  MICH. 

L.  t.  MOON.  Eastern  Manager.  35  Warren  St..  N.  Y. 
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The  Basket  Importing  Co.,  Inc. 

Sttcc«iion  to 

THEO.  OLLESHEIMER  (EL  BROS. 

IMPORTERS  AND  MANUFACTURERS 

139  Dtiane  SC.  <&.  62.66  Thomas  St..  NEW  YORK 

TaUphona,  3709  Worth 
Our  Mow  Lines  for  I90S  art  now  on  display  in  our  showrooms 

SPECIALTIES  —  Willow  Ware.    BaiHeti,  Stein*.  House 
Furnishing  Goods.  Kitchen  Were,  Bar  Supplies 
3  end  lO  Cent  Goods 
JM  orders  from  Stock  at  Shortest  Alottce.    Special  Department  for 
Import  Ordmrt. 

Largaat  rariaty  fif 
Fancy  DukaU  for 
holiday  Iraiia. 
Plica  w .:  .tut  tha 
moat  raraful  troy- 
er.  Your  1 
t.uo  taritwl 


"An  Ovince  of  Sight  is  Worth  a  Ton  of  Print/' 

THE  HOME  SHOW 

May  2  to  9,  Inclusive,  at 
Grand    Central  Palace 
NEW  YORK  CITY 

Exhibits  of  Kitchen  Utensils  and  Equipment,  Bath  Room  Fixtures,  China,  Crockery,  Glass  and  Table 
Ware,  Lamps  and  Illuminating  Devices,  Household  Novelties. 

Space  Now  Being  Allotted 

Tor  Additional  Information  Address 

The  Home  Exhibits  Co..  (Inc.)       52  Broadway.  New  York 


GRAND  CENTRAL  PALACE 
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L  BE  PLEASED  TO  HAVE  INTERESTED  VISITORS  CALL  AT  OUR  OFFICE,  19  Warrtn  St.,  Ntar  Broadway.. 

HEAT  and  LIGHT 


No  Wiiu  or  Odor— No  Smokelor  Dirt 
No  Dangerous  Rubber  Tube  Connection*. 
RETAILS  AT  $1.23 
People  knowing  about  theee  are  eure  users 
Winter  ia  Juat  commencing. 
We  are  ahipptng  quantities  every  day  now 
to  new  trade  In  all  dlrectlona 


in  practical,  economical  shape—  Kur  washing,  cleaning  and 
polishing  windows  and  all  ulass—  Hanlwn.il> 
and  Furniture.  Metals,  &c. 

20th  CENTURY  CHAMOIS  "RUBS" 

are  made  up  very  full  of  chamois  "trimmings"  of  good  siie 
which  would  otherwise  l>e  available  for  watcli|n>ckel»,  knile- 
cases,  etc..  an<)  so  must  nut  be  confused  with  worthless  bits 
of  "»crap." 


Every  piece  in  these  Kubs  warranted  liest  Oil  Tanned. 
Not  to  become  hard  or  crack  by  use  in  waier. 
Strongly  backed  on  canvas. 
I  heir  flexibility  conforming  to  shape  of  hands  and  article 
rubbed. 

RETAILS  AT  25  C.nu  EACH. 

Households,  Hotels,  Stores,  Shops,  Garages,  Stables,  about 
Machinery,   alxiard   Boats,    Railroads,   Fire  Departments, 
Are  all  becoming  users  of  20lll  Century  "Kubs." 

20th  CENTURY  MFG.  GO. 

18  WARREN  STREET.    NEW  YORK 


SHOW  CARDS  AND  CIRCULARS  SUPPLIED  DEALERS 


ICE  CREAM 

FREEZERS 

THAT  SELL 


THEY  EXCEL  IN 
Easy  Running 
Quick  Freezing 
Economy 
Convenience 
Practical  Results 


THEY  ARE 
Well  Advertised 
la  Demand 
Easily  5old 
Satisfactory  In  Use 
Of  Known  Reputation 


THEY 
ARE  SOLD 
BY  LEADING 
JOBBERS 
EVERYWHERE 

Our  line  of  Freezers  comprises  the  largest  variety  made  in  any  one  fac- 
tory. They  embody  all  that  is  best  and  of  intrinsic  merit  in  a  Freezer. 
Send  for  1907  Freezer  Book,  illustrating  these  and  the  new  "AMERICAN 
TWIN  FREEZER." 

NORTH  BROS.  MFG.  CO.,  Philadelphia,  Pa.,  U.  S.  A. 
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t:-::s  largest  trade  winner  i  \  \ 


ALWAYS  SIEADV. 


co:;v:;nicn:  cvehywiil::!:: 


r  • 


A  /UUACLL  IN  MECHANICS 

"The  l:i:r.t,uj"  N^l-.tl  f  illed  HitS  Ilnr.r.i  fTi.tiurcs 
The  Ncvtriut  PorLtlf  C.:!h  Sd 


high  g:;ad*i  cal-i  iioo.'\  rtXTui  ns 

So!i.i  Rra>s.  Nickel  Pitted 


-^e   1-..J  _ . 

BRASS,  COPPER  AND  NICKEL  WARE 

Office.  Salesroom  and  I'acl.rrv  : 

554-562  West  25th  St.,      [.'cv/  York,  U.  Y. 

You  arc- cordially  i,n  iicd  to  inspect  our  IM,il>i( 
Honth  N...  l  i. 


,  »  •  '  4  » 

-  -  » 
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HERE  is  nothing  mysterious  about 
these  figures;  they  simply  signify 
that  a  new  line  of  High  Grade 
Brass  Bath  Room  Fixtures  that  can  be 
retailed  at  from  25c  to  $1.00  are  illustrated 
in  our  Latest  Catalog  on  pages  33  to  45. 
The  Copper,  Brass  and  Tin  kettles  are 
shown  on  pages  23  to  28.  There  is  more 
to  say,  but  we  would  rather  mail  you  our 
Catalog  No.  6,  which  speaks  for  itself.  May 
we  send  you  one  with  discount  sheet  ? 

g|jt  The  H.  &  H.  Manufacturing  Co.  jgig 

flfP     550-562  W.  25th  Street,  New  York  City.  ISpE 


BALDWIN  REFRIGERATORS 

DRY  AIR. 


E  WERE  THK  FIRST  TO  TALK  ABOUT 
Dry  Air  in  Refrigerators — about  35  years 
ago. 

Ami  "they"  laughed  at  us — said  it  was 
an  impossibility.  A  refrigerator  with  wot 
ice  in  it  just  had  to  !«•  damp. 

Now  they  call  theirs  "dry  air"  so  we 
must  have  been  right. 

Hut  now.  ume  as  35  years  ago.  the  Bald- 
win is  the  only  perfect  dry  refrigerator  on 

the  market. 

Baldwin  air  circulation  —  different  from  the  others  — 
does  it. 

Our  catalogue  shows  150  styles  of  the  "  Dry  Air"  kind 
-  a  line  of  them  will  please  you. 

Lined  with  Opalite  Glass,  Vitrified  Steel  or 
Porcelain,  White  Tile,  Vermont  Spruce  and 
Metal,  Oak,  Ash  and  Softwood  Cases. 


BALDWIN  REFRIGERATOR  GO. 

BURLINGTON.  VERMONT. 

H.  E.  5TURTEYANT.  C  H.  SMITH.  W.  P.  HORN  CO. 

IS  Wirrw  St.  707  Wtsi  ZM  St..  130  Front  St, 

New  York  City.  Us  Anftdcs.  Ulif.  Son  Fr«ciK»,  Calif. 


ELY'S  LINE  OF  DANDIES 


There  are  Better  Ones  in  Our 
Free  Catalogue 

Write  To-day 


WE  MANUFACTURE 

9  Different  Stylot 
of  Carpet  Beaters 

16  Different  Styles 

Of  Mop  H»ndloi 

AND 


KLY  J  DANDY  Wo.  B.  for  Jinllor  »nJ  Moll!  Trail*  

THEO.  J.  ELY  MFG.  CO.  -  Girard,  Pa. 


—  at  — 


Digitized  by  Google 


 A  PERMANENT 

OF  ENAMELED  AND 


Visiting  buyers  will  find  it  to  their 
best  interests  to  make  a  careful  inspec- 
tion of  the  goods  which  will  be  found  in 
our  show  rooms  at  736  Broadway.  Here 
we  display  samples  of  everything  that  is 
made  in  Enameled  and  Galvanized  wares. 

Ideal  Double  Coated  Gray  Steel  Enameled  Ware 

New  England  Gray  Steel  Enameled  Ware 

Turquoise  Blue  (White  Lined)  Steel  Enameled  Ware 


Full  Line  of  Samples  Displayed 

The  New  England 

Factories:    MIDDLETOWN.  CONN. 

H.  GINSBURG 

736  Broadway 
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EXHIBITION 

GALVANIZED  WARE 


Special  attention  of  the  trade  is 


called  to  the  fact  that  we  are  the 

only  manufacturers  working 
independently  of  any  associa- 
tion or  trade  agreements,  and 

that  it  is  to  your  interest  to  obtain  our 
prices  before  you  place  your  orders. 

Blue  and  White  Steel  Enameled  Ware 

All  White  Steel  Enameled  Ware 

Also  a  Full  Line  of  Galvanized  and  Tin  Ware 

at  Our  New  York  Sales  Room 

Enameling  Co.,  inc. 

AND  PORTLAND.  CONN. 

Selling  Agent 

New  York  City 


"BENGALI  A" 


Alcohol  Incandescent  Light  Burner 

100    CANDLE  ROWER 


The  most  Wonderful 
Light! 

Can  be  adapted  to  any 
ordinary  D  collar  lamp. 

Unaffected  by  wind. 

Suitable  for  outdoor  il- 
lumination. 

Can  be  operated  by 
anybody. 

Retail  Price 
$4.00  Complete 

Liberal 
Discount 
to  Dealers 


Fullest  guarantee  giv- 
en for  3  years,  that  Burn- 
er will  act  perfect. 

No  wick  Burning ! 

Chimneys  manufac- 
tured in  Jena.  Germany. 
Will  not  brenk  from 
hen.t. 


No  Danger 
Non-Explosive 

One  live 
dealer  want- 
ed in  every 

town  to 
handle  our 
specialties. 


Can  be  used  on  any  ordinary  Kerosene  Lamp.  No  blacking  of  mantle.  Wind  Proof.  Absolutely  safe. 
Use  ordinary  mantle.  Superior  to  any  incandescent  gas  burner.  Consumption  one  quart  of  denatured  alcohol 
in  16  hours.  Cost  h  of  a  cent  per  hour.  No  soot.  No  smell.  Absolutely  no  danger.  No  burning  wick.  Very 
simple,  a  child  can  light  it.  Absolutely  odorless.  I  also  supply  brass  founts,  store  and  table  lamps  for  this 
burner.    Also  Sole  Agent  for  the  KEROSENE  INCANDESCENT  BURNER. 

G.  COHN  &  COMPANY 

537  BROADWAY 

NEW  YORK 


=  TO  VISITING  BUYERS  = 


Your  New  York  visit  will  not  be  complete  if 
you  fail  to  call  at  our  show  rooms  at  337  Broad- 
way or  at 

Our  Booth  in  the  House  Furnishing  Goods  Show 

In  either  place  we  will  be  pleased  to  prove  by 
demonstration  all  our  claims  regarding  "Bengalia" 
Lights  and  Stoves. 


"Bengalia"  Alcohol  Blue  Flame  Cooking 

ABSOLUTELY  SAFE.  ODORLESS. 


No.  6  With  2 
Brass  Founts. 
Hea.vy  Bronzed 
Cast    Iron  Stove. 


No.  7  With  2 
Galvanized  Tin 
Founts.  Heavy 
Bronzed  Cast 
Iron  Stove. 


Also  in  round  shape,  with  beautiful  brass  fount,  blue  or  white  enameled  body. 
Consumption,  one  quart  in  18  hours.    Boils  one  quart  of  water  in  5  minutes. 


G.  COHN  &  COMPANY 

537  BROADWAY 

NEW  YORK 
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Mr.  Buyer  !  !  ! 

Here  is  a  trade-pleasing,  trade-winning,  trade- holding  propo- 
sition, with  liberal  profits  and  absolute  security  for  you  against 
li*s».  You  don't  have  to  tie  up  a  lot  of  money  in  the  goods— 
you  can  put  in  a  line  of  Patent  Sad  Irons  (or  an  exceedingly 
small  investment. 

PATENT  SAD  IRONS  move  quickly.  Their  improve- 
ments are  *o  radical  that  they  are  instantly  appreciated  by 
every  woman  who  sees  them. 

PATENT  SAD  IRONS  almost  sell  themselves.  You 
cannot  be  too  loud  and  emphatic  in  their  praises.  They  will 
live  up  to  every  claim  you  can  possibly  make  for  a  sad  iron. 

Here  are  Some  of  their  Selling  |iointx: 

MOST  DURABLE  IRON  ON  THE  MARKET. 

Patent  Lock  Attachment— the  must  simple  and  easily  oper- 
ated lock  made. 

Holds  cover  tight  and  firm— no  loosening  of  cover  or  vibrator 
while  in  use. 

Iron  holds  heat  twice  as  long  a*  ordinary  kind. 

Every  Patent  Sad  Iron  beautifully  finished  and  highly 
polished. 

Scientifically  molded  to  produce  best  results. 
Docs  the  ironing  <|uicke»l  and  with  least  exertion. 
Saves  backache— tired  arms. 


Patent  Sad  Irons 


Put  this  proposition  up  to  your 
trade.  Large  department  stores  and 
supply  houses  have  already  proven 
I'atent  Sad  Irons  to  be  the  best  Sad 
Iron  proposition  on  the  market.  You 
can  do  the  same.  Yet  we  ask  you  to 
take  no  chances. 

We  GUARANTEE  YOUR 
SALE  by  taking  back  the  goods 
and  crediting  you  with  them,  if  at 
any  time  you  become  dissatisfied. 

Get  our  free  booklet  with  illustra- 
tions of  the  7  sets  of  Sad  Irons  we 
make.  Don't  delay.  Write  for  it 
to-day. 


WANTED 


Good  live  represen- 
tative to  sell  our 
Patent  Sad  Irons  to 
Retail  and  Jobbing  Trade.  Address  the 
Reading  office. 


THIS  IS  WHERE  WE  MAKE  PATENT  SAD  IRONS.  We  an  down  in  the  heart  of  the  iron 
country  and  can  malt*  Kood*  at  minimum  cunt-  This  mean*  •ttmcthiiiK  to  ytiu  In  pric*.  We  are 
equipped  to  turn  out  1.IKJ0  netm  of  Patent  Sad  Iruna  a  da?  and  can  fill  rush  orders  at  abort  notice. 


PATENT  SAD  IRON  MANUFACTURING  CO. 


FACTORY  i  1444  Mvlbtrry  St.,  Reidlng,  Pi. 


NEW  YORK  OFFfCE  t  114  Filth  Avtaiia,  «•»  York 


-  26  - 


Digitized  by  Google 


Popular  Stoves  Burning  Alcohol 

#  ■ 


The  Newest 
Alcohol  Gjvs  Stove 
Simplest 
Most  Effective. 


Tra.de    Mark  Registered. 


Burner  Patented 

So  that  it  cannot  overflow 
when  alcohol  la  pressed 
Into  rim  for  starting. 


This  Stove  is  made  in  Brass  Polished  and  Brass 
Packed  separately  in  box,  a  tag  on 


Nickel  Plated, 
each  Stove  with 


1212 


We  manufacture  a.  very  full 
line  of  goods  using  alcohol,  either 
wood.  gra.ln  or  denatured. 

Consisting  of  stoves  burning  alco- 
hol as  well  as  those  valorizing  the 
aJcohol  a>nd  burning  the  gas  thus 


Curling  Iron  Heaters, 

Alcohol  Torches,  Etc. 

A  large  line  of  Household  Specialties 
always  on  hand. 

THOS.  W.  HOUCHIN  CO. 

341  Broadway,  New  York. 


1020 


Perfection 


777 


'ft—'" 

if — 

1210,  Curling  Iron  Healer 
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Vol.  XXVIII 


New  York,  March,  1908 


No.  3 


IS  THE  SMALL  DEALER  DOOMED? 

How  the  Trolley  Has  Cut  Into  the  Business  of  Small  Dealers,  and 
Brought  Competition  With  City   Stores  Right  to  Their  Doors 


IK  DAY  nf  the  small  dealer  i* 
ended,"  said  Mr.  John  ). 
Reed,  manager  of  the  House 
Furnishing  Department  of 
The  Sucllcnbnrg  Store  in 
Philadelphia  to  the  Review 
recently.  "There  was  a  time 
when  any  man  of  fair  Imsi- 

ncu  ability  could  invest  a 
few  thousand  dollars  in  a 
slock  of  goods  composed  of 
china,  crockery,  glassware 
and  house  furnishings  in  al- 
most any  city  or  small  town 
and  make  a  good  living.  To- 
day Mich  a  man  is  far 
better  off  if  he  offers  his 
Services  to  a  large  department  Store,  and  spends 
his  time,  thought  and  energy  in  building  up  trade 
for  the  department  devoted  to  Mich  lines,  and  con- 
tents himself  with  drawing  a  salary  free  from  wor- 
ry and  care  instead  of  striving  to  pacify  creditors 
and  make  end*  meet. 

"Whatever  might  be  said  against  the  department 
(tore— that  it  has  killed  off  the   small  merchmt." 


makes  it  impossible  for  the  man  with  limited  capital 
to  compete  for  trade,  and  all  that  it  is  none  the 
less  true  that  the  department  -tore  has  come  to  stay, 
We  are  dealing  with  conditions,  not  theories,  and 
ue  must  look  matters  squarely  in  the  face  when 
talking  about  the  future  of  the  small  dealer. 

"It  is  mv  personal  conviction  that  the  small  dealer 
is  di  h  uned.  Modern  combinations  of  capital,  the  public 
demand  for  goods  of  better  than  the  average  quality 
at  bargain  prices,*  for  convenience  in  shopping  and 
for  a  large  variety  of  goods  to  select  from  cannot 
be  met  by  a  man  with  limited  capital.  Department 
stores  have  taught  the  buying  public  in  city,  town 
and  country  to  expect  as  their  natural  right  privi- 
leges the  small  dealer  cannot  guarantee  them — such 
as  the  ability  to  walk  into  a  store  and  furnish  a  new 
home  from  cellar  to  garret,  coupled  with  a  guar- 
antee of  satisfaction  or  goods  returnable  for  ex- 
change. As  people  are  bound  to  observe  no  other 
law  than  that  of  economy  and  convenience,  they 
are  certain  to  pass  by  the  small  dealer  and  pat- 
ronize department  store* 

Personal  Pride  and  City  Stores 

""Another  factor  not  to  be  overlooked,  particu- 
larly in  «mall  cities,  suburban  towns  anil  country 
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villages,  is  the  element  of  personal  pride  -there  is 
a  look  of  pros|ierity  and  success  when  the  deliver} 
wagon  of  a  large  ami  well-known  department  store 
drives  tip  to  the  door  tvery  now  and  then  and  leaves 
something.  Xeighhors  talk,  and  are  much  more 
impressed  than  they  would  lie  if  the  shabby  outfit 
of  the  average  small  dealer  made  similar  deliveries, 
no  matter  what  the  quality  or  cost  of  the  goods. 

Wide  Extent  of  Department  Store  Competition 

'"Just  stop  to  consider  for  a  moment  the  situation 
of  the  average  small  dealer.  If  he  is  in  business  in 
a  city  like  Philadelphia  he  has  a  large  population 
to  draw  from  within  a  radius  of  half  a  dozen  or  a 
dozen  blocks  of  his  store,  or  possibly  a  wider  area, 
if  he  is  located  on  the  outskirts  of  the  city.  Out 
of  the  hundreds  of  people  living  in  his  territory, 
however,  how  many  will  patronize  him  ?  The  wo- 
man who  needs  some  kitchen  utensil  and  needs  it 
right  away:  but  when  it  comes  to  buying  a  quan- 
tity of  goods  for  which  she  can  wait,  who  gets  the 
business— the  small  dealer  or  the  department  store : 
Those  who  know  the  average  woman's  love  for 
shopping  and  bargain  hunting  will  tell  yon  quieklv 
enough.  The  trolley  passes  within  a  short  walk  of 
her  <loor  ami  in  a  few  minutes  she  is  down  town, 

Where  the  Country  Dealer  Comes  in 

"If  the  small  dealer  is  doing  business  in  the  conn 
try.  he  has  one  advantage  over  his  city  brother  - 
the  trip  to  the  city  is  longer  in  time  ami  car  tare, 
and  more  people  find  his  store  convenient  than  do 
those  in  the  city,  though  this  advantage  is  in  a 
measure  offset  by  the  fact  that  he  has  fewer  people 
to  draw  upon  for  business. 

"Even  this  slight  advantage  is  fast  disappearing 
with  the  rapid  extension  of  the  trolley  service  into 
the  country  in  almost  every  populous  section  in 
the  l  uiied  States  Few  small  towns  to-da\  are 
more  than  an  hour,  or  perhaps  two  hours'  ride  from 
a  large  city  and  the  trolley  fare  is  verv  small  in- 
deed. The  department  stores  are  reaching  out  for 
the  country  trade  and  extending  their  delivery  sys 
tem  to  cover  wider  ireas  of  territory.  They  are 
aided  by  the  fact  that  many  express  companies  util- 
ize the  trolley  tracks  for  express  and  baggage  cars. 

The  Mall  Order  End 

"Department  stores  in  all  large  cities  are  also 
doing  a  big  mail-order  business,  and  no  small  pro- 
portion of  our  annual  sale  of  crockery,  china,  glass- 
ware and  house  furnishings  is  obtained  through  this 
service,  They  send  out  catalogues,  ahundantly  illus- 


trated and  carefully  priced,  free  delivery  is  given  with- 
in a  specified  district,  frequently  extendiung  100 
miles,  as  in  the  case  of  a  certain  New  York  depart- 
ment st. .re.  and  country  people  are  thus  enabled, 
without  leaving  their  homes,  to  buy  the  best  goods 
their  city  friends  can  buy  at  no  greater  cost  and  with 
much  less  trouble,  for  the  store  does  their  shopping 
for  them  while  their  city  friends  must  go  to  tin- 
store  to  make  their  purchases.  In  a  word,  the  trol- 
ley has  brought  the  competitor!  of  the  department 
store  right  to  the  very  door  of  the  small  dealer  in 
the  country  distorts. 

His  End  is  in  Sight 

"It  is  for  this  reason.  I  believe  the  end  of  the 
small  dealer  is  in  sight.  I  think  he  will  be  happier, 
sleep  better,  and  earn  a  1  tetter  living  if  he  goes  out 
of  business  and  joins  forces  with  the  city  depart- 
ment store,  or  invests  his  few  thousands  of  dollar-, 
in  a  field  where  competition  with  large  capital  is 
not  so  keen— the  latter  alternative  being  difficult  to 
find.  I  must  admit.  From  observation  ami  expe- 
rience I  should  say.  therefore,  that  it  is  along  such 
channels  of  trade  the  small  dealer  of  the  past  is  to 
find  :tn  hoii'.rible  and  profitable  future." 


BE  A  TOP-NOTCHER 

W  hy  not  be  a  top-iuncher ":  \  top-notcher  is  sim- 
ply an  indivdual  who  works  for  the  institution  of 
which  he  is  a  part,  not  against  it. 

1  le  does  not  wear  rubber  boots  and  stand  on  glass 
when  he  gets  orders  from  the  Ikjss.  He  is  a  good 
conductor,  and  through  him  plays  the  i>olicy  of  the 
house.  The  interests  of  the  house,  arc  his — he  is 
the  business  and  he  never  separates  himself  from 
the  concern,  swabbing  the  greased  chute,  by  knock- 
ing on  the  place  or  management. 

A  top-notcher  never  says  inwardly,  or  outwardly, 
"I  wasn't  hired  to  do  that,"  nor  does  he  figure  to 
work  exactly  eight  hours,  and  wear  the  face  off  the 
clock. 

He  works  until  the  work  is  done  and  does  not 
leave  his  desk  looking  like  a  map  of  San  Francisco 
after  the  shake-up. 

As  a  general  proposition.  I  would  sav  that  top- 
uotchers  and  cigarettists  are  different  persons.  A 
top-notcher  prizes  his  health  more  than  a  good  time. 
Sore  heads  ami  bclliackcrs  are  usually  suffering 
from  over-eating,  lack  of  oxygen  ami  loss  of  sleep. 

If  you  want  to  he  a  top-notcher  l»eware  of  the 
poker  proclivity  and  pool- room  habit--otherwise, 
destine  has  vou  on  the  list  —  Fu-.r.m  Hi  i:[iakii, 
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THE  ARGUMENT  FOR  THE  SMALL  MERCHANT 

The  Opportunities  for  Increased  Trade  are  Good  and  Profits  are 
Greater  Than  Ever  Before.   The  Requirements  Needed  for  Success 


m 

H 
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WHO  SAYS  the  small  dealer  i> 
doomed  must  refer  to  .1  certain 
cla— »  i if  merchants  who  are  rap- 
idly becoming  as  extinct  as  the 
"DikIu"  and  other  monsters  fabled 
in  history — the  merchant  whose 
itttcii  of  goods  consisted  of  job- 
lots;  whose  shelves  were  loaded 
with  i dies  of  by -gone  days:  whose 
store  was  covered  with  cobwebs  ami  dirt,  was  as 
dark  as  Lgypt  whose  personality  was  of  a  roughness 
characteristic  of  pioneei  days:  whose  beard  was  yel- 
low with  tobacco  juice,  and  whose  language  sa- 
vored of  the  bar  mom.  This  type  of  merchant  sur- 
vives at  country  cross  roads,  and  certain  other  quar- 
ters of  the  United  States,  but  as  the  population  in- 
creases and  civilization  advances  upon  the  less 
populated  communities,  he  is  being  eliminated.  He 
has  served  his  day  and  generation  and  he  will  sur- 
vive only  so  long  as  he  is  needed. 

No   Limit    to   What    Ambitious    Men  May 


Hut  the  small  merchant,  who  serves  his  commu- 
nity intelligently,  provides  goods  and  service  suita- 
ble to  local  demands,  advertises  his  wares  in  the 
right  way,  and  keeps  fighting  for  his  share  of  trade 
has  a  future  that  is  as  bright  as  ever — indeed, 
know  ledge  of,  how  to  organize  a  successful  business 
is  being  spread  so  broadcast  by  newspapers,  maga- 
zines and  trade  journals  these  days,  personal  ability- 
counts  for  so  much,  and  capital  is  so  readily  ob- 
tainable for  corporate  undertakings  which  merit  a 
larger  field  that  there  is  really  no  limit  to  what  the 
small  dealer  may  do  who  has  the  ability  and  en- 
ergy to  succeed  in  a  large  way. 

Th»re  is  W'oolworth,  famous  the  country  over  for 
liis  chain  of  five  and  ten-cent  stores,  stretching 
from  the  Atlantic  to  the  Pacific,  and  who  started  out 
with  a  lew  hundred  dollars,  indomitable  pluck  and 
the  wilt  to  succeed. 

Tlvre  is  John  W'anantaker.  Marshall  Field  and 
many  other  names  so  conjure  with,  all  of  them 
starting  in  business  a*  "small  merchants."  but  who 
were  not  satisfied  with  small  achievements.  Their 
success  is  not  to  be  duplicated  by  every  small  mer- 
chant, it  is  true,  but  there  are  those  who  will  equal 
their  attainments  in  the  future  with  nothing  to 
hinder  the  accomplishment  of  such  results. 


The  Qualities  That  Win  Success 

The  men  who  win  success  are  the  men  who  are 
blind  tO  the  chances  against  them.  This  dues  not 
mean  that  a  man  should  not  weigh  every  dement 
that  makes  for  success  or  failure  in  the  conditions 
that  confront  him:  it  means  that,  counting  the  costs 
and  overcoming  all  obstacles,  the  men  who  succeed 
do  so  in  spite  of  ever,  adverse  circumstance. 

'Where  there  is  a  will,  there  is  a  way."  runs  the 
old  adage.  The  point  is:  To  succeed,  have  tin- 
will,  ami  then  find  the  way. 

"1  will  tight  it  out  along  this  line,  if  it  takes  all 
summer."  said  General  Grant,  and  by  his  determin- 
ation and  bull  dog  tenacity  of  purpose,  he  finally 
won  the  war  that  had  threatened  the  disruption  of 
the  United  States. 

The  man  who  is  struggling  with  small  capital 
and  working  under  adverse  conditions  to  make  in- 
creased profits  that  mean  for  him  a  bigger  store 
and  a  larger  share  of  the  trade  of  his  community, 
may  sometimes  lose  heart  and  say.  "It's  no  use." 
I  hit  he  should  remember  that  others  have  faced  diffi- 
culties as  great  and  succeeded.  He  may  take  heart 
from  knowledge  of  this  fact  and  strive  more  dili- 
gently than  ever  to  find  a  way  out.  The  paths  to 
success  are  there,  and  if  he  will  study  his  weak 
points  and  the  weak  points  of  his  comi>etitors ;  if 
he  will  strive  to  find  out  what  most  people  in  his 
field  want  and  supply  their  needs:  if  he  will  make 
known  by  abundant  advertising  what  he  has  to 
offer  the  public  in  the  way  of  service,  goods  and  the 
things  they  most  desire,  he  need  not  fear  for  the 
future— success  is  siir.-  and  a  constantly  increasing 
business  certain. 

The  Value  of  Appearances 

The  small  merchant  who  courts  success  must  re 
member  one  thing— people  will  forgive  a  man  ev- 
erything but  being  out-of-date.  Let  any  depart- 
ment store,  to-day  at  the  pinnacle  of  prosperity.  Ml 
behind  in  its  merchandising  methods,  lower  its  tone 
and  its  atmosphere  of  success,  and  its  failure  is  as 
certain  as  Death,  no  matter  what  its  capital,  loca- 
tion and  all  that  may  be. 

The  chief  reason  why  small  merchants  remain, 
small,  or  eventually  fail,  is  not  lack  of  capital:  it  is 
lack  of  enterprise.  "Nothing  succeeds  like  success." 
runs  the  old  saying,  and  certainly  appearances  count 
for  a  great  deal  in  merchandising,  as  in  everything 
else. 
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The  chief  distinction  between  a  dinner  inr  i 
dollar  and  a  half  and  a  quarter  dinner,  is  that  the 
$1.50  layout  is  served  at  Delmonico's.  or  some  other 
rcstautatil.  with  music  and  frill*  and  a  high-sound- 
ing nantt'.  while  the  (|iiarli-r  meal  is  nut  up  by  some 
quick  lunch  hash-lnnisf.  that  makes  no  pretentions 
at  style. 

How  main  small  merchants  realise  how  much 
a|j]>earalic<s  have  to  do  with  their  success  This 
applies  to  dealers  in  small  towns,  in  villages,  or  in 
cities,  and  as  much  to  one  as  the  other.  \  little 
reflection  mi  this  point  will  teach  the  average  mer- 
chant a  tmtch-needc<l  lesson.  It  is  a  fact,  plain  t« 
all  observers,  that  all  siRVcsstn!  stores  are  character- 
ized In  the  appearances  of  success— a  good  stt.re 
front,  suitable  signs,  plenty  of  new-paper  advertising, 
attractive  store  interiors,  clean-looking;.  well-:trrang- 
ed  stock,  pleasing  and  capable  clerks,  and  deliver) 
wagons  that  are  a  cr-.-dit  to  the  store.  If  this  fact 
means  nothing  to  tlv  small  merchant  his  ease  is 
hopeless. 

Strength  of  the  Small  Dealer 

We  are  told  that  the  small  merchant  is  doomed 
because  the  department  store  has  carried  its  com- 
petition into  the  enemy's  territory  through  tlu  agen- 
cy of  the  trolley,  ami  the  mail-order  department  — 
that  is.  the  department  store  advertises  extensively 
throughout  the  country  districts,  anil  in  the  small 
towns  adjacent  to  its  location,  and  sells  its  goods 
either  through  the  mails  or  by  offering  tn  refund 
the  fares  of  those  who  will  take  the  trolley  to  town 
and  buy  in  oerson.  rhr  contention  is  that  people 
are  learning  to  use  the  small  merchant  as  a  con- 
venience, but  are  buying  the  most  of  their  goods  of 
the  large  city  merchants,  who  can  offer  them  im- 
mense stocks  of  modem  goods  to  select  from  at 
lower  prices  than  the  small  merchant  can  offer. 

This  argument  sounds  good,  but  it  docs  not  bear 
close  inspection.  It  argues  that  the  small  merchant 
is  in  no  position  to  compete  with  the  modern  de- 
partment store  system,  that  the  city  department 
store  can  undersell  him.  can  take  his  trade  away 
from  him.  and  deliver  goods  quickly  enough  ami 
cheaply  enough  to  satisfy  the  legitimate  trade  of 
the  small  merchant  Itetter  than  he  can  himself. 

All  this  is  true,  if  the  small  merchant  is  willing. 

The  small  merchant  has  local  pride  in  local  in- 
dustries in  his  favor,  has  knowledge  of  local  de- 
mands, personal  acquaintance  with  everybody  in 
his  community  and  has  the  all-important  advantage 
of  heiii.i;  on  the  ground— people  can.  if  they  are 


offered  the  slightest  inducement  to  do  so.  conn  :tt 
and  select  wh;it  they  want  without  spending  time 
and  money  on  the  tr  >llcy  car.  or  putting  up  cash 
in  advance  for  goods  they  have  not  seen,  if  they 
luy  by  mail,  and  take  a  chance  on  such  goods 
proving  unsatisfactory. 

To  overcome  this  natural  strategic  |«>sition  of  the 
I  ical  merchant,  the  department  slore  must  employ 
L-ostly  advertising  methods:  exert  great  effort  to 
induce  people  to  buy  of  them;  pay  freight  or  ex- 
press charges  with  the  likelihood  of  suffering  a 
double  cxpen-.-  ;n  this  regard,  if  goods  must  Ik:  ex- 
changed after  delivery  ;  must  pay  an  expensive  rent  : 
maintain  a  costly  salary  account  for  high-salaried 
department  managers,  clerks  and  delivery  force; 
support  an  expensive  delivery  system  and  pay  a 
large  sum  annual!.,  for  maintenance  charges  on 
their  property,  all  of  which  mean  high  prices  and 
large  profits  on  merchandise,  or  bust. 

As  an  offset  to  such  conditions,  the  local  dealer 
pays  only  a  nominal  rent,  and  in  many  cases  owns 
his  own  store;  he  is  himself  buyer,  sales  force  and 
proprietor  with  a  ringer  on  the  pulse  of  costs;  if  he 
has  any  helpers,  he  g"ls  their  service*  at  a  low  fig- 
ure, and  his  maintenance  charges  are  nothing  in 
comparison  with  what  the  city  store  must  pay,  so 
that  in  the  end  his  lower  fixed  charges  for  main- 
taining his  store  go  sc.  far  toward  equalizing  the 
relatively  higher  prices  he  must  pay  for  goods  that 
he  cannot  only  afford  to  meet  the  prices  charged 
by  the  city  department  store,  but  in  many  cases  he 
can  undersell  them. 

S<>,  we  repeat,  the  city  department  store  will  drive 
out  of  business  only  those  small  dealers  who  are 
willing  to  suffer  extinction. 

The  enterprising,  intelligent,  up-to-date  small 
dealer,  who  is  alive  to  his  opportunities  and  the 
real  situation,  has  nothing  to  fear  from  compe- 
tition with  big  city  stores.  On  the  contrary,  he 
lias  everything  his  own  way.  and  he  can  earn  as 
good  a  living  as  did  the  small  dealer  of  a  genera- 
tion ago. 

In  fact,  if  he  is  ambitious  and  far-sighted,  there 
is  no  limit  to  what  he  may  accomplish  in"  the  way 
of  branching  out  by  taking  the  profits  of  his  first 
establishment  and  starting  another  store  at  a  stra- 
tegic point,  until  he  has  a  chain  of  stores  in  the 
small  cities  and  towns  of  his  state  that  are  more 
than  a  match  for  the  department  stores  in  the  large 
cities,  and  not  only  'hat.  are  also  building  up  his 
personal  fortune  to  a  point  most  satisfactory  even 
in  these  days  <>f  multi-millionaires. 
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SUCCESS  WITH  SMALL  CAPITAL 

How  the  Average  Small  Dealer  Can  Build  L'p  Trade, 
Improve    His    Store,    and    Earn    Increased  Profits 


IS  I  U  K  EARNEST  RELIEF, 
{Sained  from  an  intimate  knowledge 
of  thousands  of  retail  stores  in  all 
parts  of  the  coiintr\."  say  I  Sutler 
llrnthiTs.  of  Chicago,  "that  nine 
merchants  oui  of  ten  could  do  more 
business  than  they  now  do  without 
increasing  expense  or  investing  a 
penny.  In  business  it  does  not  pay 
to  Ik-  too  easily  satisfied.  Just  a  lit- 
tle more  business  means  a  Rood  deal  more  profit. 
\  few  more  dollars  added  to  each  day's  sales  make 
a  handsome  increase  ill  the  'net'  at  the  end  of  the 
>ear." 

This  is  an  impressive  statement  of  the  ease  from 
a  firm  that  outfits  c\vr\  yeai  hundreds  of  five  and 


ten-cent  stores,  anil  similar  establishments  scattered 
all  over  the  fluted  Stites  havinR  a  capital  ra*.iRinR 
from  Sfoo  to  $10,000.  and  we  show  in  these  paRCs 
illustrations  of  typical  small  stores  that  are  well 
equipped  to  win  succ-.-ss — that  is  to  say,  to  pay  hiR 
dividends  on  the  small  amount  of  capital  invested. 

How  to  Increase  Net  Profits 

"A  store  Ins  a  certain  fixed  expense."  says  this 
same  authority.  "So  many  dollars  a  day  for  rent. 
Ii?ht  heat,  insurance,  clerk  hire  and  interest  on 
capita!  invested.  W  hether  the  business  is  Ihr  or 
little  that  expense  goca  Qfl  ju^t  the  same.. 

"At  a  certain  point  in  the  volume  of  sales,  profit 
just  equals  expense.  When  sales  fall  below  that 
point  there  is  a  loss:  not  until  VOtl  pass  it  is  there 
one  penny  of  real  profit.    I 'mil  you  reach  that 
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point  you  arc  simply  getting  ready  to  make  a  profit. 
After  yon  pass  it.  profit  rolls  up  fast,  for  then  near- 
ly all  the  gross  gains  become  net  gains. 

"Suppose  you  are  -oiling  $40  a  day  at  an  expense 
of  If  your  gross  profit  averages  thirty  jk-i  cent, 
of  your  sales,  or  ?u,  y  our  net  gain  each  day  is  $5. 
Suppose  by  special  effort  of  some  sort  you  force 
sales  up  to  $50.  If  expense  stays  the  same^as  it 
probably  will—  your  n--t  will  l>e  $8.  In  other  words, 
an  increase  of  twenty  per  cent  on  sales  means  an 
increase  of  sixtv  per  cent,  in  net  profits." 

Here.  then,  is  the  working  principle  by  which  the 
small  dealer  located  in  city,  town  or  country  must 
govern  himself  in  seeking  success  with  small  capi- 
tal, and  the  first  duty  be  owes  himself  is  to  sit  down 
and  figure  out  where  the  dividing  tine  comes  in  his 
business  between  •  getting  ready"  to  make  a  profit, 
and  making  it.  That  done,  his  volume  of  daily  sales 
will  tell  him  whether  he  is  nut-ling  with  success  or 
failure,  and  his  whole  concern  is  how  to  make  a 
maximum  volume  of  sales  with  a  minimum  of  ex- 
pense. 

How  to  Increase  Trade 

From  observation  of  small  stores  in  various  parts 
of  the  country,  and  drawing  u|>on  our  experience 
with  dealers  in  our  own  place  of  residence,  a  city 
in  New  Jersey  of  about  .25.000  population,  where 
competition  with  the  big  department  .-tores  of  New 
York  is  particularly  livelx.  we  should  say  that  the 
average  small  dealer  sinks  or  swim*  according  to 
the  degree  of  his  enterprise. 

Plenty  of  our  friends  and  neighbors  deal  with  the 
small  stores  on  the  New  Jersey  side :  first,  because 
there  are  several  house  furnishing  dealers  and  small 
department  stores,  which  carry  a  splendid  variety 
of  jmhkIs  at  |)opular  prices,  equal  in  quality  to  what 
may  be  obtained  across  the  Hudson:  and.  second, 
because,  being  nearer  home,  the  time  and  car  fare 
required  to  shop  in  New  Jersey  is  less. 

A  third  factor  i>-  a  feeling  of  bval  pride,  which 
leads  the  people  to  patronize  local  industries  in  all 
cases  where  they  merit  support,  and  again,  with  the 
Sunday  newspapers,  containing  the  costly  announce- 
ments of  the  New  York  stores,  come  colored  inserts 
hearing  the  advertising  of  the  leading  New  Jersey 
stores,  which  have  cost  a  few  dollars  ]>er  thousand 
to  print  and  a  low  rate  jwid  to  local  newsdealers  to 
deliver.  That  is  to  say.  the  New  Jersey  stores, 
are  able  to  advertise  i>  cMcnsivclx  as  the  New  York 
stores,  which  compete  with  them  for  business,  and 
at  a  tithe  of  the  expense. 


If  any  small  dealer  in  the  I'nited  States  has  oc- 
casion to  complain  of  excessive  competition  with 
big  city  department  stores,  surely  those  doing  busi- 
ness within  a  hundred  miles  of  New  York  is  that 
man.  and  yet  these  dealers  are  meeting  with  merited 
success. 

<  hi  the  other  hand,  those  small  dealers  in  New 
England  and  some  W  estern  states,  who  have  had 
long  tales  of  woe  to  tell,  have  ended  by  confessing 
that  they  did  110  advertising  to  speak  of;  their 
stores  could  not.  by  any  stretch  of  imagination,  he 
called  attractive,  inside  or  out,  anil  their  stock  was 
for  the  most  part  incomplete,  poorly  kept,  out  of 
date  ami  high  priced.  The  small  dealer  who  is 
forced  to  plead  guilty  to  such  an  indictment  has 
only  himself  to  blame,  if  his  trade  is  poor.  If  he  is 
unable  to  get  out  of  the  rut  he  is  in.  spend  the 
money  needed  to  make  his  store  attractive,  and  do 
the  advertising  that  will  bring  the  people  he  caters 
to  to  his  store,  he  had  belter  go  out  of  business  and 
let  somebody  else  take  hold  who  has  the  energy  , 
ambition  and  ability  to  employ  modern  merchan- 
dising methods  in  building  up  trade. 

Advertising  Methods 

To  build  up  trade,  the  first  requirement  is  10 
bring  people  to  the  store.  No  matter  what  opin- 
ions the  small  dealer  may  hold,  and  most  id  them 
plead  povertv  when  the  advertising  solicitor  comes 
around,  the  fact  has'  been  demonstrated  bey  ond  all 
argument  that  the  only  way  to  bring  trade  to  the 
store  is  to  nd.ertise.  Without  advertising,  the 
dealer  gets  only  the  trade  that  "happens  to  drop 
in,"  ai  d  their  numlter  is  inconsiderable  as  compared 
with  the  trade  created  b\  judicious  advertising 
methods. 

City  department  stores  generally  spend  abotir 
two  per  cent,  of  their  annual  sales  on  advertising: 
that  is  to  say.  if  a  department  store  sells  a  million 
dollars"  worth  of  merchandise  annually,  the  adver- 
tising appropriation  will  run  to  at  least  $20,000  laid 
out  for  the  most  part  on  iicwspa|»er  publicity. 

If  the  small  dealer  sells  Sjs.ouo  worth  of  mer- 
chandise a  year,  he  should  therefore  be  prepared  to 
spend  about  S500  annually  for  advertising  purposes, 
his  local  newspapers  getting  the  lion's  share,  dis- 
tributed i\  er  the  entire  year,  while  a  portion  should 
be  laid  aside  for  announcing  special  sales,  circulars, 
•nail-order  literature,  and  such  other  advertising 
1'irposes  as  particular  occasions  mas  require. 
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The  Store  Front  and  Show  Windows 

Having  brought  people  to  the  store,  the  next 
problem  is  how  to  get  them  inside.  The  solution 
nf  this  problem  is,  hive  an  attractive  store  front, 
suitable  signs,  ami  the  largest  show  window  feasi- 
ble. 

The  store  front  should  lie  painted  red.  blue,  white, 
yellow,  green  or  any  other  color  that  good  taste 
dictates:  but  the  decorations  should  Ik-  so  charac- 
teristic that  people  will  say.  "W  here  is  Smith,  Jones 
&  Co.:  Why,  that  is  the  stun-  with  the  Red  Front 
on  Main  street." 

In  cities  the  use  of  electric  signs  is  recommended, 
but  in  an\  case  the  store  should  have  a  sign  of  spec- 
ial design,  capable  of  night  illumination,  ami  it  is 
:i  good  plan  to  reproduce  the 
sign  and  use  it  in  all  newspa- 
per and  genera.]  publicity,  for  a 
ntore  front  and  sign  that  is  char- 
acteristic comes  to  have  as 
definite  an  advertising  value  as 
a  trade-mark. 

The  show  window  should  be 
large  and  rooiny.  fronted  with 
solid  plate  glass  so  as  to  avoid 
the  use  of  sash  liars  that  oli- 
ItrUCt  the  view,  This  max  In- 
insured  against  breakage.  In 
the  sashes  above  and  In  low  the 
front  glass  should  he  placed  air 
vents,  or  some  other  method  >>i 
ventilation,  ta  that  the  tempera- 
ture will  he  the  same  on  both 

side*  of  the  glass  and  thus  pre- 
vent frosting  during  cold  weath- 
er,    I  lie  depth  of  the  show  win- 


dow should  not  he  less  than  six  feet,  deeper  if  ]K)S- 
sihle,  and  the  hack  partition  should  lie  air  tight  to 
prevent  the  warm  air  of  the  store  from  frosting  the 
glass  in  spite  of  the  vents.  The  partition  should  be 
of  soft  pine  to  |K-rmit  the  use  of  nails  ami  tacks,  and 
be  equipped  with  sliding  doors  wide  enough  t<>  per- 
mit the  entrance  of  htilkx  objects  into  the  show 
window. 

Dealers  whose  show  windows  are  now  small  ami 
inadequate  should  spend  the  money  needed  to  make 

their  w  indows  conform  to  the  above  standard,  and 
charge  the  cost  to  the  advertising  account.  The 
proprietor  should  set  aside  a  part  of  his  time  each 
week  to  changing  his  window  displays ;  every  article 
should  bear  a  price  tag.  and  care  should  be  taken 
that  the  show  is  neat  and  attractive,  conform  to  his 
week's  advertising  announcements,  nor  should  he 
limit  himself  to  staple  goods — specialties,  new 
goods,  novelties  and  the  stock  most  people  have 
never  seen  constitute  the  best  materials  for  window 
displays. 

Small  dealers  who  employ  assistants  should  place 
one  of  the  young  men  in  their  employ  in  charge  of 
the  -show  window,  ami  hold  him  responsible  for  its 
appearance.  The  window  dresser  will  do  better  as 
he  gains  experience,  and  will  eventually  take  pride 
in  his  work,  so  that  lach  show  will  Ik-  liclter  than 

the  last.    If  it  is  not.   ip  t  another  window 

dresser. 

The  Store  Interior 

We  regard  the  store  interior  as  a  matter  of  sn- 
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prcmc  importance.  Eight,  air.  and  space  arc  essen- 
tial, but  (he  effect  ot'  the  -lore  interior  upon  the 
mind  am!  pookcl-hooks  of  all  drawn  into  the  si  >rc 
by  its  advertising,  ami  attractive  window  display.- 
and  exterior  appearance,  has  everything  to  do  with 
the  future  relations  of  the  store  and  ii-  customer-. 

\  store  that  is  well  arranged,  restful,  not  over- 
crowded, and  so  coilv  niciitly  laid  out  that  a  person 
feel-  at  home  as  soon  as  he  enters  ]tre(|ispo-es  peo- 
ple to  believe  that  the  goods  on  sale  are  right  i:i 
i)nalil\  ami  price.  No  matter  h<>\\  good  the  stock 
or  how  low  the  price,  on  the  other  h  ind,  nothing 
will  satisfy  a  customer  who  ^ains  a  had  intprcs- 
si-  n  upon  entering  a  store. 

To  make  good  impressions  on  customers  cloes  not 
mean  expensive  fixtures  ami  costly  mural  decora- 
tions. It  means  good  taste,  orderliness  and  con- 
venience, further  than  this,  we  cannot  go.  Every 
man  must  Ik-  guided  hy  hi-  own  appreciation  "I 
what  constitutes  a  good  store  interior  and  govern 
himself  accordingly,  although  the  accompanving 
photographs  of  good  store  interiors  will  doiibik— 
U-  of  assistance  to  him. 


The  Character  of  His  Clerks 

The  next  mailer  of  importance  is— clerks.  The 
proprietor  must  l>e  a  man  of  pleasing  personality, 
agreeable,  fair  and  just  in  his  dealings  with  all 
his  clerks,  for  it  is  a  well-known  fact  that  the  pro- 
prietor sets  the  example  for  all  his  suliordinates. 
•'Like  master,  like  man."  gives  point  to  this  state- 
ment. 

I!v  setting  the  right  example,  the  small  dealer 
may  justly  require  of  all  his  assistants  that  they 
show  courtesy,  give  close  attention  to  the  wants  of 
customers,  ami  make  an  unceasing  effort  to  please 
everybody.  Hack  of  this  should  stand  the  guaran- 
tee of  the  store  that  all  unsatisfactory  goods  may 
Ik-  exchanged  without  needless  trouble  or  protest. 

(foods  and  Prices 

The  last  thing  to  be  considered  is  goods  ami 
prices. 

The  stock  to  be  carried  is  to  Ik-  governed  hy  the 
class  of  trade  sought.  Who  predominate  in  your 
locality — the  wealtiiy?  Then  tarry  an  exclusive 
class  of  goods  at  right  price-.  The  middle  class  ? 
Carry  goods  of  substantial  quality  and  fair  price. 
Factory  hands  and  those  lacking  discrimination' 
<  ioods  of  fair  quality  and  low  price.  Select  the  cla* 
of  trade  you  want  to  cater  to  and  plav  up  to  it  at 
everv  point.  Itut  remember  that  most  people  to- 
day put  quality  Ik; fore  price  every  time,  and  onl\ 


goods  should  be  carried  in  -I  >ck  that  can  Ik-  guar- 
anteed, and  exchanged,  if  need  be.  and  (hat  may 
be  relied  u|x>n  to  give  satisfaction  to  customers. 

( )nce  a  store  gets  a  reputation  for  square  dealing 
and  a  good  stock  of  merchandise,  the  rest  is  easy. 
The  future  depends  upon  how  that  store  drums  up 
trade,  advertises,  unit  keeps  itself  before  the  public; 
how  it  seizes  every  opportunity  lo  branch  out.  over- 
come competition  and  enlarge  the  business. 


Acquirements  Needed  for 

The  requirements  needed  for  the  success  of  the 
small  dealer  are  not  haid  to  find,  nor  costly  to  meet. 
The  department  store-  have  blazed  the  way.  and.  to 
put  tin  matter  in  a  nutshell,  the  small  dealer  should 
make  his  establishment  at  every  point— its  adver- 
sising  methods,  store  I  runt,  show  windows,  bright, 
attractive,  clean,  well-lighted,  well-arranged  inter- 
i'-r.  courteous  clerk-,  geni  d  proprietor,  goods  of 
good  quality  and  pair  price,  and  an  adequate  de- 
livery s\stciiv  a  perfect  model  of  the  city  depart- 
ment store. 

When  the  tires  swept  over  the  prairies  of  the 
Wesi  years  a-^o.  the  pioneers  stopped  them  by  start- 
ing other  fires,  and  the  advancing  flames,  finding 
nothing  to  feed  on.  went  out. 

People  are  governed  by  self-interest  at  all  times. 
Everylxxly  buys  where  they  can  buy  cheapest  and 
most  conveniently. 

The  small  dealer  who  fails  to  clean  out  his  old 
stock  by  bargain  sales,  who  never  advertises,  who 
lets  dust,  dirt  and  darkness  accumulate  year  after 
year  in  his  store  will  die  of  dry  rot — that  bogie 
man,  the  department  store,  will  catch  him.  On  the 
other  hand,  the  small  dealer  who  advertises  exten- 
sively, conducts  his  store  in  an  up-to-date  manner, 
|K.els  off  his  coat  and  buckles  right  down  lo  busi- 
ness, and  convinces  his  friends  and  neighbors  that 
he  is  able  and  ready  to  serve  their  needs  better  than 
any  out-of-town  competitor,  and  deserves  their 
support,  will  gtt  it. 

1  ,et  him  fight  the  department  store  with  depart- 
ment-store methods,  and  the  Prairie  hire  of  cata- 
logue-house competition  and  mail-order  buying, 
which  lijs  threatened  to  overwhelm  the  small  mer- 
chants of  tin-  country  will  find  nothing  to  feed  on 
and  go  out.  whereupon  the  small  merchant  will 
come  into  his  own. 

As  we  have  said  twice  Ix-fore.  the  success  of  the 
small  merchant  is  in  his  own  hands  and  not  in  the 
hands  of  his  far-away  city  competitors. 
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A  New 


Immense  Profits.  And  All  the 


Want  to  Know  About,  Offering 
and  Stripped  of  Technaiitles  for  Their 


1XCK  11IK  rWSSAf.E  of  tin 
recent  act  by  GougKM,  irhidi 
went  hmo  efleel  <>n  Jsrmutrj 

1.   1007,  and  the  -npplctucn 
tary  act  of  March  j.  which 
took  effect  StpMmln'f  1.  i'X>r. 
removing  the  tax  <  f  $ji>t  i>cr 

gallon  .Ml  alcohol  r.cndcrc  : 
iindrinkahlc.  or  unlit  for  UK 
a»  a  beverage,  the  eyes  of 
American  manufacturers  anil 
merchants  have  been  turnfflg 

itiwan]  denatured  alcohol 

with  .searching;  ini|tiiry  1 1 1 1  •  • 
its  ;  ■  -i  ilmcs  and  alrcadv 
signs  appear  that  a  new  an«l 
great  industry  k  awakening 
to  life  in  the  I'uilcd  States. 

Nobody  needs  to  lie  ln|.| 
Ihc  vast  proportions  of  the  in 
utistry  comrolled  and  developed  hy  the  Standard  Oil  Cor 
potation,  which  places  millions  of  gallons  of  kerosene  oil. 
an. I  the  If-mpo  and  stoves  to  hum  il.  on  the  world  mar 
kits  annually,  hit  it  is  no  exaggeration  to  say  thai  once 
the  denatured  alcohol  industry  gels  into  full  swing,  it  will 
some  day  MNMM  proportions  as  gigantic  as  Standard  <  HI, 
and  prove  to  he  a  mighty  competitor  of  kerosene,  gasolin, 
and  other  fuels 

This  Iwing  true  land  we  think  we  can  demonstrate  its 
I  ruth  before  we  are  done),  it  behooves  every  dealer  in 
house  furnishing  goods  in  the  United  States,  and  particu- 
l;  rly  the  dealers  who  serve  the  people  in  those  sections  01 
the  country  which  lack  the  convenience  of  artificial  and 
natural  gas  for  heating  and  lighting  purposes.  t,i  inform 
himself  fully  as  to  the  advantages  that  obtain  from  the 
use  of  denatured  alcohol  for  all  household  purposes.  Its 
economy,  safety,  cleanliness  and  general  utility  will  con 
vince  him  that  country  people  may  now  have  all  the  eon- 
vmicncis  that  constitute  a  necessary  pari  of  every  city 
household,  and  at  no  greater  cost. 

In  a  word,  new  opportunities  for  none]  making  ami  in 
creasing  trade  are  near  at  hand  for  ihe  small  merchant.  a> 
well  as  for  dealers  in  large  cities,  and  both  will  Ik  Wind 
indeed  if  they  neglect  ihtin.  That  American  manufactur- 
ers are  making  ready  to  provide  merchants  with  the  IICCCS 
sary  utilities  will  shortly  h.  in  evidence  by  their  products, 
ami  meanwhile  hundreds  of  utilities  are  being  imported  in- 
to this  country  from  abroad,  which  for  twenty  years  hav, 
added  mightily  to  the  convenience  and  comfort  of  Euro 
IH.in  households 

The  Usefulness  of  Alcohol 

(ioing  from  Ihe  city  to  the  country  to-day.  we  find  a 
vast  difference  in  the  equipment  of  the  farm  house  from 
That  of   he  city  apartment,  so  far  a«  appliances  for  light 
il  g  and  cooking  purposes  are  concerned. 


The  ci'y  housewife,  on  arising  in  the  morning,  strikes  , 
match,  turns  a  little  cock  on  the  gas  range  and  applies  the 
t'atne.  ami  instantly  she  has  a  hot  lire  at  her  command  for 
preparing  her  ImihuHfl  breakfast.  Artificial  or  natural 
li.is  inakis  all  this  possible,  and  there  are  no  ashes,  no 
coal,  no  trouble.  110  danger. 

The  country  housewife  must  start  a  wood  lire,  or  burn 
coal  lire  over  night,  thereby  wasting  a  costly  fuel  for 
the  sake  of  convenience,  and  rise  considerably  earlier  than 
her  city  sister  to  get  breakfast  ready,  the  labor  required 
It  tug  mil  li  greater  If  she  had  an  alcohol  stove,  costing 
little  more  to  install  and  maintain  than  ihe  gas  range,  or 
the  handy  little  lnM  plate,  she  would  find  herself  on  an 
equal  fooling  with  tin  women  who  have  gas  at  their  com 
mend,  ami  as  people  are  educated  up  to  the  convenience  of 
alcohol  and  alcohol  utilities  by  enterprising  dealers,  the 
demand  lor  these  products  is  IkjuikI  to  reach  large  propor- 
tions 

Tile  KMW   thing  is  true  of  house  illumination     The  in- 
troduction of  the  Wclsliach  mantle  into  city  homes  has  led 
ti'  an  almost  universal  use  of  these  powerful  and  cconom 
ical  lamps  wherever  gas  is  to  be  bad.  Country  houses  now 

I.  ring  the  dangerous  smelly,  and  dim  kerosene  lamp  will 
find  that  the  Welshach  mantle  has  been  adapted  to  the  al- 
ia hoi  name,  and  may  enjoy  as  brilliant  a  light  as  do  those 
who  live  where  city  gas  is  on  tap. 

We  speak  oi  these  two  methodi  of  unrig  denatured  al 

lohol  as  illustrative  of  what  has  already  been  accomplished 

itt  the  manufacture  of  alcohol  burning  utilities  imported 
frim  Germany  and  other  European  countries.  These  are 
IH1U  made  available  to  American  dealers  by  the  removal  of 
the  lax  on  non  drinkable  alcohol,  but  they  are  only  two  of 
i.  multitude  of  inventions  for  household  purposes  manu- 
factured abroad,  where  the  use  of  denatured  alcohol  for 
a  number  of  years  past  has  called  into  being  hundred*  of 
meftll  inventions.  The  list  includes  heaters,  coffee  perco 
U.lors.  charing  dishes.  o*ik  stoves,  sad  irons,  hair  dryers, 
tiat-iron  .and  water  beaters,  soldering  irons,  coffee  roasters, 
street,  household  and  factory  lamps — in  fact,  everything 
imaginable  in  which  kerosene,  gasoline,  coal,  electricity  and 
artificial  or  natural  gas  is  now  employed  in  the  United 
Stales. 

The  held  for  the  development  of  the  denatured  alcohol 
iuilit.tr>  in  ihi*  country  is  therefore  unlimited,  and  our 
chief  concern  has  to  do  with  the  sources  of  supply,  cost 
oi  fuel.  it»  advantages,  the  utilities  to  burn  it.  and  thr 

II,  .  too  ls  that  may  he  employed  for  the  creation  of  a  pub- 
lic demand  for  its  consumption. 

What  Is  Denatured  Alcohol  - 

The  process  of  rendering  the  ordinary  ethyl,  or  grain 
alcohol  if  commerce  unsuitable  for  drink,  is  called  "de- 
1  ainring. '  and  consists,  essentially  ,  in  adding  to  the  ako 
hoi  a  suhstancc  soluble  therein  which  renders  il  unfit  for 
use  as  an  alcoholic  beverage  As  for  the  substances  whicli 
have  hem  mixed  with  alcohol  to  denature  it.  their  number 
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i-  legion  .1  arc  u>it;il)>  selected  according  I"  what  dc 

n::lufant  l.rs>  adapted  to  the  special  use  to  which  th. 
alcohol  i-  to  In  put. 

The  Source*  of  Supply 

In  considering  tin  probable  future  increase  in  the  con 
sumption  of  industrial  alcohol  in  the  tnilcd  State,,  the 
■baler  shotdd  inform  himself  on  two  points— first,  where 
the  raw  m.tcri.il  is  eouiinK  from  from  which  the  ale  .hot  i* 
ti  be  derived,  anil  second,  who  will  manufacture  it. 

Alcohol  is  ilr rived  from  farm  products,  the  chief  alco- 
hol yielding  material  produced  in  farm  crops  being  starch, 
the  second  hcing  sugar,  and  the  least  iinpotlatit  raw  ma- 
terial being  certain  waste  products  containing  cellulose  or 
woody  lihrc  The  fanner  will  be  the  first  to  benefit  from 
the  new  industry,  therefore,  for  vvi  must  look  to  him  foi 
the  raw  material 

The  principal  starch  producing  plants  cultivated  b, 
American  farmer-  are  the  cereals,  the  potato,  including  the 
sweet  potato  .nul  the  yam.  and  cassava  For  richness  in 
stgar.  two  plains  are  best  known— the  sugar  cane  and  the 
sugar  beil  A-  for  cellulose  the  qtmatity  of  alcohol  pro 
iluced  from  this  source  is  likely  to  be  so  small  as  to  be 
eliminated  from  consideration  in  this  article. 

Seven  Bttakm  Gallons  Possible  From  Starch  Plant* 

As  an  indication  of  how  many  gallons  of  alcohol  can  be 
produced  in  tins  country  from  two  of  the  most  important 
starch  yielding  plants.  we  offer  the  following  compilation 
o»  figures  taken  from  Government  sources: 


ilusbels  years  end-  Yield  of  04^ 
nig  Dec.  It.  05    alcohol  per  t«is 

Indian  corn  .•.7o7.y'j,t.,"40 
Potatoes  jfWjil.AM 
•Sweet  potato  s  4j.52fi.6gn 


Total 

j  7  gallons  7.,t  1 1  ..soj.s 5S 
.1.6  quarts  2.14.667.165 
t  o  gallons  42.52*1,600 


•Year 


Dec  .11.  i«gg. 


7.e«K,77t..|iii 


Germany  produces  approximately  r 00,000.000  gallons  of 
94  per  cent,  commercial  strength  industrial  alcohol  a  year, 
and  in  the  Ljiitcd  Stales,  during  1907,  the  Standard  Oi! 
Company  distributed  500.000000  or  a  half  billion  gallons 
of  kerosene  oil  These  figures  ,ire  laricc.  but  they  arc  111 
significant  in  eompariscn  with  the  seven  and  a  half  billions 
of  gallons  of  industrial  alcohnl.  04  per  cent  |>ure.  that 
could  have  been  produced  in  the  I'niteil  Slates  during  the 
yeariiulinu  DcccmKr  .11.  njo;,  from  otity  two  starch  yield 
nig  plants-  Indian  corn  and  potatoes,  white.  s«,ct  an  I 
yams  potatoes  alone  could  have  produced  over  twice  the 
quantity  of  industrial  alcohol  consumed  in  (icnn.inv 

Source*  of  Supply  Practically  Unlimited 

This  settles  for  all  time  the  )|ue»tioii  as  to  where  we  arc 
to  oblain  the  raw  material  for  making  industrial  alcohol 
foi  sboul  1  potatoes  ami  corn  fail  c.s,  there  vet  remain  th 
cereals,  cassava,  the  sugar  cane  and  sugar  beet,  and  a  too- 
of  waste  products  now  thrown  aside  as  useless  It  is  en 
tirely  conservative  to  say  that  American  farm  produce  1- 
crpablc  of  yielding  one  billion  gallons  of  denatured  aleo 
l.ol  annually,  if  so  much  is  ru riled,  without  sacrificing  wtiv 
of  the  uses  to  which  farm  products  are  now  put  for  food 
end  otherwise. 


Future  Production  in  the  United  States 

Interviewing  a  high  orlki.il  of  the  lulled  Stales  Indus 
trial  Alcohol  Company,  of  New  York,  111  regard  to  thr 
1  roll. ,1.1,  future  production  of  denatured  alcohol  for  house 
l.oltl  purposes  that  is,  for  light,  heat  and  power — we  weri 
11: formed  that  dealers  can  obtain  to-day  all  the  industrial 
alcohol  the>  can  use,  shipped  anywhere  ill  the  l'nit.-il 
State.,  and  then  ale  plenty  of  illaiuifaetufers  ready  and 
able  to  t  ike  care  of  th,   future  duuands  for  tbist  fuel. 

The  Question  of  Price 

So  far  ..-  price  is  <  .-.nccrncd.  ihc  dealer  in  household 
utilities  should  clearly  understand,  and  drill  into  the  minds 
of  his  sale-  force  for  the  information  of  customers,  that 
di  ■•attired  alcohol  at  40  or  50  cents  per  g.dlnnv  because  o' 
economy  in  consumption,  and  Us  advantages  in  safety  anil 
cleanliness  over  all  other  fuels,  may  actually  be  lower  111 
price  than  kerosene  for  lighting  purposes,  with  kerosene 
at  15  cents  pet  gallon,  and  lower  in  cost  than  coal  for  cook 
itig  purposes,  with  coal  at  S7.00  per  ton  This  is  the  fact, 
and  we  will  undertake  its  demonstration  a  little  further  on 

As  .1  mallei  of  fact,  denatured  alcohol  is  being  adver 
t>ed  in  two  well  known  farm  paper*  which  circulate  chief 
lv  m  Illinois.  Iowa,  Indiana  and  Missouri  at  .16  cents  per 
gallon  by  the  single-  barrel,  delivered  on  board  cars  at  Pc 
oria.    The  panics  offering  this  alcohol,  the  Ceo.  1.  Mar- 
ion Maniifacluring  Company,  of  New  York  City,  state  in 
their  advertisement  that  the  value  of  the  barrel  will  fully 
c<  vcr  the  freight  charges  ftotn  Peoria  to  the  home  of  the 
c<  nsuiner.  the  barrel  l>eing  perfectly  safe  to  use  after  the 
alcohol  is  emptied  out  and  the  Iwirrcl  being  worth  more 
than  two  dollars. 

As  will  shortly  be  seen,  where  denatured  alcohol  can  be 
k,d  ior  hss  than  40  vents  per  gallon,  and  »o  are  assured 
Ihc  price^will  be  still  lower  after  tin  problem  of  distribu- 
tion li.isV.cn  solved,  it  will  cost  less  than  kerosene  for 
lii-luing  purposes,  to  sav  nothing  of  the  superior  light  it 
poo  ides,  and  will  be  far  cheaper  than  anthracite  coal  for 
it  1  king  purposes  In  a  word,  there  is  every  possibility 
tiat.  Iiicau-e  of  the  economic  made  possible  by  this  new 
safe  and  convenient  fuel,  denatured  alcohol  will  conic  to 
replace  coal,  kerosene  and  gasoline  for  all  household  iw" 

Advantages  of  Denatured  Alcohol 

I  be  advantages  of  dc.iatnred  alcohol  over  most  other 
fuels  is  that  it  is  a  natural  iucl.  since  water,  the  natural 
enemy  of  fire,  quenches  Ms  (lames 

To  demonstrate  the  tri.lh  of  this  observation,  lake  a 
cupful  of  alcohol  and  |»nir  it  over  an  oilcloth-covered 
th  hit.  or  any  other  smooth  surface,  and  then  touch  .. 
match  to  it  Now  tak:-  a  cupful  of  water  and  throw  it 
over  the  names,  and  th.  moment  the  volume  of  water 
equals  the  volume  of  alcohol  j|„.  fire  will  go  out  More- 
over, it  is  one  of  the  peculiarities  of  the  alcohol  that  the 
surface  of  the  oilcloth  will  not  Ik  scorched 

Now  take  a  cupful  of  gasoline,  and  try  the  same  ex- 
periment. You  should  first  call  the  city  fire  department, 
and  have  ready  a  bud  of  ».-md  to  put  the  fire  out.  how- 
ever, for  water  will  only  spread  the  Haines  over  a  wider 
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area  Tim  one  fact  gives  alcohol  immediate  superiority 
over  gasoline,  kerosene  and         other   liquid   tin)-  ior 


"l'r.K>f  th;it  the  iw;  of  alcohol  for  Inditing  ami  huriimg 
is  not  attended  with  tl: «r  danger  of  gasoline  for  example' 
says  Mr  J.  !l.  Allen  in  a  letter  to  the  National  hire  I'ro- 
trclioii  Association,  "is  f..nii<l  in  the  |>r;ictic;il  i \|K'ricncc 
of  Germany  Tin  policy  of  imtaxt'il  denatured  alcohol  ha* 
been  in  force  in  that  counlrv  for  nearly  twenty  ycrrs.  anil 
the  quanti:y  oi  tins  material  n-cd  for  industrial  purposes, 
including  heating,  cooking  ami  lighting,  has  steadily  in- 
crraseil  each  year,  now  reaching  the  large  amount  of  more 
than  seventy  million  gallons  annually  \Vc  are  advised  hy 
German  manufacturers  of  alcohol-using  apparatus  that  in 
an  experience  of  fifteen  years  they  have  never  heard  of 
a  single  ca-c  where  alcohol  used  in  stoves,  lamps  or  heat 
ers  ha**  exploded  They  ^Kn  state  that  very  complete  rec- 
ords are  kept  in  Germany  of  the  causes  of  all  lircs,  and 
that  the  total  number  which  originated  with  the  use  of 
alcohol  for  domestic  purpose*  above  referred  to  is  very 
small,  the  percentage,  in  proportion  to  the  quantity  con- 
sumed, being  less  than  .hat  of  tin  lircs  dne  lo  the  use  of 
kerosene.  So  clearly  i-  this  fact  established  that  no  differ- 
ence is  nude  in  the  rates  of  insurance  on  premises  where 
alcohol  is  used  for  lighting,  cooking  a«<l  the  like" 

"Alcohol  is  a  safer  fuel  than  gasoline."  says  I'rofcssor 
Klihti  Thomson  of  the  General  Electric  Company,  "as  the 
gasolim  can  set  fire  by  pure  radiation  where  alcohol  would 
not  It  is  a  well-known  fact  that  it  is  comparatively  use- 
less to  attempt  to  extinguish  burning  gasoline  or  kerosene 
by  water  alone  The  use  of  water  may.  in  fact,  he  a  posi- 
tive disadvantage  in  floating  the  burning  material  over 
considerable  spaces  and  spreading  the  tire  .Not  so  with 
alcohol,  which  mixes  with  water  in  all  proportions,  and 
which  is  at  once  diluted  and  prevented  from  remaining 
combustible  " 

of  Alcohol 

i  Spill  kerosene 
'.  and  if  anything 
agreeable  to  the 


il  safe;  it  is  clea 
outside  of  a  lam] 
the  nose  and  di 


Hut  not  only  is  alcol 
over  yi'.ur  hand*,  or  thi 
is  more  disgusting  to 
totuh  we  have  yet  to  discover  it.  Spill  alcohol,  and  it 
evaporates  rapidly,  leaving  the  hand-  feeling  cool,  clean 
and  sanitary. 

'Troiu  tin-  standpoint  of  cleanliness  and  saving  oi  labor." 
says  Alien  &  Graham,  of  New  York,  "it  i»  ideal  The  wick 
of  an  alcohol  lamp  does  not  char  or  gum  up.  and  it  is  not 
necessary  lo  repeatedly  regulate  it  When  once  adjusted 
the  lamp  will  Imrn  until  exhausted,  giving  an  uniiofm 
light  whether  the  thud  hi  high  or  low  in  the  lamp  It 
never  smoke-  Chimneys  keep  clean  and  transparent,  giv 
itig  the  maximum  of  light  There  is  hut  little  heat,  the 
heat  of  combii«tion  being  converted  into  light  by  the  man 
tie  TTier-  is  absolutely  no  odor  from  it.  broken  chimneys 
are  a  rarity,  and  wicks  and  mantels  last  a  long  time  " 


Coming  now  to  the  question  of  cost  m  the  consumption 
of  denatured  alcohol  for  light,  heat  and  fuel,  the  dealer 
desires  exact  information  of  tests  between  alcohol  and 
kerosene,  gasoline  and  other  fuel'.  This  the  Review  i» 
able  10  g»ve  sr.  f:tr  as  IWht  i.  concerned 


l  or  fuel,  we  must  wait  until  experiments  now  planned 
are  conducted,  and  the  •esiilts  published,  hut  we  may  say 
that  it  is  confidently  expected  fourteen  gallon*  of  uulii-- 
trial  alcohol  will  be  proven  lo  give  the  same  service  ior 
such  .1  household  use  as  the  cooking  oi  lood  as  is  now  given 
by  a  ton  of  anthracite  coal  In  other  words,  coal  at  S700 
a  ton  and  fourteen  gallons  of  alcohol  costing  S700.  will 
produce  equal  results,  \hilc  alcohol  will  have  it  in  its 
favor  110  a«h-.-».  no  diva.  110  heavy  lifimg.  no  waste  of 
heat  or  fuel,  and  all  the  oilier  advantage-  incident  to  the 
use  of  a  liquid  fuel. 

With  -ueli  advantages  in  it-  favor  can  any  wide-awake 
merchant  rest  lung  in  dn-iht  as  lo  the  future  oi  the  alcohol 
industry  .aire  the  American  public  i«  apprised  of  their  op- 
portunities. 

Cost  of  Kerosene  vs  Alcohol  for  Light 

W  e  siatnl  above  that  alcoh  d  at  tiity  cents  per  gallon 
may  lu  as  ecxinomiral  "o  n*e  n>  kerosene  at  fifteen  cents 
per  I'allnn.  and  we  will  now  pn  mil  lo  demonstrate  thi 
t ruth  of  tins  proposition  hy  quoting  from  a  report  of 
tisis  conducted  by  ibe  i-'ectrical  Testing  I jilioratorics  of 
New  York,  the  rccoymuid  authorities  in  the  tinted 
State*  for  testing  the  candle-power  and  rate  of  consump- 
tion of  all  kinds  „f  lighting  apparatus— tests  made  for  the 
Geo.  I.  Marion  Manufacturing  Company,  of  New  York 

The  tests  were  made  to  determine  the  candle  povvc- 
and  rate  of  fi'cl  cnii*iunntif>n  oi  two  mcaiide.-.cei)l  mantle 
alcohol  lamps,  of  ii  and  (5  candle-power,  respectively,  and 
one  round. wick,  center-  draught  kerosene  lamp,  the  latter 
Iseing  the  "Rajn"  lamp 

The  renewal  costs  for  wicks  and  chimneys  lor  the 
kerosene  lamp,  and  for  mantels  and  chimneys  for  the  al- 
cohol temp-  must  be  considered  in  arriving  at  a  conclu- 
sion, and  may  he  dismissed  by  saying  thai  under  service 
conditions  the  renewal  costs  woo  1,1  |H-  strikingly  in  favor 
of  rhe  alcohol  lamps 

Comparison  of  Alcohol  and  Kerosene  Lamps 


AVTK       c    I'  <os1 
Will  I     f         IIK>     VI*  HK 

Alcohol  Burner.  No  J  iXhrsloium  45  -  I7-|0  1  ,1  c 
Alcohol  (turner.  No  1   ,5  hrs  54  min      .-7  4  09  c 

Keros,„e  |j,mp  w  hrs  « min      14  K       4K4  0.45c. 

.-f.vr<lgc  '.oof/.-  /s.rt.vr  tar  <i  hours.  If  miaut.s  i»r  a!- 
,  nkol  lamps .ii.-ii/  <•  h-mrs.  t  ttiiimlrs  o  r  Avioicuc  lump,  ilur 
iug  which  atlttutm.nlj  "I  lamps  were         changed  nor 
chimneys  .  leaned ;  mantles  t'l  .i/ivoW  lamps  n.i.'.  Atcnh*! 
at  soc  pt-r  »a!lnr. ;  (vr'o.'nr  at  /sy  pet  gallau 

A-  .v  -11  1-e  seen,  a  gallon  of  kerosene  oil.  w  hen  burned  in 
a  "kavo"  lamp  gives  4X4  candle-power  hours;  one  gallon 
oi  alcohol,  when  burnH  111  the  17  4  candle-power  lamp, 
gives  15JJ  candle-power  hours  |of  light),  and  when  burned 
in  the  45 -•  candle  pow  er  lamp,  gives  1740  candle-power 
Hour,  meaning  that  if.  for  illustration,  we  had  an  alcohol 
lamp  of  one  candle  power,  and  oi  the  same  relative  effi- 
ciency a>  tin'  4s  2  candle-power  lamp,  one  gallon  «l  dena- 
tured alcohol  would  burn  for  1740  hours 

F  rom  the  aGoc  farts,  il  is  already  plain  as  to  why  an  al- 
cohol lamp  is  as  economical  to  burn  a-  the  kerosene  lamp, 
to  say  nothing  of  its  siinerior  advantages  in  the  way  of 
s  ,fetv.  cleanliness  and  greater  volume  of  light. 
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It  is  clear  tli3t.  taking  the  "Ray»"  lamp  as  a  basis  of 
comparison,  one  gallon  of  alcohol,  when  Imrncd  in  a  4S- 
candlc-powcr  lamp.  gives  three  and  one  half  times  as 
much  tight  a*  docs  a  gallon  of  kerosene,  while  comparing 
ihc  "Rayo"  with  the  2~  4  candle -(mwer  lamp,  one  gallon  of 
alcohol  gives  three  and  one-sixth  times  a*  much  light  as 
doe*  a  gallon  .if  kerosene.  I'rom  these  conclusions,  wc 
derive  lb.  following  table  of  comparative  costs ;  w  hich 
shows  the  cost  p,  r  hour  to  operate  lioth  the  2~  and  .15-cati- 
dlr-power  alcohol  lamps,  and  also  indicales  that  alcohol 
at  various  prices,  ranging  from  do  cents  down  to  .15  cents 
per  gallon,  will  at  Ua-t  he  as  cheap  as  kerosene  costing  from 
ID  cent,  to  10  cents  per  gallon. 

1 

Comparative  Costs  Per  Hour  to  Operate  Lamps 


Uikp  No.  1  Lamp  No.  I      Laiit|>  !SV  'i  Lamp  N.  2 

Alcohol  per  Cut  p«r  hull  1  Chwp  C"-«-t  pt-rhour  (Impu 

Gallon  27  C.  P.  Hero-Marat        IhC.V.  Knwiwal 

'me  t  lc  le>c  gallon    t.tK-.  )8c 

55c  Itx  1  He      "         iv  Ibc 

.W  '*'  "  15c. 

45c  oc  15c.  I  .v  i.k 

.,01  *  I.K      "         lie.  l.v 

,(5c-  ~c  I  jo.     "         t.oc  loc 


1  lie  alKive  t;dile  shows  the  following  interesting  and  un- 
p  .rtant  facts  to  merchant.,  who  sooner  or  later  will  under- 
take Mil  sale  oi  alcohol  l:.mps: 

1  With  alcohol  at  50  .en's  per  gallon,  retail,  it  c...t«  lis. 
than  one  cent  an  hour  10  hum  an  alcohol  lamp  radiating 
.7  landlc  power  of  light,  and  one  ami  three  tenths  cents 
a  1  hour  provide*  45  candle-power,  the  lamps  giving  forth 
a  fi«hl  thai  i>  brighter  than  the  Kst  kerosene  lamp  made, 
greater  in  volume  and  friendly  to  all  colors,  as  well  as 
pleasant  to  read  by 

.'  The  .17-c.nidlc-powcr  lamp,  with  alcohol  at  50  cents 
pel  :i'lor,  est  no  more  to  operate  than  a  kerosene  lamp 
wilh  kcru-ciic  at  in  cents  per  gallon,  while  a  jj-tandlc- 
poner  lamp  costs  no  more  to  maintain  than  a  kerosene  lamp 
with  keros,.,ie  at  Is  cents  per  gallon,  lo  say  nothing  ahoui 
the  superiority  of  the  light  distributed  l>y  the  alcohol  lamp, 
and  it-  other  advantage* 

Hie  Future  of  Denatured  Alcohol 

The  future  of  denatured  alcohol  may  therefore  be  com 
pressed  into  one  brief  sentence — one  of  the  greatest  in- 
dustries in  the  history  of  the  United  States  has  sprung 
into  being  with  the  passage  of  legislation  making  the  pro 
dnction  '  f  industrial  alcohol  profitable 

This  new  industry  lias  special  interest  for  the  house 
furnishing  dealer,  lucause  he  is  the  natural  distributor  of 
the  alcohol  utilities,  which  will  be  produced  from  this  time 
on  in  increasing  variety  by  American  manufacturers,  and 
which  he  can  obtain  at  once  from  importers  of  (be  many 
useful  household  alcohol-gas  utilities  manufactured  in  Ger- 
many and  elsewhere  abroad.  There  is  not  a  large  depart- 
ment store  in  the  country  which  will  not  have  to  install 
within  a  short  tune  dcpartmcitts  devoted  to  alcohol  utilities. 
-<tid  as  for  the  small  hardware  dealers,  general  merchandise 
merchant*  ami  otlurs.  who  supply  the  needs  of  citi/rns  liv- 
ing in  the  small  towns  and  cities  of  the  United  States, 
their  opportunities  are  the  most  promising  in  golden  re- 
wards that  have  yet  chanced  their  way.  for  alcohol-gas 
appliances  will  meet  with  instant  appreciation  in  the  homes 


which  hau'  heretofore  lacked,  for  want  of  a  proper  fuel, 
the  conveniences  offered  residents  in  large  cities. 

I  lie  illuminants  most  Used  in  the  I'nited  States  to-day- 
art  artificial  and  natural  gas,  electricity  and  kerosene  oil. 
and  the  -'nets  most  commonly  used  are  coal  and  gas— wood 
11   s.iine  ro-.uiiry  districts. 

The  manufacture  of  artificial  gas  requires  the  invest 
nu-111  of  millions  of  dollars  for  gas  plants  ami  ihe  laying 
of  gas  mains,  and  its  use  is  therefore  limited  to  inhabi 
i.mts  of  large  cities.     Natural  gas  is  likewise  limited  to 
certain  fav.rc.:  „  ctioiis  of  the  country  when  natural  gas 
1-  to  he  found 

I  lenaiiin-.l  alcohol  may  l>e  transported  to  any  part  of 
the  country,  however,  from  the  city  tlat  to  the  rudest  cabin 
in  the  back  a  "oils,  or  out  on  Ihc  Western  prairies,  and 
produces  it*  .  »n  gas  safely,  economically  and  easily  in  ihe 
i.'inps,  st o v  1  s.  >.nl-iroiis  01  other  household  utensils  in 
which  11  is  used.  No  gas  wells,  no  million -dollar  gas 
plants,  110  piping  of  houses  are  required— what,  then,  is  the 
hunt  upon  where  industrial  alcohol  may  he  used  for  house 
hold  purposes ' 

What  housewife  feels  kindly  disposed  toward  coal  for 
fuel!  The  city  housewife  uses  her  gas  range  at  every  op- 
portunity, and  few  city  people  occupy-  apartments  from 
choice  lacking  steam-heat  appliances.  Nobody  likes  the 
tumble  of  lifting  coal,  and  disposing  of  the  dirt  and  ashes 
"'at  accumulate  from  the  use  of  this  fuel. 

I  low  !uauv  people  vv  ill*  hesitate  long  to  use  industrial 
alcohol  in  preference  over  all  other  fuels,  when  they  dis 
1.  vet  that  14  gallons  of  this  fluid  will  do  the  work  of  a 
ton  of  uithracite  co.d  at  no  greater  cost— the  alcohol 
weighing  one-twentieth  of  what  the  coal  does,  and  leaving 
u<  ashes,  no  dirt,  nor  wasting  one  ounce  of  the  precious 
fuel.  Think  of  the  heat  that  goes  up  the  chimney,  think 
of  the  coal  burned  up  uselessly  in  the  kitchen  range  in 
<  tder  to  k.cp  ihe  fire  going,  until  it  can  be  used  for  cook 
ir.g  f.xid  again.  No  such  waste  of  money  and  material 
uth  a'coli,  I,  for  the  alcohobgas  is  used  just  as  artificial 
is  i:,r:!-     hen  wanted,  no  longer 

While  kerosene  oil  is  used  in  many  country  districts 
I. -day  for  lighting  and  heating  purposes,  it  is  used  sim- 
ply because  there  has  heretofore  been  nothing  better  avail- 
able, and  some  people  are  paying  as  high  as  25  or  cents 
a  gallon  i.  r  a  fluid  that  is  dangerous,  ill  smelling  and  dis 
agreeable  to  use.  How  long  will  kerosene  be  used  in  such 
places,  when  it  can  be  obtained  at  a  price  which  makes  it 
much  less  expensive  10  use  than  kerosene,  while  at  the 
sime  time  it  is  superior  in  every  way  for  heating  and  light 
ing  purposes. 

it  is  just  such  considerations  which  lead  ns  to  assert 
that  the  industrial  alcohol  industry,  after  American  man- 
ufacturer' have  had  lime  to  produce  the  proper  utilities 
to  consume  it.  after  the  people  have  had  time  to  learn  of 
its  countless  advantages,  and  after  the  producers  of  in- 
duslrial  alcohol  have  had  time  to  work  out  the  problem 
of  distribution,  that  then  industrial  alcohol  will  take  its 
place  at  the  head  of  the  greatest  industries  this  country 
has  ever  known,  giving  employment  to  hundreds  of  men. 
profit  to  merchants  large  and  small  in  every  nook  and  cor 
ner  of  the  I'nited  States,  and  conferring  blessings  hitherto 
withheld  from  women  whose  house  work  has  been  ilrud 
gery  for  l.-ck  of  the  means  io  lighten  their  burdens 
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TRADE  PUBLICITY 


How  Rnterprising  House  Furnishing  Dealers  Advertise 
Their  Wares,  What  They  Say,   And  How  They  Say  it 


BBBMajaBBBH^  K  \l>!   I  I  B  1.1  CITY  is  something 

I  more  than  the  cut  and  «lrir»l 

I  thing  many  merchant*  make  pi 

I  it    Km  many  times 

I  .  do  advertising  solic 

I  A  itors  go  into  ■  'leal- 

usual  query.   Is  your 
read)  th> 
^HNLjL  and  hear  the 

jfl  stereotyped    reply,  "Oh, 

l^^fl  I  m  loo  busy  to  bother 

f  zSn  -         « ith  run  same 

copy  we  ran  last  week 
While  the  average  td 
vcrtising  vdicitor  does  not  feel 
ir<<  M  tell  a  man  how  to  run 
his  business,  nevertheless  he  is 
frequently  tempted  for  his  own 
N.ike  tn  sit  down  and  say  a  few 
trenchant  things  BOOM  profit 
able  trade  publicity.  If  an  ad- 
vertiser chooses  to  waste  hi* 
advertising  appropriation  on 
good  for  -  nothing  advertising 
copy  that's  his  business:  but  when  the 
■dlltllltti  blames  the  publisher  for  his 
own  «ins  of  omission,  that  becomes  the  puhlish.-r's  busi- 
nesfl,  anil  yet  t lie  publisher's  representatives  do  not  always 
like  to  tell  an  advertiser  he  does  not  know  how  to  adver- 
tise, and  tl  err  s  the  rub. 

For  the  sake  of  the  advertising  solicitor,  we  want  to 
say,  therefore,  what  he  is  not  in  a  position  to  say  to  his 
clients.  "If  your  advertising  does  not  pull  results,  don'' 
blame  tile  medium— pull  down  the  tile  of  ads.  you  have 
beta  running  the  past  six  months,  and  ask  yourself 
v.hcthcr  they  are  so  attractive,  readable  and  convincing 
that,  if  they  were  the  announcements  of  some  iirfccr  deal- 
tr  antl  y.>w  wanted  to  buy  his  goods,  would  you  ftr  induced 
hy  the  ads  to  gnv  him  a  trial'  If  your  advertising  will 
not  stand  this  test,  you  cannot  blame  our  publication:  you 
should  use  attractive  cuts,  change  your  copy  at  least  once 
a  week,  and  use  enough  space  to  enable  you  to  convince 
the  buying  public  that  yon  have  the  goods  of  the  quality 
ai  d  price  they  want.  If  the  results  are  not  satisfactory 
after  that,  it  will  be  time  enough  to  take  the  medium  to 
task." 

Does  Advertising  Pay? 

Sometimes  the  advertising  solicitor  hears  another  story. 
■  We  can't  afford  to  advertise."  or  the  comcrsc  of  this — 
"We  are  so  big  and  well  known  that  we  don't  need  to  ad- 


vertise" Hither  llgwimul  is  evidence  oi  one  of  iw.i 
tlings:  either  the  merchant  lacks  knnwledgc  oi  one  of  the 
most  important  bttMWf  policies,  which  has  contributed 
most  to  the  CnonaOO*  expansion  of  trade  that  has  charac 
t<  ri?cd  the  bM  twenty  years  in  this  country,  or,  he  is  hard 
up  and  is  compelled  to  economize  very  sharply,  fur  most 
modern  merchants  and  department  Mores  in  large  cities  ad 
verti«e  on  the  largest  scale  when  trade  i-  dull,  ami  cutting 
down  their  advertising  expenses  is  about  the  last  ditch  thev 
take  to  in  hard  times. 

The  question  as  to  whether  advertising  p:iy-,  in  other 
words,  is  no  lunger  a  nutter  for  argument:  every  biisines- 
man  in  the  United  States,  win.  i,  well  informed  and  knows 
what  coii-lintcs  g,H»<l  business  practice  hjtW  that  adver- 
tising pays  The  only  question  that  exists  in  his  mind  is 
h<  w  he  c.  n  advertise  his  particular  business  to  the  best 
advantage— what  mediums,  methods  and  COpJ  he  should 
employ  to  bring  trade  to  his  establishment 

The  Medium 

The  discussion  of  what  mediums  are  best  for  the  gen 
c:al  adiertiser  is  too  large  a  subject,  and  is  not  pertinent 
M  these  columns:  it  is  enough  to  say  that  the  best  and 
only  medium  for  any  advertiser  to  choose  is  the  one  that 
is  read  by  the  people  or  class  of  people  who  want  and  will 
buy  hi*  IfOOd*.  Any  other  medium  is  like  shooting  into  the 
vacuity  of  space  in  the  hopes  of  bringing  down  a  duck  on 
the  chance  that  somehow  one  of  these  delectable  birds  may 
Kct  in  the  way  of  the  shot. 

The  local  merchant  is  in  no  quandary  as  to  what  medi 
urns  are  best  for  his  purposes:  there  is  only  one  answer— 
his  local  newspapers.  He  may  supplement  this  by  street 
car  advertising,  bill  boards  and  mail  order  circulars  to  be 
-ml  to  hi-  out-of-town  trade.  twit  no  live,  up-to-date,  do- 
or-die merchant  these  days  can  afford  to  stay  out  of  his 
local  newspapers     If  he  mu«t  cut  expenses,  ho  should  cut 

mewhere  else — the  advertising  appropriation  is  a  fixed 
charge  that  represents  to  him  a  sales  force  that  works 
while  he  -!ccp-  and  never  grows  weary. 

How  to  Prepare  Ads  That  "Pull" 

There  are  four  things  that  make  a  strong,  result-bring- 
ing advertisement,  whether  it  be  a  small  or  a  large  one — 
!■  must  be  to  striking  that  it  will  attract  attention  first  of 
all  the  other  advertisements  on  the  same  page;  it  must  be 
well  illustrated;  there  should  be  good  typographical  dis 
play,  plenty  of  white  space,  and  the  reauing  matter  should 
l>e  condensed,  containing  short,  crisp  statement-  of  the 
strong  selling  point-  of  the  articles  described.  A  small  ad- 
vi  rtisemetit  should  Ik-  devoted  to  describing  and  illustrat- 
ing one  article,  a  leader,  with  a  line  or  two.  if  ncces- 
sp.ry.  calling  attention  to  the  class  of  goods  carried  hy  the 
advertiser 
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A  Good  Full  Page  Advertisement 

The  fell  page  advertisement  reproduced  on  an  adjoining 
p;  gr  was  it-til  u>  l>>  Mr  Kline,  manager  <>f  the  house  fur- 
nishing department  r»f  the  "Famous"  Department  Store, 
of  Rraddock,  Pa  .  unci  is  <inr  si<|».  of  circular  mailed  ti> 
their  customer'..  We  also  acknowledge  another  circular  of 
Hhnitar  kiml  fr<  m  Mr  II  II  Windhorst,  of  Lyons  &  Cha- 
riot. \e«  York,  which  for  Uck  of  >|«cc  will  be  reproduccil 
liter,  A  circular  of  this  'mm. I  should  be  classified,  well  il- 
lustrated, Ham  attention  given  to  typographical  display,  so 
.i-  [••  ,i\hii|  i.tnient-ss.  crowding  and  the  "blurred"  effect 
common  !■>  ■  large  advertisement  that  is  poorly  arrangrd. 
The  "Ka •noils"  .(«|  i,  ,i  h1  model,  and  worthy  of  study  b> 
the  ad-smith. 

A  Half  Page  Advertisement 

The  larger  the  space  the  more  difficult  it  is  to  r  roducc 
•  well  arranged  advertisement,  and  the  half-page  adver- 
llsement  of  the  Herman  Straus  &  Sons  Company,  Louis- 
ville. Kv  .  is  parlicularly  emmnindable  for  its  striking  bor 
der  <lesii>n.  well  arranged  typography  and  good  display 

'"III  s 

*  With  the  Smaller  Advertisers 

The  advertisement  by  the  Hunter.  Tuppen  Company. 
Sv  racuse.  N.  ^^.  is  a  go.nl  example  of  a  twelve-inch,  live- 
column  advertisement  suitable  for  merchants  in  smaller 
towns  They  are  to  !>c  congratulated  on  ils  .  xcellenl  ap 
pvarance.  as  it  is  well  laid  out.  well  illustrated,  free  from 
over-crowding.  .1  common  fault,  and  should  have  produc- 
ed excellent  results 


See  Page  44 


The  time-inch,  four-column  advertisement  by  the 
Scbotdmgcr  Marr  Company.  Columbus.  Ohio,  is  striking 
l«-caiise  of  its  upper  and  lower  border.  This  was  drawn 
to  order,  and  shows  the  good  results  to  be  obtained  by 
■ponding  a  few  dollars  occasionally  for  special  designs, 
which  will  make  the  firm's  advertising  distinctive  from 
that  of  .ill  other  advertisers. 

!•"•  ir  small  merchants,  who  cannot  afford  large  space,  an 
other  good  suggestion  may  be  obtained  from  the  nine-inch, 
three  column  advertisement  by  Brittain  &  Company,  San 
Francisco,  Cat.  Special  study  should  be  given  to  its  dis- 
play lines,  and  to  the  general  arrangement  of  the  ad.  As 
will  In-  seen,  the  Hunter,  Tuppen  Company  placed  their 
signature  at  the  top  of  the  ad.,  while  Urittain  4  Company 
placed  theirs  at  the  bottom ;  this  is  a  matter  of  preference 
largely,  but  we  arc  inclined  to  favor  giving  the  tup  lines 
over  to  strong  catch-lines,  as  these  sell  the  goods,  no  mat- 
ter how  reliable  the  advertiser  i»  known  trt  be. 

The  three-inch,  single-column  advertisement  by  Sen  & 
Faber,  Philadelphia.  Pa.,  shows  what  can  be  done  with 
small  sp.ice  One  article  is  illustrated  Mid  descrihed,  al- 
though noun  is  found  for  the  mention  of  tiles  This  is  the 
last  advertising  practice. 

The  six  inch,  single-column  advertisement  by  T  F  Fos, 
A  Sons,  Portland,  Me.,  measures  up  to  the  l>esi  standards 
..'  what  a  small  advertisement  should  be.  Good  cateh- 
hres,  plenty  of  white  margin,  and  brief,  string  selling 
I. .Ik  make  this  copy  distinctive,  and  we  have  no  doubt  it 
proved  a  trade  winner 
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AT  OU*  1  HA*DW Ul  DICAK  IMINT  STOtlJ 

CLEVER  CATCH-PHRASES 

UMM  For  House  Furnlshini  Oood* 


"What  makes  a  ca'.ch-line  valuable!'"  asks  Frt.il. 
(1.  Kacssman  in  a  recent  article.  "What  makes  the 
best  kinil  of  catch-line?  Many  have  answered 
these  questions  t<>  their  nwn  satisfaction :  yet.  judg- 
ing by  the  catch-lines  one  sees  on  every  hand,  much 
still  remains  to  be  said  upon  the  subject.  <  me  thing 
is  certain:  If  some  of  those  used  are  good,  other-, 
measured  by  the  same  standard,  are  very,  very  bad. 

"We  are  familiar  with  'Good  Morning— Have 
You  Used  Fear's  Soap:'  Let  the  Gold  Dust  Twins 
Do  Your  Work.'  The  Smile  Thai  WorTt  Come  Off.' 
and  all  that,  but  perhaps  our  appropriation  is  not 
of  the  same  size  as  the  ones  back  of  these  propo- 
sitions. The  (junction  of  an  effective  catch-line,  then 
becomes  more  difficult.  We  are  deprived  of  twn 
very  important  aids — much  repetition  and  large  size 
of  catch-line,  and  the  matter  of  a  satisfactory  line 
becomes  vital. 

"A  catch-line  must  be  new.  novel,  interesting, 
suggestive.  It  must  he  such  as  to  attach  itself  to 
the  goods  of  the  maker  who  uses  it— and.  under  n<> 
Circumstances,  to  those  of  another  dealer  or  manu- 


facturer. (  mly  when  backed  up  by  practical!)  un- 
limited resources  may  it  violate  these  principles,  and 
then  only  in  the  case  of  catch-lines  semi-humorous 
>t  facetious,  something  appealing  to  the  popular 
fancy.  Let  the  Gold  Dust  Twins  Do  Your  Work.' 
is  a  fair  examjile  of  a  day-in  and  day -out  sale  pro- 
ducer.  whereas,  the  line  The  Food  That's  All  Meat.' 
may  have  been  all  right  for  an  insertion  or  two — but 
for  114.  more." 


Solid  week  of  Rarest  Bargains. 
Take  Advantage  of  Universal  Frice  Concessions. 
Shelf- Emptying  Goes  on  Under  Magic  of  Lowest 
Frices  ever  Known  in  This  City. 
Shrewd  Bu  vers  1  ake  Notice. 
Money-Savers  for  Shojijicrs  in  Houseware*. 
A  Full  in  the  China  Shop. 

l-'ine  Enamclwarc  That  Will  Stand  tl»e  Test  of 
Time  ami  Fife. 
Kitchen  Comforts. 
A  "Save  the  Difference"  Sale. 
The  "Sale  You  Have  Been  Waiting  For." 
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BRISK  SELLING  PLANS  FOR  BUSY  DEALERS 


Hard  Problems  for  Dealers  lo  Solve,  and  a  Few  Selling: 
Plans   Found   by    Experience   to   be  Trade  Winners 


HATTING  with  a  prom- 
inent Western  manager 
of  house  furnishings, 
c  h  i  n  a.  crockery  and 
8  lass  ware  the  other  day, 
who  is  connected  with 
iic  of  the  largest  de- 
partment stores  In  his 
section,  he  suggested 
iii.it  the  House  Fur- 
NISHINC  RffVIEW  would  increase  its  usefulness  to 
the  trade  by  publishing  every  now  and  then  a  few 
pages  devoted  to  Selling  Plans. 

As  it  is  the  purpose  of  the  new  management  of 
the  Review  to  make  the  publication  a  practical, 
evcry-day  handbook  of  ready  reference,  wherein 
dealers,  large  and  small,  may  find  something  each 
month  that  will  aid  them  in  increasing  their  sales, 
improving  their  advertising,  lettering  their  stores 
and  will  stimulate  each  one  toward  renewed  efforts 
to  achieve  more  effective  business  methods,  we  have 
undertaken  to  collect  together  for  this  issue  a  few 
selling  plans  merchants  have  found  valuable  after 
a  trial.  We  hope  they  will  prove  helpful,  and  we 
ask  our  readers  to  co-operate  with  us  to  make  the 
idea  a  success,  provided  it  is  useful  to  the  majority. 

By  co-operation,  we  mean  let  all  who  can  contrib- 
ute plans  they  have  tried  out  and  found  successful, 
and  let  those  who  have  problems  that  perplex  them 
inform  us  of  their  difficulties.  Names,  places  and 
all  that  will  be  held  confidential,  of  course,  but  the 
problem  will  l>e  stated  an  1  solutions  sought  from 
other  dealer*. 

Nor  should  dealers  refuse  to  participate  in  this 
idea,  as  did  one  man  we  have  met  (curiously  enough 
in  the  City  of  Brotherly  Love)  who  said  he  knew 
his  business,  and  did  not  propose  to  teach  others 
what  be  had  learned  from  experience,  "It  is  more 
blessed  to  give  than  receive,"  and  broad-minded  busi- 
ness men.  by  giving  freely  from  the  stores  of  knowl- 
edge they  have  acquired,  will  find  that  their  exam- 
ple will  lead  others  to  tell  of  experiences  from  which 
they  themselves  may  learn  lessons  as  valuable  as 
those  they  impart. 


Every  issue  of  the  Reyibm  contains  each  month 
an  increasing  number  of  pointers  from  progressive, 
successful  and  able  house  furnishing  dealers,  and 
as  the  trade  begins  to  realize  the  value  of  this  inter- 
change of  ideas,  we  feel  sure  that  the  REVIEW  will 
increase  in  value  and  usefulness  to  the  trade,  be- 
cause every  man  in  the  field  it  serves  has  come  to 
appreciate  it  for  his  own.  The  opportunity  is  open 
to  all,  and  we  trust  it  will  be  grasped  by  everybody. 

Why  Can't  He  Sell  Low-Priced  China? 

Here  is  one  problem,  and  we  hope  we  may  be  fa- 
vored with  several  solutions  in  time  for  the  April 

issue. 

The  manager  of  the  house  furnishing  department 
of  one  of  the  largest  department  stores  in  a  Western 
city  of  80,000  inhabitants,  and  whose  department  is 
located  on  the  seventh  floor,  carries  in  his  china  and 
glassware  section  a  splendid  assortment  of  high- 
grade  goods  at  suitable  prices.  His  sales  of  bis 
stock  of  china  and  glassware  are  satisfactory,  but 
he  is  unable  to  o]>crate  "special  sales"  of  cheaper 
grades  to  draw  trade  with  any  degree  of  success. 
The  store  is  equipped  with  three  large  passenger 
elevators,  and  whenever  he  advertises  a  special  sale 
of  low-priced  cnamclware  or  similar  house  furnish- 
ing goods,  his  advertising  draws  large  crowds.  The 
problem  is.  win  do  his.  special  sides  of  low  priced 
chinaware  prove  unsuccessful,  and  what  can  he  do 
to  draw  trade  to  his  china  department. 

How  Increase  the  Volume  of  Annual  Sales 

Another  Western  manager  connected  with  a  well- 
known  house,  who  rectntly  addressed  the  Monthly 
Managers'  Meeting  on  the  topic.  "How  I  am  going 
to  increase  the  sales  in  my  department  this  year." 
writes  that  he  would  like  to  see  something  -alone 
this  line  in  the  REVIEW,  as  it  would  be  helpful  to 
him  and  to  others. 

Nobody  can  answer  such  a  question  in  a  way  to 
satisfy  our  correspondent  without  knowing  particu- 
lars regarding  the  volume  of  sales  last  year,  previ- 
ous sales  methods,  the  class  of  goods  carried  and 
the  trade  Ottered  to.  and  yet  a  few  general  ideas 
may  be  advanced  which  will  prove  useful  to  him 
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and  many  others  similarly  situated.   Wc  suggest: 

A  persistent,  aggressive  and  carefully-planned 
advertising  campaign  devoted  to  both  local  and  out- 
of-town  trade. 

Striking  and  frequent  window  displays  of  house 
furnishing  goods,  china,  glassware  and  specialties. 

Demonstrations  of  new  goods  from  time  to  time 
lectures  on  cooking  and  domestic  science,  invita- 
tions extended  the  ladies'  circles  of  local  churches 
to  conduct  their  sales  in  a  space  to  be  given  free  of 
charge  in  the  House  Furnishing  Department,  and 
other  steps  taken  to  identify  the  store  with  enter- 
prises of  a  public  and  meritorious  nature. 

A  waiting  room  for  women  with  small  children, 
with  a  nurse  in  charge,  where  infants  and  small 
children  may  be  left  while  the  mothers  arc  shopping. 

Frequent  changes  made  in  the  arrangement  of 
stock,  prizes  offered  to  stock  clerks  who  make  their 
stocks  look  most  attractive  and  keep  them  in  best 
order,  and  similar  plans  tried  which  will  tend  to 
give  the  store  interior  a  pleasing  appearance  to  all 
customers. 

Organize  a  .Mutual  Benefit  Association  among  all 
employees  of  the  store,  provide  for  their  entertain- 
ment, instruction  in  salesmanship,  and  all  other 
suitable  means  for  securing  their  loyalty  and  good 
will,  thus  furnishing  an  incentive  to  them  to  co- 
operate with  the  heads  of  departments  in  promoting 
the  success  of  the  business. 

Among  the  plans  for  the  year,  make  a  resolution 
to  buy  goods  of  standard  quality  to  be  sold  at  fair 
prices,  with  a  guarantee  of  satisfaction  or  exchange 
privilege,  and  see  that  even-  clerk  takes  pains  to 
show  courtesy,  attention  and  gives  good  service  to 
all  customers. 

In  planning  "special  sales,"  which  should  not  be 
held  at  too  frequent  intervals,  care  should  be  taken 
to  provide  genuine  bargains,  the  sales  licing  planned 
far  enough  ahead  to  insure  perfect  satisfaction  to 
the  trade.  Each  sale  should  have  some  new  feat- 
ures to  make  it  stand  out  as  different  from  any  other 
the  store  has  held,  and  the  effort,  time  and  thought 
the  carrying  out  of  this  program  will  require  will 
well  repay  the  effort  expended.  Of  course,  the  ad- 
vertising, window  display  and  arrangement  of  the 
House  Furnishing  Department  will  all  be  planned 
to  work  together  for  the  success  of  each  "special 
sale." 

How  to  Get  Full  Page  Advertisements  Cheaply 

Small  dealers  located  in  towns  so  near  to  large 
cities  that  they  feel  the  competition  of  the  big 
department  stores,  whose  full-page  advertisements 
appear  in  the  Sunday  newspapers  that  circulate 


among  their  trade  may  have  all  the  advantages  ot 
a  full-page  advertisement  by  having  their  local 
printer  strike  off  a  circular  the  size  of  the  usual 
news|>aper  page,  printed  on  both  sides,  if  so  de- 
sired, and  then  make  arrangements  with  local  news- 
dealers to  slip  the  circulars  in  all  newspapers  deliv- 
ered in  the  district  where  live  the  customers  who 
should  trade  at  their  stores.  Wc  know  of  several 
large  department  stores  in  boroughs  on  the  outskirts 
of  Greater  New  York  who  use  this  plan. 

Making  Your  Wrapping  Paper  Bring  Business 

Few  mercliants  realize  how  valuable  to  them  arc 
the  common  everyday  adjuncts  to  their  business. 
Almost  cveryUidv  places  their  imprint  on  the  wrap- 
ping paper  with  which  they  do  up  bundles,  but  why 
not  go  a  step  farther  and  print  a  coupon  on  each 
wrapper,  stating:  'Save  this  coupon:  it  is  worth 
one-fourth  cent  in  trade  on  all  future  purchases  at 
Smith.  Jones  &  Co..  Oshkosh.  Wis.,"  and  there  you 
arc. 

Making  Contributions  to  PuWk  Charities 

Suppose  your  town  needs  a  public  library,  or  some 
other  public  institution  needs  support.  Let  the  mer- 
chants in  town  get  together  and  contribute  all  to- 
gether the  sum  of  $500  or  $1,000  to  be  donated  by 
them  to  the  public  charity  which  receives  the  major- 
ity of  votes  from  their  customers.  All  the  mer- 
chants who  share  in  the  contributions  should  state 
the  fact  in  their  advertising  announcements,  pla- 
cards can  Ik-  distributed  throughout  their  stores  an- 
nouncing that  all  customers  are  entitled  to  vote  once 
for  each  dollar's  worth  of  goods  nought,  and  the 
church,  society,  library  association  or  other  public 
enterprises  that  may  be  benefited  notified  that  they 
should  urge  all  friends  to  buy  goods  of  the  mer- 
chants concerned  awl  vote  in  their  l>ehalf.  The  re- 
sultant advertising  will  be  worth  the  money  ex- 
pended. 


MY  FAVORITE  RECIPES 

One  of  the  features  of  the  Grand  Industrial  Ex- 
position held  by  the  William  Barr  Dry  Goods  Com- 
pany, at  St.  I.ouis,  Mo.,  recently  was  the  daily  lec- 
tures on  Domestic  Science  by  Mrs.  F.  Violet  San- 
born. Regarding  them,  Mr.  Wade,  the  manager, 
writes.  "Many  of  our  customers  have  come  to  us 
ami  expressed  their  appreciation  of  this  feature  of 
our  Exposition,  and  all  have  sjKiketi  in  the  highest 
tesms  of  praise  of  your  work."  This  is  the  "Mrs. 
F.  Violet  Black"  referred  to  in  our  "Snappy  Adver- 
tising Talk"  in  the  February  issue. 
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THE  N  l>  MMH  M'BI  E  SHWE  AND  THE  MOHEKN  BRO.SUWAY 


EVOLUTION  OF  THE  MODERN  EMPORIUM 

A  Brief  and  Instructive  Analysis  of  What  Business 
Policies  Have  Created  "Macy'«",Out  of  a  Small  Store 

York,  an  I  Nrc  h>V*  »•>  >1<hiM  ill*'  ambition  of  ;tliiiu*t  every 
small  merchant  is  t»  increase  his  business  until  he  has 
reached  tht  success  represented  by  the  vast  h  lilding  now 
Occupied  I  v  Mary's  on  Broadway  This  establishment  pro- 
vides twenty-four  acres  of  floor  space  and  gives  employ- 
ment to  m.ooo  persons 

Roland  H.  Macy 

In  iHjij.  during  >be  g'  lil  fever  in  California,  a  hustling 
young  man  named  Roland  H.  Macy  entered  a  new  town, 
which  had  been  opened  in  the  Sacramento  Valley  at  the 
time  when  the  valley  was  flooded  to  the  foot  hills  of  the 
Sierras.  It  was  the  worst  inundation  known,  and  it  was 
a  serious  question  as  to  how  miners  could  be  provided 
with  supplies.  What  is  now  the  city  of  Marysville  was 
founded  during  this  period,  and  young  Mac)  was  the  first 
tc  sec  the  opportunity  of  making  money  by  meeting  the 
demand  for  miners'  supplies  He  opened  a  store  and  soon 
built  up  large  business  He  obtained  the  agency  of  an 
express  company  and  bought  gold  from  the  miners,  al 
Irwing  $16.00  an  ounce;  as  it  was  of  fine  quality,  the 
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III  celebration  of  the  golden  amine r 
s.iry  of  R.  H.  Macy  &  Company,  dur- 
ing the  month  of  February',  present* 
10  mind  the  true  type  of  the  up-to- 
date  American  retail  house,  and  this 
store  assumes  still  further  importance 
because,  within  ftt  fifty  years  it  has 
given  impetus  to  many  phases  of  re- 
tail merchandise  that  are  peculiarly 
distinctive  of  the  present  day. 

A  brief  review  of  the  history  of  this 
great  concern  is  instructive,  because 
it  demonstrates  that  from  small  he 
ginnings,  there  still  remain  opportnn 
mi's  for  the  small  merchant  to  build 


ISO  hi*  business  to  vast  proportions,  if  he  has  the  foresight 
and  HICfgy  to  establish  his  enterprise  along  the  lines  that 
make  for  a  large  success. 

There  are  many  stores  in  the  small  and  large  cities  of 
Ihe  United  States  far  more  pretentious  than  the  four-story 
budding  first  occupied  by  R.  H.  Macy  &  Company  in  N'ew 


y  Google 


THE  HOUSE  FURNISHING  REVIEW 


lnncd  Suits  Mini  at  Philadelphia  allowed  him  from 
UiOO  to  $13.00  an  ounce. 

Some  time  afterward*.  Macy  went  to  Haverhill,  Mas*., 
ai.d  opened  a  dry  goods  store  In  1858,  he  became  con- 
vinced that  a  larger  city  offered  greater  opportunities  for 
vommerci.il  achievements,  and  coming  10  New  York  he 
set  op  the  business  of  R.  H.  Macy  &  Company  in  the 
cramped  four-story  building  on  Sixth  Avenue. 

Beginning  of  the  Department  Store 

Macy'*  new  establishment  in  the  metropolis  was  called 
a  general  slorc  by  reason  nf  the  wide  range  of  article  an  J 
ware*  w;th  which  its  counters  and  shelve*  were  stocked 
He  sub  let  various  parts  of  hi*  store  to  parties  who  dis- 
played different  kind  of  commodities.  Thus  each  one  of 
these  sub  tenants  merely  conducted  his  particular  line  of 
business  under  the  main  roof.  The  first  department  store, 
therefore,  was  really  a  collection  of  small  shops  gathered 
n>  one  building. 

This,  was  the  beginning  of  the  modem  department  store, 
.id  it  w  is  perhaps  fortunate  for  Macy  that  I.  Straus  & 
(  i.inpanv,  then,  as  n  -w,  conducting  a  china  and  glassware 
house  in  Warren  Street,  placed  a  branch  in  the  Macy  store 
this  fact  paved  the  way  to  Isidore  and  Nathan  Strati'-, 
thi  men  who  now  form  the  firm  of  R.  II.  Macy  &  Com 
p;  n>.  who  assumed  charge  of  the  concern  after  the.  deata 
of  Mr  Macy  in  Kurope  in  1877 

The  Working  Principles  of  the  Macy  Store 

The  working  principles  of  the  Macy  store  were  based 
upon  a  rule  now  accepted  as  of  supreme  importance— 
to  please  his  custom,  r*.  To  this  end  he  w  as  exceeding- 
ly carcf.il  to  sell  "quality  goods"  He  saw  to  it  that  his 
few  clerks  told  with  truth  and  exactness  the  merits  of  the 
articles  which  they  sold  Mr.  Macy  hacked  up  his  "utili- 
ty wares"  with  another  principle  then  new—  "momy  hack, 
if  your  purchases  d  ■  not  prove  satisfactory  " 

Allot h  factor  in  the  success  of  the  Macy  establishment 
was  the  close  attention  given  by  him  to  the  b-y'ng  end  of 
his  retail  hiisinrss.  IK-  realired  that  economical  p  ircliasc« 
of  stock  made  subsequent  low  retail  prices  possible,  and 
the  latter  formed  a  powerful  magnet  in  attracting  pur 
chasers  He  understood  that  many  economies  in  purchase- 
so  small  as  to  rcpres.nl  but  a  fraction  of  a  cc:U.  taken  in 
the  aggregate,  formed  a  large  saving  that  allowed  him  to 
make  prices  that  would  capture  the  buying  public 

The  Cash  System 

After  the  Straus  interests  took  hold  of  the  Macy  store. 

new  principle  was  established  the  requirement  that  cash 
must  he  paid  for  all  goods  purchased  To  force  this  is 
sue  upon  a  large  department  store  was  a  difficult  under 
taking,  as  many  customer*  did  not  care  to  pay  cash  for 
each  ord-r  given.  In  order  to  sustain  the  principle  of 
the  house,  a  method  was  devised,  allowing  such  customer* 
to  make  a  cash  deposit  against  which  they  might  make  pur 
chase*.  These  deposits  are  balanced  daily  and  on  all  bal- 
ances the  depositors  are  allowed  interest  at  the  rate  of 
four  per  cent.,  which  is  compounded  every  three  months 
Thus  many  customers  ,>r  this  class  regard  their  credit  de- 
posit in  the  light  of  a  bank  account  as  well  as  a  trading 
convert  ence, 


The  Delivery  System 

When  R.  H  Macy  tirst  opened  his  store,  everybody  took 
heme  their  purchases  It  occurred  to  him  that  he  could 
install  no  more  helpful  feature  than  to  undertake  the  de- 
livery of  goods  for  customers. 

At  lir  .1,  only  bulky  packages  were  taken  to  customers' 
hemes;  now  170  wagons  and  30  electric  vehicles  deliver 
goods  within  a  radius  of  twenty-five  miles  of  the  store 
daily,  giving  employment  to  about  800  persons  and  deliv 
cring  he. ween  six  and  seven  million  packages  of  all  kin  Is 
annually. 

Distributing  depots  are  located  at  strategic  points,  such 
as  the  Bronx,  Brooklyn.  Flushing.  N,  Y  ;  and  lloboken, 
Newark  and  Hackcnsack.  N  J.,  immense  vans  taking  the 
grsod*  at  night  to  each  distributing  depot,  where  local  de- 
livery wagons  d<f  the  rest  At  Woudlawn,  \  Y.,  is  a  dis 
tributing  depot  to  which  goods  are  forwarded  by  electric 
express  cars  operating  over  local  traction  lines. 

The  Advertising  Policy 

When  Mr.  Macy  was  conducting  his  store  at  Haverhill. 
Mass ,  he  believed  that  "advertising  was  the  life  of  trade," 
and  his  use  of  space  aroused  amazement  among  his  New 
Kngland  competitors.  He  carried  the  same  policy  with 
lom  to  New  York,  and  this  policy  has  been  practised  by  th- 
house  throughout  its  fifty  years  of  existence. 

Stimulating  the  Employes, 

As  a  means  of  uniting  together  the  io.oon  employes  of 
this  hous.-  into  one  great  army  working  for  a  single  pur 
pose— the  success  of  the  firm  -  The  Macy  Mutual  Aid  As 
•notation  has  been  organized.  This  association  provide*  .• 
-ick  and  death  benefit,  and  as  a  means  of  assisting  these 
w  ho  face  temporary  financial  stringencies,  carries  a  fun-.l 
1  rem  which  members  mas  borrow,  repaying  their  loans  by 
weekly  installments 

There  is  also  an  employees'  dining  room,  where  fooil 
is  served  practically  at  cost,  ami  a  large  rest  room  set 
aside  for  the  women  employees  contains  a  piano  and  many 
easy  chairs  A  hospital  with  nurses  and  physicians  in  at 
tendance  in  case  of  sudden  illness  is  another  feature,  while 
women  employees  are  also  provided  with  bathrooms,  which 
may  be  utilized  after  working  hours,  if  so  desired 

This  care  for  the  0  inforl  of  the  working  force  has  had 
the  effect  of  inspiring  loyalty  in  the  thousands  of  em- 
ployees, and  they  give  their  best  efforts  to  the  affairs  of 
the  house 

The  Lesson  of  the  Hour 

Looking  again  at  the  small  store  of  Macy's  tirst  estab- 
lished in  New  York  ami  then  at  the  modern  structure,  an! 
considering  the  policies  which  have  wrought  for  the  mighty 
advance  there  represented,  the  corner  stone  of  merchan- 
dising success  comes  before  the  mind's  eye  -locate  where 
the  opportunities  of  growth  in  population  and  demand  for 
merchandise  i«  sure  to  increase  with  time:  treat  every 
customer  with  courtesy  and  supply  them  with  "quality 
g  axis :"  find  ways  and  means  of  improving  your  lervice, 
'Ting  sntisfied  with  nothing  but  the  best,  and  krep  grow- 
.«Ai  Never  be  satisfied  with  present  attainments,  but  strive 
for  larger  things  The  end  should  satisfy  the  most  am- 
bitions of  men  as  the  years  roll  by 
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be  in  hand  before  that  <U  te. 

Cbanao  of  Amu  or  bujreni  or  trade  item,  of  ireneral  k 
wreptabla 

When  in  the  New  York  market,  buyer*  are  rurduUr  Invited  t 
vlelt, 
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A  Profitable  mlmst  <'t'ma,"'!i  tnat  l'ver> 

house  furnishing  dealer  in  the 
New  Industry    ,ra(|e  sha)1  rea(|  and  gtU(|v  ,)u.  ar_ 

tick-  on  "  The  Future  of  Denatured  Alcohol,"  pub- 
lished in  this  issue 

We  have  gone  to  considerable  trouble  and  ex- 
pense to  collect  together  the  information  published 
in  the  four  pages  devoted  to  the  subject,  chieilv  be- 
cause denatured  alcohol  will  undoubtedly  be  the 
fuel  of  the  future  and  the  utilities  that  burn  it  will 
Ik'  sold  for  the  most  |>art  by  house  furnishing  deal- 
ers. 

The  importance  oi  denatured  alcohol  is  seen 
from  the  fact  that  if  all  our  forests  were  to  burn  up. 
all  our  coal  mines  peter  out.  our  oil  wells  go  dry 
and  natural  ga>  cease  to  flow,  the  United  States 
could  produce  all  the  denatured  alcohol  needed  to 
light  our  homes,  heat  our  houses  and  cook  our  food. 
Nor  will  the  city  department  store  be  the  chief 


profit-maker  in  selling  denatured  alcohol  utilities. 
The  country  dealer  will  profit  largely,  because  de- 
natured alcohol  puts  the  country  wife  on  an  equal 
footing  with  her  city  sister,  who  has  city  gas  at  her 
disposal. 

We  venture  to  say  that  within  a  comparatively 
short  period  of  time  there  will  not  Ik  a  house  fur- 
nishing dealer  of  any  cunsequence  in  the  United 
States  who  will  not  have  alcohol  utilities  for  sale 
in  his  store,  and  the  ones  who  will  profit  most  will 
be  the  ones  who  urge  the  sale  of  these  goods  now. 
while  the  industry  is  still  in  its  infancy.  The  de- 
mand for  household  utilities  employing  industral 
alcohol  is  sure  to  increase  to  immense  proportions 
within  a  very  few  years,  and  the  dealers  who  benetit 
most  will  l»e  the  ones  who  anticipate  this  demand 
at  once. 


Are  You 


Time  and  again,  when  reading  < 
daily  batch  of  news  items,  we  run 
across  mention  of  fires  that  have  burned 
out  house  furnishing  stores  in  various  parts  of  the 
country,  and  as  often  as  not  we  sec  the  statement— 
"  Loss  $5,000,  insurance  $->5iV  or  some  other  ri- 
diculously small  amount.  Then,  again,  the  entire 
absence  of  fire  insurance  is  all  too  frequently  in  evi- 
dence. 

Of  course,  we  sometimes  see  cases  mentioned 
where  dealers  have  gone  to  the  other  extreme  anil 
insured  their  establishments  to  the  limit,  and  later 
suffered  arrest  on  the  charge  of  having  had  an 
altogether  too  opportune  fire.  We  take  pains  to 
mention  this  matter  because  there  are  those  with  a 
streak  of  humor  in  their  composition  who  permit 
this  unfortunate  side  of  the  case  to  blind  their  eyes 
to  the  inqiortaiicc  of  the  subject. 

We  will  admit  that  fire  insurance  is  a  joke — that 
is,  fire  insurance  is  a  joke,  until  an  unexpected  fire 
results  in  a  total  loss  of  stock,  fixtures  and  invested 
capital,  whereupon  the  'joke"  becomes  a  calamity 
some  business  men  have  not  the  surplus  capital  to 
survive.  Hut,  whether  or  no,  no  business  should 
be  permitted  to  remain  in  jeopardy  for  an  in«tant 
of  meeting  with  that  dead  loss  of  capital  a  fire  in- 
evitably entails. 

It  is  needless  to  add  that  fire  insurance  is  a  fixed 
charge  in  all  well-regulated  concerns,  and  for  the 
sake  of  the  negligent  and  forgetful,  we  urge  every 
dealer  in  the  trade  whose  business  property  is  not 
now  insured  to  attend  to  this  important  matter  at 
once.    Misfortune  always  finds  us  unprepared 
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I )ur  leading  article  this  month 

Is  the  Small        ,        ,  ,-  -  , 

is  devoted  to  a  discussion  oi  llu* 

Dealer  Doomed  ?  (|l|.st|on      )s  thc  Sn)an  |)ca,,.r 

doomed?"    There  ar>-  those  who  helieve  the  mod 
ern  department  storj  system  is  slowly  hut  Mirel> 
driving  the  merchant  with  limited  capital  out  of  ex 
istence. 
I  Jut  is  it  - 

Wc  have  our  opinions  on  the  subject,  hut  we 
would  much  rather  have  the  opinions  of  the  nun 
directly  concerned. 

The  department  store  can  only  exist  in  cities  of 
ioo.ooo  |»ipulation  and  upwards,  and  such  cities 
are  not  nearly  as  numerous  as  those  running  from 
io.ocx>  to  to.ooo,  where  the  field  for  the  small  mer- 
chant is  as  profitable  as  ever. 

Is  the  small  dealer  doomed? 

I  low  can  he  meet  the  competition  of  the  dipirl- 
uicnl  stores  and  the  catalogue  hou-es  and  earn  a 
good  living  these  day-'  Let's  have  a  hundred  brief 
answers  from  as  mam  interested  dealers. 


Talking  with  Mr.  Man- 
Optimism  Prevalent     na.     ^     <>f  S;)|1 

on  Pacific  Coast  Francisco,  a  well-known 
jobber  of  crockery,  china  and  gla-swarc.  we  were  in- 
formed that  there  are  no  such  signs  of  pessiniism 
on  the  Tacirie  Coast  is  prevail  in  the  Hast. 

"We  have  no  isc  for  the  pessimist  out  in  Cali- 
fornia." said  Mr.  Illock.  "In  fact,  the  Western 
man  has  such  a  dislike  for  the  croiker.'  and  the 
fellow  who  is  continually  shouting  hard  limes  that 
he  goes  armed  for  the  jwrticular  purpose  of  driving 
such  individuals  out  of  town.  Throughout  the 
West  the  country  is  prosperous  and  business  i>  pro- 
ceeding in  as  great  olumc  as  ever.  (  >ur  records 
for  January  of  this  year  are  far  in  advance  of  those 
of  a  year  ago,  and  reports  from  our  men  on  the 
road  indicate  that  our  spring  business  will  reach 
larger  figures  than  we  have  yet  touched. 

"  We  cannot  understand  out  our  way  why  the 
Eastern  business  man  is  down  in  the  dumps,  unless 
it  is  that  he  lias  lost  his  nerve,  or  lias  been  taking 
too  seriously  to  heart  the  troubles  of  the  Wall 
Street  contingent. 

"Wr  not  only  talk  optimism  on  the  Coast,  but 
we  practice  optimism,  nor  are  we  whistling  to  keep 
up  our  courage.  liit-iness  conditions  in  the  West 
warrant  the  best  that  cm  be  said  for  them.,  and 
we  lielicve  the  year  Hjn8  will  l>e  as  good  in  a  busi- 
ness way  as  any  this  country  has  experienced. 

it  seems  to  me  that  San  Francisco  has  the  l>est 


excuse  oi  any  city  in  the  country  for  pleading  pov- 
erty or  talking  'hard  times,'  not  merely  because  of 
the  terrible  fire  which  destroyed  our  city  not  long 
ago.  but  also  because  of  the  reign  of  graft  from 
which  we  have  only  recently  escaped. 

"1  carry  in  my  pocket  something  of  which  I  am 
extremely  proud,  and  show  it  with  the  same  feeling 
that  leads  the  Civil  War  veteran  to  show  his  hon- 
orable discharge  from  the  armv  that  fought  to  save 
:lie  union  during  that  troublesome  period.  This  is 
a  c  ud  showing  that  I  served  on  the  Grand  Jury 
for  thirteen  months  that  had  a  hand  in  convicting 
Mayor  Schmilz  and  sending  him  to  stales  prison  for 
his  share  in  the  political  corruption  that  l«csniirche.i 
the  good  name  of  San  Francisco,  and  lwund  the 
city  hand  and  foot  to  a  band  of  grafters,  who  had 
drained  the  city  and  its  business  men  dry  . 

"1  was  one  of  the  body  of  men  who  bore  an  ac- 
tive pari  in  breaking  the  power  of  Schmitz.  Huef 
and  the  others,  who  had  defied  the  decent  nien 
of  San  I'rancisco  to  bring  them  to  the  bar  of  jus- 
tice I  was  offered  bribes  and  threats,  but  I  am 
thankful  to  say  that  the  tirand  Jury  on  which  I 
served  was  composed  of  men  who  did  their  sworn 
duty  jo  the  city  without  fear  or  favor,  and  who.  b\ 
convicting  Schmitz  and  his  partners  in  crime  have 
set  an  example  the  business  men  of  other  cities  of 
the  country  may  well  follow. 

"The  average  business  man  is  altogether  too  neg- 
ligent in  retard  to  his  political  duties  and  his  ob- 
ligations as  a  public-spirited  citizen.  The  primaries 
offer  an  opportunity  to  nil  decent  men  to  get  to- 
gether and  break  up  the  gang  rule  which  character- 
izes the  political  situation  in  almost  every  large 
city  in  the  Cnitcd  Stales,  and  yet  business  men 
for  the  most  part  never  attend  a  primary  election. 
Inn  ]K-riiiit  the  professional  politician  to  nominate 
for  office  tlv>s(-  who  w  ill  do  their  bidding  and  sup- 
port the  craft  system  of  city  administration,  which 
is  everywhere  a  recognized  evil. 

"If  American  business  men  were  as  good  patriots 
as  they  are  captains  of  industry,  we  should  see  a 
great  change  for  the  Iwtter  in  the  administration 
<>f  municipal,  state  and  national  affairs,  and  I  am 
also  inclined  to  believe  that  the  panicky  conditions, 
which  marked  the  close  of  H107.  could  thereby  In- 
prevented  from  occurring  again  in  the  future. 

"In  any  case.  Western  business  men  believe  that 
optimism  and  the  restoration  of  confidence  is  an 
obligation  every  American  patriot  owes  his  coun- 
try, and  we  believe  we  are  meeting  our  obligations 
all  along  the  line  in  a  manner  that  demonstrates 
we  know  how  to  practice  what  we  preach." 
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are  They  Who  Preach  Optimism, 
For    They  Shall 


no 


liavc  no  apologic 
paraphrasing 
for  certainly  the 
for  asserting  the 


to  make  for  thus 
of  the  Beatitude*, 
r  is  ground  enough 
Optimist  is  blessed 
these  (I 


above  all  other  men  in  these  days  of 
business  conservatism.  That  he  will 
inherit  the  earth — meaning  his  proper 
share  of  its  material  rewards — goes 
without  saying,  for  it  is  always  the 
man  who  mcs  no  obstacles  in  the  path 
way  to  success  who  readi- 
es the  goal  he  seeks  We 
have  no  doubt  that  every 
member  of  the  trade  de- 
sires to  surpass  all  former 
record*  in  the  volume  of 
business  transacted  during 
the  year  of  1008,  but  wc 
have  grave  doubts  of  his 
attaining  his  desire  if  he 
lecks  faith  in  his  ability  to 
do  *o. 

In  December  we  said, 
"The  United  States  was 
never  in  a  more  prosperous 
condition  than  it  is  to-day. 
and  the  future  is  bright, 
bright,  bright."  In  Janu- 
ary we  said,  "Buy,  Mr. 
Buyer,  buy— make  your  in- 
ventory early  in  January, 
and  push  in  your  orders  as 
soon  as  possible.  Dilatory 
Imyers  will  be  sorry  enough 
s»ho  fail  to  heed  our  ad- 
vice."    In     February  »e 

id,  '  T  i  those  who  need 
to  be  shown,  surely  Janu 
ary  has  given  evidence 
enough  that  there  is  ground 
for  abun<tant  confidence  as 
to  the  future,  and  the  time 
if  now  ripe  for  the  Opti- 
mist to  resume  his  right- 
ful position  of  authority 
throughout    the  country." 

In  March  we  assort,  with 
all  the  <trength  that  is  in 

u*.  that,  in  spite  of  lyoK  being  a  Presidential  year  and  the 
successor  of  a  year  ending  in  general  business  depression. 
igoK  will  undoubtedly  close  with  new  trade  records  establish- 
ed in  the  United  State*.  Here  in  the  Ea*t  a  spirit  of  "blues" 
at  present  prevails,  but  this  wave  of  business  depression  is 
headed  for  the  Atlantic  Ocean,  and  the  commercial  weather 
man  informs  us  that  we  may  look  for  fair  weather  and 
cicar  «kios  in  the  very  near  future. 


To  Visiting  Buyers:- 

q  The  booth  of  the  House  Fur- 
nishing  Review,  at  the  House 
Furnishing  Goods  Show,  is  con- 
veniently located  and  is  for  your 
special  benefit 

q  You  are  not  only  invited,  but 
urged  to  make  it  your  head- 
quarters; make  appointments  to 
meet  your  friends  there;  use  the 
easy  chairs,  and,  in  fact,  use  the 
booth  as  if  it  were  your  own. 


Buyers  in  New  York 

Talking  with  Mr.  S.  C.  Mead,  Secretary  of  the  Mer- 
chants' Association  of  New  York,  regarding  the  influx  of 
buyers  and  out-of-town  merchants  to  New  York  for  the 
Spring  hiving  season,  we  are  informed  that  the  number 
of  buyers  who  have  registered  at  the  Association  head 
quarters  is  next  to  the  largest  in  the  history  of  the  As- 
sociation, and  almost  three  times  as  many  as  registered 
during  the  corresponding  number  of  days  during  July  and 

August  of  last  year.  These 
visitors  represent  all  class- 
es of  trade. 

"We  may  fairly  deduce 
from  this  large  registration 
of  buyers,"  said  Mr.  Mead, 
"coming  as  they  do  from 
towns  west  of  Pittsburg 
and  Buffalo,  and  represent- 
ing only  a  part  of  the  ac- 
tual number  of  buyers  who 
visited  the  New  York  mar 
kct  during  February,  as  not 
all  who  come  to  this  city 
register  here,  that  business 
conditions  throughout  the 
West  are  sound  and  the 
demand  for  merchandise 
as  great  as  ever  before.  In 
fact,  all  the  buyer*  who 
register  with  us  come  fill 
ed  with 
the 

their  section  of  the  coun- 
try, and  you  must  remem 
ber  that  they  represent  the 
biggest  houses  of  the  West 
from  Chicago  to  Oklahoma. 

"From  our  records  we 
know  that  nearly  3,000  buy- 
ers have  come  to  New 
York  during  February,  and 
how  many  more  we  cannoi 
tell.  As  about  one  quarter 
of  thi*  number  represents 
new  business  firms,  and  ex- 
perienced local  merchants 
will  tell  you  that  each  buy 
er  spends  $10,000,  you  can  figure  up  for  yourself  the  large 
amount  of  money  which  has  come  to  New  York  so  far 
this  year,  the  new  firms  contributing  at  least  half  a  mil 
lion  dollars  to  the  coffers  of  local  johbers.  These  figure- 
are  not  <o  important,  however,  a*  the  fact  that  business 
ii  good  throughout  the  West,  and  Western  merchant*  are 
(Com-McH  on  Puee  52.) 
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WELL-KNOWN  MEN  OF  THE  ROAD 

Knights  of  the  drip  Known  to  the  House 
FurnfaMng    Trade    in    the    United  Slates 


ITUGENE  M  BELL,  of  Philadelphia.  Pa,  u  well  known 
id  house  furmsliinii  dealers  in  New  Jersey,  Delaware. 
Maryland  and  southern  Pennsylvania,  and  il  on  tin-  road 
ft»r  lite  Atlantic  Stamping  Company,  Rochester.  N  Y 

Mr.  H  j  1 1  has  spent  Ills  entire  bus ities-  life  among  the  hard - 
wan  and  house  furnishing  trad(.  beginning  luack  in  looo 
with  the  Enterprise  Manufacturing  Company,  with  whom 
he  continued  until  the  vicissitudes  of  fortune  led  him  to 
j. -in  the  emissaries  of  a  Philadelphia  wood  and  willowwaie 
ciinpany.  Since  Mr.  Hell  has  been  with  the  Atlantic 
Stamping  Company,  he  has  heen  wearing  the  "smile  that 
won't  come  off,"  and  he  is  an  ever  welcome  visitor  among 
the  trade  l.e  visits. 

C.  H.  Du  Bois 

/~\  NE  of  the  best  known  travelers  among  the  large  cWe* 
ca-t  of  the  Missouri  River  and  in  Canada  among  th. 
house  furn'shing  trade  is  Cyrus  II.  DnB;>is,  who  has  been 
Connected  with  the  W.  Browne  Manufacturing  Com- 
I .  ity,  of  Kingston,  N  V.  since  the  latter  part  of  May, 
i<«>5. 

Before  liecoming  ■  memlier  of  the  "Browne"  forces. 
Mr  l>uU',is  had  been  calling  on  the  drug  trade  He 
saw  the  "error  of  his  ways."  however,  and  having  duly 
riprntcd.  turned  his  hack  on  dispensing  goods  to  cure 
man's  BK  and  began  to  energetically  assist  the  house 
fiirnlshisi  ••'  traile  in  doctoring  up  the  "weak  spots"  in  the 
kitchen  -the  work  shop  of  the  home. 


L.  J.  Brilhart 

Il  KXTHL'SIASM  counts  for  anything  in  salesmanship, 
and  some  assert  il  does,  then  Mr.  L.  J.  Brilhart.  man- 
ager of  the  Chicago  office  of  the  Republic  Stamping  and 
linamelin^  Company,  Canton,  Ohio,  is  one  of  the  most 
successful  salesmen  in  the  trade. 

Mr.  Rrillhart  says  the  Republic  people  are  the  finest 
people  he  ever  worked  for,  ami  the  ware  they  arc  making 
the  best  in  the  world.  Perhaps  these  statements  may  ex- 
plain why  he  was  first  of  all  in  sales  last  year,  and  looks 
i<  rward  to  a  bigger  record  of  sales  during  1908. 

Mr.  Brilhart  has  had  ten  years  experience  on  the  road 
as  a  salesman,  was  with  Marshall  Field  &  Company  of 
Chicago  three  years,  and  he  has  been  with  his  present 
tirm  two  years. 


THE  OOSPEL  OF  OPTISIM 

( Concluded  from  fast  ft.) 

not  afraid  to  stock  up  with  all  the  goods  necessary  to  sup- 
ply their  Spring  and  early  Summer  requirements. 

"We  feel  that  the  fact  1008  is  a  Presidential  year  may 
ciuse  a  certain  degree  of  commercial  conservatism,  but 
r.s  for  commercial  depression  we  sec  no  signs  of  that  any- 
where in  sight-- on  the  contrary,  we  feel  that  confidence 
has  returned  throughout  the  West  and  that  the  outlook  i» 
all  that  could  be  desired." 
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I  he  quarters  occupied  b>  the  Lalancc  &  Grosjcan  Mui 
ufacturing  Coiniuny,  at  19  Cliff  Slrcet,  New  York,  were 
burned  out  on  January  31st.  The  company  had  occupied 
these  premise*  for  upward  of  thirty  years,  solely  for  of- 
fice and  salesroom  purposes.  The  fire  has  put  the  com- 
pany to  but  little  inconvenience,  and  a  temporary  office 
lias  been  equipped  at  56  58  Fulton  Street.  The  company 
lias  arranged  for  a  permanent  location  to  be  occupied  ear- 
ly in  March,  having  taken  a  floor  in  the  new  Barclay  build 
ing,  Broadway  and  Diianc  Street,  which  will  be  fitted  up 
in  an  elaborate  manner  as  an  office,  with  sample  and  sales- 
rooms attached. 

The  report  that  Nicholas  II.  Colwcll  lias  been  appointeJ 
receiver  of  the  Hardware  &  Woodcnwarc  Manufacturing 
Company,  of  New  York,  is  modified  by  the  fact  that  the 
receivership  is  expected  to  be  only  temporary,  and  a  plan 
is  now  under  way  whereby  the  full  payment  of  the  com- 
pany's liabilities  and  a  successful  continuance  of  the  busi- 
ness will  be  provided  for.  As  soon  as  its  financial  affairs 
can  be  adjusted,  it  may  be  expected  that  business  will  be 
continued  as  successfully  and  on  as  large  a  scalo  as  here- 
tofore. 

John  H.  Ohlerkinc,  40  Dearborn  Street,  Chicago,  .. 
v  t  il-known  sales  agent,  has  consolidated  with  S.  T.  Smith, 
of  Chicago,  and  the  firm  name  has  been  changed  to  Ohler- 
king  fir  Smith.  They  carry  a  complete  line  of  hardware 
and  house  furnishing  specialties 

The  Kim  er  Manufacturing  Company  has  been  incor- 
porated i  t  Rochester,  N.  Y.,  with  a  capital  of  $1,500,  to 
manufact-.tre  hardware.  The  directors  are  Chat.  Eisler, 
James  L.  Brewer  and  Horace  G.  Pierce,  all  of  Rochester. 

TkI  Noeprl  Hamiwah  Specialty  Company  has  been  in 
11  rp< prated  at  Harrison,  N.  J.,  to  manufacture  awnings, 
hardware  supplies,  etc.,  with  .1  capital  of  $50,000.    The  in- 
corporators are  \Vm.  C.  Woost,  41  Florence  Avenue;  Fred 
crick  Riecke,  140  Harrison  Avenue;  Napoleon  B  Sanford, 
607  Harrison  Avenue.  Harrison,  N.  J. 

The  Mothers'  Congress  Doll  Company,  Wilmington, 
Del.,  has  been  incorporated  with  a  capital  of  $50,000.  The 
incorporators  are  William  W.  Whitney  and  John  Wen 
ger  Keller,  Philadelphia;  M.  L.  Mead.  Waynesburg,  Pa. 

In  accordance  with  their  usual  custom,  the  H.  W.  Johns- 
Manville  Company  held  a  convention  of  its  branch  manag- 
ers, in  New  York,  from  January  29th  to  February  1st 
The  managers  of  the  various  branches  of  the  compam 
throoghjut  the  United  States  were  present  at  the  meeting 
and  a  general  discussion  of  the  business  affairs  of  the 
company  took  place  As  a  fitting  wind-up  of  the  con- 
vention, a  ban<|iirt  was  given  to  the  managers  at  the  L'nimi 
League  Club,  on  Friday  evening.  January  31st.  Tbe  con- 
vention was  pronounced  a  decided  success  by  all  present. 

The  Lisk  M anufactueing  Company,  Canandaigua,  N 
Y.,  and  the  Reed  Manufacturing  Company,  of  Newark,  N 


V.,  have  rc*Uflied  operations,  and  from  present  indication, 
the  troubles  of  the  company  are  a  thing'  of  the  past. 

The  New  Century  Weather  Strip  Company  has  bee  • 
incorporated  at  Camden,  N.  J  ,  with  a  capital  of  $30,000.  to 
■'.'aniifacinrc  wood,  iron  and  steel  weather  strips,  shel 
hardware,  etc.    '1  he  incorporators  arc  K    G.    Reed.  E 
Tmxall.  N.  A.  Henry,  all  of  Camden 

The  American  Whinger  Company,  Auburn,  N.  Y..  has 
resumed  operations. 

The  Monitor  Sad-Iron  Company,  Big  Pruiric,  Ohio, 
l  as  been  incorporated  with  a  capital  of  $50,000,  to  manu 
facturc  self-heating  sad  irons. 

The  Black  hawk  Screen  Company,  Waterloo,  Iowa,  ha. 
been  incorporated  with  a  capital  of  $10,000,  to  manufac 
lure  screen  d'Hjrs  and  all  kinds  of  screens.  Those  in 
terested  are  Bertha  M.  Patterson  and  C.  W.  Million. 

Tm  Feench-Amf.kk.sn  Toy  &  Novelty  Manufactur- 
ing Company,  New  York,  has  been  incorporated  with  a 
capital  of  $10,000.  The  incorporators  arc  Marie  Lcwko- 
wici,  5.VI  Dean  Street ;  Luke  Levy,  377  Munroe  Street. 
Rrooklyn;  Barrett  Cohen,  66  F.  106th  Street,  New  York. 

The  Rociiestek  Non-Rust  Tinware  Company,  Roches 
trr,  N.  Y„  are  now  located  in  their  new  plant  where  they 
are  well  equipped  to  fill  all  orders  promptly. 

The  Love-Cochran  Manufacturing  Company,  Greens- 
boro. N,  C,  has  been  incorporated  with  an  authoriicd  cap- 
ital of  $15,000,  to  manufacture  washboards,  buckets  anil 
step-ladders.  The  incorporators  are  W.  E.  Cochran.  E.  C 
Love  and  W.  H.  Love. 

The  California  Basket  Company  has  been  organized 
at  Sacramento.  Cal.,  to  manufacture  ;dl  kinds  of  baskets, 
pafls,  paper  and  merchandise.  The  incorporators  an 
Freeman  B.  Mills,  W  C.  Walker.  G.  H  Cutter.  J.  L.  Na- 
glc  and  F.  J.  Filch. 

Nichthacsek  &  Levy,  the  well-known  manufacturers  of 
kitchen  household  ware  and  ornaments,  have  incorporated 
with  a  capital  of  $80,000.  The  incorporators  are  D.  Her- 
man, Brooklyn;  W.  B.  Lopan  and  II.  L.  Moses,  New 
York  City;  Mr  William  Nichthauser.  president;  Mr.  Isi- 
dor  Levy,  treasurer. 

The  Van  kalis  Toy  Company,  New  York,  has  been  in- 
corporated with  a  capital  of  $15,000,  to  manufacture  toys 
and  similar  articles.  The  incorporators  are  Albert  Mul- 
Ict.  14  E.  Rlst  Street;  Ijmisa  Schramm  and  Martha 
Schramm. 

The  New  York  Standard  Ash  Can  Manufacturing 
Company,  New  York,  has  been  incorporated  with  a  capi- 
tal of  $5,000.  to  manufacture  ash  cans,  metal  wash-tub 
covers,  etc.  The  incorporators  are  Abraham  L.  Horn. 
Katie  Horn,  Jacob  Goldman,  236  K.  10th  Street.  New  York, 

The  Jackson  Woodenwaee  Company!  of  Atchison, 
Kans.,  have  incorporated  under  the  laws  of  Missouri  to 
manufacture  woodcnwarc  at  Penrose  and  St,  Francis,  Ark. 


-  53- 


Digitized  by  Google 


WHO  MAKFS  THF 
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TRADE 

V 

MARK 

• 

GLASSWARE 

and  is  it  the  best? 

ASK   THE  DEALER. 

A     T  T     T  T    "           0  O 

A.  H.  Heisey  &  Co.,  inc. 

NEWARK,  OHIO. 

New  York  Sample  Room                                       Baltimore  Sample  Room 

No.  25  West  Broadway                                            122  West  Baltimore  St. 

A.  A.  Bean.  A*t.                                                      H.  S.  Bokee.  A*l. 

Philadelphia  Sample  Room 
10.1s;  Market  St..  T.  Uouns.  Jr..  A«t. 
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The  Ionia  I'nrrcitv  Company,  of  Jackson.  Mich,  re 
BOTH  that  1907  was  the  btfl  year  in  the  company's  history. 
The  profits  will  be  put  into  extensions.  'ITic  officers  were 
unanimously  re-elected  as  follow* ;  President,  Fred  Cut 
kr,  Jr.;  vice-president.  Royal  A.  Haw  ley;  secretary-treas- 
urer and  general  manager.  Harvey  Kidder.  The  prospects 
are  good  for  further  increase  in  business  in  1908,  anil  the 
plant  is  now  l>ciug  operated  to  its  fullest  capacity  to  take 
care  of  its  order-. 

Callaway,  H>«^k  ft  Fiuvttcts,  oiie  of  the  largest  crock- 

it;  dealers  at  Salt  Lake  City.  Utah,  ha\e  signed  a  lease 
mnninK  fifty  year-  on  a  handsome  concrete  b  tilding.  which 
will  be  ivady  for  their  occupancy  about  September  1st. 
I  he  ground  rloor  and  basement  will  be  occupied  by  the 
ciockery  fim,  ami  they  will  have  one  of  the  best  appointed 
store*  in  Utah. 

As  association  cwpoWid  of  superintendents  and  fore- 
men of  the  potteries  in  the  Ohio  Valley  district  at  Kail 
Liverpool,  Ohio,  has  been  organized  for  the  purpose  of 
"Kducation  and  Protection."  and  it  is  planned  to  have  tech 
niral  addressee  delivered  before  the  association,  either 
monthly  or  fortnightly,  to  be  followed  by  discussions  which 
should  prove  helpful  to  the  members  of  the  association. 
The  officers  are:  President,  John  Stamm.  National  Chin.. 
Company;  vice-president.  Robert  J.  Meakin.  Hall  China 
Company;  secretary.  Joseph  K.  Manor,  treasurer.  Silas  M. 
Ferguson,  United  States  Pottery  Company,  Wcllsvitlc,  O. 

The  Imperiai  (iisss  Cosifsw.  Wheeling.  \V.  Va  .  has 
n  Mimed  OpCfUtiW  in  full  The  Imperial  closed  down 
shortly  before  the  holidays,  and  the  large  number  of  or- 
ders since  accumulated  will  give  employment  to  about  five 
hundred  persons. 

The  Braiishaw  Pottery  Company,  at  Warren,  Ohio,  has 
resumed  operations,  the  plant  having  been  idle  since  Sep- 
tember HI. 

The  attention  of  the  trade  is  called  to  the  fact  that  A 
l(,  Hciscy  &  Company,  the  well-known  manufacturers  of 
fine  table  glassware,  whose  factory  is  located  at  Newark. 
•  >hio.  have  moved  their  New  York  office  from  42  West 
Broadway  to  25  West  Broadway.  The  office  is  in  charge 
ot  A.  A.  Bean,  who  will  al*o  look  after  the  New  England 
district. 

A  visit  to  the  New  York  office  of  this  concern  will  well 
repay  all  buyers  of  glassware,  as  their  line  of  Colonial 
glassware.  Diamond  H.  and  other  well-known  lines  in- 
clude a  splendid  variety  of  goods  well  qualified  to  build  tip 
Hade  and  to  offer  large  profits  to  the  discriminating  buyer 

The  MoiinAimsr  Stoneware  Company  has  been  incor- 


porated it  Columbus.  Ohio,  with  4  capital  of  $15,000  by 
Wallace  I'ero,  Daniel  Wise,  John  P.  Hall.  II.  II.  Bixley 
and  James  W.  Pnulson. 

The  BLOCK  Qieensware  Comi-a.ny.  Hot  Springs,  Ark., 
has  enjoyed  such  an  increase  in  business  as  to  warrant  the 
uiiMilelmg  '(  their  store,  and  I  hi  putting  in  of  -.,  new 
front  The  alterations  will  give  this  company  as  fine  a 
■•■oking  islahlisliniciit  as  then  is  in  Hot  Springs 

The  Fostoria  Glsss  Company,  at  Wheeling,  W.  Va.. 
Lis  resumed  operations,  including  the  new  factory  and  the 
cutting  shops. 

The  I).  L  Mei.uk  Pottery  Company,  Zancsvillc,  Ohio, 
has  been  organized  with  a  capital  of  $10,000,  by  D.  L.  Mel 
ick,  (icorg.-  W.  Owens.  Frank  L.  Crary.  John  W.  Kropp 
and  John  J  LcRoy 

The  Salem  China  Company.  Salem,  Ohio,  has  resumed 
operations,  the  plant  having  been  idle  since  the  holidays 
I. '11  ring  tlii  shut-down  a  number  of  repairs  were  made  to 
plant,  including  the  installation  of  a  new  sprinkling  ap- 
paratus. 

The  Akron  China  Company,  Akron.  Ohio,  has  increas- 
ed its  capital  from  $150,000  to  $250,000 

The  Perrysviixe  Piittmy  Company,  Mansfield,  Ohio, 
is  ill  increase  its  capital  from  $-'5,000  to  $50,000. 

The  Kenton  Glsss  Sign  &  Novelty  Company,  Kenton. 
Ohio,  has  been  organized  with  a  capital  of  $10,000  R. 
1).  Turner  and  others  arc  interested. 

The  F.i.ite  Chins  &  Glass  Company,  of  Portland.  Ore., 
iuts  been  incorporated  with  a  capital  of  $1,500.    The  in 
ii.rporators  are  Harold  Langc.  W  F".  Breidcnstein  and  B. 
F".  Sinsh.-imer. 

HwstM  &  Seiter.  china  and  glass  dealers  at  New  York. 
Si  Y .  have  moved  into  their  new  twelve-story  building, 
56-58  W.  22nd  Street,  and  show  one  of  the  largest  stocks 
of  china  and  glassware  ever  exhibited  in  America. 

Bi  rr  Bros.  Rockford.  III.,  will  shortly  occupy  an  ad- 
joining 1  milling,  and  the  new  department  will  be  uses) 
largely  for  a  crockery'  and  glassware  section  soon  10  he 
added 

The  Restairant  China  Company,  100  Washington 
Street,  Chicago.  III.,  has  been  incorporated  to  manufacture 
china,  glassware  and  silverware.  Capital,  $to.ooo.  The  in- 
corporators are  R.  L  Shepherd.  K.  Neale  and  W  H.  Beck 

ran. 

Cor H ran.  Drit.an  &  Company  have  incorporated  with 
a  capital  of  $15,000.  at  Trenton.  N.  J.,  to  deal  in  and  man 
iifacture  pottery    The  incorporators  are  Andrew  Cochra  1 
and  Samuel  Drugan. 
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Quick 


L  Profits 


White  Mountain  Freezers  always  have  kept 
the  lives!  stock  on  the  quickstep.  Easy  to 
sell  because  your  customers  all  know  them 
by  reputation.  This  season  they 
will  be  easier  thcvrv  ever.    The  famous  triple  motion 

White  Mountain 


Freeze  the  Cream  Quickest 

Bring  the  Profits  Quickest 

Bring  You  More  Customers 

Keep  You  More  Customers 

One  of  those  lines  with  a  good  name  so  well  established  that  they 
help  tone  up  an  entire  stock.    Help  sell  other  goods. 

Bring  Larger  Profits,  Too! 

Place  them  in  a  conspicuous  spot.  Say  a  pleasant  word  about 
them  now  and  then.    You  will  be  surprised  at  results. 

THE  WHITE  MOUNTAIN  FREEZER  CO. 

Manufacturers  o(  Freezer  Perfection 

NASHUA.   N.  H. 
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Francis  J.  MiNicol  has  resigned  hi*  position  a*  buyer 
(  ;"  house  furnishing  goods,  china  and  toys  for  Wise,  Smith 
&  Company,  of  Hartford.  Cum.,  and  ha*  taken  charge  of 
the  HUM  department  for  Rcid  ft  Hughes,  Watrrhury.  Conn 

E.  H.  Bentley.  buyer  of  house  furnishing*,  china,  toys, 
setting  machines,  trunks,  etc..  for  Trask.  Prcscott  &  Rich 
ardson  Company  of  Fric,  I'a.,  resigned  February  t*t  to 
t:ike  rffc.t  April  l»t,  and  will  accept  a  position  April  tst 
with  The  Columbus  Grocery  Ompany  as  manager  of  n 
part  of  their  chain  of  twenty-six  stores  in  Columbus,  Ohio 
Mr.  Retirliy  makes  this  move  on  account  of  ill  health,  and 
will  probably  return  to  the  house  furnishing  lines  at  the- 
end  of  the  year. 

J  V.  Connor  will  shortly  open  a  new  department  store 
in  Mansfield,  Ohio,  and  will  handle  all  lines  of  general 
mcrchandi'-e,  including  cl.  thine,  shoes,  dry  goods,  millinery 
and  household  utensils 

Extensive  preparations  are  being  made  for  the  opeiiiuit 
rf  the  n-.-iv  l.V«tory  building  of  the  Maisnn  Blanche  De- 
partment Store,  at  New  Orleans,  la.  The  structure  is  one 
oi  the  most  modern  in  the  South,  and  was  erected  at  a 
cost  of  $1,500,000.  The  fir*!  five  mors  .till  be  employed 
tor  selling  purposes,  the  other  stories  being  used  for  of 
tices. 

ML  S.  Kor-r  has  recently  accepted  a  pusition  as  a  house 
ftlWlIlMm  buyer  for  Gimhcl  Bros.,  Milwaukee,  Wis  ,  and 
N  well  equipped  by  hi«  previous  experience  to  attain  good 
vecess  in  his  new  berth.  He  was  assistant  to  Mr.  Dalgrcn. 
of  A.  Rothschilds  &  Company  for  two  years,  prior  to 
which  time  he  was  with  Kd.  Rcll/,  of  The  Famous  Depart- 
ment Store.  St  Louis,  and  has  also  been  connected  with 
llitlman's.  of  Cbicago,  for  seven  years.  He  has  a  rcpu- 
i;:tion  for  being  a  hustler,  and  his  many  friend*  wish 
him  success  in  Milwaukee 

The  name  oi  the  new  concern  of  which  George  D 
Sleigh  is  the  head,  and  which  has  hcen  established  to  con- 
tinue the  business  of  Carter  &  Coolcy  store,  in  Spring 
field,  Mass..  will  he  the  Carler-Conley  Company.  Asso- 
ciated with  Mr  Sleigh  is  J.  Otty  Morrell.  for  the  last 
twenty  years  connected  a-  manager  and  buyer  with  sev- 
eral of  die  leading  department  stores  in  Canada,  and  re 
cenlly  resigned  sech  a  position  with  the  Murphy-Gnmhl.' 
Company,  of  Ottawa. 

The  O'Gormsn  Company,  Providence,  R.  [.,  who  until 
recently  conducted  a  large  department  store  and  has  been 
in  the  bands  of  receivers  for  several  months,  have  been 
adjudged  bankrupt.  The  liabilities  of  the  concern  are 
placed  at  f^fojoeo. 

Thb  P.  J.  Ynrxc  ft  Company,  New  Brunswick,  N.  J  . 
will  add  a  house  furnishing  department  to  their  store 
when  they  move  into  their  new  quarters  John  A.  Avers 
will  MfMflM  charge  of  the  new  department 


Cjuo.  Km  hi  an.  who  recently  retired  from  the  Wasscr 
man,  Kaufman  &  Company,  will  shortly  open  a  new  de- 
partment StOCC  in  Sacramrnto,  Cal. 

A.  S.  Itkti.F.k  has  been  admitted  to  partnership  by  his 
father.  Albert  A.  Urager.  who  conduct*  a  department  store 
in  Baltimore.  Md. 

Nathan-Dohrmans  Company,  wholesale  and  retail 
dealers  in  crockery  and  house  furnishing  goods,  have  leas- 
ed the  large  new  building  on  the  very  prominent  cornei 
■  1!  Geary  Street  and  Grant  Avenue,  facing  Union  Square, 
in  the  very  center  of  what  is  to  be  the  best  retail  district 
of  the  future  San  Francisco.   The  building,  here  illustrat 


NATHAN -HO  HUM  ANN  COMPANY  S  BflLt>IN<i. 

id,  is  not  eniirelj  completed  as  yet,  but  so  anxious-  wa» 
the  firm  to  get  it»  wholesale  department  and  force  of  work- 
ers downtown,  and  in  from  their  isolated  locati'  n  on  El 
Dora  1  to  Stmt,  that  they  have  already  taken  up  their  quar- 
ters in  the  ni-w  store.  The  ground  floor  will  be  occupied 
l;>  the  retail  department  when  completed  This  will  he  a 
very  spacii  us  department,  and  the  firm  promises  to  spare 
in.  expense  in  making  it  elaborate  and  complete.  At  pres- 
ent the  retail  store  will  remain  out  on  Van  N'ess  Avenue, 
where  the  best  class  of  trade  still  assembles,  and  here  it 
will  remain  at  least  until  after  next  Christmas,  although 
by  that  time  it  may  be  operated  merely  as  a  branch. 

Cox  &  Latterly,  of  New  York,  have  opened  a  special 
department  devoted  to  a  handsome  display  of  imported 
el. ina.  an  I  glassware.  A  visit  to  the  new  department  will 
well  repay  all  dealers  interested. 
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EFFICIENCY 


AN  IRON  FOR  EVERY  PURPOSE 


ECONOMY 


No.  10. 


In  former  days  woman  was  compelled  to  iron  the  entire  washing  with  one 
style  of  sad  iron  — the  same  size  and  shape  answered  for  sheets  and  towels  or 
linens  and  laces.  The  modern  woman  demands  household  utensils  that  will 
make  her  work  simpler  and  easier  and  that  will  do  the  work  right.  We  have 
filled  this  want  by  producing 

A  SAD  IRON  FOR  EVERY  PURPOSE 

This  means  that  where  the  average  woman  was  formerly  content  with  two 
Of  three  of  the  old  style  irons,  she  now  is  not  satisfied  until  she  has  a  complete 
set.    This  means  more  business  for  the  dealer  who  handles  Asbestos  Sad  Irons 


ASBESTOS 

SAD  \ROKS 


This  set  consists  of  one  pressing  iron,  two  laundry  irons,  one  flounce  iron, 
one  sleeve  iron,  one  tourist  iron,  and  three  asbestos  lined  steel  stands,  put  in  a 
case  of  nicely  polished  hardwood  with  brass  trimmings  and  with  apartment  for 
each  article  of  the  set. 


tags 


I  IET  No.  196.  As  a  result  of  our  year's  of  experience 
we  pronounce  this  set  the  mos:  complete  and  best  adapted  for  general  house- 
hold purposes.  This  set  consists  of  two  laundry  irons,  pressing  iron,  flounce 
iron.  French  polishing  iron,  and  slervc  iron,  with  two  asbestos  lined  stands,  a 
waxer  and  cleaner,  all  packed  in  a  ne.^t  white  pine  box. 

These  are  only  two  of  our  very'  comprehensive  line,  all  of  which  is  illustrated 
and  described  in  our  catalogue  which  is  yours  for  the  asking. 


/  in  )T  c~-  "  -r?  a  cold 
1 1  i  on  ffi5™3  "ANDLE 


THE  DOVER  MANUFACTURING  CO. 

Sole  Ma.kora  and  Vulmue. 

CANAL   DOVER..  OHIO. 


A  HOT 
IRON 


A  COLD 

iANDLtl 


No.  70.   Laundry  Sot 
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DURABILITY 


AN  IRON  FOR  EVERY  PURPOSE 


SIMPLICITY 


We  extend  an  urgent  invitation  to  really  live  buyers—  those  who  are  in  busi- 
ness for  profit,  not  for  glory,  recreation  or  philanthropy— to  visit  our  booth  at 
the  House  Furnishing  Goods  Show,  and  get  acquainted  with  our  representatives, 
our  goods,  and  our  profit  compelling  business  methods. 

WE  CO  OPERATE  WITH  THE  OOYER 

First:  By  furnishing  perfect  sad  irons— sad  irons  that  satisfy,  that  create 
business,  that  are  easily  displayed,  easily  advertised  and  easily  sold. 


Second  :  We  guarantee  a  reasonable  profit  to  the  dealer  by  establishing 
and  maintaining  fixed  minimum  prices,  therefore  no  dealer  handling  Asbestos 
Sad  Irons  is  in  any  danger  of  beinj;  undersold. 

Third  :  Practically  every  woman  who  reads  has  been  made  acquainted  with 
the  merits  of  our  goods,  by  the  thousands  of  dollars  we  have  spent  in  general 
advertising. 

Fourth  :  We  furnish  the  dealers  with  a  handsome  quarter  sawed  or  flemish 
oak  display  table  or  enameled  steel  display  stand,  valuable  illustrated  ideas, 
with  decorations,  signs  and  other  materials,  for  window  and  interior  display, 
liberal  quantities  of  literature  and  electrotyped  advertisements. 

Lack  of  space  prevents  our  more  than  touching  briefly  on  our  methods  of 
co-operation,  and  we  shall  be  pleased  to  go  over  the  entire  matter  in  detail  with 
buyers  who  will  visit  our  booth. 


THE  DOVER  MANUFACTURING  CO. 

Sole  Mallear*  a>n<l  P&tentaaa 

CANAL   DOVER.  OHIO. 


No.  120.  UiwAySrt. 


Digitized  by  Google 


THE  JACOB  J.  VOLLRATH  MFG.  CO. 

SHEBOYGAN,  WIS.  ™- 

Branch  Office 

New  York       WJ£L.  Chicago 

"VOLLRATH" 

ENAMELED  WARE 


IN 

STEEL  -  and  -  CAST  IRON 


White  and  White  Imperial  Hollowware 


World's  Largest  Exclusive  Sheet  Steel  and 
Cast  Iron  Enameled  Ware  Manufacturers. 


HOUSE  FURNISHING  GOODS  SHOW 


Brief  History  of  the  Show.  Program.  LUt  of  Ex- 
hibitor*,  and    Goods  Otl    Display.    The  Management 


T  WAS  ABOUT  FIVE  YEARS 
apo  that  I.  B.  Scott,  founder, 
and  until  last  fall  publisher  of  the 
House  Fl'rxisihnc.  Review,  first 

_^  r       conceived  the  idea  of  affording 

\r\  manufacturers  of  house  furnish- 
C^B^p^  iL  goods,  china,  glassware  and 
-1  kindred  lines  an  opportunity  ol 
exhibiting  their  products  in  a  trade 
exposition  once  a  year  to  buyers  and  merchants 
dealing  in  this  class  of  goods.  Many  people  pooh- 
hoohed  the  idea  when  it  was  first  broached,  say- 
ing  that  house  furnishings  were  nothing  but  "pots 
and  pans"  and  an  interesting  and  profitable  exhi- 
bition was  impossible. 

The  first  House  Furnishing  Goods  Exhibition, 
held  in  Madison  Square  Garden  in  August,  iooO, 
was  a  pleasant  surprise  to  the  trade,  for  nobody  be- 
lieved such  a  splendid  array  of  house  furnishings 
was  possible.  As  the  show  comprised  not  onlv 
>taple  lines,  but  many  s|K-cialtics  that  had  not  been 
reckoned  with,  it  was  a  wonderment  to  all. 

The  second  annual  exhibition  held  in  Madison 
Square  Garden  in  August,  1907,  was  well  supported 
l>\  the  trade,  ninny  manufacturers  who  had  failed 
t<>  exhibit  their  products  the  year  before  having 
taken  space.    It  was  the  general  opinion  of  all, 


however,  that  the  exposition  would  serve  its  pur- 
pose better  if  the  public  was  excluded,  and  the  ex- 
hibition made  a  "trade  show"  only,  attendance  being 
limited  to  exhibitors  and  buyers. 

The  third  annual  House  Furnishing  Goods  Show 
finds  itself,  therefore,  in  the  strictly  "trade-show" 
class,  and  the  management  call  attention  to  the  fact 
that  only  the  manufacturers  who  are  exhibitors,  and 
those  buyers  ami  merchants  who  desire  to  sec  the 
goods  displayed  will  be  admitted.  The  representa- 
tives of  competing  firms,  who  have  not  taken  spare, 
will  be  rigidly  excluded  from  attendance. 

The  third  annual  exhibition  is  held  in  March,  in- 
stead  of  August  as  heretofore,  because  the  mana- 
ger, Mr.  I.  B.  Scott,  found  it  the  almost  unani- 
mous opinion  of  buyers  that  the  show  would  be  of 
greater  service  to  them  if  it  was  held  in  the  spring. 
Madison  Square  Garden  could  not  be  secured,  and 
the  management  has  hired  the  Grand  Central  Pal- 
ace. New  York's  best  known  trade  show  hall,  which 
is  designed  especially  for  exhibition  purposes,  for 
the  use  of  exhibitors.  It  is  expected  by  the  man- 
agement that  the  present  exhibition  will  not  only 
surpass  all  former  shows  in  attractiveness,  but  prove 
to  be  of  greater  advantage  to  all  concerned  than 
any  that  have  gone  before. 
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HOUSE  FURNISHING  GOODS  SHOW 


SEASON  OF 


Held  at  the  Grand  Central  Palace,  Lexington  Avenue  and  43rd  Street,  New  York 
From  March  2nd  to  7th  inclusive. 


EXHIBITORS  AND  THEIR.  EXHIBITS 

The  following  list  of  Exhibitors  and  their  Exhibits  has  been  revised  and  corrected  up  to  Friday 
afternoon,  February  28th.    Not  responsible  for  omission  of  entries  after  that  date. 
ALCOHOL  UTILITIES 


Lamas:    Alcohol  Utilities  Company 
•I  ■-  Cohn  &  Company 
•Geo.  L.  Marion  Manufacturing  Co. 
S.  H.  Mildcnhcrg.  _  » 

Sad-Irons:    Alcohol  Utilities  Company 

*Geo.  L.  Marion  Manufacturing  Co. 
Stoves:    Alcohol  Utilities  Company 
*G.  Cohn  4  Company 
S.  H.  Mildenberg. 
ART  STATUARY 
•Boston  Plastic  Art  Company 

BASKETS  (DOMESTIC)  >  J 

H.  Gross      •  .  i 

BATHROOM  ACCESSORIES 
Cautslip  Bathtub  Appliance  Company 
*H.  &  H.  Manufacturing  Company 
BRIC  A  BRAC 
•Boston  Plastic  Art  Company 
CLOTHES  LIKES.  TWINES.  ETC 
•A.  L.  Tribblc  Company 

CLOCKS  I 
New  Haven  Clock  Company 
DUSTERS 
3  B.  Duster  Company 

EARTHENWARE  . 

Fulper  Pottery  Company 

ELECTRIC  LIGHTING  SPECIALTIES 

Continental  Art  Glass  ft  Brass  Company 
Union  Gas  ft  Electric  Fixture  Company 
ENAMELWARE 
Lcfflcr,  Thielc  &  Company 
FIRELESS  COOKER 
S.  H.  Mildenbertf 
FLOOR  STAINS 
New  York  Vartiish  Company 

GAS  LIGHTING  SUPPLIES  > 

Rlock  Light  Company 
Continental  Art  Glass  &  Brass  Company 
Union  Gas  ft  Electric  Fixture  Company 
GAS  STOVE  APPLIANCES 
YVillnck  Manufacturing  Company 
GALVANIZED  WARS 
•Nichthauscr  ft  Levy 
HARDWARE  SPECIALTIES 
•The  Gilchrist  Company 


INFANTS'  SPECIALTIES 

Infants  Sanitary  Crib  Company 
ICE  CREAM  FREEZERS 
"Snow  flake  Manufacturing  Company 
JAPANNED  WARES 
•Nichthauscr  &  Levy 

KEROSENE  UTILITIES 
Lamps :    *G.  Cohn  ft  Company 
Lamp  Shades:    Continental  Art  Glass  a  Brass  Co. 
Safety  Lamps  and  Heaters:  'Siillman  Safety  Lamp  Co, 
Mint  lea  C.  Gottschalk 

METALLIC  BINDING  AND  CORNERS 
Ray  Hubbell 
METALWARE 
'Nichthauscr  ft  Levy 
METALWARE  SPECIALTIES 
•Clayton  ft  Company 

Diamond  Hardware  Manufacturing  Company 
'II.  ft  II.  Manufacturing  Company 
MOPS 
•A.  L.  Tribble  Company 
I  X  L  Mop  &  Specially  Works 
NOVELTIES 
*H.  ft  H.  Manufacturing  Company 
Westmoreland  Specialty  Company 
PUBLICATIONS 
'  House  Furnishing  Review 

SAD-IRONS 
•Dover  Manufacturing  Company 
SILVERDIP 
.1  ♦Silvcrdip  Sales  Company 

SOUVENIR  GOODS 
Westmoreland  Specialty  Company 
STAIR  FASTENERS  AND  CORNERS 
Ray  Hubbell 
TABLEWARE 
Westmoreland  Specially  Company 
UNDER  GLAZE  SPECIALTIES 
Buffalo  Pottery 
VASES 
•Boston  Plastic  Art  Company 
Westmoreland  Specialty  Company 
WASHING  MACHINES 
Rochester  Rotary  Washing  Machine  Company 
WATER  COOLERS 
Fulper  Pottery  Company 


SPECIAL  NOTICE 

•pi I K  HOUSE  FURNISHING  GOODS  SHOW  is  under  ihe  sole  management  of  L  B.  Scott  twisted  by  I  B 
1    Scott.  Jr.    The  Show  will  be  open  at  q  A.  M.  from  Monday  until  Saturday,  and  will  close  at  6  I'  M 
Wednesday  and  Thursday,  when  it  will  remain  open  evenings. 

Admission  t"  the  Show  is  by  Ticket  only,  and  the  management  reserves  to  itself  the  right  of  granting  adtnia 
kinn  privileges.    In  former  years,  the  management  has  been  liberal  in  this  regard,  but  nnn-cxhibirit 
li:ive  abased  our  confidence  by  sending  their  salesmen  to  the  Show  in  defiance  of  the  rights  of  mor 
eresaivc  manufacturers,  who  paid  for  the  privilege  of  exhibiting  their  goods.    In  justice-  to  our  exhib     1     I  man 
.--gemcnt.  therefore,  announces  that  only  buyers  and  exhibiting  manufacturers  and  their  accredite 
will  be  admitted  to  llic  Show,  and  if  the  representatives  of  oilier  firms  are  seen  on  the  floor,  thej  will 
l>  be  ejected, 

\*l  SITING  BUYERS  will  find  the  Iloisr  Fiknisiiini; "'Rkvif.w  Uooth  centrally  located,  and  every 
sided  lor  their  licnetit.    All  are  cordially  invited  to  share  in  its  hospitality,  make  ap|iointnieiil-  to  no  et  frien 
■lure,  aid  make  it  their  headquarters  at  the  Show 


|'i  MJ^IIssat'  N'or»  •    The  atleniion  of  buyers  i<  railed  Id  llw  awKiuTKemenH  of  these  firms  elsewhere  in 
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SWIFT  SELLING 
(SPECIALTIES 


New  Home  of  "Elite"  Enamel  ware 

The  following  short  history  of  the  concern  which  han 
dies  and  markets  the  leading  enamrlwarc,  Rothschild,  Mcy 
crs  Company,  will  interest  many  dealers  in  the  trade,  as 


will  also  the  rut  of  their  new  building  which  serves  to 
illustrate   this   article.    Rothschild.    Meyers  &  Compan* 
started  business  in  1900.  occupying   about    six  hundred 
square  fe.'t  at  5«f<  Broadway    Their  business  hail  increas 
ed  to  such  an  extent  the  following  year  that  they  were 


obliged  to  move  to  a  Broadway  corner.  395  Broadway, 
where  they  occupied  seven  thousand  square  feet.    This  en 
larged  space  only  served  their  purpose  for  two  years,  how- 
ever, and  another  move  had  to  be  made  in  too;).  This 
time  to  521  Broadway,  comer  of  Spring  Street,  where  their 
floor  space  was  twelve  thousand  square  feet. 

They  have  now  taken  a  long  lease  in  the  magnificent 
new  huildint?  at  Spring  Street,  two  hundred  feet  east  of 
•Broadway,  where  they  occupy  twenty  thousand  square  feel 
kick  of  their  old  quarters. 

Their  business  is  in  such  excellent  conditions  that  Broad 
way  corners  arc  no  longer  required  Everybody  knows 
"Elite"  Ennmelware,  and  everybody  looks  for  it  and  knows 
where  to  find  it.  VV'c  congratulate  the  "Elite"  people  on 
their  last  move,  and  wis.h  them  the  success  which  they  So 
well  des-rve.  The  trade  values  them  for  their  fair  deal 
ing  and  for  the  superior  quality  of  "Elite"  enamelware. 

The  Vandy- Handy  Clothea-PIn  Bar 

The  Vandy-I  landy  Clot  he  s  Pin  Bag  we  illustrate  in  this 
column  is  undoubtedly  the  best  and  most  useful  clothes- 
pin bag  thai  has  ever  been  invented  Soiled  clothes  pins 
..111  ruin  an  entire  wash,  and  the  disposal  of  them  while 
I  arming  out  clothes  has  always  been  a  problem    The  Van 


1/ 


d>  Handy  Clothes  Pin  Bag  save*  all  the  troubles  house 
wives  have  ever  had  with  rli>lhc«  pins,  ami  every  house- 
wife who  sees  one  is  so  delighted  with  its  merits  that  she 
l.nys  it  on  the  spot. 

The  mod  successful  method  of  selling  the  Vandy-Han 
dy  Clothes- Pin  Bag.  and  trying  out  its  merits,  is  for  deal 
ers  to  demonstrate  them  in  their  store,  and  make  them  a 
feature  of  their  advertising.  The  consequence  has  always 
btcn  in  such  cases  that  the  clothes-pin  bags  have  sold 
like  the  proverbial  "hot  cakes"  and  a  steady  demand  cre- 
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au-d  for  this  excellent  article. 

As  will  be  seen-  from  the  cut.  the  bag  may  be  hung  on 
th<i  clothes  Tine  or  by  the  Mile  of  the  window,  and  clothes 
pins  arc  j>ul  in  through  the  win  mouth  at  the  top  or  tak 
en  out  of  the  opening  at  the  side  of  the  bag,  which  always 
laces  the  housewife  while  she  is  n-itig  it,  and  cither  opera 
urn  requires  very  little  effort. 

The  Vandy  Handy  Clothes  fin  Hag  is  made  to  sell  at 
25  cents  inch,  and  not  to  cents  as  announced  last  month, 
owing  to  an  unfortunate  typographical  error,  and  is  worth 
more  than  the  small  sum  which  it  sells  for.  This  article 
offers  |«od  profits  to  dealers,  and  we  feel  no  hesitancy  in 
recommending  that  every  reader  of  The  Review,  who  is 
not  already  familiar  with  this  article,  should  write  at  once 
to  the  Vandy- Handy  Manufacturing  Company,  Newark. 
.V  J.,  for  full  details  in  regard  to  their  proposition 


C.  W.  Packer-i 


Ice 


The  "Old  Reliable  Standard"  maintains  its  popularity  a* 
the  leading  first-class  freezer.    Its  introduction  many  year 
ago  created  a  revolution  in  the  manufacture  of  freezers. I 
popularizing  their  use  where  heretofore  ice  cream  was  a 
luxury  only  enjoyed  to  a  limited  extent.    The  simplicity 
of  construction  and  adaptability  to  the  purpose  required 
a:  once  won  for  it  a  prominent  and  permanent  place  in  pub 
lie  favor.    The  "Standard"  has  had  many  imitators  but 
Expense  is  not  spared  in  the  manufacture;  mini 
irovetnents  have  been  introduced,  and  strength, 
durability,  neatness  and  efficiency  are  prominent  points, 
also  the  perfection  of  the  mechanical  arrangements  guar 
antee  the  freezing  of  cream,  fruits,  water  ices,  etc.,  in  the 
shortest  tmie  and  most  satisfactory  manner. 


of  a  freezer  is  in  the  bcat- 
M  agitation  produced  by  it 
quality  and  quantity  of  the 

"Packer"  freezers  is  con 


The  ice  cream  making  pow 
er  or  dasher  and  the  amount 
within  the  can  determines  the 
ice  cream,  The  beater  of  th 
struct  ed  with  vibratory  scraping  liar,  deflectors,  cutters  and 
lifters  of  5  form  peculiarly  our  own  and  unlike  those  used 
m  other  makes  of  freezers. 

Our  patented  automatic  double-acting  vibratory  scraper 
adjusts  itself  closely  to  the  inner  surface  of  the  can  (where 
the  freezing  commences!,  removing  the  frozen  cream  as 
rapidly  as  formed,  whilst  the  deflectors,  lifters  and  cutter; 
force  the  unfrozen  portions  to  the  sides  of  the  can,  causing 
"continuous  action"  upon  the  cream,  by  which  the  maxi- 
mum amount  of  agitation  is  secured  and  the  cream  is  thor- 
orghly  beaten,  insuring  rapid  and  uniform  freezing  ami 
producing  the  smoothness  and  richness  requisite  in  gn<.,| 


ice  cream,  also  the  largest  amount  it  is  possible  to  mak  • 
from  the  quantity  of  cream  used 

The  cans  arc  made  of  the  best  quality  extra  weight 
tinned  st;rl  plate     Tubs  of  selected  seasoned  white  cedar, 
free  from  defects.    Inside  castings  tinned,  outside  cast 
irgs  galvanized     Malleable  iron  fittings  used  on  tub. 

The  detachable  hinged  cro*»bar.  containing  the  gear 
v  heels,  may  he  removed  or  turned  over  by  unfastening  i 
s-nglc  hook  or  bolt  on  the  front 

The  "Standard"  frcc/cr  is  made  in  sizes  suitable  for 
family  use;  is  very  easy  to  operate,  and  will  produce  ice 
cream,  etc.,  equal  to  that  prepared  by  the  most,  experienc 
cd  confectioner. 

Manufactured  by  Chas  W,  Packer,  at  409  Commerce 
Street,  Philadelphia. 


Trojan  SI 

The  merchant  of  to  day.  who  docs  not  handle  adjustable 
window  sliade  hangers  and  other  meritorious  accessories 
to  an  upholstery  department,  cannot  make  claim  to  pro- 
gressiveness.  and  is  overlooking  a  source  of  revenue.  Un- 
doubtedly the  most  conspicuous  among  adjustable  shade 
hungers  5  the  "Whitmnre."  This  hanger  is  hung  by  means 
of  two  small  hooks,  and  it  reduces  the  inconvenience  of 


WHITMORE  ADJUSTABLE 


SHADE.  HANGER 

P»TCNTtO 


SHADE  HANGING  MADE  EASY  WITH  THIS 
}\MalR-  EXACT  MFASlRtMENT  OF  WIN- 
DOW ONNECHSJAKY-  SHADTS  MING  ON 

i  vYrrhwr  cutting 


shade-hanging  to  a  minimum.  It  is  only  necessary  to 
drive  the  hooks  in  the  casing,  without  heed  to  the  exact 
spot,  and  insert  Ihe  hanger  willi  shade  attached  Every- 
one who  has  ever  hung  a  window  shade  with  the  common 
brackets  has  experienced  the  annoyance  attendant  upon 
getting  the  brackets  in  just  the  right  spot,  while  trying 
to  hold  Ihe  shade,  hammer,  screws  and  brackets  at  the 
same  time.  This  trouble  is  all  eliminated  when  the  Whit 
more  Hanger  is  used,  and  the  job  is  done  quickly  and 
property. 

The  adjustable  feature  nf  the  hanger  makes  it  possible 
for  the  user  to  preserve  the  width  of  his  shades  when  they 
are  a  little  wider  than  the  windows,  and  it  enables  the 
dealer  to  make  «ales  of  shades  which  he  would  otherwise 
lose  when  the  customer  does  not  know  the  exact  width  of 
his  windows  The  hangers  are  adjusted  to  Ihe  shades  he- 
fore  leaving  the  store  and  any  novice  can  hang  1 
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To  rcmovt  the  shade  when  cleaning  window*  it  is  sim- 
|-ly  lifted  nut  of  the  hooks  and  replaced  when  desired, 
which  is  an  item  of  great  con\cniencc  in  house-cleaning 
time. 

Ventilation  can  be  had  over  top  of  shade  by  using  two 
>ets  of  hooks. 

We  have  seen  a  circular  issued  by  the  manufacturers, 
showing  photographs  of  six  car-load  shipments  of  this  lit- 
tle article,  representing  1,000  gross  or  $12,000  to  the  job- 
ber. Such  a  demand  would  seem  to  make  the  hanger 
worthy  of  a  trial  order  from  any  merchant.  It  retails  for 
only  10  cent-  and  the  merchant's  profit  is  liberal.  This 
hunger  is  carried  in  stock  by  nearly  all  leading  jobbers 
and  is  made  by  The  Trojan  Manufacturing  Compan), 
South  Bend,  Ind. 

Brass  Cuspidors 

We  illustrate  in  the  column  a  line  of  brass  cuspidors 
made  by  the  Rostand  Manufacturing  Company,  Mil  lord. 
Conn.,  which  should  be  a  feature  of  every  well-conducted 
department  devoted  to  brass  goods.  As  will  be  seen,  the 
cuspidors  arc  made  in  a  variety  of  styles  and  shapes,  each 


01  them  handsome,  and  all  of  them  easy  cleanablc  and 
thoroughlv  sanitary  in  every  particular. 

The  cuspidors  are  not  only  made  of  brass,  but  also  of 
(icrnian  silver,  nickel  and  hre  nzc. 

The  Rrwfrl  Manufacturing  Company  is  noted  *ie  coun- 
try over  for  it*  fire  place  fixtures,  including  andirons  of 
bias*  and  other  metals,  fenders,  fire  sets  together  with  can 
die-sticks,  door  knockers,  and  other  art  metalware  that  ap- 
peal especially  to  people  of  discriminating  taste. 

We  recommend  that  dealers  drop  a  line  to  the  Rostand 


Manufacturing  Company  for  catalogues  and  quotations  on 
their  lines,  all  of  which  will  be  found  particularly  attrac- 
t  ve. 

"Newskeem"  Bnamel  Cooking  Kettles 

The  Xcw  Knglaud  Knaineling  Company,  736  Broadway, 
New  York  City,  not  long  ago  placed  upon  the  market  what 
was  known  as  the  "Puritan"  Kettle,  a  labor-saving  cooking 
utensil,  having  a  pattnted  device  that  hold*  the  cover  on 
while  the  water  is  poured  off  without  losing  a  bit  of  the 
contents.  This  kettle  is  especially  adapted  for  cooking 
vegetables  of  all  kinds  ihat  require  straining.  It  positive- 
Is  prevents  scalding  of  hands  and  face.  The  kettle  can  be 
emptied  with  perfect  east  ami  safety,  as  the  cover  when 
slightly  pressed  by  mains  of  the  back  attachment  remains 
firm,  and  the  liquid  rontons  is  emptied  through  a  spout 
and  also  strained  at  the  same  time. 

The  "Puritan"  Kettle  was  recently  placed  on  sale  by  Mr. 

H.  M.  Hollander,  the  well-known  buyer  lor  the  Henry  Sie 
gel  Company,  of  Boston,  and  he  advertised  it  as  the  "New- 
skeem"  Knamel  Cooking  Kettles.  The  sale  was  such  a  sue 
cess,  and  the  name  devised  by  Mr.  Hollander  so  captured 
the  fancy  of  the  manufacturers,  that  they  have  adopted  it 
tor  this  kettle  and  copyrighted  it. 

The  "Newskeem"  Cooking  Kettle  is  one  of  an  immense 
variety  of  high  grade  articles  manufactured  by  the  New 
Kngland  Uiiamcling  Company,  ami  dealers  should  write  to 
Mr.  Ginsberg,  the  well-known  New  York  sales  agent,  for 
full  information  and  prices  of  this  excellent  line  of  goods. 

"Veritas"  Aluminum  (Tat ware 

We  desire  to  call  attention  this  month  to  the  "Veritas' 
Aluminum  Flatware  advertisvd  by  G    M    Thurnancr  & 

I.  ro,  who  have  recently  moved  to  new  and  target  quarters 
at  8.t  85  Worth  Street,  near  Broadway,  New  Y'  rk 

"Veritas"  Aluminum  Ratware  include  spoons,  knives 
and  forks,  ladles,  etc.,  and  arc  made  fr<  m  the  only  alio, 
which  has  been  successfully  used  for  the  manufacture  ol 
Aluminum  Table  Ware.  'I  he  weight  of  articles  made  of 
Veritas  Aluminum  is  very  light,  while  the  articles  them 
selves  are  very  hard  and  strong.  They  are  absolutely  11011 
poisonous,  and  resist  all  acids  present  in  fruits,  vegetables, 
salts,  spi"es  ami  otln  r  fool  •  tuffs  Articles  of  "Veritas" 
Aluminum  remain  always  bright,  provided  they  are  never 
cleaned  with  soda  The  best  means  for  cleaning  are 
soap  and  water,  and  their  high  polish  is  best  retained  by 
the  application  of  .rifin.irv  white  chalk  with  alcohol.  The 
formation  of  verdigris,  rust  and  other  harmful  chemical 
combinations  is  entirely  excluded  in  "Veritas"  Aluminum 
\i  are.  and  they  are,  therefore,  particularly  recommended 
for  use  in  hospitals,  for  tin  equipment  of  army  and  navy, 
for  the  tourist  and  huntsmen,  fishermen,  or  other  sports- 
men where  weighty  equipment  is  objectionable. 

The  prices  of  the  "Veritas"  Aluminum  Wares  are  very 
low.  so  that  a  large  sale  in  all  clause*  of  trade  for  house- 
hold and  general  use  is  readily  possible. 

G.  M.  Thuniaucr  4  Bro.  extend  a  cordial  invitation  to 
buyers  visiting  Nevs  York  during  March  to  call  at  their 
l-tadquarters  and  look  over  the  splendid  line  of  house 
fi  rnishing  goods  shown 

They  .-.re  leading  importers,  and  such  a  visit  will  well 
repay  buyers,  and  many  good  things  will  be  missed  if  this 
invitation  is  neglected. 
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The  Alcohol  (jas  Hat  Iron 

We  illitMratc  on  this  page  a  self-heating  alcohol-gas  flat 
iron  manufactured  by  George  L  Marion  Manufacturing 
Company,  lay  Front  Street,  New  York  City.  As  will  he 
seen  by  the  illustrations,  the  flat  iron  is  one  of  the  be*l 
and  most  economical  offered  for  sale  in  the  United  Staus. 
and  it  has  many  striking  advantages. 

It  is  absolutely  safe  and  clean,  the  heal  if  uniformly  dis- 
liibuted  over  the  entire  hotHim  surface  It  is  ready  for 
use  in  from  three  to  four  minutes  after  the  alcohol-gas  in 
ignited. 

No  wire  or  rubber  tube  attached  to  some  fixture  on  tin 
wall  arc  required,  such  as  arc  necessary  in  using  electrici- 
ty or  the  ordinary  hand  iron.  It  may  be  carried  from 
room  to  room,  as  each  iron  generates  its  own  gas,  It  can, 
therefore,  be  used  in  country  district*  where  it  is  impos- 
sible to  procure  gas  or  electricity,  or  where  a  fire  cannot 
be  obtained.  The  housewife  can  do  her  ironing  during  the 
hot  weatiier  out  of  doors  under  the  shade  of  the  trees, 
» hile  the  cost  of  operation  is  far  less  than  the  cost  of  coal 
aral  wood  necessary-  to  heat  the  old-fashioned  flat  iron, 
because  practically  all  the  heal  generated  in  the  alcohol 
gas  flat  iron  is  utilized,  while  only  a  small  percentage  oi 
tht  heat  from  the  stove  can  be  used. 

Ladies  who  desire  to  press  the  creases  out  of  ribbons 
expensive  lace,  shirt  waists,  etc,  in  their  room*  in  hotels, 
or  boarding  houses,  or  when  traveling,  will  find  this  flat 
iron  a  great  convenience.  Dressmakers  using  the  alcohol 
gas  flat  ron,  when  employed  at  the  homes  of  families,  and 
who  work  in  the  upper  part  of  the  house,  can  save  the 
l;bor  and  time  necessary  to  descend  to  the  kitchen  to  heat 
the  old-fashioned  irons.  The  hand  is  protected  from  the 
hrat  by  an  insulated  plate,  a*  shown  in  the  illustration, 


thus  keeping  the  hand  perfectly  cool  during  the  continuous 
use  of  the  iron. 

According  to  reports  made  by  Charles  Barnard,  in  charge 
ni  the  housekeeping  experiment  station  at  Darien,  Conn., 
the  cost  of  operating  the  iron  continuously  in  regular  laun- 
dry work  was  found  1o  be  about  three-fourths  of  one  cent 
an  hour  with  alcohol  at  fifty  cents  a  gallon;  calling  a  day's 
work  in  the  laundry'  eight  hours,  the  cost  for  fuel  for  one 
iron  would  be  ten  cents.  As  the  same  iron  can  be  used 
continuously,  the  Alcohol-Gas  Mat  Iron  prevents  all  waste 
of  time  and  traveling  needed  when  the  ordinary  flat  irons 
are  used,  as  two  irons  must  be  used  alternately,  in  the  lat 
ter  case,  one  Ix'ing  heated  while  the  other  is  in  use.  The 
self  heating  iron,  therefore,  saves  loss  of  time  and  labor, 
footsteps,  and  its  superior  case  of  management,  its  fine  fin 
i>h  giving  an  easy  rapid  motion,  and  its  uniform  heat 
would  also  make  an  estimated  saving  of  twenty  per  cent 
in  the  ti.ne  of  doing  a  given  amount  of  laundry  work. 


-64- 


THE  HOUSE  FURNISHING  REVIEW' 


I  Ins  19  MM  of  ihr  best  utilities  manufactured  by  AMI 
can  makers  Co  employ  drnalurt-il  alcohol,  and  dialer-, 
■tumid  write  to  the  G.  L.  Marion  Manufacturing  Company, 
M  above,  (or  full  pat  tictilars  in  regard  10  the  Alcohol-Gas 
Mat  Iron*  made  by  this  concern.  The  descriptive  matter 
furnished  will  be  funnel  extremely  interesting,  and  pric<  - 
quoted  are  equally  attractive. 

White  Frost  Refrigerator* 

The  attention  Of  the  trade  is  called  to  the  White  Frost 
Refrigerators  advertised  in  another  section  of this  isst,c  and. 
as  will  be  seen,  they  are  of  metal,  are  round,  and  .ire  pcr- 
lictly  sanitary,  very  economical  in  the  consumption  of  ice 
and  will  rind  favor  with  those  who  desire  refrigeration  at 
the  least  possible  cost. 

The  White  l;rost  Reirigerators  are  made  entirely-  of  gal- 
vanised sheet  steel  with  solid  brass  trimmings  They  are 
d  ated  inside  and  out,  excepting  the  ice  chamber,  with 
white  enamel,  and  because  they  are  cylindrical  in  shape 
have  no  nasty  corners  to  dig  out.  Because  the  White 
Frost  has  revolving  shelve*,  it  i*  the  handiest  rcfrgcratni 
made  The  shelves  are  ibo  adjustable  and  can  he  raised 
or  lowerul  instantly.  The  refrigerator  can  be  easily  clean 
ed  because  the  shelves  can  lie  taken  out  entirely  and  a 
hose  turned  in. 

The  White  Frost  Reirigeraters  have  another  advantng. 
ip  that  they  are  very  handsome,  which  makes  them  so  at- 
tractive thai  they  sell  with  little  ditTieulty.  Because  they 
are  made  of  galvanized  sheet  and  heavily  enameled  thev 


e.  1 1 not  m  t  out  and  they  cannot  wear  out.  This  represents 
a  good  inv estiiieul  to  the  house-wife,  and  gives  this  re- 
frigerator another  strong  talking  point. 

Dealers  should  write  to  the  Metal  Stamping  Company, 
Jackson.  Mich.,  tor  further  information. 

The  Standard  Sewing  Machine 

The  Standard  Rotary  Shuttle  Sewing  MlcWaHI  are  well 
known  in  the  New  F.ngland  States,  where  they  arc  being 
handled  by  such  firms  as  the  Dcnholm  &  McKay  Company. 
Worcester.  Mass.;  Bro.vn -Thomson  &-  Company,  Hartford, 
Conn  .  the  Shepard-N'orwell  Company  and  R.  II.  White 
Company,  of  Boston,  Mass  ;  the  Shepard  Company 
Providence,  R  I.;  Aliny.  Biglow  &  Washburn,  Salem. 
Mass  ;  Forbes  &  Wallace.  Springfield,  Mass  ,  and  the 
Fdward  Malley  Company,  New  Haven,  Conn.  They  are 
al<o  handled  by  John  Wanamaker,  of  New  York  and 
Philadelphia;  II  A  Mcldrum  Company,  Buffalo;  Sibley, 
Lindsay  &  Curr  Company,  Rotchesler.  N.  Y. ;  T.  Eaton 
G-mpan.,  Toronto  and  Winnipeg.  Cana;  and  the  Phillips, 
Huttoroff  Mfg.  Company,  Nashville,  Tenn. 

The  profit  on  one  Standard  Rotary  is  equal  to  the 
profit  on  three  or  four  chc  ip  machines,  and  it  is  far  more 
cLsy  to  sell  one  high  grade  machine  than  two  cheap  ma- 
chines The  investment  for  stock  in  the  Standard  Rotary 
is  about  one-half  of  what  it  would  be  on  four  cheap  ma- 
chines, the  numlM-r  necessary  to  sell  to  make  the  snrm 
profit  as  on  one  Standard  Rotary. 

There  are  other  ails  outages  in  selling  this  machine  which 
results  in  additional  profits,  and  that  is  the  fact  that  a 
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purchaser  of  a  high  grade  machine  will  Ik  highly  pleased 
and  look  to  the  concern  who  sells  the  machine  for  alt 
sewing  requirement:-,  and  when  the  machine  is  sold  on 
lease,  the  frequent  weekly  or  monthly  payment-  brings 
them  to  the  seller's  store,  which  undoubtedly  results  in  a 
considerable  increase  in  the  customer's  purchases  in  other 
lines. 

The  Standard  Rotary  Shuttle  Sewing  Machine  is 
advertised  in  the  largest  and  best  women's  magazines  in 
the  country .  the  Ladies'  Home  Journal,  Delineator, 
Woman's  Home  Companion,  Ladies'  Home  Journal  Style 
Book,  and  the  Housekeeper.  These  mediums  reach  three 
million  subscribers  monthly,  or  ten  to  fifteen  million 
readers,  who  are  continually  lieing  educated  to  the  Stand 
ard  Rotary  quality,  which  will  eventually  result  in  th-.' 
Standard  Rotary  becoming  the  most  popular  and  easiest 
selling  machine  in  the  world. 

The  Agency  for  this  machine  is  already  considered  a 
very  valuable  asset  by  the  large  Eastern  concerns  who  are 
so  fortunate  as  to  have  the  exclusive  sale  of  the  machine 
hi  their  cities.  A  golden  opportunity  awaits  many  in  the 
Urge  cities  of  the  Southern  and  Western  States,  who 
are  equipped  to  sell  high  grade  sewing  machines  at  qualit> 
prices. 

The  Standard  Sewing  Machine  of  Cleveland,  Ohio, 
offers  exclusive  agency  to  reliable,  pushing  concerns,  and 
cc-operatc  with  their  agents  in  establishing  and  operating 
sewing  machine  departments  according  to  improved  methods 
as  well  as  in  advertising  them.  The  profits  derived  from 
handling  this  machine  will  be  very  large  and  valuable  ami 
will  be  easily  obtained  by  all  Standard  representatives. 

Dealer  should  write  to  the  concern  as  above  for  further 
information  in  regard  to  this  sewing  machine. 

Knapp'a  Hardware  Specialties 

We  call  particular  attention  to  Billiards  Carpet  Stretch 
er,  made  by  George  S.  Knapp,  Bridgeport,  Conn.,  which  is 
the  most  complete  and  practical  article  made  for  stretch 
irg  carpets. 


A  very  interesting  advertisement  will  be  found  among 
the  succeeding  pages  which  illustrates  how  this  earpe! 
stretcher  works.  It  will  be  seen  that  the  instrument  is 
simple,  strong  and  effective,  and  is  as  useful  to  the  pro- 


visional carpel  layer  as  it  is  to  the  average  household. 

Another  excellent  article  made  by  Knapp  is  his  Gravity 
Broom  Holder  illustrated  in  this  column.  The  Broom 
Holder  «s  one  of  those  useful  articles  every  housewife 
wants  as  soon  as  -.he  s»cs  it,  and  both  these  articles  are 
tiadc  winners  of  such  a  character  that  the  house  furnish- 
ing department  is  Incomplete  without  them. 

They  are  excellent  article-  to  use  for  demonstration,  and 
t"  draw  trade  to  the  store,  and  we  recommend  that  dealers 
write  to  Knapp  for  full  particulars  concerning  his  proposi- 
tion.   Pried  will  be  found  to  br  right,  and  terms  to  deal 
m  are  especially  attractive. 

I  ribble's  Display  at  the  Show 

A.  L.  Trtbblc,  of  Hoston,  Ma-- .  are  planning  to  have  one 
of  the  most  striking  and  interesting  displays  of  clothes 
lines,  mops,  and  twine,  making  altogether  the  largest  as- 
sortment of  this  class  of  goods  ever  placed  on  exhibition 
in  connection  with  their  exhibit,  they  will  put  up  machin- 
ery making  clotln  s  lines  on  the  spot,  show  ing  to  buyers  the 
methods  of  manufacturing  Hldl  goods. 

This  exhibit  will  be  one  that  every  buyer  who  is  in  New 
York  should  look  For,  and  those  who  are  not  able  to  visit 
the  show  should  write  for  full  particulars  regarding  the 
excellent  line  of  goods  manufactured  by  this  company. 

The  Boss  Washer 

The  accompanying  illustration  represents  the  "Boss" 
washer,  made  by  the  Buss  Washing  Machine  Company  of 
(  iiKinn.ii  i,  Ohio.  Its  design  originated  with  them  and  it 
i-  COMSt meted  so  as  to  do  the  washing  by  a  principle  pat 
tented  from  the  old-fashioned  washboard  (which  has  been 
tin  mode  of  washing  since  the  early  ages)  and  has  been 
acknowledged  to  be  the  easiest  and  most  satisfactory  meth- 
od of  cleansing  clothes  quickly  and  with  no  injury'  to  the 
garments. 

This  method,  however,  permits  the  operator  to  cleanse 
but  one  garment  .it  a  time,  while  with  the  "Boss"  washer, 
.1  quantity  of  them  can  be  washed  at  one  time  and  quicker 
than  by  hand,  There  are  a  great  many  washing  machines 
on  the  market,  of  various  designs,  but  which  arc  not  built 
on  the  rubbing  and  squeezing  method  of  cleansing  the 
clothes,  snd  arc  washing  machines  in  name  only. 

The  principle  and  general  construction  of  the  "Boss" 
washer  is,  that  by  turning  the  hand  wheel,  the  two  rub- 
boards  on  the  inner  side  of  the  machine  will  oscillate  in 
opposite  directions,  the  clothes  being  between  them,  and 
by  their  action  gently  rub  and  force  the  water  through  ev- 
ery fibre,  removing  the  dirt  as  cannot  be  done  with  any 
Other  device.  The  upper  rub-board  adju-ts  itself  within 
clcngated  bearings,  so  that  one  garment  can  be  washed  a 
quickly  and  easily  as  a  quantity. 

The  "Boss"  washer  is  the  only  machine  that  has  an  ex 
tra  chamber  below  the  two  vibrating  rubbers,  and  in  which 
chamber  all  dirt  and  lint,  as  it  separates  from  the  cloth- 
ing, will  settle,  with  the  result  that  all  garments  when 
washed  >n  a  "Boss"  washer  are  left  in  an  absolutely  sani- 
tary condition. 

This  is  a  very  essential  feature  in  washing  and  cleansing 
ciothes  and  is  a  point  which  the  manufacturers  of  the 
"Boss"  considered  indispensable  in  the  Construction  of  their 
machine.  The  machine  is  built  of  Louisiana  cypress 
throughout,  which  is  the  most  substantial  lumber  used  in 
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washing  machines,  and  as  it  docs  not  absorb  the  water  like 
clher  worlds  it  consequently  leaves  the  machine  at  all  limc> 
in  a  sanitary  erudition. 


The  machine  is  very  simple  in  construction  and  operates 
with  perfect  ease.  It  is  built  in  various  sizes  of  variant 
capacities,  the  machine  for  ordinary  family  use  being  *uf- 
ficicnlly  large  to  wash  ten  shirts  al  a  time  or  other  gar- 
ments of  like  quantity.  The  machine  can  also  be  operated 
I :  hand  i  r  power 

The  general  construction,  including  dcsiKn,  levers  and 
connections,  arc  patented  and  so  constructed  a*  to  avoid 
the  inconvenienre  that  the  dealer  or  purchaser  i«  usually  pui 
to  in  assembling  machines  for  use,  and  it  is  this  point  the 
dealer  should  be  very  much  interested  in, 

Patent  Sad  Irons 

We  illustrate  in  thi*  column  lwt>  of  seven  kinds  of  sad 
iron  sets  made  by  the  P.itcnt  Sad  Iron  Manufacturing  Com 
psny.  1444  Mulberry  Street.  Reading.  Pa.  the  two  'its  II 
li'strated  l><  ing  typical  of  all  Patent  Sad  Irons  are  mad-.- 
with  a  core  having  a  broad  base  which  gives  a  wide,  smooth 
and  highly  polished  ironing  surface,  while  each  iron  has 
a  new  patented  luck  nirarhnicnt  which  is  easily  adjusted. 


HOUSEHOLD  SET  B 

and  always  holds  fast  and  tight  and  never  works  loose, 
never  rattVs  while  in  use  and  holds  the  core  firm  in  place. 
The  patent  lock  attachment  is  the  most  easily  operated  on 
the  market,  and  is  opened  or  closed  by  a  simple  movement 
of  the  '.numb,  and  has  a  vice-like  grip  that  permits  no 
loosening  or  vibration  while  in  us*. 

Patent  Sad  Irons  are  so  well  known  to  the  trade  as  to 
need  little  further  description,  and  house  furnishing  dealers 
looking  for  a  line  nf  «ad  irons  that  will  give  perfect  satis- 


SAD  IROSSTAKD 

scoscn  moor 
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LAUNDRY  SET  A  A 

fr.ctinn  to  customers  and  help  to  build  up  trade  should 
write  to  the  Patent  Sad  Iron  Manufacturing  Company.  a» 
above,  for  terms  and  descriptive  matter. 

Keep  Out  the  Files 

"The  Indiana  State  Board  of  Health,  in  their  quarterly 
PuWcUn,  write  that  it  seems  opportune  to  call  attention 
to  the  danger  erf  flies  as  germ  carriers  Flies  arc  more 
easily  kept  out  of  a  house  hy  proper  effort  than  gotten  out 
after  they  are  in. 

"It  has  been  repeatedly  demonstrated  that  the  bacillus 
of  consumption  may  he  found  in  the  bodies  and  in  the 
droppings  of  flies  occupying  a  room  in  which  there  is  a 
person  sick  with  consumption. 

"Dr   Coppen  jone-.  of  Switzerland,  a  few  years  since, 
by  careful  methods,  demonstrated  thai  flics  not  only  car 
ried  the  infection  of  this  disrase  in  their  bodies,  hut  on 
their  feet  as  well 

"It  w.:s  found  in  these  experiments  that  if  flies  were 
permitted  to  light  upon  infected  sputum,  and  after  dying 
around  light  upon  and  walk  across  the  surface  of  sterilized 
potatoes,  there  appeared  soon  after  colonies  of  the  germ 
present  in  the  sputum. 

"As  flirs  are  industrious  scavengers,  and  they  are  readily 
attracted  by  filth,  which  they  devour  greedily,  it  will  readily 
he  seen  that  decency  as  well  as  safety  admonish  that  they 
hi  kept  out  of  the  house  and  off  all  food.  On  account  of 
this  fact  screen  doors  and  adjustable  window  screens  have 
become  a  necessity  and  are  no  longer  considered  a  luxury  " 

In  view  of  the  information  quoted  above,  it  is  important 
that  house  furnishing  dealers  take  pains  to  supply  thi« 
department  or  store  with  window  screens,  door  screen-, 
etc.,  that  will  keep  the  house  free  from  flies  and  other  in- 
sects, and  we  are  able  to  say  that  the  goods  manufactured 
In  the  Continental  Company,  Detroit.  Mich.,  will  stand 
close  inspection.  Their  goods  are  well  made,  handy  to 
use,  constructed  of  the  best  materials,  and  prices  and 
tirms  are  particularly  attractive  to  dealers 

The  Continental  Company's  dralings  are  enlireiv  with 
jobbers,  hut  they  make  a  specialty  of  shipping  screen  doors 
MM)  window  screens  in  collective  di»tributiin  cars.  Mer 
chants  can  take  advantage  of  these  cars  which  will  net 
them  a  considerable  sating  in  freight.  Their  orders  can 
he  placed  through  any  of  the  hardware  jobbers,  and  the 
poods  shipped  in  these  distribution  cars.  As  these  dis- 
tribution cars  will  be  shipped  soon  after  March  1st,  and 
the  price  of  wire  cloth  advanced  recently,  it  is  necessary 
that  the  specifications  shauld  be  in  the  hands  of  the  factory 
at  the  earliest  possible  date  to  insure  prompt  delivery  of 
the  good*  at  present  prices  when  wanted. 
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Do  you  want  Ibc  Refrigerator  trade  of  your  town  ?    If  you  do,  then  you  must  sell  the 

White  Frost  Refrigerator 

because-  rt  is  the  one.  and  only  dm  Refrigerator  that  t*  strictly  sanitary 
in  every  rear  act-    Ixnk  at  it,  and  note. 

It  is  a  beautiful  pfarreof  furniture.  sp«»tw*s»  ouUide  ami  iryuVIe  as  tht* 
pur*,  driven  "now.  or  finished  in  a  rich  golden  oak. 

It  U  a  metallic  ref hirerator.  cylindrical  in  form,  mode  •  f  galvaniird 
•Jtes-t  steel,  and  provided  with  ll»  Inch  air  spare  between  walla;  thor- 
oughly in  »u  land  with  Maltha  ami  AsbeMo*.  the  combination  of  which  ia 
rarognired  as  the  teat  material  for  insulation  that  hoa  boon  discovered  — 
certainly  the  miatt  aa  pensive,   Solid  broaa  trimmings. 

It  rannoc  shrink,  swell.  wari>  »r  decay.  There  in  not  one  bit  <if  wwsj 
aa  lame  an  a  toothpick  connected  with  it  in  any  manner. 

It  In  ciMtvd  Kith  enamel  inside  and  out  (excepting  the  ice  chamber.) 
and  this  enamel  in  thoroughly  bakad  an. 

It  is  the  handiest  Refrigerator  made.  Has  revolving  shelve*;  no 
reochlnir  over  a  pitcher  <-f  milk  or  jabbing  a  stseve  into  a  dish  of  butter. 
J"*)  turn  the  shelf  and  everything  i*  in  front  of  you.  The  shelve*  are 
made  adjustable,  can  Ito  ralFod.  Imond  or  removed,  ami  replaced  In  a 
minute.  Shelve*  are  made  of  wire  and  beautifully  tinned.  Light  and 
Htrontr.  with  no  surface  to  catch  the  drippings  from  an  accidentally  up»*t 
dish,  but  are  always  clean. 

It  Is  guaranteed  to  maintain  a*  1<>w  a  temperature  and  na  dry  an 
atmosphere  in  the  provision  chamber  as  any  refrigerator  mode,  and  owlna 
to  scientific  circulatMt,  oa  well  aa  thorough  insulation.  H  is  a  great  saver 
of  ice,  therefore  the  most  economical  Refrigerator. 

Is  handsome  enough  in  appearance  to  odkim'any  room  in  tbe  houaa. 
And*it  is  evertajtirg  In  icrvke. 

Pells  on  right,  ard  even*  one  rold  bringw  another  customer.  It  b»  the 
one  Hcfrtar  rati*'  thai  a,  t  rata  at  once  to  the  desire*  of  the  buyer.  It  ia 
manor*  Mr  in  price,  and  fa*,  therefore,  the  Refrigerator  all  the  people  want. 

Send  tutay'for  our  literature  ard  prices  -  you  cannot  get  close  to  a 
a-nod  thing  any  too  soon. 


1 


"Dtai  Br*.  I  w»nt  irou  to  buy  mt  » 
White  Frmt  Krfrttterauir." 


TRADE  PUBLICATIONS 

GARWOOD— The  J.  H.  Metaw  Company.  Canton. 
O.  A  handsome  32-page  catalog  illustrating  many  artistic 
Resign*  in  Meant  radiator.,  mantels  and  open  fireplace* 
using  gas.  artificial  or  natural  for  fuel  and  furnishing 
steam  for  heat  The  mantels  can  he  placed  anywhere  an. I 
require  no  flue  The  catalogue  will  Ik-  a  revelation  to 
rr-any  dealers. 

CATALOGUE  NO.  i— Forbes  Chocolate  Company. 
Cleveland,  ().  A  catalog  containing  such  necessary  house 
furnishing  specialties  as  a  tack  and  stub  puller,  Glasbrite 
for  cleaning  windows,  fruit  jar  oytPCfl  and  other  articles 
which  find  immediate  sale  among  housekeeper-  The 
catalog  is  well  worth  possessing 

Hlf.H  ART  STATUARY.— The  Boston  Plastic  Art 
Company.  Boston.  Mass.  A  handsomely  illustrated  cata- 
log showing  many  beautiful  designs  in  art  statuary  in- 
cluding reproductions  from  antique,  mediaeval  and  modern 
sculptors,  busts,  bas-reliefs,  statuettes,  animals  and  vases 
of  a  character  well  calculated  to  increase  the  trade  of  any 
crockery  and  glass  store,  or  similar  department  in  a  de- 
partment store. 

METAL  SPECIALTIES —Forsyth  Manufacturing  Com 
pany.  Buffalo,  N.  V  A  handsomely  illustrated  catalog 
showing  the  well  known  "Forsyth"  line  of  hath  room  ac- 
cessories hardware  specialties  and  Eureka  Garment 
Hangers.  The  catalog  has  just  been  issued  and  should  he 
in  the  hands  of  every  house  furnishing  dealer. 


"Oh!  SO  EASY!"— Dodge  &  Zuill.  Syracuse,  N.  Y. 
Rook  lei  describing  how  and  why  thoir  Easy  Washing 
Machine  makes  the  work  of  washing  clothes  a  pleasure 
ii  Mead  nf  drudgery.  The  booklet  is  interesting,  well  il- 
lustrated and  convincing. 

"RFATS  THE  GRINDSTONE"— Royal  Manufactur- 
ing Company.  Lancaster,  Pa.  Booklet  describing  Alun 
dum.  a  grinding  material  which  i»  the  hardest,  sharpest 
and  most  durable  known,  being  nearly  as  hard  as  the  dia- 
mond. The  Royal  Comiviny  illustrates  several  of  their 
different  grinding  machines,  the  stones  of  all  of  them  being 
ntnde  from  Alundum. 

BAG  CATALOG. — Excelsior  Implement  Company. 
Troy.  N.  Y.  Booklet  describing  and  illustrating  all  kinds 
of  hag*  made  by  this  company,  from  automobile  rolls,  tire 
covers  and  tube  lags,  bag*  for  bricklayers,  hand  protect 
ors.  tool  bag«.  a  cutlery  and  silverware  roll  down  to  two 
styles  of  gr.'is. -cat.  hers  for  lawnmowcrs  The  booklet  in- 
cludes many  articles  of  interest  to  the  trade. 

I  >NE  PIECE  BREAD  PANS  —The  August  Maag  Com- 
pany. Baltimore.  Md.  1'htsc  bread  pans  are  intended  for 
bakers"  use,  and  may  be  banded  together  in  sets  as  many- 
pans  to  the  set  as  desired,  Brands  may  also  be  had 
stamped  in  the  sides  of  the  tins.  The  line  is  interesting, 
and  includes  every  kind  of  bread  pans  used  by  bakers. 

WHITE  FROST  REFRIGERATORS.— Metal  Stamp 
inn  Company.  Jackson.  Mich.  Booklet  describing  and 
illustrating  an  excellent  line  of  round  metal  refrigerators 
and  ice  chests.  The  line  is  a  sanitary  one,  and  has  sev- 
eral striking  features  worth  finding  out  about. 
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HERE  IT  IS! 


THE  SMALLER  SIZE 

SAVORY  SEAMLESS  ROASTER 

For  which  there  has  been  so  much  call 


ROUND  SEAMLESS 

SAVORY  ROASTER  and  BAKER 

PATENTED 

\2!4  IN.  DIAMETER  H  DOZEN  IN  CRATE  K,H  IN,  HIGH 

This  meets  the  demand  for  a  Small  Size  Savory  Roaster  for  small  families.  It  is  seamless,  has 
the  raised  concave  bottom,  side  handles,  top  cover  handle.  It  does  the  work  in  the  same  superior 
way  as  the  Oval  Savory  Roaster.  It  holds  the  largest  chicken  or  a  12  lb.  roast  of  beef,  yet  it  will  go 
easily  into  the  smallest  size  oven  made. 

No.  100  —SIEMENS-MARTIN  BLUED  STEEL. 

No.  1000  -SIEMENS-MARTIN    BLUED    STEEL    COVER    AND  JACKET.  STEEL-GRAY 

ENAMELED  FOOD  PAN. 
No.  1500    STEEL  JACKET.  STEEL  GRAY  ENAMELED  FOOD  PAN  AND  COVER. 

Include  some  of  these  in  your  next  order  for  Roasters. 
Orders  booked  now  for  shipment  any  time  this  year. 

SOLE  MANUFACTURERS 

THE  REPUBLIC  METALWARE  CO. 

BUFFALO  CHICAGO  NEW  YORK 
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WATCH  OUT  FOR  OUR  NEW  TRADE  MARK 


You  Can  Figure  the 

Forsyth   Line  of  Specialties 

By  a  Simple  Equation:  Quality  Low  Price— Profit 
House  and  Hardware  Specialties 
Bath  Room  Accessories 
Moulding  Hooks  and  Garment  Hangers 
Metal  Rules  and  Squares 

EVERY     ONE     A  SELLER 


We  Call  This  the 

"Wise  Buyers'  Line" 

Because  Every  NuitiIht  Is  a  Profit  Producer. 
It  Will  Pay  to  Get  Our  Catalogue 
Before  Purchasing  Elsewhere. 

Our  Goods  are  LOW  IN  PRICE,  BUT  HIGH 
IN  Quality,  Workmanship,  Finish 

We  manufacture  a  lanjelineof  EXCLUSIVE  DESIGNS 

Forsyth    Manufacturing  Co. 

BUFFALO,  N.  Y. 


Trade  Winners 

For  Successful  Buyers 

AS  A  SUCCESSFUL  AND  PROGRESSIVE  BUYER,  you  are  always  looking  for 
■  TRADE  WINNERS.    Our  Business  is  the  making  of  Specialties  that  win  and 
HOLD  trade,  because  they  satisfy  customers.    We  show  you  below  ONE  of  our 
FEATURE  LINES.    We  Make  Others  just  as  good  that  will  meet  YOUR  Require- 
ments—as well,  if  not  better.    We  have  helped  others— WHY  NOT  YOU! 

IF  YOU  ARE  WISE,  YOU  WILL  GET  POSTED 


The  Only  Successful,  Practical  and  Durable  Cake  Molds  Made  are 

The  Van  Deusen  Cake  Molds 


They  Require 
No  Greasing 

because  they  havt 
opening*  covcref 
with  slides,  through ' 
which  a  knife  is  in- 
serted and  the  cake 
loosened,  as  easy  as 
from  the  loose  bot- 
tom pans,  and  being 
made  solid,  they  will 
not  get  OUt  of  order 
and  leak  baiter,  as 
the  loose bot  torn  pans 
do.  They  possess 
every  advantage 
claimed  by  any  other 
m  ■  k  e  and  are  far 
more  practical  and 
durable. 


nOu*u 
MaH»  In  3  «t<r*  wftb  or 
without  tubaa. 


AOVNU  LAYER 


•  Mil  OB.OP.tt. 


Thousands  in 

Daily  Use. 

Your  Customers 

Are  Included 

In  This  List 

and  we  would  refer 
vou  to  such  for  a  ver- 
dict as  to  their  merits 
.■•.compared  with  any 
other  m  ak  e.  And 
N  h  i  le  t  h  e  y  possess 
mure  real  merit,  and 
give  better  satisfac- 
tion, my  prices  will 
enable  you  to  sell 
them  cheaper  than 
any  othcrmakcof  the 
same  quality  of  tin. 


We  have  demonstrated  and  solrl  these  useful  household  articles  in  many  sections,  and  in  every  case  perfect 
satisfaction  has  resulted  from  our  efforts.  We  know  there  are  many  dealers  in  house  furnishing  goods  who 
have  not  yet  put  our  goods  in  stock  and  we  have  .1  SPECIAL  OFFER  to  make  that  no  dealer  claiming  to  be  in  any 
way  up-to-date  can  turn  down. 


CHAPMAN "  SPECIALTIES  OFFER  BIG  OPPORTUNITIES  FOR  MAKING  MONEY 
House  Furnishing  Dealers  Write  To-Day  For  Prices  and  Particulars 

is    C.  A.  CHAPMAN,  geneva,  n.  y. 
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The  Famous 
Stillman  Safely  Lamps 
Absolutely  Safe 
A  Steady  Seller 
Try  lhem,  Mr.  Dealer 
Prices  Right 
Discounts  Good 
Send  for  Circular 

STILLMAN  SAFETY  LAMP 
COMPANY 

43  COBTUMT  ST..  New  York 


Screen 

Doors 

Aiun 

Window 

Screens 

THE  CONTINENTAL  COMPANY 

DETROIT. 

MICH. 

r>f.i>  »7 


GET  IN  RIGHT 
THIS  SEASON 

GM  my  Prices  and  Sample  before 
buying 

Nurseries 

I  have  price,  variety  and  quality. 

Every  Nursery  thoroughly  tested  and 
shipped  one  in  a  case. 


JAMES  R  WOTHERSPOON 

240  North  Front  St..  PHILADELPHIA 

N.  Y  ItJMMsMlN  :   f  CAHrxxTO.  No  »  Chamber*  flint,  N«w  York 


7650  NEW  YORK  DEATHS 
CAUSED  BY  HOUSE  FLY 


sp*i  la)  io  The  J-uto.il 

New  York,  Dec.  \K.  StVM  thousand, 
six  hundred  and  fifty  deaths  are  caused 
annually  in  New  Y'>rk  city  by  the  com- 
mon house  fly.  The  figures  are  given  in 
a  report  to  Governor  Hughes  by  Dr. 
Daniel  C  Ja<  kson.  bacteriologist  of  the 
water  bureau.  Compilation  was  made 
fnmi  a  >lud\  of  the  habit*  of  the  fly 
and  the  way  in  which  victims  contract- 
ed fatal  attacks  of  typhoid  and  intes- 
tinal diseases. 

"The  time  of  greatest  prevalence  of 
flies."  says  the  report,  "was  in  the 
three  months  beginning  on  July  I.  and 
ending  on  Oct.  I.  Corresponding  ex- 
actly, deaths  from  intestinal  diseases 
ro<-e  above  the  normal,  culminated  at 
the  same  high  point  and  fell  off  with 
a  slight  lag  at  the  time  of  the  gradual 
subsidence  of  the  prevalence  of  the  in- 
sect." 


"BOSS"  WASHER 

WHY  IT  IS  MORE  PROFITABLE  TO  SELL  THAN  OTHERS 

The  "BOSS"  is  widely  advertised  for  the  benefit  of  the  dealer,  creat- 
ing a  constantly  increasing  demand  for  it  and  making  it  a  ready  seller. 

Every  "BOSS"  sold  makes  a  pleased  customer,  and  acts  as  a  sort  of 
silent  salesman,  leading  to  the.  sale  of  others. 

THE  "BOSS"  IS  ENTIRELY  DIFFERENT  FROM 
OTHER  SO-CALLED  WA&HERS  ON  THE  MARKET 

The  "BOSS"  is  the  only  washer  constructed  on  the  principle  of  cleansing 
clothes  by  RUBBING  and  SQUKKZING  -  by  the  latter  forcing  the  water 
through  every  fibre  and  removing  the  dirt  as  cannot  be  done  by  any 
other  device.  This  has  been  acknowledged  the  only  true  and  satisfactory 
principle  for  washing  clothes  since  the  early  ages. 


The  "BOSS"  washes  quicker  and  with  better  results,  anything  from 
large  heavy  pieces  to  the  finest  fabrics,  including  laces  and  silks,  and  is 
GUARANTEED  to  do  so  without  the  least  injury  to  such. 

The  "BOSS"  is  the  only  washer  having  a  special  chamber  where  the 
dirt  and  lint  accumulate  when  separated  from  clothes,  preventing  this 
matter  from  becoming  continually  stirred  up  and  coming  in  contact  with 
clothes,  as  is  the  case  with  all  other  types  of  washers. 

The  'BOSS"  is  made  in  three  sizes,  for  large  and  small  families  and 
hotels  and  laundries. 

IT  WILL  PAY  YOU  TO  WRITE  FOR 
CIRCULAR  "H"  AND  ORDER  SAMPLE 

Atl'lress  the  manufacturers 

THE  BOSS  WASHING  MACHINE  CO.,  Cincinnati,  0. 
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THE  HOI  SI-  FURNISHING  REVIEW 


Larva 

•  ifUMTt  w»nl  mi.rrlinrmmu  Mich  aa  may  I.,  mm..nl  by  llM 
publlaW.  in  THE  HOUSE  FURNISHING  REVIEW,  fr-  ..r  ch.r*.  Adv-r- 
l  b*  racSvad  ivot  lalar  than  lh.  ISth  of  th. 


AGATITE  MENDS  AGATE  WARE-Docs  il  right,  too! 
Stands  the  hottest  fire  Won't  him  off  if  pan  boil*  dry 
No  acid*  or  solder  used.  Guaranteed  pure.  Price  $1.2.00  gross: 
15c  sue.    Try  a  gross— J.  S  Longhnrst,  Jr  .  Lynbrook.  N  V 


A 


HIGH  GRADE  SPECIALTY  SALESMAN  desire*  to  rep 
resent  in  Greater  New  York  a  manufacturer  with  a  goo<; 
line  of  house  furnishing  good*  Have  sold  this  trade  for  years 
and  am  pcrsonalK  acquainted  with  the  jobbers  and  department 
store  buyers.  At  present  employed  by  one  of  the  largest  com 
panies  in  the  line,  hut  am  looking  for  bigger  possibilities  Ad 
dress  Successful,  care  HnrsE  Flunishing  Review 

A  RELIABLE  MANUFACTURER  of  tinware  in  Philadelphia 
has  several  good  men  covering  Ptaneylvania,  Baltimore 


and  Washington,    Would  like  to  take  up  a  good  line  on  a  com 
mission  basis  in  connection  with  his  own.  on  account  of  his  lin 
being  short.    Address  Manufacturer,  care  Horse  FUMISMINC 
Review. 


BUYER  AND  MANAGER  of  II. .um  f  urnishing  Go,  ds  and 
Toys  desire*  to  make  a  change.  Ten  yean'  expirience  in 
present  position,  city  of  H5.000  population  Mure  references  if 
needed j  could  take  charge  of  advertising  also,  if  desired.  Ad 
dress  E.  D.  T..  care  Horse  FresiMtisi;  Review. 

BUYER  AND  MANAGER  of  House  Furnishing  Goods.  China. 
Glass  and  Toys  desires  to  make  a  change.  Kiltccn  years  of 
steady  experience  in  cities  of  35.000  to  85^000  population.  Havi 
been  five  years  in  present  position,  Can  furnish  best  references 
Address  "Steady,"  care  of  Hot  se  Furnishing  Review 

P  AN  A  01  AN  AGENCY  WANTED— We  would  like  to  ettab- 
lish  connections  with  several  American  manufacturers  of 
household  articles  for  introducing  their  goods  in  Canada,  Our 
large  organization  and  our  well  established  mail  order  business, 
together  with  our  ability  to  carry  a  targe  stock,  tits  us  admirabh 
for  promoting  the  sale  of  goods  Send  catalogues  and  lowest 
wholesale  price*  Address  Tarbox  Bros,  274  Dnndas  Street. 
Toronto.  Ont. 

EXPERIENCED  BUYER  wishes  to  make  change;  ha*  madt 
good  in  every  engagement    Too  small  a  department  rea 
son  for  desirin;;  change,  can   furnish  At    references  Addrc*- 
Make  Good,  care  Horsr  FritNisiiiNi;  Review 

IT  AVE  YOU  A  SON  OR  DAUGHTER  ?— Do  yoi  want  to 
'  *  give  them  a  chance  to  earn  some  money?  We  will  pay  tliem 
a  liberal  cash  commission  for  subscriptions  to  The  Horse  Fre 
MUSING  Review,  The  work  i*  easy  and  entirely  respectable. 
Ask  for  particular*.  Address  Circulation  Manager.  Tut  House. 
Furnishing  Review. 

HOUSE  FURNISHING  BASEMENT  FOR  RENT— in  finest 
department  store  in  North  Carolina.    Siic.  40x1.5.  com- 
pletely equipped  with  fixture*  for  china,  glass  and  bouse  furnish 
ings.    Practically  no  live  competition    Addre*s.   the  Meyer's 
Company.  Greensboro.  N  C. 


pOSHTON   WANTED  as  buyer  of  horse   iurnishiiigs  and 
china     Have  had  eight  year*'  experience  in  New  York  City'* 
large  departme.it  store*.    Excellent  references    Address  H.  D , 
care  Horsr  l-i  knishi.su.  Review 

POSITION  WANTED — Assistant  buyer  of  Douse  Furnishing 
1     Goods  desires  a  position.    Five  years'  experience  in  large 


a  com  1'RAVEI.IN 
his  lin,      *     side  line 


department  store  carrying  $50,000  stock.  Feel  confident  of  tak- 
ing full  charge  of  small  department  carrying  Sjj.ooo  stock  or 
more.  Can  furnish  be*t  of  references  Address  A.  P..  care 
HorsE  Fm.MSHiisr,  Review 

CIDE  LINK  WANTED- Am  calling  on  Hardware  and  Home 
^  Furnishing  Goods  trade.  Want  a  g<xid  specialty  on  com- 
mission.   Address  T.  E,,  care  Hurst  Fl'MHtBING  Review. 

CIDE  LINE  OFFERED— To  salesmen  calling  on  house  fur 
nishing  goods  buyers  we  offer  an  opportunity  to  increase 
their  income  easily.    Article  is  well  known;  sample  can  be  car- 
ried in  pocket.    Liberal  cash  commission.    Address  B,  E   A  . 
care  House  I-Ykmshinc  Review. 

RAVELING  MAN  WANTED  to  sell  our  new  game  a*  a 
11  commission     Sold  to  department  stores,  sta 
tioners  and  to  all  lines     Liberal  commissions  ami  exclusive  ter- 
ritory given     Write  at  once  A    II    Warner  &  Company.  Bris 
lol.  Conn. 

Ill  ANTED — A  few  live  representatives  to  sell  our  Patented 
**     Sad  Irons  to  retail  and  jobbing  trade  on  commission  basis, 
good  position  o  right  parties    Address  Patent  Sad  Iron  Com 
pany.  Department  A.  W  .  Reading.  Pa. 

XV  ANTED-  Agency  for  Eastern  State*    for   large   lines  of 
house  furnishing  gotols.    Am  equipped  with  ground  floo; 
salesroom,  basement  and  lo  ts,  and  will  carry  large  stocks.  Am 
already  representing  good  firms,  but  have  room  for  more  Ad 
dress  L.  E„  care  Horsr.  Fiunishing  Review. 

W  ANTED— A  few  good  live  representatives  to  sell  our  Re- 
liance Mop  Wringer  to  the  retail  and  jobbing  trade  on 
commission  basis.    Address  Lee  Giair  Company,  Wringer  Dept . 
Oneida,  N,  Y, 

117 ANTED—  Buyer  of  China,  House  Furnishings.  Dolls  and 
Toys,  Trunks  and  Traveling  Bags,  and  Silverware;  ten 
years'  experience  in  Central  Western  States,  large  cities,  de- 
sires position  in  East  or  extr.me  Western  territory.  Address 
Experienced,  care  House  Furnishing  Review. 

117 ANTED — We  are  manufacturers'  agents,  and  have  splen- 
"    didly  equipped  offices  and  salesrooms  for  handling  all  kinds 
of  house  furnishing  goods  and  hardware  specialties.    We  have 
a  strong  jelling  force;  new  line*  desired.    Write  Harper,  Spcn 
cer  &  Joys.  4*0-422  E.  North  Au,  Milwaukee,  Wis. 

ANTED — Salesman  calling  on  House  Furnishing  Good*. 
Crockery,  and  Glassware  dealers  to  sell  as  a  side  line  an 
article  that  can  be  carried  in  the  pocket  A  lug  seller.  (jooJ 
commission.  Address  Bucosh.  at  Doyle  Avenue,  Providence. 
R.  I 

11,'ANTED — Position  as  clerk  or  ad.  writer  and  window  dress- 
**  er.  Am  familiar  with  furniture  and  house  furnishing  bus- 
iness Seven  years'  experience  with  a  concern  handling  both 
lines.  22  years  of  age,  can  »peak  French  and  can  furnish  first- 
class  references.    A  J  B  .  care  HursE  Furnishing  Review. 


w 


BULLARDS  IMPROVED 
CARPET  STRETCHER 


ly  for 
;  modi 


,-1  fi,T 
,.-<•   a»|  <l,c 

fur  ttrrtehli 
nn  tha    mar  set. 


practK-al  *r- 
»'«.  Itiatha 


profits  to  dealer*  »k»n  n-ijiilisl  in  Mi  rant* 
Il     Mtlliriy  III  law  quantiti«*.  and  livr» 


GEORGE  S.  KNAPP,  hJXSZZ 


iato«t  e 

Fur.  I  •huws  Car- 
pet Strr1rh*r  rrartv 
for  use:  Fir  2 
?h"WN  K"w  to 

Irvar  l« 
pet  in 
F«i.  3  position 


tost. 


Bridgeport,  Conn. 
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MR.  BUYER 


•  Your  trade  demands  the  be*t  goods  at  the  lowest  coat.  Why  don't  you  de- 
mand the  tame?  Hundred*  of  department  More  buyer*  through  the  country 
will  tell  you  that  their  business  in  statuary  haa  increased  from  50:  to  500# 
since  they  started  to  handle  our  line. 


THINK  IT  OVER 


"  Would  it  not  pay  you  to  look  over  our  line  of  Statuary  at  tha  House  Fur- 
rushing  Goods  Show  where  our  Manager,  Mr.  GreenbJatt,  and  our  representa- 
tive, Mr.  Bernstein,  will  be  pleased  to  make  your  acquaintance,  and  where  you  will 
be  able  to  see  one  of  our  sculptors  making  original  models  in  clay. 

■  Our  line  of  statuary  coneUt*  mostly  of  staples  smart  subjects  that  sell  every 
day  in  the  year  and  suitable  for  every  class  of  trade.  It  is  the  originality  and 
the  coloring  of  our  goods  that  catches  the  trade.    Tha  quality  that  holds  them. 

"  Aa  wa  have  our  sculptor*  continually  making  new  subjects,  you  are  alway*  in 
the  lead  with  exclusive  good*  when  you  deal  with  us.  a*  all  our  original  subjects 
are  copyrighted. 

THE  BOSTON  PLASTIC  ART  CO. 

67-73  Sudbury  St,  BOSTON,  MASS. 

HAVE  YOU  OUR  CATALOGUE ? 


WHAT'S  THE  USE 

soiling  cheap  refrigerators  at  small  profit  when  youi 
customers  prtftr  to  pay  you  twice  as  much  for  the 

LEONARD  CLEANABLE 

"Mads  In  Brand  Rapidt."  That's  one  reason  why 
they  want  it.  Round  corners;  polished  oak;  nickel 
trim;  nine  walls;  porcelain  lined.  People  read 
about  them  in  the  magazines.  We  sell  only 
through  the  trade  and  help  our  dealers  with 
advertising  matter. 

Vrw  York  •»l«*»room  anil  nin'lHMMc. 
It  I  KwkinuM.,  A.  II.  Mviduu.  Mrr. 


6.  R.  REFRIGERATOR  CO., 


22  MARKET  STREET. 

GRAND   RAPIDS.  MICH 
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The  Pearl 
Suit  and 

Skirt 
Hanger 


Suit  Skin 


Sold  and  used 
by  4000  Firms. 


On  demonstra- 
tion in  all  lead- 
ing stores. 

Per  ion 
Sun  Hirers.  JtO.SO 

Skill  tUiftrt.  R-SO 
Beds.  12'  lost.  7.00 

"  ir  ••  s.oo 

••  14-   ■■  WOO 


The  Economy  t  loeet 
Rod,  oaed  la  eonjuae- 
Uon  with  the  Petri 
Hanjcer*.  will  help  to 
keep  the  rkreet  neat 
•rid  orderly. 


Suit  Haniirr 


Diamond 
Hanger 

For  Men 

Holds  the  en- 
tire suit. 


$17.00  per  100 
Sold  at  25c  each 

Jobber  or  direct 

Write  lor 
Catalof  tie 

ClUOH.  PlBIII.  SCOTT 
ft  Co..  of  Chicago,  wiy 
they  ctmattler  The  Pearl 
Hanger*  the  beet  on 
Ihe  market,  and  And  a 
ready  vale  for  them  In 


t.H. 


erejeeeej 


FREEMAN 

1504  Montgomery  Ave. 


SCOTT 

PHILADELPHIA 


SILVERDIP 


The  Old  Way 


CLEANS  00LD  AND  SILVER 

NO  RUBBING.  "JUST  A  DIP"  AND  ITS  POLISHED 

Silverdip  U  guaranteed  not  to  injure  the  finest  metal 
nor  the  hands,  is  free  from  acid  or  poison,  contains 
no  grit  to  scratch  the  most  delicate  surface. 

66D%  Profit  for  the  Dealer 

We  furnish  plenty  of  clever  printed  matter. 
Write  us  for  particulars  about  demonstrations. 

SILVERDIP  COMPANY 

137  Weit  23rd  Street.       -     -       NEW  YORK 


BISSELL'S  "CYC0"  BEARING  SWEEPERS 

SEASON  1908 
OVER.  SIXTY  DIFFERENT  STYLES 


Write  (or  our  Easter 
Offer,  the  most  libera,  I  we 
have  ever  made  at  this 
season  ol  the  year.  |ffl 


The  lekrgeet  and  most  complete  line  of  carpet 
sweepeis  ever  offered  to  the  tre.de.  aire*  ranging 
from  the  baby  tov  to  the  mammoth  Hall  machine. 
We  llluatraie  herewith  a  few  of  our  leading  brands- 


BISSELL  CARPET  SWEEPER  CO. 

GRAND  RAPIDS.  MICH. 

iLtartfest  and  only  excluaive  carpet  sweeper  makers 

In  the  world.i 

BRANCHES i 

NEW  YOR-K  LONDON.  ENGLAND 

NIAGARA  FALLS.  ONT-         PARIS.  FRANCE 
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THE  ELECTRIC 
WALL  PAPER  CLEANER 


COST  FOR  AN  ORDINARY  ROOM 
16  rolla  new  wall  paper  ■■<  20  eta.  .per  roll,  $3:20  j 
Wall  paper  hanger.  10  cU.  per  roll.  -  $1.60  {  $4'fl0 

Or  1  pkge-  Electric  Cleanaer  at  1  5c.  or  -  .25  -25 

The  difference  per  room  ■    •  $4.45 

That's  our  atory  in  plain  ngure*.  It  *  a  nnmun  aen»e  buetneaa 
pnfxviiinn  that  appeal*  U>  mtrnand  w«imm  wh*i  want  their  n<»me*  bright 
and  cheerful,  and  who  want  to  be  economical. 

T>ir  Kl.MTKH*  clean*  wall  paper,  painted  ami  r*lcin«l  wall*  bright 
a*  new.    It  i«  practical  erurtomical.  and  an>  child  can  uae  it  ■ucceaefullr 

I  Hn  Electric  Wavll  Pavper  Cleetner  will  olaan  side 
w a. lis  and  celling  of  12x12  room  from  ono  package  Ro- 
tall*  e*t  13c.   it'ritr  /**  pwirn  #*d  fisrtuutowt. 

ELECTRIC  CLEANSER  COMPANY, 
Canton,  Ohio. 


The  Best  Counter  Seller  on  the  Market  Is  the 


"Perfection"  Faucet  Cushion 


This  shows 

tbi  Cushion 
attached 
TO  Faccit 


A  Ten  Cent 

Seller 


MAOI  IN  TWO  sizes 

saall  CuaMoii  for  smooth  Faaeat 
larae  Caatuoa  for  Threaded  Faecal 


NO  CHIPPED  OR  BROKEN  DISHES 

A  boon  to  the  housewife — consisting  of  s  rubber  cushion, 
which  slips  over  the  end  of  the  faucet,  preventing  any- 
thing in  nsnd  from  striking  the  met*].    Anyone  can 
readily  comprehend  its  utility  in  the 
KITCIBN,  LAUNDRY,  LAVATORY.  BATH  AND  BAR 


Peake*)  m  MHUr  sIismt 
earaa  SMUlslsl  two  *eioa 
aoertea  eaiaUee 


OHLERKING  &  SMITH 

FiclH«lve  Sale.  *fi-«nt- 

40    Dearborn  Street 
Chlcaen  HI. 


Thia 
Trade  Marl 
gua  ran  leva 
aatufactiun 
and  protects 
ai  from 
ngmienii 


"ANDREWS  SPECIALTIES 

Arc  Patented,  High  Grade  Houeeturaiihing  Nocof  litio. 
Made  to  Pleat*  the  Customer.    Sell  Eaiily 
and  Pay  Good  Profit. 


HIOOINS'  PERFECT 
FLUE  STOP 

"Gripe   like  a   vi»e"  in  th< 
flue. 

Can't  be  blown  out. 

Easy  to  put  in  and  take  out 


Ketss  the 
Sink  Clesa. 


Trir  ANt>R»CK" 
Car  pet  Heater 

"Ho  nu.  uti  Uw  W f IM  " 
Tlw    ItTftlrM  baalar 

mart*. 

Llwly  m  aw  ami  a 
Ueelj  Wller. 


S«nd  for  now  catalogue 

ANDREWS  WIRE  &  IRON  WORKS,  Rockford, 


Google 


THE  KNORR 


PATENT   APPLIED  FOR 


IRONING  BOARD 

f=S0%  Profit  No  Come-Backs=^ 

H  The  Knorr   Ironing    Board  n    the  clrvrrr j!    labor  Isyinj 

device  of  its  kind  on  the  market.  It  combines  in  one  com- 
pact design  a  shirt-waist  board,  a  sleeve  board  and  an  iron- 
ing board  for  all  general  purpose*.  «|  The  clamping  device 
is  the  strongest,  simplest  and  best  made,  holding  the  board 
firmly  in  place,  making  it  stable  as  a  rock,  yet  the  clamp  will 
not  mar  the  table  or  shelf  to  which  it  is  attached.  "  The 
Knorr  Ironing  Board  is  made  in  three  sixes— Infants', 
Children's  and  full  sixes,  all  one  price.  The  full  sixed  board 
measures  29x30  in.  and  is  strongly  constructed  of  I 
while  wood,  fully  reinforced  underneath  and  I 


Our 


matter  furnished  to  dealers 

QUICK  SALES 

Term,  and  particular*  from 


The  KNORR  Ironing  Board  Co. 


,  I.  Y. 


The  Cleaner  Rug 

and 

Carpet  Beater 

PATENTED  MARCH  IvGfl 

Most   Perfect  and  Effective 
Wire  Dust  Beater  Made. 

Made  from  the  Very  Best 
Spring  Steel  Wire 
Thil  CM  b«  formed  it  the  ska) 


Six  wires  in  the  head  when  tin  v 
.ire  needed. 

Four  wires  unly  in  the  »hank  where 
 re  .ir<-  worse  than  useless. 

The  shanks  are  elastic,  will  l>en<l 
thousands  nl  times  u*lihmit  breaking. 

Twisted  in  and  always  nut  of  handle 
greatly  strengthens  the  wires  directly 
at  the  handle,  the  weak  |n>int  in  all 
healer*,  can  be  guaranteed  never  til 
break  at  this  |M.im. 

ONE  WIRE  GOES  through  the 
handle,  is  bent  l»ark  and  driven  into  the 
handle,  and  handle  can  nctrroimrnfl. 

A  BLOW  IS  OIVIIED  OVER  A  LARGE  SPACE 

/'*  ■  '  dialogs  sent  on  «p/>/i<  atwn . 


HOLT  LYON  CO.,  Tarrytown,  N.  Y. 


CHI-NEE 
CLOTHES  SPRINKLER 


Sprinkles  Clothes  Evenly  and  Neatly 

Holds  a  Pint  of  Water 

Fills  Throu fh  the  Corked  Handle 

Is  Strong  and  Durable 

Saves  Time.  Trouble  and  Wet  Hands 

Interests  Every  Housekeeper 


Send  fw  Samples  and  Prices. 

SYRACUSE  STAMPING  COMPANY 

SYRACUSE.  N.  Y. 


The  Silent  Door 


There's  a  lot  of  Summer  com- 
fort  in  the  screen  door,  and  the 


"  DIME" 
SCREEN  DOOR. 
CHECK 

allows  the  door  to  shut  noise- 
lessly.   It  is 


Fit.  I. 

The  Closing  <l<».r  <ng.  1)  throws  the  rubber  bumper  to 
position  (fig.  2).  The  door  rebounds  slightly.  Then  it  closes 
without  jar  (fig,  3k 


Fl«.  2. 


Fit.  i. 


Sold  by  dealers  in  hardware  and  house  furnishing  goods 
very  where.  H>  cents.    Sent  by  mail.  I. 'cents. 

CALDWELL  MFG.  CO. 

No.  3  Jonas  Street.  ROCHESTER.  N.  Y. 
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Every  Buyer  of 

CARPET  SWEEPERS 

Ought  to  Know 

That  the  National  Sweeper  Company  makes  a  line 
of  sweepers  listing  in  price  from  $  1 8.00  to  $54.00. 

That  every  sweeper  in  the  line  is  superior,  point 
by  point,  to  any  other  made. 

That  Nationals  are  made  in  the  most  complete 
sweeper  factory  in  the  world- 

That  Display  stands  and  other  sales  helps  are 
furnished. 

That  shipments  can  be  made  promptly — in  a  hurry 
if  need  be. 

That  every  one  of  the  sweepers  in  a  shipment  is 
packed  securely  in  dust  proof,  heavy  carton. 

That  the  finish  is  right — that  every  detail  of  the 
sweeper  is  right — and  that  the  price  is  right. 

ONI  OF  THE  TRIPLE  MEDAI.  LINE 


There's  something  new  in  carpet  sweepers  that  IS 
new — ask  us. 

^»>« 

Get  in  early.     Write  to-day. 

NATIONAL  SWEEPER  CO. 

98  WARREN  STREET,  NEWARK.  N.  J. 


Snow  Flake 
Ice  Cream 
Freezers 

"A  Square  Proposition" 
High  Quality  "-  "Low  Price' 

It  doe*  the  work,  and  does  it 
well,  with  one-half  the  ice  used 
in  the  tub  variety. 


Easy  to  Store 


Easy  to  Operate 

Easy  to  Clean 

SIMPLE 

DURABLE 

SANITARY 

PROFITABLE  TO  THE  DEALER 

Made  in  Four  Sizes 

lQt-2Qt-3Qt-4Qt 

Snow  Flake  Manufacturing  Co. 


225  Fifth  Ave., 


New  York 
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DO  YOU  HANDLE 

BRASS 


FIRE  PLACE  FIXTURES! 

YES? 

•]  Then  you  have  never  had  a  belter  opportu- 
nity to  purchase  Andiroru,  Fire  Seta,  and 
Fendert,  than  now. 

*   If  you  have  our  catalogue,  make  up  a  lilt  of 
your  requirement*  for  Spring  or  Fall,  and  we 
will  enter  your  order  now  and  give  you  the 
advantage  of  the  present  metal  market. 
r  We  will  deliver  when  you  say  ao. 

ANDIRONS,  FENDERS,  FIRESETS,  CANDLESTICKS, 
DOOR  KNOCKERS  and  HARDWARE  SPECIALTIES. 

MILFORD, 
CONN. 


Th  Rostand  Mfg.  Co., 


IT  is  Miund  feme  tt#  geH  .1  welNadrnttned  article  tuTM< 
*    tliini:  f«ir  which  then-  is  .iln-.nlv  ,i  «<ll-c-i.ih!i«litil 
demand. 

SELL  SANITAS 

SAN  IT  AS  .the  wnlflv  kii»»wn  *,i>hal  It  vail  cuvcrinjc  ,v 
«•>  «-  II  .njNcrti-.nl  that  thnunands  »f  ini|uirir*  are  cuming  in 
(r»m  |iri>|ilr  who  MM  llic  material  tin  their  wall*  this 
Spring,  They  mine  frimi  cvrry  luralhs-  many  *«rfcnnir 
iT'iiii  y»-.ir«.  Hie  nearest  atfe-nt  nets  thesr  ini|iiirien  il  ywx 
have  the  HtlM  v  WC  *rnd  them  10  yon. 

SANITAS  llM  all  the  tieauty  uf  wall  |>a|>er.  hut  ihhic  of 
it*  faults.  It's  a*  easily  hunt.'.  Made  mi  ATUTIM  muslin  with 
oil  coliin  in  mariv  patterns.  Waterproof  •  ti -t  ami  dirt  can 
lie  wi|H-il  nlT  with  a  (lamp  ch*h.  t.  annul  faur.  stain,  Crack 
or  tear. 

BrintlsafilM  margin  of  profit  at  the  price  »ri«*]  cart- 
riilv'e  pa|wr. 

SENii  FOR  SAM  PLUS  \.\h  I'KICKs. 

The  Standard  Oil  Cloth  Co. 

320  BROADWAY,  NEW  YORK 


TH  t 


Royal  Inverted  Gas  Burner 


New  Goose  Neck  type  Inverted  Burner  employing 
new  needle  valve 


GUARANTEED 


To  work  MtUf  actual- 
ly on  br-rth  natural  *nrl 
artificial  trmMM. 

To  work  u  nder  all 
t>r**»urc« 

T°  ir.v»«  hiiehwit  can- 
ill*  power  I  »•!  i  p#r 
cubic  font  rnri«iim|> 
liim  of  ir«A 


WILL  NOT 

Hub-back.  Itirkc 
nor  carboniie 


PRICES 


No.  300  Koval 


N"l  hiatirr  than  y«iu 
.xpart  u,  tiay  mar  W 
Um  .r  , 

Write  for  information 
panphlei  ft 


Manufactured  by 

MANHATTAN  SCREW  AND  STAMPING  WORKS 
67th  Street  and  West  End  Avenue,  New  York 


MM-  OUTFITS 

FOR 

DOLLS  and  BEARS 

Have  resulted  in  immt-dialely 
imri-ascd  sales.  Asa  matter 
of  fart,  ihey 

Have  Created 
A  Revolution 


in  tin-  sail  of  Dolls. 


$1.00 
1.00 


$3.98 


Add  a  Dollar  Suit  of  Clothes    .    .  . 
To  a  Dollar  Doll,  and  you  have  a  - 
Three  Dollar  and  Nine-Eight  Cent 
combination  that  will  sell  faster 
than  you  had  thought  possible. 

Aak  Your  Fellow  Buyera. 
Many  buyer*  found  this  out  In  IV07. 
I  >"  not  miss  this  opportunity  in  1908. 

Our  New  Line  is  Ready  for  Inspection, 

KAHN  ®.  MOSSBACHER 

Makers  of  Doll  Outfits 
779  Broadway,  New  York  Gty 


So  - 


the  TOOLEY 


THE 


V/ARPET  BEATER 
Will  Make  Trade 

It  is  perfectly  constructed,  retains 
shape,  and  wears  well.     Handles  will 
not  turn  or  come  off. 
We  als»»  manufncuirc  Suit  Hanucrs,  I'ants 

Hwigen,  Put  Lid  Holders,  CslfWeonen,  Hose 

SmiiK-rtcrs,  I  lat  Katksaml  mltrrWire  Novelties 


Special  Met!  for 


Coolcy  Mfg.  Co., 


Agents  Wauled. 


HUH  $.  CjmI  tt 


VANDY-HANDY 

CLOTHES-PIN  BAG 

te  i»tm.  nor 


KIRK'S 


HOLDER 


Tooth  Brash 
and  Curling  Iron 

The  Best  10c.  Seller 

of  its  Kind  Ever 

Offered  to  the 

Trade 


Nickel  Hated.  Highly  IMishcd.  A  Necessity  in 
Ever]  Well  Appointed  Hath 


ALSO  A  FULL  LINE  OF  TAPE  MEASURES 


HARRY  D.  KIRK,  S-I7W. 


V  A  N        «  *  N  0  Y 

A  Unique.  Practical.  Inexpensive  and  Profitatle 
article  for  holding  Clothes-Pins  which  ycu  and 
your  Customers  will  bs  pleased  with. 

EXPLANATION 
The  clothet-pint  are  put  in  through  the  wire  mouth  at  the  top 
and  taken  out  from  the  opening  in  the  tide  of  the  bag.  which 
always  facet  you  while  it  it  in  uto  on  the  line  or  at  the  t>de  of  ihe 

window. 

The  VANDY-HANDY  It  made  of  suong  material  ana  hat  a 
capacity  for  holding  200 C'othet  pint. 

Oet  them  on  your  counters  soon.   Display  them 
and  they  will  sell  themselves. 

VANDY-HaMDY  MF8.  CO..  Newark,  I.  j. 


BATH  ROOM  ACCESSORIES 


AMERICAN  RING  CO.,  D£'  Waterbury,  Conn. 


of  Cast 


Upholatcry  Naila,  Curiam  Pole  Trimming.,  fctc. 

Branch  OmcEsl^^dsl-^s::  Kri'mB^ 


GOOD  EASY  SELLERS 


CROWN  OPENER 
and  SEAL  LIFTER. 


C.  T.  Williamson  Wire  Novelty  Co. 

58  Badger  Avenue,  NewarK,  N.  J. 
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No.  1  No.  2 

SOLE  LICENSES  FOR 

EASLEY'S  PATENT  LEMON  JUICE  EXTRACTORS 


No.  3 


GEM 

TEA  AND  COFFEE 

STRAINER. 

Samples  and  Price  List  Mailed 

on  Application. 


30  Patterns  of  Match  Safes  and  Ash  Receivers  for  Safety 

Sole  Agent  for  the  United  States  of  the 
Union  Safety  and  Paraffin  Matches. 

PATENTED  HOUSE  FURNISHING  SPECIALTIES 
M.  LOEWENSTEIN,  71  Washington  Sq  uare,  South,  New  York 

We.t  Fourth  SL 


TIE  "  KORKtK  " 
SINK  AND  POT  CLEAN  EI 

Stssnpsd     from  h«avy 

■bWt  atael   Shovel  |:Art 
m*  rltutm 


We  are  the 
Largest  Manufacturers 

of 

Nursery 
Refrigerators 

in  the  World 

Our  In  tie*  factory  arid  the  r*rent  ituttAlIattan'of  naw  marl 
U>  place  Ui«w  (tnda  on  the  maraet  at 

NLKXI 


U«  U. 


Each  ol 
aeparalaty. 


v  sooda  on  the  market  at 

THE  LOWEST 

guaranteed,  pai- V sd  with  n 

•  Liring  Misdelivery, 


Wrtle    for  Prloes 


QUAKER  TINWARE  MFG.  CO.,  32-34  Bank  St..  Philadelphia 


Feature  Mouse  Traps 
They're  Profitable 

Wean**"  rvery  r*n,w  needa  itne.  Arid 
they  art  ail  pot.  uLuiit  .*«J *  u-rtt»a«*m»"it 
«  here-,  m>U\  ■»♦•«-*  use  they  give  en- 
tire satiafactxin. 

The  "Capita"  does  its  work  ail  to- 
rn p.  tic*!  ly,  cstrhss  fruon  one  In  twtn- 
ly-five  mice  with 
Need*  r-j  baiting,  al 
artin-  f  nun  iht-  dead  r 
up  very  little  reran 

The  "Capita"  i*  »n 
built  oo  a  sctontiflr  ts 
traMi!**  and  ofTen*   every  ind.KM 
fi>T  purchase  to  the  huuw4>\*ifi> 


ett  n, 


1.1  I 


orted  trap. 


wit  b  s*rh  order 

CAPITO  MOUSE  TRAP  CO. 
lit  Nuuv  Street.         New  Vork 


THIS  SEED 
GUARD  CADE 


BIRD 
CAGES 

nrr  nuclr  by 

0.  LINDEMANN &C0. 

35-37  WoosterSL,N.Y. 

U  the 


"ANCHOR"  SINK 

 AND  ===== 

TOILET  BRUSHES 


Most  Sanitary  Brush  on  the  market, 
as  they  are  made  without  the  use  of 
PITCH,  CEMENT  or  soldering  the  tin 
ferrules.  The  brush  that  can  be  cleaned 
in  butting  water  without  distributing 
itself  all  over  the  sink  and  down  the 
drain.    Best  selling  5c  and  10c  line. 

Scad  for  Catjlonue  «d  Met  Lilt 


PHILIP  FOGARTY  &  CO. 
22*)  Miller  Ave.,  Brooklyn.  N.Y. 


DEALERS! 

Thii  advertii- 
ing  appears  in 
the  Spring 
issue*  of  the 
"Delineator" 
with  1,000.000 
circulation. 


THE  MARTCROSS  COMPANY 

Sl 


Manufacturer*  of  COTTON 

FLOOR  MOPS,  DISH  MOPS, 

CLOTHES  LINES,  Al*°  Manufarturara 

Twines,  Yarns,  Rope,  Calking,  Wicking,  Waste 

ESTES  MILLS 

Mainwi  to  J.  M.  HSTES  ft  SO\S 


FALL  RIVLR.  MASS. 
YorkOfnct,  97  Wirreii  Street.  Tel. 


Digitized  by  Google 


A  HIGH  CLASS  FREEZER  FOR  HIGH  CLASS  TRADE 

•STANDARD"  ICE  CREAM  FREEZERS 

Easily  Operated 

Simple  in  Construction 
\  Rapid  and  Efficient  in  Work 

Well  Made.  Strong  and  Durable 

CHARLES  W.  PACKER, 


409  Commerce  Street. 


Philadelphia 


Good  hiHitschold  nrct-iixiticg-     I'crfcct  in  finish  and  material.     "The  Browne  Line 
Kingston."    Will  yo»*  send  (i.r  mir  K.nkk-i  and  let  us  tell  vmi  about  it.    Tic   'Cyclone  "  Kkk 
Beater,  Cream  Wlit|i|ier  and  Mayuim  iiise  Mixer  is  a  wonder.    Let  us  send  you  a  sample. 


THE  W.  G.  BROWNE  MFG.  CO.. 


Kingston.  N.  Y. 


m 


fYCUINK 


SON  IS 


A  Few 
of  Our 
Specialties 

HAVE  OTHERS 


FOU  CATALOG 


Clayton  cS  Company  OS 


421-427  Kent  Avenue 
BROOKLYN.      NEW  YORK 


Komi  Green  Painted  Porch  Curtain 


SIZES  ALWAYS  IN  STOCK 

4x8   5x8   6x8    7x8   8x8   9x8    10x8    12x8   8x10    10x10  12x10 

Fitted  with  Rope  and  Galvanized  Iron  Pulley  Ready  to  Hang. 
Guarantee  Tag  with  Each  Curtain.  Painted  with  the  Best 
Material  Known  to  the  American  Market. 


R.  H.  Comey  Company,  Camden,  N.  J. 


PHILADFXPHIA:  1200 


CHICAGO :  810-24  W«.hbUm  A, 


Digitized  by  Google 


THE  FOUNTAIN  LAWN  SPRINKLER 


Made  of  Brass 
No  Moving  Parts 
No  Oil-No  Bust 

More  Beautiful 
Than  a  Fountain 

ASK  ANY  JOBBER 

Or  Send  for  ■ 
Sample 


Postpaid  at  Whole 
•ale  Price. 


THAN  EVER 


The  M  and  some 

DISPLAY  EASEL 

IS  FREE 

It  rtea  Dm  Mach 
t.  Makr 

The  fnitiin  Spiiikr 

a  SlICC*  ft*  ■  ml  ■ 
Profit  M  ringer 
lor  you. 


The  SFAMOARE)  STAVIPI.MG  CO..  Marysville,  Ohio. 

V.  S.  A. 


Every  De&ler 
Should  Hcvvc  a 
Stock  of 

HAWKEYE-\ 


REFRIGERATOR 
BASKETS 


These  practical  baskets  have  a  ready  sale,  motorists, 
picnicers,  etc,  find  them  unsurpassed  (<ir  keeping  lunches 
In  palatable  condition.  The  demand  is  ateaddy  growing. 
Pn»grr«*ive  dealer*  who  do  not  now  carry  Hawkcye  Kcfrig- 
tratUt  Bankets  should  put  them  in  at  once. 

WE  HELP  YOU  SELL  THEi 

We  have  planned  .1  c  otnprrhrnsivc  advertising  campaign  to 
open  ea/ly  in  the  Spring  and  continue  through  Summer  in 
following  widely  read  magazine* :  Collier'*,  Saturday  Even- 
ing Hoit,  Everybody's,  Country  Life  in  America.  Motor. 
Recreation,  Outing,  Outdoor  Life,  Field  and  Stream,  Vogue, 
Theatre  Magazine,  Yachting.  Outlook,  Literary  Digest  and 
S|»>rts  Afield. 

This  i*  bouitd  10  create  demand.  You  can  get  your  share 
of  the  business.  Your  jobber  will  supply  you.  Write  him 
lor  prices.    If  he  can't,  write  us. 


BURLII3T0X  BASKET  CO., 


Burlington,  li. 


REFRIGERATORS 

We  build  4  first-class  lines. 
Send  for  illustrated  catalog 
and  price  lists. 
We  carry  stock  in  New  York  and  Boston 


CHALLENGE  REFRIGERATOR  6©. 

GRAND  HAVEN,  MICH. 


■4 


1^- 


Acme  Slicer 


N  > 


tS».»T   BY  TEST 

In    General    Use  for 
Than  25  Years 


More 


This  machine  is  so  simple  that  a  child  can 
operate  it.  The  great  perfection  of  its  work 
ami  laiility  of  operation  has  brought  it  into 
general  use. 

Write  lor  Prlcea 


ri  ~^ 

c 


For  Cutting  Bread.  Mutt,  Fruit.  Vegetables.  Etc..  is  \ny  Desired  Thickaess. 


OELKER/S 

24  MECHANIC  ST.. 


MFG.  CO. 

.     NEWARK.  N.  J. 


-84- 


Digitized  by  Google 


NO  HORE  STRONG  BUTTLR 

1  Id.,  per  J. K.    SIJS        4  lbs.,  rrr  J.,/.,  ».«  75 

2  Iba.,  per  d  I..  J.  SO  S 0.2* 
1  4  50        M  10.00 

10  Iba.,  per  dor..  tll.00 

MADE  IN  ROUND  OR  BO.UARI  JARS 

Carter  Patent  Glass  Butter  Jars 

J.  J.  CABTiR,    -    NEWARK.  N.  J. 

TOWEL  RACK  AND  NOVELTY  MFG.  CO. 

ESTABLISHED  1*7.1 
P.  O.  IV,  i  S.17 ,  Providence,  u.  I..  U.  S.  A. 

TOILET  AND  HAT  RACKS 

(>l  all  deaerlptlofie.,  mmnutAclured  In  be*t  manner.  Sell  *t 
p»t>ulir  price  >.  Send  lor  law  at  Hiu»initcJ  cateJncue  sad 
price*. 

SALESROOM  AND  FACTORY:    ALBURN,  R.  I. 
New  York  Office:   W.  A.  STOKES  &  CO.,   30  WARREN  STREET 


WHIT  MORE.  ADJUSTABLE 


FAST  SELLERS-GOOD  PROFITS 


m 


SHADE.  HANGER 

■  ■  -  ■  1st CD 


SUM  HA««G  rojClAW  1 

*wi?  run  mm  or  tut , 
dim  vtcauysMK-  uunrHiirwcM 


7"/y/"  ONLY  ONE  THAT  MAKCS  SATISFIED  CL/.sroMffIS  — 
HANDLE  NO  SUBSTITUTES -CARRIED'Y LEADING  JOBBERS 


The  Perfection  Bottle  Stopper 

nvalu  ble  In  dispensing  mineral  waters  at  home.   No.  I  large  quart;  No.  2  pint  or  small  quart  size. 
The  only  satisfactory  stopper  ever  invented  for  keeping  champagne,  mln  ral  waters, 
ginger  ale,  etc.,  etc.,  and  all  carbonated  beverages  wherever  used. 

Absolutely  Air-Tight  After  Once  Opened  ■.  Self-Adjusting ;  Fits  Any  Bottle 
Mniuiinriurej  by  L.  C.  MARKS    irusicr    260  CltYrk  St..  Chicago 

WRITE  FOR  PRICBg  AND  DISCOUNT 


LEADER" 


Theea  cut*  repreeent  the  "PATENT  LEADER" 
•ink  broom  aleo  "HANDY  LEADER."  made  of 
brlitlea  Staple  article.,  retail  at  five  and  ten 
casta  We  alao  manufacture  other  atylee  retailing 
at  ten  aad  twenty  centa.  HOUSE  FURNISHING 
AND  HARDWARE  STORES  er.ould  five  thll 
advertisement  their  attanttin. 

Write  far  catalog ue  and  price  hita  to 


HANDY  LEADER 
CHAS.  PLUNKETT 

205  Duane  St..  New  York 


THE  BIGLLOW  WIRE  FLY  KILLER. 


^  ImllrpenMibl*  for  the  Houaa*if4<t 

PrrvtitM  rontawion—  KlLL  t  but  doe*  twl  t'KC  j//  the  fly  or  BH*CjeHo 

PojKiUr  with  all  HiKisrkccpcri 


SANITARY  WIRE  SINK  BRUSH 


N<tcti«*TW«  frrrm.  ran  ad- 
bare  to  tbe  bmah. 


Round  Patented 

Sold  Everywhere  by  the  Howe  Furnishing  Trade 


Bnu«  Bound  Patent*** 
Will  not  Ru*t  Non-Alwnrbant 

>**««y  _/•*•*  t'w  u  ft 

J.  F.  BIGELOW,  Mfr.,  Worcester,  Mass.  hew  yokk  agents,  wiimi  Br*».,  107  ctuaiscn  $l 


DISPLAY  STAND 


..  •  .   ..  to  Hell 


The  Chassc  Mouse  Trap 

Patented  V.  5.  and  Canada.,  !9O2-'03-'03 

IS  EASIER  TO  BAIT  AND  SET  THAN  ANY  OLD 
STYLE  TRAP.    I  ASV  SELLER. 

Write  for  Pricea  to  your  Jobber  or 

CHASSE  MFG.  CO. 

57  VESEY  STREET      NEW  YORK  CITY 


M"U«  l« 
Cauzht 


THE  "HOME-KISSED"  CURTAIN  STRETCHER 

Movable  Spring  Pin* —  Once  adjusted  to  Curtain  Scollops  always  in  place 
Interlocking  Strel  Hinge    Insuring  absolute  rigidity  anil    strength  in  renter. 
Center  Bracei— t  in  which  the  Long  Bars  fold. 

thir  patent  rovers  the  device  lor  folding  the  KM  bars  on 
the  Center  Itracc  and  the  Center  Brace.  Parties  hand- 
ling Curtain  Stretchers  that  infringe  should  investigate. 

HOLMQUIST  &  CO. 


Mfrs.  Ladders  and  Curtain  Stretchers.  101 N.  Lincoln  St.,  CHICAGO 


s 

Digitized  by  Google 


ARGAND  GAS  APPLIANCES 


MR.  BUYER: 

Write  us  for  prices  and  description  of  our  Gas  Hot  Plates.  Several  styles  and 
very  interesting  prices.  Come  quick;  we  want  to  get  acquainted  with  your 
firm's  bank  account  ........ 


Albany  Foundry  Co.,  Albany,  N.Y. 


^mfmmmmffmmmmmmmmffmm 


%  mmmmssi 


WHITE  MOUNTAIN 
STONE  WHITE  REFRIGERATORS 


This  is  the  Refrigerator  lhat  is 
Homes." 


In  Over  a  Million 


T/ie  Cfrrsf 

Me  CAM  m  it. 


This  Famous  Box  made  in  the  World's  Largest  Re- 
frigerator Factory. 

  This  particular  type  of  a  box,  you  know,  has  a  Solid 

Stone  provision  chamber— QUARRIED  STONE,  and 

as  WHITE  as  the  driven  SNOW, 

Train  loads  (not  carloads)  are  leaving  our  works  each  day  now. 
and  your  order  should  also  go  in  one  of  these  early  cars. 

Take  no  chances.  Do  not  run  short  on  the  beautiful  "Stone 
Whites"  this  year 


J£T  The  one  and  only  "Chest  with  the  Chill  in  it." 

£  MAINE  MANUFACTURING  COMPANY,  NASHUA,  N.  H. 

un  ANCII     « FFICB8  ! 

^^*"      BOSTON.  MASS-  NEW  YORK  C1TV.  CT.  LOUIS.  MO  SAN  ANTONIO.  TEXAS 

KANSAS  CITY.  MO-  SAN  FRANCISCO.  CAL.  ST.  PAUL.  MINN 


So 


Google 


Rothschild,  Meyers  &  Co 


OUR  NEW  HOME: 


200  FEET  EAST  OF  BROADWAY 
Corner  SPRING  and  CROSBY  STS.,  NEW  YORK 


W 
E 
L 
C 
O 
M 
E 

T 
O 


COME  IN 


Digitized  by  Google 
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STEEL  SPIDERS 
GRIDDLES 
KETTLES 


»••• 
.  -  • 
•  -  ■ 


•••• 
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•••• 
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:::: 


::: 

•••• 
••»< 
••• 

::: 
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Cooking  Utensils  that 
do  not  warp,  scorch  or 
burn,  nor  spoil  food  :  :  : 


The  genuine  branded 

o&«       NEVER  -  BREAK  " 


THE  AVERY  STAMPING  CO.    Cleveland,  Ohio 

tiduftiv*  Manufacturers 


OSBORN    MFG.  CO. 


n>«  Original  in»»nior»  and 
M»rurf»ctur trt  of 

"OSBORN" 


i:: 

•Ml 
.•• 
•••• 


•••• 
•••• 


Metal  Cages  | 


In  line*  Hnittxf  mi  «l  Silv«-r  Plutr, 

New  «id  Bewtiful  DriiBLas  Just  Out. 

Wr  al*o  mariu'ii  lure  Bra.**,  and 
[Ironic  Show  Mauds  faf  F»ncv  I  »■  •  .  u 
latalof  u*  tnaiVt  free 


669-685  HUDSON  STREET,  Cor.  14th  St.,  NEW  YORK 


A.    L.    TRIBBLE  CO 


MANIII-A<TltltKI<.S  OK 


Clothes  Lines.  Mops.  Twines.  Etc. 
IXL."  "  Non-StretcKable."  "Puritan" 
Hand  Laid  Cotton  Clothes  Lines 
Plymouth  Rock  Sash  Cord 

*m  m 


HUSTON 

I  in  --I.tr  M 

NEW  YORK 

I7A  Church  St. 
CHICAGO 

3S  River  SI. 


WRITE    FOR  PRICES 


u.iti't  Imak.  Tin-  .'ul|u«tini!  m<-<  ltaiii*m  ran  m*  |»"i«ililv  irt-t  out  <>( 
«nlt-r. 

ITS  FINISH  AND  FREEDOM  FROM  DEFECTS  MAKE 
IT  AN  EASY  SELLER.  AND  IT  MAKES  PLEASED 
CUSTOMERS  BY  OUTLASTING  THREE  OF  THE 
OTHER  KIND. 

Sample  Nrnt  on  H  In  Id  -|  -  ' '  li  Dealers 


Gtm  Manufacturing  Co., 


North  Girard,  Pa. 


•  •  « 


::: 


Are  You  Looking;  for  Quality?  ill! 

Tlirn  yriii  u ill  Ik-  itmresird  in 

Leader  Clothes  Dryer  §  Tl  to  1 

[ADJUSTABLE)                     t             1  :il 
Made  i>l  carefully  selected  material.    The       EH  N 

liar*  Mt  free  bum  kiM*  »nil  crack*  ami       V           -Jr  ■•; 


::: 


1 


::: 
::: 


::: 

::: 

::: 
::: 

.•■ 

•••• 
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•  » - 

•>■•- 
*>•>** 
■  •  • 

•  -  ■ 
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"THE  HIGHEST  GRADE  THAT  CAN  BE  MADE" 

ADAMS'  BRUSHES 

For  House  Furnishing  Trade 


MANUFACTURED  BY 


J.  J.  ADAMS  ®L  CO. 

124  to  132  GREENPORT  AVENUE 
BROOKLYN  BOROUGH 
NEW  YORK  CITY 


::: 


!•*••••••••••••••••#•♦•••••••••••  •••••••■••••••••••••«•••  ................... 

*v*t>5»55»««  •••••••••••  •••••*•••••••••  »•••  *♦  *  ■  ■ 


..iiiii.i.i.i.iii 
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Googl 
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The  Recognized.  Or^an  of  the  House  Furnishing  CoodsTrade 


THE  NEWEST  AND  MOST  POPULAR 
LINE  IN  THE   UNITED  STATES 


The  group  of  Alcohol  Utilities"  shown  above,  comprise* 
the  principal  articles  now  on  sale  in  the  United  States.  They 
have  all  been  thoroughly  tested  as  to  safety,  economy  and 
efficiency,  and  are  recommended  as  giving  the  best  practical 
results,  where  Pyro  Alcohol  (denatured)  is  used  as  a  fuel. 

Our  stock  it  complete.    Wc  will  be  pleased  to  tend  catalog  and 
descriptive  literature  on  application. 

ALCOHOL  UTILITIES  CO. 
156  W.  23rd  Street,  New  York 


APRIL.  1908 


TRADE   MAGAZINE  ASSOCIATION 
59-61  PARK  PLACE 
NEW  YORK 


I 

X 


NOW  IS  THE  TIME 


fid 


for  every  DEALER  to  examine 

OUR  LARGE  LINE 

of  Cork  Screws,  Ice  Picks.  Ctirk  Pullers,  Ice 
Cream  Dishcrs,  Ice  Cream  Spoons,  Lemon 
Squeezers,  Lime  Squeezers,  elc. 

wm 

FOR 
1908 
BUSINESS 

We  are  the  largest  man- 
ufacturers of  this  line  of 
goods,  all  of  which  are 
designed  for  up-to-date 
requirements. 


Finely  illustrated  catalog 
with  prices  and  discount* 
will  be  forwarded  to  ell 
dealer*  on  reque.t. 


ERIE  SPECIALTY  CO. 

ERIE,   PENN  A,  U.  S.  A. 


Wood  Goods  of  Quality 


FOLDING  WASH  UENC.'H 


Our  Ironing  Hoards  keep  their  shape,  and  do  not 
crack  hccaiise,  first,  of  the  material  used  and  second, 
of  the  seasoning  and  finishing  given  them  in  this 
factory, 


STANDARD  SKIRT  HOARDS 

Assorted  sizes,  packed  ]4  do/,  in  bundle. 

Our  Wareroom.  are  Well  Stocked.    We  Can 
Make  Prompt  Shipments. 

ASK  FOR  CATALOGUE 

AMERICAN  MFG.  &  NOVELTY  CO.,  Erie,  Pa. 

HOUSEHOLD  WOODEN WARF.  and  LADDERS 


I 

I 

I 


i 

V 


"Better  Than  Need  Be"  Goods 

ICE  PICKS  — 16  »ty le Needle  pointed,  highly  tempered;  pick 
points  are  ground,  not  forged,  whereby  crystallization  of  point. 
U  prevented.  Thu  mean,  much  to  the  purcha.er,  more  to  the 
conscientious  buyer.  ICE  CHISELS -8  atyle.,  made  of  tem- 
pered steel.  LEMON  SQUEEZERS  of  the  Highe.t  Grade, 
made  of  solid  aluminum,  ai.o  of  porcelain  and  J  wood.  LIME 
SQUEEZERS— 2  style*,  .olid  aluminum.  ICE  SHREDDERS 
tempered  .teel  blade..  ICE  PLANES — with  double  edged, 
hardened  and  tempered  knives,  discharging  automatically. 
Alao  old  >tyle  ice  planes. 

Ce.UloK  for  the  Aaklng. 

THE  GILCHRIST  COMPANY 

NEWARK.  N.  J. 


MR.  BUYER  It's  a  feather  in  your  cap 
every  time  you  add  a  new.  fast  selling 
item  to  your  Dept. 


R  R  I  S  C  O 


NO  IXTHA  STANDARD  .EQUlRIS 

Sanitary  Sink  Strainer 


WILL  PROVC  A 

BRIOHT  I  I  I  IIJ  PLUMB 

Our  reduced  price  for  1908  gives  you 
a  better  profit  twioe  over  than  any 
other  strainer  for  sinks  procurable. 


THEY'RE  .MADE  TO  OITWEAR.  NOT  OUT 


The  PRITCHARD  STRONG  CO. 

27  Circle  Street,  Rochester,  N.  Y. 
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Google 


VERITAS  ALUMINUM  FLAT  WARE 

Noii*  (;*nuin«  Without  Thin  Tnultr  Marie. 


G.  M.  THURNAUER  &  BROTHER 

HAVE  REMOVED 

To  83-85  WORTH  STREET,  New  York 

WE  EXTEND  A  CORDIAL  INVITATION  TO  VISITING  BUYERS 
TO  CALL  ON  US  AT  OUR  NEW  QUARTERS,  NEAR  BROAD- 
WAY,  AND  SEE  THE  MOST  COMPLETE  LINES  OF  IMPORTED 
HOUSE  FURNISHING  GOODS  EVER  EXHIBITED. 


A  VISIT  WILL  PAY  YOU 

COME  AND  SEE  FOR  YOURSELVES. 


BUTTER  CHURNS 


ALCOHOL  IRONS 


—  3  — 


Digitized  by  Google 


—  4  - 


ioogle 


Be  Sure 

To  Get  the 


Supplied 
with  Each 

Only  Practical  Attachment 

ever  made  for  preventing  the 
strongest  pressure  of  water  from 

forcing  the  bulb  off  the  faucet. 


Sternau 


THE  CRIP 


METAL 


2  38? 

SB? 


m 


B«th-»pr»y,  No.  6371 


Send  for  Catalogue  of 

STERNAUWARE 

Consisting  of 

High-grade  Bathroom  Fix- 
turn,  Coffee  •  machines. 
Fancy  Tea-kettles,  Chafing 

ilishes  and  their  Accessor- 
ies, Smoking  Sets,  Alcohol- 
stoves,  Coffee  and  Tea- 
pots Candlesticks*  Trays, 
Baking-dishes,  etc. 


Ask  for  the 
Bulb  with 
the 

CHAIN 


Sectional  view  of  Sternau 
Holdout   Bulb  with 
FAUCET  CHAIN 


Sternau  Bath-sprays  are  beyond  the 
ordinary. 

Each  is  fitted  with  the  Holdfast 
Hulb,  made  of  metal  and  rubber, 
noted  for  strength  and  long  service. 

They  are  in  demand  throughout 
the  year,  but  especially  so  during  the 
spring  and  the  summer. 

Prices  and  iltustratatioM  sent  on 

request. 

Place  your  order  Moti: 

W«  guarantee  to  siitis/y  you. 

S.  Sternau  &  Co. 


Frontispiece  of  circulars  furnished  to  those 
dealer*  Blocking  Sternau  Bath-ipraya. 


Faucet  Chain 


Sternau 
Holdfast  Bulb 


Fills  a  long-felt  want 

PROLONGS 
the  wear  of  bulb. 


Spray-bnuh.  No.  6396 


New  York  Showroom 

BROADWAY  cor.  PARK  PL 

Opposite  Post-office. 
Office  and  Factory 

195  PLYMOUTH  STREET 
BROOKLYN,  N.  Y. 

If  it  bums  Alcohol,  we 
make  it. 


Remember  the 
Bulb  with  the 

CHAIN 
wears  longest 
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"W  E  A  R  -  E  V  E  R" 

ALUMINUM  UTENSILS 
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WE'RE  BUSY  MAKING 

"WEAR-EVER"  ALUMINUM 
UTENSILS 

AND  FILLING  ORDERS 

You  know  the  "whys"  and  "where- 
fore*" if  you  sell  them.    If  you 
don't— well,  ju»t  remember 
that  "WEAR- EVER" 
utensils  are  not  only 
sellers  but 
repeaters. 

HERE  ARE  THE  REASONS: 

They  are  made  of  aluminum  99  pure. 

The  sheet  is  extra  hard  and  thick. 

A  special  electric  finish  is  placed  on  the 
inside  which  prevents,  largely,  dis- 
coloring. 

Spouts  are  attached  without  seams  or  joints. 
They  are  strong,  but  light  in  weight. 
They  present  a  beautiful  appearance  when 
displayed  for  sale. 


At  Bauxite,  Ark.,  we  mine  the  ore ; 

At  E.  SL  Louis,  we  refine  the  ore  ; 

At  Niagara  Falls  and  Massena,  N.  Y.,  we 

convert  the  refined  ore  into  pigs  or 

ingots ; 

At  New  Kensington,  Pa.,  we  roll  the  sheet 
and  make  the  finished  1  II  'cfir-ever" 
utensils. 

In  other  words  this  means  '  from  ore  bed 
direct  to  you." 


A  card  will  bring  to  your  desk  catalogue, 
prices,  discounts  and  further  information. 


THE  ALUMINUM  COOKING  UTENSIL  CO.,  Pittsburgh,  Pa. 
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UNITED  STATES  GLASS  COMPANY 

PITTSBURGH,  PA. 

THE  WORLD'S  ONE  LARGE  GLASSWARE  CONCERN 

SEVEN  NEW  LINES  OF  TABLEWARE 

in  a  wide  ratine  of  shapes,  designs,  and  decorations,  were  the  additions  January  1st,-  lOOX.  to  our 
enormous  variety,  which  numbers  more  than  20.000  Articles  in  Glassware,  and  to  which  we  arc 
constantly  adding,  to  meet  the  continuous  demand  for  Something  New. 

We  manufacture  everything  in  glassware  for  the  different  branches  of  the  trade,  viz : 

Wholesale  Jobber*.  Department  Stores. 

5  snd  10c.  Stores.  Bar  and  Hotel  Supplies. 

Jewelers'  Cut  Glassware.         Show  Jars  of  all  kinds. 

Lamps, 

Jelly.  Fruit.  Condiment  and  Packers'  Supplies,  etc. 


Variety  Stor 
Soda.  Fountain  Supplies. 
Fancy  Cut  and  Decorated  Ware. 


We  have  listed  and 
illustrated 

50  ASSORTMENTS 
of  decidedly  novel  and 
attractive  patterns,  many 
of  which  are  DECORATED 
in  a  large  variety  of 
STRIKING  COLORS, 
original,  only  with  our- 
selves. 


1.  ■f?  Ji£'i&&-l 


Illustrations  and 
Prices  furnished  on 
request 

The  trade  is  cordially 
invited  to  inspect  Sam- 
ples at  any  of  the  fol- 
lowing Showrooms : 


13114  DIANA  PATTERN 


General  Offices  and  Salesrooms,  South  Ninth  and  Bingham  Sts. ,  PITTSBURG,  PA. 

BRANCH  SALESROOMS: 


New  York.  29  Murray  St„ 
Boston.  127  Federal  St..  Arco  Bldg.. 
Philadelphia.  Ninth  and  Market  Sts., 
Baltimore.  110  Hopkins  Place, 
Salt  Lake,  127  East  3rd  South  St.. 

City.  2  A  de  Plateros  No.  9. 


Sydney,  N.  S.  "/..Commerce  Bldg..  Martin  Land. 
St.  Louis.  627  Granite  Bldg..  4th  i 
San  Francisco.  271  Stevenson  St.. 
Chicago.  409  Atlas  Block,  35  I 
Denver.  1430  Arapahoe  St.. 
London.  55  Farrington  St..  E.  C. 


Havana.  Cuba.  70  San  Rafael  Apartado  94». 
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lVJanning 
Bowman 


Alcohol  Gas  Stove 

(For  Denatured  Alcohol i 


Absolutely 

Non- 
Explosive 


In  Use 

with 
Chafing- 

Dish 


No.  303-76  Alcohol  Gas  Chafing  Dish 

The  possibilities  of  chafing-dish  cookery' 
have  been  doubled  by  the  Manning-Bowman 
Alcohol  Gas  Stove.  It  has  three  times  the 
heating  power  of  the  regular  chafing-dish 
lamp,  yet  regulates  to  a  simmering  flame  at  a 
torch. 


Sufficiently  powerful  Fot 
the  preparation  of  a  sub- 
stantial meal,  indepen- 
dently of  the  kitchen 
range.  See  li>t  <>t  acces 
series  below: 


Cha.flng-Dlah 
Waiter 
Tea  Pot 
T»e  Kettle 

"Meteor' 


Flagon 
Tcultr 
Cutlet  Dlah 
Plate   Warmer  (pure 
luminum  with  line/) 
Coffee  Percolator 


Patents 
Pending 


No.  76.   Nickel  Plated. 
Single  Burner 

No.  77.  Same  Style 
Double  Burner 


CHAFING  DISHES  with 
'Ivory"  Enameled  Food  Pan 


"METEOR" 
Circulating  Coffee  Percolators 

Baking  Dishes,  Tea  Ware,  Hotel  Ware, 
Beith    Room    Fxirnishings,    Etc..  Etc. 

NEW  CATALOGUE  No.  53  SENT  ON  REQUEST 

MANNING-BOWMAN  &  CO.,  Meriden,  Conn. 

NEW  YORK  CHICAGO  SAN  FRANCISCO 
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"BENGALI  A" 

Alcohol  Incandescent  Light  Burner 


100    CANDLE  ROWER 


The  most  Wonderful 
Light! 

Can  be  Adapted  to  any 
ordinary  D  collar  lamp. 

Unaffected  by  wind. 

Suitable  for  outdoor  il- 
lumination. 

Can  be  operated  by 
svrv  ybody. 

Retail  Price 
$4.00  Complete 

Liberal 
Discount 
to  Dealers 


11  im 


Fullest  guarantee  giv- 
en for  3  years,  that  Burn- 
er will  act  perfect. 

No  wick  Burning ! 

Chimneys  manufac- 
tured in  Jena,  Germany. 
Will  not  bresvk  from 
hea.t. 


No  Danger 
Non-Explosive 

One  live 
deaJer  want- 
ed in  every 

town  to 
handle  our 
specialties. 


Can  be  used  on  any  ordinary  Kerosene  Lamp.  No  blacking  of  mantle.  Wind  Proof.  Absolutely  safe. 
Use  ordinary  mantle.  Superior  to  any  incandescent  gat  burner.  Consumption  one  quart  of  denatured  alcohol 
in  16  hours.  Cost  H  of  a  cent  per  hour.  No  soot.  No  smell.  Absolutely  no  danger.  No  burning  wick.  Very 
simple,  a  child  can  light  it.  Absolutely  odorless.  1  also  supply  brass  founts,  store  and  table  lamps  for  this 
burner.    Also  Sole  Agent  for  the  KEROSENE  INCANDESCENT  BURNER. 

G.  COHN  &  COMPANY 

337  BROADWAY 

NEW  YORK 
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^demonstrations      '1  hat     Create  Trad* 


A  little  dose  examination  bio  the  merits  of  the  well-known  CHAPMAN  SPECIAL- 
TIES will  reveal  the  fact  to  discriminating  buyer*  that  our  specialties  are  the  kind 
that  create  trade. 

<I  Demonstrations  are  the  fad  nowadays  in  all  well  conducted  House  Furnishing  Depart- 
ments and  up-to-date  stores,  because  demonstrations  arouse  public  curiosity,  bring  trade  to 
the  store,  and  sell  not  only  the  articles  demonstrated,  but  also  atimulate  demand  for 


But  buyers  must  first  have  the  right  articles — articles  that  save  housewives  time,  labor,  ex- 
pense and  trouble;  articles  of  merit  that  are  "quality  goods,"  give  satisfaction  to  customers 
— the  kind  women  talk  about  and  tell  their  neighbors  to  buy. 

1$  Other  manufacturers  produce  demonstrable  goods. 

q  BUT  NO  OTHER  MANUFACTURERS  PRODUCE  BETTER  SPECIAL- 
TIES THAN  CHAPMAN  FOR  DEMONSTRATION  PURPOSES— goods 
useful  in  Spring,  Summer,  Autumn  and  Winter,  good  the  year  round,  sure  to  create  | 
interest,  satisfy  trade,  goods  that  have  stood  the  test  of  experience. 


<]  Chapman  Specialties  are  the  kind  your  own  clerks  can  demonstrate — easy  to  describe,  easy 
to  sell,  easy  to  prove  as  to  utility  and  value,  the  land  you  have  been  looking  for. 

<|  If  Chapman  Specialties  are  good  enough  for  the  big  department  stores  of  New  York,  Phil- 
adelphia, Boston.  St.  Louis  and  Chicago,  they  ought  to  be  good  enough  for  YOU. 


<|  You  are  losing  valuable  opportunities  of  trade  building  in  your  department  without  them. 
You'll. say  so,  too,  when  you  know  what  they  are! 

SEND  FOR  BOOKLET  TODAY 

A  Postal  Will   Cost  One    Cent  -~  It  Will   Earn  Dollars. 


C.  A.  CHAPMAN,  manufacturer,  GENEVA,  N.  Y. 


ELY'S  LINE  OF  DANDIES 


There  are  Better  Ones  in  Our 
Free  Catalogue 

Write  To-day 


WE  MANUFACTURE 
9   Different  Stylet 

of  Carpet  Benten 

16  Different  Style* 
of  Mop  Handles 

AND 


 KLT*1  DAWDT  Mo.  ».  Tor  Janitor  »ntl  H»l»l  Tr.d.  

THEO.  J.  ELY  MFG.  CO.  -  Girard,  Pa. 


J 


NO  Economy  !    NO  Satisfaction  ! ! 


POOR  judgment  in  buying  CHEAP  lines  !!! 

Give  your  customers  HIGH  GRADE  GOODS 
REASONABLE  prices  and  HOLD 
THEM. 


at 


High 
Grade 
Standard 
Metalware 


Chafing  Dt»l\«* 
T.ble  K*ttlo*  and  Stand* 
Cof  fa*  Extractor* 
W«vt*r  Fit.*?  • 

Nursery  Cheats 

Crumb  Tray*  and  8cr*p*r* 
Taa  and  Bar  Urn* 

Bathroom 
Fixtures 

Win*  Cooler* 
Walar  Coolers 
Bekln!  Ulshsi 

Coal  V»»  and  Hod  i 

Candlesticks 

Cuspidor* 

Match  Safe* 

3  o'olock  T*a»,  ale. 


Write  for 


BRANCH  OFFICES 
ta  Wftirvn  Sirrrt,  N-»  York 
14*)  <<*\,*\  i..   -:t.  .  i    1-    T-r,  Cfll. 
*■  trt*rbom  Mrrot.  i  blr&no 
ttj  vv«..i1.l.N(0ii  sir*»i.  hooton,  Uu* 

M  Yuut.it  Sir**..,  'I  or-. ntc  .  CkOkdft 

ami  UocxJon  Engiaawl 


The  BUFFALO  MFG.  CO. 

BUFFALO.  N.  Y. 


by  Google 


Ever  Stop  to  Think 

—of  It?— 

Some  goods  are  hard  to  sell — hang  around  too 
long  for  profit — take  the  place  of  goods  that  sell  easy — 
on  demonstration. 

Then  other  goods  in  the  same  line  sell  on  sight. 

Take  carpet  sweepers — Nationals  sell  easy.  A 
National  sweeper  lends  itself  to  demonstration.  Any 
salesman  can  see  things  to  talk  about.  He  can't  help 
but  see  points  that  interest 

He  doesn't  have  to  stammer  and  mumble  a  lot 
of  generalities  or  technicalities  that  means  nothing  to 
the  woman  who  wants  to  know — He  can  say : 

"See  this!  That  keeps  the  sweeper  from  tipping 
and  spilling  dust." 

"See  that !  That  prevents  threads  from  breaking. 
Handle  lasts  as  long  as  the  sweeper — no  trouble." 

"See  how  easy  to  remove  brush — yet  how  firm 
it  is  fixed  in  place.' 

"That's  a  genuine  Hankow  Chinese  bristle 
brush.    Can't  be  made  better." 

"Look  at  the  fine  finish." 

"Yes,  Nationals  wear  well.  They  run  easy. 
The  Roller  Bearings  are  responsible  for  that " 

THE  TRIP1.K.   MKDAI.  UNE 
Awarded  Grand  Priic  and  two  Gold  llcdab  at 
Sl  Loula  ExpoaiUun. 


There's  no  end  of  talking  points  with  a  National 
sweeper. 

Best  of  it  is  they  make  good  on  any  point 
"There's  something  new  in  sweepers."    Ask  us. 

NATIONAL  SWEEPER  CO. 

98  WARREN  STREET,  NEWARK,  N.  J. 


Why  Divide 
Your  Profits? 


Why  in*  l:uy  jour  Ashes- 
los  Tabic  Covers  and 
Luncheon  Mats  direct  from 
manufacturers  who  have 
their  own  Asbestos  mines, 
instead  of  from  timer  who 
have  to  buy  this  expensive 
material— and  thereby  make  a  larger  profit  yourself  ? 

We  are  the  largest  and  oldesi  miners  and  conveners  of 
Asbesios  in  the  world. 

J-M  ASBESTOS 
TABLE  COVERS  AND  MATS 

can  be  obtained  without  delay  direct  from  our  Branches 
in  all  large  cities.    Not  necessary  to  carry  a  large  stock. 

You  not  only  make  a  larger  profit  on  our  goods,  but  give 
your  cuMiMners  goods,  you  can  stake  your  reputation  on.  An 
experience  of  over  50  years  and  modern  machinery  enable 
us  to  turn  out  goods  never  equalled. 

WHITE  NEAREST  BRANCH  FOR  SAMPLE  AND  BOOKLET. 

H.  W.  Johns-Manville  Co. 


NEW  YORK  PITTSBURG 
MILWAUKEE  CLEVELAND 
CHICAOO  BUFFALO 
BOSTON  BALTIMORE 
PHILADELPHIA  NEW  ORLEANS 
ST.  LOUIS  KANSAS  CITY 


MINNEAPOLIS 
SAN  FRANCISCO 
LOS  ANGELES 
SEATTLE 
DALLAS 
LONOON 

(TO) 


Big  Profits  For  You 


It^k  Pineapple 
Eye  Clip 

500.000  Already  Sold 

in  the  U.  S.  and  Foreign  Countries. 

They  go  quick  at  the  price. 

25c.  RETAIL 

The  simplest  and  iiiom  practical  of  any  Kyc  Clip  on  the 
market. 

Takes  out  the  eyes  quick  an  a  wink.  Saves  fruit  and 
saves  bother. 


Made  entirely 
of  Steel, 
handsomely 
nickeled. 


Every  dozen 

ununited  on 

an  attractive 
double 


\  display  card 


Liber*!  Discount*  to  the  Trade. 

HARVEY  MANUFACTURING  CO.,  548B  Granite  Bldg. 

ROCHESTER.  N.  Y. 
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The  Exclusive  Agency 

In  Your  City  or  County 
*  —  For  the  High  Grade  — v 

Standard,  Rotary,  Shuttle 

Sewing  Machine 

II  III  golden  opportunity  for  profitable  business 
worthy  of  serious  consideration. 

"I  To  support  the  advertisements  now  appearing 
monthly  in  Ladies  Home  Journal,  Delineator, 
Woman*  Home  Companion,  Pictorial  Review, 
Quarterly  Style  Book,  Housekeeper,  etc.,  which 
are  read  by  millions  of  women,  we  are  establish- 
ing exclusive  agencies  in  each  large  town  or  city 
in  the  United  States  where  we  do  not  now  have 
sufficiently  productive  representatives,  to  take 
proper  care  of  the  business  thus  created. 

11  We  do  the  advertising,  create  the  demand  and 
make  the  best  sewing  machine  on  the  market  to 
satisfy  it.  You  handle  the  business  with  our  ex- 
pert salesman's  assistance  and  our  co-operation, 
and  reap  the  benefit  of  our  advertising  campaign 
and  successful  selling  methods  in  splendid 
profits.  If  you  cater  to  Quality  Trade,  our 
special  proposition  for  the  large  towns  will  surely 
interest  you. 

H  The  STANDARD  is  the  original  time-tried 
and  true  Rotary  Shuttle  Sewing  Machine.  It 
has  more  good  common  sense  arguing  points 
than  any  machine  made.  It  will  make  good 
profit  for  you  on  each  sale  as  well  as  friends  and 
more  and  better  customers. 

These  People  Know  This  to  be  True: 

John  Wsnnamakea-.  N.  Y.  4  I'M  I.     Ft  H.  White  *  Co..  Boston 
T.  Katun  Co..  Toror  to  and  Wlnnliraic  Korhaw  *  Wallars,  H|trins;f.akl.  Maaa, 
Brown-Thornnaon  Co..  Hartford        Phillip..  Botorif  lift"  Co..  Nashville 
ThaSwocney  Co..  Buffalo  Sibley.  Lindsay  A  Curt  Co..  Rorkawter 

Almy-Hiirritw  A  Waahburn.  Saltan. 

Mesa.  Danholm  *  McKay  Co..  Worcester 

H.  A.  MeMrum  Co..  Buffalo  Sbapsrd-Nonrcll  Co..  Boston 

Power,  Mercantile  Co..  Minneapolis  Shcpard  Co..  Providence 
fowler.  Dick  A  Walker.  HimrhsmUin  Ww.nl  Mailer  Co  .  Nam-  Haven. Conn. 

The  list  of  open  cities  grows  smaller  daily. 
If  you  are  interested,  write  us  to-day. 

THE  STANDARD 
SEWING  MACHINE  COMPANY 

6410  B  Cedar  Ave.. 

Cleveland,  Ohio. 
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DEALERS- ATTENTION ! 


REDUCED  PRICES 

WE  SELL  THE  TRADE  ONLY. 

CHICAGO  ASBESTOS  TABLE  MAT  CO..  7H2-7M  WSSV 
Lake  Sr..  CHICAGO.  Maker*  <if  the  only  Guaranteed  Ast>c«.i« 
Table  Mat«.    OriKtnators  i>(  tlie  Detachable  Cover*. 


'Hie  only  foldinK  mat  with  perfect  liinitc     Positively  Pro- 
tects Entire  Table  Ti>|>.    Don't  buy  inferior  imitaticnt. 
Our  tine  of  quick  selling  specialties  at  prices  that  make  them  go. 


Adjmtable  Ironing  Board  Pada. 


Sleeve  Board  \'m\s  ii.r  Jn  inch  and  Mi  incli  Boards.  Ideal 
Broom  Covers.    Nine  sizes  ol  Asbestos  Lnnchemi  Mats  anil 
Linen  Doilies  to  Til  them.    Asbestos  Mais  l<>r  Charing  Dishes 
and  Percolators. 
ASK  US  OR  OUR  AGENTS  for  samples,  circulars  aad  new  price  lilt. 

Complete  Stocks  earriad.  and  quick  deliveries  mads  by  uur  ajrenclaa : 
Goo.  W  Johnston.  Fuurhum  4k  Smith.  Scovern.  Mcrrfcani  tt  Co.. 

Ml  Broailoay.  til  Washington  St..  MA  Market  St.. 

New  York.  Buffalo,  M.  Y.  San  Francisco.  Cal. 

Prompt  Shipments  From  Factory. 

CHICAGO  ASBESTOS  TABLE  MAT  CO. 

782  West  Lake  Street,  CHICAGO. 
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i^/JtiMCe  RETAIL  PRICES 


No.  0 

Wood  Fraaaurc  Board  h. 
Ma<>i.ParU  Japannarf. 

$1  25 


No.  1 

All  Metal  Japaar,*! 

$1.50 

AU  Mala]  Galvani.^i 

$1.75 


W'c  aft  going  to  make  an  awewive  cani|>aiKn  tor  thc 
sale  of  the  J^tfgSs  i»  all  localities.  It  will  be  worth 
your  while  to  co-operate  with  us.  Write  to-day  (or 
tra<le  prices. 

THE  LEE  CHAIR  CO.,         Oneida,  N.  Y. 


imp 


"Sesco"  "Bluc?!4White" 


The  well  and  favorably  known 
old  Style,  gray 
mottled  enameled 
ware.  We  posi- 
tively give  the 
buyer  more  for 
his  money  in  this 
grade  than  can 
be  had  in  any 
other  MAKE, 
GRADE  or 
STYLEofEN AMELED 

WARE. 

Writ.  us  NOW  for  N.w  19O0 

Rovlitd  Price  Liit 

Pull  Llnee  ol  Bath  WarM,  Bart  Designs  Maaatacta  rea  by 

Star  *  Enameling:  and  Stamping  Co. 


Our  standard  grade,  marble- 
ised  enameled 
ware  is  the  most 
attractive  ware 
on  the  market 
without  e  x  c  e  p  - 
ton.  It  is  a 
most  beautiful 
color,  very  dur- 
able and  an  easy 
rapid  seller  at 
•  POPULAR 
PRICE. 


Pittsburg,  Pa. 
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With  Vegetable  Chamber. 


ATTENTION!! 

Dealers,  have  you  placed  an  order  for 

'  DEVAUX 

Sanitary  -  Metallic 

REFRIGERATORS 


With out^ Vegetable  Chjimbcr. 


Made  entirely  of  Galvanized  Steel.  Cylindrical 
in  shape — with  or  without  separate  compartment  for 
fruit  and  vegetables.  Has  REVOLVING,  AD- 
JUSTABLE SHELVES. 


Easily  cleaned,  as  all  parts  arc  removable,  and 
there  are  no  corners  to  accumulate  dirt  and  breed  dis- 


ease. 


Finished  in  White  Enamel  inside  and  Imitation 
Oak  outside. 


WRITE  AT    ONCE    FOR    CATALOG    AND  PRICES 

HOME  METALLIC  REFRIGERATOR  CO. 


ALBERT  LEA  MINN. 


Eiulern  Office  and  Warehouse 
93  Road*  Street,  NEW  YORK 


GOODS  MANUFACTURED 


BY- 


THE  CENTRAL  STAMPING  CO. 


24  CLIFF  STREET,  NEW  YORK  CITY,  and  NEWARK,  N.  J. 


Betide*  -  STIRUM*  ALUMINUM  FKAMEUD  WAK ' 


:  manufacture  the  following  full  Lin**  of  Goods:    Deap  Stamped 


War*.  Shallow  Stamped  Ware,  Tinners'  Trimmings,  Metallic  Sieves,  Spoons,  Japanned  Ware.  Extra  Heavy 
Japanned  Ware,  Tea  Trays.  Common  Pieced  Ware.  "  U.  S."  Pieced  Ware.  Heavy  Polished  Pieced  Ware.  Planished 
war*.  Britannia  Ware.  Copper  and  Brass  n'stc  Goods,  Nickel  and  Placed  Ware,  Mflk  KetUee  and  Dairy  Supplies. 
Sheet  Iron  Wan,  Galvanised  Iron  War*. 

OW  few  Tin  WaTf  It  t  he  Ha  ivy  Sort  PURITAN  WARE  -  Sand  for  Caliiog-  w 

COAL  MOOS.  We  wish  to  call  your  special  attention  to  our  New  "Co- 
lumbia Coal  Hod,  which  has  a  deep  foot,  large  wire  at  top  and  mad* 
of  heavy  material,  which  makes  It  a  great  seller.  We  also  make  oar 
high  grade  goods,  the  "Centra]"  Coal  Hods,  which  are  still  heavier 
goods,  and  are  made  for  the  beat  due  of  trade.  We  make  all  these 
goods  in  sisea  ij,  16.  17  and  18  inches,  Ovtn  and  Funnel,  Black  and 
Galvanized,  and  Black  ornamented.  On  toe  "Central  "  Coal  Hod  we 
lumtsh  the  Spiral  Handle  on  Bella, 

ASM  AMD  CAftftASC  CANS.  We  haw  a  large  and  complete  Una  of  til 
grades.  The  "  Giant  is  unsurpassed  as  to  strength  and  durability,  to 
which  we  call  your  notice. 

OIL  WAITS  CAMS.  We  also  make  a  foil  line  of  Garvanised  Iron  War*, 
and  can  611  all  orders  promptly.  We  will  furnish  booklets  for  any  of 
these  articles,  or  a  catalogue,  covering  our  entire  line  of  foods,  upon 

Application. 
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GENUINE  PHILADELPHIA  LAWN  MOWER 


17  StyloB  Hand  and  5  of  Horse  Mowers.   3  to  8  Blades,  6*  to   12-Inch  Wheels 

THE    LARGEST   LINE   OF   HIGH-GRADE    MOWERS  MADE. 
SOME  ARE  ADAPTED  TO  ALL  MARKETS  OF  THE  WORLD 


The  Philadelphia  Lawn  Mower  Company 

3101  to  3109  CHESTNUT  STREET,  PHILADELPHIA,  PA.,  U.  S..  A. 
London  Warehouse,  14  and  16  Scmtton  St.,  Finsbury,  L  C.      New  York  Salesroom,  IB  Warren  St  H  E.  Sturtevant,  Mgr 


Nichthauser  ®.  Levy 

Office  and  Salesrooms:  Java  and  Provost  Sts.,  Brooklyn,  N.  Y. 

KAXUrACTURIM  OF  1  1^. 

Tin  Ware,  Japanned  Ware,  Galvanized  f  j 
Iron  Ware  and  Oil  Cooking  Stoves 


As  well  si 

HOUSE  FURNISHING  SPECIALTIES  THAT  SELL  ON  SIGHT 

Wc  mike  Cake  Closets  and  Roll  Top  Bread 
and  Cake  Boxes  in  Assorted  Colon 


latmit  emtalmgum 


Google 
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The  Basket  Importing  Co.,  Inc. 

Vurctsion  to 

THEO.  OLLESHEIMER  <SL  BROS. 

IMPORTERS  AND  MANUFACTURERS 

139  Duane  St.  (SL  62-66  Thomas  St..  NEW  YORK 

TtLphona,  37SO  Worth 

Our  Alaw  Lines  for  I90S  arm  now  on  display  In  our  thowroomi 

SPECIALTIES  -  Willow  Ware.    BaiKati,  Steins,  House 
Furnishing  Goods.  Kitchen  Were.  Bar  Supplies 
5  end  lO  Cent  Goods 

All  orders  from  Stock  at  Shortest  Motice.  Special  Department  for 
Import  Orders 

l,«nr»t  variety  of 
Fuicy  Bukntil  for 
holiday  trade. 
I'nce.  will  «iit  th« 
mn.t  careful  buy- 
er. Your  fan 
t*jn  invited. 


"An  Ovince  of  Sight  is  Worth  a  Ton  of  Print." 

THE  HOME  SHOW 

May  2  to  9,  Inclusive,  at 
Grand    Central  Palace 
NEW  YORK  CITY 

Exhibits  of  Kitchen  Utensils  and  Equipment,  Bath  Room  Fixtures,  China,  Crockery,  Class  and  Table 
Ware,  Lamps  and  Illuminating  Devices,  Household  Novelties. 

Space  Being  Rapidly  Taken 

For  Additional  Information  Addrsaa 

The  Home  Exhibits  Co..  (Inc.)       52  Broadway.  New  York 

and 

GRAND  CENTRAL  PALACE 
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ICE  CREAM 

FREEZERS 

THAT  SELL 


THEY  EXCEL  IN 
Easy  Running 
Quick  Freezing 
Economy 
Convenience 
Practical  Results 


THEY  ARE 
Well  Advertised 
In  Demand 
Easily  Sold 
Satisfactory  In  Use 
Of  Known  Reputation 


THEY 
ARE  SOLD 
BY  LEADING 
JOBBERS 
EVERYWHERE 

Our  line  of  Freezers  comprises  the  largest  variety  made  in  any  one  fac- 
tory. They  embody  all  that  is  beet  and  of  intrinsic  merit  in  a  Freezer. 
Send  for  1907  Freezer  Book,  illustrating  these  and  the  new  "AMERICAN 
TWIN  FREEZER." 

NORTH  BROS.  MFG.  CO.,  Philadelphia,  Pa.,  U.  S.  A. 


BALDWIN  REFRIGERATORS 

DRY  AIR. 


E  WERE  THE  FIRST  TO  TALK  ABOUT 
Dry  Air  in  Refrigerators  —about  3.5  years 
ago. 

And  "they"  laughed  at  us — said  it  was 
an  impossibility.  A  refrigerator  with  wet 
ice  in  it  just  had  to  be  damp. 

Now  they  call  theirs  "dry  air"  so  we 
must  have  been  right. 

Hut  now,  same  as  35  years  ago,  the  Bald- 
win is  the  only  perfect  dry  refrigerator  on 
the  market.  , 

Baldwin  air  circulation  —  different  from  the  others  — 
docs  it. 

Our  catalogue  shows  150  styles  of  the  "  Dry  Air"  kind 
—  a  line  of  them  will  please  you. 

Lined  with  Opalite  Glass,  Vitrified  Steel  or 
Porcelain,  White  Tile,  Vermont  Spruce  and 
Metal,  Oak,  Ash  and  Softwood  Cases. 


BALDWIN  REFRIGERATOR  CO. 

BURLINGTON.  VERMONT. 

I.  E.  STURTEVANT.  C.  I.  SMITH.  V  P.  HORN  CO. 

U)  torrta  St,  707  WtM  23a  St..  138  Front  Si.. 

Ntw  Tort  iVv.  Im  Ancelet.  Calif.  U*  Franciwo,  Calif. 
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rprC  NEW-KINK  POT  COVER  RACK 

I      l  \  d  d  HOLDS  TWENTY-SIX  DOZEN  COVERS 


NEWKINK 


WE  GIVE  AWAY,  ABSOLUTELY  FREE,  THIS  ATTRAC- 
TIVE POT  COVER  RACK  WITH  A  SAMPLE  ORDER  OF 

NEW-KINK  POT  COVERS 

The  New-Kink  Pot  Cover  Rack  is  designed  to  stand  on  the 
floor.  It  is  1 8  in.  square  at  the  base,  about  5  ft.  8  in.  high,  finished 
in  dark  color.  It  holds  all  sizes  of  covers  from  7}  to  154  in.,  each 
in  its  own  place,  plainly  marked.  On  one  post  is  an  inch  scale  for 
instantly  finding  the  exact  size  of  any  cover.  Another  post  shows 
not  only  the  size  of  the  cover  in  each  compartment,  but  also  what 
number  Preserving  Kettle  it  will  fit.  Thus  n6  time  is  lost  trying  on 
covers  to  find  the  right  size,  but  you  pick  it  out  at  once. 

The  New-Kink  Pot  Cover  Rack 

will  not  only  save  three-fourths  of  the  time  it  now  takes  you  to  sell 
pot  covers,  but  it  will  increase  your  trade  in  covers  easily  four  fold. 
Time  and  again,  women  on  seeing  the  Rack  will  be  reminded  that 
they  need  a  cover,  whereas  they  would  never  think  of  it  with  your 
covers  back  in  a  bin.  Half  the  women  who  come  into  your  store  or 
go  by  it  need  one  or  two  pot  covers  at  home  and  would  buy  them  if 
reminded  of  it.  Take  our  word  for  it  that  this  18  inches  of  floor  space 
you  give  this  Rack  will  be  one  of  the  most  profitable  spots  in  your 
store.    It  will  pay  a  hundred  times  oi<er  for  the  room  it  takes. 

The  New-Kink  Pot  Cover 


is  a  winner.    The  large  cold  rigid  handle  may  be  laid  flat  when  not 
in  use,  thus  taking  up  less  room.    The  handle  in  use  is  always  upright, 
of  large  size,  thus  enabling  one  to  grasp  it  firmly  without  danger  of  burning  the  fingers. 

The  New  Kink  Rack  will  display  your  Pot  Covers  neatly  and  promi- 
nently and  your  salts  will  surely  run  into  a  lot  of  money.  The  New-Kink 
Pot  Covers  are  made  in  all  sizes  from  7}  to  15 J  inch. 

To  have  this  Rack  and  these  New-Kink  Pot  Covers  will  increase       xiw.xink  pot  cover, 
your  trade  very  largely  >n  these  goods  and  at  the  same  time  decrease  the  expense  of  selling  them. 

MADE  ONLY  BY 

THE  REPUBLIC  METALWARE  COMPANY 


BUFFALO 


CHICAGO 
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THE  LARGEST  TRADE  WINNER  !!! 

THE  PORTABLE  BATH  SET 


ALWAYS  READY. 


CONVENIENT  EVERYWHERE 


PORTABLE 

BATH-SET 

«S6  i 

i  J® 

A  MIRACLE  IN  MECHANICS 

"The  Famous"  Nickle  Plated  Bath  Room  Fixtures 
The  Nevcrust  Portable  Bath  Set 


-    -  ® 

• 

HIGH  GRADE  BATH  ROOM  FIXTURES 
Solid  Brass.  Nickel  Plated 
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The  H.     H.  MFG.  CO 

BRASS,  COPPER  AND  NICKEL  WARE 


Office,  Salesroom  and  Factory  : 

554-562  West  25th  St.,       New  York,  N.  Y. 
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Special  Attention  of  the  Trade 

m 


is  called  to  the  fact  that  we  are 
the  only  manufacturers  working 
independently  of  any  association 
or  trade  agreements,  and  that  it 
is  to  your  interest  to  obtain  our 
prices  before  you  place  your 
orders. 


Ideal  Double  Coated  Gray  Steel  Enameled  Ware 
New  England  Gray  Steel  Enameled  Ware 
Turquoise  Blue  (White  Lined)  Steel  Enameled 
Ware 

Blue  and  White  Steel  Enameled  Ware 

All  White  Steel  Enameled  Ware 

Also  a  Full  Line  of  Galvanized  and  Tin  Ware 


^n.um.u.lmil.M 


Full  Line  of  Samples  Displayed 
at  our  New  York  Sales  Room 

THE  NEW  ENGLAND 

ENAMELING  CO.,  m» 

Fsctorics  s 

MIDDLETOWN.  CONN.,  and  PORTLAND,  CONN. 

H.  GINSBURG,  S 

736  Broadway,  New  York  City 
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Every  Buyer  of 

CARPET  SWEEPERS 

Ought  to  Know 

That  the  National  Sweeper  Company  makes  a  line 
of  sweepers  listing  in  price  from  $18.00  to  $54.00. 

That  every  sweeper  in  the  line  is  superior,  point 
by  point,  to  any  other  made. 

That  Nationals  are  made  in  the  most  complete 
sweeper  factory  in  the  world. 

That  Display  stands  and  other  sales  helps  are 
furnished. 

That  sh  ipments  can  be  made  promptly — in  a  hurry 
if  need  be. 

That  every  one  of  the  sweepers  in  a  shipment  is 
packed  securely  in  dust  proof,  heavy  carton. 

That  the  finish  is  right — that  every  detail  of  the 
sweeper  is  right — and  that  the  price  is  right. 

ONI  OF  THE  TRIPLE  MEDAL  LINE. 


There's  something  new  in  carpet  sweepers  that  IS 
new — ask  us. 

Get  in  early.     Write  to-day. 

NATIONAL  SWEEPER  CO. 

98  WARREN  STREET,  NEWARK,  N.  J. 


The  Marion 
Self-Heating  Denatured 
Alcohol  Flat  Iron 

FULL  NICKLE  FINISH 


TWO  SIZES  4  lb.  AND  6  lb. 

Each  iron  generates  its  own  heat.  The  ideal 
flat  iron  for  hot  weather,  as  the  ironing  may  be  done 
out  of  doors  under  the  shade  of  the  trees- 

The  Marion  Flat  Iron  is  the  only  one  which 
fulfills  every  requirement  of  the  American  house- 
keeper, vir.: 

It  absolutely  protects  the  hand  from  heat. 
It  costs  about  one  cent  per  hour  to  operate. 
It  is  perfectly  safe,  clean  and  odorless. 
It  may  be  used  at  any  time  and  at  any  place. 
We  guarantee  that  it  is  exactly  as  represented 
in  this  advertisement. 

A  Splendid  Article  For  Window  or 
Counter  Display  or  For 
Demonstration. 

Write  or  ask  for  Prices  and  Descriptive  Literature. 

GEO.  L  MARION  MFG.  CO. 

129-131  Front  Street,   NEW  YORK 
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TRADE  MARK 


LEAK  l-KOor 
FACTORY  EST.  1869 


PYRO-LITE 


THE 
ONLY 
ENTIRELY 


SEAMLESS 


AND 
POSITIVELY 


NON-LEAK 


ENAMELED  WARE 

Nothing  Like  It  Can  Be  Supplied  By 
Any  Other  Concern. 

NON-LEAK  SPOUTS  ,  ^fPirB;S, 

A  Scientific  Triumph.     j  British  Patent  Feb.  20, 1905 


ADVANTAGE  i 
Non-Leak  Pyroiite 
Larger  Sizes. 

Better  finish. 


Mechanically 

Superior. 

Open  Stock  at  N.  Y. 

The  Peer  or  All 

Other 
Enamel  Ware. 


Open  STOCK  AT  NEW  YORK 

Also  a  complete  line  of 

FLEUR  DE  LIS  WHITE  WARE  IN  OPEN  STOCK 

LEFFLER  &  THIELE  CO.,  "?555"-  New  York 


I? 


Do  yiiu  want  the  Kc(rigcrati>r  trade  ol  y<mr  town  ?    If  fim  do.  then  fat  must  sell  tin- 

White  Frost  Refrigerator 

Immum  It  In  the  one  «nd  only  one.  RafriaTeratoe  that  la  strictly  sanitary 
In  every  respect.    Lonk  at  it,  and  note. 

It  u  a  beautiful  piece  of  furniture,  apotleaa  outside  and  Inside  a*  th* 
pure,  driven  anow,  »r  finished  in  a  rich  icuitU  n  oak. 

It  ia  a  metallic  refriceratur.  cylindrical  in  form,  nude  of  galvanised 
sheet  staet,  and  provided  with  1S>  Inch  ab*  spare  betw«en  walla:  thor- 
oughly inaulated  with  Maltha  ami  Ashee-to*.  the  combination  of  which  ia 
recoarntecd  aa  the  beat  material  for  insulation  that  ha*  been  ilUcm-eiml 
certainly  the  most  e*  pensive.   Solid  brass-  trimmings. 

It  can  nut  shrink,  swell,  warp  or  decay.  There  ts  not  »»*  hit  of  wixd 
as  an-re  aa  a  toothpirk  connected  with  it  In  any  manner. 

It  is  coated  with  enamel  i nixie  and  out  (excepting  the  lea  chum  her,  I 
and  thin  enamel  la  thuniujrhly  baked  on. 

It  in  the  handiest  Refrigerator  made.  Has  revolving  ahclvaa.  no 
reach  in  a;  over  a  pitcher  of  milk  or  jabbing  a  sleeve  into  a  dish  of  butter. 
Ju*>t  torn  the  shelf  and  everything:  fa*  in  fnr.nl  «f  you,  The  shelvoa  are 
made  adjustable,  can  be  raised,  lowered  or  removed,  and  replaced  in  «. 
minute.  Shelves  are  made  of  wire  and  beautifully  tinned.  Light  and 
stronar.  with  no  surface  to  catch  the  drippings  from  an  accidentally  upset 
dish,  but  are  always  clean. 


It  in  guarantee)  tu  maintain  as  low  a  temperature  and  aa  dry  an 
atmosphere  in  the  provision  chamber  aa  any  refrigerator  made,  and  owing 
t<>  nririitirv  circulation,  aa  well  aa  thoruuth  insulation,  it  is  a  great  aavrr 
of  ice.  therefore  the  moat  economical  Ref  rirerator. 

la  handsome  enough  in  aiipearanca  to  adorn  any  nwm  in  the  boos*. 
And  it  is  everuorting  in  service. 

Sella  on  siirht.  and  every  one  sold  brings  another  customer.  It  k*  Uie 
(•tie  Refrigerator  that  appaat*  at  once  to  the  dsMlree  of  the  buyer.  It  ia 
rc i sociable  in  price,  and  ss.  therefor*,  the  Refrigerator  all  the  people  want 

Sand  today  for  our  literature  and  prices -you  cannot  get  cUm* %n  a 
good  thin*  any  too  anon. 


Si 


'  Otwr  BVib.  I  want  you  to  buy  me  a 
White  Hi* art  Re.rlgrrator." 


^   Metal  Stamping  Co.,  st?  M^mc  st.,  Jackson,  Mich,  j 
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WATCH  OUT  FOR  OUK  NEW  TRAK-NAM 


JUST  A  HINT 

These  Illustrations  ere  only  a  few 
of  the  many  good  values  In  the 

Wise    Bviyers*  Line 

We  minulKt  urc  a  larffc  >  trier.)  «( 

Eureka  Garment  Hangers 

Exclusive  Designs  in  Bath-Room  Accessories, 
Moulding  Hooks,  Metal  Rules  and  Squares, 
Cleavers  and  Mincing  Knives 

It  will  pay   to  got  our  Ca.to.logu*  before 
purch&aing  elaewhoro 


FORSYTH  MANUFACTURING  CO. 

BUFFALO.  N.  Y. 


r 


f  The  World's  Carpet  Sweeper 

How  ridiculous  the  foregoing  headline  would  he  if  it  were  not  true.  Being 
true  in  the  broadest  sense  it  can  be  construed,  it  is  only  rijjht  that  the  trade 
should  know  the  facts  about  a  product  they  sell,  and  for  which 
such  strong  claims  are  made.  The  title  "The  World's  Carpet 
Sweeper''  is  justified  by  the  fact  that  in  every  country  of  the 
globe  where  carpets  and  ruijs  are  used  the  Hissell  Sweeper  is  sold, 
and  is  the  acknowledged  leader.  The  Bissell  Sweeper  is  known 
practically  as  well  in  Australia  and  New  Zealand  as  it  is  in  the 
United  States,  as  it  commands  a  good  sale  in  this  far  away  ter- 
ritory, and  is  advertised  in  the  leading  publications  of  these 
countries.  The  same  methods  of  trade  promotion  that  we  are 
iisinK  here  are  with  slight  modification  put  into  effect  in  foreign 
countries,  with  highly  satisfactory  results. 

Our  special  Enter  offer  now  in  force  has  been  greatly  ap- 
preciated by  the  trade,  and  thousands  of  dealers  will  avail  them- 
elves  of  its  benefits  before  the  offer  expires  May  1st.    Write  lor  copy  of  it. 


JKANCHES : 

NEW  YORK 

LONDON 

PARIS 

NIAGARA  FALLS.  ONT. 


BISSELL  CARPET  SWEEPER  CO. 

GR.AND  RAPIDS.  MICH. 

i  Largest  and  only  Exclusive  Carpet  Sweeper  Makera  in  the  World. | 
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The  Beat  Counter  Seller  on  the  Market  la  the 


"Perfection"  Fancet  Cushion 


TlllS  SHOWS 

tb»  Ci-smoN 
attached 
to  Faucet 


A  Ten  Cent 

Seller 


MAOC  in  two  sizes 

Small  Cuttnon  for  Smooth  Faaeai 
Lara-«  duhwo  for  Threaded  rascal 


NO  CHIPPED  OR  BROKEN  DISHES 

A  boon  to  the  housewife — consisting;  of  a  rubber  cushion, 
which  slips  over  the  end  of  the  faucet,  preventing  any- 
thing in  hand  from  striking  the  metal.  Anyone  can 
readily  comprehend  its  utility  in  the 

KITCHEN,  LAUNDRY,  LAVATORY,  BATH  AND  BAR 


Psekai  an  eoialar  airplr.? 
ears*  aaatalalaf  two  aoxoa 
araarlea  eaahlaai 


OHLERKING  &  SMITH 

Kiclualvt  Salei  Asnnta 

40   Dearborn  Street 

Cbkato.  III. 


BATH  ROOM  ACCESSORIES 

Attractive  in  Design    Strong  in  Construction 


CATAL009   ON  REQUEST 


AMERICAN  RING  CO.,  °Z  Waterbury,  Conn. 

Manufacturers  of  Cant  nnd  Wrounht  Brass  Colonial  Candlestick!, 
Brass  Upholaiery  Nails,  Curtain  Pole  Trimmings,  ttc. 

Rd  iKrn    rtmrfl   '  "aw  1  Uod.on  Si.     Chit-ago.  508  BtTWOnh  NJj 

DRAIH.H  UmCES  }  B<(<IOfc  ,70  Su         rtllitin  1 122  Bill.  Sr. 


We  are 
Sowing  Good 
Seed  for  a 
Bumper  Crop. 

wm  YoiT 

Help  us 
Reap  the  Harvest? 

We  have  planned  a  comprehensive  advenisinir  campaign  to 
open  early  in  the  Sprint  and  continue  throughout  the  Summer 
in  the  leading  general  anil  recreation  mana/ine*.  Thousands 
of  dealers  arc  reaping  (lie  benefit  of  this  campaign  Why 
nut  you  ? 

The  Hawkeye 

Refrigerator  Basket 

lias  .i  ready  sale  and  the  demand  is  constantly  increasing. 
Picnickers,  siH.rtsmcn.  fisheniien.  motorists,  etc.,  who  use 
them  are  always  sure  of  owl,  fresh,  appetizing  fimd  and 
drink.  It" s  a  perfect  refrigerator  in  a  xlronu  wicker  h.isWt  t 
that  can  be  locked.  Vou  can't  afford  to  be  without  this 
popular  business  tetter.  If  your  jobber  can't  supply  you, 
write  us  lor  illustrated  catalog,  prices  and  discounts. 

Burlington  Basket  Company 


201  Main  Street 


Burlington,  Iowa 


"ANDREWS  SPECIALTIES" 

Are  Patented,  High  Grade  Houtofurnitfiing  Neceaaibea 
Made  to  Please  the  Customer.    Sell  Easily 
and  Pay  Good  Profita 


Send  for  now  cn.tn.logu* 


THE  "ANflBnCK" 

Carpal  Beater 
"So  rary  on  the  wHal.** 
The  •»  

aanm 


l.iwly  la  oar  i 
lioalr  Hollar. 


ANDREWS  WIRE  &  IRON  HONKS,  Rockford,  III. 
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ART  METAL  WARE 

The  tort  that  adds  to  the  beauty  of  your  store 
interior  and  to  the  size  of  your  profit  account. 


Our  assortment  of  patterns  for  brass  candle- 
sticks is  unequalled.  Goods  will  be  made  from 
special  patterns  if  desired. 

OUR  ART  CATALOGUE 
YOURS  FOR  THE  ASKING. 
ASK  FOR  CATALOGUE  A. 


ROSTAND  MFG.  CO., 


MILFORD. 

CONN. 


ANITAC 

THE  WASHABLE  WALL  COVERING  -  m 

 — ,! 

•  :  \& 


"WIPE 
OFF  TUB  DIRT" 

IT  i*  «imn<l  sense  to  »ell  a  wcll-advcrti»ed  article— tone- 
*   thing  (or  which  there  is  already  a  well-established 

demand, 

SELL  SANITAS 

SAN  IT  AS,  the  widely  known  washable  wall  covering,  is 
so  well  advertised  that  thousands  of  inquiries  arc  coming  in 
from  |H-..ph;  who  want  the  material  on  their  walls  this 
Spring.  They  COM  (rum  every  locality  many  must  come 
from  yours.  The  nearest  agent  gets  these  inquiries — if  you 
have  the  agency  we  send  them  to  you. 

SANITAS  has  all  the  beautv  of  wall  paper,  hut  none  of 
its  faults.  _  It's  as  easily  hung.  Made  on  strung  muslin  with 
oil  colon  in  many  patterns.  Waterpixmf— dust  and  dirt  can 
be  wi|H-d  off  with  a  damp  cloth.  Cannot  fade,  stain,  crack 
or  tear. 

Brings  a  fine  margin  of  profit  at  the  price  of  good  cart- 
ridge paper. 

SEND  FOR  SAMPLES  AND  PRICES. 

The  Standard  Oil  Cloth  Co. 

320  BROADWAY,  NEW  YORK 


Hum  "MIST-LIKE  SPRAY"  wriuww 

Fountain  Sprinkler 

THE  BEST  SELLER  ON  THE  MARKET. 


This  Beautiful  Miat  Effect  la  Not  Produced  by 
arty  Other  Sprinkler  Made. 

Retell  Price  $1.00.  Send  for  Sample  Poet  Paid 
st  Wholeeale  Price  »nd  let  us  Show  You  What  II  ie 
Like. 


The  FOUNTAIN  I. 
IMC  Sprinkler  thai 
m.keit  i he  ob-orvtr 
h  «k  hi.  nelghb  r 
where  he  c.r)  eel 
oeie  like  It. 

The  STANDARD 
STAMPING  CO. 
Marysville,  Ohio 

Have  yon  o««  .1  the 
n.nilenrae  IM»p4a> 

EASELS  >  The> 
help  .ell  the  Foun- 
tain 

Ask  if  Bow  to  Gel 
One  FREE. 


—  26  — 


Digitized  by  Google 


Thii  . 
Trad.  Marl? 
Ku.rnntre. 

unfitt  turn 
*nd  protect! 
you  from 


A  good  cook  will  quickly  see- 
the merits  of  this  cake  turner. 
The  grease  passes  through  it 
instantly  and  leaves  the  food 
light  and  tempting.  The 
handle  gives  a  firm,  cool  grip 
and  is  easily  cleaned.  It  is 
made  entirely  of  steel  and 
will  last  a  lifetime.  Costs 
no  more  than  the  poor  ones. 

Our  catalog  should  be 
in  the  hands  of  every 
dealer. 

ARCADE  MFG.  CO., 

FREEPORT,  ILL. 


IX W  TORE  iGUT 

Ch.rl.,  C.  N.rol,  O  7  W. 


St. 


No.  01  KX>R  KITCHEN. 


The  "Practical"  Knife  Grinder 


€  A  simple  Kitchen  Knife  Grinder  within  the  means  of 
almost  every  house-wife. 

fl  Made  of  Alundum,  the  sharpest  and  most  durable 
abrasive  known.  Clamps  to  table  or  shelf  and  meas- 
ures 10)  inches  in  height     Cutting  Wheel,  3)  inches  x 

i  inch. 

fl  Other  sires  up  to  G  inch  Cutting  Wheel  in  hand  or 

foot  power  for  every  purpose. 

fl  Abundant  literature  tn  promote  sales,  and  handsome 
display  stand  frte. 

Wrilt  for  {trices,  And 
"Practical  Talks  About  Practical  Grinders" 


ROYAL  MFG.  CO..  102  E.  Walnut  St.,  Lancaster,  Pa. 


Eagle  Mop  Wringers 

h.v.  boon  TESTED  and  PROVEN 


More  Sold  Than  All  Others 
Combined. 

EAGLE  C00P- 
ERAGE  WORKS 

Jolt  NaMfsCtarcrs 

CIRCLEVILLE,  ■  -  OHIO1 
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Lock 
Attach- 
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Hold* 
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ami 
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Item  not 
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Saves  Backache  and  Tlrtd  Aries. 

OUR  FACTORY  is  *:••*'."}••  fr»         '"  *u,,Bly  ,,ur 

trade  with  Patent  Sad  Iron*.  Kt-iicat 
orders  are  mming  in  (n>m  all  those  who  have  handled  these 
irons.  Larue  Department  Stores  and  Supply  Houses  have  proven 
I'atent  Sad  Irons  to  be  the  most  rapid  seller  on  the  niarkei. 
Y..u  <  an  do  the  same. 

Patent  S<vd  Irons 

You  don't  have  to  tic  up  a  lot  of  money  in  they  K<iod*.  You 
can  put  in  a  line  of  I'atent  Sad  Irons  for  an  exceedingly  small 
investment.  We  do  not  try  to  control  your  profits  on  I'atent 
Sad  Iron*.  You  don't  have  losismany  iron-clad  contract  with  us. 

VYe  guarantee  your  sale  Ivy  talcing  hack  the  (joods  and  credit- 
ing you  with  them  if,  for  any  reason,  or  at  any  time  you  become 
dissatisfied. 

SEND  FOR  OUR  BOOKLET  ««'<  let  us  s-in  jrou  information  about 

Patent  Sad  Iron*  that  w»  haven't  ruom 
f»if  bar*.  You  owa  it  to  jrouraelf  to  invaatirate  this  line  which  other  prog-raa- 
■iva  dealer*  are  Itndlfur  ao  profitable 

PATENT  SAD  IRON  MANUFACTURING  GO. 

FACTORY,  1444  Mulberry  St.,  READING,  PA 

NEW  YORK  OFFICE  IU  Fifth  Ave  nut  NEW  YORK 


THE  NEW 

GRAIN  STAIN  SYSTEM 

Of  Finishing  Old  Floor.,  Woodwork,  &c. 


Expert  help  unnecessary--- Any  man  or  woman 
can  make  the  old  floor  look  like  new  hardwood. 

OUR  SPECIAL  FLOOR  OUTFIT 

contains  everything  needed  for  the  work,  with 
easily-understood  directions. 

This  outfit  sells  at  a  price  that  gets  business 
with  a  good  profit  for  the  Dealer. 

Ask  about  it. 


NEW  YORK  VARNISH  COMPANY 


282  Greenwich  St., 


New  York. 


THE 

VULCAN  TOASTER 


For 


the 


Gas  Range. 
Gasoline  or 
Oil  Stove 


The  Vulcan  is  the  on/y  toaster  I //;.•<■//  on  that.  p/eatei. 
which  can  be  successfully  used  on  the  above  mentioned 
Moves. 

Others  make  this  same  claim,  Itut  ask  them  to  send 
you  a  sample,  then  ask  us.  'Sample  fret  to  anyone  in  the 
trade).     Test  both  and  see  for  yourself . 

The  Vulcan  will  tout  4  slice*  of  bread  in  two  minutes. 

The  Vulcan  toaata  the  bread  and  doean't  burn  it. 

The  Vulcan  toaata  the  entire  slice,  from  edije  to  edge — 
a  rich  golden  brown,  crisp  aivd  snappy,  and  leaves  the 
inside  of  the  slice  Soft  and  palatable. 

Write  ua  for  price  today. 

Sell  the  toaater  the  big  stores  are  selling. 

W.  M.  CRANE  COMPANY 

SOLE  MANUFACTURERS 

1131-1133  Broadway,  New  York 


K  s  M  OUTFITS 
DOLLS  and  BEARS 

Have  resulted  in  immediately 
increased  tales.  Asa  matter 
«>{  (act,  they 

Have  Created 
A  Revolution 

in  the  sale  of  [Kills. 


Add  a  Dollar  Suit  of  Clothes    .    .    .  $1.00 

To  a  Dollar  Doll,  and  you  have  a  -  1.00 
Three  Dollar  and  Nine-Eight  Cent 
combination  that  will  sell  faster 

than  you  had  thought  possible  .    .  $3.98 

Ask  Your  Fellow  Buyers). 
Many  buyers  found  this  out  In  1V07. 
On  not  miss  this  opportunity  In  l°0eJ. 

Our  New  Line  is  Ready  for  Inspection. 


KAHN  CQ.  MOSSBACHER 
Makers  of  Doll  Outfits 
779  Broadway,  New  York  Gty 
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BRISK  SELLING  PLANS  FOR  BUSY  DEALERS 

A  Few  Hints  to  Mouse  furnishing  Dealers  Regarding  Spring 
Sales,  and    Some  Selling    Plans    l  lint  are  Trade  Winners 


!T1I  Till-:  RKTL'KN  <>{  Spring  ami 
the  awakening  of  alt  Nature  to  new 
life  after  the  winter  snows  and  mid 
weather,  there  seems  to  appear 
among  people  everywhere,  Inith  the 
inerehaut  and  his  customers,  a  new 
interest  in  trade.  Winter  clothing 
must  he  laid  aside,  the  household 
must  he  equipped  with  garden  tools, 
refrigerating  apparatus,  protection 
against  (lies  and  other  insects,  and  all  the  hundred 
and  one  household  utilities  designed  to  make  the 
work  of  the  housewife  as  light  ami  endurable  as  may 
he  during  the  warm  months  of  the  year. 

It  is  quite  natural,  then,  that  house  furnishing 
dealers  should  he  conducting  "Spring  Sales."'  and 
providing  stin  k  suitable  to  the  season's  requirement- 

How  to  Plan  Spring  Sales 

In  the  planning  of  Spring  sales,  a  few  general 
policies  can  he  pursued  to  advantage — what  they 
shall  he  depending,  of  course,  upon  the  eh  aractcr  of 
the  store,  whether  it  he  a  department  store,  or  one 
of  the  man)  small  stores  scattered  all  over  the 
small  towns  and  cities  of  the  I'nited  Slates 


To  the  dc|»artmcui  .store,  we  have  little  to  say. 
With  their  advertising  experts  and  well-trained  de- 
partment managers,  these  hig  establishment*  need 
little  help,  yet  it  may  he  worth  while  to  say  that 
spring  sdes  should  he  planned  along  certain  clearlv 
defined  hues  quality,  price  and  economy  for  the 
householder,  and  each  sale  having  a*  its  feature,  say 
"A  Spring  Garden  Sale."  offering  lawn-mowers, 
garden  tools,  seeds,  and  all  that;  "A  Spring  House- 
keepers' Sale,"  offering  the  latest  devices  in  refrig- 
erators, screen-windows  ami  doors,  the  new  dena- 
tured alcohol  sad-irons,  for  example,  that  make  iron- 
ing  easy  hy  eliminating  the  hot  kitchen  range,  and 
alcohol-gas  stoves  permitting  the  cooking  of  food 
with  all  the  comfort-  of  the  gas  range:  each  -ale 
having  a  feature  which  makes  it  distinctive,  gives  it 
a  special  advertising  value  and  permits  the  design- 
ing of  striking  window  displays. 

Take  a  "Spring  <  larden  Sale"  for  example :  have 
a  scene  painter  sketch  on  a  drop  curtain  for  the  hack 
partition  of  the  window  a  house  with  a  lawn  in  the 
foreground.  The  window  platform  may  he  cov- 
ered w  ith  a  green  material  in  imitation  of  grass,  and 
lawn  mowers  and  garden  tools,  shown  in  their  proper 
uses — a  window,  not  new  in  Idea,  hut  always  effect- 
ive and  capahle  of  endless  trade-pulling  variations. 
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Business  Enterprise  in  Small  Stores 

What  we  have  saitl  regarding  spring  sales  for  de- 
partment stores  applies  with  equal  force  lo  the  small 
store.  We  wish  to  make  this  point  emphatic,  how- 
ever; small  dealers  everywhere  should  take  pains 
to  do  three  things — First,  advertise  more  widclv 
than  during  any  previous  season :  second,  change 
their  sliow  windows  at  least  once  a  week,  and  re- 
model the  windows,  if  they  need  it  in  order  to  get  the 
most  out  of  them  ;  and,  third,  plan  spring  sales  that 
will  set  their  trade  to  talking  ahout  the  store  and  its 
stock  as  they  never  have  l>cfore. 

Tlie  one  fatal  mistake  made  hy  most  small  deal- 
dealers  is  "lack  of  enterprise."  Too  many  country 
and  small-town  merchants  arc  content  to  replenish 
their  stock  with  the  goods  their  fathers  he  fore  them 
carried ;  too  few  take  pains  to  put  in  new  and  up- 
to-date  goods,  and  to  advertise  the  changes  thev 
have  made,  after  they  make  them. 

Inexpensive  Advertising  Methods 

We  know  of  one  Connecticut  dealer  who  found  a 
demand  for  dry  iroods  in  his  town  and  put  in  a  stock 
of  men's  and  women's  clothing,  waists,  shirts,  cot- 
ton goods  and  all  that,  and  yet  left  it  to  his  trade  to 
find  out  for  themselves  that  he  had  mm  in  a  new  line 
The  result  was  it  took  him  months  to  make  profits 
he  could  easily  have  made  in  a  few  weeks,  if  he  had 
advertised 

As  suggested  last  month,  the  Rf.vif.w  will  endeav- 
or to  give  from  month  to  month  the  outlines  of 
practical  selling  plans  that  have  hern  tried  out  and 
found  helpful,  hut  we  wish  to  sny  this  to  interested 
renders  in  passing — you  can  help  us  make  this  sec- 
tion more  valuable  and  interesting  to  the  trade,  if 
you  will  make  it  a  point  to  send  the  editor  an  out- 
line of  sales  plans  yon  have  yourself  put  to  the  test 
of  experience.  While  it  is  true  we  have  other 
sources  of  information  to  draw  upon,  it  is  also  true 
that  the  more  the  trade  makes  the  Mousi;  Ft  RNtsit- 
rx<;  Rkvif.w  a  medium  for  the  inter-change  of  per- 
sonal experience  the  In  tter  it  is  for  all  concerned. 

A  "Letemjro"  Sale 

A  sale  to  produce  the  liest  results  should  he  char- 
acterized hy  advertising  that  is  original  and  well 
calculated  to  produce  curiosity.  Frash  brothers, 
of  Wakamsa.  Ind..  nvcntly  conducted  an  eight-d  iy 
sale  and  adopted  a  striking  method  of  exciting  pub- 
lic curiosity.  The  word  "LETF.MGO"  was  run  in 
the  weekly  paper  locally  for  two  weeks  preceding 
the  sale,  and  printed  on  tags  and  handbills  and  scat- 
tered all  over  town.    People  naturally  began  to  sit 


up  and  take  notice,  thinking  that  a  new  brand  of 
cigars,  or  breakfast  f<x>d,  or  cereal  was  about  to  l>c 
introduced.  At  the  end  of  the  two  weeks  prelim- 
inary advertising,  a  large  poster  was  printed  headed 
with  the  words,  "I.KT  "F.M  GO."  and  bearing  a 
long  list  of  Ixargains  offered  at  their  store  in  every 
line  of  goods  carried.  The  sale  was  a  marked  suc- 
cess, and  the  idea  is  capable  of  a  dozen  variations 
to  fit  special  needs. 

"Open  in  a  Subdued  Light" 

Another  clever  scheme  was  brought  to  our  atten- 
tion by  Mr.  G.  II.  Turnbull.  N'ew  York  manager  of 
the  Goodell  Company,  of  Antrim,  X.  H.  He  se- 
cured some  plain  orange-colored  envelopes  like 
those  used  by  photographers  for  mailing  proofs  to 
sitters,  and  printed  across  the  top  of  the  envelope 
in  plain  black  letters,  "Open  in  a  Sulxlued  Light." 
These  were  sent  to  a  selected  list  of  customers,  bear- 
ing a  card  inside  >vith  the  inscription,  "Xobody 
needs  a  strong  light  to  see  the  superior  qualities  of 
our  line."  As  he  sent  one  to  his  wife  and  some  to 
his  neighbors,  he  had  an  opportunity  of  knowing 
whether  the  card  was  read.  It  will  piv  enterpris- 
ing dealers  to  try  the  experiment  on  their  own  ac- 
count. 

Factory  Surplus  Sale 

We  are  indebted  to  \V.  H.  Conger,  of  the  Peo- 
ple's Store.  Taeoma,  Wash.,  for  two  suggestions, 
the  first  being  a  Special  Sile  of  Italian  porcelain,  in 
brilliant  colors,  advertised  to  sell  at  ten  cents  each. 
The  window  was  fdted  with  the  ware,  plainly  mark- 
ed, anil  the  morning  when  the  sale  began  Mr.  Con- 
ger was  surprised  to  find  a  line  of  Indian  squaws 
squatting  on  the  sidewalk  ln'forc  the  window  wait- 
ing patiently  for  the  store  to  open. *  The  Indians 
were  from  a  near-by  reservation,  and  the  local  news- 
paper gave  the  store  much  free  publicity  by  writing 
up  the  Indian  episode. 

The  Factory  Surplus  Sale  referred  to  above  is 
conducted  by  the  People's  Store  ahout  the  middle  of 
every  February,  and  runs  a  week.  It  is  made  the 
occasion  for  cleaning  out  all  goods  the  store  does  not 
wish  to  carry  over,  all  odds  and  ends,  and  the  goods 
are  sold  at  cost,  or  at  a  sacrifice,  if  necessary,  in 
order  to  close  out.  tn  February.  1007.  the  news- 
|>apcr  advertisements  were  headed  with  a  top  border 
design  showing  a  line  of  factories  with  smokestacks 
in  full  blast  and  a  Dutch  Wind  Mill,  with  arms  ex- 
tending from  the  roof  of  the  store  to  the  first  Moor, 
was  kept  revolving  by  day  ami  illuminated  at  night. 
W  hile  this  sale  is  an  annual  feature  with  the  People's 
Store,  it  is  one  that  could  be  run  any  season  of  the 
year,  and  can  be  adapted  to  many  different  uses. 
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Tltr  Skwahii  Dbv  G»)Ds  Company,  Ijoi-isville,  Kv. 
China  Department  Arranged  l>y  J  l.re  Rirhar<U 


SPARE  MOMENTS  WITH  THE  EDITOR 

Problems  and  Solutions  Submitted  by  the  Trade,  and 
Practical  Talks  on  Thine*  by  Some  Qualified  to  Speak 


turning 


NOTICE  IN  the 

March  issue  of  Thk 
House  Furnish- 
ing Review  the 
question.  "How  Can 
He  Sell  Low-priced 
China?"  writes  Mr. 
<  bjcaf  l  >avi>.  mana- 
ger of  the  basement 
department  of  the 
J.   Ft   l.ibhy  Com- 
pany. Portland,  Me. 
"I  was  in  the  same  position;  I 
could  always  get  up  a  large  sale 
hi  enamel  ware  ami  such  goods, 
but  fancy  china  was  different — 
until  this  year. 

"When  I  was  in  N'ew  York  in 
'auuary  I  purchased  a  large  lot  of 
bargains  in  overstock  china.  Re- 
home,  we  advertised  in  all  our  papers. 


"Watch  the  PaDCfl  for  the  Grandest  Sale  of  Fancy 
China  Wr  Ever  Had."  We  ran  this  copy  for  seven 
days,  and  on  the  eighth  day  gave  a  still  better  ad- 
vertisement, and  the  sale  proved  a  winner. 

"Three  days  alter  this  sale  I  was  in  New  York 
again,  purchased  double  what  I  did  before,  came 
home,  and  displayed  the  china  on  all  our  floors  as 
an  "nc,  25c.  and  50c.  China  Sale."  We  displayed 
them  in  this  way  for  about  seven  days  before  the 
second  sale  was  to  begin,  and  then  four  days  pre- 
vious made  a  grand  show  of  the  china  in  our  front 
windows.  The  tale  that  followed  astonished  every- 
body.  We  had  over  10.000  square  feet  in  our  de- 
partment and  I  used  one-half  of  this  space  for  our 
china.  We  were  obliged  to  have  thirty-five  extra 
clerks  from  other  parts  of  the  stoic  assist  our  regu- 
lar force  of  fourteen  in  order  to  wait  on  the  cus- 
tomers." 

Don't  Try  to  Sell  Low-Priced  China 

"In  reply  to  your  Western  correspondent  as  to 
why  he  can't  sell  low-priced  china."  writes  Mr.  J. 
Lee  Richards,  of  Atlanta,  Ga..  "my  experience  has 
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been  that  low-priced  goods  will  not  create  a  sensa- 
tional sale.  I  should  judge  that  your  correspond- 
ent's customers  do  not  want  cheap  china,  and  that 
if  he  will  put  on  sale  high-grade  china  at  a  low  price, 
advertising  only  one  or  two  articles  at  a  time  at  a 
special  sale  price,  he  will  lind  that  he  will  have 
good  results. 

"My  own  experience  was  similar  to  his 
'*(  Uir  china  department  was  doing  vcrv  poorlv. 
and  the  writer  placed  on  sale  a  twentv-fivc  cent 
china  cup  ami  .saucer  of  first  quality  at  the  rcma»ka- 
lilv  low  price  of  ten  cents.  We  advertised  the  ar 
tiele  very  largely,  illustrated  it.  ami  allowed  the 
trade  to  buy  the  cups  and  saucers  only  during  an 
hour  sale,  from  nine  to  ten.  and  from  twelve  to  one 
each  day.  nor  would  we  sell  more  thin  six  cups 
and  saucers  to  a  customer.  While  we  took  the  risk 
of  losing  money  for  a  couple  of  hours  each  day.  we 
found  in  the  long  rim  we  profited  very  largely  by 
this  advertising. 

*'<  >n  the  same  plan  we  ottered  sahd  liowls.  sell- 
ing a  forty-nine  cent  salad  Ixnvl  for  nineteen  cents; 
and  then  dinner  sets,  advertising  a  Sio-dinner  set  for 
$5.0* 

1'nderstand.  the  value  must  lie  in  the  article  ad- 
vertised, and  the  trade  must  he  given  just  what  is 
advertised,  for  the  purpose  of  all  advertising  must 
Ik-  to  build  up  the  Confidence  of  your  trade.  Once 
that  confidence  is  established,  the  rest  is  easy." 

Try  Specialties 

"I  observe  that  one  of  your  W  estern  correspond- 
ents."' said  Mr.  A.  A.  Spragtic,  of  the  Howhnds 
Dry  ( ioods  ( 'ompany,  of  I'ridgcport.  (  omi.,  to  the 
Kditor  during  a  recent  call,  "is  seeking  for  a  method 
of  attracting  customers  to  his  china  department  by 
means  of  special  sales.  X'ot  knowing  the  conditions 
tlint  prevail  in  his  city  and  store,  it  is  difficult  for  me 
to  suggest  a  remedy,  hut  I  should  judge  that  his 
trade  must  be  of  a  high-class  character  and  has  no 
use  for  the  cheaper  grade-  of"  goods. 

"I  think  this  buyer  should  also  rcinctnlK-r  that 
chinaware  is  bought  principally  for  gifts,  wedding 
presents  and  similar  purposes,  and  it  is.  therefore, 
almost  impossible  for  him  to  secure  as  satisfactory 
results  from  such  sdes  as  he  can  in  in  staple  goods 
like  etiamelware.  which  are  bought  to  Ik-  used  at 
home. 

"My  experience  leads  me  to  say  that  one  of  the 
Inst  way-  for  him  to  draw  trade  to  his  china  depart- 
ment is  to  advertise  specialties  and  locate  them  at 
the  extreme  end.  or  scatter  them  throughout  his 
china  section,  so  that  when  customers  come  to  buy 


the  goods,  they  will  have  to  pass  through  his  china- 
ware  department  to  reach  the  specialties  advertised. 
This  is  one  method  by  which  he  can  draw  crowds 
to  his  department." 


Maintain  High  Standards 

"Regarding  the  problem  presented  by  the  West- 
ern dealer."  writes  Mr.  X.  C.  Myers,  of  Miller. 
Khoads  &  Swart/,  of  Xorfolk.  \  a..  "I  would  like 
to  say  that  I  would  not  attempt  to  draw  trade  to 
my  dej>artmei1t  with  low-priced  chinaware.  The 
thing  we  are  all  aiming  at  is  to  sell  the  very  best 
diniierware  that  our  customers  will  buy. 

"As  a  largv  percentage  of  our  capital  is  tied  up 
in  dmncrwarc.  from  which  we  derive  a  considerable 
share  of  our  profits,  it  becomes  necessary  for  us  to 
avoid  giving  customers  anything  that  is  likely  to 
cause  dissatisfaction.  Much  of  the  cheap  dinner- 
ware  lint  is  being  sold  by  some  concerns  is  com- 
monly called  "mud"  in  the  trade,  ami  there  is  abso- 
lutely no  profit  in  it.  Vet  a  customer  expects  when 
she  pays  S5  for  a  dinner  set  as  much  service  as  if 
she  h'el  pud  Sio;  something  che  ip  dimierw  aie  can- 
not be  expected  to  give. 

"I  prefer  to  draw  trade  to  my  department  with 
reliable  merchandise  at  a  low  price  rather  than  by 
means  of  low-quality  goods  at  a  low  price,  and  1 
am  sure  this  policy  will  win  out  in  the  end." 

How  One  Dealer  Sold  Law-Priced  China 

"I  would  like  to  say  that,  according  to  my  expe- 
rience with  the  cheaper  'grades  of  china."  said  Mr. 
If.  II.  Windhorst,  of  Lyons  \-  ('ballot,  of  New 
Vork.  "It  is  |iossible  to  create  a  run  on  cheap  enam- 
el ware,  Ifccause  women  are  entirely  familiar  with 
bargains  in  this  class  of  goods,  whereas,  they  are 
not  so  welt  posted  on  bargains  in  china,  nor  is  it  pos- 
sible lo  illustrate  by  means  of  advertising  the  real 
value  of  the  chinaware  bargains  you  offer. 

"Not  long  since  1  bought  two  carloads  of  china 
a  part  being  a  plain  white  chinaware  and  the  balance 
decorated  china,  and  1  requested  the  manufacturers 
to  send  me  a  letter  stating  the  shipment  was  on  the 
way  and  had  been  sold  to  me  at  a  very  special  price 
T  had  this  letter  reproduced  and  inserted  it  in 
the  middle  of  my  advertising  page  announcing  the 
sale,  and  ran  cuts  of  fancy  chinaware  around  the 
letter.  I  also  emphasized,  in  the  reading  matter, 
the  low  price  at  which  I  had  been  able  to  obtain 
these  two  carloads  of  china  and  the  kirgain  prices 
at  which  they  were  to  be  sold.  As  the  letter  was 
documentary  evidence  of  the  truth  of  what  I  adver- 
tised, this  advertising  produced  excellent  results. 

-  V  - 


Digitize 


d  by  Google 


■ 


THE  FUTURE  OF  THE  SMALL  DEALER 


What  luterested  Buyers  Have  to  Say  on  Tnia  Subject,  Together  With  Helpful 


as  to 

•IK  TKOlT.I.K  WITH  many  small 
dealers."  sai<l  Mr.  I.  II  Airey,  ot 
the  lieimeit  C'i iiii]>aiiy.  I  iinaha. 
N'eli..  "is  that  they  hesitate  to  meet 
tin-  competition  of  the  department 
store  and  other  competition  for 
fear  of  losing  a  large  profit  on 
their  sales.  In  other  words,  they 
lack  expertness  in  making  prices. 

Many  a  small  dealer  thinks  that 
unless  he  sells  everything  ile  buys 
at  an  advance  over  its  cost  to  Inn. 
he  is  losing  money.  It  seldom  oc- 
curs to  him  to  run  bargain  sales 
to  draw  trade  to  his  store,  making 

!jy»*  up  what  he  loses  on  his  "specials" 

JBL  hy  the  profits  on  his  staple  stock 

WJ/  and  hy  the   increased  volume  of 

__==a===        sales  brought  ahout  hy  the  crowds 
attracted  to  his  store  through  his 

liargain  sales. 

"There  is  still  another  side  to  price  making.  It 
takes  nerve  to  sell  things  at  a  loss  It  takes  a  still 
rarer  kind  of  nerve  to  get  juicy  profits  on  most  of 
the  goods  a  small  dealer  sells.  To  do  the  latter  he 
must  mi*  his  Iwrgains  and  his  ordinary  values  so 
skilfully  that  the  huying  puhlic  takes  the  mixture 
not  only  w  ithout  question,  hut  with  pleasure  great 
enough  to  make  a  woman,  who  would  ask  the  dr\ 
goods  man  to  deliver  a  spool  of  thread,  willing  to 
carry  home  the  bulkiest  of  bargains  obtained  at  the 
small  store,  regardless  of  her  own  comfort  All 
this  can  be  accomplished  if  the  small  merelnnt 
knows  what  articles  will  stand  from  33  per  cent,  to 
150  per  cent  profit  and  what  articles  can  be  sold  at 
a  great  sacrifice  and  yet  be  made  to  turn  the  lo>s 
into  profit  by  creating  trade. 

Sending  Customers  Away  Satisfied 

"The  small  dealer  is  also  likely  to  be  remiss  in 
giving  satisfactory  service  to  his  customers.  He  is 
too  prone  to  act  as  though  he  "floes  not  care  whether 
school  keeps  or  not."  and  his  lack  of  interest  in 
his  customers'  nerds  is  soon  reflected  in  their  entire 
indifference  to  his  store. 

"I  was  connected  with  a  small  store  at  one  time, 
and  I  found  that  tnanv  customers  who  came  in 


May 

wanted  goods  we  did  not  carry  in  stock.  I  found 
that  I  could  easily  hold  their  trade  and  secure  their 
good  will  by  offering  to  order  what  they  wanted, 
and  although  I  frequently  filled  these  orders  prac- 
tically at.  cost,  it  w  as  easy  to  furnish  them  with  our 
regular  slock  on  a  fair  margin  of  profit. 

"  The  small  dealer  is  not  likely  to  suffer  much 
from  the  competition  of  the  large  city  department 
stores  so  far  as  his  staple  goods  are  concerned.  His 
chief  trouble  arises  when  a  customer  desires  an 
article  that  is  not  ordinarily  handled  in  small  towns. 
If  the  small  dealer  will  take  pains  to  get  what  his 
customer  wants  for  her.  so  that  she  will  not  need 
to  take  the  train  or  the  trolley  car  to  the  city,  he 
will  lie  able  to  hold  his  local  trade  without  difficult). 

"  This  will  also  serve  to  send  his  customers  away 
satisfied,  and  his  satisfied  customers  will  help  him 
materially  in  building  tip  his  business. 


The  Small  Dealer  and  the  Catalogue  Houses 

"Von  hear  a  great  deal  these  days  about  com]>e- 
tition  with  the  big  Chicago  mail-order  houses.  The 
reason  these  concerns  have  cut  into  the  business  of 
the  merchants  in  small  towns  is  because  the  Chicago 
people  made  it  their  business  to  go  after  the  trade 
in  agricultural  districts  anil  provide  the  farmers 
with  a  service  their  local  dealers  would  nut  give 
them. 

"If  the  small  merchant  wants  to  get  this  large 
and  profitable  trade  back  again,  he  must  go  to  the 
trouble  of  furnishing  his  customers  with  the  arti- 
cles they  gel  from  Chicago  at  the  same  prices,  and 
in  addition  educate  his  trade  up  to  the  idea  that  they 
can  obtain  at  home  better  goods  than  they  can 
abroad,  get  credit  in  a  more  satisfactory  way,  see 
their  goods  before  they  buy  them  and  obtain  event- 
thing  they  may  require  at  fair  prices.  Hy  offering 
such  accommodations,  it  will  not  Ik-  long  before  the 
small  dealer  will  persuade  his  friends  and  neighbors 
to  trade  with  him  in  preference  to  buying  their 
goods  out  of  town. 

Keeping  Up  Appearances 

"Another  serious  fault  of  the  average  small  deal- 
er is  that  he  docs  not  display  Ins  stock  to  the  best 
advantage.  Ile  is  too  apt  to  leave  his  (roods  on  his 
shelves  without  dusting  them,  and  keeping  them  in 
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presentable  shape,  or  to  leave  them  in  their  original 
packing  cases  until  they  are  called  for. 

'Fancy  a  modern  department  store  waiting  for 
the  trade  to  ask  for  goods  before  offering  tbem  for 
sale;  if  a  big  establishment  like  a  city  department 
store  finds  it  necessary  to  push  the  sale  of  their 
new  goods,  and  of  their  regular  stock,  how  can  a 
small  merchant  afford  to  do  the  contrary? 

"This  tendency  of  the  country  merchant  to  disre- 
gard appearances,  and  let  dust  and  dirt  accumulate 
is  a  drawback  to  his  success,  as  he  is  just  like  all 
other  merchants — he  must  depend  upon  continuous 
sales  to  provide  him  with  capital  needed  to  keep  his 
stock  fresh  and  his  money  earning  more  money. 

"The  one  thing  needful  is  to  keep  his  stuck  well 
displayed,  both  in  his  show  window  anil  on  his 
shelves,  so  that  people  can  see  what  he  has  for  sale. 
Everything  should  be  plainly  priced  so  that  people 
will  know  how  much  an  article  they  want  will  cost 
them,  ami  goods  should  look  so  nice  in  the  win- 
dows or  on  the  shelves  as  to  be  desirable.  In  this 
way  the  small  merchant  will  avoid  being  choked  to 
death  with  shelf  warmers  and  odd  goods  on  which 
he  may  eventually  suffer  a  total  loss. 

Unlimited  Chances  for  All 

"Far  from  the  small  dealer  being  doomed,"  said 
Mr.  C.  J.  Day,  of  Hamcd  &  Von  Maur,  Davcn|»ort, 
Iowa,  "there  are  still  unlimited  chances  for  all.  The 
whole  thing  is  largely  a  matter  of  faith :  if  a  man 
thinks  he  is  done  for  and  it's  no  use  to  struggle 
against  Fate,  he  will  certainly  go  to  the  wall.  If  he 
l>elieve>  there  is  a  fighting  chance  for  him  to  suc- 
ceed, and  takes  that  chance,  he  will  land  right  side 
up  sooner  or  later. 

"The  small  dealer  who  will  put  energy,  push,  and 
good  judgment  behind  his  store  has  as  good  chances 
of  success  as  his  father  did,  and  1  am  inclined  to 
believe  his  chances  are  greater  to-day  than  ever  be- 
fore. 

"It  is  attention  to  small  details  that  counts,  and 
keeping  busy  'hoeing  corn'  while  the  other  fellow  is 
taking  a  nap  which  wins  in  the  long  run.  In  fact, 
the  small  merchant,  like  the  tortoise  in  his  world- 
famous  race  with  the  hare,  may  eventually  pass  bv 
his  big  competitors  in  the  race  for  commercial  suc- 
cess, if  he  keeps  growing  and  grasps  all  his  oppor- 
tunities and  makes  the  most  of  them." 

Combination  and  Organization 

"There  is  a  great  deal  of  truth  in  what  Mr.  Rccd 
had  to  say  about  the  small  dealer  being  doomed." 
said  Mr.  J.  Fee  Richards,  who  was  formerly  mana- 


ger of  the  house  furnishing  goods  departments  of 
J.  llacon  &  Sons  and  the  Stewart  Dry  Goods  Com- 
pany of  Louisville.  Ky.,  "but  we  should  not  con- 
demn a  man  without  giving  him  a  chance  to  defend 
himself. 

"The  fact  is  that  old  merchandising  methods, 
effective  a  generation  ago,  an-  out  of  date  to-day. 
and  new  methods  must  be  devised.  This  applies 
as  much  to  the  small  merchant  as  it  does  to  the  de- 
partment store,  and  just  as  the  modem  de]»rttnent 
store  is  a  combination  of  many  small  stores  into 
one  «rrat  establishment  under  one  roof,  so  1  believe 
the  time  is  coming  when  the  small  merchants  in 
cities  of  from  25.000  to  75.000  population  will  find 
it  to  their  advantage  to  combine  together,  organize 
a  single  c.|>erating  concern  and  o|x-n  a  department 
store  of  their  own. 

"Why  not? 

"Suppose  six  small  dealers,  now  struggling  along 
separately  with  limited  capital,  inedequate  quarters 
and  their  other  handicaps,  were  to  combine  their 
stock,  experience  and  capital  into  one  business  or- 
ganization. Their  combination  would  be  good  for 
their  town,  for  they  could  then  afford  to  build  a 
suitable  store,  carry  a  large  and  well-selected  stock, 
each  man  could  specialize  ak>ng  the  line  of  his 
greatest  ability  and  experience,  and  the  small  city 
would  have  a  department  store  of  its  own. 

"I  believe  there  is  room  for  just  such  stores  in 
many  of  the  cities  of  the  United  States  of  the  size 
I  have  mentioned,  and  I  do  not  doubt  that  in  time 
we  shall  hear  of  just  such  combinations  being  made. 
The  principle  of  the  department  store  is  all  right, 
and  by  putting  that  principle  at  work  in  the  smaller 
cities  of  the  country,  the  big  city  establishments 
would  ho  limited  to  their  own  territory  and  could 
not  afford  to  compete  with  the  smaller  de|>artment 
stores." 

A  Note  of  Pessimism 

"In  looking  over  your  'Great  Educator,'  as  it 
ought  to  be  named,"  writes  Mr.  Adolph  Rosner. 
house  furnishing  buyer  with  the  Stcinbach  Com- 
pany, Asbury  Park,  X.  J.,  "for  the  House  Fur- 
nishing Rkvikw  educates  the  buyer  more  and 
more  all  the  time,  and  I  dare  say  many  of  us  owe 
vou  our  appreciation  for  the  valuable  suggestions 
we  receive  thnnigh  your  publication,  1  read  with 
much  interest  what  our  friend.  Mr.  John  J.  Reed 
had  to  say  in  the  March  issue  al>out  the  doom  of  the 
small  dealer. 

"I  cannot  help  but  agree  with  him  in  his  opin- 


THE  HOUSE  FURNISHING  REVIEW 


ion.  for  I  do  not  think  the  small  dealer — the  so- 
called  small  store,  or  shop— has  a  chance  in  the 
world  of  doing  business  of  any  account. 

"The  department  stores  have  it  on  the  small 
dealer  so  much,  in  each  and  every  way.  that  it  is 
impossible  for  the  small  dealer  to  compete  with 
them  in  buying  their  Roods,  in  advertising  their 
business,  in  accommodating  their  trade,  in  accepting 
goods  from  customers,  if  not  satisfactory,  or  iti  re- 
funding cash  to  a  purchaser,  if  the  purchaser  finds 
a  week  or  ten  days  later  that  he  or  she  docs  not 
want  the  article  purchased. 

"The  small  dealer  has  also  a  hardship  in  buying 
his  goods,  for  he  cannot  buy  or  use  the  quantity  of 
goods  bought  by  a  buyer  representing  a  large  de- 
partment store,  and  therefore  he  has  to  pay  from 
five  to  twenty  per  cent,  more  for  his  goods. 


"  The  small  dealer  works  under  another  disad- 
vantage also,  in  that  he  has  to  depend  u|M>n  doing 
most  of  his  business  after  the  large  department 
store  is  closed — that  is,  the  bulk  of  his  business  is 
clone  between  the  hours  of  r>  p.  m.  and  10  p,  in.,  anil 
on  Saturdays  between  1 1  and  \2  p.  m.  He  also  de- 
pends on  remaining  open  Sunday  to  secure  a  great 


eal  of  his 


Let  the  law  compel  th 


malt 


dealer  to  close  his  shop  on  Sunday,  or  let  the  small 
dealer  shut  up  shop  at  (>  or  7  p.  m.  every  business 
day  in  the  year,  and  how  long  would  he  remain  in 

business? 

"In  my  opinion,  the  small  dealer,  or  the  small 
store  keeper  is  of  a  day  gone  by.  Of  course,  the 
old  go  and  the  new  ones  are  always  ready  to  take 
their  places  as  long  as  their  small  investments  last, 
but  the  living  of  the  small  dealer  is  a  hardship.*' 


SPARE  MOMENTS  WITH  THE  EDITOR 

(Com  ludtd  from  patie  yt  ) 


"1  would  suggest  this  plan  as  one  solution  of  the 


"I  would  also  like  to  say  it  would  pay  your  cor- 
respondent to  use  frequent  window  displays  of  his 
cheaper  grades  of  chinaware;  issue  frequent  circu- 
lars to  his  trade  describing  and  illustrating  the  bar- 
gains offered  in  his  department  and  spend  as  much 
time  as  necessary  in  educating  his  trade  up  to  the 
good  vatues  offered  in  this  section. 

"In  arranging  this  stock,  all  staple  goods  should 
be  plainly  priced  and  kept  clean  and  free  from  dirt: 
the  stock  should  be  moved  about  from  week  to  week 
so  that  customers  will  always  find  something  new 
in  familiar  s|)ots :  the  cheaper  grades  of  china  should 
be  placed  in  the  rear  of  the  china  section  so  that 
customers  who  come  in  to  find  bargains  must  i*ass 
bv  the  better  grades,  and  other  methods  pursued 
which  may  suggest  themselves  by  means  of  which 
he  may  gain  the  confidence  of  his  trade. 

"I  Inrlieve  that  the  result  will  lie  a  marked  increase 
in  the  sales  of  his  chinaware  dc|>artmeiit  after  a 
reasonable  length  of  time." 


MORE  PROBLEMS  FOR  SOLUTION 

As  will  be  seen,  the  problem  presented  by  our 
Western  correspondent  called  forth  much  comment 
and  excited  a  great  deal  of  interest  in  the  trade. 
We  give  Wow  two  more  problems  brought  to  the 
attention  of  the  Revikw  during  the  past  month,  and 


we  trust  the  trade  will  take  pains  to  spend  many 
more  "Spare  Moments  with  the  Kditor"  in  the  fu- 
ture than  they  have  in  the  past.  If  the  trade  will 
make  it  so.  this  section  can  l>e  made  one  of  tho  most 
practical  and  useful  in  the  Hoi  se  Furnish  im;  Re- 
view. 

Nobody  need  take  pains  to  dictate  his  problem, 
or  his  solution  of  problem  to  his  stenographer — just 
jot  down  a  few  rough  notes  on  scrap  paper,  if  you 
like,  and  forward  them  to  the  Kditor.  He  will  bo 
only  too  glad  to  whip  them  into  presentable  shar* 
for  publication 

Shall  He  Carry  doldflsh  In  Stock  ? 

"We  should  like  your  opinion  in  regard  to  carry- 
ing a  stock  01  goldfish,  as  much  for  ornament  as 
anything  else,  in  the  I  louse  Furnishing  Depart- 
ment."—Ohio. 


How  Stimulate  Trade  in  Farm 

"We  are  conducting  the  House  Furnishing  De- 
partment of  a  large  department  store  in  an  Iowa 
city  of  50.000  inhabitants,  drawing  largely  upon  the 
farming  class  for  business.  This  class  of  trade 
seems  to  be  more  "lethargic"  than  the  trade  in  manu- 
facturing centers,  where  the  imputation  is  cosmo- 
politan. Is  there  anv  way  to  stimulate  trade  in 
agricultural  districts  and  make  it  more  active.  Any 
suggestions  you  can  offer  will  be  highly  appreciat- 
ed."- Iowa. 
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ART  NOVELTIES  THAT  PROMOTE  TRADE 

Art  Statuary  That  Draws  Custom  and  Builds  Up 
Trade.    How  High  tirade  Art  Statuary  is  Made 


PR  O  M  THE  CUS- 
TOMER'S point  of 
view,  there  is  no 
section  of  the  House 
Furnishing  Depart- 
ment more  attract- 
ive than  the  space  de- 
voted to  art  novelties  in- 
•  i  > I ol  for  home  decoration. 
Many  a  woman  likes  noth- 
ing l>etter  than  to  browse 
around  an  hour  or  more 
Og  a  pleasing  collection 
at  art  statuary,  wavering 
between  an  inclination  to  buy  the  beautiful  things 
she  sees  anil  the  determination  to  hold  onto  the  con- 
tents of  her  slender  purse,  yielding  finally  to  the 
fascination  of  some  vase,  or  statue,  or  piece  of  bric- 
a-brac  she  cannot  afford,  but  must  have. 

We  cannot  escape  the  conviction  that  the  live 


buyer,  who  has  an  eye  to  the  trade  pulling  qualities 
of  certain  of  his  stock  as  being  more  ornamental 
than  useful  in  the  home — show  pieces — will  regard 
art  statuary,  rail  plates  and  similar  goods  as  of 
greater  importance  than  certain  of  his  staple  lines, 
because  of  this  fascination  they  exert  over  most  wo- 
men. Aside  from  the  profits  to  be  derived  from  the 
sale  of  art  novelties,  such  goods  draw  many  custom- 
ers to  the  house  furnishing  department,  who  might 
otherwise  leave  the  store  without  a  visit. 

Buying  High  Class  Art  Statuary 

So  far  as  the  buying  of  high-class  art  statuary  is 
concerned,  more  care  should  be  taken  to  secure 
"quality"  goods  than  is  taken  with  staple  lines. 
While  any  statuary  that  looks  good  from  the  side- 
walk when  placed  on  display  in  the  show  windows 
will  draw  people  into  the  store,  the  real  test  of  these 
goods,  so  far  as  their  advertising  value  is  concerned, 
comes  when  people  take  a  statuette  or  a  bust  in  their 
hands  to  examine  it  closely.    Cheaply-made  art 
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statuary  will  not  stand  such  an  inspection,  beCMIM 
"chips"  and  buhhlcs  will  appear,  and  the  disappoint- 
ment resulting-  from  finding  an  art  object  full  of  im- 
perfections will  not  only  lose  sales,  but  also  prove 
costly  to  the  reputation  of  the  store. 

As  every  well-informed  buyer  knows,  there  are 
two  classes  of  art  statuary  upon  the  market,  the 
cheaper  class,  comprising  reproductions  of  imported 
models,  copies  of  statues,  busts  and  bric-a-brac 
made  by  foreign  manufacturers,  which  through  lack 
of  originality,  can  be  produced  and  sold  cheaply,  and 
high-grade  goods,  which  are  characterized  by  two 
features — originality  in  design  and  scrupulous  care 
in  the  process  of  manufacture.  The  latter  goods 
cost  more,  but  they  bring  higher  prices,  larger  prof- 
its and  give  better  satisfaction  to  the  trade  in  the 
long  run. 

How  the  Original  Designs  are  Made 

While  many  people  believe  that  the  best  art  statu- 
ary is  produced  abroad,  there  arc  some  American 
manufacturers  who  turn  out  a  product  that  is  equal 
to  the  best  of  imported  goods.  These  manufactur- 
ers employ  sculptors  to  whom  are  paid  large  sal- 
aries, and  who  devote  their  time  and  talent  to  pro- 
ducing designs  that  are  original,  striking  and  ar- 
tistically satisfying  to  the  most  critical  taste.  In 
such  cases,  it  costs  anywhere  from  $50  to  $150  to 
produce  the  original  model,  largely  because  the 
sculptor  takes  anywhere  from  five  to  fifteen  days 


to  finish  up  his  model  on  account  of  the  time  it 
takes  to  work  out  such  details  as  facial  expression, 
the  arrangement  of  drapery,  and  those  nice  finish- 
ing touches  which  give  to  the  perfected  figure  an 
artistic  and  lifelike  expression.  These  models  are 
made  by  hand  out  of  clay  while  it  is  in  a  soft  state 
and  can  lie  easily  worked  with  the  fingers. 

How  Duplicate  Models  are  Produced 

After  the  original  model  is  finished  in  clay,  it  is 
covered  over  with  a  coat  of  plaster  about  half  an 
inch  thick.  This  is  done  in  two  parts,  first  one  half 
and  then  the  other  half.  Very  great  care  must  lie 
taken  in  putting  the  plaster  on  so  that  it  does  not 
injure  the  clay  in  any  particular;  otherwise,  the  ex- 
pression of  the  original  model  will  be  lost.  This 
plaster  coating  is  called  the  shell  of  the  model. 

After  two  or  three  hours  the  shell  is  opened  up 
and  the  clay  drawn  out.  The  shell  is  then  cleaned 
and  greased,  and  afterwards  it  is  dried.  After  be- 
ing thoroughly  dried  out  the  shell  is  put  together 
again,  and  a  composition  of  plaster,  terra  cotta  and 
oil,  which  has  been  thoroughly  mixed  together,  is 
poured  into  the  shell,  and  this  composition  fills  in 
every  part  where  the  clay  model  has  originally  been. 

The  cast  is  allowed  to  dry  for  a  day  or  two,  and 
the  outside  shell  is  then  chipped  off  a  little  piece  at 
a  time  leaving  the  inside  cast  all  in  one  piece,  a  per- 
fect reproduction  of  the  original  model  in  clay.  This 
cast  is  finished  over  again  by  the  sculptor,  and  is 
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thereupon  used  as  a  working  model  from  which  all 
other  duplicate  subjects  arc  reproduced. 

As  this  working  model  is  the  most  expensive  to 
reproduce  from  the  original  made  by  the  sculptor's 
hands,  it  is  naturally  the  best  of  the  lot.  and  is 
worked  over  with  great  care  so  that  all  future  re- 
productions will  not  only  come  out  perfect,  but  be 
an  exact  replica  of  the  original  model  in  clay  first 
made  by  the  artist.  It  is  by  this  method  that  work- 
ing models  are  made. 

The  Making  of  the  Outer  Shell 

The  process  described  above  is  the  first  step  in 
the  manufacture  of  art  statuary.  The  next  step  in 
the  process  of  manufacture  is  the  making  of  repro- 
ductions from  the  working  model  to  l>e  sold  to  the 
trade,  involving  two  processes — the  making  of  a  so- 
called  outer  shell  and  the  making  of  gelatine  molds. 

After  the  working  model  is  finished,  the  manu- 
facturers then  put  clay  one-quarter  of  an  inch  thick 
all  around  it  and  upon  this  layer  of  clay  put  a  sec- 
ond layer,  the  second  l>eing  plaster  to  the  thickness 
of  about  an  inch,  divided  into  two  halves  so  that  the 
plaster  shell  can  easily  be  taken  apart.  This  out- 
side plaster  covering  is  called  the  "outer  shell." 

In  addition  to  using  plaster  in  making  the  outer 
shell,  a  lot  of  heavy  wire,  as  well  as  heavy  iron  rods 
and  burlap,  is  used  in  the  construction  of  the  shell; 
that  is,  the  wire,  burlap  and  all  tliat  are  put  in  the 
plaster  to  strengthen  the  shell,  so  that  it  may  be 
used  over  and  over  again,  and  may  last  anywhere 
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from  six  months  to  that  many  years  provided  it  is 
given  the  proper  care. 

After  the  outer  shell  has  dried  out  a  little,  it  is 
then  taken  apart,  the  working  model  taken  out  and 
the  clay  removed.  A  hole  is  then  made  in  the  top 
of  the  shell,  after  which  it  is  cleaned  and  finished 
and  put  in  a  dry  room  to  dry- 
How  the  Gelatine  Molds  are  Made 

After  the  outer  shell  is  hard  and  dry,  the  next 
step  in  the  process  of  manufacture  is  reached.  The 
working  model  is  now  taken  and  attached  firmly 
inside  of  and  to  the  bottom  of  the  shell.  As  the 
clay  left  a  quarter  of  an  inch  of  space  between  the 
model  and  the  shell,  and  as  there  is  a  hole  in  the 
top  of  the  shell,  a  fine  gelatine  may  now  be  poured 
into  the  shell  through  the  hole  on  top.  This 
gelatine  covers  the  model  inside  the  shell  and 
enters  into  all  the  open  spaces  between  the 
shell  and  the  model.  The  gelatine  is  left 
standing  for  about  twenty-four  hours,  which  gives 
time  for  it  to  harden.  The  shell  is  then  opened, 
the  gelatine  cut  into  two  parts  to  fit  the  shell  and 
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the  inside  model  taken  out,  so  that  when  the  two 
gelatine  molds  are  put  together  again  an  opening  is 
left  which  is  in  the  exact  shape  of  the  working 
model. 

The  Casting  Process 

The  gelatine  molds  completed,  the  manufacturers 
arc  now  ready  to  reproduce  in  quantity  the  statue 
originally  designed  for  them  by  their  sculptor.  This 
is  accomplished  by  pouring  a  comiiosition  of  plaster 
and  terra  cotta  into  the  gelatine  molds,  where  it  is 
left  to  dry  for  an  hour  or  two.  The  shells  arc  then 
opened  again,  the  gelatine  molds  taken  apart  leav- 
ing an  exact  reproduction  of  the  model  in  the  terra 
cotta  composition.  Careful  operators  are  able  to 
cast  as  many  as  five  or  six  of  these  reproductions 
from  one  model  in  the  space  of  a  working  day. 
After  the  terra  cotta  cast  has  been  taken  from  the 
mold,  it  is  put  in  the  dry  room  to  dry. 

The  Finishing  Process 

Every  bust  or  other,  subject  after  coming  out  of 
the  cast  shows  rough  edges  where  the  parts  of  the 
gelatine  molds  came  together.  All  those  marks 
have  to  be  taken  off  with  a  fine  tool,  and  a  lot  of 
care  must  be  taken  to  see  that  the  casts  are  not  spoil- 
ed in  taking  off  the  blemishes.  There  are  some 
subjects,  like  the  well-known  statue  of  Mercury, 
and  fancy  busts,  that  are  made  in  more  than  two 
pieces.  These  extra  parts  must  liave  plenty  of 
wire  and  the  finishing  must  be  done  by  an  expert, 
who  knows  how  to  put  all  the  pieces  together  where 
they  belong  so  that  nobody  will  be  able  to  tell  where 
the  several  parts  of  the  statue  have  been  joined. 

It  is  at  this  point  the  difference  between  high- 
grade  statuary  and  cheap  goods  appears.  A  cheap 
reproduction  will  show  where  the  parts  arc  joined 
as  well  as  the  different  blemishes,  while  little  holes 
and  bubbles,  flue  to  the  cast,  will  also  appear :  cheap 
statuary  also  fails  to  show  the  fine  lines  of  the 
original  model,  which  give  expression  and  a  life- 
like appearance  to  the  finished  product.  Good  work 
is  made  with  such  care  that  nobody  can  see  where 
the  joints  are,  nor  can  anybody  find  any  marks  or 
defects  on  the  subject.  Every  line  is  carefully 
brought  out,  no  matter  how  fine  it  is.  and  every  de- 
tail of  the  face,  limbs  and  drapery  may  be  seen  to  be 
perfect  upon  close  inspection,  which  cannot  be  said 
about  inferior  goods. 

The  Coloring  Process 

The  cast  having  been  refinished,  the  statue  is  then 
put  in  boiled  oil  to  strengthen  the  material,  is  dried 
for  about  thirty  hours,  and  the  first  coat  of  color  is 
then  put  on  and  left  to  dry  until  the  next  day.  On 
the  second  day,  the  second  coat  is  put  on  and  the  last 


and  final  coloring  is  done  on  the  third  day,  after  the 
first  two  coats  are  thoroughly  dry.  It  takes  artists 
of  ability  to  produce  good  results,  as  all  this  color- 
ing must  be  done  by  hand  and  it  is  natural  enough 
that  only  good  men  arc  able  to  do  this  work  in  a 
satisfactory  manner. 

The  Advantages  of  High  Art  Statuary 

It  should  be  evident  to  intelligent  buyers  from 
the  above  description  of  the  process  of  manufactur- 
ing art  statuary  that  the  production  of  high-grade 
goods  is  a  costly  process,  involving  as  it  does,  the 
employment  of  artists  to  manufacture  the  original 
designs  and  the  assistance  of  experienced  workmen 
to  turn  out  a  finished  product  of  high  character,  and 
that  manufacturers  to  make  a  reasonable  profit  must 
sell  the  goods  at  a  somewhat  higher  price  than 
that  asked  for  inferior  products.  The  modern  de- 
mand for  quality  goods  is  such  as  to  warrant  buy- 
ers handling  the  best  products  they  can  obtain  and, 
as  a  matter  of  fact,  such  goods  arc  the  cheapest  and 
building  up  trade. 

When  a  woman  goes  to  a  store  and  asks  to  see 
the  statue  which  pleased  her  when  seen  out  in  front 
through  the  plate  glass  show  window,  she  is  pre- 
pared to  pay  almost  any  reasonable  price  for  the 
article  in  question,  because  she  has  no  way  of  know- 
ing its  value  or  judging  its  price  unless  it  is  tagged. 
If  defects  appear  upon  close  inspection  of  the  arti- 
cle she  will  not  buy  it  at  any  price,  and  if  she  does 
buy  it  and  takes  it  home  and  defects  appear  later 
in  exhibiting  the  statuette  to  her  neighbors,  the  dam- 
age done  to  the  reputation  of  the  store  where  she 
bought  it  is  a  factor  to  be  reckoned  with.  A  high- 
grade  statuette  will  bring  98  cents  as  readily  as  it 
will  40  cents,  and  it  is  sensible  to  say  that  careful 
buyers  will  find  it  to  their  advantage  to  give  prefer- 
ence to  high-class  articles  in  all  cases. 

The  Trade  Pulling  Qualities  of  Art  Statuary 

The  chief  advantage  to  a  store  of  carrying  art 
statuary  lies  in  its  advertising  value.  The  goods 
may  be  depended  upon  to  bring  people  to  the  store, 
and  a  proper  window  display  is  so  attractive  that 
passersby.  as  well  as  those  who  have  been  induced 
to  visit  the  store  by  means  of  the  advertising  an- 
nouncements, will  be  drawn  in  large  numbers  to  the 
house  furnishing  department. 

The  window  display  shown  in  concction  with  this 
article  is  that  of  William  H.  Frcar  &  Company,  of 
Troy,  New  York,  and  we  are  informed  that  more 
than  a  thousand  dollars  worth  of  these  goods  were 
sold  within  ten  days  time.  Art  statuary  may  be 
classed  among  goods  that  can  be  carried  at  any 
season  of  the  year,  although  they  arc  most  seasona- 
ble around  Easter  and  the  Christmas  holidays. 
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There  is  an  old  saving,  "As  a  man 
As  a  Man   thinkcth  w  he  {f  « ' 

Thinketh  h  is  at  |east  certain  that  a  man 
can  he  made  ill  by  repeated  suggestions  from  his 
friends  that  he  is  not  looking  well,  and  many  a  man 
makes  a  failure  of  life  by  refusing  to  believe  he 
has  it  in  him  to  succeed. 

Not  long  ago  a  Southern  crockery  house  ordered 
a  lot  cif  goods  to  be  delivered  next  August,  and  in 
some  way  the  jobbers  shipped  the  stuff  down  at 
once.  Not  caring  to  return  the  goods,  or  to  store 
them  for  six  months,  the  Southerners  placed  the 
crockery  on  sale.  Wonderful  to  relate,  the  goods 
sold  out  in  a  week  or  two.  and  they  had  to  order 
more— vet  the  original  order  was  placed  for  future 
delivery  on  account  of  "hard  times." 

Let's  have  more  errors  in  shipping  dates  like  that, 
and  perhaps  those  who  are  now  thinking  hard 
times  will  begin  to  appreciate  the  fact  that  the  tir 
are  largely  what  we  make  them. 


There  are  several  valuable  ideas  sug- 
gested in  this  month's  article  on  De- 
natured Alcohol— hints  from  the  ex- 
perience of  those  who  have  already  begun  to  handle 
alcohol  utilities,  practical  points  on  where  alcohol 
may  be  obtained,  what  simple  procedure  is  neces- 
sary tt>  secure  a  permit  to  sell  it.  and  ways  and 
means  of  creating  a  demand  for  the  goods  by  ex- 
hibits and  otherwise. 

There  is  no  doubt  but  that  denatured  alcohol 
is  the  fuel  of  the  future  and.  for  the  sake  of  those 
who  will  sooner  or  later  sell  alcohol  appliances,  we 
say.  read  our  articles  from  month  to  month  care- 
fully, hand  them  over  to  your  salesmen  and  demon- 
strators to  read  before  tailking  with  customers. 
Before  we  are  done,  we  will  furnish  all  the  facts 
you  need  to  know  in  order  to  answer  any  questions 
intelligently  concerning  denatured  alcohol,  and  our 
articles  are  planned  to  assist  the  salesmen  to  a 
thorough  understanding  of  this  great  subject. 

Moreover,  what  we  say  about  alcohol  is  authori- 
tative It  is  absolutely  correct  and  may  be  relied 
upon.  Wc  arc  conservative  and  careful  in  all  our 
statements,  and  those  who  repeat  what  we  say  need 
fear  no  contradiction  from  those  who  know  what 
they  are  talking  about. 


There  is  no  pleasure  so 
Spare  Moments       ^  as  ^  of  Uw  K(| 

With  the  Editor      ilor  wncn  )lc  ncars  a 

word  from  his  flock,  on  no  matter  what  topic,  or 
meets  one  of  his  immense  circle  of  readers  face  to 
face. 

There  is  a  certain  fascination  in  the  thought  that 
what  the  Editor  sees  and  hears  and  puts  into  print, 
believing  it  to  l>c  of  interest  and  value  to  his  readers, 
is  read  every  month  by  hundreds  of  men  from 
Maine  to  California,  and  from  the  Great  Lakes  to 
the  Gulf,  to  say  nothing  of  those  in  foreign  coun- 
tries. 

There  is  a  fascination  in  this  thought,  ami  a  great 
sense  of  responsibility,  for  the  Editor  must  choose 
what  the  majority  want  to  know  about :  otherwise, 
who  will  read  his  paper? 

It.  is  easy  to  see,  then,  why  the  Editor  delights 
in  the  letters  he  receives  from  his  readers — sponta- 
neous letters,  sometimes  critical,  sometimes  full  of 
praise,  sometimes  seeking  advice,  sometimes  infor- 
mation, but  always  helpful  and  inspiring  to  the  Ed- 
itor, because  they  help  him  to  know  what  his  flock 
is  interested  in— what  things  to  write  about  and 
what  ideas  to  suggest. 

Perhaps  not  all  have  thought  of  the  matter  in 
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just  that  way.  and  perhaps  this  little  heart  to  heart 
talk  will  inspire  many  good  friends  to  spend  a  few 
Spare  Moments  with  the  Editor  they  may  otherwise, 
spend  in  some  other  way. 


In  manv  respects,  the  trade  sit 
The  Situation   ti(„,  is'„i,scuml.  Rq)0rts{rom 

Obscured  a||  six-ti<»ns  of  the  country  prove 
to  us  that  retail  buying  on  the  part  of  the  public  is 
almost  up  to  last  year's  record,  and  in  some  instan- 
ces new  sales  records  are  Iwing  established.  This 
condition  would  naturally  call  for  optimism  and  the 
placing  of  large  orders  for  goods  with  manufac- 
turers in  the  trade. 

As  a  matter  of  fact.  ;n  spite  of  a  good  demand  for 
<;iM>ds  by  consumers,  merchants  continue  to  curtail 
their  orders— in  many  cases  not  even  keeping  their 
stock  up  to  normal  proportions. 

If  stock  is  low  and  the  demand 
W'hv  This  Con-       .       .  ,      ■    .  „ 

*  exists  for  goods,  what  reason  is 

servative Baying?  thfTC  f(>r  t(1)vc.r!i  fa,linff  to  placc 
orders  with  manufacturers  sufficient  to  meet  exist- 
ing demands,  even  though  no  orders  are  placed 
against  future  business.  It  may  be.  of  course,  be- 
cause there  is  a  general  desire  to  clean  out  stock 
while  business  is  slow,  and  thus  make  room  for 
new  goods  against  the  time  when  business  picks  up 
again. 

There  is  another  possibility,  however — 


The  Evil 
Effects 


that  merchants  are  not  alive  to  the  real 
-ltuatuin  and  are  actuated  by  different 
motives.  It  is  even  intimated  in  some  quarters  that 
certain  buyers  arc  holding  off  from  placing  orders 
with  the  belief  that  a  drop  in  prices  is  due  sooner 
or  later.  The  question  is.  will  short  buying  pro- 
duce lower  prices. 
Our  answer  is.  No. 

If  limes  were  good,  the  results  might  be  all  that 
is  desired:  but  under  present  conditions  the  opposite 
results  may  be  expected.  For  manufacturers  are 
curtailing  operations  as  fast  as  their  existing  orders 
are  filled,  and.  discouraged  by  the  poor  outlook,  are 
not  producing  stock  to  meet  problematical  future 
demands. 

Carefully  compiled  statistics  show  that  more  than 
a  million  nun  are  out  of  work,  which  means  that 
by  refusing  to  keep  the  manufacturers  busy,  mer- 
chants arc  reducing  their  own  volume  of  sales  since 
unemployed  workmen  cannot  buy  anything  but  the 
bare  necessities  of  life. 

As  manufacturers  are  curtailing  operations, 
manufactured  products  are  becoming  scarce;  soon- 
er or  later  merchants,  whose  stocks  arc  now  de- 


pleted to  the  limit,  will  wake  up  to  the  fact  that 

they  must  have  goods  to  sell  and  they  will  begin 

to  place  orders  in  large  volume. 

When  that  time  comes  there  can 
High  Prices  in  ,)c  ))i|iy  ()iR.  Mcrchan,s 

the  Future  nn<]  ,5,3,  otju.r  merchants  are 

also  placing  orders,  and  that  manufacturers,  hav- 
ing taken  alarm  from  present  conditions,  will  not 
l>c  in  a  position  to  deliver  the  goods.  Trices  will 
rise  because  of  short  supply,  and  deliveries  will  be 
slow. 

Thus  merchants  are  working  against  their  own 
interests  by  refusing  to  buy — they  are  curtailing 
sales  by  throwing  workingmcn  out  of  work,  and 
they  are  producing  conditions  likely  to  result  in 
short  stocks,  inability  to  supply  the  needs  of  their 
trade,  and  a  future  higher  level  of  prices. 

There  is  no  real  ground  for  the  pre- 
The  Country  v;n|jnK  rons,.rvatjSni.  It  is  true  col- 
Soand  lections  are  slow,  but  an  unanimous 
move  to  discount  bills  would  correct  this  condition 
instantly  and  there  is  money  enough  in  circulation 
to  accomplish  this  result.  What  is  needed  every- 
where is  confidence.  To  quote  the  words  of  a  great 
publicist  of  a  previous  generation,  "The  only  way 
to  resume  is  to  resume."  The  quicker  this  is  done 
the  better,  and  absolutely  nothing  stands  in  the 
way  of  full  resumption  of  business  everywhere. 
Evidence  is  not  lacking  that  this  opinion  is  begin- 
ning to  prevail  in  most  quarters  of  the  United 
States  and  that  by  next  fall  everything  will  be  as 
it  should  be. 


Demonstrations  are  a  new 
Demonstrations  wrinkle    in    one  respect 

—that  some  merchants 
still  remain  who  do  not  see  their  value  and  will  not 
permit  their  department  managers  to  conduct  them. 
Hut  progressive  merchants  are  alive  to  the  value  of 
demonstrations,  and  the  number  of  tlicm  who  use 
them  is  rapidly  increasing.  This  is  because  the 
demonstration  is  a  distinctively  educational  factor 
in  store  publicity  in  that  it  educates  the  public  up 
to  the  expectation  of  always  finding  something  new 
and  useful  in  the  store  that  conducts  demonstra- 
tions, teaches  the  public  that  more  economical  meth- 
ods of  doing  housework  are  constantly  being  intro- 
duced and  excites  an  unending  interest  in  the  minds 
of  women  customers  as  to  what  Tom  Jones  &  Com- 
pany are  going  to  do  next.  The  field  for  demon- 
strations is  boundless,  and  there  is  at  least  one  large 
St.  Louis  house  which  plans  to  make  the  "Indus- 
trial Exposition"  a  continuous  performance. 
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THE  PROBLEM  OF  ALCOHOL  DISTRIBUTION 

Where  Industrial  Alcohol  May  be  Obtained.  The  Simple  Regulations 
Controlling    Distribution,    and  the    Safety    of    Alcohol   in  Storage 

CHAPTER  II 


li>\'S  EXIST  that  American  house 
furnishing  goods  dealers  art  be- 
ginning lo  realize  the  Inith  regard- 
ing the  great  future  of  the  indus- 
trial alcohol  industry  in  the  United 
States,  and  are  beginning  to  cast 
about  them  for  practical  informa- 
tion as  to  where  (hey  can  obtain 
denatured  alcohol  enough  to  meet 
the  needs  of  their  customers  and  the 
household  applicanccs  to  burn  it 
Germany  has  been  using  dena- 
tured alcohol  for  twenty  years  or 
more,  and  we  are  able  to  say  on 
good  authority  that  alcol  ol  may  lie  obtained  as  freely  in 
the  (OWTM  and  citic*  of  the  German  Empire  a*  we  are  able 
to  obtain  kerosene  in  this  country— every  corner  trades- 
man keeps  it  and  the  hauijtau  lias  only  to  send  Hans  or 
Grctchen  down  the  street  a  bit  to  secure  the  can  of  alco- 
hol needed  to  cook  dinner  or  light  the  house  at  night 

In  a  few  years— it  is  useless  to  try  and  imagine  how 
few — American  boys  and  girl*  will  he  running  similar  er- 
rands  lor  their  parents,  and  we  shall  then  wonder  why 
we  were  so  slow  a*  a  nation  in  waking  up  to  the  possibili- 
ties of  denatured  alcohol  as  an  illiiininant  and  furl. 

A  Sign  Of  the  Times 

A*  a  sign  of  the  times,  wc  are  reminded  Of,  a  story  re- 
lated to  us  recently  by  Mr.  N  C  Myers,  manager  of  the 
house  furnishing  goods  department  of  Miller,  Rhoads  Ss 
Swart/,  of  Norfolk.  Va. 

"We  arc  going  to  put  in  a  stock  of  denatured  alcohol 
utilities."  said  Mr.  My<rs  to  the  writer,  "anil  the  way  of 
it  may  interest  you 

"There  is  a  small  house  furnishing  dealer  down  in  Nor- 
folk, who  has  been  carrying  a  little  stock  of  alcohol  stoves, 
lamps  and  things  for  nearly  a  year 

"We  didn't  pay  much  attention  to  him  at  first,  bill  after 
a  while  people  lx-gan  to  come  in  anil  ask  us  for  alcohol 
appliances.  These  inquiries  have  become  so  frequent  of 
late  that  we  hnvc  concluded  to  open  an  industrial  alcohol 
exhibit  in  our  store  to  mrri  the  demand 

"I  have  been  thinking  that  if  a  stnall  dealer  in  a  city 
like  Norfolk  can  stir  up  things  like  that,  what's  going  to 
happen  when  the  public  generally  finds  out  how  safe,  con- 
venient and  economical  household  utilities  burning  alco- 
hol really  are. 

"The  future  looks  bright  to  me;  but  there's  one  thing 
I  want  to  know — where  are  we  to  buy  the  denatured  al- 
cohol to  supply  our  customers'  needs?" 

Where  Alcohol  May  be  obtained 

This  question  as  to  where  dealers  can  obtain  denatured 


alcohol  is  logical  and  timely,  since  most  dealers  will  natu- 
rally hesitate  to  put  in  a  stock  of  alcohol  burning  appli- 
ances for  household  use  before  they  are  certain  their  trade 
can  obtain  denatured  alcohol  locally  without  difficulty,  that 
we  intend  to  discuss  this  question  fully  in  this  issue. 

The  Law  Governing  Distribution 

As  the  problem  of  alcohol  distribution  was  solved  by  the 
by  the  amendment  of  the  original  act  permitting  the  manufac- 
ture of  denatured  alcohol  free  from  tax.  which  amendment 
went  into  effect  on  the  first  of  September,  1907.  we  will 
quote  briefly  therefrom,  as  follows:  "Denatured  alcohol 
may  be  transported  in  such  packages,  tanks  or  tank  cars 
as  the  Commissioner  of  Internal  Revenue  may  prescribe." 

Every  well-informed  merchant  knows  that  the  Stand- 
ard Oil  Corporation  distributes  kerosene  oil  and  gasoline 
to  consumers  in  barrels,  sealed  cans,  lank  boats  and  tank 
ears,  as  occasion  demands,  and  the  effect  of  the  act  quoted 
above  is  to  permit  the  distribution  of  denatured  alcohol 
by  the  same  methods  employed  by  Standard  Oil  to  dis- 
iiilmte  their  products  This  makes  the  solution  of  the 
problem  of  distributing  denatured  alcohol  a  very  simple 
one,  indeed,  so  far  as  means  of  transportation  are  con- 
cerned. 

Present  Methods  of  Distribution 

So  far  as  present  methods  of  distributing  denatured  al- 
cohol are  concerned,  two  means  arc  employed — shipments 
h)  barrel  from  the  central  tfistiHcriei  at  Peoria  and  other 
producing  renters  to  wholesale  and  retail  dealers,  who  may 
themselves  put  up  the  alcohol  in  bottles,  sealed  cans  or 
any  other  shape  convenient  for  delivery  over  the  counter 
In  their  customers,  or  retail  dealers,  department  stores  and 
others  may  now  obtain  denatured  alcohol  from  certain 
New  York  concerns*  in  sealed  cans  varying  in  capacity 
from  one  quart  to  live  gallons.  The  latter  is  a  very  h_ndy 
method  of  distribution,  and  should  greatly  facilitate  the 
work  of  creating  a  public  demand  for  alcohol  and  alcohol 
utilities. 

We  are  credibly  informed  that  the  latter  method  of  dis- 
tribution is  being  developed  as  rapidly  «s  possible,  and 
that  denatured  alcohol  will  be  sold  in  sealed  packages  to 
the  retail  trade  at  prices  which  will  offer  customers  every 
inducement  to  use  alcohol  in  preference  to  any  other  fuel. 

Future  Methods  of  Distribution 

As  the  demand  for  industrial  alcohol  increases,  however, 
and  the  quantity  <>f  alcohol  begins  to  run  into  the  millions 
of  gallons,  present  methods  of  distribution  will  not  suffice. 
Instead  of  depending  upon  existing  distilleries  located  prin- 
cipally in  Illinois,  Ohio.  Indiana  and  other  Middle  Western 


Names  will  lie  furnished  by  the  Review  upon  request 
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State,  distilleries  will  also  spring  up  in  the  North,  the 
South,  the  East  and  on  the  Pacific  Coast.  As  the  use  of 
denatured  alcohnl  becomes  common  in  farming  district*, 
farm  distilleries  operating  on  the  co-operative  plan  will 
likewise  become  profitable  to  run.  and  will  be  established, 
and  thus  nearly  every  State  in  the  I'nion  will  sooner  or 
later  have  its  own  centers  of  supply 

Inland  distilleries  will  doubtless  employ  tank  cars  for 
shipping  their  product  to  distributing  points,  while  distil- 
leries located  on  or  near  navigable  rivers  or  at  tide-water 
will  operate  tank  boats  The  use  of  pipe-lines,  while  per- 
missahlc  by  law.  does  not  appear  to  be  a  likely  method  of 
future  distribution,  although  it  is  of  course  a  possibility. 
The  latter  depends  upon  where  the  centers  of  production 
finally  locate  themselves  ami  how  far  away  they  are  from 
distributing  points  for  local  consumption. 

As  for  deliveries  to  consumers,  tank  wagons  will  be 
used  to  deliver  denatured  alcohol  from  house  to  house; 
local  retailers  u  ill  sell  denatured  alcohol  by  the  quart,  as 
kerosene  is  now  sold;  automobiles  and  other  motor  vehi- 
cles driven  by  alcohol  will  find  alcohol  on  sale  at  the  usual 
si  pply  stations  where  they  now  obtain  gasoline,  and  motor 
boats  will  be  able  to  run  alongside  of  tank  boats  on  the 
water  front  and  fill  their  tanks  with  alcohol. 

In  a  word,  the  law  governing  the  distribution  of  dena 
lured  alcohol  is  such  that  the  most  economical  methods 
of  transportation  known  to-day  may  be  employed  and 
adapted  to  the  use  of  this  new  fuel  as  fast  as  the  growth 
of  the  industry  warrants  It  is  needless  to  point  out  that 
low  transportation  charges  will  Ik  an  important  factor  in 
reducing  the  price  of  alcohol  to  the  consumer  in  the  fu- 
n-re. arid  that  present  prices  will  touch  much  lower 
levels  as  the  quantity  produced  grows  larger  and  the 
methods  of  production  arc  »implified  and  made  cheaper. 

The  Law  Oovernbtg  Dealers 

No  doubt  many  dealers  in  house  furnishing  goods,  who 
would  like  to  handle  alcohol  utilities  if  they  could,  hesitate 
because  no  other  local  dealer  is  selling  denatured  alcohol, 
and  in  order  to  accommodate  their  customers,  such  dealers 
want  to  know  whether  they  can  themselves  carry  the  al- 
cohol in  stock  without  going  to  considerable  trouble  and 
expense  To  these  we  answer,  the  procedure  is  simple 
and  the  expense  nothing. 

Under  recent  instructions  from  the  Commissioner  of 
Internal  Revenue,  druggists  and  grocers  who  deal  in  liq- 
uors, but  who  do  not  sell  them  to  be  drunk  on  the  prem- 
ises, are  allowed  to  sell  denatured  alcohol  at  retail  with 
out  a  permit. 

Alt  other  retail  dealers  are  required  to  secure  a  permit 
to  sell  alcohol  at  retail,  hut  the  permit  is  obtainable  from 
local  internal  revenue  officials  without  the  payment  of  a 
fee  and  it  it  good  for  an  indefinite  lime.  Retail  dealers  in 
denatured  alcohol  are  not  required  to  keep  a  record  of 
purchases  and  sales,  and  once  the  permit  is  secured  indus- 
trial alcohol  may  be  sold  as  freely  as  soap,  perfumery, 
coffee  or  other  articles  not  subject  to  Government  super- 
vision. Hence,  there  is  nothing  to  hinder  department  stores, 
general  stores  and  others  in  the  house  furnishing  trade 
from  selling  denatured  alcohol  to  their  customers  direct 
and  making  a  profit  on  the  alcohol  as  well  as  on  the  al 
cohol  utilities 


Creating  Demand  a  Factor  in  Distribution 

Inasmuch  as  the  problem  of  distributing  denatured  al- 
cohol i«  rendered  difficult  under  present  conditions.  bc- 
cause  the  demand  inr  alcohol  is  comparatively  insignifi- 
cant and  the  centers  of  distribution  are  widely  scattered; 
and  inasmuch  as  the  problem  will  be  simplified  as  soon  as 
industrial  alcohol  may  be  made  and  sold  in  vast  quanti- 
ties, the  first  real  factor  in  the  problem  of  distribution  is 
bow  to  create  and  stimulate  the  demand  for  alcohol  in  tills 
country. 

The  ProMem  of  Creating  Demand 

As  wc  have  before  said.  Germany  consumes  about  70.000,- 
000  gallons  of  denatured  alcohol  annually  Less  than  half 
of  thts  is  consumed  for  household  uses,  however;  so  that, 
judging  from  foreign  experience,  the  problem  of  creating 
a  demand  for  denatured  alcohol  divides  itself  naturally 
into  two  parts^stimulating  the  use  of  alcohol  (II  for 
industrial  purposes,  such  as  driving  automobiles,  motor 
boats,  farm  machinery  and  in  the  arts,  sciences,  and  a 
host  of  manufactured  products,  and  (2)  for  household 
UMTS,  such  as  lighting  houses,  factories,  streets,  and  public 
buildings,  cooking  food,  heating  homes  and  for  consump- 
tion in  a  long  list  of  household  appliances. 

To  assist  in  creating  a  demand  for  household  alcohol 
utilities  is  the  work  of  the  house  furnishing  dealer  and 
department  store,  and  as  we  have  before  pointed  out.  a 
great  demand  for  such  utilities  will  l>e  found  among  the 
farming  class.  The  tirsi  American  citizenship  to  be  edu- 
cated up  to  the  advantages  nf  alcohol  for  household  use 
is  the  American  farmer,  therefore,  and  we  recommend  that 
the  trade  co-operate  with  local  representatives  of  the  Na- 
tional Grange,  and  push  the  sale  of  alcohol  utilities,  not 
only  in  cities  in  competition  with  gas  appliance*,  but  also 
among  their  out-of-town  trade,  where  alcohol  will  confer 
upon  farmers'  wives  all  the  blessing*  and  conveniences 
enjoyed  by  city  women. 

Concentrate  on  Otrt-ot-Town  Trade 

In  fact.  Mr.  J  F,  I.enry.  buyer  of  house  furnishings  for 
the  Outlet  Company.  Providence  R.  I.,  wbn  recently  gave 
a  demonstration  of  alcohol  utilities,  told  the  writer  that  the 
sales  were  mainly  among  out-of-town  customers  and  were 
well  worth  the  time  and  trouble  it  took  to  accomplish  them. 

What  the  National  Orange  la  Doing 

When  wc  urge  house  furnishing  dealers  and  department 
stores  to  co-operate  with  the  National  Grange,  we  do  this 
for  practical  reasons  ami  with  this  end  in  view  -to  assist 
the  trade  in  securing  quick  results  so  far  as  sales  and 
speedy  profits  in  handling  alcohol  appliances  are  concerned. 

The  National  Grange  was  by  long  odds  the  most  potent 
influence  in  securing  the  enactment  of  the  law  removing 
the  tax  on  denatured  alcohol,  ami  the  leaders  in  that  pow- 
erful organization,  which  has  a  membership  of  close  to  a 
million,  are  pledged  to  carry  out  a  policy  having  for  its 
object  the  production  and  distribution  nf  denatured  alco- 
hol on  a  very  large  scale.  That  this  influential  body  will 
welcome  the  efforts  of  local  merchants  in  every  State  to 
place  alcohol  appliances  in  rural  homes  and  thus  create 
demand  is  a  self-evident  proposition,  and  proves  the  wis- 
dom of  our  reconimendation. 

\Vc  arc  also  authorized  to  state  that  a  campaign  of  edu- 
cation will  shortly  be  inaugurated  on  a  National  scale,  the 
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purpose  of  which  will  be  to  acquaint  the  masses  in  this 
country  with  the  safely,  cleanliness,  economy  and  useful 
ness  of  denatured  alcohol  and  alcohol  appliances  for  house- 
hold »x, 

The  time  is.  therefore,  ripe  for  the  house  furnishing  t ratio 
to  take  up  the  sale  of  alcohol  utilities  with  a  will  and  ere 
ate  demand  for  these  products  by  all  the  artifices  known  to 
modern  merchandising  expert*. 

The  Farmers'  National  Committee 

In  the  course  of  an  interview  on  this  subject  with  Mr 
George  P.  Hampton.  Secretary  of  the  Fanners'  National 
Committee  on  Industrial  Alcohol,  we  learned  thai  this 
committee  has  been  organized  to  "promote  the  u«e  of  al- 
cohol in  the  industrial  arts  and  especially  to  encourage  its 
use  for  light,  heat  and  power,  to  the  end  that  new  markets 
for  farm  products  shall  be  opened,  modern  improvements 
brought  into  the  rural  home,  the  toil  of  the  farmer's  wife 
lessened,  and  all  the  benefits  of  cheap  alcohol  diffused 
among  the  people  in  the  least  possible  time  " 

This  committee  is  co-operating  with  the  executive  com- 
mittee of  the  National  Grange,  and  among  the  prominent 
State  Grange  officials  to  be  found  among  its  members  are 
such  men  as  E  R  Norris.  Sodus.  N.  Y  :  Obadiah  Gar 
diner,  Rockland.  Me.,  William  F.  Hill,  Chambcrsburg.  Pa.; 
F.  P.  \V oleott,  Covinjfton,  Ky. ;  George  B.  Morton,  Fruit 
Ridge.  Mich  :  F.  N.  Godfrey.  Olean,  X  Y  ,  and  C  B  Keg 
ley.  Pullman,  Wash.,  who  is  known  in  every  section  of  the 
Pacific  Coast  for  hi*  activities  in  behalf  of  denatured  alco- 
hol. As  will  be  seen,  North,  South,  Fast  and  West  are 
represented  on  this  committee,  and  we  have  mentioned  only 
a  few  of  the  many  prominent  men  in  National  Grange  cir- 
cles who  are  its  members 

Plans  of  the  National  Orange 

In  order  that  the  house  furnishing  trade,  particularly 
those  dealers  doing  business  in  agricultural  districts,  may- 
sec  the  advantage  of  co-operating  with  the  National  Grange 
in  creating  a  demand  for  alcohol  utilities,  we  will  give  a 
brief  outline  of  the  plans  of  the  National  Grange  as  ex- 
plained to  us  by  Mr.  Hampton. 

"In  the  memorial  submitted  to  Congress,  setting  forth 
the  reasons  why  the  Grange  demanded  the  passage  of  the 
supplemental  bill  which  went  into  effect  September  Itt, 
1907,"  said  Mr.  Hampton.  "National  Master  Nahum  J. 
Bachelder,  ex-Governor  of  New  Hampshire,  very  clearly 
and  concisely  stated  the  true  order  of  industrial  develop- 
ment in  the  use  of  denatured  alcohol    He  said  in  part : 

"Before  locat  distilleries  can  be  profitably  built  and 
operated  a  local  demand  must  have  been  created,  and  that 
demand  can  only  have  come  after  there  shall  have  been 
a  considerable  local  distribution  of  alcohol  lamps,  stoves, 
heaters,  engines,  and  other  alcohol  consuming  appliances 
As  long  as  the  demand  in  any  locality  is  only  a  few  gal- 
lons or  barrels  weekly,  it  is  manifest  that  locality  must 
depend  on  some  outside  source  of  supply  The  true  order 
of  precedence  is,  first,  the  large  central  distilleries  sup 
plying  a  scattered  demand  over  a  wide  territory';  then  the 
development  of  the  manufacturing  industry  supplying  al- 
cohol apparatus;  and,  finally,  the  local  distilleries." 

"Agreeing  fully  with  ex-Govemor  Bacheldcr's  state- 
ment," continued  Mr.  Hampton,  "as  secretary  of  the  Farm- 
ers' National  Committee  on  Industrial  Alcohol.  I  have  con- 


centrated my  attention  on  aiding  in  all  way*  1  could  to 
bring  about  a  rapid  development  along  these  lines. 

'There  is  ample  distillery  capacity  to  supply  present  de- 
mands, and  therefore  1  have  given  my  chief  thought  to  the 
first  things  necessary  to  make  for  farm  success.  Once 
started,  and  a  strong  demonstration  made  that  the  market 
has  heen  created,  we  can  induce  the  American  manufactu- 
rer to  make  the  alliance*,  and  in  the  same  way,  the 
distribution  of  alcohol  can  he  perfected  and  the  price  of 
alcohol  and  alcohol  appliances  steadily  lowered.  The  dis- 
tribution of  both  must  go  hand  in  hand,  and  then  when 
local  consumption  has  reached  a  point  which  would  make 
a  local  distillery  possible,  that  important  step  can  be  taken 
with  some  surety  of  success  This  is,  of  course,  the  ulti- 
mate goal  at  which  the  National  (Irange  is  aiming. 

How  Retailers  and  the  Orange  May  Co-operate 

"At  the  animal  meeting  of  the  National  Grange  held  in 
Hartford,  Conn,  last  November,  the  Kxccutive  Committee 
m  their  annual  report  endorsed  my  plan  for  creating  a 
general  demand  for  alcohol  and  alcohol  appliances  in 
the  farming  0 immunities  of  this  country,  and  the  Slate 
Granges  arc  actively  at  work  in  promoting  this  demand. 
As  you  will  see.  my  plan  recognizes  the  right  of  local  house 
furnishing  dealers  to  their  share  of  protit  from  the  sale  of 
alcohol  and  alcohol  appliances,  and  we  are  willing  to  assist 
them  in  every  way  we  can  as  soon  as  they  have  put  in  a 
stock  of  such  utilities. 

"My  idea  is  that  local  Granges  shall  (t)  light  up  grange 
halls  with  alcohol  lamps  and  encourage  the  use  of  the  alco- 
hol light  in  churches,  stores,  railroad  stations,  village 
streets,  and  public  meeting  places  of  all  kinds,  and  pur- 
chase their  alcohol  from  the  nearest  wholesale  or  retail 
dealer  or  direct  from  the  distillery. 

"(2)  Fncouragc  all  other  granges  in  the  country  to  light 
their  halls  in  the  same  way  and  install  alcohol  cooking 
stoves  in  their  kitchens. 

"(.*)  Encourage  in  all  ways  the  use  of  alcohol  appliances 
in  the  home,  and  by  frequent  inquiry  induce  the  store-keep- 
ert  in  Ike  nearby  cities  and  villages  to  carry  a  full  Hue 
i'l  alchol  appliances. 

"(4)  Appoint  a  special  Alcohol  Committee,  appointing 
a*  chairman  a  man  who  is  interested  and  capable  in  the 
work  of  demonstrating  the  utility  of  alcohol,  and  secure  all 
the  publicity  possible  by  means  of  which  the  benefits  from 
the  use  of  alcohol  for  household  purposes  shall  be  most 
quickly  made  known  to  the  farmers  in  that  neighborhood 

"While  our  plan  includes  securing  the  co-operation  of 
State  Agricultural  Colleges  and  Experimental  Stations  in 
ascertaining  how  small  distilleries  may  Ik  profitably  op- 
erated, what  waste  farm  products  can  be  used,  and  all  that, 
this  is  only  of  interest  to  your  trade  as  showing  how 
thoroughly  in  earnest  the  National  Grange  is  in  creating 
a  universal  demand  for  denatured  alcohol  and  alcohol  ap- 
pliance* among  American  farmers  " 

Tke  Opportunity  of  the  Trade 

From  the  facts  ascertained  in  our  interview  wilh  Mr. 
Hampton,  we  should  say  an  unusual  opportunity  exists  by 
which  house  furnishing  dealers  in  city  department  stores, 
and  in  small  stores  in  towns  and  country  districts,  can  se- 
cure to  their  own  profit  the  benefit  of  the  educational  work 
now  being  done  by  the  National  Grange. 


—  45  — 


Digitized  by  Google 


TUK  HOUSE  FURNISHING  REVIEW 


(  I )  1  hi-  mav  be  done  hy  securing  a  permit  to  sell  dc 
nature!  alcohol,  ami  informing  local  grange  official*  thai 
alcohol  may  be  obtained  at  their  store  at  wholes  . le  or  re 
tail  in  any  desired  quantity.  It  will  probably  be  advisable 
to  offer  a  special  discount  to  members  of  the  grange  in 
order  to  make  it  unnecessary  for  the  grange  to  buy  direct 
from  the  distilleries  in  quantity  in  order  to  secure  a  low 
priec  for  their  member* 

(2}  Dealers  should  also  put  in  a  complete  line  oi  alco- 
hol lamps.  Move*,  and  household  appliance*,  and  invite 
grange  officials  to  bring  in  their  friend*  at  any  lime  to 
look  over  the  goods.  The  store  should  use  alcohol  lamps 
for  it*  own  illumination  at  night  and  conduct  weekly  dem 
onstratiom  at  the  store. 

(3)  Dealers  in  villages  and  small  towns  should  like- 
wise apply  to  the  proper  officials  for  the  privilege  of  liglit- 
ing  the  streets,  public  buildings,  etc  ,  wiih  alcohol  lamps. 
Whether  the  franchise  is  granted  or  not.  the  resultant  pub- 
licity will  be  of  material  advantage 

(4)  As  soon  as  dealers  receive  their  alcohol  appliances 
they  should  arrange  to  give  a  demonstration  of  the  good* 
under  the  auspice*  i>i  the  local  grange  at  regular  meetings 
of  the  orgaivzation. 

These  arc  a  few  hints  as  to  practical  ways  in  which  the 
trade  can  make  the  sale  of  alcohol  and  alcohol  appliances 
a  success  from  the  outset  Enterprising  dealers  will  find 
many  other  ways  of  accomplishing  the  same  end*.  Need- 
less to  say,  tho»e  who  enter  the  field  first  will  ohtain  the 
largest  profits  and  the  best  returns 

A  Word  to  the  City  Department  Store 

While  all  we  have  said  in  regard  to  the  excellent  oppor- 
tunities for  creating  immediate  demand  for  alcohol  utili- 
ties that  wail  upon  house  furnishing  dealers  doing  busi- 
ness m  small  towns  and  country  villages  is  absolutely  true, 
we  do  not  wish  to  minimize  the  opportunities  of  the  city 
department  store 

Denatured  alcohol  undoubtedly  confers  great  blessings 
upon  country  house  wives,  but  the  experience  of  those 
who  are  to  day  manufacturing  utilities  in  this  country  is 
that  there  is  a  growing  demand  for  alcohol  lamps  in  cities 
like  New  York,  Philadelphia  and  of  similar  population  in 
spite  of  the  fact  that  electricity  and  gas  arc  available  for 
illuminating  purposes  This  i*  because  the  alcohol  lamp 
possesses  many  advantage*  over  ga*  and  electricity  in  view 
of  the  fact  that  it  is  portable,  its  light  is  steady,  reading 
or  sewing  can  be  done  at  night  with  exceptional  comfort, 
to  *.iy  nothing  of  its  economy  ard  cleanliness 

There  is  also  a  large  floating  population  in  this  country, 
particularly  during  the  summer  vacation  season,  when  hun- 
dreds of  [leople  go  from  the  city  to  the  seashore,  the  moun- 
tains and  to  the  country  for  rest  and  recreation  If  any- 
thing more  suitable  for  campion,  yachting  and  bungalow- 
life  than  alcohol  stoves,  lamps  and  other  utilities  has  ever 
been  invented  we  have  yet  to  discover  them  This  feature 
of  alcohol  apparatus,  should  be  advertised  and  demon- 
strated and  the  resultant  -.ales  will  undoubtedly  prove 
gratifying  to  the  trade 

The  Safety  of  Alcohol  In  Storage 

We  have  heard  many  complaints  that  denatured  alcohol 
is  not  coming  into  use  very  quickly,  that  it  is  much  dearer 
than  was  expected,  that  it  is  unsafe  to  use  and  to  keep  in 


storage  and  all  that.  All  this  has  .1  discouraging  effect 
and  misleads  a  great  many  people  who  ought  to  know  bel- 
ter. Talk  of  thi*  kind  1*  to  be  expected,  for  denatured 
alcohol  means  the  end  of  the  liquid  fuel  monopoly  and 
every  possible  move  will  be  made  to  retard  its  competition 
with  other  liquid  fuel*.  Kvery  week,  month  or  year  that 
its  general  use  can  be  hindered  means  millions  to  the  mo- 
nopoly it  threaten*  All  manner  of  misrepresentation  must 
be  expected,  therefore,  and  the  responsibility  is  on  its 
friends  to  see  that  the  development  of  the  industrial  al- 
cohol industry  i*  not  thereby  retarded. 

Regarding  the  safety  of  denatured  alcohol  in  storage, 
or  in  use  in  the  home,  we  are  able  to  say  on  the  best  au- 
thority that  alcohol  is  perfectly  safe  to  use.  or  to  store,  for 
reasons  we  will  give  below,  It  it,  of  course,  the  part  of 
wisdom  to  keep  a  stock  of  alcohol  comprising  a  number  of 
barrels  in  a  storage  shed  apart  from  the  main  building,  but 
hy  the  observation  of  ordinary  precautions  against  fire  the 
storage  of  alcohol  is  perfectly  safe  in  any  quantity. 

Alcohol  is  safe  in  storage,  because 

(1)  Water  mixes  with  alcohol  in  any  quantity  and  will 
quench  its  flames.  This  cannot  be  said  of  gasoline  or 
kerosene. 

(2)  Alcohol  vapor  mixes  with  air  so  readily  and  thor- 
oughly that  the  resulting  mixture  is  very  rarely  inflamma- 
ble or  explosive.  Alcohol  vapor  must  be  mixed  with  air 
in  certain  definite  proportions  in  order  to  be  explosive,  and 
under  normal  conditions  the  mixture  contains  either  too 
much  excess  of  alcohol  vapor  or  of  air  to  be  inflammable 
or  explosive. 

(.»)  Alcohol  (tames  do  not  radiate  heat  to  any  great  ex- 
tent, and  will  not  set  fire  to  surrounding  objects  by  pure 
radiation  as  will  gasoline 

These  facts  are  so  well  established  in  Germany,  where 
denatured  alcohol  ha*  been  in  common  use  for  more  than 
a  score  of  years,  and  where  the  strictest  fire  regulations  in 
the  world  arc  enforced,  that  no  difference  ts  made  in  the 
rales  of  fire  insurance  <>n  peruses  where  alcohol  is  stored. 

A  Convincing  Argument 

To  put  the  matter  in  understandable  shape,  very  few  peo- 
ple stop  to  consider  that  denatured  alcohol  and  such  house- 
hold articles  as  perfumery  and  fai-uring  extracts  are  fran- 
tically identical,  insofar  as  the  percentage  of  alcohol  is  con- 
cerned and  that,  therefore.  rfrmrii.-W  alcohol  is  Quite  as 
safe  to  have  in  the  house  or  in  s\orage  as  perfumery  or 
Hm-oriug  extracts  Frequently  when  a  memlKT  of  the 
household  is  ill  and  under  the  care  of  a  trained  nurse,  the 
family  phyician  will  order  an  "alcohol  rub"  for  the  pa- 
tient. On  such  occasions,  the  uncorked  bottle  will  often 
1«  placed  close  to  .1  naked  light  without  the  slightest  dan- 
ger from  fire  or  explosion. 

Since  denatured  alcohol  is  this  same  ordinary  alcohol 
of  commerce  made  unlit  for  use  as  a  beverage,  it  is  diffi- 
cult to  see  how  the  refiners  of  petroleum  can  successfully 
induce  the  public  to  believe  that  when  it  is  brought  into 
the  home  under  the  trade  name  of  perfumery  or  flavoring 
extracts  it  may  be  handled  without  the  slightest  danger, 
but  when  brought  in  under  the  trade  name  of  denatured 
alcohol  the  same  precautions  must  be  exercised  in  its  use 
and  storage  as  the  insurance  companies  prescribe  for  gaso- 
line or  kerosene 
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HI.  HOUSE  FURNISHING  GOODS 
SHOW  was  held  at  the  Grand  Cen- 
tral Palace,  New  York,  during  the 
week  beginning  Monday,  March  2d, 
1908.  and  continued  until  the  follow- 
ing Saturday  While  not  m>  large  as 
previous  shows,  as  regards  the  num- 
ber of  exhibitors,  it  was  no  less  suc- 
cessful in  other  respects.  One  of  the 
notable  features  of  the  show  was  the 
Urge  number  of  exhibits  devoted  to 
alcohol  utilities,  there  being  live  ex- 
hibits of  this  character.  These  ex- 
hibits served  to  demonstrate  the  ad- 
vantages of  alcohol  lamps,  stoves,  sad- 
irons, .md  similar  household  utensils  in  a  practical  way. 
and  much  interest  was  manifested  in  these  exhibits.  Hit 
enterprise  shown  by  the  exhibitors  speaks  well  for  the  en- 
ergy th.it  American  manufacturers  and  producers  of  dc 
natnrcd  alcohol  arc  putting  into  the  development  of  this 
new  itiilo>try.  -iri'l  the  next  few  years  should  see  a  marked 
increase  in  the  sale  and  use  of  these  goods  A  number  of 
prominent  buyers  in  the  East.  South,  and  elsewhere,  have 
either  undertaken  the  demonstration  of  alcohol  utilities  in 
the  house  furnishing  department,  or  will  do  so  in  the  not 
far  distant  future. 

The  Attendance  at  the  Show 

So  far  as  the  attendance  at  the  show  was  concerned, 
there  was  much  complaint  by-  the  exhibitors  in  the  carlv 
part  of  the  week  regarding  the  small  numher  of  persons 
seen  on  the  floor    Before  the  week  was  over,  however, 


it  began  to  cLiwn  upon  the  exhibitors  that  this  was  as  it 
should  be.  The  general  public  was  excluded  from  th<- 
show.  and  only  buyers  and  exhibitors  were  admitted. 
Even  presuming  that  two  thousand  buyers  of  house  fur- 
nishing goods  were  in  New  York  City  during  the  week  of 
the  show,  and  all  of  them  to  have  been  present  in  the 
exhibition  at  once,  the  hall  was  .11  large  that  il  would  not 
have  seemed  crowded  even  under  such  circumstances.  As  a 
matter  of  fact,  buyers  drifted  into  the  exhibition  hall  a 
few  al  a  time  every  day  during  the  show,  and  the  order 
books  of  most  of  the  exhibitors  at  the  end  of  the  week 
bore  satisfactory  evidence  of  their  presence. 

While  the  Review  would  like  to  publish  the  names  of 
prominent  buyers  seen  at  the  show,  we  hesitate  to  do  so  for 
fear  of  omitting  hy  mischance  some  of  our  very  good 
friends  who  were  present  We  will  content  ourselves  with 
saying  that  most  of  Hit  prominent  buyers  in  such  cities  as 
Boston,  Philadelphia.  Chicago,  St  Louis.  Washington,  and 
other  large  cities  attended  at  one  time  or  another  during 
the  show,  to  say  nothing  of  others  from  all  sections  of  the 
country. 

The  House  Furnishing  Review  Booth 

Wc  give  below  the  list  of  exhibitors  at  the  show  with 
a  hrh  i  mention  of  what  they  exhibited,  trusting  that  this 
information  will  be  of  interest  to  the  trade, 

During  the  week  of  the  show  many  buyers  called  at  the 
booth  of  The  Hocse  Fiunisiiinu  Review  and  took  ad- 
vantage of  its  conveniences  arranged  especially  for  their 
use. 

In  other  pages  of  this  issue  will  he  found  many  inter- 
esting interviews  enjoyed  by  the  F'ditor  with  some  of  the 
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buyer*  who  attended.  Mr.  R.  C.  Gilmore,  the  President, 
and  Mr  A.  Eugene  Holies,  the  General  Manager,  enjoyed  to 
the  utmost  the  opportunity  presented  them  of  meeting  so 
many  friend*  of  this  publication.  It  was  urged  upon  all 
that  the  Review  is  intended  to  be,  as  never  before  in  its 


history,  the  trade  paper  of  the  trade,  and  many  buyers 
have  promised  to  express  their  views  in  regard  to  topics  of 
interest  to  the  trade  in  its  columns  whenever  it  is  conven- 
ient for  them  to  do  so. 

Our  Congratulations  to  Mr.  Scott 

The  Review  desires  to  offer  its  congratulations  to  Mr. 
I  B  Scott,  the  manager  of  the  House  Furnishing  Good* 
Show.  All  credit  for  the  success  of  the  show  is  due  en- 
tirely to  Mr.  Scott,  who  has  worked  early  and  late  during 
the  past  five  months  both  to  provide  a  house  furnishing 
goods  exhibition  that  would  be  of  value  to  the  trade,  and 
to  secure  the  attendance  of  buyers  from  all  over  the  coun- 
try. While  the  show  lacked  the  number  of  exhibitors  found 
at  previous  exhibitions,  this  was  due  largely  to  the  pre- 
vailing sentiment  of  business  conservatism,  and  it  was  the 
opinion  of  many  present  that  under  more  favorable  condi- 
tions Mr.  Scott  would  have  produced  an  exhibition  far 
superior  to  any  other  he  hat  thus  far  promoted 

As  we  have  before  stated,  The  Hoi'SC  Finnish  inc.  Re- 
view and  its  present  proprietors  had  no  more  interest  in 
the  show  than  any  other  exhibitor,  as  Mr.  Scott  had  the 
sole  financial  interest  in  the  show  and  was  its  sole  mana- 
ger. As  the  trade  is  aware,  Mr.  Scott  disposed  of  his 
interest  in  The  HiU'SE  Fi'RKISHING  Review  to  the  present 
owners  last  October,  and  thereafter  devoted  his  entire  at- 
tention to  promoting  the  House  Furnishing  Goods  Show- 
Albany  Knitting  Company 

The  exhibit  of  the  Abany  Knitting  Company,  Albany, 
N.  Y..  consisted  of  knit  broom  covers,  polishing  mittens, 
sleeve  protectors,  iron  holders,  dust  caps,  cleaning  cloths, 


and  Hoor  polishers.  The  booth  was  in  charge  of  Mr. 
C  E.  Perry 

The  QUchrtst  Company 

The  booth  of  the  Gilchrist  Company,  Newark,  N.  J., 
contained  an  excellent  line  of  bar  and  soda  fountain  sun- 
dries as  v  eil  as  a  large  variety  of  Summer  goods  in  the 
house  furnishing  line.  One  feature  of  this  exhibit  was 
the  testing  of  their  needle  ice-pick  points  by  striking  them 
on  a  SBC  -i  of  cast  iron,  demonstrating  that  the  points  are 
.  and  will  not  crumble  and  break  upon  striking  a 
hard  >  rface  The  Ixioth  was  in  charge  of  Mr.  R  F.  Gil- 
man 

The  New  York  Varnish  Company 

One  of  the  new  things  exhibited  at  the  House  Furnish- 
ing Show  was  the  new  "Grain— Stain  System"  demon- 
•  I  bj  the  New  York  Varnish  Company,  585  Green- 
wich Strict.  New  York,  used  for  finishing  new  and  old 
floors  and  all  kinds  of  woodwork,  furniture,  etc.  I  his 
mi  one  of  the  attractive  features  at  the  Show,  and 
the  line  included  a  large  variety  of  colors  and  clear  var- 
nisheJ  The  distinctive  feature  of  this  stain  is  a  grainer 
by  which  the  finished  surface  is  given  the  appearance  of  a 
natural  wood  finish.  The  exhibit  was  in  charge  of  Mr 
\V.  F.  I  out.  general  manager  of  the  Company 

Wayne  Manufacturing  Company 

1  tie  Wayne  Manufacturing  Company.  St.  I.ouis,  Mo., 
exhibited  .1  line  of  glass  washboard*.  They  are  indepen- 
dent manufacturers,  and  their  exhibit  was  a  satisfactory- 
one    They  were  represented  by  Mrs.  Robinson. 


Nichthauser  &  Levy 

The  exhibit  shown  by  Nichthauser  &  Levy,  of  Brooklyn, 
N.  Y..  which  firm  has  recently  incorporated  with  a  paid- 
ir  capital  of  $80,000.  under  the  laws  of  New  York  State, 
and  the  president  of  which  is  Mr.  Nichthauser,  and  the 
tteasurcr,  Mr.  Levy,  showed  a  large  variety  of  japanned 
anil  stamped  ware,  together  with  galvanized  ware  One  of 
the  new  lines  shown  by  Nichthauser  &  Levy  was  their 
Heavy  japanned  ware,  some  examples  of  which  were  seen 
in  the  form  of  cake  closets,  bread  boxes  and  similar  kit- 
chen utensil*.  The  exhibit  was  a  striking  one,  and  was  in 
charge  of  Mr  Nichthauser.  assisted  by  his  staff  of  local 
salesmen. 
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Block  Light  Company 

The  booth  of  the  Block  Light  Company,  of  Brooklyn, 
X.  Y  ,  was  a  hlaie  of  light  from  one  rod  of  the  week  to 
the  other,  and  served  to  show  a  full  line  of  incandescent 
hghU,  mantels  and  similar  goods.  The  Raven  Inverted 
Light,  the  latest  product  of  this  firm,  was  shown  in  use 
in  a  variety  of  inverted  burners,  and  was  for  the  first  time 
introduced  to  the  trade  at  the  Show.  Another  feature 
was  the  "Block  N'ew-Fibrc"  mantle,  a  new-  and  strong  one 
made  only  by  this  concern.  The  exhibit  was  in  charge  of 
Mr.  J.  Frankel.  Manager  of  the  Chicago  branch,  Mr.  Wal- 
ter Wellman,  the  New  York  representative,  and  Mr.  Jo- 
seph Phillips,  their  traveling  representative,  who  is  well 
known  to  the  trade  in  the  Middle  West. 

The  Rochester  Rotary  w  usher  Company 

A  rotary  washing  machine  was  exhibited  by  the  Roch- 
ester Rotary  Washer  Co,,  of  Rochester,  X.  Y..  which  was 
operated  by  a  water  motor,  and  can  Ik  connected  to 
any  water  faucet  where  a  30-pounds  pressure  is  main- 
tained in  the  water  pipes.  For  the  convenience  of  those 
lacking  running  water,  a  washer  is  provided  that  can  be 
operated  by  electricity  or  by  hand  This  rotary  washer  is 
different  from  most  others  in  that  it  moves  continuously 
in  one  direction,  a  feature  that  made  the  exhibit  of  con- 
siderable interest  to  all  visitors  at  the  Show.  The  ex- 
hibit was  in  charge  of  Mr.  A.  J.  Taylor. 

Westmoreland  Specialty  Company 

Among  the  glassware  exhibits  at  the  Show  was  that  of 
the  Westmoreland  Specialty  Company  of  Grapeville,  Pa  , 


showing  their  line  of  antique  novelties  and  specialties  in 
glassware,  finished  in  silver  and  gold  filigre,  in  antique 
bronze  and  copper  effects,  intaglio,  souvenir  goods,  and 
vase*  brought  out  in  Rookwood  effects.  The  exhibit 
showed  many  pleasing  and  distinctive  design>,  and  was 
in  charge  of  Mr.  George  R  West,  and  Mr.  W.  R.  I>cmo- 
rest,  of  the  New  York  office. 

A.  L.  Tribbte  &  Company 

The  exhibit  of  A.  L.  Tribblc  &  Company,  Boston,  Mass., 
was  one  of  the  feature  exhibits  at  the  Show,  and  a  com- 
plete line  of  clothes  lines,  mops,  twines  and  sash  cord  was 
to  be  seen.  The  most  striking  feature  of  the  exhibit  was 
a  machine  which  was  operated  from  time  to  time  making 
braided  clothes-lines  and  its  clatter  attracted  much  atten- 
tion. The  Trihble  line  is  the  largest  made  by  any  manu- 
facturer of  this  class  of  goods.  The  exhibit  was  in  charge 
of  Mr.  A  L  Tribble  and  A  R.  Triable,  assisted  by  Miss 
Fvans,  the  New  York  representative. 

The  Wlllock  Manufacturing  Company 

One  of  the  most  interesting  household  utilities  was  the 
Kaylor  gas  appliance  exhibited  by  the  Willock  Manufac- 
turing Company,  I40  West  4ind  Street.  New  York  City, 
which  is  a  three-burner  gas  stove  fixture  made  to  place 
inside  a  coal  range,  and  gives  all  the  advantages  of  a 
coal  fire  with  the  economy  and  convenience  of  gas,  heats 
the  hot  water  boiler,  oven,  and  cooks  with  all  the  ease  of 
a  coal  fire.  The  utility  of  this  appliance  was  demonstrated 
by  putting  it  to  actual  use  during  the  exhibit  in  the  cook- 
ing of  food.  The  exhibit  was  in  charge  of  Mr.  F.  J,  Wil- 
lock and  W.  F.  Brown. 
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The  Continental  Art  Glass  &  Brass  Company 

One  of  the  attractive  exhibits  at  the  Show  was  a  Uioth 
devoted  to  a  complete  line  of  art  glass  domes,  portable*, 
and  shade*  for  gas  and  electricity,  which  for  the  varirty  of 
colors  anil  deigns  shown  was  too  extensive  to  mention  in 
detail.  lliis  was  the  exhibit  of  the  Cantinental  Art  Glass 
&  ISra-s  Company,  u  Howard  Street,  New  York.  The 
feature  of  the  good*  shown  was  their  artistic  coloring, 
pleasing  designs,  and  combination  fixtures  permitting  the 
use  of  both  gas  and  electricity.  The  booth  was  in  charge 
of  Mr   I  B  Brnen. 


Ray  Hubbcll 

Mr.  Ray  Hubbcll  of  Norlhville,  \.  V,  placed  on  ex- 
hibition oilcloth  bindings  and  comers,  linoleum  bindings, 
matting  ends,  stair  nosings,  comers  and  fasteners  and 
matting  cud-  The  exhibit  was  the  same  as  that  shown 
at  the  St.  Louis  Exposition  and  which  received  the  en- 
dorsement of  the  Metallurgical  Branch  of  the  National 
Museum  at  Washington,  D.  C.  The  exhibit  was  in  charge 
of  Mr.  Hubbcll. 

The  Snow  Flake  Manufacturing  Company 

Among  the  demons!  rat  ions  seen  at  the  House  Furnish- 
ing Goods  Show  was  that  of  the  Snow  Flake  Manufactur- 
ing Company,  325  Fifth  Ave.,  New  York,  and  at  this 
booth  a  demonstrator  made  ice  cream  in  the  Snow  Flake 
ice  cream  freezer,  passing  the  cream  to  interested  visit- 
or*.  Mrs  Noltre  was  in  charge  of  the  demonstrations, 
nd  the  exhibit  was  in  the  care  of  Mr.  Arthur  A.  Miller 

The  Infant  Sanitary  Crib  Company 

The  exhibit  of  the  Infant  Sanitary  Crib  Company.  37 
West  14th  Street,  New  York,  was  like  a  corner  in  the 
home  nursery,  the  crib  being  demonstrated  to  fulfill  such 
use*  as  a  baby  walker,  chair  and  a  crib  all  in  one,  wnile 
an  extra  appliance  is  provided  by  which  the  crib  may  be 
turned  into  an  infant's  bath  tub.  The  exhibit  was  in 
charge  of  Mr.  Louis  Arkin. 

The  Oeo.  L.  Marion  Manufacturing  Company 

Among  the  many  alcohol  utilities  exhibited  at  the  show 
was  the  well-known  denatured  alcohol  self-heating  flat- 
iron  manufactured  by  the  George  L.  Marion  Manufacturing 
Company,  tag  Front  Street,  New  York  Demonstrators 
were  present  and  showed  the  safety,  convenience  and 
economy  of  the  flat  irons  intended  for  household  use. 


One  interesting  feature  was  a  leather  tourist  case  contain- 
ing a  tourist  self-heating  sad-iron,  and  a  flash  of  alcohol, 
it  is  noteworthy  that  this  sad-iron  is  of  American  manu- 
facture. Mr.  George  L  Marion  gave  his  personal  atten- 
tion to  the  exhibit. 

The  Boston  mastic  Art  Company 

<  >ne  of  the  most  attractive  booths  seen  at  the  House 
Furnishing  Goods  Show  was  that  of  the  Boston  Plastic 
Art  Company,  of  Boston,  Mass,  where  a  variety  of  beau- 
tiful '•Miliary,  busts,  and  bric-a-brac  was  exhibited  show- 
ing careful  attention  to  detail  in  their  manufacture,  and 
originality  in  design.  The  special  feature  of  this  exhibit 
was  the  presence  of  <>nc  of  their  sculptors,  who  modeled 
a  life  like  Indian  figure  during  the  week  of  the  Show. 
A  Urge  variety  of  designs  were  exhibited,  and  were  col- 
ored white,  old  ivory,  bronre  ami  in  some  instances  the 
more  brilliant  tints.  The  show  was  in  charge  of  Mr 
Grecnblatt.  the  manager,  and  Mr  Bernstein, 

The  Buffalo  Pottery  Company 

The  Buffalo  Pottery,  of  Buffalo,  N.  Y-,  furnished  an  ex- 
hibit of  quaint  old  plates,  and  jugs,  and  also  a  full  line  of 
Drldarc  ware  in  under  glaze,  hand-painted  decorations. 
The  line  of  goods  manufactured  by  this  pottery  is  char- 
acterized by  its  brilliant  finish  and  unique  designs  The 
IVIdare  ware  is  particularly  notable  in  view  of  the  fact 


that  it  is  as  good  as  any  reproductions  by  English  potteries, 
and  is  in  many  respects  superior  to  the  older  designs. 
The  exhibit  was  in  charge  of  Mr.  I-  A.  Bowen,  A.  L. 
Ledden,  and  Edward  Bryan. 

Keane,  Martin  &  Linker 

The  exhibit  of  Keane,  Martin  &  Linker,  too  Chambers 
Stteet,  New  York  City,  included  an  extensive  variety  of 
house  furnishing  specialties  among  which  were  whisk 
brooms,  brushes,  counter  and  floor  dusters,  scrub  brushes, 
food  choppers,  decorated  ware  and  hammocks.  The  fea- 
ture of  the  exhibit  was  the  new  model  of  Herwood  Lan- 
tern that  has  just  been  put  on  the  market,  and  meets  the 
demand  for  a  lantern  with  a  globe  which  swings  entirely 
clear  from  the  font,  making  lighting,  trimming  and  filling 
an  easy  task.  The  exhibit  was  in  charge  of  Mr.  Martin 
and  Mr  Linker. 
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S.  H.  MUdenberg 

S.  H,  Mildenberg.  253  Broadway,  New  York,  showed 
importations  of  French  and  Grrman  denatured  alcohol 
apparatus  for  cooking  and  lighting,  and  among  the»e  was 
the  "perfect"  tireless  cooker.  The  ordinary  tireless  cooker 
is  in  principle  a  mere  heating  box,  and  the  food  must  first 
be  cooked  and  prepared  before  being  placed  in  the  cooker. 
The  Perfect  Tireless  Cooker,  however,  has  a  gas  Inirncr 
inside,  and  artificial  or  natural  gas  may  be  used,  or  an  al- 
cohol-gas heater  specially  designed  for  this  cooker.  Mr, 
Mildenberg  and  Mr.  Woodruff  were  in  charge  during  the 
Show. 

I.  X.  L.  Mop  &  Specialty  Works 

The  fact  that  manufacturers  of  house  furnishing  goods 
arc  cor. tin-tally  seeking  to  provide  household  articles  well 
calculated  to  render  house  work  easier  was  demonstrated 
nt  the  booth  of  the  I  X.  L  Mop  and  Specialty  Works,  of 
New  \ork  City,  where  Mr.  J.  A.  Jenkins  demonstrated 
hU  new  combination  mop,  mop  wringer  and  scrub  brush. 
This  article  is  vumthing  new  to  the  trade,  and  will  lie 
appreciated  bv  every  housewife  who  has  found  scruhlvng 
and  m.ipping  her  floors  bark  breaking  work.  The  scrub 
brush  is  attached  to  the  end  of  the  mop  handle,  and  the 
mop  miiy  be  raised  or  lowered  and  wrung  out  at  the  con- 
venience of  the  one  who  uses  them. 

1  in-  Union  (jas  &  Electric  Fixture  Company 

One  of  the  mo<.t  brilliant  and  attractive  exhibits  at  the 
I  Iimi^c  Furnishing  Show  was  that  of  the  Union  Gas  Si 
Electric  Fixture  Company  of  New  York  City,  where  a 
large  variety  of  gas  fixtures  and  a  new  assortment  of 
electric  and  gas  light  frames  were  shown.  The  chief  fea- 
ture of  the  exhibit  was  "Feroleum,"  a  new  glass  substitute 
composed  of  a  chemical  substance  on  a  wire  cloth  body, 
and  treated  in  such  a  way  as  to  obtain  a  vitrified  surface, 
both  heat  and  water  proof  This  material  is  decorated  by 
hand  or  by  the  printing  process,  with  relief  and  plastic 
effect  It  is  light  in  weight,  and  ran  be  bent,  but  not  brok- 
en ;  it  withstands  heat  and  adapts  itself  to  any  form  de- 
sired for  decoration  or  moulding.  "Feroleum"  permits  the 
imitation  of  high-class  goods  at  prices  that  will  meet  the 
needs  of  the  masses.  The  booth  was  in  charge  of  Mr 
Carl,  the  inventor. 


Clayton  &  Company 

Among  the  booths  devoted  to  hardware  specialties  and 
small  alcohol  gas  stoves  was  that  of  Clayton  &  Company, 
4Jl  Kent  Avenue,  Brooklyn,  New  York,  where  an  exten- 
sive line  of  house  furnishing  articles  were  displayed,  in- 
cluding brass  ;iuil  nickel-plated  goods.  Among  its  special 
features  were  a  line  of  hath  sprays,  combination  stork- 
necks,  for  connecting  gas  stove  or  portable  lamp  tubing 
with  a  chandelier  or  wall  bracket,  a  line  of  small  alcohol 
-toves,  burning  alcohol  direct  and  converting  the  alcohol 
into  .1  vapor,  together  with  aluminum  shaving  cups  which, 
curiously  enough,  the  trade  has  converted  into  a  drinking 
cup  in  almost  every  instance,  together  with  many  other 
novelties.    The  txhibit  was  in  charge  of  Mr.  II.  Clayton. 

Cantslip  Appliance  Company 

The  exhibit  of  the  Cantslip  Appliance  Company,  56  Pine 
Street,  New  York  City,  was  devoted  to  a  line  of  bath 
mats  to  place  inside  enameled  bath-tubs  to  prevent  falling, 
and  a  line  of  rubber  and  wood  sink  mats.  A  new  feature 
of  this  exhibit  was  a  sink  rim  guard  of  wood,  to  protect 
an  enameled  sink  from  being  chipped  by  pots  and  pans 
druiiigi he  process  of  dish  washing,  and  also  to  prevent  the 
breaking  of  dishes.  Another  interesting  feature  of  this 
exhibit  was  white  rubber  dish  table-mats,  as  well  as  drain 
board  mats 

The  Three  B  Duster  Company 

The  exhibit  of  the  Three  B  Duster  Company,  Buchanan, 
Mich .  was  devoted  to  a  complete  line  of  feather  dusters. 
These  dusters  were  said  to  be  the  only  guaranteed  moth- 
proof dusters  on  the  market.  The  booth  was  m  charge  of 
Mr.  C.  B.  Shackleford,  the  New  York  representative. 

The  Akohol  Utilities  Company 

The  exhibit  of  the  Alcohol  Utilities  Company.  156  West 
13rd  Street,  New  York,  was  devoted  to  a  demonstration 
of  Pyro  alcohol,  and  demonstrators  were  present  who 
baked  biscuit  and  other  good  things  on  the  alcohol  stoves 
shown  in  the  booth.  The  exhibit  included  alcohol  lamps, 
one.  two  and  three  burner  gas  hot  plates,  ovens,  chafing- 
dish  "niitits  and  small  alcohol  heaters,  sad-irons,  and  an 
inverted  alcohol  lamp  for  factory,  hall  or  street  purposes. 
The  exhibit  was  in  charge  of  R.  E.  Robinson. 
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The  New  Haven  Clock  Company 

At  the  booth  of  the  New  Haven  Clock  Company,  oj 
William  Street.  New  York  City,  there  was  an  exhibit  of 
clocks  and  watches,  including  a  large  variety  of  ormulo 
gold-plated  clocks,  clacks  in  black  enamel  wood  case*  bear- 
ing a  close  resemblance  to  marble,  mission  clocks,  and 
kitchen  clocks  Another  feature  was  a  line  of  nickel- 
plated  alarm  clocks  that  looked  capable  of  awakening 
anybody  on  time  in  the  moming,  who  is  by  nature  disposed 
to  oversleep  himself,  the  feature  of  this  line  including  the 
Tattoo  intermittent  alarm  clock,  which  rings  twenty  min- 
utes at  intervals  of  twenty  second*.  The  section  devoted 
to  watches  was  also  of  interest.  This  exhibit  was  in 
charge  of  Mr.  D.  Skutch. 


F.  C.  (lottschalk 

The  possibilities  of  kerosene  mantel  lamps  were  demon- 
strated at  the  booth  of  F.  C  Gottschalk,  of  265  Broadway, 
New  York,  where  such  a  Limp  was  shown,  the  feature  of 
which  is  a  solid  wick,  said  to  be  the  only  lamp  having  such 
a  wick  in  the  United  States.  This  lamp  gives  75  candle 
power  and  one  cent's  worth  of  kerosene  is  said  to  last  six 
hours.  The  lamps  were  shown  in  a  variety  of  shapes  and 
sizes  made  of  brass,  glass  and  nickel.  The  exhibit  was  in 
charge  of  Mr.  Joseph  Hcr/og. 

Feu  Brother* 

Fess  Brothers,  of  Rochester,  New  York,  and  J.  Kirs- 
chenbaum.  of  New  York  City,  displayed  a  line  of  willow- 
ware  and  fancy  baskets  of  domestic  manufacture  at  the 


The  Diamond  Hardware  Manufacturing  Company 

At  the  booth  of  the  Diamond  Hardware  Manufacturing 
Company,  of  Pittsburg.  Pa  ,  was  displayed  an  interesting 
line  of  window  and  door  screen  trimmings,  finished  in 
galvanised  iron,  japan,  gun  metal  and  other  attractive 
colors,  from  which  people  are  able  to  make  their  own 
screens  and  doors.  The  booth  was  in  charge  of  Mr.  J.  II. 
Diamond. 

The  Fulper  Pottery  Company 

The  Fulper  Pottery  Company,  of  Flemington,  N.  J., 
shnwril  a  complete  line  of  stone  germ-proof  tillers,  ke- 
water  coolers,  casseroles,  and  old  Indian  ware.  One  of 
the  features  of  this  exhibit,  and  seldom  seen  at  an  exhibit 
was  a  complete  line  of  common  ordinary,  every-day  flow- 
erpots. The  exhibit  was  in  charge  of  Mr.  Samuel  l- 
Parker. 


show  The  line  included  new  styles  in  hampers  and 
fancy  baskets,  and  the  display  was  in  charge  of  Mr.  Harry 

B.  Gross. 

•    0.  Conn  and  Company 

The  exhibit  of  G.  Cohn  &  Company.  J.t7  Broadwa».  New 
York,  was  devoted  to  a  demonstration  of  a  targe  varictv 
oi  alcohol  lamps  including  hanging  tamps,  bracket  lamps, 
lamps  for  the  parlor  table  and  corporation  street  lamps,  us 
well  as  alcohol  sad-irons,  alcohol  gas  stoves  and  similar 
alcohol  utilities.  A  line  of  kerosene  incandescent  mantel- 
Laapi  was  also  shown.  The  booth  was  in  charge  of  Mr. 
G.  Cohn. 

H.  &  H.  Manufacturing  Company 

The  exhibit  of  the  H.  &  H,  Manufacturing  Company. 
562  West  23rd  Street,  New  York,  included  a  complete  and 
attractive  line  of  nickct-plated  ware  and  also  of  bathroom 
KCCMOriet.    Among  the  new  features  of  this  well-known 
(Continued  on  page  58.) 
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Patterson  Pineapple  Eye  Clip 

The  Patterson  Pineapple  live  Clip  is  an  article  that  is 
gaining  in  favor  every  year  with  housewives,  for  it  does 
away  with  Ihe  disagreeable  part  of  preparing  pineapples 
for  the  table  or  for  canning— the  matter  of  removing  the 

eyes. 


This  simple  article  is  meeting  with  a  ready  sale  and 
should  be  on  the  counters  of  every  house  furnishing  goods 
store.  The  Patterson  Clip  is  put  out  On  handsome  double 
display  cards — one  dozen  on  a  card.  Thus  the  stock  is 
always  bright  and  clean  It  is  an  article  that  appeals  very 
strongly  to  the  women  customers  for  il  is  easily  operated, 
saves  lime  and  trouble,  d'>es  not  waste  the  fruit  and  is 
Mail]  anil  quickly  cleaned. 

It's  the  simplest  and  most  practical  esc  clip  on  the  mar 
kel.    Made  rntirely  of  steel,  handsomely  nickled.  They 
go  quick  at  the  price— 23c.  retail    Liberal  discounts  to  the 
trade.    Address    Harvev    Manufacturing   Co,  Rochester. 

n  y. 


The  Home  Show 

Space  0*  the  hall  floor  of  the  Grand  Central  Palace,  cor 
responding  to  the  space  occupied  by  the  recent  House  Fur- 
iiMiinit  Show,  has  been  m-  aside  by  the  management  of  the 
Home  Show  fur  the  house  furnishing  exhibits  at  the  com 
ing  exhibition  May  2<\  to  91b,  inclusive. 

This  section  promises  to  be  one  of  the  features  of  th> 
exhibition,  as  the  Electrical  House  is  located  in  this  sec- 
tion The  Klcctrical  House  shows  the  use  of  electricity  i it 
the  kitchen,  dining  room,  bath  room,  bed  room,  etc..  and 
v  ill  be  of  the  same  nature  as  lhat  shown  at  the  last  Elec 
trical  Show  at  Madison  Square  Garden,  which  drew  the 
attention  of  more  people  than  any  two  other  exhibits 

The  indications  arc  that  most  of  the  exhibitors  at  the 
recent  exhibition  will  be  represented  at  the  Home  Show, 
together  with  many  other  house  furnishing  exhibits,  in 
>  hiding  kitchen  utensils,  bathroom  fixtures,  china,  glass  and 
table  ware,  lamps  and  decorative  devices  and  novelties; 
and  the  thousand  and  one  labor-saving  household  articles 
used  by  the  up-to  date  housekeeper. 

An  unusual  opportunity  is  offered  manufacturers  of  the 


above-mentioned  lines  to  demonstrate  the  merits  of  their 
products  direct  to  thousand*  of  consumers  who  will  be  in 
attendanre  in  search  of  the  latest  novelties  and  inventions 

The  history  of  past  exhibitions  is  a  history  of  successes  , 
the  Home  Show  will  be  the  biggest  success  of  all.  as  it  ap- 
peals to  every  member  of  every  family  comprising  the  ten 
million  residents  of  New  York  City  and  its  suburbs. 

The  Home  Show  will  1st  extensively  advertised  in  the 
daily  papers,  both  city  and  suburban,  within  a  radius  of 
fifty  miles,  and  the  same  territory  will  be  covered  by  hill 
board  and  poster  display. 

The  best  press  agent  in  New  York  has  been  sc«-ured  for 
a  period  of  five  weeks,  and  every  indication  points  to  a 
record-breaking  attendance,  for  where  past  exhibition* 
have  appealed  to  classes  only  the  Home  Show  appeals  to 
the  masses.  Every  one  is  interested  in  the  dearest  place 
on  earth— home, 

If  we  may  make  free  with  the  words  of  Abraham  Lin 
coin — "Other  shows  interest  some  of  the  people  all  the 
time,  all  the  people  some  of  the  time,  but  the  Home  Show 
interests  all  the  people  all  the  lime." 

The  "White"  Line 

Ira  !•'.  White  &  Son  Co.  Newark.  N  J  .  who  are  manu- 
facturer- of  a  large  and  attractive  line  of  bread,  butcher, 
carving  and  kitchen  knives,  putty  knives,  -hoe  knives,  can 
openers,  family  meal  cleavers,  ice  chisels,  etc  .  etc..  rcccnt- 
l>  intented  and  added  to  their  output  a  line  of  meat  cleav- 
ers ami  tenderers  combined,  comprising  six  different  sizes 
and  styles,  one  of  which  (their  No  55)  is  illustrated  here- 
with. They  report  a  very  flattering  demand  on  this  spec- 
ialty from  the  general  trade 


They  also  illustrate,  in  this  connection.  No.  IQ0F.  one  of 
their  special  lines  of  "French"  pattern  kitchen  or  cook's 
knives,  which  are  mounted  with  choice  of  ebony,  stag  or 
rosewood  handles  and  packed  either  in  plain  boxes  or  as- 
sorted in  counter  display  boxes.  They  will  he  pleased  to 
submit  particulars  and  prices  of  entire  list  on  request. 
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The  Phenlx  Swinging  Halt  Screen 

Tlir  Phenix  Swinging  Half  Screen,  illustrated  on  an- 
Mher  page  of  this  bine,  M  tly  proof,  and  docs  not  slide  or 
stick,  because  it  hang-  and  swings  This  screen  offer*  an 
opportunity  In  dealers  in  -ell  a  custom-made  screen  from 
stock  and  secure  a  first-class  screen  trade  Full  infortna 
mm  regarding  this  screen  may  br  obtained  from  The  Phe 
nix  Manufacturing  Company,  40  Center  Street,  Milwau- 
kee. Wis. 

Strawberry  Hullers 

We  illustrate  on  this  page  the  Walker  patented  straw- 
berry hiiltir.  which  will  hull  »t ra wherries  quickly  and  pre- 
\<  tit  the  soiling  of  the  finger-.    These  hullers  are  made  of 


Spring  brass,  hravil)  nickel-plated,  and  will  never  wear  out. 

Kull  particular-  may  lie  obtained  concerning  this  huller 
irom  P.  A.  Walker  &  Company,  8j  Cnruhill,  Hoston,  Mass 

The  New  drain-Main  System 

One  of  the  new  varnishes  which  contains  many  features 
of  advantage-  over  -miliar  stains  for  varnishing  old  floors, 
wood  work.  etc..  is  the  "Grain-Stain  Varnish"  put  up  by 
the  New  York  Varnish  Company,  385  Greenwich  Street, 
New  York. 

Hours  which  arc  in  too  piKir  condition  to  be  improved 
with  varnish  alone  can  be  made  to  resemble  a  genuine  hard 
wood  floor  with  this  new  patented  Graining  System.  Thi- 
process  doe*  not  require  the  services  of  a  professional 
wood  finisher.  The  graining  tool  takes  the  place  of  skill 
and  can  be  successfully  useil  by  the  inexperienced  man  or 
woman,  thus  making  ii  possible  for  any  one  at  very  slivih: 
espense  to  enjoy  the  luxury  of  a  new  hardwood  floor 
This  Graining  Compound,  when  protected  by  one  or  two 
coats  of  Grate-Stain,  produces  a  surface  that  will  out- 
vcar  any  ordinary  varnished  floiT  many  times  over. 

Denatured  Alcohol  In  Sealed  Cans 

We  are  advised  by  Mr.  ft  M.  Harrison.  General  Man 
agcr  of  the  U,  S  Industrial  Alcohol  Company,  too  Wil- 
liam Street.  New  York,  a  corporation  having  large  distil 
Icrie*  for  producing  denatured  alcohol  in  various  State-, 
that  arrangements  are  bring  perfected  fur  a  system  of  dis- 
tribution i-nder  which  tin-  material  will  be  supplied!  to  lo 
cal  dealers  in  every  section  of  the  country  in  such  pack 
ages  as  will  be  convenient  for  handling  by  the  ordinary 
house  furnishing  store. 

Distributing  agenl-  have  been  appointed  in  nearly  every 
State,  and  the  industrial  alcohol  may  be  obtained  locally 
without  delay  or  trouble. 

We  arc  also  informed  by  Mr.  Harrison  that  the  price  »' 
which  local  dealers  handling  stoves,  lamps,  flat  irons,  etc., 
will  lie  able  to  sell  denatured  alcohol  in  sealed  cans,  will 
he  low  enough  to  induce  their  customers  to  substitute  ite 
nalurcd  alcohol  for  other  kind-  of  fuel. 


The  Uclipse  folding  Table 

One  nf  t'le  neatest  folding  tab'es  on  Ihe  market  is  the 
Eclipse  illustrated  in  this  column.  This,  table  is  25  inche- 
ir.  height,  while  the  top  measurement  is  15  x  30  inches.  It 
is  made  of  selected  material  and  nicely  finished.  It  Is 
strong  and  durable,  and  nt  the  same  time  light  and  easy  to 
move,  fold  up  and  put  away.  Il  is  convenient  for  all  pur 
poses  where  a  small  table  is  needed,  and  when  folded  ii 
requires  very  little  rOOOt,  and  it  folds  up  perfectly  flat. 
Tin-  table,  together  with  many  other  wooden  novelties, 
made  by  the  Eclipse  Manufacturing  Company,  North  Gu- 
ard. Pa. 

Home-Kissed  Curtain  Stretcher 

The  Home-Kissed  Curtain  Stretcher  is  equipped  with  an 
interlocking  center  hinge  which  brings  the  long  bars  to  a 
level  position  at  once  and  holds  jhem  there  rigidly. 

The  Home-Kissed  spring  sliding  pins  do  m  t  slide  down 
t-'  the  bottom  of  the  side  bars  of  their  own  weight,  where 
they  are  hard  to  get  at  without  bending  them  out  of  shape 


but  they  stay  where  they  are  put,  move  easily  and  are  al 
ways  in  place  for  instant  u*c  without  resetting.  The  prv* 
of  the  II.  nie  Kissed  is  no  higher  than  the  price  of  inferior 
goods  tit  it  cost  much  less  to  make. 

Home- Kissed  Curtain  Stretchers  are  made  of  the  best 
quality  of  has-  wood,  the  supply  of  which  is  rapidly  de- 
<  rea-ing.  In  fact,  all  ba-s-wood  such  as  the  company  use 
is  controlled  atmost  entirely  by  a  few  persons,  and  prices 
are  likely  lo  be  advanced  shortly. 
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Another  Holmquist  feature  is  a  Udder  of  high  quality, 
in  the  construction  of  which  is  used  the  best  selected 
grades  of  Norway  pine,  which  is  superior  to  all  other 
kinds  of  wood  for  the  manufacture  ol  ladder*,  by  virtue 
of  its  great  strength,  toughness  and  lightness,  Gcorgu 
pine  being  brittle,  coarse  grained  and  heavy.  These  runi! 
ladders  arc  firmly  held  together  by  screws  screwed  from 
the  side  into  the  endf  pi  the  rUQgl  ami,  IKbOOgll  greatly  in- 
creasing the  cost  of  manufacture,  are  much  stronger  than 
nailed  ladders. 

Full  details  regarding  the  Holniquist  line  of  goods  mas 
he  obtained  by  writing  llnhnquist  Si  G>.  N.  Morgan  and 
Tonne  Sired*,  Chicago,  III. 

Metallic  Bindings  for  Oilcloth 

Since  the  advent  of  the  tirst  Oilcloth  Metallic  Corners 
and  Bindings,  there  ha*  been  a  sure  and  steady  advance  i:i 
p.  blic  favor,  until  at  the  present  time  they  have  become 


Method  of  having  oar  Colled  Binding. 
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standard  household  articles  both  in  the  U  nited  States  and 
Canada. 

We  illustrate  on  this  page  a  variety  of  metallic  bindings 
and  corners  for  oilcloth,  stair  fasteners,  zinc  matting  ends. 


brass  linoleum  binding,  stair  nosing  and  stair  corners  made 
b>  Ray  llnbbell,  Northville.  X.  Y.  These  goods  are  oi 
*|  ccial  advantage  in  the  heme,  in  public  places,  such  as 
hotels,  apartment  houses,  etc. 

The  line  is  an  extensive  onr  and  full  information  may 
he  obtained  by  writing  the  manufacturer  as  above. 


The  HankciL  Refrigerator  Basket 

I  he  I  law  key e  Refrigerator  li.i-.kci.  tuaiiuiacturrd  by  the 
hurlingtoit  Basket  Company.  Burlington,  Iowa,  is  a  strong 
l'ght  weight,  good  rattan  basket,  titled  up  on  the  inside  ex 
.ictly  like  a  refrigerator  Between  the  rattan  body  of  th< 
battel  and  the  inside  me  tal  lining.  I  lu  re  is  a  layer  of  as 
lieslos  packing  and  a  layer  ol  tell 

In  one  end  of  the  basket  there  is  a  small  compartment 
for  holding  the  ice.  which  is  easily  removed,  so  that  the 
little  refrigerator  may  be  kept  clean  and  sweet  without 
trouble.  The  lids  and  bottom  arc  treated  in  the  same  way 
and  a  strip  of  heavy  felt  b  piped  all  around  the  edge  of 
the  lids  so  that  when  they  are  closed  down  and  the  straps 
i.  stencsl  across  the  basket  is  practically  air  tight— hermet- 
ically sealed. 

These  linings  are  much  more  effective  in  keeping  in  the 
cold  air  than  the  charcoal  p  icking  med  in  regular  house- 
hold refrigerators,  and  the  piece  of  ice  that  is  required  to 
till  the  little  compartment  will  keep  the  basket  cooled  down 
to  58  degrees  for  twenty  •font  hours. 

There  i  practically  mi  weat  to  .1  llawkcyc  Refrigerator 
BaskcL  The  metal  lining  is  absolutely  rust-proof.  The 
top  and  bottom  is  made  of  hard  wood,  the  lids  are  highly 
I  ..1 1  shed  with  oil.  and  the  bottom  is  given  a  thick  coat  of 
the  best  paint  to  make  it  more  durable  and  proof  against 
dampness.  The  handles  are  made  of  the  toughest  wood 
obtainable  and  are  securely  riveted  to  the  sides  so  that 
they  may  he  frosted  with  all  the  weight  that  can  be  put 
into  the  basket. 

Further  particulars  regarding  prices  and  terms  to  deal- 
ers and  similar  information  may  be  obtained  by  writing  to 
the  Burlington  Basket  Company,  as  above. 

The  Standard  Sewing  Machine 

Thr  Standard  Sewing  Machine  Company,  of  Cleveland. 
Ohio,  has  added  W.  II  Scroggie  Co.,  Ltd..  of  Montreal, 
and  I)  B  I-oveman  &  Company,  of  Chattanooga,  Tenn  ,  to 
their  chain  of  large  department  stores  which  have  accepted 
the  sole  agency  for  the  Standard  machines  in  their  city. 

The  Standard  Sewing  Machine  Company  has  the  benefit 
of  jj  years'  experience  in  building  Rotary  Shuttle  ma- 
chines, ^ud  it  is  reasonable  to  suppose  that  their  experi 
encc  has  amply  fitted  them  to  produce  a  strictly  high-grade 
Rotary  Shuttle  machine 

The  Standard  Company  is  making  rapid  strides  in  es- 
tablishing their  high  grade  machine  in  the  better  known 
dcpartnKtit  stores  of  this  country,  and  the  extensive  adver 
tisjng  campaign  being  conducted  by  this  company  is  of 
material  assistance  in  creating  a  demand  for  it. 
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Among  the  new  comers  in  the  advertising  pages  of  Tiik 
Review  this  month  is  the  Newell  Manufacturing  Company. 
Ogdcnsburg,  N.  Y. 

This  crmpany  manufactures  extension  curtain  rod*  of 
all  kinds,  cottage  ends,  pole  ends  and  upholstery  hardware, 
and  its  goods  are  well  known  in  all  the  large  cities  from 
Maine  to  California. 

In  order  to  take  care  of  the  increased  Canadian  trade, 
this  company  ha*  established  a  new  factory  at  Prescott, 
Ont ,  which  will  be  under  the  management  of  Albert  P. 
Newell,  :.nd  will  supply  the  needs  of  Canadian  dealers  from 
Quebec  to  Vancouver.  The  American  factory  at  Ogdcns- 
burg  is  located  on  the  St  Lawrence  River  and  has  unusual 
facilities  for  boat  distribution  at  low  rates  all  through  the 
West  with  through  boat  lines  to  Cleveland.  Milwaukee  and 
Chicago  three  times  a  week. 

Full  information  regarding  the  goods  manufactured  by 
this  concern  may  be  obtained  by  writing  the  Newell  Manu- 
facturing Company,  as  above. 


Ink  and  Toilet 

We  illustrate  in  this  column  one  of  the  "Anchor"  Sink 
and  Toilet  Brushes  manufactured  by  Philip  Fogarty  & 
Company,  227  Miller  Avenue,  Brooklyn,  N.  Y.    This  line 


of  "Anchor"  Brushes  has  met  with  continued  success  in 
the  trade,  and  is  gradually  pushing  its  way  into  the  front 
rank  by  reason  of  their  superior  quality.  The  "Anchor" 
Brush  ran  be  boiled  when  dirty  without  injury,  making 
this  brush  perfectly  sanitary 

Information  may  be  obtained  regarding  the  excellent  line 
of  goods  manufactured  by  this  concern  by  writing  to 
Philip  Fogarty  &  Company,  at  the  nhove  address. 


We  illustrate  in  this  column  the  sectional  construction 
of  the  interior  of  the  Stillman  Safety  Lamp  or  Font, 
which  is  provided  with  a  raised  perforated  metal  false 
bottom  and  a  vertical  wick  chamber.  The  intermediate 
space  being  packed  with  wool  leaves  an  open  space  at  the 


Iwttom  for  free  oil.  The  wool  absorbs  the  oi'.,  holds  it  in 
suspension,  and  when  the  wick  is  lighted  there  are  always 
-light  drippings  of  oil  into  the  lower  open  space  whereby 
the  wick  continues  to  feed  the  oil  to  the  tlatne. 

1  his  principle  •«  used  in  the  construction  of  the  Stillman 
Safety  Lamps.  lanterns  and  Oil  Heaters.  Full  particulars 
regarding  the  non-explosive  oil  burners  can  be  obtained 
bv  writing  the  Stillman  Safety  Lamp  Company.  43  Cort- 
land! Street.  New  York. 

"Aurora"  Denatured  Alcohol 

In  a  letter  to  the  trade.  The  George  L.  Marion  Mfg 
Company,  129  Front  Street,  New  York,  announce  that 
they  are  ready  to  supply  their  "Aurora"  brand  of  dena 
tared  alcohol  of  ninety-four  per  cent,  commercial  strength, 
packed  in  rases  in  scaled  cans,  \arying  in  capacity  from 
one  quart  to  four  and  one  half  gallons  in  each  can.  This 
is  the  most  convenient  way  in  which  denatured  alcohol  is 
distributed  to  the  trade  and  it  enables  department  stores 
and  other  dealers  of  hou*i-  furnishings  to  sell  the  alcohol 
tc  their  customers  direct,  thus  securing  a  profit  both  on 
alcohol  and  alcohol  utilities,  Furthermore,  no  dealer  need 
hesitate  to  lay  in  a  stock  "f  alcohol  utilities  on  the  ground 
that  his  customer*  cannot  obtain  alcohol  in  town,  as  he 
is  in  position  to  supply  the  alcohol  himself  regardles* 
whether  anybody  else  carrie*  it  or  not  in  his  locality 

In  their  letter  to  the  trade,  the  George  L,  Marion  Mann 
factoring  Company  state  that  druggists  and  grocers,  who 
ileal  in  liquors,  but  who  do  not  sell  it  to  be  drunk  on  the 
premises,  are  allowed  to  sell  denatured  alcohol  at  retail 
Other  dealers  mast  secure  .1  permit,  and  in  the  event  that 
any  house  furnishing  dealer  desires  to  secure  a  permit  to 
sell  denatured  alcohol,  the  necessary  blank  form  of  applies 
tion  with  full  instructions  as  to  how  to  proceed  may  be  «e 
cured  by  writing  to  the  George  I.  Marion  Company  The 
permit  costs  nothing,  and  is  for  an  indefinite  time 
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The  Fulper  Pottery 

One  01  trie  oMcm  of  American  potters  is  the  Fulper  Pot- 
ii  ry  Company,  of  Flcmington,  N,  )„  which  was  established 
in  1805.  The  goods  manufactured  by  this  pottery  include* 
ware  of  every  description,  and  we  illustrate  on  this  page  1 
few  of  the  more  seasonable  ware  that  may  Km  to  inter- 
est the  trade. 


The  Improved  Natural  Stone  Germ-Proof  Water  Fil 
ICT,  shown  in  this  column,  has  a  filtering  capacity  of  from 
three  to  eighteen  gallons  a  day,  and  is  guaranteed  abso- 
lutely germ-proof.  All  parts  are  interchangeable,  and  full 
Mock  of  parts  are  kept  on  hand  at  all  times.  This  is  one 
of  the  most  complete  water  niters  on  the  market,  and  is 
the  lowest  in  price. 


We  alto  show  their  No  3  Improved  Sanitary  Water 
C<«olcr  marked  with  blue  bands,  furnished  with  plain  fau- 
ect  and  narked  "Ice  Water."  This  cooler  is  highly  fin 
ifhed,  perfectly  glazed,  sanitary  throughout,  moderate  in 
price,  and  when  used  in  connection  with  a  separate  ice 
1  handier  H  an  ideal  apparatus  for  storing  and  cooling 
water. 


Another  water-cooling  apparatus  is  the  Improved  Sani- 
tary Spring  Water  Cooler.  As  will  be  seen,  this  apparatus 
i:  for  the  purpose  of  storing,  chilling  and  serving  water 
furnished  in  live-gallon  glass  bottles,  and  the  stand  for 
supporting  this  cooler  is  made  of  steel,  finished  in  alumi- 
num and  strongly  braced.  'I  he  cooler  is  simple  in  con- 
struction anil  has  a  large  capacity  for  the  making  of  ice. 
'I  he  Spring  Water  Reservoir  holding  l!i  gallons  is  en- 
tirely covered  with  ice,  and  the  ice  compartment  is  sep- 
arate from  the  water  compartment.  The  entire  apparatus 
i-  in  eve"y  sense  sanitary,  and  being  made  frejtti  stone  ware 

not  alTccted  by  age.  dampness  or  handling 

Among  other  goods  manufactured  by  Fulper  Pottery 
Company  are  ea—  croYs.  game  dishes,  soup  tureens,  chick 
tfl  pans  with  overs.  Indian  ware,  and  a  large  variety  of 
other  goods,  .'il  l  full  infonnaiii  n  as  to  prices  and  terms 
may  be  obtained  by  writing  the  Fulper  Pottery  Compaus. 
as  above. 

The  "Ideal"  Ice  Cream  Freezer 

The  "Ideal"  le-e  Cream  Freezer,  of  wlvch  several  cuts 
appear  herewith  anel  which  is  made  by  the  Commercial  Can 
ft  Mfg.  Co..  Lincoln  X  Ktu/ic  Street,  Chicago.  Ill,  mark 
a  revolution  in  the  making  e>f  ice  cream  fur  domestic  use 
Its  introduction  upon  the  market  recently  cause  I  quite  a 
sensation  among  the  buyers  of  ice  cream  freezers. 

Its  simplicity  of  eoii-truetion  is  a  point  in  its  favor.  It 
i<  a  well  known  fact  that  it  rcepiires  the  services  of  a  ma  i 
i»  make  ice  cream  in  the  old  style  freezer  on  account  of 
tin-  hard  weirk  entailed  in  turning  the  crank.  The  reason 
for  this  is  the  friction  between  the  ice  and  the  cream  can 
This  is  entirely  eliminated  in  the  "Ideal,"  as  both  the  ice 
and  cream  compartments  are  turned  on  an  axle  as  is 
shown  in  the  illustration,  and  which  turns  so  easily  that  « 
ten  year  old  child  can  turn  it. 


The  "Ideal"  i-  alsei  ecotiumieal,  as  it  uses  le.s  than  ball 
the-  ice  and  sail  required  by  any  other  freezer  ami  require* 
n«.  refilling.  The  rcas«ni  for  this  is  that  in  the  "Irleal"  the 
ice  and  salt  are  placed  ir  an  air-tight  compartment  and 
are  not  subjected  to  the  direct  action  of  the  atmosphere 
This  air-tight  compartment  has  also  many  other  advan 
l  .ges.  chiefly  among  which  is  cleanliness  Another  novel 
feature  '.s  that  it  is  impossible  to  slop  up  the  floor  while 
Itfing  the  "Ideal"  ire  cream  frccA-r.  as  the  ice  and  salt  are 
placed  in  a  separate  and  distinct  compartment,  sealed  up 
tight.  There  is  no  complicated  machinery  to  get  out  of 
order  or  no  cast  iron  gears  to  break  and  il  is  very  easily 
e  leaned. 
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line  was  a  cupper  tea  anil  coffee  pot.  and  their  bath  set*. 
As  a  touvenir,  the  coiiipuiv  gave  away  a  German  silver 
book-mark  and  letter  opener.  The  booth  was  in  charge  o( 
Mr.  H   H.  Moyer  and  Henry  Heilbnm. 

The  5  till  man  Safety  Lamp  Company 

Uuycrs  who  attended  the  exhibit  at  Madison  Square 
Garden  last  year  will  remember  the  exhibit  of  the  Still- 
man  Safety  Lamp  Company,  43  Conlandt  Street,  New 
York,  who  exhibited  this  year  not  only  their  safety  lan- 
terns and  lamps,  but  also  an  oil  heater  built  upon  Un- 
well known  principle  of  the  safety  lamp.  Mrs.  Aiken  dem- 
onstrated the  absolute  safety  of  this  lamp  by  rolling  a 
lighted  kerosene  lamp  about  without  regard  to  consequen- 
ces, turning  it  upside  down,  and  in  every  case  the  lamp 
went  out  before  any  damage  «a*  done.  The  booth  was 
in  charge  of  Miss  llcndrickson,  the  New  York  manager. 

The  Mansoa-Campbell  Company 

The  Booth  of  the  Manson-Camplwll  Company.  Detroit, 
Michigan,  was  devoted  to  a  demonstration  of  the  Chat 


bam  Phcfew  Cooker,  winch  consisted  of  a  scientifically 
constructed  air  tight  cooking  cabinet.  This  cabinet  has 
three  compartments,  and  after  the  food  to  be  cooked  nas 
been  brought  to  the  l«>ihng  point  over  a  convenient  stove, 
it  is  then  placed  in  the  tireless  cooker.  After  a  few  hours' 
lime,  it  was  shown  that  the  food  has  lieen  perfectly  cooked 
without  any  other  heal  than  that  retained  in  the  firelcss 
cooker.  One  feature  of  this  cooker  is  the  fact  that  ice 
cold  fruits  and  ice  cream  may  lx  placed  in  our  compart- 
ment and  a  dinner  be  cooked  in  the  other  compartments 
at  the  same  time  without  difficulty  The  booth  was  in 
charge  of  J   B  Downie. 

Dover  Manufacturing  Company 

The  exhibit  of  the  Dover  Manufacturing  Company.  Canal 
Dover,  Ohio,  was  housed  in  a  handsome  Imoth  in  white 
i-namel  and  gold,  the  lettering  being  red  and  silver  on  a 
royal  blue  background.  The  exhibit  was  complete  in 
every  particular  and  comprised  :ill  the  various  lines  of 
sad-irons   manufactured   by   this  concern.    One  of  the 


by  Google 
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features  of  the  show  WM  the  new  Ml  of  sad-iron*  now 
bcinjt  placed  on  the  market  by  the  Mover  Manufacturing 
Company,  No  nj<>.  uliieh  consists  of  six  of  the  best  sad- 
irons made  by  them  for  household  use  put  up  in  a  wooden 
obfayt  Miss  Helene  Help,  the  well-known  instructor  of 
salesmen,  assisted  Mr.  R.  P.  Lund,  who  was  in  charge  of 
the  exhibit,  in  demonstrating  the  merits  of  the  Dover  line 
During  Wednesday  and  Thursday  Mr  Johnston,  the  I'rcsi- 
dent  of  the  company,  was  in  attendance.  Their  Canadian 
repn-rtuative,  Mr  H.  S.  Howe,  as  well  as  Mr.  Shawdc, 
their  Southern  representative,  were  also  present. 

Lefflcr  *  Thiele 

The  only  exhibitors  of  enamclware  at  the  House  Kiir- 
nishing  Cw  d»  Show    was  Lefflcr  &  Thiele,  Spring  anil 


Crosby  Streets.  New  York  City,  who  showed  a  complete 
line  of  their  seamless,  non-leak.  Pyrolitc  enamclware,  fin- 
ished in  turquoise  blue  and  white  and  various  other  colors. 
Another  feature  of  the  exhibit  was  a  new  line  of  popular 
priced  while  ware,  complete  in  every  detail.  Among  the 
enamclware  novelties  shown  were  the  new  Nectar  coffee- 
maker  in  two  different  qualities,  the  Geisha  tea  pot.  and 
serial  canister  sets  of  white  enamel.  A  line  of  Royal  deco- 
rated Dtitchware  in  white  was  al*o  shown,  the  design  in- 
eluding  Holland  decoration-,  l.efiier  &  Thiele  distributed 
souvenirs  consisting  of  a  tea  strainer  for  the  ladies  and 
Ml  ash-tray  for  the  gentlemen  The  booth  was  in  cVargc 
of  Mr.  Lefflcr.  Mr.  thiele.  Mr.  Slui/er  and  Mr.  Reese. 
The  features  of  this  exhibit  was  a  stock  pot  of  150  quart 
Capacity  made  out  of  one  piece  of  steel,  and  enameled,  the 
largest  sctmlcss  cooking  utcn-il  in  existence 


A  Self- Setter  Moune  Tr»p 

We  illustrate  opposite  a  mouse  trap  that  is  manu- 
factured by  the  Evan  I.  Reed  Mfg  Company.  Sterling. 
111.,  which  is  called  the  "Kingcrsafc  Self-Setter  Mouse 

Trap." 

Most  mouse  traps  operate  by  a  spring,  are  difficult  to 
set,  and  frequently  lite  spring  snaps  back  and  injures  the 
Angers,  while  the  trap  is  being  set. 

As  will  be  seen  by  the  illustration  herewith,  the  rtap 
may  be  set  by  the  foot,  and  it  is  equally  easy  to  set  the 
trap  by  the  thumb  pressure.  The  spring  cannot  strike  tht 
fingers,  and  after  the  mouse  is  caught,  it  may  be  released 
without  touching  it.  All  this  is  accomplished  by  the  fact 
that  the  trap  is  set  by  means  of  a  levtr  operated  by  press 
ing  down  on  a  wire  projection. 

The  trap  is  made  out  of  galvanized  steel  and  cannot 
rust  or  warp,  and  it  will  outlast  a  hall  doien  of  the  cheap 
tiaps. 
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Wliat  Do  You  Sell  to  Your  Oustomeri 

—For  SCREENS  and  GAS  RANGES  P  


Do  you  know  that  6-5-4  >•  ihr  only  prepara- 
tion thai  it  suitable  for  use  on  Gas  or  GuoKm 
Cooking  Ranges  ? 

Do  you  know  that  b-S-4  destroys  rust  and 
make*  old  screens  like  new.  drying  io  quickly  that 
dual  cannot  atick  to  it? 

Do  you  know  that  dwellers  by  the  iea  or  lake 
buy  6-.S-4  as  the  only  preparation  that  is  un- 
affected by  salt  water,  salt  air  or  dampness  7 


IY   cfc  CO., 


6-5-4  Sweeps  Away  all  Gas  Range 
Troubles 

Because  it  shine*  itself  and  saves  work. 
One  application  wears  for  months. 
It  is  grease  proof,  water  proof,  rust  proof. 
And  will  not  chip,  crack  nor  rub  off. 
It  is  without  an  equal  for  Stove  pipes- 

Write  to-day  For  our  Revised  Scale  or  Prices. 
Detroit,  ivtiolx 


Acme  Slicer 


BEST  BY  TEST 

In    GenereJ   Use   for  More 
Than   25  Years 

This  machine  is  so  simple  that  a  child  can 
OpClwtC  it.  The  ktv;i\  perfection  of  its  work 
and  facility  of  operation  has  brought  it  into 
general  use. 

Writ*  for  Prices 


OELKER/S    MFG.  CO. 


Fur  Cutting         Mutt.  Fruit.  Vegetables,  Etc..  t*  Any  tcsirtd  Thickiwis. 


24  MECHANIC  ST.. 


NEWARK,  N.  J. 


OVFMQ  I  FOR  GAS.  OIL,  ALCOHOL 

KJYILlSO    and  gasoline  stoves 


MADE  BY 


THE  S.  M.  HOWES  COMPANY 

Showroom,  40-46  Union  St-,  BOSTON       Factory,  513-526  Medford  St,  CHARLESTOWN 


Get  our  Prices— We  will  send  samples  on  approval 
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THE  JACOB  J.  VOLLRATH  MFG.  CO. 


home  SHEBOYGAN,  WIS.  «™ 

Branch  Office 

New  York  Chicago 

"VOLLRATH" 

ENAMELED  WARE 

IN 

STEEL  -  and  -  CAST  IRON 

White  and  White 
Special  Blue 
Majestic 
Ajax 

Cuspidors 
Spittoons 


Imperial  Hollowware 


World's  Largest  Exclusive  Sheet  Steel  and 
Cast  Iron  Enameled  Ware  Manufacturers. 


WHO  MAKES  THE 

TRADE 

A 

MAJtK 

• 

GLASSWARE 

and  is  it  the  best? 

ASK   THE  DEALER. 

A.  n.  nllSc)  a  LO.,  Inc. 

NEWARK,  OHIO. 

New  York  Sample  Room                                       Baltimore  Sample  Room 

No.  25  West  Broadway                                              122  West  Baltimore  St. 

A.  A.  Bean,  Af£t.                                                      H.  S.  Bokcc.  Agt. 

Philadelphia  Sample  Room 
1035  Market  St..  T.  Downs.  Jr..  A*t. 

I  he  Crooksville  China  Company,  of  Crooksville.  Ohio, 
has  recently  made  a  .  hange  in  its  capital  stock,  M  t«a! 
$50,000  shall  In-  at  fi  jht  cent,  preferred  ami  the  balance 
common  slock 

Mh  I-'rer  t  i.\   who  for  more  than  thirty  years  has 

heen  manager  of  the  Elmira  Crockery  Store,  at  Elmira. 
New  York,  recently  purchased  the  business,  anil  has  heen 
the  recipient  of  many  congratulations  upon  his  assuming 
charge  of  name  as  owner. 

Announcement  lias  recently  been  made  of  the  marriage 
of  Mrs  Helen  II  Owens  of  New  York  to  Mr.  James  W. 
OCooiWf,  -Mr-  O'Omncr  is  well  known  to  the  trade  and 
for  a  number  of  year  I  was  conncclcil  with  the  Crockery 
and  Class  Journal. 

The  Lyons  Stoneware  \ni>  Pottery  Company  has 
heen  organized  at  Lyons.  New  York,  with  a  capital  of 
$j.Soo  Catherine  M,  Mapcs,  C.  Williams  and  W.  II. 
Mapefl  arc  mentioned  as  directors. 

J.  Hoakr  tt  COMPANY,  of  Cornblg;  N.  Y.  have  been  in- 
corporated to  manufacture  glass  ami  glassware.  The  capi- 
tal is  $100,000.  and  the  incorporators  are  J.  Iloare,  G.  L. 
Abbott  and  H   \V   Kaldwin.  all  of  Coming 

Kawin  &  Co  .  Inc.,  of  Chicago,  III ,  have  been  organized 
with  a  capital  of  $50,000,  to  manufacture  and  deal  in  china- 
ware  and  general  premium  goods.  Nathan  Kawin.  P  Ka- 
win and  W  X  Kusswurm  are  mentioned  as  incorporators 

The  Great  Rasters  Trapinc.  Comi-any.  recently  or- 
ganized in  Brooklyn.  N.  Y..  with  a  capital  of  $10,000  to 
deal  in  groceries,  will  handle  crockery  as  part  of  their 
stock. 

The  Liu  irs t  ual  Crockery  Company.  Atlanta,  Cia..  has 
moved  into  larger  quarters,  and  will  spend  several  thous- 
and dollars  in  remodeling  the  building  ami  in  installing 
new  fixture*.  Among  the  features  of  the  store  will  l>c  a 
crystal  room  and  an  electrical  room,  and  their  new  quar- 
ters will  give  them  double  their  previous  space  to  accom- 
modate an  enlarged  stock  This  firm  has  been  in  business 
in  Atlanta  for  ten  years.  I.  It.  I.illinthal  is  president, 
and  Gus«  Hoffman,  Secretary. 

The  L'tii.ity  I-ixtire  Company,  of  New  York,  has  been 


Incorporated  with  a  capital  of  $-"0,000  to  manufacture  elec- 
tric lamps  and  lighting  devices,  lamp  fixtures,  etc. 

The  John  C.  Humes  Crockery  Company,  of  Kansas 
City.  Mo  ,  has  increased  its  capital  stock  irom  $350,000  to 
Sjoo.non,  and  one-half  of  the  increase  is  paid  in. 

The  plant  of  the  Pittsburg  Lamp,  Brass  and  Glass 
Works  at  Swissvale,  Pa.,  has  resumed  work  after  a  pro- 
tracted suspension. 

The  Standard  Mani  fai  ti  rini.  Company,  Augusta.  Me., 
has  been  incorporated  with  a  capital  of  $10,000  to  manu- 
facture pottery.  L.  A.  Ingalls  has  been  elected  president: 
E.  J.  Pike,  treasurer,  and  clerk  C.  L.  Andrews,  all  of  Au- 
gusta. 

W.  F  Calloway,  of  Calloway.  Hoock  &  Francis,  located 
at  Salt  I«ake  City,  Utah,  recently  resigned  from  the  presi- 
dency of  the  company.  He  is  succeeded  by  Mr.  John 
Dern  The  concern  is  one  of  the  largest  china  and  glass- 
ware establishments  in  the  West  HI  health  is  the  cause 
of  the  retirement  of  Mr.  Calloway.  For  more  than  forty 
years  Mr.  Calloway  has  been  in  the  china  and  glassware 
business.  He  began  first  in  i860  in  Denver,  since  which 
time  the  stores  with  which  Mr  Calloway  has  been  con- 
nected have  moved  twelve  limes,  six  times  in  Denver, 
three  times  in  Leadvillc.  and  three  times  in  Salt  Lake  City. 
All  of  these  change*  have  been  marked  with  expansion  of 
the  enterprise. 

The  Commercial  Clvb  of  Ravia.  Okla..  announce  that 
there  is  a  very  rich  vein  of  fire  clay,  brick  clay,  sewer-pipe 
clay  and  granite  rock,  suitable  for  cement  blocks  near  the 
town,  and  there  is  an  excellent  opportunity  for  some  re- 
liable company  to  take  hold  of  a  pottery  plant  in  that  lo- 
cality. There  is  a  great  demand  for  the  articles  mentioned 
in  Oklahoma  and  Northern  Texas. 

The  Majestic  Cut  Glass  Company,  of  Flmira.  New- 
York,  have  starteil  the  old  Almy  &  Thomas  Cut  Glass 
factory  in  order  to  fill  the  increase  in  orders.  The  Ma- 
jestic Cut  Glass  Company  are  contemplating  extensive 
repairs  on  their  Flmira  factory,  which  recently  suffered 
from  fire,  and  the  factory  will  shortly  be  in  full  operation 

The  Owen  China  Company,  of  Minerva,  Ohio,  has 
been  incorporated  with  a  capital  of  $125,000. 


"Standard"  Ice  Cream  Freezers 

Have  Been  Sold  For  Over  Forty  Years.  Constant  Improve- 
ment Has  Made  Thern  Perfect.  The  Freezer  Your  Customers 
Want.   Have  You  Got  Them  on  Your  List? 


CHARLES  W. 

409  COMMERCE  STREET. 


PACKER. 

PHILADELPHIA. 
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BEST  CHAMOIS  TtlMMHIGS  ml    uf".  GREAT 

VALUE 

Better  for 
most  Clean - 

•  rg  and  Pol- 
labirur  than 
whole  Cham* 
ale  ekine. 

AVw  '<  ■  v 
'  •'  <i  Hrel/ 
rtvrvw*4er/. 

//.V"  A  BOAT  or  HOUSE  or  HOTEL  or  know  of  a 

SETTLEMENT  thai  would  like  Gu  (or  U.htlnf  and  Coo  kin,  by 
•  new,  compact,  •imple,  economical  system,  that  require!  little 
attention  and  no  cleaning;,  Send  to  JOth  Century  Mfg.  Co..  19 
Warren  Street,  New  York,  (or  particular*  of  Ike  20th  Century 
ABC  Automatic  Acetylene  Ceneratora. 


The  Famous 
Stillman  Safety  Lamps 
Absolutely  Safe 
A  Steady  Seller 
Try  Them,  Mr.  Dealer 
Prices  Right 
Discounts  Good 
Send  for  Circular 

STILLMAN  SAFETY  LAMP 

COMPANY 
43  COKTLANDT  ST..  New  York 


The  Cleaner  Rug 

and 

Carpet  Beater 

PATENTED  MARCH  1 90S 

Most  Perfect  and  Effective 
Wire  Dust  Beater  Made. 


Made  from  the  Very  Best 
Spring  Steel  Wire 
Thai  can  be  r»rtnrd  ill  the  shape  repaired. 

Six  wire*  in  the  head  where  they 
an-  needed. 

Four  wire*  only  in  the  shank  where 
more  are  worse  than  useless. 

The  shanks  arc  clastic,  will  bend 
thousands  of  times  without  breaking. 

Twisted  in  and  always  out  of  handle 
greatly  strengthens  the  wires  directly 
at  the  handle,  the  weak  point  in  all 
heaters,  can  lie  guaranteed  never  to 
break  at  this  puinl. 

ONE  WIRE  GOES  through  the 
handle,  is  bent  hack  and  driven  into  the 
handle,  and  handle  can  never  come  off. 
*  BLOW  U  IIVIPED  OVa  A  LAKE  SPACE 

JWS  Catalogue  sent  on  application. 


HOLT  LYON  CO.,  Tarrytown,  N.  Y. 


B*ruit*r*e  la 
W.  S  *»t.  oeu«. 


Denatured  Alcohol 

Guaranteed  by. 

U.S.  Industrial  Alcohol  Co. 

Te  Ceaferas  to  Unite*  5utea  Ooreraaieol  BpeciUcatloea 

♦  Special^  prepared Jfir  ♦ 
L  jejhtincj.  Heat  infl^CooKjng 
in  apparatus  where  high  proof  alcohol 
gives  best  mulls.  Upon  request  yve 
"will send  list  of  Supply  Depots  in 
all  principal  Cities 

Industrial  Alcohol  Co. 
100  William  St  New  York 


The  Silent  Door 


There's  a  lot  of  Summer  com- 
fort in  the  screen  door,  and  the 


pi«.  1. 


•*  DIME" 
SCREEN  DOOR. 
I  CHECK 

allows  the  door  to  shut  noise- 
lessly. It  is  simple,  effective, 
inexpensive. 


The  closing  door  (fig.  I)  throws  the  rubber  bumper  to 
position  (fig.  2).  The  dour  rebounds  slightly.  Then  it  close* 
without  jar  (fig.  i). 


Ft*.  2. 


1  1  ■  j. 


Sold  by  dealers  in  hardware  and  house  furnishing  goods 
everywhere,  10 cents.    Sent  by  mail,  I 'cents. 

CALDWELL  MFG.  CO. 

No.  3  Jones  St  root.  ROCHESTER,  N.  Y. 
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POINTS  FOR- 
BUYERS 


A  nrw  type  of  business  building  tt  under  way  in  -St. 
Louis,  Mo,  to  be  called  the  "Buyers'  Club  Building."  This 
building  will  occupy  the  entire  Mock  hound  hy  17th,  181I1. 
Chestnut  and  Pine  Streets,  a  location  within  one  block  of 
the  St.  Louis  Uniotl  Station  and  a  suitable  cine  for  all 
visitors  to  the  city.  The  ground  area  is  234  by  324  feet, 
and  will  lie  eighteen  stories  high,  with  a  tower  extending 
ten  stories  above  the  building.  This  building  will  be  given 
up  entirely  to  the  display  of  merchandise,  the  third  floor 
being  devoted  to  house  and  hotel  furnishings,  while  the 
top  floor  is  to  be  furnished  for  club  purposes,  exclusively 
for  visiting  buyers.  The  car  fare  of  10x00  buyers  will 
be  paid  to  St.  Louis,  twice  annually,  and  special  trains 
will  run  from  distant  points  where  dealers  from  a  con- 
siderable radius  can  be  covered.  This  enterprise  should 
bt  of  particular  interest  to  buyers  of  house  furnishing 
goods  located  in  the  Southwest  Territory 

The  N.  J.  Specialty  Company,  of  Beverly.  N.  J.,  has 
been  incorporated  to  manufacture  cooking  utensils,  hard- 
ware specialties,  etc    The  capital  is  $„io.ono 

Receivers  of  the  l.isk  Manufacturing  Company.  Canan 
daigtia,  N.  Y..  have  recently  issued  a  statement  to  stock- 
holders proposing  a  plan  of  organization.  The  Reed  Com- 
pany of  Newark.  N.  Y.,  the  stock  of  which  is  owned  hy 
thc  Lisk  Company,  has  paid  its  creditors  holding  obli- 
gations of  less  than  $1,000.  and  has  obtained  an  extension 
of  time  on  all  over  $1,000  until  June  and  September  when 
the  earnings  of  the  Reed  Company  will,  il  is  said,  lie  »ufri- 
cicnt  to  pay  off  its  indebtedness  and  Ica\e  a  capital  stock 
of  $500,000,  an  asset  of  the  Lisk  Company.  According  to 
the  plan  of  the  receivers.  $.150,000  of  the  indebtedness  of 
the  Lisk  Company  will  be  transferred  from  creditors  to 
the  stockholders,  and  this  sum.  together  with  the  capital 
of  ttie  Reed  Company,  will  liquidate  present  liabilities. 
The  receivers  state  that  if  this  is  done,  the  earnings  of 
the  company  will  be  sufficient  to  take  care  of  all  remain- 
ing indebtedness. 

Tit*  Hoosiee  Company.  Chicago,  III,,  has  been  incorpo- 
rated with  a  capital  of  $10,000  to  manufacture  and  deal 
in  stove  polish. 

The  Yazoo  Miu.s.  New  York,  has  been  incorporated 
with  a  capital  of  $10,000  to  manufacture  cordage  and  bind- 
er twine. 

The  < )v»:kiikckik  Company.  Inc.,  Camden,  N.  J.,  has 
been  incorporated,  with  a  capital  of  $50,000,  to  manufac- 
ture show  dressings,  brass  polishes,  soap,  glue,  dyeing 
extracts,  etc. 

The  Hood  MillTtfMCTMtrJM  Company.  Boston,  has  been 
incorporated,  with  I  capital  of  $-'5.ono,  to  manufacture 
toys.  President  is  Charles  H.  Hood,  of  Cambridge; 
treasurer.  Robert  G  Harris,  Bo-ton,  and  the  clerk,  Everett 
VV.  Crawford,  of  Newton.  Mass 

The  J.  M.  Jones  Lauder  Manitacthrinc  Company 
I'tica.  N  Y  .  has  hern  incorporated  with  a  capital  of  $4,000 


to  manufacture  ladders,  fire  escapes,  and  similar  wooden- 
ware. 

The  Ohio  Match  Sales  Company.  New  York,  has  been 
incorporated,  with  a  capital  of  $  10,000,  to  deal  in  all  kinds 
of  merchandise,  products  and  articles  of  household  use 
and  consumption. 

House  Ft  rnishinc.  Stores  have  frequent  calls  for  spec- 
ial nibber  mats  to  fit  entrances,  elevators,  etc.,  with  name 
inserted,  which  in  many  instances  they  are  obliged  to  de- 
cline, not  being  able  to  fill  the  orders  quickly.  The  Cant 
klip  Co..  50  Pine  Street.  New  York,  makes  a  specialty  of 
rubber  mats  of  all  kinds,  ami  guarantee  quick  and  accur- 
ate delivery 

The  Malsin  Sales  Company,  New  York  City,  has  been 
incorporated,  with  a  capital  of  $.10,000.  to  manufacture 
clothes-hanging  machines. 


SPECIAL  RUBBER  MATS 

FOR  tPfrHANCH,  ELEVATORS,  ETC.  with  mim  micrttd. 

Low-priced  rubber  mats  have  a  AeM.  and  we  furnlah  them;  but  wherr- 
ever  the  trav«4  la  heavy  It  pay*  to  u*a  Arte,  elastic  rubber—  rubber  that 
tfi vf«  when  the  foot  etrike*  !t.  and  then  rebounda.  aa  ■rood  aa  new.  Cheap, 
brittle  rubber  atanda  up  atiffly  and  break*  off  whan  the  f<ot  atrtke*  Il 
WRIT!    FOR    PRICES    AND  SAMPLE 

THE  OANTSUR  CO. 

60  PIN!  STREET,  NEW  YORK 
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The  large  department  store  of  Win  H,  Frcar  &  Com- 
pany, Troy,  N.  V'.,  recently  suffered  a  loss  of  $1,000  by  tin 
The  fire  was  on  the  fourth  floor  in  the  shipping  room, 
where  a  large  press  is  used  to  bale  waste  paper.  The  fire 
started  in  the  pre**  and  the  heat  set  off  two  sprinklers 
directly  ibctYf  it  and  deluged  it  with  water  The  precau- 
tions against  fire  in  this  store  are  so  complete  that  the  fire 
was  checked  before  it  did  any  great  amount  of  damage 

William  Boyer  and  W  W  Boyer  of  Dundee,  Mich, 
will  shortly  open  a  department  store  in  Lind*cy.  Ohio 

The  N'ew  Boston  Stoke. 
Inc.,  in  Fittsburg.  Ha.,  ha* 
been  organized  with  a  capi- 
tal <>f  $U5.ooo  to  conduct  a 
general  department  store. 
The  incorporators  are  F. 
I..  Kern.  J.  K  Neagley  and 
N.  F.  Mickling.  all  of  Pitts 

The  Leaiicr  Department 
SroHE  at  Bedford.  Ind  .  has 
been  thrown  open  to  tin- 
public,  under  the  manage 
menl  of  one  of  the  largest 
operator*  in  southern  In  h 
ana,  who  arc  conducting 
large  department  -tore-  in 
Terrc  Haute,  Seymour.  Mi 
Vernon,  BfttWTJttOWR  and 
the  new  store  in  Bedford 

The  People's  Drv  Goods 
Store,  New  York,  has  been 
ii.corporated  with  a  capital 
of  $3,000  to  conduct  a  small  department  store. 

Mr  J  Lee  Richards,  formerly  manager  of  the  house  fur- 
nishing departments  of  J.  Baker  &  Son,  and  the  Stewart 
Dry  Good*  Co.  of  '.ouisvillc,  Ky.,  expect*  to  start  on  a 
business  trip  early  in  April  in  company  with  hi*  wife,  and 
thev  will  visit  the  large  cities  of  the  Middle  West,  and 
the  Pacific  Coast.  Mr.  Richards  writes  that  during  a  re- 
cent visit  to  Philadelphia,  the  general  manager  of  two  of 
the  largest  department  stores  in  that  city  stated  that  busi- 
ness was  ahead  of  last  year,  while  a  third  stated  that  his 
business  ml  )«*'  about  up  to  his  record  in  1907.  Similar 
conditions  are  reported  in  Washington  and  in  Atlanta,  and 
the  indications  are  that  there  will  he  a  good  spring  busi- 
ness in  the  South. 

The  Harlem  Specialty  Company.  New  York,  has  been 
incorporated  to  deal  in  household  good*,  with  a  capital  of 
$6,000. 

The  Bariiett-Carvrr  Company,  of  Spokane.  Wash, 
has  been  incorporated  with  a  capital  of  $40,000  10  engage  in 
the  department  store  business.  F.  R  Carver.  Jame»  G. 
Bartlelt,  L  I.  Carver  and  FJmcr  H.  Bartlett  arc  the  in- 
corporators. 


r 


MR.  AND  MRS.  J.  LEE  RICHARDS. 


The  New  Siixs/.n  Brothers  Department  Store,  at 
F.vansvillc,  Ind..  have  contracted  for  a  new  building,  work 
on  which  has  already  Itegun 

Vrooman-Kepler  Company,  Alexander  Bay.  N'ew  York, 
have  incorporated,  with  a  capital  of  $u,ooo.  The  incor- 
porators are  Charles  B  l-'orsythe,  Simon  J.  Vrooman.  ami 
Clarence  J  Kepler,  of  Alexander  Bay.  New  York,  and 
others. 

Till  Bl  Oil ANAN-llENIiERSON-ScOn  CoMPANY  will  Spell 
a  department  store  at  Greenville,  S  C 

The  Lam  Brothers  De- 
ir-,-..  PART  MEN  T    Store.  Newark. 

/  1 ,  Ohio,   will   short)}    go  octl 

jj|  °f   business     Mr.    G.  H. 

Long,  the  hi  a  I  of  ihe  firm, 
has  *old  out  hi*  interest  in 
the  company's  three  stores 
at  Cambridge.  I'niontown, 
I'.i  .  .ind  Newark.  Ohio,  and 
expect*  to  go  to  the  South- 
Wt  -1  and  crgagc  in  the  land 
business. 

The     large  department 
*lore  of   James  McGrath. 
W'c.biirn.     Mass.,  recently 
suffered  a  b  H  to  stock  and 
h 'tiding  "f  $100,000  by  fire. 
The  entire  «lock   was  de- 
stroyed and  the  damage  to 
Mr  McGrath  was  estimated 
by  him  at  $75,000. 
The  Fisch  HouiH  Flr- 
.NisiiiNti  Company.  Newark.  N.  J.,  has  been  incorporate  1 
v.  ith  a  capital  of  $.•5000  t<>  engage  in  the  house  furnishing 
liesincss. 

The  People's  Dry  Goons  Store.  New  York,  has  been 
incorporated  with  a  capital  of  >:.■.»,  to  conduct  a  small 
department  store 

Bi'RiiF.N  ft  Company.  Brooklyn.  N,  Y.,  have  lieen  incor- 
porated, with  a  capital  of  $100,000.  to  conduct  a  department 
store  The  directors  are  Peter  Burden.  E.  M.  Burden  and 
\\    B.  Burden. 

Thomas  B,  Wan\mvker,  son  of  John  Wanamakcr, 
Philadelphia,  Pa ,  died  recently  in  Pari*.  On  February 
1st,  announcement  was  made  that  Thomas  B  Wanamakcr 
had  retired  from  the  firm  of  John  Wanamakcr.  and  it 
was  known  that  Mr  Wanamakcr  had  been  Iras  cling  abroad 
for  Mime  time  for  thr  sake  of  hi*  health  Mr.  Wana- 
makcr was  forty-seven  years  old  at  the  time  of  his  death, 
and  since  his  purchase  of  Ihe  Philadelphia  Surlh  Amrri- 
run  he  had  desoted  his  energies  mainly  to  upbuilding  that 
newspaper  property.  The  bn*iness  of  the  John  Wana- 
makcr Store  will  lie  conducted  under  the  same  name,  by 
John  Wanamakcr  and  Rodman  Wanamakcr. 
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SANITARY    COOKING  WARE 


CASSEROLE. 


MAHM1TE. 


HIl'KEK  PAN. 


AUo  Manufacturer,  of  IMPROVED  NATURAL  STONE  GERM-PROOF  WATER  FILTERS 

FULPER  POTTERY  CO.,  Flemington,  N.  J. 


Pott.ry  Eat  1805. 
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THE  HOUSE  FURNISHING  REVIEW 


nwjf  inaart  w»nt  ad«erti*«Mnu.  .iu-h  u  m»y  b«  approved  hy  Uw 
I  HOUSE  FURNISHING  REVIEW,  tnm  of  chan*.  Adwr- 
BOt  lal .  r  than  th«  11U  of  111* 


A  GATITE  MENDS  AGATE  WARE— Does  it  right,  too! 
**  Stands  the  hottest  fire.  Won't  burn  off  if  pan  boils  dry. 
No  acids  or  solder  used.  Guaranteed  pure.  Price  $u.oo  gross: 
15c  site.    Try  »  gross.— J.  S.  Longhurst,  Jr.,  Lynbrook,  N.  Y. 

D  UYER  AND  MANAGER  of  House  Furnishing  Goods,  China, 
Glass  and  Toys  desires  to  make  a  change.  Fifteen  years  of 
steady  experience  in  cities  of  -'5,000  to  85.000  population.  Have 
been  five  years  in  present  position.  Can  furnish  best  references. 
Address  "Steady,"  care  of  Hoi  se  Furnishing  Review. 

PANADIAN  AGENCY  WANTED— We  would  like  to  estab- 
^  lish  connections  with  several  American  manufacturers  of 
household  articles  for  introducing  their  goods  in  Canada.  Our 
large  organization  and  our  well  established  mail  order  business, 
together  with  our  ability  to  carry  a  large  stock,  fits  us  admirably 
for  promoting  the  sale  of  goods.  Send  catalogues  and  lowest 
wholesale  prices.  Address  Tarbox  Bros..  274  Dundas  Street. 
Toronto,  Ont. 


COR  SALE-Prosperous.  old-established  China.  Glass,  Crock- 

I  cry.  Silverware  and  general  House  Furnishing  Goods  busi 
ness  in  thriving  Massachusetts  Summer  resort  and  manufactur- 
ing town.    Best  reasons  for  selling.    Rare  opportunity.  Ad 
dress  Profit,  thU  office 

UOR  SALE— Complete  Mock  of  China.  Glass.  Silver  and  gen 
r  eral  House  Furnishing  Goods,  with  good  will  of  prosperous 
business,  established  forty  years,  for  sale  in  thriving  manufac- 
turing and  Summer  resort  town  in  Massachusetts  at  rare  bar- 
gain.  Address  Box  43,  care  House  Furnishing  Review. 

>R  SALE — Chestnut  Boxing  for  glass  factories.    This  is  our 

*  specialty.  Stock  'A  inch  or  ?jj  inch  in  rough  or  dressed. 
Prompt  shipments  and  dry.  Address  Lewis  Thompson  &  Com 
party,  Inc..  iHth  and  Indiana  Avenues.  Philadelphia,  Pa. 

II  AVE  YOU  A  SON  OR  DAUGHTER  ?— Do  yon  want  to 

give  them  a  chance  to  earn  some  money  ?  We  will  pay  them 
a  liberal  cash  commission  for  subscriptions  to  The  Hoi  st  Fur- 
nishing Review.  The  work  is  easy  and  entirely  respectable. 
Ask  for  particulars.  Address  Circulation  Manager.  The  Hous-: 
Furnishing  Review. 

OIDE  LINE  WANTED— Am  calling  on  Hardware  and  HOHK 
Furnishing  Goods  trade.    Want  a  good  specialty  on  com- 
mission.  Address  T.  E.,  care  House  Furnishing  Review. 

"TRAVELING  MAN  WANTED  to  sell  onr  new  game  as  a 

*  side  line  >  11  commission.    Sold  to  department  stores,  sta- 
tioners and  to  all  lines.    Liberal  commissions  and  exclusive  ter 
ritory  given.    Write  at  once  A.  H.  Warner  4  Company.  Bris- 
tol. Conn. 

WANTED — Buyer  of  China.  House  Furnishings,  Dolls  and 
Toys,  Trunks  and  Traveling  Bags,  and  Silverware;  ten 
years'  experience  in  Central  Western  Slates,  large  cities,  de- 
sires position  <n  East  or  extreme  Western  territory.  Address 
care  House  Furnishing  Review. 


WANTED — Salesmen  calling  in  department,  grocery  anJ 
hardware  store-*  wanted  to  handle  side  line  on  commission 
Exclusive  territory.  State  territory  covered  and  line  carried 
Box  322.  Rochester,  N.  Y. 

WANTED— Position  as  clerk  or  ad.  writer  and  window  dress- 
er.   Am  familiar  with  furniture  and  house  furnishing  bus- 
iness.   Seven  years'  experience  with  a  concern  handling  both 
of  age,  can  speak  French  and  can  furnish  first- 
A.  J.  B..  care  House  Furnishing  Review. 


DROPOSALS  FOR  INDIAN  SUPPLIES.-Departmcnt 
r\  r  J.  ,m",or'  °m«-  oi  Indian  Affairs,  Washington. 
U.  C..  March  16.  1908  Sealed  proposals,  plainly  marked 
°"-Ji  ou,*kI'  °'  ,hc  envelope:  "Proposal  for  rubber 
■Md*  shoes,"  etc..  as  the  case  may  be.  and  addressed  to 
the  Commissioner  of  Indian  Affairs,  Washington.  D.  C  " 
will  be  received  at  the  Indian  Office  until  2  o'clock  p  m 
of  luesday,  May  5,  1908,  and  then  opened,  for  furnishing 
the  Indian  service  with  rubber  goods,  shoes,  hardware,  and 
medical  supplies.  Sealed  proposals,  plainly  marked  on  the 
outside  of  the  envelope:  "Proposals  for  enameled  ware, 
furniture,  etc.,  as  the  case  may  be.  and  addressed  to  the 
■Commissioner  of  Indian  Affairs,  Washington,  D.  C,"  will 
he  received  at  the  Indian  Office  until  2  o'clock  p.  m.  of 
Thursday,  May  7,  1908.  and  then  opened,  for  furnishing 
the  Indian  service  with  enameled  ware,  lamps,  furniture, 
bedding,  stove*,  agricultural  implements,  paints,  oils,  glass, 
tinware,  wagons,  harness,  leather,  shoe  findings,  saddlery 
etc..  school  supplies,  and  a  long  list  o£  miscellaneous  arti- 
cles Bids  must  be  made  out  on  Government  blanks. 
Schedules  giving  all  necessary  information  for  bidders  will 
be  furnished  on  application  to  the  Indian  Office.  Washing 
ton.  D.  C. ;  the  U  S.  Indian  Warehouses  at  New  York 
City,  Chicago.  111.;  St.  Louis,  Mo.,  and  Omaha.  Nebr. 
I  he  Department  reserves  the  right  to  reject  any  and  all 
bids,  or  any  part  of  any  bid.    F.  E.  LEUPP.  Commit 


TX)  LET— One  of  the  leading  department  stores  of  Harlem  will 
*  sublet  space  in  basement.  60  feet  wide  by  100  deep,  well 
lighted  and  steam  heated,  to  wide-awake  business  man  as  a 
bouse  furnishing  goods  department,  including  Trunks,  Bags, 
Window  Shades  and  Curtain  Fixtures  al  very  reasonable  terms. 
Only  man  able  to  furnish  first-class  references  regarding  busi- 
pess  ability  and  financial  standing  need  apply.  Address  A.  B.. 
care  House  Furnishing  Review. 

\^A^'TED— We  are  manufacturers'  agents,  and  have  splen- 
didly equipped  offices  and  salesrooms  for  handling  all  kinds 
of  house  furnishing  goods  and  hardware  specialties.    We  have 
a  strong  selling  force;  new  lines  desired.    Write  Harper.  Spen 
cer  &  Joys.  420  422  E.  North  Ave.,  Milwaukee,  Wis. 
\UANTED—  Salesman  calling  on  House  Furnishing  Good,, 

*»  Crockery,  and  Glassware  dealers  to  sell  as  a  side  line  an 
article  that  can  be  carried  in  the  pocket.  A  big  seller.  G00J 
commission.  Address  Bucosh,  ai  Doyle  Avenue,  Providence, 
R.  [. 


w 


ANTED— Salesman  to  handle  a  high-class,  patented  egg 
beitrr  as  a  side  line.  Exclusive  territory  and  good  com- 
missions for  those  who  can  get  business.  Write  full  particu- 
lars as  to  territory  covered,  trade  you  are  selling,  lines  handled 
etc.  No  triflerv  Address  The  Holbrook  Mfg.  Company,  Attic 
boro,  Mass. 

Uf  ANTF.D-  Position  as  Buyer  or  Manager  of  House  Furnish- 
ing or  China  Department  Am  at  present  located,  but 
will  Change  abo.it  April  1st.  Twenty  years'  experience  in  both 
lines;  best  of  references.  Address  R.  A.  care  KoUM  Furnish- 
ing Review. 
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"BOSS"  CLOTHES  WASHER 

POSITIVELY  THE  MOST  SATISFACTORY  WASHER 
EVER  PUT  ON  THE  MARKET  AND  THE  MOST 
PROFITABLE  TO  HANDLE 

It  sells  iUelf  nd  will  not  only  stay  told  but  will  give  that  good 

•ale  of 


ttufaction  that  will  came  the 


other*. 


THE  •BOSS"  IS  ENTIRELY  DIFFERENT  FROM 
OTHER  SO-CALLED  WASHERS  ON  THE  MARKET 

The  "BOSS"  is  the  oniyuasker  constructed  on  the  principle  of  cleansing 
clothes  by  RUBHINti  and  SQUEEZING- by  the  latter  forcing  the  water 
through  every  fibre  and  removing  the  dirt  as  cannot  be  done  by  any- 
other  device.  This  has  been  acknowledged  the  only  true  and  satisfactory- 
principle  for  washing  clothes  since  the  early  ages. 


The  "BOSS"  washes  quicker  and  with  better  results,  anything  from 
large  heavy  pieces  to  the  finest  fabrics,  including  laces  and  silks,  and  is 
GUARANTEED  to  do  so  without  the  least  injury  to  such. 

The  "BOSS"  is  the  only  washer  having  a  special  chamber  where  the 
dirt  and  lint  accumulate  when  separated  from  clothes,  preventing  this 
matter  from  becoming  continually  stirred  up  and  coming  in  contact  with 
clothes,  as  is  the  case  with  all  other  types  of  washers. 

The  value  of  this  feature  can  hardly  be  estimated.  It  means  not  only 
eltun  and  more  sanitary  clothes,  but  less  time  and  labor  required  to  obtain 
this  result. 

Place  your  order  now  and  be  prepared  to  meet  the  demands  of  your 
customers. 

MADE  IN  THREE  SIZES. 

Address 

THE  BOSS  WASHING  MACHINE  CO.,  Cincinnati,  0. 


MR.  BUYER 

"  Your  trade  demands  the  beet  (ood*  at  the  lowest  cost.  Why  don't  you  de- 
mand the  same ?  Hundreds  of  department  store  buyers  through  the  country 
will  tall  you  that  their  business  in  statuary  ha*  increased  from  50.  to  500. 
since  they  started  to  handle  our  line. 

NOT  JUST  AS  GOOD 


But  Better  than  m«t  of  the  Imported  kind,  is  the  *tatuary  that  we  make  end 
at  less  than  half  the  price  you  pay  for  the  imported. 

It  is  Quality  that  counts.    Why  cot  try  a  sample  line  of  our  statuary  7 

q  YOU  DONT  HAVE  TO  PAY  UNLESS  THE  GOODS  ARE 
SATISFACTORY. 

"j  Our  line  of  statuary  consist*  mostly  of  staples-  smart  subjects  that  sell  every 
day  in  the  year  and  suitable  for  every  claas  of  trade.  It  ia  the  originality  and 
the  coloring  of  our  goods  that  catches  the  trade.    The  quality  that  holds  them. 

"I  A*  we  fcnvr  oar  sculptors  continually  mailing  new  subject*,  you  are  always 
in  the  load  with  exclusive  goods  when  you  deal  with  us,  as  all  our  original 
subjects  are  copyrighted. 

THE  BOSTON  P1ASTIC  ART  CO. 


67-73  Sudbury  St,  BOSTON,  MASS. 

HAVE  YOU  OUR  CATALOGUE? 
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KIRKS  and  Curling  Iron  HOLDER 

The  Best  10c.  Seller 
of  its  Kind  Ever 
Offered  to  the 
Trade 

Nickel  Plated,  Highly  Polished.     A  Necessity  in 
£vcry  Well  Ap|xiiMed  bathroom. 

ALSO  A  FULL  LINE  OF  TAPE  MEASURES 


HARRY  D.  KIRK,  5-I7W.  Madison  SU Chicago. III. 


GET  IN  RIGHT 
THIS  SEASON 


Get  my  Price*  and  Sample  before 

buying 


Nur 


series 


I  have  price,  variety  and  quality. 

Every  Nursery  thoroughly  tested  and 
shipped  one  in  a  case. 


JAMES  R.  WOTHERSPOON 


240  North  From  St..  PHILADELPHIA 

N.  Y.  ReoreaentatiTe  :   F  CaarKNTira.  No  ION  Chamber*  Street  New  York 


Screen  Doors 

AND 

Window  Screens 


THE  CONTINENTAL  COMPANY 
DETROIT.  MICH. 


7650  NEW  YORK  DEATHS 
CAUSED  BY  HOUSE  FLY 

SmUtf  t»  The  Journal. 

New  York,  Dec.  18.  —  Seven  thousand, 
six  hundred  and  fifty  deaths  are  caused 
annually  in  New  York  city  hy  the  com 
■mtn  house  fly.  The  figures  are  given  in 
a  report  to  Governor  Hughes  by  Dr. 
Daniel  C  Jackson,  bacteriologist  of  the 
water  bureau.  Compilation  was  made 
from  a  study  of  the  habits  of  the  fly 
and  the  way  in  which  victims  contract- 
ed fatal  attack*  of  typhoid  and  intes- 
tinal diseases. 

"The  time  of  greatest  prevalence  of 
flies,"  says  the  rc|H>n,  "was  in  the 
three  months  beginning  on  July  I,  and 
ending  on  Oct.  I.  Corresponding  es- 
actly,  death*  from  intestinal  diseases 
rose  above  the  normal,  culminated  at 
the  same  high  point  and  fell  off  with 
a  slight  lag  at  the  time  of  the  gradual 
sutaidence  of  the  prevalence  of  the  in- 
sect." 


The  Pearl 
Suit  and 

Skirt 
Hanger 


Sold  and  used 
by  4000  Firm*. 


On  demonstra- 
tion in  all  lead- 
ing stores. 


Salt  Hangcri, 
Skin  Manors. 

12'  font. 

IT  « 
24-  .. 


Pee  ICO 
510  SO 
S.SO 
7.N 
«.N 
U.0O 


The  Economy  CUawt 
Rod.  used  In  conjunc- 
tion with  the  Pari 
Harurcr*.  will  help  to 
keeu  the  closet  neat 
and  orderly 


Diamond 
Hanger 

For  Men 

Holds  the  en- 
tire suit. 


$17.00  per  100 
Sold  at  25c.  each 

Jobber  or  direct. 

Write  for 
Catalogue 

Carson.  Prem.  Scott 
A  Co.,  of  Chicatro.  ear 
they  rurialder  The  Pearl 
llana*cr*  the  heet  on 
the  market  and  And  a 
ready  nale  for  them  In 
their  wholeaale  and  re- 
tail department*. 


FREEMAN 

ISO*  Montgomery  Ave. 


SCOTT 


PHILADELPHIA 


SILVERDIP 


TftApf  MASS  -.' 


Tils  Old  Way 


CLEANS  GOLD  AND  SILVER 

NO  RUBBING,   "JUST  A  DIP"  AND  IT'S  POLISHED 

Sllverdlp  is  guaranteed  not  to  injure  the  finest  metal 
nor  the  hands,  is  free  from  acid  or  poison,  contains 
no  grit  to  scratch  the  most  delicate  surface. 

66- iff  Profit  for  the  Dealer 

We  furnish  plenty  of  clever  printed  matter. 
Write  us  for  particulars  about  demonstrations. 

SILVERDIP  SALES  COMPANY, 
43  Wast  27th  Street,  NEW  YORK 
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The  V ANDY-HANDY 

CLOTHES-PIN  BAG 

- Pai>. ».  not. 
VAHDY  BY  NAME 
HANDY  BY  NATVKC 

A  Unique.  Practical.  Iniipini.»(  »n,l  Profit- 
able  article  tor  poUtKg  Clotna.Plaa  which 
you  and  your  Cu.tomer.  will  l>a  pleased  with. 
EXPLANATION 

»  Iba  wire 
_  JJ  PS"jjl 
llw  rw«.  witch  al»»>>  face.  Pfi 
H  on  lb.'  lie*  or  at  tin-  al.tr  ot  lh« 


white  It  ta  In  w 


Tlia  clottwptna  a"  nut  in  U,rco«L 
mm  at  ta~  top  arvl  learn  ml  from  lU 
ihv  »nl<  ot  ilia  hea.  wi  tch  al»e>.  fi 

utt  It 
window 

TV  VASDT  .H1SDT  la  mad»  of  alro««  ma 
l.rta.1  arid  baa  a  capacity  lor  heMInc:  son  l  lothca 
yeno 

Gat  them  on  your  coualera  sc-on  Display 
them  and  they  will  ml  themee!.... 


V  AN  D  Y-HAND  Y 


NEWARK,  N.  J. 


a£5f 


rroN 


FLOOR  MOPS,  DISH  MOPS, 

CLOTHES  LINES,  a^m.^.™ 

Twjnes.  Yarns.  Rope.  Calking, 


ESTES  MILLS 


New  York 


FALL  RIVER,  MASS 
97  Warns  Strtct.  Tel.  3SM 


ABSOLUTELY 
PRACTICAL 


SAMPLE  BY  MAIL,  10  CENTS 

PATENT  STRAWBERRY  HULLER 


G°RO&'  PRICES  QUOTED  ON  APPLICATION     SfrciXf'W!  a*  $-.0-30  awil. 


r  relting  any  cot  stamped  with  date  oi  Patent.  October 


At'"<  laeaVrd  atrywkrrt 


F.  A.  WALKER  &  CO.,  83  Cornhill, 

n^r^oCcS.  "  l£f  "OLD  EST -  AND*  L  ARgTsT  M I TC  H  E V  FURBISH  1  NO 


SELL  This  at 

7 mm  and    Pocket  SO 

O  C  Per  cent.  Profit 


The  easiest  idler 
you  ever  put  in 
q  The  Phentst 
Swinging  Half 
Screen  is  fly 
proof,  doe,  nor 
,lide  or  stick,  beouse  it  hangs  and  swings. 

The  Dealers  Opportunity 

To  fell  a  custom  made  lereen  from  stock  and 
secure  a  first'class  screen  iradr 

Far  calalag  aas  trade  diacawal  addreae 

PHENIX  MFG.  CO. 

MILWAUKEE 


How  To  Advertise 
A  Retail  Store 

BY  ALBERT  E.  EDGAR 

Teaches 


Him  to  lay  out  advertising  copy, 
How  much  space  to  use. 

How  to  design  an  attractive  space-saving  name- 
plate. 

What  a  headline  should  accomplish. 

How  to  get  and  use  proper  illustration*, 

How-to  write  your  advertising  introductory, 

How  to  describe  an  article  so  as  to  make  sale*. 

What  style  and  method  ol  pricing  you  need. 

The  preparation  of  effective,  free  advertisintr. 

How  to  find  and  properly  use  selling  points, 

The  making  of  store  papers,  booklets,  leaflets, 
folders,  advertising  letters  and  mailing  cards, 

The  organization  of  a  follow-up  system. 

The  ute  of  calendars,  blotters,  post-cards,  adver- 
tising novelties,  package  enclosures,  and  hand-bills. 

Proper  method*  of  window  advertising. 

Correct  outdoor  advertising. 

Spring,  fall  and  other  openings  advertising. 

Two  hundred  lifty  selling  helps,  guessing  and 
voting  contests,  drawing*,  schemes  to  attract  Ikms 
and  girls,  premium  schemes. 

The  sensible  advertising  of  special  sales  and 
clearance  sales. 

The  us,-,  of  leaders  and  bargain*, 

Many  novel  sales  plans. 

The  promotion  of  business  in  a  number  of  stiecific 
retail  lines-  this  department  alone  occupies  ibottl 
100  pages, 

Mail  order  advertising  and  general  advertising. 
Points  about  type,  borders,  ornaments,  and  cuts. 
Nearly  20  pages  of  practical  and  helpful  hints  on 
how  to  lay  out  advertising  copy. 

How  to  read  proof  and  technical  terms. 


How  this  is  don.  i.  demonatrated  by  Use  u.e  of 

641  Illustrations  As  Models 

Showing  how  all  theae  thinga  are  accompliahed  by  the 
highly  paid  ad  manager,  and  the  eroeeroada  storekeeper. 

Price  $3.50  Postpaid-  on  a  money-back  basis 

THE  OUTING  PRESS,  DEPOSIT,  N.  Y„  U.  S.  A. 
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LATEST  IMPROVED 
AUTOMATIC  MACHINERY 

EXCLUSIVE  M AN  UFACTMERS  OF  EXTENSION  RODS.  POLE  ENDS  AND  COTTAGE  SETS.    QUALITY   THE  HIGHEST.    All  titer  used  (.uaranind  W  (I.e. 
SOLES    FORTY  ONE.    In<luilin$  our  an,  rolorrd  end  rods  to  much  w«ll  Biptr.         MITE  TODAY  FOR  CATALOGUE  AND  PRICES 
AMERICAN  FACTORY.  OCDENSBURG.  N.  Y  .  V.  S.  A.             TWIT    HI  IT  11/  IT  ¥   T      M  (w  i 
 Canadian  Faclory.  Prescoll.  Ont.                                   1  tl  t,    IM  Ed  W  £,  L#  L/    M  If  O .    CO.  (IlTCJ 


TWO  NEW  FACTORIES 


CATCHES  MICE  NOT  DIGITS 

"FINGER  SAFE"  SELF-SETTER  MOUSE  TRAP. 
Can't  Sinks  Finger.. 


Mouae  Released  Without  Touch- 
ing; It. 

Oalvaniiad  Steel,  Cannot  Warp  or 
Run. 


P.I.Med  U.  B.  and  Canada 


Will  Outlast  Half  Doien  of  Cheap 
Traps. 

Tha  Ladleo  Ail  Want  Their.  I 
In  Special  Display  Boxee. 

Mouae  Trap  Sella  for   10c. 

R*t  25o. 

EVAN  L.  REED  MFC,.  CO..       Sterling.  III. 


"SURE  CUT" 
CAN  OPENER 


S    Gradaa  ICE  CHISELS 

CLEAVER  AND  TENDERER.  s«  Style*. 


TWO  CUTTFRQ  We  m"nu,"lu"  a  Urge  Una  of  BrMd.  Bulohe*.  Carving  and 
|on  iron  n  ol no  V  7.  .  Kn,v~-  Cmi  Ml  Cl.»v.r..  Sn~ 

R.t.u.  for  io  c.nt.    Wrtle  F.  WHITE  4  SON  CO.,  nwam.ej. 


Kitchen  Knives 


THE  KNORR 


PATENT    APPLIED  FOR 


IRONING  BOARD 

{=50%  Profit-No  Come- Backs=^ 

*  The  Knorr  Ironing  Board  is  the  cleverest  labor  saving 
d«vic*  of  iU  kind  on  the  market.  It  combines  in  one  com* 
paet  design  a  ihirt-waiit  board,  a  sleeve  board  and  an  iron- 
ing board  for  all  general  purpose*.  *  The  clamping  device 
is  the  strongest,  simple*!  snd  best  made,  holding  the  board 
firmly  in  place,  making  it  stable  as  a  rock,  yet  the  clamp  will 
not  mar  the  table  or  shelf  to  which  it  is  attached.  *  The 
Knorr  Ironing  Board  is  made  in  three)  usee — Infant*', 
Children's  and  full  sizes,  all  one  price.  The  full  siied  board 
measures  29x30  in.  and  is  strongly  constructed  of  kiln-dried 
white  wood,  fully  reinforced  underneath  and  built  on  honor. 
Our  printed  matter  furnished  to  dealers  make* 

QUICK  SALES 

Terms  and  particulars  from 

The  KNORR  Ironing  Board  Co. 

415  Gin.se.  St.,  Roch. jt.r,  I.  Y. 


™E  SCIENTIFIC  TOASTER 

Adapted  for  CAS,  OIL,  VAPOR  OR  COAL  STOVES 


Quick  Seller. 


Retails  at  25  Cents. 


CHI-NEE  CLOTHES  SPRINKLER 


HoMs 

•  pin  *r 

water 


Every   Housekeeper  Wants  One. 
Retails  at  IS  Cents. 

Write  for  Prices. 

The  SYRACUSE  STAMPING  COMPANY 

1 14  SO.  BAKER  ST,  SYRACUSE,  N.  Y. 
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O.  LINDEM  A N N  &  CO. 


Manufacturers  of 

Japanned.  Tin 
Plated  and 
Brass 


35-37  Wooster  St. 
New  York. 


Cataloxs  kurnlshed   to  the 
Trad*  Only. 


"ANCHOR"  SINK 

•  AND    

TOILET  BRUSHES 

*WIRE  OR  WOOD  HAMDLKS) 

Must  Sanitary  Brush  on  the  market, 
at  they  are  made  without  the  use  of 
PITCH,  CEMENT  or  soldering  the  tin 
ferrules.  The  brush  that  can  he  cleaned 
in  boiling,  water  without  distributing 
itself  all  over  the  sink  and  down  tlie 
drain.    Best  selling  5c  and  10c  line. 

Send  for  Catalogue  and  Prtet  List 

\  PHILIP  FOGARTY  &  CO. 
229  Miller  Ave..  Brooklyn.  N.Y. 


DEALERS! 

This  advertis- 
ing appears  in 
til*  Spring 
iasuas  of  the 
"Delineator" 
with  1.000,000 
circulation. 


• 

Order 

1 

1 

32  FtfBT 

ORYINO 

SPACE 

Now. 
Write 

k 

For 

/ 

Prices. 

THE  MARTCROSS  COMPANY 

40  Dearborn  St.  Chicago.  111. 


We  are  the 
Largest  Manufacturers 
of 

Nursery 
Refrigerators 

in  the  World 

Oar  larpe  factory  ami  the  racent  ln»Lail»tkin*uf  n«w  rtwhin«ry  enable* 

IU  to  111  At  •  thstav*  ftUU(J*  ull  Ul«  m»T».s'[  at 

THE   LOWEST  PR.1CES 

Vju-h  one  auaranlml,  parked  with  mineral  wooL  and  each  packed 
separately,  insurine"  safe  delivery. 

Write   for  Prloee 

QUAKER  TINWARE  MFG.  CO.,  32-34  Bank  St..  Philadelphia 


HEW  PATENT 
GEM 

TEA  AND  COFFEE 

STRAINER. 


Samples  and  Price  List  Mailed 
on  Application. 


No.  1  No.  2 

BOLE   LICENSEE  FOR 

EASLEY'S  PATENT  LEMON  JUICE  EXTRACTORS 
30  Patterns  of  Match  Safes  and  Ash  Receivers  for  Safety  Machines 

Sole  Agent  for  the  United  States  of  the 
Union  Safety  and  Paraffin  Matches. 

PATENTED  MOUSE  FURNISMINO  SPECIALTIES 
M.  LOEWEN  STEIN,  71  Washington  Square.  South,  New  York 

Formerly  West  Fourth  St. 


TIE  "  K0KKQ" 
SNK  AND  POT  CLEANER 

9uunp«d  from  heavy 
■host  ■I*-.-:  SKi.vfi  part 
about  4  .nchea  aa«ar». 
Bru*h  at  aid*  aioa  in 
iratheriTajr  up  rafua* 
mattar. 


MR.  BUYER: 

Write  ua  for  prices  and  description  of  our  Ou  Hot  Plates.  Several  atylea  and  very  Interesting  prices.  Come 
quick  ;  we  want  to  get  acquainted  with  your  firm  s  bank  account. 


IANY.   KT  Y. 
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REFRIGERATORS 

We  build  4  first-class  lines. 
Send  for  illustrated  catalog 
and  price  lists. 
We  carry  stock  in  New  York  and  Boston 


CHALLENGE  REFRIGERATOR  CO 

 GRAND  HAVEN,  MICH. 


IIAMMl.l: 


STKRLING 


ALL  AROUND 

G.xxl  h.msehold  necessities.     Perfect  in  finish  and  material.     "The  Browne  Line  from 

Hon  "  \\  ,  yue  send  fur  our  l-ooklfl  ami  let  us  tell  you  afwm  it.  The  '*C)xIomm  En 
rr.  Cream  Whimper  and  Mayonnaise  Mixer  u  a  wonder.    Let  us  send  you  a  sample. 

THE  W.  G.  BROWNE  MFG.  CO„         Kingston.  N.  Y. 


A  Few 
of  Our 


WE    MAKE  OTHERS 


.  FOR.  CATALOG 


MANVFACTUR.ED  BY 

Clayton  &  Company 

421.427  Kent  Avenue 
BROOKLYN.       NEW  YORK 


Komi  Green  Painted  Porch  Curtain 


4x8   5x8    6x8    7x8  8x8 


ALWAYS  IN  STOCK 
9x8    10x8    12x8   8x10    10x10  12x10 


Fitted  with  Rope  and  Galvanized  Iron  Pulley  Ready  to  Hang. 
Guarantee  Tag  with  Each  Curtain.  Painted  with  the  Best 
Material  Known  to  the  American  Market 


llllll^J  R-  H.  Comey  Company,  Camden,  N.  J. 

PHILADELPHIA :  1200  Chesteut  Street       CHICAGO:  810-24  Wuhburn  Avenue 
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The  Perfection  Bottle  Stopper 


Invaluable  in  dispensing  mineral  waters  at  home.    No.  I  large  quart ;  No.  2  pint  or  small  quart  size. 
The  only  satisfactory  stopper  ever  invented  (or  keeping  champagne,  mineral  waters, 
ginger  ale,  etc.,  etc.,  and  all  carbonated  beverages  wherever  used. 

Absolutely  Air-Tight  After  Once  Opened  i  Self-Adjusting ;  Fits  Any  Bottle 
Manufactured  by  E.  C.  MARKS  (TruitM)  260  Ck\rk  St.,  Chicago 

WRITE  FOR  PRICES  AND  DISCOUNT 


"LEADER" 


Tbeae  euta  repreacnt  the  "PATENT  LEADER" 
•Ink  broom  alto  "HANDY  LEADER,"  made  of 
bri»*!r»  Staple  articles,  retail  at  Ave  and  ten 
centi.  We  alao  manufacture  other  atylce  retailing 
at  tan  and  twenty  cents.  HOUSE  FURNISHINO 
AND  HARDWARE  STORES  should  (We  this 
advertisement  their  altenticn. 

Write  for  catalogue  and  price  liata  to 


HANDY  LEADER 
CHAS.  PLUNKETT 

ZOS  Duane  St. 


New  York 


the  bigf;low  wire  fly  killer. 


iMaaasBjaBMs  for  th*  HnuarhnM 
Promts  mntaa*km  -  A'//.  .■-  .  but  docs  not  t'A'<v.\/7  tho  fly  or  tnoaquito 

Popular  with  all  Housekeepers 


SANITARY  WIRE  SINK  BRISI1 


N< ■  -I i-f!t -■•  I'-rw-  run  ad- 
here to  the  brush. 


flma  Bound  Patented 

Sold  Everywhere  by  the  House  Furnishing  Trade 


Bnum  Hound  Patented 
Will  nut  Ruttt  Non-Abaorbetit 


J.  F.  BIGELO W,  Mfr.,  Worcester,  Mass.  new  yobr  agents,  Mm  tm.,  io7  a»mbtn  it   display  stand 


Heady  to  bail 


The  Chassc  Mouse  Trap 

Patented  V  S.  and  Canada.  l»O2-'03-'05 

IS  EASIER  TO  BAIT  AND  SET  THAN  ANY  OLD 
STYLE  TRAP.    EASY  SELLER. 

Write  for  Prices  to  your  Jobber  or 

CHASSE  MFG.  CO. 

57  VESEY  STREET      NEW  YORK  CITY 


Mouse  If 
Ceucbt 


THE  "HOME-KISSED"  CURTAIN  STRETCHER 

Movable  Spring  Pitt -Once  adjusted  to  Curtain  Scollops  always  in  place. 
Inltrlocklntj  Steel  llijt  -Insuring  absolute  rigidity  and    strength  in  center. 
CcMff  Braces  -On  which  the  l-onc  Bars  fold. 

Our  patent  covers  the  device  (or  folding  the  liHtg  bars  On 
the  Center  Brace  and  the  Center  Brace.     Parties  hand- 
ling Curtain  Stretchers  that  infringe  ahmilil  investiuatr. 
Order.  Shipped  Promptly.    S.net  for  C  avto.  loga.- 

HOLMQUIST  &  CO.,  Mfrs.  Ladders  and  Curtain  Stretchers,  127  N.  Morgan  St,  CHICAGO 


mrm  asa  an  just  at  evaa  awtst  ww  trr  tmW 


:ei  household  friend  I    Lato«t  and 


BULLARD'S  IMPROVED 
CARPET  STRETCHER 

Thi*  carpet  stretcher  i*  compact.  aliray» 
ready  fur  um.  and  the  must  practical  ar- 
ticle made  f«r  Ktretchrnar  carpets.  It  in  (he 
cheapest  on  the   market,  showing  la.nre 

f.n  rfit*  tu  dealer*  whw  retJ.il.wl  «t  Jrt  cent*, 
t  in  scllina*  tn  laree  quantities,  and  eire* 
the  iitrntMt  aatUJactiiit)  U>  etiabmajt, 


Fiir.  I  whew*  Car- 
pet Stretcher  reedy 
for  u»e;     Fur.  2 

•>h<<W»     KlIW      tl»  It** 

lever  ti>  brirtjr  car- 
pet in  place,  and 
KlaT.  3  petal  lion 
ra*..  y  fnr  nailinaT- 


GEORGE  S.  KNAPP. 


Manufacturer  of 
Ha.rdwa.ra  Spe-cltvltte 


Bridgeport,  Conn. 


TOWEL  RACK  AND  NOVELTY  MFG.  CO. 

ESTABLISHED  l«7« 

P.  O.  Box  SJ7.  Providence.  R.  I..  U.  S.  A. 
TOILET  AND  HAT  RACKS 

Of  all  Jeacrlntlun?  .  manufactured  In  bet  manner.  Sell  at 
popular  prices.  Send  for  Latest  lUu ■trated  cataeogue  and 
prices. 

SALESROOM  AND  PACTORV:   AUBURN.  R.  I. 
York  Office.:   W.  A.  STOKES  a  CO..  30  WARREN  STREET. 
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Tor  IMMEDIATE  "RaisH  Season"  Shipment 

Every  desirable  size.     Every  desirable  style,  and  embodying  every  desirable  feature 

WnlY£M^Y*H  THE  GREAT 

KlUHITP  UAIIUTIIU!) 


WHITE  MOUNTAIN 


"Now  is  the  time"  to  order,  and  "Now  U  the 

THE  FAMOUS 


to  Ship 


"STONE  WHITE" 


Ice-Cold  Walls  of  Ice-Cold  Stone  right  from  the  Quarry, 

ar  y     WHJTE  as  SNOW  and  Stronger  than  Steel 

'The  Chest  with  the  Chill  in  it"  founded  on  the  Solid  Rock  of  Merit— that  U — SUPERIOR  MERIT. 

MAINE  MANUFACTURING  COMPANY,  "W 


NEW  YORK  CITY. 


ST.  LOUIS,  MO. 


SAN  ANTONIO.  TEXAS 
ST.  PAVL.  MINN. 


130  and  132 
West  42d  Street 
New  York 


LEWIS  * 
St  (EONGER 


ITERS  AND 


House  Furnishing  Goods 


I'AHI.ISllKD  1.^1 


  ^^3? 

Largest  makers  of  Gas  and  Alcohol  Lighters,  Wax  Tapera,  Insect  Powder  Guns  and  Bellows,  —JT  — 

Alcohol  and  Alcohol  Oas  Stoves.  Curling  Iron  Heaters.  Night  and  Floating  Tapsrs.  RBfc  1 
JmmK                                 Watrr    Filters,   Vegetable    Graters    and    SUcers,   Oas    Healers  sod 

jSSl                                     GENERAL  HOUSE  FURNISHING  SPECIALTIES  WJw\ 

~    THOS.  W.  HOUCHIN  C0\,  341  Broadway,  New  York.  U.  S.  A. 
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Rothschild,  Meyers  &  Co 


OUR  NEW  HOME: 


200  FEET  EAST  OF  BROADWAY 
Corner  SPRING  and  CROSBY  STS.,  NEW  YORK 


-      OnlviH  M<U» 


COME  IN 


I  B4CI1 


A**    '  •"IN 

oo  tvtmt  mm 
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,.stV£R  BREAK 


STEEL  SPIDERS 
GRIDDLES 
KETTLES 


Cooking  Utensils  thai 
do  not  warp,  scorch  or 
burn,  nor  spoil  food  t  t  i 


The  genuine  branded 

ci\ft,V     «  NEVER  -  BREAK  " 


THE  AVERY  STAMPING  CO.  Cleveland,  Ohio 

Eielulive  Manufacturers 


OSBORN    MFG.    CO.  =1 


The  Original  Invanuin  and 
Manufacture ra  of 

"OSBORN" 

5RS3^ 

ism  ci§it  i 

■••e 

In  HrVM.  Bronw  and  Silver  PlM«.  .'IJJ 

Ntw  and  BtulUul  Deujiu  Jittl  Ofit. 

•Mi 


Wr  also  cnettiiiUcture  Bf*u»a  ar-d 
lr  .nxc  Snow  Maud-.  t«r  Kantv  Go«>*H 
■Ml-. B  uc  nuiW  free 


669-685  HUDSON  STREET,  Cor.  14th  St.,  NEW  YORK 
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liii  A.    L.    TRIBBLE  CO. 


MANUFACTURERS  OF 

Clothes  Lines.  Mops,  Twines,  Etc. 
"IXL."  '*  Non-Stretchable."  "Puritan" 
Hand  Laid  Cotton  Clothes  Lines 
Plymouth  Rock  Sash  Cord 

BOSTON 

110  State  SI. 
NEW  YORK 

176  Church  St. 

cnicAoo 

3.1  River  SI. 

WHITE  FOB  PR-ICES 


Braided  Cotton  Clothes  Lines 
Braided  Waterproof  Clothes  Lines 

Twisted  Clothes  Lines 
Manilla  and  Sisal  Clothes  Lines 
Braided  Wire  Picture  Cord 


MOPS  OF    EVERY  DESCRIPTION. 

TATE  WIRE  CORD  COMPANY 

Office  and  Factory: 

40  H«xnover  Street.  BOSTON.  MASS. 


ADAMS'  BRUSHES 


NEW  YORK  FACTORY 


J.  J.  ADAMS  (SL  CO. 
Manufacturers  of  Brushes  for 
House  Furnishing  Trade 


NEW  YOI*K  FACTORY 

124  to  132  Greenpoint  Ave. 

BROOKLYN.  N-  Y.  CITY 


BOSTON  FACTORY 

748  to  752  Main  Street 

CAMBRIDGE.  MASS. 
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COTTON  AND  WIRE  CORDAGE  1 
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The  Recognized  Or£an  of  the  House  Furnishing  GoodsTrade 


A  NEW  FACTOR  IN  THE  LIVES  OF 
AMERICAN  HOUSEWIVES 

Pyro  Alcohol  Denatured  Cooking  Stoves 


These  Cooking  Staves  burn  Pyro  Alcohol  Denatured  exclusively.  They  are  compact, 
convenient  clean  and  economical.  Cook  an  entire  meal  for  a  little  over  one  cent.  Do  away 
with  hot  kitchen,  the  servant  problem,  coal,  ashes  and  dust.  As  soon  as  the  cooking  it  finished 
Ihey  may  be  extinguished  immediately,  a  great  advantagr  during  the  summer  season  as  well 
as  a  saving  tn  fuel  and  time.  The  non  smoking  and  odorless  flame  is  especially  desirable  for 
broiling  Heat  can  be  regulated  to  a  nicety  and  absolutely  uniform  temperatures  maintained 
to  the  various  cooking  operations,  No  parts  to  burn  out  and  therefore  no  costly  repairs. 
Can  be  readily  removed  from  the  winter  to  the  summer  kitchen.  Made  in  one.  two  and  three 
burners. 

Anticipate  the  demand  for  the  stoves  that  make  cooking  a  pleasurr  and 
place  your  order  now.  Finely  illustrated  catalog  with|  prices  on 
application, 

ALCOHOL  UTILITIES  CO. 


156  West  23rd  Street, 


NEW  YORK 


MAY.  1908 


t    MAGAZINE  ASSOCIATION 
59-61   PARK  PLACE 
NEW  YORK 


<"<ipyrf»hl        Trami  Macaxinf  Association. 
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NOW  IS  THE  TIME 

for  every  DEALER  to  examine 

OUR  LARGE  LINE 

of  Cork  Screws.  Ice  Picks,  Cork  Pullers,  Ice 
Cream  Dishers,  Ice  Cream. Spoons.  Ix-mon 
Squeezers,  Lime  Squeezers,  etc. 


FOR 
1908 
BUSINESS 


We  are  the  largest  man- 
ufacturers of  this  line  of 
goods,  all  of  which  are 
designed  for  up-to-date 
requirements. 


Finely  illustrated  catalog 
with  pricei  and  discount! 
oill  be  forwarded  to  all 
dealer!  on  request. 


ERIE  SPECIALTY  CO. 

ERIE.    P  E  N  N  A,    U.    S.  A. 


Wood  Goods  of  Quality 


Our  Ironing  Hoards  keep  their  shape,  and  do  not 
crack  because,  iirsl,  «>(  the  material  used  and  second, 
of  the  seasoning  and  finishing  given  them  in  this 

factory. 


STANDARD  SKIRT  HOARDS 

Assorted  sizes,  packed  Yi  do/,  in  bundle. 

Our  Wareroorru  are  Well  Stocked.— We  Can 
Make  Prompt  Shipments. 

ASK  FOR  CATALOGUE 

AMERICAN  MFG.  ft  NOVELTY  CO.,  Erie,  Pa. 

HOUSEHOLD  WOODEN  WARE  and  LADDERS 


I 


"Better  Than  Need  Be"  Goods 

"Surprising  Prices1 


ICE  PICKS— 16  style*.  Needle  pointed,  highly  tempered;  pick 
points  are  ground,  not  forged,  whereby  crystallization  of  points 
is  prevented.  Thit.  means  much  to  the  purchaser,  more  to  the 
conscientious  buyer.  ICE  CHISELS  -  8  styles,  m.ide  of  tem- 
pered steel  LEMON  SQUEEZERS  of  the  Highest  Grade, 
made  of  solid  aluminum,  also  of  porcelain  and  of  wood. 
.SQUEEZERS  2  styles.  iol.d  aluminum.  ICE  SHREDDERS 
umprfrj  steel  blades.  ICE  PLANES— with  double  edged, 
hardened  and  tempered  knives,  discharging  automatically. 
Alm  old  style  ice  planes. 

CsklaloK  for  the  Asking. 

THE  GILCHRIST  COMPANY 

NEWARK,  N.  J. 


MR.  BUYER  — It's  a  feather  in  your  cap 
every  time  you  add  a  new,  fast  selling 
item  to  your  Dept. 


•  » 


R  R  I  S  C  O 


NO  SXTRA  STANDARD  RtQUiHtD 

Sanitary  Sink  Strainer 

WILL  PROVE  A 

BRIOIIT  IlKD  ri^TJlVIEJ 

Our  reduced  price  for  1908  gives  you 

a    better  profit  twioe  over  than  any 
other  strainer  for  sinksprocurable. 


THE,  HE  MADE  TO  OUTWEAR,  NOT  k'EA<  OUT 


The  PRITCHARD-STRON G  GO. 

27  Circle  Street,  Rochester,  N.  Y. 


X 

I 


VERITAS  ALUMINUM  FLAT  WARE 

None  Genuine  Without  This  Trade  Mark 


G.  M.  THURNAUER  &  BROTHER 

HAVE  REMOVED 

To  83-85  WORTH  STREET,  New  York 

WE  EXTEND  A  CORDIAL  INVITATION  TO  VISITING  BUYERS 
TO  CALL  ON  US  AT  OUR  NEW  QUARTERS,  NEAR  BROAD- 
WAY, AND  SEE  THE  MOST  COMPLETE  LINES  OF  IMPORTED 
HOUSE  FURNISHING  GOODS  EVER  EXHIBITED. 

A  VISIT  WILL  PAY  YOU 

COME  AND  SEE  FOR  YOURSELVES. 


BUTTER  CHURNS 


ALCOHOL  IKONS 
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Special  Attention  of  the  Trade 


is  called  to  the  fact  that  we  are 
the  only  manufacturers  working 
independently  of  any  association 
or  trade  agreements,  and  that  it 
is  to  your  interest  to  obtain  our 
prices  before  you  place  your 
orders. 


Ideal  Double  Coated  Gray  Steel  Enameled  Ware 
New  England  Gray  Steel  Enameled  Ware 
Turquoise  Blue  (White  Lined)  Steel  Enameled 
Ware 

Blue  and  White  Steel  Enameled  Ware 

All  White  Steel  Enameled  Ware 

Also  a  Full  Line  of  Galvanized  and  Tin  Ware 


Full  Line  of  Samples  Displayed 
at  our  New  York  Sale*  Room 


THE  NEW  ENGLAND 


.,  (INC.) 


H.  GINSBURG  S 

736  Broadway,  New  York  City 


l>  it 


DESIRABLE 
NOVELTY 


ONLY  PRACTICAL 

attachment  ever  made 
for  preventing  the 
strongest  pressure 
of  water  from  forcing 
the  bulb  off  the  faucet 


THE 
STERNAU 
FAUCET 
CHAIN 


THE  GRIP 
OF  CHAIN 


PROLONGS 

the  wear  of  bulb  as 
most  of  the  strain 
falls  on  the 

CHAIN 


of  water  is  so  strong  that  it  will  force  any  bath- 


In  stocking  Bath-sprays  get  those  fitted  with  the  Sterna u 
and  Rubber  Holdfast  Bulbs  having  Faucet-chains,  as  they  are 
guaranteed  to  give  long  and  satisfactory  service. 

spray  bulb  off  the  faucet 

With  the  Sternau  Faucet-Chain  this  annoying  feature  is  overcome  as  it  i 
one  to  attach  the  bath-spray  bulb  securely  to  faucet  so  as  to  resist  the  strongest 
pressure  of  water. 

Write  for  illustrations,  prices,  and  particulars  about  advertising  matter,  furnished 
without  charge,  to  those  dealers  stocking. 

STERNAU  BATH-SPRAYS. 


New  York  Showroom* 
BROADWAY 

Opposite  Piwt-officc 


S.  Sternau  &  Co. 


MAKF-KS  OF 


COR.  PARK  PLACE  ,  L  e      ,■  .         .      ■    .  .  i<,s 

lhafing-dishes  and  their  Accessories.  1  3 

Coffee-machines ,    Fancy  Teakettles. 

Bathroom  fixtures,  etc., 

of  the  Highest  Quality 


Office  and  Kartiiry 
PLY MOUTH  STREET 
Brooklyn,  n.  y. 


iber,  the  Bulb  with  the  Chain  wears  longest 
Ask  for  it. 


s 
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"WEAR-EVER" 


ALUMINUM  UTENSILS 


ft 


WERE  BUSY  MAKING 

"WEAR-EVER"  ALUMINUM 
UTENSILS 

AND  FILLING  ORDERS 

You  know  the  "whys"  and  "where- 
fore*" if  you  tell  them.    If  you 
don't — well,  just  remember 
that  "WEAR-EVER" 
utensils  are  not  only 
sellers  but 
repeaters. 

HERE  ARE  THE  REASONS: 

They  are  made  of  aluminum  99  pure. 

The  sheet  is  extra  hard  and  thick. 

A  special  electric  finish  is  placed  on  the 
inside  which  prevents,  largely,  dis- 
coloring. 

Spouts  are  attached  without  seams  or  joints, 
They  are  strong,  but  light  in  weight. 
They  present  a  beautiful  appearance  when 
displayed  for  sale. 


At  Bauxite,  Ark.,  we  mine  the  ore ; 

At  E.  St  Louis,  we  refine  the  ore ; 

At  Niagara  Falls  and  Massena,  N.  Y.,  we 

convert  the  refined  ore  into  pigs  or 

ingots ; 

At  New  Kensington,  Pa.,  we  roll  the  »heet 
and  make  the  finished  '  II  'ear-ever" 
utensils. 

In  other  words  this  means  '"from  ore  bed 
direct  to  you." 


A  card  will  bring  to  your  desk  catalogue, 
prices,  discount!  and  further  information. 


THE  ALUMINUM  COOKING  UTENSIL  CO.,  Pittsburgh,  Pa. 
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UNITED  STATES  GLASS  COMPANY 

PITTSBURGH.  PA. 

THE  WORLD'S  ONE  LARGE  GLASSWARE  CONCERN 

Wc  manufacture  everything  in  glassware  for  the  different  branches  of  the  trade,  viz.: 

W  Koleiale  Jobber*.  Department  Stores.  Variety  Stores. 

5  and  IOc.  Storaa,  Bar  and  Hotel  Supplies.  So  Jo.  Fountain  Suppllaa. 

Jewelers'  Cut  Glaeewsrs.        Show  Jars  of  all  kinds.  F ancy  Cut  and  Oacoratad  We.re. 

Confectioners'  Supplies,  Lampi,  Photographera'  Suppllaa, 

Jelly,  FruiC,  Condiment  and  Packers'  Supplies,  etc. 

UTILITY  GLASS  JARS 

MADE  IN  1-2-3-4  and  5  GALLON  SIZES 
PRICKS  ON  APPLICATION 

SANITARY.    EASY  TO  GLEAN  AND  EASY  TO  KEEP  GLEAN 


For  general  all  around  use- 
fulness, these  jars  are  unequaled, 
being  especially  adapted  to  States 
where  the  laws  compel  the  use  of 
covered  articles  for  the  sale  of 
food  products. 

Just  the  kind  for  every  day 
home  use  :  and  as  advertisers  of 
Condiments,  Cereals  and  like 
goods,  they  are  quick  to  bring 
satisfactory  results. 


It  will  be  a  Pleasure  to  Answer  any  of  Vour 
Inquiries    or    show    you    Samples    at  the 

General  Offices  and  Salesrooms,  South  Ninth  and  Bingham  Sts.,  PITTSBURG,  PA. 


BRANCH  SALESROOMS: 


New  York.  29  Murray  St.. 
Boston,  127  Federal  St..  Arco  Bldg., 
Philadelphia.  Ninth  and  Market  Sla.. 
Baltimore.  110  Hopkins  Place, 
Salt  Lake.  127  E.  South  3rd  St.. 
Mexico  City.  2  A  de  Plateroa  No.  9. 


Sydney.  N.  S.  W..  Commerce  Bldg..  Marlln  Land. 
St.  Louis,  627  Granite  Bldg..  4th  and  Market  Sis., 
San  Francisco.  271  Steveneon  St.. 
Chicago.  409  Atlas  Block,  35  Randolph  St.. 
Denver.  14)0  Arapahoe  St.. 
London.  35  rarrlngton  St..  E.  C. 


Havana,  Cuba.  70  San  Ra.fa.el  Ape.rta.do  94». 
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No.  307/76. 


MAKES 
ITS 
OWN 
GAS 

ABSOLUTELY 
NON- 
EXPLOSIVE 


Sufficiently  powerful  for 
the  preparation  of  a  sub- 
stantial meal,  indepen- 
ently  of  the  kitchen 
range. 

"  METEOR " 
Circulating  Coffee  Percolators 


CHAFING  DISHES 

With  "Ivory"  Enamelled  Food  P&rv. 

Baking  Dishes.  Tea  Ware,   Hotel  Ware 
Bath  Room  Furnishings.  Etc.,  Etc. 


lVTanning- 
Bowman 

(Denatured)  Alcohol  Gas  Stove 

With  a  complete  outfit  consisting  of 

CHAFING  DISH  with  Patented  -  Ivory'-  Enameled  Food  Pana; 
SAUCE  PAN,  COFFEE  PERCOLATOR,       CUTLET  DISH 

TEA  KETTLE.       TOASTER,  TEA  POT. 

FLAGON,  PLATE  WARMER. 

As  illustrated  at  top  of  Page. 


The  possibilities  of  chafing-dish  cookery  have  been 
doubled  by  the  Manning-Bowman  Acohol  Gas  Stove. 
It  has  three  times  the  heating  power  of  the  regular 

chafing-dish    lamp,  yet 
regulates  to  a  simmering 
>v*  J  aaa.laA/l  i  *         .  a  flame  at  a  touch. 

fttTCaffAV 
ft  t      '  I 


No.  76.  Nickel  Plated  Single  Burner. 
No.  77.   Same  Style  Double  Burner. 

Alcohol  Burning  Devices. 


MANNING-BOWMAN  &>  CO..  Meriden  Conn. 

NEW  YORK  CHICAGO  SAN  FRANCISCO 

For  further  Information  •••  reexdlng  notices  in  this  Issue. 
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NO  Economy  !   NO  Satisfaction  ! ! — 

POOR,  judyment  in  buying  CHEAP  lines  !!! 

Give  your  customers  HIGH  GR.ADE  GOODS  at 
REASONABLE  prices  and  HOLD 
THEM. 


•RANCH  OFFICES 
U  W arret  «tlTt*t.  Mew  York 
Ittu  Arapahoe  Hum  IKaTer,  cel. 

411  l>f«f boril  StfWt,  I  bfcagO 

ux  Washington  Jtlrart  rloeton.  Mm 
il  Young  Htreet.  Toronto,  Canada 
MM  London.  England 


High 
Grade 
Standard 
Metal  ware 


Chafing  Dnh«i 

Tabl*  Kotilaa  and  Standi 

Coffee  Extr.dc  r  ■ 

Wtkl.r  V Ultra 

Fturaery  Chem 

Crumb  Tray*  and  Scrapara 

Taa  and  Bar  Vrna 

Bathroom 
Fixtures 

Wir«e  Coolers 

Waior  Coolers 

Backing  Dlartee 

Coal  Vase*  and  Hod* 

Candleailcka 

Ctiapldora 

Match  Safaa 

3  o'olock  Tea.,  alo. 


The  BUFFALO  MFG.  CO. 


BUFFALO.  N.  Y. 


1  « 


WHITE  WARE! 

Something  New  YOU  Should  Know  About! 

win  Soil  On  siRUt: 


BREAD  / 
g*  ' 

CAKE 


BREAD 


But  Don'l  Forget  our  Staple  Lines  of 

TINWARE.  JAPANNED  WARE.  GALVANIZED 
IRON  WARE  and  OIL.  COOKING  STOVES 


NIGHTHAUSER  &  LEVY, 


Java,   and   Provost  Streets. 
BROOKLYN.  N.  Y. 
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RETAIL   PRICES ^^jaftCe 


No.  0 

Wood  PlIMaW.  Boanl*. 
MrtaKParU  Jajiannad. 

$1  25 


No.  i 

All  Metal  Japar  r  .-I 
$1.50 

All  Metal  Galvariici 

$1.75 


No.  2 
$1.75 


$2.00 


\\  e  arc  KoiiiK  In  nuke  an  aggressive  campaiun  for  the 
sale  of  the  J>J&&k  in  all  localities  It  will  be  worth 
ymr  while  to  cooperate  wWi  us.  Write  to-day  for 
trade  price*. 

THE  LEE  CHAIR  CO..        Oneid.,  N.  Y. 


IF 

"Sesco"  "BlucsiWhite' 


The  well  »nd  favorably  known 
old  style,  gray 
mottled  enameled 
ware.  We  posi- 
tively give  the 
buyer  more  for 
his  money  in  this 


be  had  in  any 
other  MAKE, 
GRADE  or 
STYLEofEN AMELED 
WARE. 


Our  standard  grade,  marble- 
ixed 

is  the 


on  the  market 
without  excep- 
tion. It  is  a 
most  beautiful 
color,  very  dur- 
able and  an  easy 
rapid  seller  at 
•  POPULAR 
PRICE.  . 


ui  NOW  for  Now  190S  Catalogue 


Pull  LI  an  u<  Batk  War**,  Baal  Daalgna  Maaatactarad  b, 

Star  *  Enameling  and  Stamping  Co. 

Pittsburg.  Pa. 


—   IO  — 


THE  PERFECT  COOKER 


COOKS  BY  STEAM 


A  New  Gooking  Utensil  of  Genuine  Merit 

consists  or 

L&rge  Size  Water  Pe^rt 
Roll  Rim  Food  Pan 
Cover 

The  roll  rim  of  the  food  pan  fits  snugly  over  the  edge  of  the  Water  Pan.  Cooks  by  steam, 
which  is  led  into  the  food  apartment  tbro  series  of  perforations  in  the  roll  rim.  This  keeps  t>e  food 
moist,  hastens  the  cooking,  and  the  tight  fitting  cover  keeps  in  all  the  rich  food  flavor. 


Excellent  for  cooking  fruits,  cereals,  vegetables,  puddings,  etc.     Unequalled  for  scrambled  eggs 
Circular  containing  recipes  with  every  Cooker. 


SIZE  101x4]  INCHES. 
No.  250.   AH  Retinned 

No.  35.  Water  Pan  and  Cover  Retinned.  Food  Pan  Enameled 
No.  350.   All  Enameled 


We  solicit  sample  orders.  The  Perfect  Cooker  is  very  attractive  in  appearance  and  is  proving 
to  be  a  good  seller.  Each  pan  is  well  adapted  for  use  separately  and  they  will  do  service  three  times  a 
day  in  every  kitchen  they  go  into. 

SOLE  MANUFACTURERS 

THE  REPUBLIC  METALWARE  CO. 

BUFFALO  CHICAGO  NEW  YORK 

1  —  Digitized  by  Googl 


THE  LARGEST  TRADE  WINNER  ! ! ! 

THE  PORTABLE  BATH  SET 


ALWAYS  READY. 


CONVENIENT  EVERYWHERE 


A  MIRACLE  IN  MECHANICS 


"The  Famous"  NicKle  Plated  Bath  Room  Fixtures 
The  Neverust  Portable  Bath  Set 


HIGH  GRADE  BATH  ROOM  FIXTURES 
Solid  Brass,  Nickel  Plated 


8*1 

..   
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The  H.  (SL  H.  MFG.  CO. 

BRASS,  COPPER  AND  NICKEL  WARE 


Office.  Salesroom  and  Factory  : 

554-562  West  25th  St,       New  York,  N.  Y. 
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"BENGALI  A" 


Alcohol  Incandescent  Light  Bvirrver 

100    CANDLE  ROWER 


The  most  Wonderful 
Light ! 

Can  be  adapted  to  any 
ordinary  D  collar  lamp. 

Unaffected  by  wind. 

Suitable  for  outdoor  il- 
lumination. 

Can  be  operated  by 
anybody. 

Retail  Price 
$4.00  Complete 

Liberal 
Discovint 
to  Dealers 


Fullest  guarantee  giv- 
en for  3  years,  that  Burn- 
er will  act  perfect. 

No  wick  Burning  1 

Chimneys  manufac- 
tured in  Jena.  Germany. 
Will  not  break  from 
heett. 


No  Danger 
Non-Explosive 

One  live 
dealer  want- 
ed irv  every 

town  to 
handle  our 
specialties. 


Can  i>«  u»ed  on  any  ordinary  Kerosene  Lamp.  No  blacking  of  mantle.  Wind  Proof.  Absolutely  safe. 
Use  ordinary  mantle.  Superior  to  any  incandescent  gas  burner.  Consumption  one  quart  of  denatured  alcohol 
in  1 6  hours.  Cost  of  a  cent  per  hour.  No  soot.  No  smell.  Absolutely  no  danger.  No  burning  wick.  Very 
simple,  a  child  can  light  it.  Absolutely  odorless.  I  also  supply  brass  founts,  store  and  table  lamps  for  this 
burner.!  Also  Sole  Agent;  for  the  KEROSENE  INCANDESCENT  BURNER. 

G.  COHN  &  COMPANY 

337  BROADWAY 

NEW  YORK 
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Galvanized 
Watering  Pots 


SPECIALS  FOR  MAY 


Refrigerator  Pans 


DON'T  FAIL  TO  GET  OUR  PRICES. 

We  also  manufacture  full  lines  of  the  following  goods. 

Puritan  Re-coated  Tin  Ware  is  extra  heavy 
Sterling-Aluminum  Enameled  Ware  Common  Pieced  Ware 

Deep  Stamped  Tin  Ware  "U.  S."  Pieced  Ware 

Shallow  Stamped  Tin  Ware      Planished  Ware     Tinners'  Trimmings 

Metallic  Sieves  Britannia  Ware 

Japanned  Ware  Copper  and  Brass  Ware 

Extra  Heavy  Japanned  Ware  Nickel  Plated  Ware 

Tea  Trays  Dairy  Supplies 


Sheet  Iron  Ware 

Galvanized  Iron  Ware 
Spoons 

Etc..  Etc. 


The  Central  Stamping  Co.,  24  cuff  street,  new  york  city 


With  Vegetable  Chamber. 


ATTENTION!! 

Dealers,  have  you  placed  an  order  for 

*  DEVAUX "«► 

Sanitary  -  Metallic 

REFRIGERATORS 


Without  Vegetable  Chamber. 


Made  entirely  of  Galvanized  Steel.  Cylindrical 
in  shape — with  or  without  separate  compartment  for 
fruit  and  vegetables.  Has  REVOLVING,  AD- 
JUSTABLE SHELVES. 


Easily  cleaned,  as  all  parts  are  removable,  and 
there  are  no  corners  to  accumulate  dirt  and  breed  dis- 


ease. 


Finished  in  White  Enamel  inside  and  Imitation 
Oak  outside. 


WRITE  AT    ONCE    FOR    CATALOG    AND  PRICES 

HOME  METALLIC  REFRIGERATOR  CO. 


ALBERT  LEA,  MINN. 


Extern  Office  end  Warehouse 
93  Reade  Street  NEW  YORK 
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ICE  CREAM 

FREEZERS 

THAT  SELL 


THEY  EXCEL  IN 
Easy  Running 
Quick  Freezing 
Economy 
Convenience 
Practical  Result* 


THEY  ARE 

Well  Advertised 
la  Demand 
Easily  Sold 
Satisfactory  la  Use 
Of  Know n  Reputation 


THEY 
ARE  SOLD 
BY  LEADING 
JOBBERS 
EVERYWHERE 

Our  line  of  Freezers  comprises  the  largest  variety  made  in  any  one  fac- 
tory. They  embody  all  that  is  best  and  of  intrinsic  merit  in  a  Freezer. 
Send  for  1907  Freerer  Book;  illustrating  these  and  the  new  "AMERICAN 
TWIN  FREEZER." 

NORTH  BROS.  MFG.  CO.,  Philadelphia,  Pa.,  U.  S.  A. 


BALDWIN  REFRIGERATORS 

DRY  AIR. 


E  WERE  THE  FIRST  TO  TALK  ABOUT 
Dry  Air  in  Refrigerators  about  35  years 
ago. 

And  "they"  laughed  at  us — said  it  was 
an  impossibility.  A  refrigerator  with  wet 
ice  in  it  just  had  to  be  damp. 

Now  they  call  theirs  "dry  air"  so  we 
must  have  been  right. 

But  now,  same  as  35  years  ago,  the  Bald- 
win is  the  only  perfect  dry  refrigerator  on 
the  market. 

Baldwin  air  circulation  —  different  from  the  others  — 

does  it. 

Our  catalogue  shows  ISO  styles  of  the 


—  a  line  of  them  will  please  you. 


Dry  Air"  kind 


Lined  with  Opalite  Glass,  Vitrified  Steel  or 
Porcelain,  White  Tile,  Vermont  Spruce  and 
Metal,  Oak,  Ash  and  Softwood  Cases. 


BALDWIN  REFRIGERATOR  GO. 

BURLINGTON.  VERMONT. 

It.  E.  STUITEVAKT,  C  D.  SMITI,  W.  P.  HORN  CO. 

H  Wirrti  St.,  707  West  23«  St..  IM  Frest  St, 

New  Verk  Qtj.  Us  Aigtlei.  Calif.  Sin  Fusclsre,  Calif. 


The  Basket  Importing  Co.,  Inc. 

Juccmori  to 

THF.O.  OLLESHEIMER  (Q.  BROS. 

IMPORTERS  AND  MANUFACTURERS 

139  Duane  St.  <&  62.66  Thomas  St..  NEW  YORK 

T.l.phoM,  -jtno  Worth 
Our  X etu  Linus  for  I90S  arm  now  on  display  In  our  showrooms 

SPECIALTIES      Willow  War*.    BuKrH,   Steins.  House 
Furnishing  Goods.  Kitchen  Ware,  Bar  Supplies 
5  and  IO  Cent  Goods 
JM  onion  from  Stock  at  Shortest  Motice.    Special  Department  for 
Import  Orders. 

Lvgwl  ruiMy  of 
F.Dcy  liukcU  (or 
botiiUy  trad.. 
Pdom  will  Miit  tba 
mart  eraful  buy- 
er. Your  iaeprc- 
t  ion  inrited- 


Du  ><«i  want  tlir  Kefrigcrat'ir  trade  nf  y.iur  town  ?    I(  you       I lirn  puM  mum  *HI  tlir 


White  Frost  Refrigerator 


because  it  in  the  one.  and  away  ore.  Refrigerator  that  u  strictly  aanitarv 
in  ever*  r«*i»e<-t.   Look  at  It.  And  note. 

It  hi  beautiful  piece  of  furniture,  spotless  outair*e  anil  inside  aa  the 
pure,  driven  snow,  or  fin  i*  hod  In  a  rtch  iroldeu  uak. 

Iliil  metallic  refrinreraltrr,  rylindriral  in  form,  made  of  sralvanixed 
■heet  steel,  and  provided  with  fa  inch  air  apace  between  waJU:  thor- 
oughly insulated  with  Maltha  ami  AnbtwUsa.  the  combination  of  which  U 
recomited  an  the  beat  material  for  innulation  that  has  been  discovered 
certainly  lha  moat  sipennive.    Solid  bra**  trUiuninsra. 

It  cannot  ahrink.  awell.  wan*  "r  dec* v.  There  a»  not  one  bit  of  wood 
a*  ttrff*  **  a  toothpick  connected  with  It  In  any  manner. 

It  i*  cnatnl  with  enamel  inaklsand  mil  <eitceptinir  the  tea  chamber.  1 
and  t  hi*  enamel  ia  thoroughly  baked  on. 

It  ta  the  Itandieat  Refrigerator  made  Ha*  revulvinjr  aheivas;  no 
res-china*  ovrr  a  pitrher  "f  milk  or  jabbing;  a  "lee-ve  into  a  dish  of  butter. 
Juat  turn  the  ahelf  and  every  th  inir  ia  in  front  of  you.  The  shelves  are 
tnwlf  wlj-.i"(j4li..*  ra-i  i»-  tuiml  lowered  t»r  removed,  and  replaced  in  *, 
minute.  Shclvea  are  made  of  wire  and  beautifully  tinned.  Lie-tit  and 
tftruiift.  with  no  eurfar*>  to  ratrh  the  dripping;*  from  an  acridviiLally  upM-t 
dirh.  but  are  always  clean. 

It  ia  fruaramcod  to  maintain  aa  low  a  temperature  and  aa  dry  an 
fttmnejihrre  >n  the  pmv taiim  rhaml-.»raa  anv  refrigerator  made,  and  ow-irur 
to  aeientihe  circulation,  aa  well  aa  thormiTh  innulation.  it  u  a  great  aaver 
<>t  ice.  therefore  the  moat  economical  Ref rtgvralm 

In  handsome  enmiah  in  appearance  to  adnm  any  room  in  the  houae. 
And  It  fc»  everlasting  in  service. 

Srll"  on  sight,  anil  every  one  mk.I  bring*  another  c  us  turner.  It  i>  the 
one  Refrigerator  that  appeal*  at  once  to  the  desire*  of  the  buyer-  It  la 
re  iMiruthl*  In  price,  and  ia.  therefore,  the  Refrigeraturall  the  people  want. 

Semi  today  for  our  lileralure  and  prices-  you  can  mil  ret  close  to  a 
irond  thlnir  any  too  noon. 


1 


Iieor  Bob. 
While  r 


I  want  you  to  bay  me  1 
nwt  Refrigerator." 
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Every  Buyer  of 

CARPET  SWEEPERS 

Ought  to  Know 

That  the  National  Sweeper  Company  makes  a  line 
of  sweepers  listing  in  price  from  $18.00  to  $54.00. 

That  every  sweeper  in  the  line  is  superior,  point 
by  point,  to  any  other  made. 

That  Nationals  are  made  in  the  most  complete 
sweeper  factory  in  the  world 

That  Display  stands  and  other  sales  helps  are 
furnished. 

That  shipments  can  be  made  promptly — in  a  hurry 
if  need  be. 

That  every  one  of  the  sweepers  in  a  shipment  is 
packed  securely  in  dust  proof,  heavy  carton. 

That  the  finish  is  right— that  every  detail  of  the 
sweeper  is  right — and  that  the  price  is  right. 


OF  THE  TRIPLE  MEDAL  LINE. 


There's 


new  in  carpet  sweepers  that  IS 
new — ask  us. 


Get  in  early.     Write  to-day. 


NATIONAL  SWEEPER  CO. 

98  WARREN  STREET,  NEWARK,  N.  J. 


The  Marion 
Self-Heating  Denatured 
Alcohol  Flat  Iron 

FULL  N1CKLE  FINISH 


TWO  SIZIS  4  lb.  AND  6  lb. 

Each  iron  generates  its  own  heat.  The  ideal 
flat  iron  for  hot  weather,  as  the  ironing  may  be  done 
out  of  doors  under  the  shade  of  the  trees- 

The  Marion  Flat  Iron  is  the  only  one  which 
fulfills  every  requirement  of  the  American  house- 


It  absolutely  protects  the  hand  from  heat. 
It  costs  about  one  cent  per  hour  to  operate. 
It  is  perfectly  safe,  clean  and  odorless. 
It  may  be  used  at  any  time  and  at  any  place. 
We  guarantee  that  it  is  exactly  as  represented 


this 


A  Splendid  Article,  For  Window  or 
Counter  Display  or  For 
Demonstration. 

Write  or  ask  for  Prices  and  Descriptive  Literature. 

GE04L  MARION  MFG.  CO. 

129-131  Front  Street.   NEW  YORK 
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WATCI  OUT  FOB  OUR  NEW  TRADEMARK 


mm  m  m 


■  4h  ■ 


JUST  A  HINT 

These  illustrations  are  only  a  few 
of  the  many  good  values  in  the 

Wise    Buyers'  Line 

W#>  manufacture  ■  large  variety  «l 

Eureka  Garment  Hangers 

Exclusive  Designs  in  Bath-Room  Accessories, 
Moulding  Hooks,  Metal  Rules  and  Squares, 
Cleavers  and  Mincing  Knives 

It  will  pay    lo  gel  our  Cat&logu*  before 
purchasing  eluwhirt 


FORSYTH  MANUFACTURING  CO. 

BUFFALO,  N.  Y. 


The  World's  Carpet  Sweeper 

How  ridiculous  the  foregoing  headline  would  be  if  it  were  not  true.  Being 
in  the  broadest  sense  it  can  be  construed,  it  is  only  right  that  the  trade 
should  know  the  facts  about  a  product  they  sell,  and  for  which 
such  strong  claims  are  made.  The  title  "The  World's  Carpet 
Sweeper"  is  justified  by  the  fact  that  in  every  country  of  the 
globe  where  carpets  and  rugs  are  used  the  Bissell  Sweeper  is  sold, 
and  is  the  acknowledged  leader.  The  Bissell  Sweeper  is  known 
practically  as  well  in  Australia  and  New  Zealand  as  it  is  in  the 
United  States,  as  it  commands  a  good  sale  in  this  far  away  ter- 
ritory, and  is  advertised  in  the  leading  publications  of  these 
countries.  The  same  methods  of  trade  promotion  that  we  are 
using  here  are  with  slight  modification  put  into  effect  in  foreign 
countries,  with  highly  satisfactory  results. 

Our  special  Easter  offer  now  in  force  has  been  greatly  ap- 
preciated by  the  trade,  and  thousands  of  dealers  will  avail  them- 
selves of  its  benefits  before  the  offer  expires  May  1st.    Write  for  copy  of  it. 


BRANCHES : 

NEW  YOIK 

LONDON 

PARIS 

NIAGARA  FALLS,  ONT. 


BISSELL  CARPET  SWEEPER  CO. 

GRAND  RAPIDS,  MICH. 

(Largest  and  only  Exclusive  Carpet  Sweeper  Makers  in  tbe  World.) 
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ATTENTION 


THE  PERFECTION  FAUCET  CUSHION 


This  shows 
tub  cushion 
attached 
TO  Faucet 


A  Tea  Oent 

Seller 


MACS  IN  TWO  SIZCS 

small  Cwtrtoa  tar  KCMOtfe  r»w»t 
l*rw*  CtMhloc  for  Ttir«ad«4  Fteomt 


NO  CHIPPED  OR  BROKEN  DISHES 


A  boon  to  the  housewife— consisting  of  s  rubber  cushion, 
which  slips  over  toe  end  of  the  faucet,  preventing  any- 
thing in  bend  from  striking  the  met  si.  Anyone  ceo 
readily  comprehend  its  utility  in  the 

KITCHEN',  LAUNDRY.  LAVATORY,  BATB  AND  BAR 


Let  us  show  you  a  "Profit  maker." 
The  PERFECTION  FAUCET  CUSHION 
is  the  best  counter  seller  on  the  market 
to-day;  packed  on  attractive  counter 
display  cards.  Sample  and  circular 
will  be  sent  to  any  buyer  on  request. 


OHLERKING  &  SMITH 

Ex.  Sales  Agents  U.  S.  and  Canada. 

40  Dearborn  St,  Chicago,  Illinois. 


i  T 

L" 


AUrMQ  I  FOR  GAS,  OIL,  ALCOHOL 
V/VLllO  I  AND  GASOLINE  STOVES 


MADE  BY 


THE  S.  M.  HOWES  COMPANY 


Showroom,  40-46  Union  St,  BOSTON       Factory,  513-526  Medford  SL,  CHARLESTOWN 


Get  our  Prices — We  will  send  samples  on  approval 
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DO  YOU  HANDLE 

  BRASS 


FIRE   PLACE  FIXTURES! 

YES? 

Then  you  have  never  had  •  baiter  opportu- 
nity to  purchase  Andirons,  Fire  Seta,  and 
Fenders,  than  now. 

If  you  have  our  catalogue,  make  up  a  liit  of 
your  requirement*  for  Spring  or  Fall,  and  we 
will  enter  your  order  now  and  give  you  the 
advantage  of  the  present  metal  market. 

We  will  deliver  when  you  aay  to. 
ANDIRONS.  FENDERS.  Fl RESETS,  CANDLESTICKS, 
DOOR  KNOCKERS  and  HARDWARE  SPECIALTIES. 

The  Rostand  Mfg.  Co.,  "cSS?" 


Eagle  Mop  Wringers 

Save  been  TESTED  and  PROVEN 


More  Sold  Than  All  Others 
I  Combined. 

EAGLE  C00P- 
ERAGE  WORKS 

Sole  Manufacturer! 

CIRCLEV1LLE,  -  -  OHIO 


rrum  "MIST-LIKE  SPRAY"  na «mm 

Fountain  Sprinkler 

THE  BEST  SELLER  ON  THE  MARKET. 


This  Beautiful  Mist  Effect  Is  Not  Produced  by 
any  Other  Sprinkler  Made. 

Retail  Price  SI-OO.  Send  for  Sample  Post  Paid 
at  Wholesale  Price  &nd  let  us  Show  You  What  it  is 

Like. 


The  FOUNTAIN  Is 
the  Sprinkler  that 
make,  the  observer 
ask  hi.  ndatibor 
where  he  can  net 
one  like  It. 

The  STANDARD 
STAMPING  CO. 

Marysvillc,  Ohio 

Have  yaw  on*  of  the 
M.ndftMne  Duptav 

EASELS?  They 
help  .ell  the  foun- 
tain 


ui  Hew  Is  Get 
Out  FBEE 


TWO  MONEY-MAKERS 

Your  Profits  Governed  Only  By  Your  Push 

2s  SCIENTIFIC  TOaASTER 

Practical, 
Economical, 
Durable, 
Profitable. 


Sell,  for  25  Cents. 


Used  on  Gas, 
Oil,  Vapor 
or  Coal 
Stoves. 

Pay.  a  Good  Profit 


CHI-NEE  CLOTHES  SPRINKLER 


Sells  whenever 
shown.     Holds  a 
pint ;  fill*  through 
handle;  distributes 

evenly.  Saves 
time  and  trouble. 


Retails  for  15  Cents. 


Write  for  Discounts. 


The  Syracuse  Stamping  Go. 

DEPT.  D 

114  South  Baker  Street,  Syracuse,  N.  Y.,  U.  S.  A. 
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New  York,  May,  1908 


No.  5 


POINTERS  ON  BOOSTING  SALES 

Team-Work  of  the  British  S«le»-Force.  How  English  Merchants  Organize  the 
Selling  End,  and  How  American  Department  Managers  Can  Secure  Better  Results 


•aCE^ 


>HE  MOMENT  one  steps  into 
a  large  London  shop  thing! 
begin  to  happen,"  writes 
Tom  Bigby,  in  the  Saturday 
Evening  Post.  "You  are 
met  at  the  door  by  a  substan- 
tial, self-contained  person- 
age in  a  black  frock  coat. 
He  bends  his  head  gravely 
as  he  asks  what  is  wanted, 
and  when  told,  receives 
your  reply  as  though  it  were 
something  having  aj)  ex- 
ceedingly decisive  bearing  on  a  matter  of  interna- 
tional diplomacy — to  say  nothing,  sir.  of  the  kind 
personal  favor  to  himself.  Then  he  snaps  his  fin- 
gers and  turns  you  over  to  an  assistant,  and  present- 
ly you  begin  to  learn  that  a  London  shop-assistant 
is  radically  different  from  an  American  department- 
store  clerk. 

"The  keynote  of  our  clerks  is  very  often  inatten- 
tiott. 


Edito«'s  Note  :    Cuts  illustrating  this  article,  by  courtesy 
ol  tht  Saturday  Evening  fast.  Philadelphia. 


In  the  Clutches  of  the  Shop- Assistant 

"Now,  the  keynote  of  the  London  shop-assistant 
is  attention.  The  quality  of  this  attention,  unlike 
mercy,  is  often  strained.  It  is  no  trouhle  for  him 
(  or  her  I  to  show  goods.  On  the  contrary,  ynu  may 
find  ii  a  good  deal  of  trouble  to  get  out  of  the  shop 
without  purchasing. 

"What,  sir!  You  see  nothing  that  pleases? 
Dear  me,  sir? 

"Mr.  Hawkins  is  crestfallen.  He  hands  you  over 
to  Mr.  Lloyd  as  though  you  were  royalty.  If  Mr. 
Lloyd,  who  is  Welsh,  can't  sell  you  something,  he 
passes  you  along  to  Mr.  McAndrews,  who  is 
Scotch.  If  Mr.  McAndrews  is  unsuccessful  (there 
is  but  a  slight  chance  in  ten  thousand  that  he  will 
be  )  it  is  not  possible  to  get  out  of  the  shop  except 
by  being  given  back  into  the  custody  of  the  person 
age  who  met  you  at  the  door.  If  you  get  away 
from  him  without  buying  it  will  only  be  after  the 
utmost  resources  of  the  draper's  art  have  been  ex- 
hausted and  the  shop's  entire  stock  shown  up  in  the 
pleasantcst  way  in  the  world.  It  will  be  most  cu- 
rious. It  will  be,  to  put  it  briefly,  sir,  most  extraor- 
dinary ! 
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THE  HOUSE  FURNISHING  REVIEW 


Perhaps  You  Make  a  Purchase 

Perhaps  you  make  a  purchase,  however. 

"Well,  Mr.  Hawkins  comes  from  behind  his  coun- 
ter while  you  wait  for  your  change.  Ostensibly  he 
is  going  to  chat  about  the  weather.  Really,  sir,  you 
musn't  leave  England,  now,  with  the  impression  that 
this  has  been  a  representative  summer!  Unto  him 
comes  Mr.  Lloyd,  with  a  fine,  soft  steamer  rug  for 
admiration.  If  that  isn't 
tempting,  then  McAn- 
drews  joins  the  weather 
conference  with  some 
linen  mesh  underwear. 
You  arc  deftly  led  to  ap- 
prove linen  mesh  in  prin- 
ciple, and  regret  that 
regular  sizes  never  fit  I 
you.  That  doesn't  dash 
Mr.  McAndrews  in  the 
least.  He  will  send  your 
measurements  to  to  Bel- 
fast and  have  the  gar- 
ments woven  for  you 
personally.  Oh,  there 
isn't  time,  you  say — in  a  week  the  steamer 
Bless  me !  says  McAndrews,  you  can  have  them  in 
three  days,  sir. 

"As  you  count  your  change  the  personage  on  the 
front  door  approaches  with  a  casual  meteorological 
observation;  likewise,  a  steamer  trunk  for  inspec- 
tion. You  admit  the  quality  is  good,  but  criticise 
the  design.  Ah,  a  very  acute  criticism,  admits  the 
frock-coated  personage.  We  shall  make  one  to  your 
own  design,  sir.  How?  In  our  trunk-shop,  sir! 
Where?  Upstairs.  When?  If  in  a  hurry,  sir,  the 
day  after  to-morrow. 

"They  arc  by  no  means  done  with  you,  either, 
when  you  finally  get  into  the  street.  For  the  bun- 
dles delivered  at  your  hotel  will  be  accompanied 
with  a  personal  missive  from  Mr.  Hawkins,  who  re- 
mains yours  faithfully,  and  sends  cuttings  of  choice 
fabrics  from  which  the  Bespoke  Department  is  pre- 
pared to  make  you  an  overcoat.  Mr.  Hawkins  needs 
hardly  say  that,  should  you  favor  him  with  an  order, 
he  can  assure  you  of  satisfaction  as  regards  fit  and 
style. 

T cam-Work  of  the  British  Sales- Force 

"Of  course,  some  Americans  find  the  London 
shop-assistant  a  bit  over-attentive,  but  the  American 
business  man  who  has  wrestled  with  this  problem 
of  building  up  a  retail  sales-force  is  usually  struck 
dumb  by  the  magnificent  team-work  of  Messrs, 


Hawkins  &  Company.  They  load  him  up  with  mer- 
chandise, ami  he  is  so  intent  upon  studying  them 
he  never  stops  to  ask  himself  how  he's  going  to  get 
through  customs. 

"London's  great  shops  have  hardly  been  brought 
up  to  the  level  of  our  department  stores  in  organiza- 
tion, equipment,  capitalization,  buying  methods  or 
advertising,  but  in  the  detail  of  good  personal  sales- 
manship they  are  strik- 
ingly efficient. 

"A  capable  London 
assistant  will  serve  three 
to  four  hundred  custom- 
ers a  day,  reaching  the 
latter  aggregate  on  the 
long  Saturdays,  when 
some  shops  are  open  till 
eleven  o'clock  at  night. 
He  will  serve  several 
customers  at  once,  too, 
giving  them  personal  at- 
tention. In  a  press  of 
business  three  or  four 
assistants  will  play  back 
and  forth  into  one  another's  hands,  keeping  every- 
body sweet  and  happy. 


)  Dear  Me.  Sir! 


"Part  of  this  efficiency  is  due  to  English  cour- 
tesy; part  of  it  is  due  to  caste — the  definite  class 
distinction  that  makes  the  person  who  sells  socially 
lower  than  the  person  who  buys. 

"But  behind  these  there  is  a  system  of  training, 
comprising  a  five-year  apprenticeship  in  provincial 
shops  and  on  the  Continent :  and  behind  that  a  sys- 
tem of  fines  and  rules,  and  behind  that  still,  an  in- 
stitution known  as  the  "living-in-system,"  which  is 
an  excellent  thing  for  the  service,  but  a  doubtful 
thing  for  the  clerk. 

"What  makes  the  London  assistant  so  very  at- 
tentive when  you  deal  with  him,  however,  is  a  hard- 
and-fast  schedule  of  fines  imposed  for  inattention,  of 
which  a  penalty  known  as  the  'swop'  is  most  inter- 
esting. The  'swop'  may  amount  to  only  one  shil- 
ling, but  it  is  imposed  whenever  a  clerk  permits  a 
customer  to  leave  the  shop  without  purchasing. 
Three  'swops'  arc  usually  equivalent  to  discharge. 

"When  an  assistant  has  exhausted  all  resources 
to  make  a  sale  ami  failed,  he  prootects  himself 
against  the  'swop'  in  two  ways.  One  is  to  hand  the 
obdurate  customer  over  to  another  assistant,  who  in 
turn  becomes  responsible.  The  other  is  to  call  the 
usher  at  the  front  door,  who  takes  the  responsibility 
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upon  himself,  and  thus  has  a  chance  to  rectify  mis- 
takes, to  explain  deficient  stock  or  other  shortcom- 
ings of  the  establishment. 

"The  'swop'  is  only  one  of  many  penalties  im- 
posed in  English  shops.  There  are  others  cover- 
ing errors  in  charge.-,  or  addition,  careless  handling 
of  stock,  failure  to  make  sales  records,  etc.  They 
range  from  a  penny  to  several  shillings. 

"As  administered  in  some  English  shops,  this 
fine  system  is  not  a  lovely  thing,  but  it  might  be 
modified  to  accomplish  its  end  more  mercifully." 


The  American  Retail  Clerk 

So  much  for  a  glimpse  at  the  British  shop-assist- 
ant— what  about  his  American  cousin? 

.Most  department  stores  in  the  United  States  em- 
ploy girls  and  young  women  on  their  sales  staff  at 
weekly  wages  not  calculated  to  foster  a  high  stand- 
ard of  morality  or  to  secure  the  best  grade  of  help 
so  far  as  intelligence  and  ability  are  concerned. 
While  there  arc  notable  exceptions  to  this  statement, 
there  are  other  establishments  which  merit  the  pen 
of  an  Upton  Sinclair,  for  the  situation  in  which 
many  of  the  sales-women  find  themselves  in  such 
stores  is  a  disgrace  to  the  establishment  in  which 
they  work,  an  insult  to  the  public  they  serve,  and 
constitutes  a  smouldering  volcano  which  some  day 
will  be  revealed  to  public  view  in  all  its  hidcous- 
ness,  and  the  consequent  eruption  of  an  outraged 
Public  Opinion  will  destroy  the  mercantile  estab- 
lishments concerned  by  its  condemnatory  wrath. 

There  is  not  a  well-in  formed  man  in  the  trade 
who  is  not  aware,  from  his  own  knowledge,  of  the 
truth  of  what  we  say.  and  we  know  not  a  few  men 
who,  so  far  as  they  are  able,  see  to  it  that  everything 
is  as  it  should  be  in  the  departments  of  which  they 
are  managers.  If  every  buyer  of  house  furnishing 
goods  will  follow  this  example,  one  of  the  great  ob- 
stacles to  the  efficiency  of  the  American  sales-girl 
will  be  removed. 


Cheap  Help  a  Dead  Lois 

The  point  of  what  we  have  just  said  is  this: 
contrary  to  the  opinion  held  by  such  large  corpora- 
tions as  are  represented  by  American  department 
stores  (namely,  that  low-salaried  clerks  represent  a 
distinct  saving  in  operating  ex|K-nsesi  cheap  help 
is  an  extravagance  and  a  dead  loss — loss  in  pres- 
tige before  the  public,  loss  in  efficiency  on  the  sales 
end,  whence  profits  and  dividends  are  derived,  and 
loss  occasioned  by  driving  trade  to  competitive  es- 
tablishments which  maintain  a  better  grade  of  help. 

As  everybody  knows,  the  sales  force  is  the  inter- 
mediary between  the  "firm"  and  the"  "trade."  The 
•  trade"  judges  the  "firm"  by  the  respectability  and 
efficiency  of  the  sales  clerks  it  employs. 

The  result  of  paying  clerks  "starvation"  wages 
is  that  the  clerk  is  forced  to  support  himself  or  hcr- 
scli  on  a  mere  pittance,  ami  as  everyliody  employed 
in  a  department  store  must  keep  up  appearances  in 
"some  way,  the  consequence  is  "divided  interests." 
The  clerk  docs  no  more  for  the  "firm"  than  he  or 
she  finds  necessary  to  hold  the  job,  no  incentive  is 
given  to  acquire  proficiency  in  salesmanship,  or  a 
working  knowledge  of  stock,  so  as  to  be  able  to 
talk  intelligently  to  customers  about  goods  offered 
for  sale,  or  asked  for  by  the  trade,  and  as  for  the 
team-work  of  the  British  shop-assistant,  this  is  quite 
beyond  possibility. 


It  Will  B«.  to  Put  it 


We  maintain,  therefore,  that  the  "cheap-help" 
theory  is  wrong  in  principle,  costly  because  it  re- 
duces dividends,  and  from  an  ethical  and  economic 
standpoint  is  absolutely  indefensible. 

Of  course,  the  policy  of  the  "firm"  as  to  salary  is 
not  up  to  the  department  manager.  He  must  take 
the  help  that  is  given  him.  and  do  the  best  he  can 
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with  it :  nevertheless,  if  buyers  in  the  trade  will 
unite  in  demanding  a  l>etter  grade  of  help  on  the 
ground  that  they  can  thereby  largely  increase  the 
volume  of  their  sales,  a  long  step  forward  in  the 
right  direction  will  be  taken. 

The  Responsibility  of  Department  Managers 

But.  while  the  department  manager  must  take 
the  help  provident  him,  his  responsibility  is  to  do  the 
best  he  can  with  it  in  order  to  insure  his  personal 
success  in  his  chosen  vocation. 

This  he  can  do  by  instructing  his  salesmen  and 


salesgirls  in  regard  to  the  merits  of  the  goods  they 
sell,  perhaps  by  permitting  manufacturers'  repre- 
sentatives, under  proper  restrictions,  to  explain  to 
ftOCk  clerks  the  "talking  points"  of  the  goods  sold 
to  the  firm ;  insisting  upon  courtesy  and  prompt  at- 
tention being  given  customers  and  in  devious  other 
ways  well  known  to  the  trade. 

The  training  of  clerks  in  salesmanship  is  directly 
in  charge  of  the  department  manager,  or  buyer,  and 
those  who  make  the  most  of  titer  opportunities  in 
this  regard  add  materially  to  their  success  and  repu- 


THE  ESSENTIALS  OF  GOOD  SALESMANSHIP 


o(  an 


".()()l)  FRIEND  of  ours  re- 
cently went  into  a  New  York 
department  store  and  asked 
for  a  machine  to  pare  applet. 

The  girl  sold  him  a  ma- 
chine, but  he  finally  took  it 
back  to  the  manufacturers 
on  the  ground  that  it  would 
not  work." 

The  manufacturer  discovered  that  there  was 
a  good  reason  why  the  machine  would  not  work, 
since  it  was  a  potato  parer  and  was  not  made  to 
pare  apples.  Although  the  machine  was  stamped 
"potato  parer,"  the  girl  did  not  know  the  difference 
between  the  two  machines,  and  did  not  even  take 
the  trouble  to  look  at  the  lettering  on  the  apparatus, 
before  selling  it  to  the  customer. 

A  great  deal  of  dissitisfaction  arises  from  just 
such  causes  and  the  buyer  who  is  anxious  to  estab- 
lish public  confidence  in  his  department  and  build 
up  his  trade  will  agree  with  us  that  knowledge  of 
stock  is  absolutely  essential  to  successful  salesman- 
ship on  the  part  of  his  clerks. 

A  Knife  "That  Will  Cut  Meat" 

A  well-known  manufacturer  of  table  cutlery,  find- 
ing a  demand  for  a  table  knife  "that  will  cut  meat" 
recently  manufactured  for  the  trade  a  table  knife 
of  French  pattern  made  of  fine  carver  steel  instead 
of  ordinary  table-knife  steel  and  ground  sharp  ready 
for  use.    The  handle  is  made  of  genuine  ebony  in 


one  solid  piece  and  has  a  patented  hot- water-proof 
fastening  which  is  warranted.  The  ferrule  is  made 
of  heavy  German  silver  in  a  fancy  pattern  and  heav- 
ily plated. 

In  order  to  ascertain  whether  this  knife  was 
being  properly  introduced  to  the  trade,  the  New 
York  representative  of  these  manufacturers  went 
to  one  or  two  dc|>artmcnt  stores  where  he  was  not 
known  and  soon  found  that  the  sales-girls  knew  ab- 
solutely nothing  about  this  new  table  knife. 

"Have  you  a  table  knife  that  will  cut  meat?"  he 
asked. 

The  girl  showed  him  a  number  of  ordinary  table 
knives  and  finally  he  pointed  to  the  knives  we  have  - 
mentioned  and  asked  her  to  show  them  to  him. 

"Is  this  knife  made  of  good  steel."  he  asked. 

"Yes.  sir."  said  the  girl. 

'  What  is  the  handle  made  of?"  he  enquired. 

"Hard  rubber,  sir,"  she  replied. 

"Will  the  handles  come  off?" 

"Why ;  yes,  sir,"  she  said,  "I  suppose  they  will, 
if  put  in  hot  water."  Then  she  noticed  the  fasten- 
ing, and  said.  "'Of  course,  these  handles  arc  riveted 
on  and  they  will  not  come  off  so  easily  as  those 
cheaper  knives." 

"What  kind  of  a  ferrule  is  that?"  said  he. 

"Oh,  that  is  nickel  plated."  replied  the  girl. 

As  will  be  seen  the  sales-girl  had  every  point  of 
the  knife  entirely  wrong,  and  yet  the  manufacturers 
had  taken  the  pains  to  place  in  every  box  a  letter 
written  on  the  firm's  stationery  pointing  out  the  su- 
perior qualities  of  this  knif»  and  the  fact  that  it 
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was  made  especially  to  cut  meat,  all  of  which  facts 
render  her  ignorance  inexcusable. 


Where  the 

This  same  gentlemen  sold  to  one  buyer  a  lot  of 
these  knives  and,  calling  upon  him  later  to  find  out 
how  the  knives  were  going,  he  was  introduced  to 
the  manager  of  the  store  restaurant. 

He  gave  to  the  chef  a  dozen  of  his  knives,  and 
said,  "Throw  these  knives  in  with  the  rest  of  your 
cutlery  and  see  how  they  work." 

Going  back  about  ten  days  later,  the  chef  said  to 
him,  "Those  knives  are  the  best  I  have  ever  seen. 
Suppose  you  send  us  some  more  of  them."  The 
buyer  said  to  him.  "Well,  if  those  knives  are  as 
good  as  all  that,  [  think  you  had  better  send  us  over 
some  to  put  in  stock." 

"You  have  them  in  stock  already."  said  the  cut- 
lery man.  "I  sold  you  a  lot  of  them  nearly  a  month 
ago,  ami  unless  they  are  all  sold  out  you  hive  some 
of  !!!:•> e  ':.v.Ti  oa  !t I." 

W  e  are  forced  to  admit  that  if  the  buyer  himself 
does  not  know  the  merits  of  the  goods  he  buys,  it  can 
hardly  be  expected  that  his  sales-girls  will  be  any 
better  informed. 

An  Example  of  flood  Salesmanship 

The  manufacturer  wham  we  have  mentioned  ar- 
ranged with  a  certain  department  s,,,"'c  to  send  the 
saleswoman  in  cliarge  of  their  cutlery  department 
to  the  factory,  at  the  manufacturer's  expense,  and 
there  she  was  shown  every  process  in  the  making  of 
tabic  cutlery. 

When  she  returned  to  her  duties  she  proved  to 
be  the  l>est  saleswoman  they  had  ever  had  in  charge 
■  of  this  department.  She  understood  how  cutlery 
was  put  together;  the  difference  between  a  stag 
handle,  and  an  imitation  stag ;  she  knew  the  qualities 
of  steel  that  were  used  in  different  grades  of  cut- 
lery and  could  answer  with  intelligence  questions 
asked  her  by  customers. 

If  a  customer  asked  for  cutlery  for  s|tecial  pur- 
poses, she  knew  just  what  style  of  cutlery  was  want- 
ed, and  she  not  only  held  her  trade,  but  multiplied 
it  many  times  over. 

While  such  a  course  of  instruction  is  not  feasible 
in  all  cases,  it  illustrates  the  point  that  knowledge  of 
stock  is  essential  to  good  salcsmcnship.  and  that  it  is 
a  valuable  asset  to  any  rlrm  that  fosters  it. 

A  Simple  Way  to  Cultivate  Intelligence 

Talking  with  a  Hartford  buyer  not  long  since, 
we  were  informed  that  he  makes  it  a  practice,  when 
looking  over  a  line  of  new  goods,  to  send  for  the 


stock  girl  in  charge  of  the  line  and  ask  her  opinion 
of  the  samples. 

This  affords  the  manufacturer's  representative 
an  opportunity  to  educate  the  sales-girl  up  to  a 
working  knowledge  of  the  talking  points  of  new  goods 
and  to  give  her  interesting  facts  concerning  how 
they  arc  made,  all  of  which  information  enables  her 
to  answer  intelligently  questions  asked  her  by  cus- 
tomers. This  plan  also  gives  her  an  interest  in 
pushing  the  sale  of  the  new  stock,  particularly  if  the 
buyer  takes  on  the  goods  u|K>n  the  strength  of  her 
recommendation.  This  policy  puts  it  up  to  her  to 
dispose  of  the  goods,  and  the  buyer  informs  us  that 
he  has  secured  excellent  results  from  carrying  out 
this  idea. 


If  a  customer  gains  the  impression  that  a  sales- 
person knows  his  or  her  business,  and  that  he  can 
depend  upon  the  salesman,  he  comes  to  have  confi- 
dence in  what  is  told  him  and  will  buy  from  nol>ody 
clsc 

We  know  of  one  woman  who  buys  all  her  cloaks, 
suits  and  similar  clothing  from  one  N'ew  York  firm, 
and  she  will  deal  with  only  one  sales-woman  in  their 
employ.  If  this  sales-woman  is  away,  the  lady  sim- 
ply goes  back  again  some  other  time,  because  she  has 
the  most  implicit  faith  in  anything  the  sales-woman 
tells  her.  and  she  refuses  to  go  anywhere  else  for 
her  goods.  The  reason  is  this  sales-woman  is  intel- 
ligent, speaks  confidently  and  decidedly  of  what  she 
is  selling  and  has  won  this  lady's  confidence. 


Almost  cvcrylwdy  knows  to  their  sorrow  of  the 
inattention  and  lack  of  courtesy  which  character- 
izes many  American  sales-women. 

We  know  of  one  instance  where  such  a  clerk  was 
given  a  liadly-needed  lesson.  A  friend  went  into  a 
store  to  buy  some  goods,  and  was  kept  waiting  by 
the  sales-girl  in  charge  five  minutes  or  more  while 
she  was  telling  another  clerk  all  about  the  entertain- 
ment she  was  going  tc  the  next  night.  After  she 
was  good  and  ready,  she  turned  around  and  said,  in 
a  superior  sort  of  way.  "Well,  what  do  you  want?" 

I ly  this  time  the  customer  had  lost  his  patience 
and  he  said  to  her.  "You  know  the  rules  of  the 
house'" 

"Yes.  sir." 

"You  know  the  rules  are  that  you  should  give 
prompt  attention  to  customers?" 
"Yes.  sir." 
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"Well,  why  didn't  you  wait  on  trie  promptly, 
then  ?" 

The  girl  offered  some  excuse  and  he  interrupted 
her  by  saying,  "I  will  overlook  the  matter  this  time ; 
the  next  time  will  be  the  last."  Then  he  walked 
over  to  a  counter  across  the  aisle  and  said  something 
to  the  sales-girl  there  ami  walked  out. 

Doubtless  the  delinquent  gained  the  impression 
that  lie  was  a  member  of  the  firm,  and  it  is  to  be 
hoped  that  she  was  more  careful  in  regard  to  paying 
prompt  attention  to  customers  thereafter. 

There  is  no  doubt  that  much  ill  feeling  is  created 
against  a  store  by  the  inattention  of  its  clerks,  and 
the  buyer  who  establishes  some  system  whereby 
courtesy  and  prompt  attention  is  shown  to  custom- 
ers will  add  greatly  to  the  reputation  of  the  depart- 
ment. 


"I  will  admit  what  you  say  is  true."  said  one  de- 
partment manager,  while  talking  with  him  on  this 
subject,  "but  what  arc  we  going  to  do  to  remedy 
it?  It  is  easy  cnugh  for  you  to  point  out  the  weak 
points  in  our  system :  but  we  want  to  know  how  we 
can  overcome  our  difficulties." 

To  this  question  we  answered,  If  you  know  hu- 
man nature,  you  know  the  way  out. 

Take  your  own  case. 

Suppose  you  are  a  $5,000  man  and  your  firm  pays 
you  $2,500.  What  is  the  result  ?  You  work  under 
protest.  You  feel  you  are  worth  more,  ought  to  be 
getting  more :  you  become  restless  and  dissatisfied ; 
after  a  time  you  lose  interest  in  your  work;  you 
"let  things  slide  ;*'  and  in  the  end  you  cither  resign 
or  lose  your  position. 

There  is  only  one  hard-working  person  in  any 
trade  or  profession,  and  that  is  the  man  or  woman 
who  is  getting  all  that  is  coming  to  him,  and  who 
has  incentive  to  put  in  his  work  every  ounce  of  en- 
ergy of  which  he  is  possessed. 

If  you  as  a  department  manager  will  put  yourself 
in  the  position  of  your  sales-cli  rks  and  try  to  under- 
stand their  feelings  in  their  humbler  sphere  of  labor, 
you  will  very  quickly  see  how  you  can  win  over 
their  entire  loyalty  and  co-operation.  That  is  by 
offering  them  not  fines  and  a  rod  for  their  back, 
when  they  make  mistakes,  but  a  premium  for  good 
conduct,  efficiency  in  salesmanship  and  honest 
effort. 

The  Key  to  the  Situation 

This  can  be  done  in  a  very  easy  way. 

Supimse  you  pay  your  average  sales  girl  $8.00  a 


week.  Get  your  cost  clerks,  or  your  accountants 
to  estimate  what  volume  of  sales  each  girl  must 
make  in  order  to  warrant  you  in  paying  her  that 
$8.00.  Your  net  profits  on  her  services  begin  to 
accumulate  rapidly  on  every  dollar  she  sells  over 
and  above  that  sum.  Offer  her  a  sltare  in  this  net 
profit,  and  see  what  will  hap|K-n.  We  may  be  mis- 
taken, but  we  firmly  believe  that  if  you  can  per- 
suade your  firm  to  carry  out  this  policy  in  your  de- 
partment it  will  not  be  long  before  the  value  of  the 
plan  will  be  so  evident  that  it  will  become  the  pre- 
vailing policy  throughout  the  store. 

Customers  will  find  the  sales  force  ready  and 
willing  and  prompt  in  their  services.  Goods  will 
be  hauled  down  from  the  shelves  cheerfully;  clerks 
will  take  pride  in  displaying  the  goods  on  their 
counter  to  the  best  advantage:  every  article  in 
stock  will  be  studied  and  the  esprit-dc-curfs  will  be 
such  that  the  store  will  gain  an  invaluable  reputa- 
tion for  the  excellence  of  the  service  rendered  the 
trade. 

Premiums  Better  Then  Fines 

There  can  be  no  question  in  the  minds  of  intelli- 
gent business  men  of  the  fact  that  premiums  on  effi- 
ciency are  better  than  fines  for  inefficiency,  and 
since  American  department  stores  are  admittedly 
superior  to  British  shops  in  "organization,  equip- 
ment, capitalization,  buying  methods  and  advertis- 
ing," to  quote  Mr.  Tom  Bigby  again.  American  de- 
partment stores  may  be  made  the  best  in  the  world 
on  all  points,  particularly  on  the  all-important  point 
of  sales  efficiency,  by  adopting  the  plan  we  have 
outlined  above. 

There  is  an  old  saying,  "Molasses  catches  more 
flies  than  vinegar,"  and  human  nature  is  so  consti- 
tuted that  most  people; — even  employees — can  be 
led  much  easier  than  they  can  be  driven.  The  "fine" 
system  of  Great  Britain  has  many  evils,  because  it 
carries  with  it  the  old  feudal  idea  of  the  inferiority 
of  the  working  class,  or  peasants,  whereas  the 
profit-sharing  plan  we  have  outlined  above  is  mod- 
ern, suits  American  ideas  best,  and  puts  "self-inter- 
est" at  work,  thus  offering  the  best  possible  induce- 
ment to  every  salesman  and  salesgirl  to  work  early 
and  late  to  increase  his  or  her  efficiency.  This  plan 
is  positive,  not  negative  in  it;  effect,  and  would  re- 
move all  need  for  fines,  fault  finding  and  close  su- 
pervision, sometimes  called  "slave-driving,"  and 
the  results  in  increased  sales  and  good-will  among 
customers  would  undoubtedly  pro>'»  to  be  the  best 
investment  of  capital  in  labor  that  the  American  de- 
partment store  could  make. 
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There  is  no  section  of  the  Re- 
The  Problem    VIEW  ,,f  suc|,  manifest  interest 
of  Advertising:  to  ,j,e  tra(]e  as  our  Advertising 
Department.   This  month  the  bulk  of  the  advertise- 
ments were  sent  lis  by  interested  readers  for  criti- 
cism. 

The  problem  of  writing  advertisements  that 
"pull"  is  no  simple  one.  It  is  impossible  to  lay 
down  any  hard  and  fast  rules,  but  in  the  main  the 
chief  requirements  for  turning  out  successful  ad- 
vertising copy  art-  ( I  |  choose  your  trade,  and  write 
in  the  language  of  the  class  of  people  you  cater  to; 
(a)  describe  your  goods  with  exactness;  (3)  offer 
real  value  in  every  bargain  ;  (4)  illustrate  your  copy 
plentifully  and  (5)  take  pains  to  sec  your  advertise- 
ments are  well  arranged,  the  typographical  display 
is  tasteful  and  harmonious  and  that  the  ad.  is  well 
balanced. 

Dealers  whose  trade  is  drawn  partly  from  farm- 
ing communities  should  conduct  a  mail-order  de- 
partment.   Use  the  telephone  Iwok  for  a  mailing 


list,  supplementing  your  customers'  names,  offer 
to  fill  orders  promptly  sent  over  the  wire,  and  when- 
ever you  have  a  special  sale  send  circulars  to  your 
out-of-town  trade  or  marked  copies  of  the  papers 
containing  your  advertising.  Fight  the  catalogue- 
house  with  their  own  weapons  and  you  will  win 
vour  share  of  trade  from  the  farmers. 


When  all  is  said  and  done,  no 
An  Incentive   bm.cr  of  housc  furnismng  goods 

to  Labor  can  De  successful  unless  he  has  a 
well-trained  corps  of  sales-assistants. 

Hrilish  stores  have  a  system  of  fines  for  infrac- 
tions of  rules,  and  do  great  team-work  in  persuad- 
ing customers  to  buy  gtx>ds,  while  their  sales-as- 
sistants know  their  stock,  both  as  to  location  and  the 
quality  of  goods.  Most  American  sales-girls  and 
salesmen,  however,  lack  these  good  points.  They 
arc  careless,  inattentive,  and  do  not  know  their  stock 
in  detail — particularly  new  goods  and  goods  infre- 
quently called  for. 

Whatever  the  underlying  causes  for  this  state  of 
affairs,  there  is  no  doubt  but  that  successful  buyers 
have  methods  all  their  own  by  which  they  secure  the 
loyalty  and  co-operation  of  their  sales-assistants, 
educate  them  up  to  a  knowledge  of  their  stock  and 
stimulate  all  to  a  desire  to  establish  new  sales  rec- 
ords from  year  to  year.  This  is  as  it  should  be,  and 
it  may  be  said  the  best  incentives  to  labor  are  not 
the  "big  stick."  but  prizes  for  efficiency  in  salesman- 
ship. 


In  offering  to  the  trade  a 
Enthusiasm  In  a      thir<l  article  on  the  subject 
Oood  Cause  of  (|cn<lUlred  alcohol,  we  feci, 

if  possible,  more  enthusiastic  than  ever  on  the  sub- 
ject, for  contact  with  those  dealers  who  are  hand- 
ling the  new  line  proves  that  we  are  fully  justified 
in  spending  the  time  needed  to  put  before  the  trade 
the  facts  concerning  this  new  industry.  Experi- 
ence proves  that  we  are  enthusiastic  in  a  good  cause. 

We  feel  this  way  about  denatured  alcohol; 
the  industry  is  an  entirely  new  one  in  the  United 
States:  its  possibilities  are  practically  unknown  to 
the  majority  of  retail  merchants,  particularly  housc 
furnishing  dealers,  who  are  destined  to  reap  im- 
mense profits  in  the  course  of  time  from  the  sale 
of  these  goods,  wherefore,  the  House  Furnishing 
Review  owes  it  to  the  trade  to  give  all  the  facts  it 
can  obtain  on  this  subject  in  a  simple,  direct  way, 
and  not  stop  until  every  side  of  the  question  of 
interest  from  the  retailer's  point  of  view  has  been 
presented. 
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As  the  retailer  profits  most  by  pleasing  his  cus- 
tomers, and  the  making  of  profits  depends  upon 
sales  multiplied  by  the  dealers  knowledge  of,  and 
ability  to  point  out  to  his  customers  the  possibilities  of 
denatured  alcohol  for  household  use,  we  do  not  hesi- 
tate to  discuss  this  subject  also  from  the  customer's 
point  of  view,  for  by  so  doing  we  assist  the  dealer 
in  salesmanship. 

Xor  will  we  refuse  to  answer  any  questions  the 
trade  may  want  to  ask,  either  now  or  in  the  future, 
and  we  shall  state  the  facts  as  known  to  us  without 
fear  or  favor. 

We  believe  that  industrial  alcohol  is  destined  to 
Ixxomc  as  important  an  industry  as  Standard  Oil. 
nor  will  we  be  surprised  if  the  consumption  of 
denatured  alcohol  for  light  and  fuel  in  American 
homes  eventually — within  ten  or  twenty  years, 
possibly  sooner — exceeds  that  of  kerosene  oil. 
Meanwhile,  retailers  may  justly  look  for  a  most 
satisfactory  increase  in  their  business  in  this  field  as 
fast  as  their  locat  trade  becomes  educated  up  t«< 
what  alcohol  utilities  will  do  for  them. 

Such  being  the  case,  the  Hoi  sf.  Fi  RXisinxr.  Re- 
view is  not  only  warranted  in  dealing  with  so  large 
a  subject  in  a  large  and  exhaustive  way  ;  it  would 
even  lie  remiss  in  its  duty  to  the  trade,  and  blind  to 
its  opportunities,  if  the  Review  failed  to  do  what  it 
is  doing. 

We  believe  the  trade  estimates  this  service  at  its 
true  value,  and  we  shall  make  no  further  statement 
regarding  what  we  are  doing,  for  we  have  already 
substantial  evidence  that  both  retailers  and  manu- 
facturers of  house  furnishing  goods  are  deriving 
considerable  profit  from  these  articles.  Indeed, 
outside  observers  have  not  been  slow  to  say  that 
the  house  furnishing  trade  is  to  be  congratulated 
upon  having  an  organ  able  to  serve  its  interests  with 
so  great  a  degree  of  foresight  and  efficiency. 


in 


American  manufactu- 
rers,   who    export  to 
English  Patent  Laws   Grcat  llritain  pr(l(lucts 

sold  in  the  United  Kingdom  under  the  protection  of 
British  patents,  may  find  these  patents  useless  to 
them  after  August  28.  tyoR.  if  the  foreign  patent  is 
more  than  four  years  old.  and  they  do  not  operate 
factories  in  Great  Britain  '  to  an  adequate  extent." 

This  situation  is  brought  about-  by  Section  26  of 
the  New  English  Patent  Act,  which  provides  that 
"any  jicrson  may  at  any  time  not  less  than  four 
years  after  the  date  of  a  patent  ami  not  before  the 
28th  of  August.  1908.  apply  to  the  Comptroler  for 


the  revocation  of  a  patent  on  the  ground  that  the 
patented  article  or  process  is  manufactured  or 
carried  on  exclusively  or  mainly  outside  the  United 
Kingdom,  and  unless  the  patentee  proves  that  the 
article  or  process  is  manufactured  or  carried  on  to 
an  adequate  extent  in  the  United  Kingdom,  or  gives 
satisfactory  reasons  why  the  article  or  process  is 
not  so  manufactured  or  carried  on,  the  Comptroller 
may  make  an  order  revoking  the  patent  either  at 
once,  or  after  a  specified  lime  if  the  patented  article 
or  process  is  not  in  the  meantime  manufactured  or 
carried  on  within  the  United  Kingdom  to  an  adequate 
extent.  If  the  patented  article  or  process  is  not 
manufactured  or  carried  on  within  the  time  allowed 
and  the  patentee  can  give  satisfactory  reasons  for 
his  failure  to  comply  with  the  order,  the  Comp- 
troller may  extend  the  period  specified  in  the  order 
for  a  period  not  exceeding  twelve  months.  An  ap- 
peal can  Ik-  made  to  the  Court  against  the  decision 
of  the  Comptroller  under  this  section." 

As  is  evident  from  a  careful  reading  of  this  law, 
its  object  is  to  compel  foreign  manufacturers, 
whose  products  are  sold  on  a  large  scale  in  Great 
llritain  under  the  protection  of  English  patents,  but 
not  manufactured  in  the  United  Kingdom,  to  he- 
come  in  effect  English  manufacturers  by  forcing 
them  to  establish  factories  in  England, or  suffer  the 
loss  of  their  export  trade  to  British  manufacturers 
who  by  process  of  law  abrogate  their  patents  and  can 
thereafter  make  the  foreign  manufacturers  products 
without  payment  of  royalty.  In  other  words, 
British  patents  are  hereafter  for  the  protection  of 
British  manufacturers  only,  and  American  and 
other  foreign  exporters,  who  cannot  or  will  not 
make  their  product  in  English  territory,  will  have 
the  pleasure  of  seeing  British  manufacturers 
profiting  by  processes  or  patents  obtained  at  home 
at  great  expense  without  being  able  to  compete  with 
them  for  a  share  in  British  trade. 

As  a  matter  of  fact,  the  same  taw  has  also  been 
made  effective  in  Germany  and  Russia,  and  in  these 
countries,  as  well  as  in  Great  Britain.  American 
inventors  are  required  to  have  some  of  their  goods 
made  in  these  grantor  countries. 

So  far  as  reprisals  are  concerned.  Representative 
l-'ocht.  of  Pennsylvania,  introduced  a  bill  in  Con- 
gress on  April  23.  lyoS.  the  purpose  of  which  is 
to  put  foreign  inventors  who  receive  patents  from 
the  American  government  on  a  similar  footing  in 
this  country  by  requiring  that  one-half  of  their 
good-  Ik;  manufactured  here.  The  Congressman's 
sole  aim  is  t<>  retaliate  in  the  empires  mentioned. 
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HOUSEHOLD  ECONOMY  OF  DENATURED  ALCOHOL 

The  Convenience  of  Denatured  Alcohol  in  the  Home.  Its  Economy  for 
Cooking  Purposes.    Its  Safety,  and  Why  Alcohol  l«  Economical  to  Use 

of  improvement  which  have  enabled  such  manufacturers  to 
make  their  new  specialties  perfect  at  all  points  before  plac- 
ing thriii  OK  Ihr  market. 

The  Housekeeping  Experiment  Station  is  not  a  labora- 
tory or  a  workshop,  however,  as  one  might  infer  from 
its  name— it  is  a  bungalow,  located  at  Cedar  Gate,  a  beau- 
tiful park  in  an  exclusive  section  of  Daricn,  and  is  the 
home  of  Mr.  Rarnard  and  his  wife.  Here  Mr.  Barnard 
trie*  out  new  household  appliances  and  modern  house- 
keeping methods  by  actual  use  under  regular  housekeeping 
Conditions,  which  enables  us  to  tell  not  what  denatured 
alcolml  inight  to  do.  but  what  it  actually  does  do  when 
Used  for  light  and  fur  conking  purposes  in  rural  homes. 

Lighting  Public  streets 

"I  have  been  maintaining  an  alcohol  street  lamp  at  my 
own  expense  for  demonstration  purposes,"  said  Mr.  Bar- 
nard, as  we  walked  up  from  the  railroad  station  together. 
"To-night  the  selectmen  of  Darien  are  to  call  on  me  and 
c  .nsidcr  whether  the  town  will  instal  some  of  these  lamps 
to  light  the  streets.  The  neighbor*  have  been  talking  about 
what  a  brilliant  light  it  gives,  and  my  street  lamp  has  done 
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VI SI  I  to  the  Housekeeping 
Experiment  Station  at  Da- 
rien, Connecticut,  the  home 
of  Charles  Barnard,  con 
tributing  editor  to  the  Cen- 
tury Dictionary  on  tools 
and  machinery,  and  a  will 
known  literary  expert  on 
household  appliance*,  dis- 
closed many  interesting 
facts  concerning  the  econo- 
my and  convenience  of  denatured  alcohol  appliances  for 
household  use,  which  are  valuable  for  retailers  to  know,  a* 
they  place  in  his  hands  reliable  information  enabling  htm 
to  talk  intelligently  to  his  customers  concerning  the  merits 
of  this  new  line.  Mr  Barnard's  reputation  for  accuracy 
and  care  in  conducting  his  tests  as  to  the  value  and  effi- 
ciency of  household  utensils  has  led  many  manufacturer* 
of  house  furnishing  specialties  to  submit  their  new  products 
to  him  for  a  thorough  tryout,  and  in  many  cases  Mr.  Bar 
nard  has  not  only  been  able  to  report  favorahly  upon  the 
completion  of  hi*  tests,  but  also  to  point  out  possibilities 
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more  than  anything  else  to 
local  interest  in  denatured  alcohol" 
There  is  no  doubt,  judging  from 
Mr.  Barnard's  experience,  that  if 
country  dealers,  who  take  up  the 
sale  of  alcohol  appliances,  will  light 
Iheir  stores,  or  the  street  in  front 
of  their  homes  with  an  alcohol 
streei  or  arc  lamp,  the  result  will  be 
an  immediate  wakening  of  public 
interest  in  the  new  fuel.  Even  though  the  town  doe*  not 
adopt  the  lamps  for  street  illumination,  the  whole  com- 
munity will  thereby  he  led  to  investigate  the  merits  of 
and  stoves  handled  by  the  dealer. 


I*  SI  AN  i 
GAS  5III1X 


otherwise  be  needlessly  hurt,  and  a  prejudice  be 
against  them  unjustly  The  alcohol  stove 
explode,  or  give  off  offensive  odors,  if  used  as  it 
be,  and  should  anything  go  wrong  through  the  ignorance 
of  customers,  the  dealer  owes  it  to  himself  to  find  it  out 
promptly  and  show  his  customers  why  the  article  com- 
plained of  gave  unsatisfactory  results  and  how  to  tut  the 
lamp  or  tlovc  in  the  right  way.  Of  course,  after  people 
become  familiar  with  denatured  alcohol  all  this  will  be 
ne 


As  an  example  of  the  advertising  value  of  the  first  sale. 
Mr.  Barnard  spoke  of  a  minister's  family  in  Non-ton,  a 
Hearty  town,  who  had  been  using  a  kerosene  stove  for 
cooking  purposes.  Everybody  knows  the  foul  odor  with 
whirh  inferior  oil  stoves  till  apartments,  when-  kerosene 
is  burned  daily,  and  the  minister's  family  had  become  ill 
from  this  cause  Mr.  Barnard  placed  at  their 
alcohol-gas  stove,  and  not  long  after  the 
minuter  said  to  him,  "We  are  so  delighted 
with  our  alcohol  stove,  its  cleanliness, 
economy  of  time,  money  and  labor,  and  it* 
freedom  from  offensive  odors,  that  we  do 
not  know  how  to  express  our  gratitude  to 
you  for  showing  us  what  a  wonderful  fuel 
alcohol  is.  Much  to  our  snr- 
wc  have  been  able  to  cook  all  the 
for  onr  family  of  three  during  the 
past  month  for  only  two  dollars." 

This  experience  was  not  onlv  gratifying  to  Mr  Bar- 
nard, but  it  serves  to  demonstrate  what  enterprising  deal- 
ers may  expect  everywhere  once  they  have  shown  to  a 
few  of  their  customers  what  the  alcohol  stove  will  do 


The  Convenience  of  the  Alcohol  Stove 

"1  am  going  to  show  you  one  thing  about  the  alcohol 
stove  impossible  with  any  other."  said  Mr  Barnard.  "We 
will  have  luncheon  together,  and  you  will  sec  my  wife 
make  toast  M  the  tabic,  poach  eggs  and  prepare  the 
coffee.  The  alcohol  stove  thus  does  away  with  the  hot 
kitchen,  the  servant  problem,  coal,  ashes  and  dust,  and 
makes  cooking  a  pleasure." 

And  so  it  was. 

We  sat  down  to  the  tab].-  together.  Mrs.  Barnard 
toasted  seven  slices  of  bread  on  her  alcohol  stove,  poached 
five  eggs  and  made  coffee,  nor  did  this  method  of  pre- 
paring luncheon  take  any  more  time  than 
the  u*ual  way  Indeed,  wc  were  able  to 
enjoy  the  meal  with  the  hostess  free  to 
join  in  the  round  of  conversation,  and 
everything  was  piping  hot  and  waiting  for 
ni  .\hen  we  were  ready  to  eat  it. 


Mr.  Barnard  had  one  experience, 
cates  certain  pitfalls  to  be  avoided 

Akohol  appliances  are  so  new.  and  the  proper  way  to 
use  them  so  entirely  unfamiliar  to  people  that  the  dealer 
should  follow  his  first  sales  into  the  homes  of  his  cus- 
tomers and  see  that  they  know  how  to  use  their  stoves  and 
lamps  properly  It  is  not  enough  to  demonstrate  the  utili- 
ties to  your  customers  at  the  store;  whenever  possible, 
call  in  a  day  or  two  after  delivery  to  give  further  instruc- 
tions 

Mr.  Barnard  provided  a  Darien  restaurant  with  an  alcohol 
stove,  and  calling  around  later  found  that  the  stove  had 
smoked  and  sooted  up  the  room  the  first  time  it  was  used. 
There  was  every  indication  that  by  mistake  somebody  had 
filled  the  reservoir  with  kerosene  instead  of  alcohol,  al- 
though the  first  time  a  new  alcohol  stove  is  used  it  may 
smoke  a  littlr  while  the  anti-rust  compound  is  burning  off 
After  that,  no  further  trouble  need  be  expected  from  this 


of  criticism  open  at  the 


The  Coat  to  Prepare  •  Breakfast 

Talking  later  about  the  cost  of  pre- 
paring; meals  on  an  alcohol-gas  stove.  Mr. 
Barnard  said,  "You  will  be  surprised  to 
know  how  economical  the  alcohol  stove  is,  even  with  alcohol 
at  fifty  cents  per  gallon,  the  price  1  pay  for  it.  Here  is  a 
record  showing  what  it  cost  us  to  prepare  a  recent  break- 
fast.  U,  used  our  Iwc  burnei  akshol  UOM,  Idd  COffeC. 
cereal,  bacon  and  an  omelet  were  all  ready  to  serve  in 
twenty  seven  minutes  Later  we  heated  the  water  for 
washing  dishes,  and  the  entire  cost  was  one  cent  and  four 
mills— less  than  a  cent  and  a  half. 

"To  have  cooked  the  same  break- 
fast on  a  ccal  stove  we  would  have 
had  to  arise  half  an  hour  earlier', 
shake  down  the  kitchen  stove,  ^ut 
coal  on  the  fire,  wait  for  it  to  burn 
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up,  and  gone  to  many  times  the  trouble  required  with  the 
alcohol  stove  which  is  as  easy  to  operate  as  a  gas  range. 
Do  you- wonder  that  country  housewives  go  into  raptures 
whenever  they  see  one  of  these  stoves  for  the  first  time!" 

The  Economy  of  the  Steam  Cooker 

"Of  course,  in  cooking  dinner,  the  cost  is  greater  be 
cause  it  takes  longer  and  there  is  more  food  to  cook,  hut 
a  dinner  requiring  three  hours'  use  of  the  alcohol  stove 
will  cost  about  a  cent  and  a  half  per  hour,  or  four  and  a 
half  cents.  This  is  cheaper  than  coal  and 
compares  favorably  with  gas. 

"There  is  one  thing  to  be  said  here, 
though,"  said  Mr.  Barnard,  "and  that  is, 
people  should  use  a  steam  cooker  with 
their  alcohol  stove.  You  can  cook  an  en- 
tire meal,  meat  or  fish,  vegetables,  and 
dessert  over  one  burner,  the  food  will  be 
better  cooked,  the  flavor  and  the  strength 
of  the  food  will  lie  preserved,  and  yini 
can  cook  the  vegetables  and  the  dessert 
in  the  china  serving  dishes,  thus  saving 
the  washing  of  pots  and  kettles.  While 
the  cooker  may  con  five  or  six  dollars  to 
start  with,  it  is  economical,  sanitary,  and 
will  pay  for  itself  many  times  over.  Be- 
sides, Mrs.  Barnard  will  tell  you  that  it 
saves  trouble,  as  she  can  start  a  dinner 
along  early  in  the  afternoon,  go  off  call- 
ing for  an  hour  or  two.  and  come  back 
anil  find  everything  ready  for  serving." 

What  a  Gallon  of  Alcohol  Will  Do, 

"In  order  to  find  out  how  economical  the  alcohol-gas 
stove  is  I  made  a  comparative  test  of  alcohol  and  coal  for 
cooking  purposes,"  continued  Mr.  Barnard,  inviting  the 
writer  into  his  study  where  we  looked  over  his  records 
together. 

"I  took  a  gallon  of  alcohol,  costing  me  fifty  cenK  and 
used  it  for  cooking  only.  This  lasted  thirteen  days;  with 
it  we  cooked  thirty -five  meals,  including  breakfasts, 
luncheons,  and  dinners,  the  latter  including  four  courses 
and  requiring  from  two  to  three  hours  to  cook.  I  found 
it  cost  us  an  average  of  three  cents,  eight  and  a  half  mills 
per  day.  and  an  average  of  one  cent,  four  and  a  third 
mills  per  meal,  and,  as  I  have  said,  the  gallon  of  alcohol 
lasted  nearly  two  weeks. 

"At  this  rate,  ttf  could  hare  cooked  all  our  meals  with 
denatured  alcohol  for  a  mouth  (31  days)  for  $1  19.  I 
have  no  doubt  this  fact  will  interest  many  city  people, 
whose  gas  bills  average  high,  but,  of  course,  you  must 
not  lose  sight  of  the  fact  that  our  steam  cooker  was  ,1 
necessary,  out  legitimate  factor  in  securing  such  results ." 

Comparison  With  Coal 

"1  have  here  my  records  of  our  coal  consumption  for 
cooking  extending  over  a  period  of  148  days  I  buy  my 
coal  by  the  1.000  pounds  at  $3.37  per  half  ton.  and  this 
table  shows  how  long  each  lot  lasted,  average  daily  con- 
sumption and  average  cost  per  day. 


Coal  Consumption  for  Cooking 


NO.  DAYS  H  ALP  TON 
COAL  LASTED. 


avcm.  OMMVatRUM 

PER  DAV. 


46  days 
•32  days 
•30  days 

40  days 


21  Yi  lbs. 
31  lbs. 
jo  lbs. 
J5  lbs. 


AVERAGE  COST 
PER  DAY  \ 

$08 

.10 
.10 

08 


'January  and  February. 

8  Add  one  cent  per  day  for  kindlings. 
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"Now,"  said  Mr.  Barnard,  "you  see  the  average  daily 
coal  »f  the  COa]  for  cooking  for  the  148  days  was  $.00, 
and  you  must  add  to  that  a  cent  a  day  for  kindlings, 
bringing  the  total  average  up  to  ten  cents  per  day  This 
does  not  consider  the  trouble  and  labor  of  handling  the 
coal,  making  fires,  emptying  the  ashes  and  all  that.  With 
the  alcohol,  there  were  no  kindlings,  no  dust,  no  dirt, 
ik)  ashes,  no  heavy  lifting,  no  waste,  but  absolute  effi- 
ciency. Coal  for  cooking,  therefore,  is  nearly  three  times 
as  costly  as  alcohol  for  cooking  purposes,  so  that  alcohol 
at  around  $1.2$  per  gallon  would  be  as  cheap  as  coal  at 
$6"5  per  ton." 

Cleanliness  of  Alcohol 

"Yes."  broke  in  Mrs.  Barnard  at  this  point,  "and  don't 
forget  to  say  how  clean  and  nice  alcohol  is  to  handle. 
It  is  so  different  from  kerosene.  You  can  spill  it  on  the 
carpet  or  your  dress  and  it  doe*  no  harm;  if  you  get  it 
on  your  hands,  the  alcohol  leaves  them  feeling  cool,  clean 
and  sanitary.  I  think  it  is  the  gTcatest  blessing  of  modern 
tiinen." 

One  has  only  to  sec  the  beautiful  home  of  Mrs.  Barnard, 
it«  artistic  atmosphere  and  abounding  evidences  of  good 
taste  and  the  careful  housekeeper  to  appreciate  this  trib- 
ute to  denatured  alcohol. 

Why  Alcohol  is  Economical 

"As  you  know,"  said  Mr.  Barnard,  "the  reason  why  de- 
natured alcohol  is  so  economical,  to  bum  in  lamps  and 
stoves  is  because  it  is  turned  into  gas.  which  is  then 
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i.EKM  >N   ALCOHOL  STREET 
LAMP. 


mixed  with  air,  and  the  mix- 
ture burned  in  the  same  way 
that  gas  is  burned  in  a  Bunscn 
burner. 

"Alcohol  burned  through  a 
wick  in  the  same  way  that 
kerosene  is  burned,  would  be 
very  expensive  indeed,  but 
when  you  turn  the  alcohol  into 
:i  gas  and  mix  air  with  it,  a 
pint  of  alcohol  will  go  as  far 
at  three  pints  or  two  quarts  ot 
kerosene.  That  is  to  say,  with 
alcohol  at  fifty  cents  per  gallon, 
one  pint,  costing  less  than 
seven  cents,  would  go  as  far 
as  a  half  gallon  of  kerosene, 
costing  seven  and  a  half  cents. 


How  Alcohol  Is  Burned 

"Without  going  into  technical  details  as  to  how  alcohol 
is  burned  in  a  modern  gas  stove  or  mantle  lamp,  it  is 
enough  to  describe  the  operation  of  lighting  one.  As  you 
know,  you  pour  a  little  alcohol  into  the  cup  beneath  the 
burner  of  your  stove  or  lamp,  and  light  it.  The  burning 
alcohol  makes  the  burner  so  hot  that  when  you  open  the 
valve  and  let  the  alcohol  flow  thrcugh  it,  the  alcohol  turns 
into  a  gas.  This  gas  in  passing  through  the  jets  in  the 
burner  mixes  with  itself  about  one  quarter  of  its  own 
volume  of  air,  and  you  get  a  hot  blue  flame  precisely  like 
that  seen  in  the  ordinary  gas  stove,  which  is  itself  also 
nothing  but  a  modified  Bnnsen  burner 

"in  the  case  of  the  lamp,  the  burning  gas  makes  the 
mantle  incandescent,  or  white  hot,  just  as  illuminating 
gas  does  in  the  case  of  the  Welsbach  light. 

"Everybody  knows  that'  when  a  liquid  or  a  solid  turns 
into  a  gas  it  expands  to  many  times  its  volume  as  a  solid 
or  liquid ;  that  is  what  happens  to  liquid  alcohol  in  a  lamp 
or  stove. 

"I  think  this  explanation  should  make  it  clear  to  you 
as  to  why  alcohol  is  so  economical  to  burn,  even  at  pre- 
vailing prices.  When  alcohol  drops  to  around  twenty- 
five  cents  per  gallon,  as  it  will  in  the  course  of  the  next 
few  years  after  it  has  come  into  general  use,  even  the 
poorest  classes  will  find  it  to  their  advantage  in  use  de- 
natured alcohol." 

The  Safety  of  Denatured  Alcohol 

"While  I  do  not  wish  to  be  quoted  on  thi«  point,  I 
should  say  that  alcohol  does  not  turn  into  a  gas  at  less 
than  176  degrees  Fahrenheit,  whereas  gasoline  gasifies  at 
much  below  ordinary  temperatures ;  in  any  case,  as  you 
saw,  you  have  to  make  the  burner  quite  hot  before  the 
alcohol  gasifies  Therefore,  if  you  turn  the  flame  low 
and  the  wind  Hows  it  out,  the  alcohol  will  go  lack  to  a 
liquid  again,  and  does  not  fill  the  room  with  an  inflamma- 
ble gas,  as  a  gasoline  stove  would.  Tlu-se  facts  are  some- 
thing your  trade  should  not  overlook  in  selling  these  goods  " 

Alcohol  Lamps  vs.  Kerosene  Lamps 

"As  between  the  alcohol  lamp  and  the  kerosene  lamp 
I  have  made  some  interesting  comparisons: 
"First,  as  to  heat   radiation.    Everybody   who  has  a 


central-draft  oil  lamp  knows  u«at  it  throws  off  a  great 
volume  of  heat,  making  it  uncomfortable  to  sit  near  and 
read  by  at  night,  or  to  use  on  a  hot  summer  night.  The 
alcohol  lamp,  on  the  other  hand,  uses  its  heat  in  render- 
ing the  mantle  incandescent  and  radiates  very  little  heat 
indeed. 

"The  quality  of  light  an  alcohol  tamp  throws  off  i* 
three  or  four  times  as  bright  as  an  oil  lamp,  and  ts  so 
near  to  sunlight  that  you  can  stt  to  match  colors  by  it. 
This  is  a  great  advantage  to  shopkeepers,  as  ladies  can 
sec  to  match  silks,  dress  goods,  etc.,  by  the  alcohol  arc 
light  as  well  as  they  can  in  the  daylight. 

"As  to  cleaning,  I  have  found  by  actual  test  it  takes 
from  fifteen  to  seventeen  minutes  to  clean,  fill  and  trim 
three  oil  lamps,  whereas,  it  takes  only  three  minutes  to 
make  three  alcohol  lamps  ready  for  use,  because  all  that 
is  needed  i>  to  fill  them.  The  chimneys  remain  clean  for 
a  long  time.  a»  alcohol  does  not  smoke  or  "blue"  them  as 
kerosene  does,  and  there  are  no  wicks  to  trim.  Here  is  a 
great  botheration  done  away  with. 

"As  to  the  effects  of  the  lamps  on  the  air  of  the  room, 
I  placed  an  oil  lamp  in  one  of  our  rooms  and  shut  the 
dour.  After  it  had  burned  an  hour,  the  air  was  percep- 
tibly foul,  and  after  an  hour  and  a  half  the  air  was  not 
fit  to  breathe.  Testing  an  alcohol  lamp  under  the  same 
conditions,  the  air  of  the  room  was  apparently  as  sweet 
and  pure  at  the  end  as  at  the  beginning,  as  in  using  alco- 
hol there  are  no  offensive  by-products." 

Alcohol  an  1  deal  Aid 

"Experiments  made  here  at  the  Housekeeping  Experi 
ment  Station  during  the  past  year  prove  to  me  thai  de- 
natured alcohol  is  a  safe,  economic  and  an  efficient  do- 
mestic fuel,  wherever  the  housekeeper  desires  a  pleasant 
kitchen  in  which  food  may  be  cooked  under  the  best  sani- 
tary and  hygienic  conditions."  said  Mr.  Barnard,  as  the 
writer  made  ready  to  return  to 
the  city,  "and  at  the  greatest 
possible  economy  of  time,  labor, 
materials  and  money. 

"Of  course,  there  may  be  ac- 
cidents in  using  alcohol-gas.  as 
there  have  been  with  coal,  arti- 
ficial gas.  kerosene  and  other 
fuels,  but  the  daily  use  of  this 
gas  at  the  Housekeeping  Ex- 
periment Station  for  many 
months  have  failed  to  show  a 
single  explosion,  fire  or  oilier 
accident  that  was  more  than  a 
trifling  mishap  instantly  and 
easily  corrected.  If  a  spoonful 
of  alcohol  is  spilled  and  takes 
fire,  blow  it  out  If  a  greater 
quantity  takes  fire  smother  it 
with  a  pot  cover  or  dash  a  little 
water  over  it.  Should  you  spill 
any  on  your  clothes  and  set  fire 
to  it  by  accident,  walk  slowly 
over  to  the  sink  and  pour  water 
on  it  or  brush  the  flames  out 
with  your  hands.  Do  not  run.  consthiction  of  alcohol 
and  you  will  be  safe."  LA»tr  lUUro. 
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H  WINDHORST.  Lyom  &  Chabot.  New 
York,  writes:  "I  am  enclosing  herewith 
one  of  our  Semi-Annnal  circulars.  Can 
you  offer  any  suggestions  to  improve 
same?    What  is  your  idea  of  it?" 

Your  circular,  which  we  reproduce 
elsewhere,  is  well  conceived,  but  we  do 
^^^M^Q  ""l  think  your  printer  did  justice  to  your 
^  copy,  Not  enough  attention  has  been 
given  to  typographical  display,  nor  has  he 
taken  pain*  to  feature  such  sub-divisions  as  "Gray  Enamel- 
ware.'"  etc.  The  consequence  is  the  circular  is  flat  and  life- 
less; there  is  too  much  sameness  about  it.  and  while  it  is 
readable,  the  circular  is  not  one  calculated  to  attract  at- 
tention because  it  looks  "cheap."  The  fact  that  this  cir- 
cular was  distributed  with  Sunday  newspapers  probably 
secured  for  it  a  hearing,  which  accounts  for  the  success  of 
your  sale,  but  we  think  better  results  will  be  obtained  next 
time,  if  you  insist  on  having  your  next  circular  given  bet- 
ter typographical  display,  the  subdivisions  set  off  in  box 
borders  with  feature  headlines,  and  wc  also  think  your  next 
circular  will  be  better  balanced  if  you  have  the  firm  name 
placed  at  the  bottom  of  the  "ad"  instead  of  having  two 
such  strong  features  at  the  top. 


K.  K.  Denniston,  with  the  ).  D.  Purcell  Company,  Lex- 
ington, Ky.,  writes:  "Am  enclosing  copy  of  "ad."  recently 
used  for  opening  our  house  furnishing  exhibit,  which 
proved  a  grand  success.  This  is  the  best  ad.  I  have  ever 
had  for  good  results.  The  saucepan,  which  was  a  good  • 
value,  proved  a  great  drawing  card  for  the  entire  adver- 
tisement. Have  been  watching  the  advertisements  and 
comments  on  same  in  the  Review  ami  get  gteat  good  for 
same.  Am  always  open  to  suggestion.  This  exhibit 
which  lasted  one  week,  consisted  of  twenty  demonstrations 
chiefiy  of  house  furnishings,  and  a  free  class  in  cooking, 
proved  a  great  thing  for  our  basement,  as  it  was  packed 
from  opening  to  closing.  Do  you  think  it  would  he  ad- 
visable to  run  two  of  these  exhibits  a  year,  say  another 
about  October  first?  Or  do  you  think  that  would  be  over- 
doing the  business?  Any  suggestions  on  lhi»  through 
your  valuable  columns  will  be  highly  appreiated." 

Answering  your  first  question,  we  think  your  advertise- 
ment is  a  K-,M'!  one.  The  reading  matter  in  your  opening 
announcement  is  especially  well  written,  and  it  is  also  well 
displayed.  Our  chief  criticism  of  your  advertisement  is 
ihr  fart  that  your  printer  has  used  linotype  composition 
in  many  places  where  display  type  would  have  looked  bet- 
ter. This  is  true  of  the  two  smsall  squares  at  the  top  of 
the  bA  and  on  the  left  hand  middle  panel.    There  is  too 


much  white  »|iace  here,  ami  too  little  black-face  type.  The 
boMMI  half  of  the  ad.  would  have  been  improved  greatly 
by  means  of  stronger  head  lines,  although  it  looks  very 
well  without  rules.  Taken  4v  a  whole,  the  advertisement 
is  well  balanced,  readable,  and  well  arranged 

Answering  the  second  part  of  your  letter,  would  say  that 
wc  believe  you  could  run  another  exhibit  in  October  with 
good  results.  Of  course,  it  would  pay  to  feature  fall  spec- 
ials at  that  time  as  you  featured  spring  specialties  in  Feb- 
ruary. Wc  might  add  thai  a  similar  industrial  exhibit 
given  at  the  Wm.  Barr  Dry  Goods  Company's  store,  St. 
Louis,  by  Mr.  Wade  last  January  proved  so  much  of  a 
success  that  Mr.  Wade  contemplates  making  this  a  perma- 
nent feature  of  his  department.  Whether  this  idea  would 
work  out  successfully  we  have  some  doubts,  as  it  seem*  to 
us  people  like  a  change  and  something  new  would  have 
to  be  exhibited  every  week  in  order  to  maintain  interest. 
Whether  new  goods  could  be  obtained  so  frequently  is 
open  to  question.  We  think  that  an  industrial  exhibit 
might  be  conducted  for  a  month  quarterly  with  a  good 
prospect  of  success,  and  there  is  no  doubt  that  demon- 
strations and  lectures  on  cooking  arc  a  strong  drawing 
card.  Why  not  try'  a  demonstration  of  alcohol  utilities 
next  to  draw  in  your  out-of-town  trade.  As  these  goods 
lighten  the  labor  of  those  living  in  the  country,  they  are 
essentially  Mimmer  goods,  and  could  be  featured  in  June  or 
July  with  good  success.  Let's  hear  from  you  on  this  point 
if  you  conclude  to  try'  it  out. 


Milton  Meyer,  of  the  Geismar-Meyer  Company,  Hobo- 
ken,  N.  J.,  writes:  "I  herewith  send  you  one  of  the  four- 
page  circulars,  of  which  we  are  distributing  30,000  by  can- 
vassers and  by  insertions  in  newspapers.  We  are  about  to 
take  possession  of  our  new  building,  occupying  50  x  ISO 
feet,  with  four  selling  floors  and  basement.  The  entire 
basement  will  lie  devoted  to  crockery  and  house  furnish- 
ings.   Wc  arc  in  the  regular  department  store  line." 

Your  circular,  of  which  we  reproduce  one  page  above, 
is  very  good  indeed.  The  headlines  arc  strong  and  well 
displayed,  and  each  page  is  well  balanced.  We  like  your 
idea  of  placing  your  illustrated  bargains  around  the  out- 
side margin  of  the  circular,  and  the  way  they  are  arranged. 
The  two  circles  on  the  page  with  your  special  offers  of 
much-needed  articles — clothes  pins  and  thread — at  a  par- 
ticularly low  price  seems  to  us  well  calculated  to  draw 
trade  and  secure  results.  Altogether  your  circular  is  one 
of  the  best  of  its  kind  we  have  seen,  and  we  particularly- 
like  hs  small  size  (12x18),  which  makes  it  handy  to  bold 
and  to  read. 
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OUR  GREAT  TWENTY-FIFTH  SEMI  ANNUAL  SALE  OF 

House  Furnishings,  China,  Glassware,  Silverware,  Cutlery,  Etc 
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A.  K.  Breton,  of  the  Curran  Dry  Goods  Company,  Wa- 
tcrbury  Conn,,  brought  in  his  advertisement*  in  per>on  for 
criticism,  and  one  point  of  difficulty  developed  which  no 
doubt  is  common  to  many  advertisers — the  difficulty  of 
getting  the  printer  to  follow  instructions  on  copy,  or  take 
the  pains  with  it  he  should,  especially  in  newspaper  offices 
where  everything  must  be  done  in  a  hurry.  The  chief 
criticism  of  this  copy  is  typographical  errors,  and  failure 
to  strengthen  certain  lines  evidently  intended  in  the  orig- 
inal copy  to  have  been  put  in  larger  type.  The  only  way 
in  which  this  trouble  can  be  overcome  is  for  advertisers 
in  preparing  copy  to  take  pains  with  the  layout,  specify 
what  lines  arc  to  be  featured  and  what  lines  can  be  set  in 
smaller  type.  It  is  also  well  to  send  to  the  printer  a  lay- 
out of  the  border  arangement  wanted,  and  print  in  the 
feature  lines  with  ink  in  lettering  of  about  the  siie  of  type 
wanted.  This  will  help  out  amaiingly,  and  will  prove  a 
practical  substitute  for  the  more  complete  and  technical 
specifications  given  by  advertising  experts  who  are  in  the- 
ory, if  not  in  practice,  practical  printers. 


A  striking  single-column  advertisement  is  that  of  the 
Columbus  Dry  Goods  Company,*  Columbus,  Ohio,  which 
runs  the  depth  of  the  paper.  This  copy  is  run  daily,  and 
gives  special  bargains  for  each  day  in  the  week.  There  is 
little  difficulty  in  securing  good  display  and  excellent  typo- 
graphical effects  with  an  advertisement  of  this  kind,  and  its 


MOVING  HOUSE  FURNISHINGS 

BY  HEAN5  OP  THESE 
SURPRISING  SACRIFICES 


s. 


The  four-inch,  double-column  advertisement  of  chafing 
dishes  by  W.  II.  Barnard  &  Company,*  Norfolk,  Va.,  is 
ideal  The  typography  is  tasteful,  the  arrangement  of  cuts 
striking  and  appropriate,  and  the  use  of  white  space  shows 
the 


•See  Page  jb. 


Another  four-inch,  double-column  advertisement  is  that 
of  imported  enamelware  by  the  Patrick  Hackett  Hardware 
Company,*  of  Ogdemburg,  N.  Y.  The  cuts  are  made  to 
tell  the  story  of  the  advertising,  and  the  simple  fact  that 
the  enamelware  is  imported  and  the  color  is  given  is 
strengthened  by  a  suggestion  of  superior  quality  by  the  use 
of  the  trade-mark.  This  bears  the  earmarks  of  a  clever 
:idvertiser. 

Stuart's.*  of  Canton,  Ohio,  suggests  a  right  way  to  uw  the 
ad.  to  good  advantage— that  is,  by  offering  one  good 
each  day.  This  special  bargain  can  be  illustrated 
and  described  to  good  advantage,  and  it  suffices  to  draw 
trade  to  the  store  to  whom  may  be  shown  the  entire  stock 
after  they  call 

The  Oriental  Company.*  Salem.  Ohio,  advertising  kitchen 
helps  shows  a  good  advertisement.  Wc  are  not  particu- 
larly well  impressed  with  the  stock  cut,  "Household  Goods," 
and  think  a  cut  of  the  Savory  roaster  would  have  been 
to  better  advantage.  The  quoting  of  prices  is  an  excellent 
feature  of  this  ad. 
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Dry  Good* 
Co. 
Clearing 
Sale  Specials 

For 
Tuesday  In 

House- 
furnishings 


the  eurran  Dry  Goods  Co. 

ANNUAL  SALE  OP 

Housefurnishinq  Goods 

S5.000  Worth  of  Hrtcfen  Utensis  at  Factory  Cost. 


The  eurran  Dry  Goods  Co. 
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DEMONSTRATIONS  PAY? 


he  Objections  to  Demonstrations,  and  Their  Advantages. 


and  as 


>  HAVE  BEEN  ASKED 
the  question,   Do  demon- 
strations  pay?    This  is  a 
question  both  manufactur- 
er* and  retailer*  are  ask- 
their  problem  is  practically 
mutually  identical,  we  will  take  up  the 
question  from  the  retailers'  point  of 
i  iew. 

MoM  >:iilers  who  oppose  demon- 
n>,  argue  alKiut  as  follows:  We 
do  not  see  why  we  should  advertise  un- 
n  art  idea,  create  a  demand  for  them, 
ml  time  ind  capital  in  promoting  the 
sale  of  other  people's  good*.  We  arc  in 
bllfinen  to  make  money  and  to  supply  the 
public  v\  ill  wli.it  ilicy  want  and  ask  for  We 
can  make  the  biggest  profit  by  keeping  expenses  down, 
which  means  by  selling  goods  for  which  there  is  an  existing 
demand.  If  we  were  to  take  up  every  new  line,  no  matter 
how  good,  we  would  have  to  do  more  advertising,  expend 
more  effort  and  employ  a  higher  grade  of  help  at  increased 
cost  for  wages,  and  we  doubt  whether  the  proms  would  in- 
crease to  the  degree  that  would  warrant  us  in  increasing 
such  expenses  Therefore,  we  do  not  see  why  we  should 
conduct  dimonstrations  of  new  goods. 

So  far  as  demonstrations  of  goods  extensively  advertised 
by  the  manufacturer  is  concerned,  this  is  different,  it  is 
true.  But  what  good  will  the  demonstration  do  us?  Wc 
must  give  up  valuable  space  in  our  house  furnishing  de- 
partment, advertise  the  demonstration  at  least  twice  a 
week,  using  costly  copy  better  devoted  to  our  staple  lines, 
and  in  the  end  the  demonstrator  will  sell  few  of  the 
goods.  After  the  demonstration  is  over  the  public  will 
forget  all  about  the  demonstration,  and  we  are  as  badlv 
off  as  before.  Of  course,  the  demonstration  may  help  to 
attract  people  to  our  basement  and  thus  sell  some  of  our 
regular  stock,  but  a  special  sale  will  serve  the  same  pur- 
to  better  advantage. 


Do  Demonstrations  Pay  Retailer* ? 

The  question  is.  are  the  arguments  of  the  retailer  con- 
clusive? the  question  is  not  one  of  opinion,  but  of  fact. 
The  answer  is  liest  given  by  drawing  upon  the  experience 
of  those  who  conduct  demonstrations  and  know  what  can 
be  accomplished  by  this  method  of  merchandising. 

To  properly  answer  this  question  retailers  should  look  at 
i:  from  the  point  of  view  of  the  public  That  store  is  most 
successful  that  best  serves  the  people  and  caters  most  to 
the  interest  of  its  customers.  Let  the  department  mana 
ger  put  on  his  hat  and  coat  and  mix  with  his  customers, 
listen  to  what  they  say  and  join  with  the  people  who  come 
to  buy  his  goods.  A  few  experiences  of  this  kind  will  do 
more  to  open  his  eyes  to  the  truth  regarding  the  success 
(or  want  of  success)  of  his  department  than  a  bushel  of 
eloquence. 


Demonstrations  Create  Oood  Will 

The  first  thing  Mr.  Buyer  will  learn  upon  mixing  with 
his  customers  is  that  demonstrations  create  good  will. 

"Oh,  what  is  this  they  are  doing  over  here,"  exclaims 
Mrs.  Smith  to  Mrs.  Jones. 

The  two  women  trot  over  to  the  demonstration  booth 
;vnd  listen  to  what  the  demonstrator  has  to  say.  They  ex- 
the  article.  If  it  sells  for  a  few  cents  they  may  buy 
of  its  novelty;  if  it  costs  several  dollars  and 
they  have  no  need  of  the  article  just  then,  neither  Mrs 
Smith  nor  Mr.  Jones  will  buy  one.  but  both  of  them 
will  take  a  circular  away  with  them  and  tile  it  away  for 
future  reference.  Its  merits  will  be  discussed  at  the  din- 
ner-table when  the  husband  comes  home  or  at  some  other 
opportune  time,  and  the  memory  of  the  article  will  remain 
until  the  need  for  it  arises — then  Mr.  Buyer  will  have  the 
pleasure  of  seeing  Mrs.  Smith  walk  in  and  ask  for  the 
article  she  saw  six  weeks  or  several  months  beforc. 

It  is  these  "come-backs"  that  constitute  the  most  valua- 
ble asset  in  retailing  merchandise,  and  this  feature  of  the 
pulling  power  of  demonstrations  is  a  proven  fact  well 
known  to  both  manufacturers  and  retailers  who  feature 


The  Throe  Factors  Needed  for  Success 

The  next  thing  that  Mr.  Buyer  will  learn  from  his  inves- 
tigation is  that  IWt  everything  offered  him  is  suitable  for 
demonstrations,  and  he  must  study  how  to  "pick  the 
winners." 

How  he  can  do  this  Mr.  Charles  Herman,  of  the  Roth- 
enberg  Store,  New  York,  pointed  out  to  us  in  a  recent  in- 


"Three  things  are  needed  to  make 
cessful,"  said  Mr.  Herman  "I  have  learned  that  you 
must  have  a  good  article,  a  good  crowd  and  a  good  dem- 
onstrator. 

"If  you  have  a  good  demonstrator  and  a  good  article,  but 
a  small  crowd,  your  demonstration  will  fail. 

"If  you  have  a  good  crowd  and  a  good  demonstrator, 
but  a  poor  article — one  that  will  not  stand  the  test  of  home 
use  and  please  the  customer — your  demonstration  will  fail. 

"If  you  have  a  good  crowd  and  a  good  article,  but  a  poor 
demonstrator,  one  who  cannot  interest  people,  convince 
them  of  the  merits  of  the  article  and  create  demand 
for  it.  your  demonstration  will  fail. 

"All  three  'goods'  must  be  delivered  and  when  they  are 
combined  in  equal  proportions  there  is  nothing  I  know 
of  more  helpful  to  the  profits  and  welfare  of  the 


"So  far  as  demonstrations  of  new  specialties  is 
cerned,"  continued  Mr.  Herman,  in  answer  to  a  question, 
"I  think  it  foolish  for  department  managers  to  limit  them- 
selves to  goods  for  which  the  manufacturers  have  cre- 
ated a  demand  by  general  publicity  or  other  methods. 
That  would  be  like  a  man  prospecting  for  gold  and  finding 
diamonds  passing  up  the  diamonds  on  the  ground  they 
were  not  what  he  was  looking  for. 


—  37  - 


Digitized  by  Google 

i 


THE  HOUSE  FURNISHING  REVIEW 


"If  a  salesman  shows  mc  an  -rude  "thai  is  brand  new 
and  I  believe  it  In  he  of  genuine  merit,  I  will  take  it  ami 
demonstrate  it  The  result  is  <n:r  store  gets  a  reputation 
for  progrrssiveness  and  enterprise  that  is  invaluable  to  us." 

Demonstrations  and  Sales  Clerks 

"There  are  two  sides  to  the  question  as  to  the  after 
effects  of  demonstrations  so  far  as  our  clerks  arc  con 
cerned."  said  Mr.  Herman.  "One  side  is  that  a  tactless 
demonstrator,  being  irresponsible  to  the  store  management, 
can  disorganize  the  sales-force  by  telling  our  clerks  they 
are  foolish  to  work  for  so  much  when  they  can  git  10 
much  more  acting  H  demonstrators.  Then  again,  when 
we  advance  some  of  our  clerks  to  posts  as  demonstrator*, 
they  cannot  stand  prospi  rity.  become  dissatisfied  and  t'malU 
quit  at  are  disrhargi d.  Manufacturer*  should  insist  upon 
their  demonstrators  minding  their  own  business  and  paying 
Strict  attention  to  their  own  duties,  and  department  mana- 
gers should  use  discretion  in  selecting  sales  girls  for  pro- 
motion. 

"Tht»e  objections  arc  matters  of  detail,  however,  and 
common  to  every  employer's  experience. 

"The  other  side  of  the  question  is  that  demonstrators, 
who  have  judgment  and  ability,  stimulate  our  sales  clerks 
to  a  better  application  of  salesmanship,  educate  our  force 
to  a  knowledge  of  the  selling  points  of  new  goods,  and 
pave  the  way  for  greater  efficiency  all  along  the  line. 
There  is  no  doubt  in  my  mind  that  demonstrations  pay 
ami  I  speak  from  knowledge  gained  by  actual  experience,"' 

A  Word  to  Manufacturers 

In  concluding  this  brief  article,  we  have  tMl  t"  My  10 
manufacturers.  Demonstrations  pay  lwttcr  than  general 
publicity  (although  the  latter  cannot  be  dispensed  with* 
because  in  advertising  you  talk  at  long  range  against  forty 
pages  of  other  advertisers  among  whom  you  are  lost  ill 
the  shuffle,  whereas  from  your  demonstration  booth  yon 
talk  frrtnnatly  with  crowds  of  customer*,  show  your  goods 
its  they  are.  distribute  circulars  that  are  preserved  for  fu- 
ture reference,  because  the  recipients  have  a  personal 
knowledge  of  the  goods,  and  if  you  make  no  sales  at  the 
moment,  sooner  or  later  the  brc.-.d  thrown  upon  the  water 
during  the  demonstration  period  will  come  back  through 
the  retailer. 

The  Experience  of  One  Manufacturer 

Talking  with  Miss  Hendrirkson.  (icncral  Manager  of 
the  Stillman  Safety  Lamp  Company,  of  New  York,  on 
this  subject,  wc  were  informed  that  there  is  an  increas- 
ing demand  for  demonstration"  In  almost  every  section 
of  the  country. 

"VV'e  distribute  circulars  illustrating  our  lamps  and  lan- 
terns," ^iid  Miss  Hendrirkson.  "and  we  have  plenty  of 
evidence  that  these  circulars  are  preserved.  Not  long 
at;o  a  customer  came  to  our  New  York  office  and  hought 
a  considerable  numlier  of  our  lamps,  showing  a  circular 
that  we  had  not  issued  for  two  years.  In  another  in- 
stance we  received  an  order  from  Denver  enclosing  a 
booklet  distributed  a  year  before.  Where  this  customer 
picked  up  the  hooklet  we  do  not  know  and  these  are  OH)) 
tWO  instances  out  of  many  that  convince  us  that  demon- 
strations are  of  the  utmost  advantage  to  manufacturers 
tWicti  [laced  in  slnfs  where  Ike  (rounds  go." 


A  Nut  for  Buyers  to  Crack 

"That  buyers  who  refuse  to  look  at  goods  offered  them 
by  salesmen  are  not  only  discourteous  but  foolish  is  shown 
by  this  fact."  added  Miss  Heftdricksoa.  "A  Brooklyn 
buyer  tells  me  he  knows  whenever  Brooklyn  stores  are 
conducting  a  demonstration  of  our  lamps  because  his 
rioiyf  customers  begin  to  come  in  and  ask  for  them. 

"They  say  lo  our  demonstrators.  Your  goods  arc  han- 
dled by  Smith's,  arc  they  not?'  "Yes:  well.  I  have  a 
charge  account  down  there  and  I  will  order  one  from 
them." 

"Suppose  Smith'-  buyer  ha»  not  only  failed  lo  put  our 
lamps  in.  but  also  refused  a  hearing  to  our  salesman  when 
BC  called.  What  will  he  do  when  Mrs  Charge  Customer 
comes  in  and  ask*  for  our  lamps?  lie  has  not  got  it. 
does  not  know  where  to  get  it.  and  probably  docs  not  know 
a  safrt>  oil  lamp  csjst*.  What  impression  does  his  regu- 
lar customers  gel  of  him  whin  they  find  out  they  know- 
more  about  goods  in  his  line  than  he  does  himself?" 

This  is  a  fair  question  and  we  will  leave  it  for  whoever 
will  to  think  it  over. 


Albert  Rothschild 

ALBERT  ROTHSCHILD,  who  travels  the  Western 
States  for  I- rank  &  DcKrwr  of  New  York  City, 
putting  out  their  line  of  bath-room  fixtures  and  household 
specialties  where  they  will  do  the  IMM  goinl,  says  that  he 
has  had  eighteen  years  of  expedience  in  the  line,  although 
Iiis  picture  will  bear  testimony  to  the  fad  that  he  does  not 
look  it.  and  is  "good  to  lie  in  the  ring"  for  another  such 
period  Mr.  Rothschild  was  with  Stransky  &  Company 
for  twelve  years,  and  has  spent  the  past  six  years  with 
Frank  &  DcKcyscr,  a  brief  interval  having  been  devoted 
to  business  ,,n  Ins  own  account,  which  through  lack  of 
capital  he  was  forced  to  give  up  Mr  Rothschild  is  well 
and  favorably  known  throughout  the  Western  trade  and 
has  acquired  his  share  of  "Western  hustle,"  as  evidenced 
by  the  fact  that  his  sale*  have  been  increasing  from  year 
to  year. 
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Illinc  &  MOULD,  oi  Troy.  N.  Y.,  have  incorporaieil  with 
^  capital  of  Sto.ooo  to  operate  a  department  store. 

Joseph  Bros.,  Elmira.  N.  Y..  arc  planning  to  erect  a  l>ijt 
department  More  in  that  city. 

It  is  reported  that  a  new  $50,000  department  store  will 
shortly  Mart  in  business  in  Rrcading.  Pa. 

Olds.  Worn  ham  &  KlHB,  Portland,  Ore.,  will  erect  a 
large  live-story  building  for  their  use,  and  it  is  reported 
that  another  department  store  building  will  also  be  con- 
structed in  the  down  town  district. 

The  Boston  Department  Stdre.  Boston,  Mass,  a  new 
tirm  of  which  Mr  J  S  Bailey  is  manager,  will  open  a 
new  department  store. 

Ware  &  Dailey  have  opened  a  large  department  store 
in  Passaic.  N.  J.  The  company  owns  large  and  successful 
department  stores  in  big  cities  in  the  States  of  New  York 
and  New  Jersey 

The  Dinlap  Company.  Shenandoah.  Pa  .  have  opened  a 
branch  store  on  Hast  Center  Street. 

The  Klai  sner  ItRurtlKRs  Dry  (.oops.  Comi-asy.  Newark. 
N  J  .  have  Incorporated  with  a  capital  of  $5,000  to  con- 
duct a  department  store 

E  W  EaWABM  &  Son.  Syracuse,  N.  Y  .  have  incorpo 
rated  with  a  capital  of  $1,000,000  to  operate  department 
store*. 

Geo  B  Waith  Company  has  liecn  incorporated  with  a 
capital  of  Sj.ooo  to  operate  a  department  store  in  Filing 
ton.  N.  Y. 

The  Mt'm*>oN  Dry  Goods  Company.  Buffalo,  N.  Y.. 
will  operate  a  new  and  handsome  department  store  in 
Niagara  Falls.  The  fittings  of  tho  new  store  arc  elaborate, 
and  an  electric  elevator  and  all  the  latest  appliances  and 
conveniences  arc  installed. 

F..  Rost nw  alii  &  Sun.  who  conduct  a  large  department 
store  in  Las  Vegas,  New  Mexico,  are  planning  to  erect  a 
new  building  for  their  use 

The  Clark  &  Sands  Company.  Worcester.  Mass.  has 
been  incorporated  with  a  capital  of  $10,000  to  operate  a 
department  store  President.  Alvah  F.  Clark ;  treasurer. 
Douglas  T.  Sands.  :.i;d  clerk.  Lester  M,  Bacon,  all  of 
Worcester. 

A  I  Knvs  &  l  M\ii  vs.y,  has  lx-en  incorporated  at  Ncw- 
buryport,  Mass  ,  with  a  capital  of  $.-5,000.  to  handle  house- 
hold goods.  President.  Llcaier  S.  Pike,  Maiden;  treasu- 
rer and  clerk,  Joseph  H.  A.  Currier,  Ncwburyporl. 

(iARant  &  Company,  Saratoga  Springs,  N.  Y,  has 
been  incorporated  with  a  capital  of  $25,000  to  conduct  a 
department  store. 

The  AnAMS-Ki.ANNir.AN  Comh-xv,  of  New  York,  ha* 
been  organized  for  the  purpose  of  taking  over  the  busi- 
ness of  Fellows  &  Smith,  the  department  store  in  the 
Bronx,  which  recently  went  into  bankrupcy.    The  new 


owners  arc  building  additions  to  Fellows  &  Smith  Store, 
and  will  give  to  the  Bronx  a  large  and  modern  department 
store.  John  Hannigan  and  Thomas  K.  Adams,  a  son  of 
one  of  the  directors  of  the  O'Niel-Adams  corporation,  are 
interested. 

The  Fifth  Streei  Stork..  Lis  Angeles.  Cal..  has  taken 
over  the  stock  and  fixture  of  the  Central  Department 
Store 

It  is  reported  that  a  department  store  with  a  capital  of 
$1,000,000  is  being  organized  in  Atlanta.  (>a.  The  build- 
ing of  this  concern  will  Ik-  erected  on  a  prominent  bust 
ncsi  street  in  this  city. 

The  L  S  Donaldson  Company.  Minneapolis.  Mum.,  are 
receiving  the  congratulations  of  the  trade  upon  the  beau- 
tiful booklet  they  ha»c  recently  issued  concerning  the 
"Donaldson  Glass  Block  "  This  booklet  is  printed  upon 
calendared  paper  and  a  handsome  tint-block  is  used 
throughout.  The  illustrations  are  unusually  excellent  and 
show  a  store  which  is  equal  or  superior  to  many  of  the 
leading  stores  in  the  largest  cities  of  the  United  Slates 
Every'  department  it  equipped  with  the  linesl  of  fixtures, 
furniture,  etc  ,  to  say  nothing  of  store  decorations,  and  the 
ground  arrangements  are  of  the  highest  class.  We  con- 
gratulate the  L.  S.  Donaldson  Company  upon  the  splendid 
showing  made  in  this  beautiful  booklet. 

A  Modern  Delivery  System 

When  one  makes  a  purchase  anywhere  in  Abraham  * 
Straus's  new  store  in  Brooklyn.  X  Y  ,  his  |>arcel  is  dropped 
into  a  hole,  and  that  is  all  he  knows  about  it  until  it 
arrives  at  his  door,  all  covered  with  peculiar  marks  and 
signs 

But  when  it  is  dropped  into  that  hole  it  falls  on  an  end 
less  belt  and  is  off  on  a  long  and  intricate  ride  It  is 
carried  on  various  systems  of  belts  until  it  passes  out  of 
the  main  store  under  Livingston  street  and  into  the  com- 
plex delivery  room  in  the  new  building 

There  the  bundle,  if  on  a  charge  or  C.  O.  D.  account, 
drops  in  front  of  reference  clerks,  who  instantly  verify 
the  name  and  account.  Then  it  passes  on  to  other  clerks 
who  check  and  recheck  and  cluck  again,  so  there  ran  be 
no  mistake,  until  the  "endless"  In-lts  have  carried  it  to 
the  sorters,  who  work  with  the  skill  and  agility  of  trained 
postal  clerks.  Apparently  with  ease  and  iudiffcrciici-  they 
throw  packages,  large  and  small,  here  and  there,  and  the 
packages  disappear  and  continue  on  the  journey  until  the] 
arrive  in  a  cage  over  which  presides  a  driver,  who  knows 
his  route  and  the  patrons  of  his  employers'  store  on  his 
route  as  thoroughly  as  a  postman  knows  his  route.  To 
one  who  has  wondered  how  his  tiny  parcel  is  delivered 
promptly-  in  all  the  daily  rush  of  business,  the  mystery  is 
explained  by  an  inspection  of  this  system. 
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POINTS 
BUYERS 


E.  H    tomi*1,  tm—itj   buyer  of  house  furnishing 

goods  for    I  t:\-V,  Predion  &  R-.cli.irdM.in  C  |>atiy.   If  . 

Pa.,  who  is  now  located  in  Columbus.  Ohio,  left  .1  recur  1 
I  i-hmd  him  in  Erie  to  tie  proud  of.  A*  announced  in  a 
.'ormcr  i  sue,  Mr,  Hi-mh-y  and  his  assistants  won  the  first 
prize  of  $50.00  in  gold  by  a  gain  of  44.8  per  cent,  over  the 
same  week  in  the  preceding  year  during  the  first  depart 
ment  managers'  nk,  and  in  the  second  sale  contest  of 
the  nine  kind  held  the  week  ending  March  28,  tuoK,  the 
last  week  of  Mr  llcntley's  connection  with  this  firm,  his 
department  again  won  first  prifi  of  $50  by  a  gain  of 
.573  l*r  eent.  in  sales.  As  the  next  highest  gain  made 
by  any  department  was  19.9  per  cent.,  the  splendid  record 
made  by  Mr.  Bentlcy  and  hi*  assistants  is  worthy  of  com- 
ment. 

Mr.  I  H alpkrn.  buyer  of  bODM  fur- 
nishings for  the  Pettis  Dry  <iood<  Com- 
pany. Indianapolis.  Ind.  will  mam  Mi-- 
Frieda  Pink  in  July  of  this  year  Mr 
Halpern  is  one  of  the  most  sum --fid 
and  progressive  buyers  in  the  trade,  and 
is  receiving  the  congratulations  anil  good 
wishes  of  his  many  friends. 

A   REPRESENT  STIVE   of  this  pap«'l  .  who 

visited  the  office  of  the  l.isk  Manufac 
turing  Company,  in  Canandaigua,  N.  Y.. 
was  informed  that,  according  to  present 
tuilk.itious,  the  business  would  be  out  of 
the  receivers'  hands  within  tm  or  go 
day-  The  firm  is  doing  a  good  business 
and  is  gradually  getting  financial  Mut- 
ters in  a  satisfactory  condition.  The 
Reed  Manufacturing  Company,  of  New- 
ark. N.  V  ,  has  lieen  released  from  re- 
ceivership and  its  business  is  running 
ahead  of  last  year  in  volume. 

Landers.  Frarv  &  Clark.  Mcnden, 
Mass.,  have  moved  their  Boston  office  to  157  Summer  St. 

Thomas  C  Mini  an  has  joined  forces  with  the  new 
FJting,  Sicgcl  &  Company's  store  at  Trenton,  N.  J„  as 
buyer  and  manager  of  house  furnishings,  china  and  toys 
Mr.  Median  requires  but  little  introduction,  having  been 
so  closely  identified  with  the  trade  for  a  number  of  years 
both  as  buyer  and  traveler.  He  has  an  army  of  friends 
and  they  all  wish  him  the  greatest  success  in  his  new- 
position. 

The  M.  B.  Mace  Company,  New  York,  has  been  incor- 
porated with  a  capital  of  $5,000  to  manufacture  ice  cream 
freezers. 

Ciiaki.es  Scmaad,  Brooklyn,  N.  Y..has  incorporated  with 
a  capital  of  $1,000  to  manufacture  ladders,  etc. 


1.  HALI'KRN. 


The  Range  MAJrlWkCMHUIM  Company.  Springfield. 
Mu,  is  organizing  with  a  capital  of  $50,000  to  manufacture 
steel  and  malleable  rangsc,  permitting  the  use  of  either 
wood  or  coal  for  fuel.  Incorporators  arc  major  D.  D. 
Berry.  F.  X.  Hcer  and  A.  J  Kisenmayer, 

1  itr  Universal  HOLMJM  &  M  anifactirini:  Company. 
I '--r  1  land.  Me.,  has  been  incorporated  with  a  capital  of 
$500,000,  to  manufacture  wooden  articles.  President,  J.  K 
Chase;  treasurer,  G.  J  Jason,  and  clerk.  B.  G.  Ward,  all 
of  Portland. 

The  Fokt  Wayne  Refrigerator  Company.  Ft  Wayne. 
Ind.,  has  organized,  with  a  capital  of  $50,000.  to  manufac- 
ture sanitary  refrigerators,  to  be  made  of  glass  and  steel 
The  president  of  the  new  concern  is  C.  A.  Dunkleherg; 
treasurer.  S.  M.  Foster;  secretary,  Albert  E.  Schaaf. 

The  Aitomatk  Sewinc;  Machine 
Company,  of  Cincinnati.  (.)..  has  lieen 
incorporated,  with  a  capital  of  $50000 
The  I.yon  &  Son  M anl-factvhini; 
Company.  Newark,  N  J  ,  has  organized 
with  capital  of  $1.25,000  to  manufacture 
buttons,  brass  novelties  and  silverware 
(•hinder);  Bros  .  New  York,  has  incor- 
porated with  a  capital  of  $100,000  to 
manufacture  gas  and  coal  stoves. 

Tut  PfclMUO  Cijk  k  Company.  Bos 
ton.  Mass  ,  has  organized  with  capital 
of  $50,000     President,  Joseph  Petrillo: 
ireasiirer,  Antonio  Mele:  clerk,  James  J. 
Tracy,  all  of  Boston. 

The   Brunswick  Balke-Collenih* 

Company,  of  New  York,  manufacturers 
of   household   refrigerators,   etc,  now 
occupy  elaborate  quarters  in  the  Build- 
ers'   Exchange   Bldg.,  20-36  W.  32nd 
Street.    They  burned  out  in  the  recent 
Parker  Building  lire. 
The  CKKUrOGfcAMIK  Enameling  Company,  153  La  Salle 
Street.  Chicago,  has  incorporated  with  a  capital  of  $20,000 
to  manufacture  porcelain  enameled  metal  articles. 

The  Sanitax  Brush  Company.  Chicago,  HI.,  has  or- 
ganized with  a  capital  of  $25,000  to  manufacture  and  deal 
in  brushes. 

Petek  F.  Pia,  127  White  Street.  New  York,  have  incor- 
porated to  manufacture  toys.   The  capital  is  $7,500. 

The  Pryor  Manufacturing  Company,  Chicago,  III., 
have  organized  to  manufacture  metal  specialties.  The 
capital  is  $50,000. 

The  New  Centchv  Novelty  Company,  Jersey  City. 
N.  J.,  has  organized  with  a  capital  of  $100,000  to  manu- 
facture hardware  and  hardware  supplies. 
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(.ill  Clay  Pot  Company,  Xluncic,  I  ml.,  has  incorporated 
with  a  capital  of  $.10,000 

It  is  reported  that  the  old  Mansfield  Glass  Factory  in 
Lockport.  N.  V'..  has  been  sold  for  $6,500  The  assessed 
valuation  of  the  plant  was  $175,000.  and  one  single  ma- 
chine used  in  the  manufacture  of  fruil  jar*  rost  more  than 
what  the  entire  plant  sold  for. 

William  Isaacs'  Sons.,  Inc.,  Rrooklyn.  N.  Y..  has  or- 
ganized uith  a  capital  of  $1,000  to  deal  in  glass,  glassware, 
etc. 

The  Hours'  Glass  WnsKS,  London.  Toronto.  Can.,  has 
been  destroyed  by  lire  with  a  loss  of  $.{oo.ooo  The  Ion* 
consisted  principally  i>f  *tock 

Tin  Dosi  TfHi!  Stcpmer  Company.  New  York,  has  been 
incorporated  to  manufacture  glassware,  corks,  etc  Capi- 
tal. $..'5,000 

Van  Steinbiri,  &  Hirst.  Colorado  Spring*.  Colo  ,  have 
opened  a  first -class  china  and  house  furnishing  store,  and 
have  discontinued  handling  everything  in  the  dry  goods 

line. 

Carpenter  &  Pierce.  Troy,  Pa.,  have  added  a  new  china 
department  to  their  already  extensive  business. 

The  Ji  st-Ti  ncsten  [LlVHIM  AT|Qg  Company.  New 
York,  ha*  incorporated  with  a  capital  of  $250,000.  to  manu- 
facture electrical  bull.s.  lamps  and  globes 

Vqoi  4  Don,  New  York,  have  been  incorporated  with  a 
capital  of  $25,000.  to  handle  imported  china  and  glaassware. 
The  directors  are  Charles  Vogt,  II.  («.  Frcc*c  and  William 
Nagcl.  all  of  New  York 

M.  F,  Kaac  &  Sons,  Ft  Wayne.  Ind.  have  the  reputa- 
tion of  being  00c  of  the  largest  importers  and  johliers  of 
crockery,  glassware,  and  imported  Krench,  German  and 
Japanese  china  in  their  section  of  the  country, 

Charles  Aiirenfelitt  &  Son.  New  York,  have  incorpo- 
rated their  bwfotM  with  a  capital  of  $10,000  They  are 
importers  and  exporters,  and  commission  merchants  for 
c'-ina  and  glassware 

Herman  F  Rogers.  Huntington.  N  Y.  has  opened  a 
salesroom  for  cut  glasi.  chinaware.  and  furniture 

The  G.  W  Drake  Ci't  Glass  Compiny.  Corning.  N  Y  , 
will  be  offered  for  sale  again  some  time  next  month,  as 
only  $ijoo  was  bid  at  the  sale  conducted  by  the  receiver  in 
April  Although  satd  10  he  worth  at  least  $20,000  and 
inventoried  at  $12,500.  the  small  sum  mentioned  was  the 
only  bid  offered 


The  A.  L-  Bl.ukmer  Company.  Ini  .  <>f  New  Bedford. 
Mass  ,  manufacturers  of  cut  glass,  have  assigned 

Fish  Bros,  tc  Company.  Nashville.  Tcnn ,  have  moved  to 
a  larger  and  better  location,  and  will  increase  their  stock 
of  chinaware. 

The  Plant  of  the  Conneam  Lamp  Company.  Warren. 
Ohio,  which  is  controlled  by  the  National  Lamp  Company 
and  which  will  lie  devoted  exclusively  to  the  manufacture 
of  the  new  tungsten  lamp,  will  sihw  be  in  operation.  The 
Packard  factory  in  this  city  will  also  soon  Ik  turning  ou' 
this  same  kind  of  a  lamp 

A  NEW  CfT  class  plant  has  been  put  in  operation  at 
Bowling  Green.  Ohio,  by  Pitkin  &  Brooks,  the  firm  hav- 
ing closed  its  plant  at  Chicago  Heights  The  firm  which 
originally  operated  the  Bowling  Green  plant  removed  its 
molds  and  other  chattels  in  Jeannette,  Pa.,  where  ■  new 
factory  has  been  started  in  connection  with  the  business 
of  the  McKec-Jcanncttc  interests. 

Mr.  M.  S.  Koch,  who  has  been  with  Messrs  J  Rosen- 
blatt &  Company,  china  importers,  Baltimore,  Mil .  nearly 
fourteen  years,  has  resigned  hi*  position  and  is  now  rep- 
resenting factories  for  the  Southern  territory  Mr.  Koch 
has  established  himself  in  Baltimore  as  a  manufacturers' 
representative,  and  has  secured  the  accounts  of  some  well- 
known  firms.  As  Mr  Koch  is  well  acquainted  with  the 
trade  in  his  section,  including  Baltimore  ami  Washington, 
he  has  many  friends  who  wish  him  success  in  his  new 
position. 

Reports  from  E,  Liverpool.  Ohio,  indicate  that  the  china 
trade  this  year  is  likely  to  be  as  much  as  in  1007,  although 
the  bulk  of  business  will  he  done  in  the  later  month*  of 
the  year.  A  large  amount  of  business  is  being  placed  for 
fall  delivery,  and  most  of  the  potteries  are  working  nearly 
to  full  capacity.  The  discovery  of  immense  beds  of 
china  clay  in  Texas  has  led  many  pottery  manufacturers 
to  prepare  for  making  china  dinnerware  instead  of  porce- 
lain and  semi-porcelain  goods,  which  have  lieeu  staple 
products  during  the  past  few  years.  The  manufacture  of 
art  pottery  is  making  a  wonderful  advance,  and  while 
some  claim  that  seventy-five  per  cent  of  the  art  pottery 
sold  in  the  United  States  is  imported,  nevertheless  Ameri- 
can manufacturers  arc  fast  coming  to  the  front,  as  is  shown 
by  the  sales  of  a  large  art  pottery  of  Zancsville.  Ohio. 
This  firm  started  to  export  last  year,  and  its  ware  was 
sold  extensively  in  England.  Germany  and  Australia.  Rus 
sia  and  France.  The  domestic  sales  have  lieen  growing 
rapidly,  and  this  year  will  see  several  new  art  potteries 
placed  in  operation  in  the  Ohio  Valley  District 
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"VOLLRATH" 

STEEL  -  and  -  CAST  IRON 

ENAMELED  WARES 


Vollrath  Double  Roasters 


Self-basting. 

No  buttons,  ridges  or 
grooves. 
Easily  cleaned. 
The  top  is  dished,  pro- 
ducing the 
Centre  Drip. 


Our  constant  aim  is  to  produce  only  the  HIGHEST  QUALITY  of  steel  and  cast  iron 
wares  and  our  "40  years  of  knowing  how"  finds  us  making  the  only  COMPLETE  LINE 
of  HIGH  GRADE  enameled  ware  made  in  this  country.  You  see  VOLLRATH  WARE 
in  every  big  store  in  New  York  and  Chicago,  and  some  day  you,  too,  will  learn  that  your 
greatest  profits  and  satisfaction  to  your  trade  lie  in  a 

COMPLETE  AND  HIGH  GRADE  LINE 


THE  JACOB  J.  VOLLRATH  MFG.  CO. 

homE  SHEBOYGAN,  WIS.  omc* 


New  York 

25  Warren  St 


Branch  Office 

mi 

Warehouse 


Chicago 

175-177  Lake  St 


World's  Largest  Exclusive  Sheet  Steel  and 
Cast  Iron  Enameled  Ware  Manufacturers. 


SWIFT  SELLING 
SPECIALTIES! 


VLB 


The  Sternau  Spray  Brush 

I  hire  has  licen  a  constant  demand  for  a  spray 
brush  Of  Mich  quality  as  ><>  wear  well,  endure 
HWInl  usage  and  give  perfect  satisfaction  to  the 
trade  It  is  a  well  known  fact  that  a  spray 
belli  taken  judiciously  bring*  a  healthy  glow  to  the  skin 
and  prwaoHl  ilic  health  A  spray  hath  in  the  morning, 
or  arising,  exhilarates;  anil  after  a  hanl  ilay's  work  it 
refreshes  anil  enlivens 

We  illustrate  in  this  column  several  styles  of  spray 
hmshes  manufactured  hy  S  Sternau  &  Company.  n>; 
Plymouth  street,  Brooklyn.  N.  Y.,  a  sufficient  guarantee 


ing  feature  is  overcome,  as  it  enables  one  to  attach  the 
hath  liulh  securely  to  the  faucet  so  as  to  resist  the  strongest 
pressure  of  water,  an  improvement  of  great  utility. 

This  hath  spray  as  well  as  the  others  made  by  this  firm 
arc  made  in  two  sizes,  one  for  a  faucet  less  than  yt  of 
an  inch  in  diameter,  and  the  other  for  faucets  varying  in 
diameter  from  to  15*16  of  an  inch.  With  each  and  e\er> 
bath  spray  5  feet  of  rubber  tubing  is  furnished. 

An  examination  of  the  cut  showing  a  sectional  view  of 
the  Hold  Fast  Bulb  attached  to  the  faucet  will  serve  to 
indicate  how  the  faucet  chain  works  and  how  effective  it 
is  in  holding  the  hulb  securely  attached  to  the  faucet,  no 


T  ME  CHIP 


of  quality,  durability  and  high  grade  workmanship  The 
first  style  of  bath  spray  is  made  with  two  faucet  chains 
ami  bold  fast  bulbs,  which  wear  longer  than  any  other 
bulb,  because  they  are  made  of  metal  and  rubber  com- 
bined and  are  guaranteed  not  to  burst.  As  will  be  seen 
the  spray  brush  is  filled  with  a  slop  cock,  which  enables  one 
to  slop  or  lessen  the  $om  of  water  immediately  without 
touching  the  faucet  It  is  also  fitted  with  an  extra  long 
Khonired  handle  with  which  one  can  secttre  firm  hold  and 
rub  one's  back  with  ease,  and  a  Safety-Valve,  which  al- 
lows the  water  to  escape  when  the  pressure  becomes  too 
strong 

A  simpler  style  of  bath  spray  has  a  hold-fast  bulb  and 
faucet  chain,  which  is  of  advantage  where  the  pressure  of 
water  is  50  strong  as  to  force  any  other  bath  spray  bulb 
off  the  faucet     With  the  Sternau  Faucet  chain  this  annoy- 


matter  how  strong  the  water  pressure  in  the  pipes  may 
be.  As  will  be  ven.  the  chain  is  long  enough  to  attach 
tubes  to  any  si/e  of  a  faucet,  while  the  metal  rim  of  the 
Mold  paH  Bulb  is  equipped  with  a  grip  over  which  the 
proper  link  of  the  chain  is  slipped. 

F.vcrylhiiig  considered,  the  Sternau  Bath  Sprays  are 
among  the  best  obtainable,  are  a  credit  to  this  well  known 
manufacturer,  and  are  well  calculated  to  satisfy  the  most 
exacting  of  customers 

The  Acme  Sllcer 

The  Acme  Sheer  manufactured  by  the  Oelkers  Mfg 
Company.  Newark,  X.  J.,  which  has  been  in  general  use 
for  more  than  twenty-live  years  has  gained  a  reputation 
as  being  substantially  built,  and  is  so  simple  in  design  that 
a  child  can  operate  it.  The  great  perfection  of  its  work 
and  facility  in  operation  has  brough  it  into  general  use 
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for  cutting  bread,  meats,  fruit,  and  vegetables  to  any 
desired  thickness. 

Fur  the  information  of  the  trade  we  desire  to  say  that 
there  is  another  bread  slicer  made  in  Newark.  X.  Y..  which 
is  exactly  like  the  Oelkers'  machine  except  that  like  most 
other  imitations  it  is  more  cheaply  made  and  naturally 
gets  out  of  order  more  frequently.  It  also  sells  for  just 
a  little  less  than  the  Oelkcrs'  machines,  but  the  difference 
in  price  is  not  sufficient  to  overweigh  its  advantage,  a* 
Hit  imitation  is  not  very  well  catcnlatcd  to  give  satisfaction 
M  the  trade  for  obvious  reasons. 

Uncle  Otedkh's  "Brother  Bill" 

Uncle. Obediah  is  so  well  known  to  the  trade-  as  ir>  need 
no  introduction,  particularly  among  those  who  handle  tin- 
line  of  "money-back  metal  ware"  manufactured  by  the 
Pritchard-Strong  Company.  Rochester,  N.  Y 

Uncle  Obediah  ha»  vud  hundreds  of  lanterns  f..r  those 
who  have  placed  them  in  their  show  windows,  and  L'ucle 
Obediah'*  "Brother  Bill."  a  striking  lithograph  showing  a 
bricklayer  eating  his  dinner  from  a  "Prisco"  dinner  pail 
if  well  calculated  to  attract  the  attention  of  people  as 
they  pass  by,  and  judging  from  "Brother  Bill's"  happy 
smile  he  is  more  than  satisfied  with  the  good  things 
taken  from  his  dinner  pail. 

The  Pritchard-Strong  Company  make  a  icaiiirc  of  as 
sisting  dealers  in  advertising  and  displaying  their  gonls. 

The  "Qulckout"  Fire  Rxttagulstier 

There  is  a  constant  dstuaud  for  lire  extinguishers  for 
household  use,  and  to  place  in  factories,  shi>ps,  store* 
printing  offices,  farm  buildings,  and  elsewhere  where 
lire  is  likely  to  occur  at  any  time  At  the  same  time  there 
is  a  demand  for  a  fire  extinguisher  which  will  not  do  the 
d.-mage  water  and  li<|iiiil  chemicals  do  to  furniture  and 
property  in  putting  out  ilie  tl.unis. 

The  "Quifkoul"  Fire  hxlinguishi  r.  manufactured  by 
the  Royal  ManufactiirniK  Company.  I.nicaslcr.  Pa.  is 
just  out.'  and  is  a  dry  chemical  cmpomid  contained  in  a 
long  tin  tube  in  sufficient  quantity  to  put  out  a  large  fuc. 
and  will  do  the  same  work  which  requires  several  barrels 
of  water  without  the  danger  of  flooding  the  building  or 
damaging  furniture,  carpet*,  etc 

This  chemical  compound  is  in  powder  form,  and 
extinguishes  fire*  when  thrown  from  the  tube  with  a 
scattering  motion  on  the  !m*<  of  the  fire.  The  moment 
it  touches  the  fire  a  gas  is  generated  which  immediately 
smothers  the  flame  no  matter  whether  caused  by  burning 
grease,  or  oil,  or  any  other  inflammable  material  which 
even  water  will  not  extinguish. 

The  "Quickont"  Fire  Extinguisher  i-  made  in  sill  at  a 
Urge  margin  of  profit  to  dealers 

More  About  Flics 

There  is  an  increasing  tendency  on  the  part  nf  physicians 
and  the  health  department  of  large  cities  to  urge  all 
householder'  to  equip  their  windows  anil  doors  with 
strreus  to  keep  out  the  ftics  on  the  ground  that  thes. 
insects  transmit  disca.e  germs  t.f  all  kind*,  particular!*. 
t\phoid  leier.  In  fact  it  has  been  proven  thai  a  large  l'>s- 
of  lives  is  caused  by  flies  during  the  summer  month*. 

The  Continental  Company.  Detroit.  Mich  ,  are  assisting 
in  an  extensive  campaign  of  education  along  this  line 


and  are  sending  out  In  dealers  and  others  interesting 
reproductions  of  newspaper  articles  and  rgagaxine  articles 
on  this  subject  There  is  no  doubt  of  the  truth  of  theii 
contention,  and  there  is  a  nu<veme-nt  nn  foot  in  some 
quarters  by  interested  public  officials  to  find  ways  and 
means  of  killing  flies  for  the  purpose  of  keeping  down 
the  mortality  rate  in  our  large  cities. 

"1  he  problem  of  eliminating  flics  is  rendered  much 
easier  when  the  house  is  equipped  with  screens  properly 
constructed  for  keeping  out  flies  after  those  already  in 
the  house  have  tnen  exterminated.  Those  manufactured 
by  the  Continental  Company  are  of  the  best  character,  and 
dealers  will  find  reiidy  to  hand  advertising  literature 
o.'  a  character  well  calculated  to  increase  their  sales  of 
these  goods  during  the  summer  month', 

"Androck"  Toaster 

We  illustrate  in  this  column  a  new  scientific  toe  toaster 
winch  offers  big  value  for  the  money  and  makes  crisp 
toast,  browned  all  oscr  alike.  The  "'Androck"  toaster 
leasts  quickly  and  economically,  uses  less  gas  than  other 
kinds  since  all  the  heat  is  delivered  to  the  toast. 


This  toaster,  of  which  we  show  a  sectional  view,  has 
a  steel  body,  and  i*  equipped  with  a  tinned  wire  handle 
and  a  bright  finished  wire  cloth  bread  rest  o  inches  square. 
!l  is  claimed  to  be  the  best  toaster  on  the  market 

As  will  be  seen  the  bml>  of  the  toaster  is  dished  up  so 
as'to  spread  the  heat  to  the  outside,  but  it  is  prevented 
from  escaping  over  tin  edges  by  the  V  shape  of  the  feet 
All  the  heat  is  forced  to  rise  through  the  funnel  shaped 
holes  which  are  so  small  that  the  flames  cannot  get  through 

This  is  one  of  the  many  specialties  manufactured  by 
the  Andrews  Wire  &  Iron  Works,  of  Rock  ford.  II). 

The  Distillation  of  Alcohol 

We  have  had  several  requests  for  information  concern- 
ing where  a  practical  hand  book  on  the  distillation  ol 
alcohol  from  farm  products  and  on  the  denaturing  of 
alcohol  can  be  obtained,  and  we  take  pleasure  in  calling 
attention  to  the  V.ok  published  by  Spon  &  Chamberlain. 
12.1  Liberty  street.  New  York,  under  the  title  of  "The 
Distillation  of  Alcohol  fir.m  Farm  Products"  by  F.  B. 
Wright. 

This  book  i«  in  il-  set  mid  edition  and  includes  the  Free 
Alcohol  Law  and  it«  Amendment,  the  Government  regu- 
lations therefor  and  a  number  of  I'  5  CioveM.mcnt  au- 
thorized denaturing  formulas. 

This  hook  discusses  the  various  forms  and  source'  or 
alcohol,  the  preparation  nf  mashes  and  fermentation,  the 
description  of  distilling  apparatus  as  well  as  other  practical 
information  designed  io  help  farmers  and  others  wishing 
to  go  into  this  industry  on  :i  moderate  scale.  The  book 
includes  s„nie  sixty  illustrations  showing  the  layout  of 
distilleries,  and  i<  a  b ->ok  that  should  be  in  the  library  of 
farmers  and  small  manufacturers  who  contemplate  the 
production  of  <U natured  alcohol  for  industrial  purpo-.es. 
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covers  a  larger  ■.pace,  and  the  blow  is  divided  and  does 
MM  mjiirr  the  fabric. 

This  beater  is  made  from  the  very  best  spring  wire 
thai  ran  lie  formed  in  the  shape  required  and  the  shanks 
an  w  ry  elaMic.  a  desirable  feature  as  they  give  life  and 


The  Manning-Bowman  Alcohol  Stove 

The  Manning- Bowman  Alcohol  Gas  Stove  made  by 
Manning-Bowman  Company.  fcteriden,  Cnrni,  is  generally 
admitted  to  be  the  best  American  made  alcohol  stove  on 
the  market,  and  by  the  mu<t  careful  tests  has  been  shown 
to  be  economical,  safe  to  use,  and  satisfactory  in  opera- 
tion in  both  the  single  and  the  two  burner  Ityk 

This  stove  is  highly  ornamental  in  appearance,  and  ap- 
peals especially  to  the  "Summer  Home"  trade  at  this 
season  of  the  year.  The  stove  is  nickel  .plated  and  is 
suitable  for  use  in  cooking  lunches  on  the  dining  room 
table;  or.  for  cooking  an  entire  dinner,  it  is  as  efficient 
as  the  ordinary  artificial  ga*  More. 

At  the  head  of  this  page  will  be  seen  some  of  the 
necessary  accessories  to  the  Manning*  Bowman  Alcohol 
Gas  Stove.  These  include  the  "Meteor"  circulating  coffee 
percolator,  chafing  dish  u.tli  "Ivory"  enamelled  food  pan. 
sauce  pan,  tea  kettle,  flagon,  toaster,  plate  wanner,  cutlet 
ilish.  and  lea  pot. 

As  at  demonstration  feature  for  the  use  of  progressive 
and  up-to-date  house  furnishing  dealers,  the  Manning- 
Bowman  Alcohol  Gas  Stove  offers  exceptional  opportimi 
ties  during  the  summer  season,  and  observation  of  the  re 
suits  obtained  by  these  demonstrations  in  some  of  the 
hading  New  York  department  stores .  seems  to  prove  that 
the  better  class  of  trade  is  fully  alive  to  the  advantages 
and  possibilities  of  this  slovc  and  the  new  fuel  Similar 
reports  come  from  country  dealers  and  those  located  in 
ilie  summer  resort  towns. 

The  "Cleaner"  Rug  and  Carpet  Beater 

We  illustrate  here  the  "Cleaner"  Rug  and  Carpet  Beater 
manufactured  hy  the  Holt-Lyon  Mfg.  Company.  Tarry 
town,  N.  Y. 

This  carpel  Heater  has  recently  been  patented  with  four 
strong  claims,  the  special  feature  of  the  beater  being  that 
it  i»  made  with  a  larger  head  than  any  other,  the  wire 


farce  l«i  tit.  !...  .,.  [he  beater  is  also  guaranteed  never  t. 
break  off  at  the  handle,  and  the  handle  cannot  come  off 
a;  one  end  of  the  wire  fastens  through  the  wooden  handle 
and  is  bent  in  such  a  way  as  to  prevent  the  handle  from 
■lipping  off 

The  'Cleaner"  Rug  and  Carpet  Beaters  are  so  well 
made  that  some  well  known  firms  have  sold  the  Hotel 
sue  giving  a  guarantee  to  last  one  year,  and  one  of  these 
firms  have  never  had  a  beater  come  back.  This  firm  tells 
the  manufacturer  lhat  no  beater  thai  they  ever  had  would 
stand  such  a  test. 

Lectures  on  "Cooking  by  Llectricfty" 

Illustrated  lectures  on  Cooking  by  Electricity,  intro- 
*Ked  by  the  Wm.  Barr  Dry  Goods  Co.  of  St  Louis,  are 
being  most  HI -cess fully  carried  on  by  Gimbel  Bros,  of  Mil- 
waukee. Wis .  and  are  daily  drawing  large  crowds  to  their 
house  furnishing  department.  The  illustrated  lectures  are 
•  nditcted  by  a  well-known  specialist  in  this  line.  Tnr  in- 
creased sales  in  this  department  since  the  beginning  o- 
these  lectures  has  been  so  marked  that  it  is  generally  con 
ceded  tin.  <pcci.il  feature  will  be  taken  up  by  the  leading 
department  stores  through  the  country  as  a  means  of 
increasing  business  in  this  department. 

A  Popular  Demonstration 

The  demonstrations  which  arc  being  placed  in  hardware 
ami  department  stores  by  The  New  York  Varnish  Com 
pany.  585  Greenwich  Street.  New  York,  are  meeting  vsiih 
great  favor  throughout  the  country.  This  firm  is  the 
manufacturer  of  '-Grain-Stain."  which  is  a  colored  var- 
nish so  nude  up  that  a  beautiful  grain  can  be  secured  in 
a  very  simple  manner  and  without  expert  knowledge  of 
any  sort.  A  demonstration  of  this  sort  rarely  fails  to 
draw  a  crowd  of  interested  onlookers,  and  while  the  de- 
mand for  these  demonstrations  is  coming  in  very  rapidly 
we  understand  that  this  company  is  prepared  to  take  care 
at  Mich  demands  as  fast  as  necessary' 
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STEEL  SPIDERS 
GRIDDLES 
KETTLES 


Cooking  Utensils  that 
do  not  warp,  scorch  or 
burn,  nor  spoil  food  t  :  t 


Thr  genuine  branded 

cttloV       NEVER  -  BREAK  " 


&  THE  AVERY  STAMPING  CO.  Cleveland,  Ohio 

Eieluiive  Manufacturer* 


::: 
::: 


A.    L.    TRIBBLE  CO. 

BANUFACTl'RKKS  OF 

Clothes  Lines.  Mops,  Twines,  Etc. 
"IXL."    Non-Stretchable,"  "Puritan" 
Hand  Laid  Cotton  Clothes  Lines 
Plymouth,  Rock  Sash  Cord 

BOSTON  ,  -ja 

110  Slete  St. 
NEW  VOBK  ■      i  i 

176  CbarcbSt. 
CHICAOO 

as  River  SI. 

WR.ITC   FOR  PRICES 


■  >•«  

OSBORN    MFG.    CO.  1 


The  Original  lmr*)nivr»  end  lie 
Manufacturer*  of  Hi 

"OSBORN"  1 

-*•* 
•••• 

::: 

Metal  Sinn  1 

In  Bra**,  Bn«*iie*r»d  SPw  Plate. 

Krw  and  (kauitful  Designs  Just  Out.  :;j 

Wr  a\%»    rrikKuiUiture   Bra**  and  •••• 

Kf  iMi  Miv*  Mands  for  F*ncv  OcwkK  ;;f* 

Laial^BUC  traced  Cfrc  •••• 


669-685  HUOSON  STREET.  Cor.  14th  St..  NEW  YORK 

„  


COTTON  AND  WIRE  CORDAGE 

Braided  Cotton  Clothes  Lines 
Braided  Waterproof  Clothes  Lines 

Twisted  Clothes  Lines 
Manilla  and  Sisal  Clothes  Lines 
Braided  Wire  Picture  Cord 


MOPS  OF   EVERY  DESCRIPTION, 

TATE  WIRE  CORD  COMPANY 

Office  &nd  Factory  s 

40  Hanover  Street.  BOSTON.  MASS. 


:::: 


ADAMS'  BRUSHES 


NEW  YORK  FACTORY 


J.  J.  ADAMS  <&  CO. 
Ma  nufarturcrs  of  Brushes  for 
House  Furnishing  Tra.de 


NEW  YORK  FACTORY 

124  to  132  Greenpoint  Ave. 

BROOKLYN.  N.  Y.  CITY 


BOSTON  FACTORY 

748  to  752  Main  Street 

CAMBRIDGE.  MASS. 


l 
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The  Recognized  Orffan  of  the  House  Furnishing  Goods  Trade 

A  NEW  FACTOR  IN  THE  LIVES  OF 
AMERICAN  HOUSEWIVES 

Pyro  Alcohol  Denatured  Cooking  Stoves 


These  Cooking  .Stove*  burn  Pyro  Alcohol  Denatured  exclusively.  They  are  compact, 
convenient  clean  and  economical.  Cook  an  entire  meal  for  a  little  over  one  cent.  Do  away 
with  hot  kitchen,  the  servant  problem,  coal,  ashes  and  dust.  As  soon  a*  the  cooking  is  finished 
they  may  be  extinguished  immediately,  a  gieat  advantage  during  the  summer  season  as  well 
*»  n  laving  in  fuel  and  time.  The  non-smoking  and  odorless  flame  is  especially  desirable  for 
broiling  Heat  can  be  regulated  to  a  nicety  and  absolutely  uniform  temperatures  maintained 
to  the  various  cooking  operations.  No  parts  to  burn  out  and  therefore  no  costly  repairs. 
Can  be  readily  removed  from  the  winter  to  the  summer  kitchen.  Made  in  one,  two  and  three 
burners. 

Anticipate  the  demand  for  the  stoves  that  make  cooking  a  pleasure-  and 
place  your  order  now.  Finely  illustrated  catalog  with)  prices  >>n 
application. 

ALCOHOL  UTILITIES  CO. 


156  West  23  rd  Street. 


NEW  YORK 


MAY.  1908 


TRACE   MAGAZINE  ASSOCIATION 
59  61  PARK  PLACE 
NEW  YORK 


C«H  rtuhi  1*  '.  Tbakk  Ma«  AZisr  A»ro<  iation 


Google 


NOW  IS  THE  TIME 


for  every  DEALER  to  examine 

OUR  LARGE  LINE 

Ol  Cork  Screws,  Ice  l'ick^,  Cork  Pullers,  Ice 
Cream  Dishers,  Ice  Cream.  Spoons,  Lemon 
Squeezers,  Lime  Squee/ers,  etc. 


FOR 
1908 
BUSINESS 

We  are  the  largest  man- 
ufacturers of  this  line  of 
goods,  all  of  which  are 
designed  for  up-to-date 
requirements. 


Finely  illustrated  catalog 
with  prices  and  discount! 
will  be  forwarded  to  all 
dealer!  on  rsqutlt. 


WALKER  5 

OWN  LIFTER  AND 

Self-Puller 


ERIE  SPECIALTY  CO. 


ERIE.   PENN  A.  U. 


Wood  Goods  of  Quality 


Our  Ironing  Boards  keep  their  shape,  and  (i<>  not 
crack  because,  first,  <>l  the  material  used  and  second, 
of  the  seasoning  and  finishing  given  them  in  this 
factory. 


STANDARD  SKIRT  UOAKUK 

Assorted  sizes,  packed  '/  do/,  in  bundle. 

Our  Ware  room*  are  Well  Stocked.    We  Can 
Make  Prompt  Shipments. 

ASK  FOR  CATALOGUE 

AMERICAN  MFG.  &  NOVELTY  CO.,  Erie,  Pa. 

HOUSEHOLD  WOODEN  WARE  and  LADDERS 


i 


g 


"Better  Than  Need  Be  Goods 


■Surprising  Prices1 


ICE  PICKS—  16  style*.  Needle  pointed,  highly  tempered;  pick 
point!  are  ground,  not  forged,  whereby  crystallization  of  point! 
is  prevented.  Thit  mean!  much  to  the  purchaier,  more  to  the 
conscientious  buyer.  ICE  CHISELS  -  S  style*,  ra-ide  of  tern* 
pered  steel.  LEMON  SQUEEZERS  of  the  Highest  f.r.Jt 
made  of  solid  aluminum,  also  of  porcelain  and  of  wood.  LIME 
SQUEEZERS-  2  styles,  solid  aluminum.  ICE  SHREDDERS— 
tempered  steel  blades.  ICE  PLANES— with  double  edged, 
hardened  and  tempered  knives,  discharging  automatically. 
Also  old  style  ice  plane*. 

Ce.t*loK  for  the  Ashing. 

THE  GILCHRIST  COMPANY 

NEWARK.  N.  J. 


MR.  BUYER  It's  a  feather  in  your  cap 
every  time  you  add  a  new,  fast  selling 
item  to  your  Dept. 


e  4 


R  R  I  S  C  O 


Sanitary  Sink  Strainer 

WILL  PROVE  A 

BRIGHT  niEJX>  FJ-sTJMID 

Our  reduced  price  for  1908  gives  you 
a  better  profit  twioe  over  than  any 
other  strainer  for  sinksprocurable. 

THE  VIE  NAIE  TO  0UT«.«,  NOT  WEAH  OUT 


The  PRITCHARD-STRONG  GO. 

27  Circle  Street,  Rochester,  N.  Y. 


I 


VjOOQ' 


VERITAS  ALUMINUM  FLAT  WARE 

Nona  Genuine  Without  Thu  Trade  Mark. 


G.  M.  THURNAUER  &  BROTHER 


HAVE  REMOVED 


To  83-85  WORTH  STREET,  New  York 

WE  EXTEND  A  CORDIAL  INVITATION  TO  VISITING  BUYERS 
TO  CALL  ON  US  AT  OUR  NEW  QUARTERS,  NEAR  BROAD- 
WAY, AND  SEE  THE  MOST  COMPLETE  LINES  OF  IMPORTED 

HOUSE  FURNISHING  GiOODS  EVER  EXHIBITED. 

/ 

A^ISIT  WILL  PAY  YOU 

COME  AND  SEE  FOR  YOURSELVES. 


ALCOHOL  IRONS 
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Special  Attention  of  the  Trade 

is  called  to  the  fact  that  we  are 
the  only  manufacturers  working 
independently  of  any  association 
or  trade  agreements,  and  that  it 
is  to  your  interest  to  obtain  our 
prices  before  you  place  your 
orders. 


Ideal  Double  Coated  Gray  Steel  Enameled  W. 
New  England  Gray  Steel  Enameled  Ware 
Turquoise  Blue  (White  Lined)  Steel 
Ware 

Blue  and  White  Steel  Enameled  Ware 

All  White  Steel  Enameled  Ware 

Also  a  Full  Line  of  Galvanized  and  Tin  Ware 


Full  Line  of  Samples  Displayed 
at  our  New  York  Sales  Room 

THE  NEW  ENGLAND 

ENAMELING  CO.,  m> 

Factories: 
ilDDLETOWN,  CONN.,  and  PORTLAND 

H.  GINSBURG,  fflx 

736  Broadway,  New  York  City 
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DESIRABLE 
NOVELTY 


ONLY  PRACTICAL 

attachment  ever  made 
for  preventing  the 
strongest  pressure 
of  water  from  forcing 


THE 
STERNAU 
FAUCET 
CHAIN 


MtTAL 


PROLONGS 

the  wear  of  bulb  as 
"tost  of  the  strain 
falls  on  the 

CHAIN 


of  water  is  so  strong  that  it  will  force  any  bath- 


In  stocking  Bath-sprays  get  those  fitted  with  the  Sternau 
and  Rubber  Holdfast  Bulbs  having  Faucet-chains,  as  they  are 

guaranteed  to  give  long  and  satisfactory  service. 

With  the  Sternau  Faucet-Chain  this  annoying  feature  is  overcome  as  it  enables 
one  to  attach  the  bath-spray  bulb  securely  to  faucet  so  as  to  resist  the  strongest 
pressure  of  water. 

Write  for  illustrations,  prices,  and  particulars  about  advertising  matter,  furnished 

without  charge,  to  those 


STERNAU  BATH-SPRAYS. 


S.  Sternau  &  Co. 


MAKERS  OF 


Office  and  Kacttiry 


New  York  S!iu»T<>oms 

BROADWAY.  COR.  PARK  I'LACE  t'fafing-itiskes  and  their  Accessories.  'V  PLYMOUTH  STREET 
opposite  iW.jir.ce  Coffee-machines,    Fancy    Teakettles.  Brooklyn,  \.  Y. 

Kathroam  fixtures,  etc., 
of  the  Highest  Quality 


Remember,  the  Bulb  with  the  Chain  wears  longest 

Ask  for  it. 


s 
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"WEAR-EVER" 

ALUMINUM  UTENSILS 


WE'RE  BUSY  MAKING 

"WEAR-EVER"  ALUMINUM 
UTENSILS 

AND  FILLING  ORDERS 

You  know  the  "whys"  and  "where- 
fores" if  you  tell  them.    If  you 
don't— well,  ju»t  remember 
that  "WEAR-EVER" 
utensils  are  not  only 
sellers  but 
repeaters. 

HERE  ARE  THE  REASONS: 

They  are  made  of  aluminum  99  pure. 

The  sheet  is  extra  hard  and  thick. 

A  special  electric  finish  is  placed  on  the 
inside  which  prevents,  largely,  dis- 
coloring. 

Spouts  are  attached  without  seams  or  joints, 
They  are  strong,  but  light  in  weight. 
They  present  a  beautiful  appearance  when 
displayed  for  sale. 


At  Bauxite,  Ark.,  we  mine  the  ore ; 
At  F-  St.  Louis,  we  refine  the  ore ; 
At  Niagara  Falls  and  Massena,  N.  Y.,  we 
convert  the  refined  ore  into  pigs  or 
'      ingots ; 

At  New  Kensington,  Pa.,  we  roll  the  sheet 
and  make  the  finished  ''  II  'ear-ever" 
utensils. 

In  other  words  this  means  '  from  ore  bed 
direct  to  you." 


A  card  will  bring  to  your  desk  catalogue, 
prices,  discounts  and  further  information 


THE  ALUMINUM  COOKING  UTENSIL  CO.,  Pittsburgh,  Pa. 
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UNITED  STATES  GLASS  COMPANY 

PITTSBURGH.  PA. 

THE  WORLD'S  ONE  LARGE  GLASSWARE  CONCERN 

We  manufacture  everything  in  glassware  for  the  different  branches  of  the  trade,  viz.: 


Wholesale  Jobbers. 

5  and  IOc.  Stornn. 
Jewelers"  Cut  Gle.sswars, 
Confectioner*'  Supplies. 


Department  Slorss. 
Bar  and  Hotal  Supplies. 
Show  Jars  ol  all  kinds, 
Limps, 


Verlety  Stores. 
Soda.  Fountain  Supplies. 
F&ncv  Cut  o.nd  Oscoratsd  We.re. 
Photographers'  Supplies. 


Jolly.  Fruit,  Condiment  and  Packers'  Supplies,  etc. 

UTILITY  GLASS  JARS 

MADE  IN  1-2  3  4  and  5  GALLON  SIZES 
PRICES  ON  APPLICATION 

SANITARY.    EASY  TO  GLEAN  AND  EASY  TO  KEEP  GLEAN 


For  general  all  around  use- 
fulness, these  jars  are  unequalcd, 
being  especially  adapted  to  States 
where  the  laws  compel  the  use  of 
covered  articles  for  the  sale  of 
food  products. 

Just  the  kind  for  every  day 
home  use ;  and  as  advertisers  of 
Condiments,  Cereals  and  like 
goods,  they  are  quick  to  bring 
satisfactory  results. 


It  will  be  a  Pleasure  to  Answer  any  of  Your 
Inquiries    or    show    you     Samples    at  the 

General  Offices  and  Salesrooms,  South  Ninth  and  Bingham  Sts.,  PITTSBURG,  PA. 

BRANCH  SALESROOMS: 

New  York.  29  Murrnv  St.,  Sydney.  N.  S.  W„  Commerce  Bldg..  Ma.rtln  Land. 

Boston.  127  Federal  St.,  Arco  Bldg..  St.  Louis.  627  Granlls  Bldg..  4th  and  Market  Sis.. 

Philadelphia.  Ninth  and  Market  Sis..  San  Francisco.  271  Stsveneon  St.. 

Baltimore.  110  Hopkins  Place.  Chicago.  409  Atlas  Block.  35  Randolph  St.. 

Salt  Ln,  ke,  127  t.  South  3rd  St..  Denver.  14)0  Are.pahoe  St.. 

Mexico  City.  2  A  de  Plateros  No.  9,  London.  35  F*rrlngton  St..  E.  C. 

He.vana.  Cuba.  70  Sun  R.e.fa.el  Ape.rta.do  948. 
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No.  307/76. 


MAKES 

m 

OWN 
GAS 

ABSOLUTELY 
NON- 
EXPLOSIVE 


Sufficiently  powerful  for 
the  preparation  of  a  sub- 
•tan  tial  meal,  indcpen- 
ently  of  the  kitchen 
range. 

"  METEOR " 
Circulating  Coffee  Percolators 


CHAFING  DISHES 

With  "Ivory"  Enamelled  Food  Pan. 

Baking  Dishes.  Tea  Ware.   Hotel  Ware, 
Bath  Room  Furnishings.  Etc.,  Etc. 


l^Tanning 
Bowman 

/Xlcohol  Gas  Stove 

With  a  complete  outfit  consisting  of 

CHAFING  DISH  (with  Patented  ••Ivory"    Enameled  Food  Panai 

SAUCE  PAN.  COFFEE  PERCOLATOR.       CUTLET  DISH 

TEA  KETTLE.  TOASTER.  TEA  POT, 

FLAQON,  PLATE  WARMER. 

Aa  illustrated  »t  top  of  Page. 


The  possibilities  of  chafing-dish  cookery  have  been 
doubled  by  the  Manning-Bowman  Acohol  Gas  Stove. 
It  has  three  times  the   heating  power  of  the  regular 

chafing-dish    lamp,  yet 
regulates  to  a  simmering 
aVaVataf  i  i  4      k  ,  k  flame  at  a  touch. 


No.  76.  Nickel  Plated  Single  Burner. 
No.  77.  Same  Style  Double  Burner. 

Alcohol  Burning  Devtcaa. 


MANNING-BOWMAN  &  CO.,  Meriden  Conn, 

NEW  YORK  CHICAGO  SAN  FRANCISCO 

For  further  information  aee  raiding  noticea  In  thia  iaaue. 
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NO  Economy  !   NO  Satisfaction  ! ! — 

POOR,  judgment  in  buying  CHEAP  lines  !!! 

Give  your  customers  HIGH  GR.ADE  GOODS  at 
REASONABLE  prices  and  HOLD 
THEM. 


High 
Grade 
Standard 
Mctalware 


Chafing  DllhM 
r  lb  la  Katilaa  and  Standi 
Colter.  Extractor. 
Wa.i.r  FMieta 
Nureary  Cham 
Crumb  Tr»v»  and  Scraper* 
T«  «nd  Bar  Urn  a 

Bathroom 
Fixtures 

Wlrxa  C-oolara 

Water  Ceelere 

Unking  Dlartaa 

Coal  Vaaaa  and  Hoda 

Candlaaikika 

Cuapldora 

Maloh  Safaa 

3  o'olook  Taaa,  alo. 


Write  for 


Catalogue 


BRANCH  OFFICES 
U  Worrott  Str#»*,  H»w  York 

Arepah*-  <<->*     1 1 •- 1!  t t- r  col. 
«  Dearborn  Street.  (  b)ca*jo 
m  W.M.1L.-.KI on  Street.  HuWos.  Km*. 
M  Ymmg  Mlm-I,  Torunilu,  C*Ji*iU 
am!  Lorwlon  Kr-cUnri 


The  BUFFALO  MFC.  CO. 


BUFFALO.  N.  Y. 


WHITE  WARE! 

Something  New  YOU  Should  Know  About ! 

Will  Sell  On  Slsut! 


CAKE 


BREAD 


But  Don'l  Forget  our  Staple  Lines  of 

TINWARE.  JAPANNED  WARE.  GALVANIZED 
IRON  WARE  and  OIL  COOKING  STOVES 


NICHTHAUSER  &  LEVY, 


Java,  and  Provost  Streets. 
BROOKLYN.  N.  Y. 


I  FLOUR 
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'jr/JjO/nCe  RETAIL  PRICES 


No 


Wind  Prwrtut-  n.j*nJfi 
11*1*1'.  Carta  Jo.ijar.r-.**! 


$1.25 


No.  1 

All  McuU  Japann-I 

$1.50 

AU  H«ul  OalvariU*! 

$1.75 


No.  2 

All  Mettl  Japanned 


All  Maul  GalvaniJwl 


We  arc  xoitiK  to  make  an  annrcssivc  tanipai^n  for  the 


salt-  n(  the  JPfrf*S3»>  in  all  localities.  It  will  be  worth 
your  while  to  co-operate  with  us.     Write  to-<hiy  for 


trade  prices. 

THE  LEE  CHAIR  CO., 


Oneida,  N.  Y. 


9 

m> 

"Sesco"    "Blue  White" 

The  well  and  favorably  known        Our  standard  grade,  marble- 


old  style,  gray 
mottled  enameled 
ware.  We  posi- 
tively give  the 
buyer  more  for 
his  money  in  this 
grade  than  can 
be  had  in  any 
other  MAKE, 
GRADE  or 
STYLEof  EN  AUELED 
WARE. 


i  s  e  d  enameled 
ware  is  the  most 
attractive  ware 
on  the  market 
without  excep- 
tion. It  is  a 
most  beautiful 
color,  very  dur- 
able and  an  easy 
rapid  seller  at 
•  POPULAR 
PRICE.  . 


Writ*  ui  NOW  for  Now  1908  Catalogue  an 
Rcvlicd  Price  List 

Pull  Uih  ot  Bath  Warca,  Baal  Daalgm  Ma— Iflaa-aa  ay 

Star  *  Enameling  and  Stamping  Co. 

Pittsburg,  Pa. 
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THE  PERFECT  COOKER 


COOKS  BY  STEAM 


A  New  Gookin&  Utensil  of  Genuine  Merit 

CONSISTS  OF 

L&rge  Size  Water  Petri 
Roll  Rim  Food  P&n 
Cover 

The  roll  rim  of  the  food  pan  fits  snugly  over  the  edge  of  the  Water  Fan.  Cooks  by  steam, 
which  is  led  into  the  food  apartment  thro  series  of  perforations  in  the  roll  rim.  This  keeps  the  food 
moist,  hastens  the  cooking,  and  the  tight  fitting  cover  keeps  in  all  the  rich  food  flavor. 


Excellent  for  cooking  fruits,  cereals,  vegetables,  puddings,  etc.     Unequalled  for  scrambled  eggs 
Circular  containing  recipes  with  every  Cooker. 


SIZE  101x4;  INCHES. 
No.  250.    All  Retinned 

No.  35.  Water  Pan  and  Cover  Retinned.  Food  Pan  Enameled 
No.  350.   All  Enameled 


We  solicit  sample  orders.  The  Perfect  Cooker  is  very  attractive  in  appearance  and  is  proving 
to  be  a  good  seller.  Each  pan  is  well  adapted  for  use  separately  and  they  will  do  service  three  times  a 
day  in  every  kitchen  they  go  into. 

SOLE  MANUFACTURERS 

THE  REPUBLIC  METALWARE  CO. 

BUFFALO  CHICAGO  NEW  YORK 

—  Digitized  by  Googl 


THE  LARGEST  TRADE  WINNER  ! ! ! 

THE  PORTABLE  BATH  SET 


ALWAYS  HEADY. 


CONVENIENT  EVERYWHERE 


A  MIRACLE  IN  MECHANICS 

The  Famous"  Nickle  Plated  Bath  Room  Fixtures 
The  Neverust  Portable  Bath  Set 


y   


HIGH  GRADE  BATH  ROOM  FIXTURES 
Solid  Brass,  Nickel  Plated 


r 


— 1  ■ 1  ■■' 
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The  H.     H.  MFG.  CO. 

BRASS,  COPPER  AND  NICKEL  WARE 


Office,  Salesroom  and  Factory : 

554-562  West  25th  St.,       New  YorR,  N.  Y. 
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BENGALI  A" 


Alcohol  Incandescent  Light  Bvirrver 

lOO    CANDLE  ROWER 


The  most  Wonderful 
Light! 

Can  be  adapted  to  any 
ordinary  D  collar  lamp. 

Unaffected  by  wind. 

Suitable  for  outdoor  il- 
lumination. 

Can  be  operated  by 
anybody. 

Retail  Price 
$4.00  Complete 

Liberal 
Discount 
to  Dealers 


Fullest  guarantee  giv- 
en for  3  years,  that  Burn- 
er will  act  perfect. 

No  wick  Burning ! 

Chimneys  manufac- 
tured in  Jena,  Germany. 
Will  not  break  from 
he&Lt. 


No  Danger 
Non-Explosive 

One  live 
dealer  want- 
ed in  every 

town  to 
handle  our 
specialties. 


Can  be  used  on  any  ordinary  Kerosene  Lamp.  No  blacking  of  mantle.  Wind  Proof.  Absolutely  safe. 
Use  ordinary  mantle.  Superior  to  any  incandescent  gas  burner.  Consumption  one  quart  of  denatured  alcohol 
in  16  hours.  Cost  '4  of  a  cent  per  hour.  No  soot.  No  smell.  Absolutely  no  danger.  No  burning  wick.  Very 
simple,  a  child  can  light  it.  Absolutely  odorless.  I  also  supply  brass  founts,  store  and  table  lamps  for  this 
burner.!  Also  Sole  Agent]  for  the  KEROSENE  INCANDESCENT  BURNER. 

G.  COHN  &  COMPANY 

337  BROADWAY 

NEW  YORK 
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Galvanized 
Watering  Pots 


SPECIALS  FOR  MAY 


Refrigerator  Pans 


DON'T  FAIL  TO  GET  OUR  PRICES. 

We  also  manufacture  full  lines  of  the  following  goods. 

Puritan  Rc-contcd  Tin  Ware  is  extra  heavy 
Sterling-Aluminum  Enameled  Ware  Common  Pirced  Ware 

Deep  Stamped  Tin  Ware  "U.  S."  Pieced  Ware 

Shallow  Stamped  Tin  Ware     Planished  Ware     Tinners'  Trimmings 


Metallic  Sieves 

Japanned  Ware 

Extra  Heavy  Japanned  Ware 
Tea  Trays 


Britannia  Ware 

Copper  and  Brass  Wart- 
Nickel  Plated  Ware 
Dairy  Supplies 


Sheet  Iron  Ware 

Galvanized  Iron  Ware 
Spoons 

Etc..  Etc. 


The  Central  Stamping  Co.,  24  cliff  street,  new  york  city 


With  Vegetable  Chamber. 


ATTENTION!! 

Dealers,  have  you  placed  an  order  for 

*  DEVAUX  * 

Sanitary  -  Metallic 

REFRIGERATORS 


Without  Vegetable  Chamber. 


Made  entirely  of  Galvanized  Steel.  Cylindrical 
in  shape — with  or  without  separate  compartment  for 
fruit  and  vegetable*.  Has  REVOLVING.  AD- 
JUSTABLE SHELVES. 


Easily  cleaned,  as  all  parts  are  removable,  and 
there  arc  no  corners  to  accumulate  dirt  and  breed  dis- 


ease. 


Finished  in  White  Enamel  inside  and  Imitation 
Oak  outside. 


WRITE  AT    ONCE    FOR    CATALOG    AND  PRICES 

HOME  METALLIC  REFRIGERATOR  CO. 


ALBERT  LEA,  MINN. 


Eastern  Office  and  Warehouse 
93  Reade  Street,  NEW  YORK 
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ICE  CREAM 

FREEZERS 

THAT  SELL 


THEY  EXCEL  IN 
Euy  Running 
Quick  Freezing 
Economy 
Convenience 
Practical  Result* 


THEY  ARE 
Well  Advertised 
IB  Demand 

Easily  Sold 
Satisfactory  la  Use 
04  Known  Reputation 


THEY 
ARC  SOLD 
BY  LEADING 
JOBBERS 
EVERYWHERE 

Our  line  of  Freeiers  comprises  the  largest  variety  made  in  any  one  fac- 
tory. They  embody  all  that  is  best  and  of  intrinsic  merit  in  &  Freezer. 
Send  for  1907  Freezer  Book,  illustrating  these  and  the  new  "AMERICAN 
TWIN  FREEZER." 

NORTH  BROS.  MFG.  CO.,  Philadelphia,  Pa.,  U.  S.  A. 


BALDWIN  REFRIGERATORS 

DRY  AIR. 


E  WERE  THE  FIRST  TO  TALK  ABOUT 
Dry  Air  in  Refrigerators    about  35  years 
:  //  ago. 

\f  And  "they"  laughed  at  us — said  it  was 

an  impossibility.  A  refrigerator  with  wet 
ice  in  it  just  had  to  be  damp. 

Now  they  call  theirs  "dry  air"  so  we 
must  have  been  right. 

But  now.  same  as  35  years  ago,  the  Bald- 
win is  the  only  perfect  dry  refrigerator  on 
the  market. 

Baldwin  air  circulation  —  different  from  the  others  — 
does  it. 

Our  catalogue  shows  150  styles  of  the  "  Dry  Air"  kind 
—  a  line  of  them  will  please  you. 

Lined  with  Opalite  Glass,  Vitrified  Steel  or 
Porcelain,  White  Tile.  Vermont  Spruce  and 
Metal,  Oak,  Ash  and  Softwood  Cases. 


BALDWIN  REFRIGERATOR  GO. 

BURLINGTON.  VERMONT. 

I.  t  STUtTEVANT,  C.  B.  SNITI.  V.  P.  MM  CI. 

IS  Wsrrta  Si..  707  West  23d  St..  138  Frost  Si., 

Htw  Ysrk  City.  Lot  Ai>e«ln.  Csllf.  San  FrisciK*.  Calif. 
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The  Basket  Importing  Co.,  Inc. 

facctueri  to 

THEO.  OLLE5HEIMER  01  BROS. 

IMPORTERS  AND  MANUFACTURERS 

139  Dunne  St.  <&  62-66  Thomas  St.,  NEW  YORK 

T.l.phona,  37SQ  Worth 
Our  Aew  Lints  for  1908  arm  now  on  display  in  our  showroom! 

SPECIALTIES      Willow  Ware.   Baskets.  Stein*.  House 
Furnishing  Goods.  Kitchen  Were.  Bar  Supplies 
5  end  IO  Cent  Goods 
JUl  orders  from  Stock  at  Shortest  Motice.    Sptcial  Department  for 
Import  Orders. 

Lvint  variety  of 
Fanny  Baakoti  for 
ho  U  day  trad.. 
Priu.  will  nJt  tb. 
roort  careful  bay- 
or.  Your  umtwo- 
tioo  invited. 


White  Frost  Refrigerator 


because  tt  is  the  one.  ami  only  ore,  Refrigerator  that  la  strictly  sanitary 
In  every  respect.    IahA  at  it.  ami  note. 

It  is  a  beautiful  piece  of  furniture,  spotless  outsit1*  and  Inside  an  the 
lium,  driven  unow.  or  finished  In  a  rich  voider.  ■  •*!< 

Jt  in  a  metallic  refrigerator.  cvtindticaJ  in  form,  made  of  jnil.anized 
•beet  steel,  and  provided  with  I1,  Inch  air  apace  betwean  walla;  thor- 
oughly insulated  with  Maltha  and  Asbestos,  the  combination  nf  which  \* 
recoertlied  aa  the  beat  material  foe  insulation  that  haa  bean  discovered  - 
certainly  the  mtsst  rtiienaive,    Solid  bras*  trimmings. 

It  cannot  shrink,  "well,  warp  or  decay.  Thar*  is  not  one  bit  of  wood 
as  lama  as  a  toothpick  connect**!  with  It  In  any  manner. 

It  I*  coated  with  mantel  in»i<le  and  out  lesceptina:  the  lea  chamber,  I 
and  this  enamel  is  thoroughly  baked  on. 

It  In  the  handiest  Kaf rljreraUir  mails,  Has  revolving;  nhelvsst.  no 
reaching7  over  a  pitcher  of  milk  or  jabbing  a  sleeve  into  a  dish  of  butter. 
Just  turn  the  shelf  and  ever)  thing  b  in  front  of  you.  The  shelves  are 
made  adjustable,  can  be  taiaed.  lowered  or  removed,  and  replaced  In  .. 
minute.  Shelves  are  made  of  wire  and  beautifully  tinned.  Light  and 
»lr>irur.  with  no  surface  to  catch  the  drippings  from  an  accidentally  upwrt 
dish,  but  are  alwayii  clean. 

It  la  gua ran reevl  to  maintain  as  low  a  temperature  and  as  dry  an 
atmosphere  in  the  provision  chamber  aa  an v  refrigerator  made,  and  owing 
to  arierttfle  circulation,  as  welt  aa  thorough  insulation,  it  la  a  great  aavar 
■»f  ire.  therefore  the  moat  economical  RefriseraPre, 

Is  hantbrnMne  enough  in  appearance  to  adorn  any  room  In  the  house. 
And  it  Is  evertafttinff  in  servire, 

Sells  on  sight,  and  every  one  sold  bring*  another  customer.  It  is  the 
oive  Refrigerator  that  api»*al*  at  one*  to  the  desire*  of  the  buyer-  It  la 
reasonable  in  price,  and  is.  therefore,  the  Refrigerator  all  thepenph*  want. 

Sand  today  for  our  literature  and  prices  -  you  cannot  get  close  to  a 
gr--«r|  thing-  any  too  soon. 


Dear  Hob.  I  v  ant  you  to  buy  me  i 
White  Frost  Refrigerator  " 
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Every  Buyer  of 

CARPET  SWEEPERS 

Ought  to  Know 

That  the  National  Sweeper  Company  makes  a  line 
of  sweepers  listing  in  price  from  $18.00  to  $54.00. 

That  every  sweeper  in  the  line  is  superior,  point 
by  point,  to  any  other  made. 

That  Nationals  are  made  in  the  most  complete 
sweeper  factory  in  the  world 

That  Display  stands  and  other  sales  helps  are 
furnished. 

That  shipments  can  be  made  promptly— in  a  hurry 
if  need  be. 

That  every  one  of  the  sweepers  in  a  shipment  is 
packed  securely  in  dust  proof,  heavy  carton. 

That  the  finish  is  right— that  every  detail  of  the 
sweeper  is  right — and  that  the  price  is  right. 


ONK  OF  THK  TRIPI.K  MKDAL  LINE. 


There's  something  new  in  carpet  sweepers  that  IS 
Get  in  early.     Write  to-day. 

NATIONAL  SWEEPER  CO. 

98  WARREN  STREET,  NEWARK,  N.  J. 
■  _J 


The  Marion 
Self-Heating  Denatured 
Alcohol  Flat  Iron 

FULL  NICKLE  FINISH 


TWO  SIZES  4  lb.  AND  6  lb. 


Each  iron  generates  its  own  heat.  The  ideal 
flat  iron  for  hot  weather,  as  the  ironing  may  be  done 
out  of  doors  under  the  shade  of  the  trees. 

The  Marion  Flat  Iron  is  the  only  one  which 
fulfills  every  requirement  of  the  American  house- 
keeper, viz.: 

It  absolutely  protects  the  hand  from  heat. 
It  costs  about  one  cent  per  hour  to  operate. 
It  is  perfectly  safe,  clean  and  odorless. 
It  may  be  used  at  any  time  and  at  any  place. 
We  guarantee  that  it  is  exactly  as  represented 
in  this  advertisement. 

A  Splendid  Article  For  Window  or 
Counter  Display  or  For 
Demonstration. 

Write  or  ask  for  Prices  and  Descriptive  Literature. 

GEO.  L.  MARION  MFG.  CO. 

129-131  Front  Street,   NEW  YORK 
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WATCI  OUT  FOR  OUR  NEW  TRADE-MASH 
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W  UJ  Li, 

JUST  A  HINT 

These  illustrations  are  only  a  few 
of  the  many  good  values  in  the 

Wise    Buyers'  Line 

Wa  manured ure  a  larfe  variety  of 

Eureka  Garment  Hangers 

Exclusive  Designs  in  Bath-Room  Accessories, 
Moulding  Hooks,  Metal  Rules  and  Squares, 
Cleavers  and  Mincing  Knives 

It  will  pay    to  not  our  Catalogue)  b«(oro 
purchasing  tlwwlur* 


FORSYTH  MANUFACTURING  CO. 

BUFFALO.  N.  Y. 


af 


The  World's  Carpet  Sweeper 


15 he  Famous 


selves  of 


Il<.\\  ridiculoui  the  foregoing  headline  would  be  if  it  were  not  true.  Being 
true  hi  the  broadest  sense  it  can  be  construed,  it  is  only  right  that  the  trade 
should  know  the  facts  about  a  product  they  sell,  antl  for  which 
Such  strong  claims  are  made.  The  title  "The  World's  Carpet 
Sweeper"'  is  justified  by  the  fact  that  in  every  country  of  the 
globe  \s  here  carpets  unci  rugs  -ire  used  the  Hissell  Sweeper  is  sold, 
and  is  the  acknowledged  leader.  The  Hissell  Sweeper  is  known 
practically  as  well  in  Australia  and  New  Zealand  as  it  is  in  the 
United  States,  as  it  commands  a  good  sale  in  this  far  away  ter- 
ritory, and  is  advertised  in  the  leading  publications  of  these 
countries.  The  same  methods  of  trade  promotion  that  we  are 
using  here  are  with  slight  modification  put  into  effect  in  foreign 
countries,  with  highly  satisfactory  results. 

Our  special  Easter  offer  now  in  force  has  been  greatly  ap- 
preciated by  the  trade,  and  thousands  of  dealers  will  avail  them- 
its  benefits  before  the  offer  expires  May  1st.    Write  for  copy  of  it. 


BRANCHES : 

NEW  YORK 

LONDON 

PARIS 

NIAGARA  FALLS.  ONT. 


BISSELL  CARPET  SWEEPER  CO. 

GRAND  RAPIDS,  MICH. 

i Lir[tii  and  only  Exclusive  Carpet  Sweeper  Makers  in  the  Worlds 
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THE  PERFECTION  FftUCET  CUSHION 


TllIS  SHOWS 

tbb  Cushion 
attached 
TO  Faucct 


A  Ten  Cut 

Seller 


MA  DM  IN  TWO  SIZS* 

Snail  Canton  for  smooth  Poocot 
LarsoCuobJon  tor  Tbroadod  Paaoot 


NO  CHIPPED  OR  BROKEN  DISHES 

A  boon  to  the  housewife— consisting  of  s  rubber  cushion, 
which  slips  oyer  the  end  of  the  faucet,  preventing  any- 
thing in  hand  from  striking  the  metal.    Anyone  can 
readily  comprehend  its  utility  in  the 
K1TCIEN,  LAUNDRY,  LAVATORY,  BAT1  AND  BAR 


Let  us  show  you  a  "Profit  maker." 
The  PERFECTION  FAUCET  CUSHION 
is  the  best  counter  seller  on  the  market 
to-day;  packed  on  attractive  counter 
display  cards.  Sample  and  circular 
will  be  sent  to  any  buyer  on  request. 


OHLERKING  &  SMITH 

Ex.  Sales  Agents  D.  S.  and  Canada. 

40  Dearborn  St,  Chicago,  Illinois. 


rk\/I7WQ  I  FOR  GAS,  OIL,  ALCOHOL 
vVLllJ  I  AND   GASOLINE  STOVES 

MADE  BY 

THE  S.  M.  HOWES  COMPANY 


Showroom,  40-46  Union  St.,  BOSTON       Factory,  513-526  Medford  St,  CHARLESTOWN 


Get  our  Prices— We  will  send  samples  on  approval 
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DO  YOU  HANDLE 

  BRASS 


FIRE   PLACE  FIXTURES! 

YES? 

Then  you  have  neru  had  a  baiter  opportu- 
nity to  pure  Kale  Andiron*,  Fire  Sett,  and 
Fender*,  than  now. 

If  you  have  our  catalogue,  make  up  a  list  of 
your  requirement!  for  Spring  or  Fall,  and  we 
will  outer  your  order  now  and  five  you  the 
advantage  of  the  preaent  metal  market. 

We  will  deliver  when  you  »ay  ao. 
ANDIRONS,  RENDERS,  Fl  RESETS,  CANDLESTICKS. 
DOOR  KNOCKERS  and  HARDWARE  SPECIALTIES. 

The  Rostand  Mfg.  Co.,  mcoSnd 


Eagle  Mop  Wringers 

have  boon  TESTED  and  PROVEN 


EAGLE  COOP- 
ERAGE WORKS 

Salt  Manufacturer! 

CIRCLEVILLE,  •  -  OHIO 


IT  «  TIE  "MIST-LIKE     SPRAY"  BAREST* 

Fountain  Sprinkler 


THE  BEST  SELLER  ON  THE  MARKET. 


This  Beautiful  Mlet  Effect  la  Not  Produced  by 
■ny  Other  Sprinkler  Ma.de. 

Retail  Price  $1.00.  Send  for  Sample  Poet  Paid 
at  Wholesale  Price  and  let  ua  Show  You  What  It  (• 
Like. 


The  FOUNTAIN  la 
Ike  Sprinkler  thai 
make.  Ike  eh.er»er 
aak  hla  nelxhbor 
where  he  can  let 
ane  like  II. 

The  STANDARD 
STAMPING  CO. 
Maryjville,  Ohio 

Have  you  on«  at  the 
Mand.ome  LM.pl.v 
EASELS?  They 
help  fell  the  lornl* 
tain 

Ask  us  How  la  Get 
Or*  FIEL 


TWO  MONEY-MAKERS 

■  Your  Profit*  Governed  Only  By  Your  Push 

Thi  SCIENTIFIC  TOASTER 


Sella  for  25  Cent*. 


Practical, 
Economical, 
Durable, 
Profitable. 

Used  on  Gas, 

Oil,  Vapor 
or  Coal 
Stoves. 

Paya  a  Good  Profit 


CHI-NEE  CLOTHES  SPRINKLER 


Retail,  for  15  Cent*. 


Sell*  whenever 
shown.     Hold*  a 
pint;  fill*  through 
handle;  distribute* 
evenly.  Save* 
time  and  trouble. 

Write  for  Diacount*. 


The  Syracuse  Stamping  Co. 

DEPT.  D 

114  Soulh  Baker  Street,  Syracuse,  N.  Y.,  U.  S.  A. 
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POINTERS  ON  BOOSTING  SALES 

Team- Work  of  the  British  Sales-Force.  How  English  Merchants  Organize  the 
Selling  lind,  and  How  American  Department  Managers  Can  Secure  Better  Result* 


iHE  MOMENT  one  steps  into 
a  large  London  shop  things 
begin  to  happen,*'  writes 
Tom  Bigby,  in  the  Saturday 
Evening  Post.  "You  are 
met  at  the  door  by  a  substan- 
tial, self-contained  person- 
age in  a  black  frock  coat. 
He  bends  his  head  gravely 
ft/  M  as  he  asks  what  is  wanted, 

""""•y  \  and     when    told,  receives 

your  reply  as  though  it  were 
something  having  aji  ex- 
ceedingly decisive  bearing  cm  a  matter  of  interna- 
tional diplomacy — to  say  nothing,  sir,  of  the  kind 
personal  favor  to  himself.  Then  he  snaps  his  fin- 
gers and  turns  you  over  to  an  assistant,  and  present- 
ly you  begin  to  learn  that  a  London  shop-assistant 
is  radically  different  from  an  American  department- 
store  clerk. 

"The  keynote  of  our  clerks  is  very  often  inatten- 
tion. 


Euros  I  Note-    Cuts  illustrating  this  article,  by  courtesy 
ul  the  Saturday  Et  eniug  Post.  Philadelphia. 


In  the  Clutches  of  the  Shop-Assistant 

"Now,  the  keynote  of  the  London  shop-assistant 
is  attention.  The  quality  of  this  attention,  unlike 
mercy,  is  often  strained.  It  is  no  trouble  for  him 
(or  her)  to  show  gotds.  On  the  contrary,  you  may 
find  it  a  good  deal  of  trouble  to  get  out  of  the  shop 
without  purchasing. 

"What,  sir!  You  sec  nothing  that  pleases? 
Dear  me,  sir  1 

"Mr.  Hawkins  is  crestfallen.  He  hands  you  over 
to  Mr.  Llovd  as  though  you  were  royalty.  If  Mr. 
Lloyd,  who  is  Welsh,  can't  sell  you  something,  he 
passes  you  along  to  Mr.  McAndrcws,  who  is 
Scotch.  If  Mr.  McAndrcws  is  unsuccessful  (there 
is  but  a  slight  chance  in  ten  thousand  that  he  will 
be )  it  is  not  possible  to  get  out  of  the  shop  except 
by  being  given  back  into  the  custody  of  the  person 
age  who  met  you  at  the  door.  If  you  get  away 
from  him  without  buying  it  will  only  be  after  the 
utmost  resources  of  the  draper's  art  have  been  ex- 
hausted and  the  shop's  entire  stock  shown  up  in  the 
pleasantest  way  in  the  world.  It  will  be  most  cu- 
rious. It  will  be,  to  put  it  briefly,  sir,  most  extraor- 
dinary ! 
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Perhaps  You  Make  a  Purchase 

Perhaps  you  make  a  purchase,  however. 

"Well,  Mr.  Hawkins  comes  from  behind  his  coun- 
ter while  you  wait  for  your  change.  Ostensibly  he 
is  going  to  chat  about  the  weather.  Really,  sir,  you 
musn't  leave  England,  now,  with  the  impression  that 
this  has  been  a  representative  summer!  Unto  him 
comes  Mr.  Lloyd,  with  a  fine,  soft  steamer  rug  for 
admiration.  If  that  isn't 
tempting,  then  McAn- 
drews  joins  the  weather 
conference  with  some 
linen  mesh  underwear. 
You  arc  deftly  led  to  ap- 
prove linen  mesh  in  prin- 
ciple, and  regret  that  I 
regular  sizes  never  fit  | 
you.  That  doesn't  dash 
Mr.  Mc Andrews  in  the 
least.  He  will  send  your 
measurements  to  to  Mel- 
fast  and  have  the  gar- 
ments woven  for  you 
personally.     Oh,  there 

isn't  time,  you  say — in  a  week  the  steamer  sails. 
Bless  me!  says  McAndrews,  you  can  have  them  in 
three  days,  sir. 

"As  you  count  your  change  the  personage  on  the 
front  door  approaches  with  a  casual  meteorological 
observation;  likewise,  a  steamer  trunk  for  inspec- 
tion. You  admit  the  quality  is  good,  but  criticise 
the  design.  Ah,  a  very  acute  criticism,  admits  the 
frock-coated  personage.  We  shall  make  one  to  your 
own  design,  sir.  How?  In  our  trunk-shop,  sir! 
Where?  Upstairs.  When?  If  in  a  hurry,  sir,  the 
day  after  to-morrow. 

"They  arc  by  no  means  done  with  you,  cither, 
when  you  finally  get  into  the  street.  For  the  bun- 
dles delivered  at  your  hotel  will  be  accompanied 
with  a  personal  missive  from  Mr.  Hawkins,  who  re- 
mains yours  faithfully,  and  sends  cuttings  of  choice 
fabrics  from  which  the  Bespoke  Department  is  pre- 
pared to  make  you  an  overcoat.  Mr.  Hawkins  needs 
hardly  say  that,  should  you  favor  him  with  an  order, 
he  can  assure  you  of  satisfaction  as  regards  fit  and 
style. 

Team- Work  of  the  British  Sales-Force 

"Of  course,  some  Americans  find  the  London 
shop-assistant  a  bit  over-attentive,  but  the  American 
business  man  who  has  wrestled  with  this  problem 
of  building  up  a  retail  sales-force  is  usually  struck 
dumb  by  the  magnificent  team-work  of  Messrs. 


Hawkins  &  Company.  They  load  him  up  with  mer- 
chandise, and  he  is  so  intent  upon  studying  them 
he  never  stops  to  ask  himself  how  he's  going  to  get 
through  customs. 

"London's  great  shops  have  hardly  been  brought 
up  to  the  level  of  our  department  stores  in  organiza- 
tion, equipment,  capitalization,  buying  methods  or 
advertising,  but  in  the  detail  of  good  personal  sales- 
manship they  are  strik- 
ingly efficient. 

"A  capable  London 
assistant  wilt  serve  three 
to  futtr  hundred  custom- 
ers a  day,  reaching  the 
latter  aggregate  °n  the 
long  Saturdays,  when 
some  shops  are  open  till 
eleven  o'clock  at  night. 
He  will  serve  several 
customers  at  once,  too, 
giving  them  personal  at- 
tention. In  a  press  of 
business  three  or  four 
assistants  will  play  back 
and  forth  into  one  another's  hands,  keeping  every- 
body  sweet  and  happy. 


•t.  Sir!  You  S*c  Nothing  that 
Pleases?  Dear  Me.  Sir! 


What  Makes 

"Part  of  this  efficiency  is  due  to  English  cour- 
tesy; part  of  it  is  due  to  caste — the  definite  class 
distinction  that  makes  the  person  who  sells  socially 
lower  than  the  person  who  buys. 

•But  behind  these  there  is  a  system  of  training, 
comprising  a  five-year  apprenticeship  in  provincial 
shops  and  on  the  Continent ;  and  behind  that  a  sys- 
tem of  fines  and  rules,  and  behind  that  still,  an  in- 
stitution known  as  the  "living-in-systcm,"  which  is 
an  excellent  thing  for  the  service,  but  a  doubtful 
thing  for  the  clerk. 

"What  makes  the  London  assistant  so  very  at- 
tentive when  you  deal  with  him,  however,  is  a  hard- 
and-fast  schedule  of  fines  imposed  for  inattention,  of 
which  a  penalty  known  as  the  'swop'  Is  most  inter- 
esting. The  'swop'  may  amount  to  only  one  shil- 
ling, but  it  is  imposed  whenever  a  clerk  permits  a 
customer  to  leave  the  shop  without  purchasing. 
Three  'swops'  are  usually  equivalent  to  discharge. 

"When  an  assistant  has  exhausted  all  resources 
to  make  a  sale  and  failed,  he  prootects  himself 
against  the  'swop'  in  two  ways.  One  is  to  hand  the 
obdurate  customer  over  to  another  assistant,  who  in 
turn  becomes  responsible.  The  other  is  to  call  the 
usher  at  the  front  door,  who  takes  the  responsibility 
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upon  himself,  and  thus  has  a  chance  to  rectify  mis- 
takes, to  explain  deficient  stock  or  other  shortcom- 
ings of  the  establishment. 

"The  'swop'  is  only  one  of  many  penalties  im- 
posed in  English  shops.  There  are  others  cover- 
ing errors  in  charges  or  addition,  careless  handling 
of  stock,  failure  to  make  sales  records,  etc.  They 
range  from  a  penny  to  several  shillings. 

"As  administered  in  some  English  shops,  this 
fine  system  is  not  a  lovely  thing,  but  it  might  be 
modified  to  accomplish  its  end  more  mercifully." 


Three  "Swopi"  arc  Usually 
left!  IO  Diicharce 

The  American  Retail  Clerk 

So  much  for  a  glimpse  at  the  British  shop-assist- 
ant— what  about  his  American  cousin? 

Most  department  stores  in  the  United  States  em- 
ploy girls  and  young  women  on  their  sales  staff  at 
weekly  wages  not  calculated  to  foster  a  high  stand- 
ard of  morality  or  to  secure  the  best  grade  of  help 
so  far  as  intelligence  and  ability  are  concerned. 
While  there  are  notable  exceptions  to  this  statement, 
there  are  other  establishments  which  merit  the  pen 
of  an  Upton  Sinclair,  for  the  situation  in  which 
many  of  the  sales-women  find  themselves  in  such 
stores  is  a  disgrace  to  the  establishment  in  which 
they  work,  an  insult  to  the  public  they  serve,  and 
constitutes  a  smouldering  volcano  which  some  day- 
will  be  revealed  to  public  view  in  all  its  hideous- 
ncss,  and  the  consequent  eruption  of  an  outraged 
Public  Opinion  will  destroy  the  mercantile  estab- 
lishments concerned  by  its  condemnatory  wrath. 

There  is  not  a  well-informed  man  in  the  trade 
who  is  not  aware,  from  his  own  knowledge,  of  the 
truth  of  what  we  say,  and  we  know  not  a  few  men 
who,  so  far  as  they  arc  able,  sec  to  it  that  everything 
is  as  it  should  be  in  the  departments  of  which  they 
are  managers.  If  every  buyer  of  house  furnishing 
goods  will  follow  this  example,  one  of  the  great  ob- 
stacles to  the  efficiency  of  the  American  sales-girl 
will  be  removed. 


Cheap  Help  a  Dead  Loss 

The  point  of  what  we  have  just  said  is  this: 
contrary  to  the  opinion  held  by  such  large  coqwra- 
tions  as  are  represented  by  American  department 
stores  (namely,  that  low-salaried  clerks  represent  a 
distinct  saving  in  operating  expenses )  cheap  help 
is  an  extravagance  and  a  dead  loss — loss  in  pres- 
tige before  the  public,  loss  in  efficiency  on  the  sales 
end.  whence  profits  and  dividends  are  derived,  and 
loss  occasioned  by  driving  trade  to  competitive  es- 
tablishments which  maintain  a  better  grade  of  help. 

As  everybody  knows,  the  sales  force  is  the  inter- 
mediary between  the  "firm"  ami  the4  "trade."  The 
trade"  judges  the  "firm"  by  the  res|>cctabilitv  and 
efficiency  of  the  sales  clerks  it  employs. 

The  result  of  paying  clerks  "starvation"  wages 
19  that  the  clerk  is  forced  to  support  himself  or  her- 
setf  on  a  mere  pittance,  and  as  everybody  employed 
in  a  department  store  must  keep  up  appearances  in 
si  nue  way,  the  consequence  is  "divided  interests." 
The  clerk  does  no  more  for  the  "firm"  than  he  or 
she  finds  necessary  to  hold  the  job,  no  incentive  is 
given  to  acquire  proficiency  in  salesmanship,  or  a 
working  knowledge  of  stock,  so  as  to  Ik  able  to 
talk  intelligently  to  customers  about  goods  offered 
for  sale,  or  asked  for  by  the  trade,  and  as  for  the 
team-work  of  the  British  shop-assistant,  this  is  quite 
beyond  possibility. 


It  Will  Be.  10  Put  it  Brieny.  Sir.  Moat  Extraordinary! 

Wc  maintain,  therefore,  that  the  "cheap-help" 
theory  is  wrong  in  principle,  costly  because  it  re- 
duces dividends,  and  from  an  ethical  and  economic 
standpoint  is  absolutely  indefensible. 

Of  course,  the  policy  of  the  "firm"  as  to  salary  is 
not  up  to  the  department  manager.  He  must  take 
the  help  that  is  given  him.  and  do  the  best  he  can 
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with  it:  nevertheless,  if  buyers  in  the  trade  will 
unite  in  demanding  a  better  grade  of  help  on  the 
ground  that  they  can  thereby  largely  increase  the 
volume  of  their  sales,  a  long  step  forward  in  the 
right  direction  will  be  taken. 

The  Responsibility  of  Department  Managers 

Hut.  while  the  department  manager  must  take 
the  help  provided  him,  his  responsibility  is  to  do  the 
best  he  can  with  it  in  order  to  insure  his  personal 
success  in  his  chosen  vocation. 

This  he  can  do  by  instructing  his  salesmen  and 


salesgirls  in  regard  to  the  merits  of  the  goods  they 
sell,  perhaps  by  |x?rmitting  manufacturers'  repre- 
sentatives, under  proper  restrictions,  to  explain  to 
stock  clerks  the  "talking  points"  of  the  goods  sold 
to  the  firm ;  insisting  upon  courtesy  and  prompt  at- 
tention being  given  customers  and  in  devious  other 
ways  well  known  to  the  trade. 

The  training  of  clerks  in  salesmanship  is  directly 
in  charge  of  the  department  manager,  or  buyer,  and 
those  who  make  the  most  of  ther  opportunities  in 
this  regard  add  materially  to  their  success  and  repu- 
tation. 


THE  ESSENTIALS  OF  GOOD  SALESMANSHIP 


GOOD  FRIEND  of  ours  re- 
cently went  into  a  New  York- 
department  store  and  asked 
for  a  machine  to  pare  apples. 

The  girl  sold  him  a  ma- 
chine, but  he  finally  took  it 
back  to  the  manufacturers 
on  the  ground  that  it  would 
not  work." 

The  manufacturer  soon  discovered  that  there  was 
a  good  reason  why  the  machine  would  not  work, 
since  it  was  a  potato  parer  and  was  not  made  to 
pare  apples.  Although  the  machine  was  stamped 
"pofeto  parer."  the  girl  did  not  know  the  difference 
between  the  two  machines,  and  did  not  even  take 
the  trouble  to  look  at  the  lettering  on  the  apparatus, 
before  selling  it  to  the  customer. 

A  great  deal  of  dissatisfaction  arises  from  just 
such  causes  and  the  buyer  who  is  anxious  to  estab- 
lish public  confidence  in  his  department  and  build 
up  his  trade  will  agree  with  us  that  knowledge  of 
stock  is  absolutely  essential  to  successful  salesman- 
ship on  the  part  of  his  clerks. 

A  Knife  "That  Will  Cut  Meat" 

A  well-known  manufacturer  of  table  cutlery,  find- 
ing a  demand  for  a  table  knife  "that  will  cut  meat" 
recently  manufactured  for  the  trade  a  table  knife 
of  French  pattern  made  of  fine  carver  steel  instead 
of  ordinary  table-knife  steel  and  ground  sharp  ready 
for  use.    The  handle  is  made  of  genuine  ebony  in 


one  solid  piece  and  has  a  patented  hot-water-proof 
fastening  which  is  warranted.  The  ferrule  is  made 
of  heavy  German  silver  in  a  fancy  pattern  and  heav- 
ily plated. 

In  order  to  ascertain  whether  this  knife  was 
being  properly  introduced  to  the  trade,  the  New- 
York  representative  of  these  manufacturers  went 
to  one  or  two  dejmrfment  stores  where  he  was  not 
known  and  soon  found  that  the  sales-girls  knew  ab- 
solutely nothing  about  this  new  table  knife. 

"Have  you  a  table  knife  that  will  cut  meat?"  he 
asked. 

The  girl  showed  him  a  number  of  ordinary  table 
knives  and  finally  he  pointed  to  the  knives  we  have 
mentioned  and  asked  her  to  show  them  to  him. 

"Is  this  knife  made  of  good  steel,"  he  asked. 

"Yes,  sir,"  said  the  girl. 

"What  is  the  handle  made  of?"  he  enquired. 

"Hard  rubber,  sir,"  she  replied. 

"Will  the  handles  come  off?" 

"Why;  yes,  sir,"  she  said,  "I  suppose  they  will, 
if  put  in  hot  water."  Then  she  noticed  the  fasten- 
ing, and  said.  "Of  course,  these  handles  are  riveted 
on  and  they  will  not  come  off  so  easily  as  those 
chcajier  knives." 

"What  kind  of  a  ferrule  is  that?"  said  he. 

"Oh,  that  is  nickel  plated,"  replied  the  girl. 

As  will  be  seen  the  sales-girl  had  every  point  of 
the  knife  entirely  wrong,  and  yet  the  manufacturers 
had  taken  the  pains  to  place  in  every  box  a  letter 
written  on  the  firm's  stationery  pointing  out  the  su- 
perior qualities  of  this  knif*  and  the  fact  that  it 
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was  made  especially  to  cut  meat,  all  of  which  facts 
render  her  ignorance  inexcusable. 

Where  the  Buyer  Fell  Down 

This  same  gentlemen  sold  to  one  buyer  a  lot  of 
these  knives  and.  calling  upon  him  later  to  find  out 
how  the  knives  were  going  he  was  introduced  to 
the  manager  of  the  store  restaurant. 

He  Rave  to  the  chef  a  dozen  of  his  knives,  and 
said.  "Throw  these  knives  in  with  the  rest  of  your 
cutlery  and  see  how  they  work." 

(ioing  liaek  about  ten  days  later,  the  chef  said  to 
him,  "Those  knives  are  the  best  I  have  ever  seen. 
Suppose  you  send  us  some  more  of  them."  The 
buyer  said  to  him,  "Well,  if  those  knives  are  as 
good  as  all  that,  I  think  you  had  better  send  us  over 
some  to  put  in  stock." 

"You  have  them  in  stock  already,"  said  the  cut- 
lery man.  "1  sold  you  a  lot  of  them  nearly  a  month 
ago.  and  unless  they  are  all  sold  out  you  have  some 
of  -Ji.-e  o  i  !iy  1." 

We  are  forced  to  admit  that  if  the  buyer  himself 
dues  not  know  the  merits  of  the  goods  he  buys,  it  can 
hardly  be  expected  that  his  sales-girls  will  be  any 
better  informed. 

An  Example  of  Good  Salesmanship 

The  manufacturer  whom  we  have  mentioned  ar- 
ranged with  a  certain  department  store  to  send  the 
saleswoman  in  charge  of  their  cutlery  department 
to  the  facton.  at  the  manufacturer's  expense,  and 
there  she  was  shown  every  process  in  the  making  of 
table  cutlery. 

When  she  returned  to  her  duties  she  proved  to 
be  the  best  saleswoman  they  had  ever  had  in  charge 
of  this  department.  She  understood  how  cutlery 
was  put  together:  the  difference  between  a  stag 
handle,  and  an  imitation  stag:  she  knew  the  qualities 
of  steel  that  were  used  in  different  grades  of  cut- 
lery and  could  answer  with  intelligence  questions 
asked  her  by  customers. 

If  a  customer  asked  for  cutlery  for  *]>ccial  pur- 
poses, she  knew  just  what  style  of  cutlery  was  want- 
ed, and  she  not  only  held  her  trade,  but  multiplied 
it  many  times  over. 

While  such  a  course  of  instruction  is  not  feasible 
in  all  cases,  it  illustrates  the  point  that  knowledge  of 
stock  is  essential  to  good  salcsmcmhip.  and  that  it  is 
a  valuable  asset  to  any  firm  that  fosters  it. 

A  Simple  Way  to  Cultivate  Intelligence 

Talking  with  a  Hartford  buyer  not  long  since, 
we  were  informed  that  he  makes  it  a  practice,  when 
looking  over  a  line  of  new  goods,  to  send  for  the 


stock  girl  in  charge  of  the  line  and  ask  her  opinion 
of  the  samples, 

This  affords  the  manufacturer's  representative 
an  opportunity  to  educate  the  sales-girl  up  to  a 
working  knowledge  of  the  talking  points  of  new  goods 
and  to  give  her  interesting  facts  concerning  how 
they  arc  made,  all  of  which  information  enables  her 
to  answer  intelligently  questions  asked  her  by  cus- 
tomers. This  plan  also  gives  her  an  interest  in 
pushing  the  sale  of  the  new  stock,  particularly  if  the 
buyer  takes  on  the  goods  upon  the  strength  of  her 
recommendation.  This  policy  puts  it  up  to  her  to 
dispose  of  the  goods,  and  the  buyer  informs  us  that 
he  has  secured  excellent  results  from  carrying  out 
this  idea. 

Gaining  the  Confidence  of  Customer* 

If  a  customer  gains  the  impression  that  a  sales- 
jx-rson  knows  bis  or  her  business,  and  that  he  can 
depend  upon  the  salesman,  he  comes  to  have  confi- 
dence in  what  is  told  him  and  will  buy  from  nobody 
else. 

We  know  of  one  woman  who  buys  all  her  cloaks, 
suits  and  similar  clothing  from  one  New  York  firm, 
and  she  will  deal  with  only  one  sales-woman  in  their 
employ.  If  this  sales-woman  is  away,  the  lady  sim- 
ply goes  back  again  some  other  time,  because  she  has 
the  most  implicit  faith  in  anything  the  sales-woman 
tells  her.  and  she  refuses  to  go  anywhere  else  for 
her  goods.  The  reason  is  this  sales-woman  is  intel- 
ligent, speaks  confidently  and  decidedly  of  what  she 
is  selling  and  has  won  this  lady's  confidence. 


Almost  everybody  knows  to  their  sorrow  of  the 
inattention  and  lack  of  courtesy  which  character- 
izes many  American  sales-women. 

We  know  of  one  instance  where  such  a  clerk  was 
given  a  l«dly-needed  lesson.  A  friend  went  into  a 
store  to  buy  some  goods,  and  was  kept  waiting  by 
the  sales-girl  in  charge  five  minutes  or  more  while 
she  was  telling  another  clerk  all  about  the  entertain- 
ment she  was  going  to  the  next  night.  After  she 
was  good  and  ready,  she  turned  around  and  said,  in 
a  superior  sort  of  way.  "Well,  what  do  you  want?" 

By  this  time  the  customer  had  lost  his  patience 
and  he  said  to  her.  "You  know  the  rules  of  the 
house  ?" 

"Yes.  sir." 

"You  know  the  rules  are  that  you  should  give 
prompt  attention  to  customers?" 
"Yes.  sir." 
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"Well,  why  didn't  you  wait  on  ne  promptly, 
then  ?" 

The  girl  offered  some  excuse  and  he  interrupted 
her  by  saying,  "I  will  overlook  the  matter  this  time; 
the  next  time  will  be  the  last."  Then  he  walked 
over  to  a  counter  across  the  aisle  and  said  something 
to  the  sales-girl  there  ami  walked  out. 

Doubtless  the  delinquent  gained  the  impression 
that  he  was  a  member  of  the  firm,  and  it  is  to  be 
hoped  that  she  was  more  careful  in  regard  to  paying 
prompt  attention  to  customers  thereafter. 

There  is  no  doubt  that  much  ill  feeling  is  created 
against  a  store  by  the  inattention  of  its  clerks,  and 
the  buyer  who  establishes  some  system  whereby 
courtesy  and  prompt  attention  is  shown  to  custom- 
ers will  add  greatly  to  the  reputation  of  the  depart- 
ment. 

Simple  Requirements  Needed 

"I  will  admit  what  you  say  is  true,"  said  one  de- 
partment manager,  while  talking  with  him  on  this 
subject,  "but  what  arc  we  going  to  do  to  remedy 
it?  It  is  easy  cnugh  for  you  to  point  out  the  weak 
points  in  our  system:  but  we  want  to  know  how  we 
can  overcome  our  difficulties." 

To  this  question  we  answered.  If  you  know  hu- 
man nature,  you  know  the  way  out. 

Take  your  own  case. 

Suppose  you  are  a  $5,000  man  and  your  firm  pays 
you  $2,500.  What  is  the  result  ?  You  work  under 
protest.  You  feel  you  are  worth  more,  ought  to  be 
getting  more :  you  become  restless  and  dissatisfied ; 
after  a  time  you  lose  interest  in  your  work;  you 
"let  things  slide ;"  and  in  the  end  you  either  resign 
or  lose  your  position. 

There  is  only  one  hard-working  person  in  any 
trade  or  profession,  and  that  is  the  man  or  woman 
who  is  getting  all  that  is  coming  to  him,  and  who 
has  incentive  to  put  in  his  work  every  otlnce  of  en- 
erg)-  of  which  he  is  possessed. 

If  you  as  a  department  manager  will  put  yourself 
in  the  position  of  your  sales-clerks  and  try  to  under- 
stand their  feelings  in  their  humbler  sphere  of  labor, 
you  will  very  quickly  see  how  you  can  win  over 
their  entire  loyalty  and  co-operation.  That  is  by 
offering  them  not  fines  and  a  rod  for  their  back, 
when  they  make  mistakes,  but  a  premium  for  good 
conduct,  efficiency  in  salesmanship  and  honest 
effort. 

The  Key  to  the  Situation 

This  can  lie  done  in  a  very  easy  way. 

Suppose  you  pay  your  average  sales  girl  $8.00  a 


week.  Get  your  cost  clerks,  or  your  accountants 
to  estimate  what  volume  of  sales  each  girl  must 
make  in  order  to  warrant  you  in  paying  her  that 
$8.00.  Your  net  profits  on  her  services  begin  to 
accumulate  rapidly  on  every  dollar  she  sells  over 
and  above  that  sum.  Offer  her  a  share  in  this  net 
profit,  and  see  what  will  happen.  We  may  l>e  mis- 
taken, but  we  firmly  believe  that  if  you  can  per- 
suade your  firm  to  earn-  out  this  policy  in  your  de- 
partment it  will  not  be  long  before  the  value  of  the 
plan  will  be  so  evident  that  it  will  become  the  pre- 
vailing policy  throughout  the  store. 

Customers  will  find  the  sales  force  ready  and 
willing  and  prompt  in  their  services.  Goods  will 
be  hauled  down  from  the  shelves  cheerfully;  clerks 
will  take  pride  in  displaying  the  goods  on  their 
counter  to  the  best  advantage:  every  article  in 
stock  will  be  studied  and  the  espht-de-corps  will  be 
such  that  the  store  will  gain  an  invaluable  reputa- 
tion for  the  excellence  of  the  service  rendered  the 
trade. 

Premiums  Better  Than  Fines 

Then-  can  be  no  question  in  the  minds  of  intelli- 
gent business  men  of  the  fact  that  premiums  on  effi- 
ciency are  better  than  fines  for  inefficiency,  and 
since  American  department  stores  are  admittedly 
superior  to  British  shops  in  "organization,  equip- 
ment, capitalization,  buying  methods  and  advertis- 
ing," to  quote  Mr.  Tom  Higby  again,  American  de- 
partment stores  may  l>c  made  the  best  in  the  world 
on  all  points,  particularly  on  the  all-important  point 
of  sales  efficiency,  by  adopting  the  plan  we  have 
outlined  above. 

There  is  an  old  saying,  "Molasses  catches  more 
flies  than  vinegar,"  and  human  nature  is  so  consti- 
tuted that  most  people — even  employees — can  be 
led  much  easier  than  they  can  be  driven.  The  "fine" 
system  of  Great  Britain  has  many  evils,  because  it 
carries  with  it  the  old  feudal  idea  of  the  inferiority 
of  the  working  class,  or  peasants,  whereas  the 
profit-sharing  plan  we  have  outlined  above  is  mod- 
ern, suits  American  ideas  best,  and  puts  "self-inter- 
est" at  work,  thus  offering  the  best  possible  induce- 
ment to  every  salesman  and  salesgirl  to  work  early 
and  late  to  increase  his  or  her  efficiency.  This  plan 
is  positive,  not  negative  in  its  effect,  and  would  re- 
move all  need  for  fines,  fault  finding  and  close  su- 
pervision, sometimes  called  "slave-driving,"  and 
the  results  in  increased  sales  and  good-will  among 
customers  would  undoubtedly  pro»-  to  be  the  best 
investment  of  capital  in  labor  that  the  American  de- 
partment store  could  make. 
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There  is  r><>  section  of  the  Re- 
The  Problem    VI(.W  ^  f,ucj1  jnanifest  interest 
of  Advertising  to  tne  ,rade  as  our  Advertising 
Department.   This  month  the  bulk  of  the  advertise- 
ments were  sent  us  by  interested  readers  for  criti- 
cism. 

The  problem  of  writing  advertisements  that 
"pull"  is  no  simple  one.  It  is  impossible  to  lay 
down  any  hard  and  fast  rules,  but  in  the  main  the 
chief  requirements  for  turning  out  successful  ad- 
vertising copy  are  ( 1  >  choose  your  trade,  and  write 
in  the  language  of  the  class  of  people  you  cater  to ; 
(2)  describe  your  Roods  with  exactness;  (3)  offer 
real  value  in  every  bargain  ;  (4)  illustrate  your  copy 
plentifully  and  (5)  take  pains  to  sec  your  advertise- 
ments arc  well  arranged,  the  typographical  display- 
is  tasteful  anrl  harmonious  and  that  the  ad.  is  well 
balanced. 

Dealers  whose  trade  is  drawn  partly  from  farm- 
ing communities  should  conduct  a  mail-order  de- 
partment.   Use  the  telephone  book  for  a  mailing 


list,  supplementing  your  customers'  names,  offer 
to  fill  orders  promptly  sent  over  the  wire,  and  when- 
ever you  have  a  special  sale  send  circulars  to  your 
out-of-town  trade  or  marked  copies  of  the  papers 
containing  your  advertising.  Fight  the  catalogue- 
house  with  their  own  weapons  and  you  will  win 
vour  share  of  trade  from  the  farmers. 


An  Incentive 


When  all  is  said  and  done,  no 


buyer  of  house  furnishing  goods 
to  Labor      can  De  succcssfui  ,lnicss  he  has  a 

well-trained  corps  of  sales-assistants. 

liritish  stores  have  a  system  of  fines  for  infrac- 
tions of  rules,  and  do  great  team-work  in  persuad- 
ing customers  to  buy  goods,  while  their  sales-as- 
sistants know  their  stock.  Doth  as  to  location  and  the 
quality  of  goods.  Most  American  sales-girls  and 
salesmen,  however,  lack  these  good  points.  They 
arc  careless,  inattentive,  and  do  not  know  their  stock 
in  detail — particularly  new  goods  and  goods  infre- 
quently called  for. 

Whatever  the  underlying  causes  for  this  state  of 
affairs,  there  is  no  doubt  but  that  successful  buyers 
have  methods  all  their  own  by  which  they  secure  the 
loyalty  and  co-operation  of  their  sales-assistants, 
educate  them  up  to  a  knowledge  of  their  stock  and 
stimulate  all  to  a  desire  to  establish  new  sales  rec- 
ords from  year  to  year.  This  is  as  it  should  be,  and 
it  may  be  said  the  best  incentives  to  labor  are  not 
the  "big  stick."  but  prizes  for  efficiency  in  salesman- 
ship. 


In  offering  to  the  trade  a 
Enthusiasm  In  a      ,i)ir(|  AnK\,.  on  the  subject 
Qood  Caus*  Gf  denatured  alcohol,  we  feci, 

if  |xissible,  more  enthusiastic  than  ever  on  the  sub- 
ject, for  contact  with  those  dealers  who  are  hand- 
ling the  new  line  proves  that  we  arc  fully  justified 
■11  spending  the  time  needed  to  put  before  the  trade 
the  facts  concerning  this  new  industry.  Experi- 
ence proves  that  we  arc  enthusiastic  in  a  good  cause. 

We  feel  this  way  about  denatured  alcohol; 
the  industry  is  an  entirely  new  one  in  the  United 
States;  its  possibilities  are  practically  unknown  to 
the  majority  of  retail  merchants,  particularly  house 
furnishing  dealers,  who  are  destined  to  reap  im- 
mense profits  in  the  course  of  time  from  the  sale 
of  these  goods,  wherefore,  the  House  Furnishing 
Rf.vif.w  owes  it  to  the  trade  to  give  all  the  facts  it 
can  obtain  on  this  subject  in  a  simple,  direct  way, 
and  not  stop  until  every  side  of  the  question  of 
interest  from  the  retailer's  point  of  view  has  been 
presented. 
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As  the  retailer  profits  most  by  pleasing  his  cus- 
tomers, and  the  making  of  profits  depends  upon 
sales  multiplied  by  the  dealers  knowledge  of,  and 
ability  to  point  out  to  his  customers  the  possibilities  of 
denatured  alcohol  for  household  use,  we  do  not  hesi- 
tate to  discuss  this  subject  also  from  the  customer's 
point  of  view,  for  by  so  doing  we  assist  the  dealer 
in  salesmanship. 

Nor  u'ill  we  refuse  to  answer  any  questions  the 
trade  may  want  to  ask,  either  now  or  in  the  future, 
and  we  shall  state  the  facts  as  known  to  us  without 
fear  or  favor. 

We  believe  that  industrial  alcohol  is  destined  to 
become  as  important  at!  industry  as  Standard  Oil. 
nor  will  we  be  surprised  if  the  consumption  of 
denatured  alcohol  for  light  and  fuel  in  American 
homes  eventually — within  ten  or  twenty  years, 
possibly  sooner — exceeds  that  of  kerosene  oil. 
Meanwhile,  retailers  may  justly  look  for  a  most 
satisfactory  increase  in  their  business  in  this  field  as 
fast  as  their  local  trade  Incomes  educated  up  to 
wliat  alcohol  utilities  will  do  for  them. 

Such  being  the  case,  the  Hoi  sk  Furnishing  Re- 
view is  not  only  warranted  in  dealing  with  so  large 
a  subject  in  a  large  and  exhaustive  way ;  it  would 
even  be  remiss  in  its  duty  to  the  trade,  and  blind  to 
its  opportunities,  if  the  Review  failed  to  do  what  it 
is  doing. 

We  believe  the  trade  estimates  this  service  at  its 
true  value,  and  we  shall  make  no  further  statement 
regarding  what  we  are  doing,  for  we  have  already 
substantial  evidence  that  both  retailers  and  manu- 
facturers of  house  furnishing  goods  are  deriving 
considerable  profit  from  these  articles.  Indeed, 
outside  observers  have  not  been  slow  to  say  that 
the  house  furnishing  trade  is  to  be  congratulated 
upon  having  an  organ  able  to  serve  its  interests  with 
so  great  a  degree  of  foresight  and  efficiency. 


Important  Change  In 
English  Patent  Laws 


American  manufactu- 
rers, who  export  to 
Great  Rritatn  products 
sold  in  the  United  Kingdom  under  the  protection  of 
British  patents,  may  find  these  patents  useless  to 
them  after  August  28,  1908.  if  the  foreign  patent  is 
more  than  four  years  old.  and  they  do  not  operate 
factories  in  Great  Britain  "to  an  adequate  extent." 

This  situation  is  brought  about-  by  Section  26  of 
the  New  English  Patent  Act,  which  provides  that 
"any  person  may  at  any  time  not  less  than  four 
years  after  the  date  of  a  patent  and  not  before  the 
28th  of  August.  1008.  apply  to  the  Comptroler  for 


the  revocation  of  a  patent  on  the  ground  that  1|he 
patented  article  or  process  is  manufactured  W 
carried  on  exclusively  or  mainly  outside  the  Uni/A/ 
Kingdom,  and  unless  the  patentee  proves  that  the\ 
article  or  process  is  manufactured  or  carried  on  to\ 
an  adequate  extent  in  the  United  Kingdom,  or  gives 
satisfactory  reasons  why  the  article  or  process  is 
not  so  manufactured  or  carried  on,  the  Camptroller 
may  make  an  order  revoking  the  patent  either  at 
once,  or  after  a  specified  time  if  the  patented  article 
ar  process  is  not  in  the  meantime  manufactured  or 
carried  on  within  the  United  Kingdom  to  an  adequate 
extent.  If  the  patented  article  or  process  is  not 
manufactured  or  carried  on  within  the  time  allowed 
ami  the  patentee  can  give  satisfactory  reasons  for 
his  failure  to  contplv  with  the  order,  the  Comp- 
troller may  extend  the  period  specified  in  the  order 
for  a  period  not  exceeding  twelve  months.  An  ap- 
peal can  be  made  to  the  Court  against  the  decision 
of  the  Comptroller  under  this  section." 

As  is  evident  from  a  careful  reading  of  this  law, 
its  inject  is  to  compel  foreign  manufacturers, 
whoso  products  are  sold  on  a  large  scale  itt  Great 
Britain  under  the  protection  of  English  patents,  but 
not  manufactured  in  the  United  Kingdom,  to  be- 
come in  effect  English  manufacturers  by  forcing 
them  to  establish  factories  in  England,  or  suffer  the 
loss  of  their  export  trade  to  British  manufacturers 
who  by  process  of  law  abrogate  their  patents  and  can 
thereafter  make  the  foreign  manufacturers  products 
without  payment  of  royalty.  In  other  words, 
British  patents  are  hereafter  for  the  protection  of 
British  manufacturers  only,  and  American  and 
other  foreign  exporters,  who  cannot  or  will  not 
make  their  product  in  English  territory,  will  have 
the  pleasure  of  seeing  British  manufacturers 
profiting  by  processes  or  patents  obtained  at  home 
at  great  expense  without  lteing  able  to  compete  with 
them  for  a  share  in  British  trade. 

As  a  matter  of  fact,  the  same  law  has  also  been 
made  effective  in  Germany  and  Russia,  and  in  these 
countries,  as  well  as  in  Great  Britain.  American 
inventors  are  required  to  have  some  of  their  goods 
made  in  these  grantor  countries. 

So  far  as  reprisals  are  concerned.  Representative 
I'ocht.  of  Pennsylvania,  introduced  a  bill  in  Con- 
gress on  April  23,  hjoX.  tbe  purpose  of  which  is 
to  put  foreign  inventors  who  receive  patents  from 
the  American  government  011  a  similar  footing  in 
this  country  by  requiring  that  one-hall  of  their 
goods  be  manufactured  here.  The  Congressman's 
sole  aim  is  to  retaliate  in  the  empires  mentioned. 
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HOUSEHOLD  ECONOMY  OF  DENATURED  ALCOHOL 

The  Convenience  of  Denatured  Alcohol  In  the  Home.  Its  Kconomy  for 
Cooking  Purposes.    Its  Safety,  and  Why  Alcohol  la  economical  to  Use 

of  improvement  which  have  enabled  such  manufacturers  to 
make  their  new  specialties  perfect  at  all  points  before  plac- 
ing them  on  the  market 

The  Housekeeping  Experiment  Station  is  not  a  labora- 
tory or  a  workshop,  however,  as  one  might  infer  from 
iis  name— it  is  a  bungalow,  located  at  Cedar  Gate,  a  bcau- 
tiitil  park  in  an  exclusive  section  nf  Darien,  and  is  the 
home  of  Mr.  Barnard  and  his  wife.  Here  Mr.  Barnard 
tries  out  new  household  appliances  and  modern  house- 
keeping methods  by  actual  use  under  regular  housekeeping 
conditions,  which  enables  us  to  tell  not  what  denatured 
alcohol  aught  to  do.  hut  what  it  actually  docs  do  when 
used  for  light  and  for  cooking  purpose*  in  rural  homes. 

Lighting  Public  Street* 

"I  have  been  maintaining  an  alcohol  street  lamp  at  my 
own  expense  for  demonstration  purposes."  said  Mr.  Bar- 
nard, as  we  walked  up  from  the  railroad  station  together. 
"To-night  the  selectmen  of  Darien  arc  to  call  on  me  and 
consider  whether  the  town  will  instat  some  of  these  lamps 
ll  i  light  the  streets.  The  neighbors  have  been  talking  about 
what  a  brilliant  light  it  gives,  and  my  street  lamp  has  done 
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Mitt  VISIT  to  the  Housekeeping 
Experiment  Station  at  Da- 
rien. Connecticut,  the  home 
of  Charles  Barnard,  con 
tributing  editor  to  the  Cen- 
tury Dictionary  on  tools 
and  machinery,  and  a  well- 
known  literary  expert  on 
household  appliances,  dis- 
closed many  intcrcstin ; 
facts  concerning  the  econo- 
my and  convenience  of  denatured  alcohol  appliances  for 
household  use,  which  are  valuable  for  retailers  to  know,  as 
they  place  in  his  hands  reliable  information  enabling  him 
to  talk  intelligently  to  his  customers  concerning  the  merits 
of  this  new  line.  Mr.  Barnard's  reputation  for  accuracy 
and  care  in  conducting  his  tests  as  to  the  value  and  effi- 
ciency of  household  utensils  has  led  many  rnamifactunr- 
of  house  furnishing  specialties  to  submit  their  new  products 
to  him  for  a  thorough  tryout.  and  in  many  cases  Mr.  Bar 
nard  has  not  only  been  able  to  report  favorably  upon  the 
completion  of  his  tests,  but  also  to  point  out  possibilities 
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ian  anything  else  to  awaken 
local  Interest  in  denatured  alcohol." 

There  is  no  doubt,  judging  from 
Mr.  Barnard's  experience,  that  if 
country  dealers,  who  take  up  the 
sale  of  alcohol  appliances,  will  light 
their  stores,  or  the  street  in  front 
of  their  homes  with  an  alcohol 
street  or  arc  lamp,  the  result  will  be 
an  immediate  wakening  of  public 
interest  in  the  new  fuel.  Even  though  the  town  does  not 
adopt  the  lamps  for  street  illumination,  the  whole  com- 
munity will  thereby  be  led  to  investigate  the  merits  of 
the  alcohol  lamps  and  stoves  handled  by  the  dealer 


GUI  MA  St  AU0H0L- 
GAS  STOVE. 


be  needlessly  hurt,  and  a  prejudice  be 
against  them  unjustly.  The  alcohol  stove  cannot  smoke, 
explode,  or  give  off  offensive  odors,  if  used  as  it  should 
be.  and  should  anything  go  wrong  through  the  ignorance 
of  customers,  the  dealer  owes  it  to  himself  to  find  it  out 
promptly  and  show  his  customers  why  the  article  com- 
plained of  gave  unsatisfactory  results  and  how  to  use  the 
Ijmf  or  stove  ii«  the  right  way.  Of  course,  after  people 
become  familiar  with  denatured  alcohol  all  this  will  be 


As  an  example  of  the  advertising  value  ni  the  first  sale. 
Mr.  Barnard  spoke  of  ■  minister'-  family  in  N'oroton.  a 
nearby  town,  who  had  hern  using  a  kerosrnc  stove  for 
rooking  purposes.  Everybody  knows  the  foul  odor  with 
which  inferior  oil  stoves  fill  apartments,  where  kerosene 
is  burned  daily,  and  the  minister's  family  had  become  ill 
from  this  cause  Mr  Barnard  placed  at  (heir 
alcohol  gas  stove,  and  not  long  after  the 
minister  said  to  him.  "We  are  so  delighted 
with  our  alcohol  stove,  its  cleanliness, 
economy  of  time,  money  and  lahiir,  and  its 
freedom  from  offensive  odors,  that  we  do 
not  know  how  to  express  our  gratitude  to 
you  for  showing  us  what  a  wonderful  fuel 
denatured  alcohol  iv  Much  to  our  »tir- 
pri>c.  we  have  been  able  to  cook  all  the 
meals  for  our  family  of  three  during  the 
past  month  for  only  two  dollars.'' 

This  experience  was  not  onlv  gratifying  to  Mr  Bar- 
nard, but  it  serves  to  demonstrate  what  enterprising  deal- 
ers may  expect  everywhere  once  they  have  shown  to  a 
few  of  their  customers  what  the  alcohol  stove  will  do 


The  Convenience  Of  til 

"I  am  going  to  show  you  one  thing  about  the  alcohol 
stove  impossible  with  any  other."  said  Mr  Barnard  "We 
will  have  luncheon  together,  and  you  will  see  my  wife 
make  toast  oh  the  table,  poach  eggs  and  prepare  the 
coffee  The  alcohol  stove  thus  does  away  with  the  hot 
kitchen,  the  servant  problem,  coal,  ashes  and  dust,  and 
makes  cooking  a  pleasure." 

And  so  it  was. 

We  sat  down  to  the  table  together  Mrs.  Barnard 
toasted  seven  slices  of  bread  on  her  alcohol  stove,  poached 
five  eggs  and  made  coffee,  nor  did  this  method  of  pre- 
paring luncheon  take  any  more  time  than 
the  U'ual  way.  Indeed,  wc  were  able  to 
enjoy  the  meal  with  the  hostess  free  to 
join  in  the  round  of  conversation,  and 
every  thing  was  piping  hot  and  waiting  for 
us  when  we  were  ready  to  eat  it. 


Mr.  Barnard  had  one  experience,  however,  which  indi- 
cates certain  pitfalls  to  be  avoided, 

Alcohol  appliances  are  so  new.  and  the  proper  way  to 
use  them  so  entirely  unfamiliar  to  people  that  the  dealer 
should  follow  his  first  sales  into  the  homes  of  his  cus- 
tomers and  see  that  they  know  how  to  use  their  stoves  and 
lamps  properly.  It  is  not  enough  to  demonstrate  the  utili- 
ties to  your  customer*  at  the  store:  whenever  possible, 
call  in  a  day  or  two  after  delivery  to  give  further  instnic- 


The  Cost  to  Prepare  a  I 

Talking  later  «bout  the  cost  of  pre- 
paring meals  on  Ml  alcohol-gas  stove,  Mr. 
Barnard  said.  "You  will  be  surprised  to 
know  how  economical  the  alcohol  stove  is,  even  with  alcohol 
at  fifty  cents  per  gallon,  the  price  I  pay  for  it.  Here  is  a 
record  showing  what  it  cost  us  to  prepare  a  recent  break- 
f?t*t-  W  c  n^cil  our  t w O'hiimif r  Alcohol  sto\cf  *iniJ  ci  if  cc, 
cereal,  bacon  and  an  omelet  were  all  ready  to  serve  in 
twenty  seven  minutes.  Later  we  heated  the  water  for 
washing  dishes,  and  the  entire  cost  was  one  cent  and  four 
mills— less  than  a  cent  and  a  half. 

"To  luve  cooked  the  same  break- 
fast on  a  coal  stove  we  would  have 
had  to  arise  half  an  hour  earlier", 
shake  down  the  kitchen  stove,  ^ut 
coal  on  the  fire,  wait  for  it  to  bum 


Mr.  Barnard  provided  a  Daricn  restaurant  with  an  alcohol 
stove,  and  calling  around  later  found  that  (he  stove  had 
smoked  and  sooted  up  the  room  the  first  time  it  was  used. 
There  was  every  indication  that  by  mistake  somebody  had 
filled  the  reservoir  with  kerosene  instead  of  alcohol,  al- 
though the  first  time  a  new  alcohol  stove  is  used  it  may 
smoke  a  little  while  the  anti-rust  compound  is  burning  off 
After  that,  no  further  trouble  need  be  expected  from  this 
source. 

The  point  is,  leave  no  avenue  of  criticism  open  at  the 
outset,  for  your  sale  of  alcohol  lamps  and  stoves  may 


AN  AMKKKAN 
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up,  and  gone  to  many  times  the  trouble  required  with  the 
alcohol  stove  which  is  as  easy  to  operate  as  a  gas  range. 
Do  you- wonder  that  country  housewives  go  into  rapture* 
whenever  they  see  one  of  these  stoves  for  the  first  time '." 

The  Economy  of  the  Steam  Cooker 

"Of  course,  in  cooking  dinner,  the  cost  is  greater  be 
cause  it  takes  longer  and  there  is  more  food  to  cook,  hut 
a  dinner  requiring  three  hours'  use  of  the  alcohol  stove 
will  cost  about  a  cent  and  a  half  per  hour,  or  four  and  a 
half  cent*.  This  is  cheaper  than  coal  and 
compares  favorably  with  gas. 

"There  is  one  thing  to  be  said  here, 
though,"  said  Mr  Barnard,  "and  that  is, 
people  should  use  a  steam  cooker  with 
their  alcohol  stove.  You  can  cook  an  en- 
tire meal,  meat  or  fish,  vegetables,  and 
dessert  over  out-  burner,  the  food  will  Ik- 
better  cooked,  the  flavor  and  the  strength 
of  the  food  will  be  preserved,  and  you 
can  cook  the  vegetables  and  the  dessert 
in  the  china  serving  dishes,  thus  saving 
the  washing  of  pots  and  kettles.  While 
the  cooker  may  cost  five  or  sin  dollars  to 
start  with,  it  is  economical,  sanitary,  and 
will  pay  for  [ttelf  many  times  over.  Be- 
sides, Mrs.  Barnard  will  tell  you  that  it 
saves  trouble,  as  she  can  start  a  dinner 
along  early  in  the  afternoon,  go  off  call- 
ing for  an  hour  or  two.  and  come  back 
and  find  everything  ready  for  serving." 

What  a  Gallon  of  Alcohol  Will  Do, 

"In  order  to  find  out  how  economical  the  alcohol-gas 
stove  is  I  made  a  comparative  test  of  alcohol  and  coal  for 
cooking  purposes,"  continued  Mr.  Barnard,  inviting  the 
writer  into  his  study  where  we  looked  over  his  records 
together. 

"I  took  a  gallon  of  alcohol,  costing  me  fifty  cents,  and 
used  it  for  cooking  only.  This  lasted  thirteen  days;  with 
it  we  cooked  thirty-five  meals,  including  breakfasts, 
luncheons,  and  dinners,  the  latter  including  four  courses 
and  requiring  from  two  to  three  hours  to  cook.  I  found 
it  cost  us  an  average  of  three  cents,  eight  and  a  half  mill* 
per  day,  and  an  average  of  one  cent,  four  and  a  third 
mills  per  meal,  and,  as  I  have  said,  the  gallon  of  alcohol 
lasted  nearly  two  weeks. 

"At  this  rale,  uv  could  hare  cooked  all  our  meals  urith 
denatured  alcohol  for  a  moHth  (Ji  days)  for  J/./o.  I 
have  no  doubt  this  fact  will  interest  many  city  people, 
whose  gas  bills  average  high,  but,  of  course,  you  must 
not  lose  sight  of  the  fact  that  our  steam  cooker  was  a 
necessary,  but  legitimate  factor  in  securing  such  results." 

Comparison  With  Coal 

"I  have  here  my  records  of  our  coal  consumption  for 
cooking  extending  over  a  period  of  148  days  I  buy  my 
coal  by  the  I  jooo  pounds  at  $3.37  per  half  ton.  and  this 
table  shows  how  long  each  lot  lasted,  average  daily  con- 
sumption and  average  cost  per  day. 


Coal  Consumption  for  Cooking 


SO.  DAYS  HALF  TON 
COAL  LA*TU>. 

46  days 
*32  day* 
•jo  day* 

40  days 


Avra.  cons  ti  m  nios 

pea  DAY. 

21 Y,  lbs. 
31  lbs. 
JO  lbs. 
25  lbs. 


AVERAGE  COST 
PER  DAY  § 

lo8 

10 
.10 
sM 


'January  and  February. 

§  Add  one  cent  per  day  for  kindlings. 


THE  HOlSEKEErlNli  EXPERIMENT  STATION. 

"Now,"  said  Mr,  Barnard,  "you  sec  the  average  daily 
cost  of  the  coal  for  cooking  for  the  148  day!  was  $09, 
and  yon  must  add  to  that  a  cent  a  day  for  kindlings, 
bringing  the  total  average  up  to  ten  cents  per  day.  This 
does  not  consider  the  trouble  jnd  lalior  of  handling  the 
coal,  making  fires,  emptying  the  ashes  and  all  that.  With 
the  alcohol,  there  were  no  kindlings,  no  dust,  no  dirt, 
no  ashes,  no  heavy  lifting,  no  waste,  but  absolute  effi- 
ciency. Coal  for  cooking,  therefore,  is  nearly  three  times 
a->  costly  as  alcohol  for  cooking  purposes,  so  that  alcohol 
at  around  $1.25  per  gallon  would  be  as  cheap  as  coal  at 
$675  per  ton." 

Cleanliness  of  Alcohol 

"Yes."  broke  in  Mrs.  Barnard  at  this  point,  "and  don't 
forget  to  say  how  clean  and  nice  alcohol  is  to  handle. 
It  is  so  different  from  kerosene.  You  can  spill  it  on  the 
carpet  or  your  dress  and  it  does  no  harm:  if  you  get  it 
on  your  hands,  the  alcohol  leaves  them  feeling  cool,  clean 
and  sanitary.  I  think  it  is  the  greatest  blessing  of  modern 
times." 

One  has  only  to  see  the  beautiful  home  of  Mrs.  Barnard, 
its  artistic  atmosphere  and  abounding  evidences  of  good 
taste  and  the  careful  housekeeper  to  appreciate  this  trib- 
ute to  denatured  alcohol. 

Why  Alcohol  Is  Economical 

"As  you  know."  said  Mr.  Barnard,  "the  reason  why  de- 
natured alcohol  is  so  economical,  to  burn  in  lamps  and 
stoves  is  because  it  is  turned  into  gas,  which  is  then 
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ir.  and  the  mix 
ture  burned  in  the  Mint  way 
thai  gas  is  burned  in  a  Bunsen 


through  a 
wick  in  the  same  way  that 
kerosene  is  burned,  would  be 
very  expensive  indeed,  but 
when  you  turn  the  alcohol  into 
a  gas  and  mix  air  with  it,  a 
pint  of  alcohol  will  go  ;i%  far 
as  three  pints  or  two  quarts  ot 
kerosene.  That  is  to  say.  with 
alcohol  at  fifty  cents  per  gallon, 
one  pint,  costing  less  than 
seven  cents,  would  go  as  far 
as  a  half  gallon  of  kerosene, 
costing  seven  and  a  half  cents. 

How  Alcohol  Is  Burned 

"Without  going  into  technical  details  as  to  how  alcohol 
U  burned  in  a  modern  gas  stove  or  mantle  lamp,  it  is 
enough  to  descril*  the  operation  of  lighting  one.  As  you 
know,  you  pour  a  little  alcohol  into  the  cup  beneath  the 
burner  of  your  stove  or  lamp,  and  light  it.  The  burning 
alcohol  makes  the  burner  so  hot  that  when  you  open  the 
valve  and  let  the  alcohol  flow  through  it,  the  alcohol  turns 
into  a  gas.  This  gas  in  passing  through  the  jets  in  the 
burner  mixes  with  itself  about  one  quarter  of  its  own 
volume  of  air.  and  you  get  a  hot  blue  (Tame  precisely  like 
that  seen  in  the  ordinary  gas  stove,  which  is  itself  also 
nothing  but  a  modified  liunscn  burner. 

"In  the  case  of  the  lamp,  the  burning  gas  makes  the 
mantle  incandescent,  or  white  hot.  just  as  illuminating 
gas  does  in  the  case  of  the  Wclsbach  light. 

"Everybody  knows  that' when  a  liquid  or  a  solid  turns 
into  a  gas  it  expands  to  many  times  its  volume  as  a  solid 
or  liquid ;  that  is  what  happens  to  liquid  alcohol  in  a  lamp 


"I  think  this  explanation  should  make  it  clear  to  you 
as  to  why  alcohol  is  so  economical  to  bunt,  even  at  pre- 
vailing prices.  When  alcohol  drops  to  around  twenty- 
five  cents  per  gallon,  as  it  will  in  the  course  of  the  next 
few  years  after  it  has  come  into  general  use,  even  the 
poorest  clashes  will  find  it  to  their  advantage  to  use  de- 
natured alcohol." 

The  Safety  of  Denatured  Alcohol 

"While  I  do  not  wish  to  be  quoted  on  this  point.  I 
shoidd  say  that  alcohol  does  not  turn  into  a  gas  at  less 
than  176  degrees  Fahrenheit,  whereas  gasoline  gasifies  at 
much  below  ordinary  temperatures;  in  any  case,  as  you 
saw,  you  have  to  make  the  burner  quite  hot  before  the 
alcohol  gasifies.  Therefore,  if  you  turn  the  flame  low 
and  the  wind  blows  it  out.  the  alcohol  will  go  hick  to  a 
liquid  again,  and  does  not  fill  the  room  with  an  inflamma- 
ble gas,  as  a  gasoline  stove  would.  These  facts  arc  some 
thing  your  trade  should  not  overlook  in  selling  these  goods  " 


the 


central-draft  oil  lamp  knows  n.at  it  throws  off  a 
volume  of  heat,  making  it  uncomfortable  to  sit  near  and 
read  by  at  night,  or  to  use  on  a  hot  summer  night.  The 
alcohol  Lamp,  on  the  other  hand,  uses  its  heat  in  render- 
ing the  mantle  incandescent  and  radiates  very  little  heat 
indeed. 

"The  quality  of  light  an  alcohol  lamp  throws  off  is 
three  or  four  limes  as  bright  as  an  oil  lamp,  and  is  so 
near  fa  sunlight  that  you  can  stc  to  match  colors  by  it. 
This  is  a  great  advantage  to  shopkeepers,  as  ladies  can 
see  to  match  silks,  dress  goods,  etc ,  by  the  alcohol  arc 
light  as  well  as  they  can  in  the  daylight 

"As  to  cleaning,  I  have  found  by  actual  test  it  takes 
from  fifteen  to  seventeen  minutes  to  clean,  fill  and  trim 
three  oil  lamps,  whereas,  it  takes  only  three  minutes  to 
make  three  alcohol  lamps  ready  for  use,  because  all  that 
is  needed  is  to  Ml  lh,m  The  chimneys  remain  clean  for 
a  long  time,  as  alcohol  does  not  smoke  or  "blue"  them  as 
kerosene  does,  and  there  are  no  wicks  to  trim    Here  is  a 


"As  to  the  effects  of  the  lamps  on  the  air  of  the  room, 
1  placed  an  oil  lamp  in  one  of  our  rooms  and  shut  the 
dour  After  it  had  burned  an  hour,  the  air  was  percep- 
tibly foul,  and  after  an  hour  and  a  half  the  air  was  not 
fit  to  breathe.  Testing  an  alcohol  lamp  under  the  same 
conditions,  the  air  of  the  room  was  apparently  as  sweet 
and  pure  at  the  end  as  at  the  beginning,  as  111  using  alco- 
hol there  are  no  offensive  by-products." 


"Experiments  made  here  at  the  Housekeeping  Experi 
ment  Station  during  the  past  year  prove  to  me  that  de- 
natured alcohol  is  a  safe,  economic  and  an  efficient  do- 
mestic fuel,  wherever  the  housekeeper  desire*  a  pleasant 
kitchen  in  which  food  may  be  cooked  under  the  best  sani- 
tary and  hygienic  conditions."  said  Mr  Barnard,  as  the 
writer  made  ready  to  return  to 
I b«  city,  "and  at  the  greatest 


"As  between  the  alcohol  la 
I  have  made  some  interesting 
"First,  as  to 


Everybody   who  has  a 


materials  an 

"Of  course,  there  may  be  ac- 
cidents in  using  alcohol-gas,  as 
there  have  been  with  coal,  arti- 
ficial gas.  kerosene  and  other 
fuels,  but  the  daily  use  of  this 
gas  at  the  Housekeeping  Ex- 
periment Station  for  mam 
months  have  failed  to  show  a 
single  explosion,  fire  or  other 
accident  that  was  more  than  a 
trifling  mishap  instantly  and 
easily  corrected.  If  a  spoonful 
of  alcohol  is  spilled  and  takes 
fire,  blow  it  out  If  a  greater 
quantity  takes  fire  smother  it 
with  a  pot  cover  or  dash  a  little 
water  over  it.  Should  you  spill 
an>  on  your  clothes  and  set  lire 
to  it  by  accident,  walk  slowly 
over  to  the  sink  and  pour  water 
on  it  or  brush  the  flames  out 
with  your  hands  Do  not  run.  loNsntt  cTioM  of  alcohol 
and  you  will  be  safe"  LA  Ml'  MMMS, 
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H.  WINDHORST.  Lyons  &  Chabot,  New 
York,  write*:  "I  am  enclosing  herewith 
one  of  our  Scmi-Anuual  circulars.  Can 
you  offer  any  suggestions  to  improve 
same?    What  is  your  idea  of  it?" 

Your    circular,   which    we  reproduce 
elsewhere,  is  well  conceived,  but  we  do 
C~^t^D      llol  think  your  printer  did  justice  to  your 
^  copy.     Not   enough  attention  has  been 

given  to  typographical  display,  nor  has  he 
taken  pains  to  feature  such  sub-divisions  as  "Gray  Enamel- 
ware,"  etc  The  consequence  is  the  circular  is  flat  and  life- 
less: there  is  too  much  sameness  about  it.  and  while  it  is 
readable,  the  circular  is  not  one  calculated  to  attract  at- 
tention because  it  looks  "cheap."  The  fact  that  this  cir- 
cular was  distributed  with  Sunday  newspapers  probably 
secured  for  it  a  hearing,  which  accounts  for  the  success  of 
your  sale,  but  wc  think  better  results  will  be  obtained  next 
time,  if  you  insist  on  having  your  next  circular  given  bet- 
ter typographical  display,  the  subdivisions  set  off  in  box 
borders  with  feature  headlines,  and  ue  also  think  your  next 
circular  will  be  better  balanced  if  you  have  the  firm  name 
placed  at  the  bottom  of  the  "ad"  instead  of  having  two 
such  strong  features  at  the  top. 


K.  K.  Denniston,  with  the  J.  D.  Purcell  Company.  Lex- 
ington, Ky.,  writes:  "Am  enclosing  copy  of  'ad.'  recently 
used  for  opening  our  house  furnishing  exhibit,  which 
proved  a  grand  success.  This  is  the  best  ad  I  lave  ever 
had  for  good  results.  The  saucepan,  which  was  a  good  - 
value,  proved  a  great  drawing  card  for  the  entire  adver- 
tisement. Have  been  watching  the  advertisements  and 
comments  on  same  in  the  Review  and  get  great  good  for 
same.  Am  always  open  to  suggestion  This  exhibit 
which  lasted  one  week,  consisted  of  twenty  demonstrations 
chicfiy  of  house  furnishings,  and  a  free  class  in  cooking, 
proved  a  great  thing  for  our  basement,  as  it  was  packed 
from  opening  to  closing.  Do  you  think  it  would  be  ad- 
visable to  run  two  of  these  exhibits  a  year,  say  another 
■tout  October  first?  Or  do  you  think  that  would  be  over- 
doing the  business?  Any  suggestions  on  this  through 
your  valuable  columns  will  be  highly  appreiatcd." 

Answering  your  first  question,  we  think  your  advertise- 
ment is  a  good  one.  The  reading  matter  in  your  opening 
announcement  is  especially  well  written,  and  it  is  also  well 
displayed.  Our  chief  criticism  of  your  advertisement  is 
the  fact  that  your  printer  has  used  linotype  composition 
in  many  places  where  display  type  would  have  looked  bet- 
ter. This  is  true  of  the  two  smsall  squares  at  the  top  of 
the  tA.  ami  on  the  left  hand  middle  panel.    There  is  too 


much  while  space  here,  and  too  little  black-face  type  The 
bottom  half  of  the  ad.  would  have  been  improved  greatly 
by  means  of  stronger  head-lines,  although  it  looks  very 
well  without  rules.  Taken  as  a  whole,  the  advertisement 
is  well  balanced,  readable,  and  well  arranged. 

Answering  the  second  part  of  your  letter,  would  say  that 
we  lielieve  you  could  run  another  exhibit  in  tktobcr  with 
good  results.  Of  course,  it  would  pay  to  feature  fall  spec- 
ials at  that  time  as  you  featured  spring  specialties  in  Feb- 
ruary. We  might  add  that  a  similar  industrial  exhibit 
given  at  the  Wm.  liarr  Dry  Goods  Company's  store,  St. 
Louis,  by  Mr.  Wade  last  January  proved  so  much  of  a 
success  that  Mr.  Wade  contemplates  making  this  a  perma- 
nent feature  of  his  department.  Whether  this  idea  would 
work  out  successfully  we  have  some  doubts,  as  it  seems  to 
us  people  like  a  change  and  something  new  would  have 
to  be  exhibited  every  week  in  order  to  maintain  interest. 
Whether  new  goods  could  be  obtained  so  frequently  is 
open  to  question.  Wc  think  that  an  industrial  exhibit 
might  be  conducted  for  a  month  quarterly  with  a  good 
prospect  of  success,  and  there  is  no  doubt  that  demon- 
strations and  lectures  on  cocking  arc  a  strong  drawing 
card.  Why  not  try  a  demonstration  of  alcohol  utilities 
next  to  draw  in  your  out-of-town  trade.  As  these  goods 
lighten  the  labor  of  those  living  in  the  country,  they  are 
essentially  summer  goods,  and  could  be  featured  in  June  or 
July  with  good  success.  Let's  hear  from  you  on  this  point 
if  you  conclude  to  try  it  out. 


Milton  Meyer,  of  the  (jeismar-Meyer  Company,  Hobo 
ken,  N.  J.,  writes :  "I  herewith  send  you  one  of  the  four- 
piigc  circulars,  of  which  we  are  distributing  30.000  by  can- 
vassers and  by  insertions  in  newspapers.  We  are  about  lo 
take  possession  of  our  new  building,  occupying  50  x  150 
feet,  with  four  selling  floors  and  basement.  The  entire 
basement  will  be  devoted  to  crockery'  and  house  furnish- 
ings.   We  are  in  the  regular  department  store  line." 

Your  circular,  of  which  wc  reproduce  one  page  above, 
is  very  good  indeed.  The  headlines  are  strong  and  well 
displayed,  and  each  page  is  well  balanced.  Wc  like  your 
idea  of  placing  your  illustrated  bargains  around  the  out- 
side margin  of  the  circular,  and  the  way  they  are  arranged. 
The  two  circles  on  the  page  with  your  special  offers  of 
much-needed  articles — clothes  pins  and  thread— at  a  par- 
ticularly low  price  seems  to  us  well  calculated  to  draw 
trade  and  secure  results  Altogether  your  circular  is  one 
of  the  best  of  its  kind  we  have  seen,  and  we  particularly 
like  its  small  size  (12x18),  which  makes  it  handy  to  hold 
an<1  to  read. 
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A.  F.  Breton,  of  the  Curran  Dry  Goods  Company.  Wa 
tcrlmry.  Cala,  brought  in  hi*  advertisement*  in  person  for 
criticism,  and  one  point  of  difficulty  developed  which  no 
doubt  is  common  to  many  advertisers- -the  difficulty  of 
getting  the  printer  to  follow  instructions  on  copy,  or  take 
the  pains  with  it  he  should,  especially  in  newspaper  offices 
where  everything  must  be  done  in  a  hurry,  The  chief 
criticism  of  this  copy  is  typographical  errors,  and  failure 
to  strengthen  certain  lines  evidently  intended  in  the  orig- 
inal copy  to  have  been  put  in  larger  type.  The  only  way 
in  which  this  trouble  can  be  overcome  is  for  advertisers 
in  preparing  copy  to  take  pains  with  the  layout,  specify 
what  lines  are  to  be  featured  and  what  lines  can  be  set  in 
smaller  type.  It  is  also  well  to  send  to  the  printer  a  lay- 
out of  the  border  arangement  wanted,  and  print  in  the 
feature  lines  with  ink  in  lettering  of  about  the  sue  of  type 
wanted  This  will  help  out  amazingly,  and  will  prove  a 
practical  substitute  for  the  more  complete  and  technical 
specifications  given  by  advertising  experts  who  are  in  the- 
ory, if  not  in  practice,  practical  printer*. 


A  striking  single-column  advertisement  is  that  of  the 
Columbus  Dry  Goods  Company.*  Columbus.  Ohio,  which 
runs  the  depth  of  the  paper.  This  copy  is  run  daily,  and 
gives  special  bargains  for  each  day  in  the  week.  There  is 
little  difficulty  in  securing  good  display  and  excellent  typo- 
graphical effects  with  an  advertisement  of  this  kind,  and  ilk 


♦See  Page  36. 
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The  four-inch,  double-column  advertisement  of  chafing 
dishe*  by  W  II  Barnard  &  Company.*  Norfolk.  Va..  is 
ideal  The  typography  is  tasteful,  the  arrangement  of  cuts 
striking  and  appropriate,  and  the  use  of  white  space  shows 
the  experienced  ad-smith. 


Another  four-inch,  double-column  advertisement  is  that 
of  imported  enamclware  by  the  Patrick  Hackelt  Hardware 
Company,*  of  Ogdcnshurg,  N.  Y.  The  cuts  arc  made  to 
tell  the  story  of  the  advertising,  and  the  simple  fact  that 
the  enamclware  is  imported  and  the  color  is  given  is 
strengthened  by  a  suggestion  of  superior  quality  by  the  use 
of  the  trade-mark.  This  bears  the  earmarks  of  a  clever 
advertiser. 

Stuart's*  of  Canton,  Ohio,  suggests  a  right  way  to  use  the 
small  ad.  to  good  advantage — that  is,  by  offering  one  good 
bargain*  each  day.  This  special  bargain  can  be  illustrated 
and  described  to  good  advantage,  and  it  suffices  to  draw 
trade  to  the  store  to  whom  may  be  show  n  the  entire  stock 
after  they  call 


The  Oriental  Company,*  Salem,  Ohio,  advertising  kitchen 
helps  shows  a  good  advertisement.  We  are  not  particu- 
larly well  impressed  with  the  stock  cut,  "Household  Goods," 
and  think  a  cut  of  the  Savory  roaster  would  have  been 
in  better  advantage.  The  quoting  of  prices  is  an  excellent 
feature  of  this  ad. 
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DO  DEMONSTRATIONS  PAY? 

ic  Objections  to  Demonstrations,  and  Their  Advantage*. 
The  Argument  for  the   Retailer  and  the  Manufacturer 


i  HAVE  BKEN  ASKKl) 
the  question,   IX)  demon- 
strations nay?    This  is  a 
question  both  manufactur- 
ers and  retailers  are  ask- 
ing, and  as  their  problem  is  practically 
mutualU  identical,  we  will  lake  up  the 
question   fr..m  the  retailers'  point  of 
» iew. 

Most  retailer*  who  oppose  demon- 
strations, argue  about  as  follows;  We 
do  nut  -t<  win  wc  should  advertise  un- 
known articles,  .  reale  a  demand  for  them, 
and  -peitd  tune  and  capital  in  promoting  the 
sale  of  other  people's  goods.  We  are  in 
business'  to  make  money  and  to  supply  the 
\>  Mie  with  what  they  want  and  ask  for.  We 
can  make  the  biggest  profit  by  keeping  expenses  down, 
which  means  by  selling  goods  for  which  there  is  an  existing 
demand  If  we  were  to  take  up  every  new  line,  no  matter 
how  good,  we  would  have  to  do  more  advertising,  expend 
more  effort  and  employ  a  higher  grade  of  help  at  increased 
cost  for  wages,  and  wc  doubt  whether  the  profits  would  in- 
crease to  the  degree  that  would  warrant  us  in  increasing 
such  expenses  Therefore,  we  do  not  sec  why  we  should 
conduct  demonstrations  of  new  goods. 

So  far  as  demonstrations  of  goods  extensively  advertised 
by  the  manufacturer  is  concerned,  this  is  different,  it  is 
true.  But  what  good  will  the  demonstration  do  us?  We 
must  give  up  valuable  space  in  our  house  furnishing  de 
partment.  advertise  the  demonstration  at  least  twice  a 
week,  using  costly  copy  better  devoted  to  our  staple  lines, 
and  in  the  end  the  demonstrator  will  sell  few  of  the 
goods.  After  the  demonstration  is  over  the  public  will 
forget  all  about  the  demonstration,  and  we  arc  as  badlv 
off  as  before.  Of  course,  the  demonstration  may  help  to 
attract  people  to  our  basement  and  thus  sell  somv  of  our 
regular  stock,  but  a  special  sale  will  serve  the  same  pur- 
pose to  better  advantage. 

Do  Demonstrations  Pay  Retailers? 

The  question  i<,  arc  the  arguments  of  the  retailer  con 
elusive?  The  question  is  not  one  of  opinion,  but  of  fact 
The  answer  is  best  gi\en  by  drawing  upon  the  experience 
of  those  who  conduct  demonstrations  and  know  what  can 
be  accomplished  by  this  method  of  merchandising. 

To  properly  answer  this  question  retailers  should  look  at 
i:  from  the  point  of  view  of  the  public.  That  store  is  most 
successful  that  best  serves  the  people  and  caters  most  to 
the  interest  of  its  customers.  Let  the  department  mana 
ger  put  on  his  hat  and  coat  and  mix  with  his  customers, 
listen  to  what  they  say  and  join  with  the  people  who  come 
to  bus  his  goods  A  few  experiences  of  this  kind  will  do 
more  to  oprn  his  eyes  to  the  truth  regarding  the  success 
(or  want  of  success)  of  his  department  than  a  bushel  of 
eloquence. 


Demonstrations  Create  Good  Will 

The  first  thing  Mr.  Buyer  will  Icam  upon  mixing  with 
his  customers  is  that  demonstrations  create  good  will. 

"Oh,  what  is  this  they  are  doing  over  here,"  exclaims 
Mrs.  Smith  to  Mrs.  Jones. 

The  two  women  trot  over  to  the  demonstration  booth 
;  nd  listen  tn  what  the  demonstrator  has  to  say.  They  cx 
amine  the  article.  If  it  sells  for  a  few  cents  they  may  buy 
one  because  of  its  novelty;  if  it  costs  several  dollars  and 
they  have  no  need  of  the  article  just  then,  neither  Mrs. 
Smith  nor  Mr.  Jones  will  buy  one,  but  l>oth  of  them 
will  take  a  circular  away  with  them  and  file  it  away  for 
future  reference.  Its  merits  will  be  discussed  at  the  din- 
ner-table when  the  husband  comes  home  or  at  some  other 
opportune  time,  and  the  memory  of  the  article  will  remain 
until  the  need  for  it  arises— then  Mr.  Buyer  will  have  the 
pleasure  of  seeing  Mrs.  Smith  walk  in  and  ask  for  the 
article  she  saw  six  weeks  or  several  months  before. 

It  is  these  "rome-lacks"  that  constitute  the  most  valua- 
ble asset  in  retailing  merchandise,  and  this  feature  of  the 
pulling  power  of  demonstrations  is  a  proven  fact  well 
known  to  both  manufacturers  and  retailers  who  feature 
them. 

The  Three  Factors  Needed  for  Success 

The  next  thing  that  Mr.  Buyer  will  learn  from  his  inves- 
tigation is  that  not  everything  offered  him  is  suitable  for 
demonstrations,  and  he  must  study  how  to  "pick  the 
winners." 

How  he  can  do  this  Mr.  Charles  Herman,  of  the  Roth- 
enberg  Store,  New  York,  pointed  out  to  us  in  a  recent  in- 
terview. 

"Three  things  are  needed  to  make  demonstrations  suc- 
cessful." said  Mr.  Herman.  "I  have  learned  that  you 
must  have  a  good  article,  a  good  crowd  and  a  good  dem- 
onstrator. 

"If  you  have  a  good  demonstrator  and  a  good  article,  but 
a  small  crowd,  your  demonstration  will  fail 

"If  you  have  a  good  crowd  and  a  good  demonstrator, 
but  a  poor  article — one  that  will  not  stand  the  test  of  home 
use  and  please  the  customer — your  demonstration  will  fail. 

"If  you  have  a  good  crowd  and  a  good  article,  but  a  poor 
demonstrator,  one  who  cannot  interest  people,  convince 
them  of  the  merits  of  the  article  and  create  demand 
for  it,  your  demonstration  will  fail. 

"All  three  'goods'  must  Ite  delivered  anil  when  they  are 
combined  in  equal  proportions  there  is  nothing  I  know 
of  more  helpful  to  the  profits  and  welfare  of  the  house 
furnishing  department 

"So  far  as  demonstrations  of  new  specialties  is  con 
cerned."  continued  Mr  Herman,  in  answer  to  a  question, 
"I  think  it  foolish  for  department  managers  to  limit  them- 
selves to  goods  for  which  the  manufacturers  have  cre- 
ated a  demand  by  general  publicity  or  other  methods. 
That  would  be  like  a  man  prospecting  for  gold  and  finding 
diamonds  passing  up  the  diamonds  on  the  ground  they 
were  not  what  he  was  looking  for. 
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"If  a  salesman  shows  me  an  article  'that  is  brand  new 
anil  I  believe  il  to  he  of  genuine  merit.  1  will  take  n  ami 
demonstrate  it  The  result  is  our  store  gets  a  reputation 
fur  progrcssivrnrss  anil  enterprise  that  is  invaluahle  In  us  " 

Demonstrations  and  Sales  Clerks 

"There  are  two  sides  In  (he  question  as  In  the  after 
effects  of  demonstrations  so  far  as  our  clerks  are  con 
cerned."  said  Mr  Herman  "One  side  :s  thai  a  tactics-; 
demonstrator.  being  irresponsible  to  ihe  store  management, 
can  disorganize  the  sales-force  by  telling  onr  clerks  | ti i-> 
are  foolish  to  work  fi>r  so  murli  when  they  can  gel  so 
much  mure  acting  ;is  demonstrators  Then  again,  when 
we  advance  some  of  our  clerks  to  posts  as  dcmonsirators. 
they  cannot  stand  prosperity,  become  dissatisfied  and  finally 
quit  or  are  discharged  Manufacturers  should  insist  upon 
their  demonstrators  minding  their  own  business  and  paying 
strict  attention  to  their  own  duties,  ami  dcp.inmcm  main 
iters  should  use  discretion  in  selecting  sales  girls  for  pro- 
motion. 

These  objections  arc  matters  of  detail^  however,  ami 
common  to  every  employer's  experience. 

"The  other  side  of  Ihe  question  is  that  demonstrators, 
who  have  judgment  and  ability,  stimulate  our  sales  clerks 
to  a  better  application  of  salesmanship,  educate  onr  force 
In  a  knowledge  of  the  selling  points  of  new  goods,  and 
pave  the  way  for  greater  efficiency  all  along  the  line. 
There  is  no  doubt  in  my  inin.l  that  demonstrations  pay 
and  I  speak  from  knowledge  gained  by  actual  experience  " 

A  Word  to  Manufacturers 

In  concluding  this  brief  article,  we  have  this  to  say  to 
aas—f  II  IMIf  1 1  Demonstrations  pay  better  1I1.111  general 
publicity  I  although  the  latter  cannot  be  dispensed  wilhi 
because  in  advertising  yon  talk  at  long  range  against  fori) 
pages  of  other  advertisers  among  whom  you  are  lost  in 
the  shuffle,  whereas  from  your  demonstration  booth  you 
talk  personally  with  crowds  of  customers,  show  your  goods 
■I  Ihey  are.  distribute  circulars  that  are  preserved  for  lu- 
ture  reference,  because  the  recipients  have  a  personal 
knowledge  of  the  go"ds,  and  if  you  make  no  sales  at  the 
moment,  sooner  or  later  the  bread  thrown  upon  the  water 
during  the  demonstration  period  will  come  back  through 
the  retailer. 

The  Experience  of  One  Manufacturer 

Talking  with  Miss  llendrickson.  General  Manager  of 
the  Stillman  Safely  Lamp  Company,  of  New  York,  on 
this  subject,  we  were  informed  that  there  is  an  increas- 
ing demand  for  demonstrations  in  almost  every  section 
of  the  country. 

"We  distribute  circulars  illustrating  our  lamps  and  lan 
terns."  said  Miss  llendrickson,  "and  wc  have  plenty  of 
evidence  that  these  circulars  arr  preserved.  Not  long 
avro  a  customer  came  to  onr  New  York  office  and  bought 
■  considerable  number  of  onr  lamps,  showing  a  circular 
that  we  had  not  issued  for  two  years.  In  another  in- 
stance we  received  an  order  from  Denver  enclosing  a 
booklet  distributed  a  year  before  Where  this  customer 
picked  up  the  Itooklct  we  do  not  know  and  these  are  only 
two  Instances  out  "f  many  that  convince  ns  that  demon 
titrations  are  of  the  utmost  advantage  to  manufacturers 
when  f  lared  MJ  stores  where  the  crowds  go  " 


A  Nut  for  Buyers  to  Crack 

"  Thai  buyers  who  refuse  to  look  at  g.uxls  offered  them 
by  salesmen  are  not  only  discourteous  but  foolish  is  shown 
by  this  fact,"  added  Miss  llendrickson.  "A  Brooklyn 
buyer  tells  me  he  knows  whenever  Brooklyn  stores  are 
conducting  a  demonstration  of  our  lamps  because  his 
charge  customers  begin  to  come  in  and  ask  for  them 

"They  say  to  our  demonstrators.  'Your  goods  are  han- 
dled by  Smith's,  are  they  not5'  "Yes;  well,  I  have  a 
charge  account  down  there  and  I  will  order  one  from 
them  ~ 

"Suppose  Smith's  buyer  has  not  only  failed  to  put  our 
lamps  in.  but  also  refused  a  hearing  to  our  salesman  when 
he  called.  What  will  he  do  when  Mrs  Charge  Customer 
comes  in  and  asks  for  our  lamps?  He  has  not  got  it. 
does  not  know  where  to  get  it.  and  probably  does  not  know 
a  safety  oil  lamp  ixists  What  impression  does  his  regu- 
lar customers  get  of  him  when  ihey  timl  out  they  know- 
more  about  g  Is  in  his  line  than  he  noes  himself?" 

This  is  a  fair  question  Md  we  will  leave  it  for  whoever 
will  to  think  it  over. 


Albert  Rothschild 

ALBERT  ROTHSCHILD,  who  travels  Ihe  Western 
States  for  Frank  &  DcKeyscr  of  New  York  City, 
patting  out  (heir  line  of  bath-room  fixtures  and  household 
specialties  where  they  will  do  the  most  ^mmI.  says  thai  he 
has  had  eighteen  years  of  expedience  in  the  line,  although 
bis  picture  will  Iwar  testimony  to  the  fact  thai  he  does  not 
look  it.  and  is  "good  to  be  in  the  ring"  for  another  such 
period  Mr  Rothschild  was  wilh  Slrausky  4  Company 
for  twelve  years,  ami  has  spent  the  past  six  years  wilh 
Frank  &  DcKeyscr.  a  brief  interval  having  been  devoted 
to  business  nn  lus  own  account,  which  through  lack  of 
capital  he  was  forced  to  give  up  Mr  Rothschild  is  well 
and  favorably  known  throughout  the  Western  trade  and 
has  acquired  his  share  of  "Western  hustle,"  as  evidenced 
by  the  fact  that  his  sales  have  been  increasing  from  year 
to  year 


NEWS  OF  THE 
RETAIL  TRADE 


Ii  i.im.  St  Moiu>,  of  Troy,  N  Y.,  have  incorporated  with 
.1  capital  of  $10,000  to  operate  a  department  More. 

Joseph  Bros.,  Elniira,  N.  Y.  are  planning  to  erect  a  big 
department  store  in  that  city. 

It  is  HEPoHTtu  that  a  new  $50,000  department  «torc  will 
shortly  starl  in  business  in  Breading,  Pa. 

Oui.s.  Wokiham  St  Kini;.  Portland.  Ore.,  will  erect  a 
large  five-story  building  for  th-.-ir  use.  ami  it  is  reported 
that  another  department  store  building  will  also  he  con- 
structed in  the  down-town  district. 

Thf.  Boston  IH part  \u  ni  Si  my.  Boston,  Mass.,  a  new 
firm  of  which  Mr.  J.  S.  Bailey  is  manager,  will  open  a 
new  department  store. 

Ware  &•  Dailey  have  opened  a  large  department  store 
in  Passaic.  X.  J.  The  company  owns  large  and  successful 
department  stores  in  big  cities  in  the  States  of  New  York 
and  New  Jersey 

The  Dinlap  Company,  Shenandoah.  Pa.,  have  opened  a 
branch  store  on  East  Center  Street 

The  Klac  snkk  Brothers  DRY  COOH  Company.  Newark. 
N  J  .  have  incorporated  with  a  capital  of  $5,000  to  con- 
duct a  department  store. 

E.  W.  Kdwariis  &  Son,  Syracuse.  N  Y,  have  incorpo- 
rated with  a  capital  of  St, 000.000  to  operate  department 
stores 

Geo.  B.  Waith  Company  has  been  incorporated  with  a 
capital  of  $.\ooo  to  operate  a  department  store  in  Elling- 
ton. Hi  Y 

The  Mirheson  Dry  Gooips  Company,  Buffalo,  N  Y.. 
will  operate  a  new  and  handsome  department  store  in 
Niagara  Kails.  The  fittings  of  th^  new  store  are  elaborate, 
and  an  electric  elevator  and  all  the  latest  appliances  and 
conveniences  arc  installed 

E.  Rosenwaui  &  Son,  who  conduct  a  large  department 
store  in  Las  Vegas.  New  Mexico,  arc  planning  to  erect  a 
new  building  for  their  use 

The  Clark  &  Sands  Company,  Worcester.  Mass.,  has 
been  incorporated  with  a  capital  of  $10,000  to  operate  a 
department  store  President.  Alvah  K  Clark ;  treasurer, 
Douglas  1'.  Sands,  and  clerk.  Letter  M.  Bacon,  all  of 
Worcester. 

A.  P.  Ross  4  Company,  has  been  incorporated  at  New 
buryport.  Mass.,  with  a  capital  of  $.15,000.  to  handle  house- 
hold goods.  President,  Elcazcr  S.  Pike,  Maiden;  treasu- 
rer and  clerk,  Joseph  H.  A  Currier.  Ne»bury|>or«. 

Garant  &  Company.  Saratoga  Springs.  N.  Y.,  has 
been  incorporated  with  a  capital  of  125,000  to  conduct  a 
department  store. 

The  Ai>ams-Flannk;an  Company,  of  New  York,  has 
been  organized  for  the  purpose  of  taking  over  the  busi- 
ness of  Fellows  &  Smith,  the  department  store  in  the 
Bronx,  which  recently  went  into  bankrupcy    The  new 


owneri  are  building  addition*  to  Fellows  &  Smith  Store, 
and  will  give  to  the  Bronx  a  large  and  modem  department 
More.  John  Flannigan  and  Thomas  11  Adams,  a  son  of 
one  of  the  directors  of  the  O'Niel-Adams  corporation,  are 
interested. 

The  FWTH  Street  Stuhe.  Los  Angeles,  Cal.,  has  taken 
over  the  stock  and  fixtures  of  the  Central  Department 
Store. 

It  is  KEPotrmi  that  a  department  store  with  a  capital  of 
$1,000,000  is  being  organised  in  Atlanta,  Ga  The  build 
ing  of  this  concern  will  he  erected  on  a  p-oniiucnl  busi- 
ness street  in  this  city. 

The  L.  S.  DONALDSON  Company.  Minneapolis,  Minn,  are 
receiving  the  congratulations  of  the  trade  upon  the  beau- 
tiful booklet  they  have  recently  issued  concerning  the 
"Donaldson  Qass  Block  "  This  booklet  is  printed  upon 
calendared  paper  and  a  handsome  tint-block  is  used 
throughout.  The  illnsi rations  are  unusually  excellent  and 
show  a  store  which  is  equal  or  superior  to  many  of  the 
leading  stores  in  the  largest  cities  of  the  United  States. 
Evcrj  department  is  equipped  with  the  finest  of  fixtures, 
furniture,  etc..  to  say  nothing  of  store  decorations,  and  the 
ground  arrangements  arc  of  the  highest  class.  We  con- 
gratulate the  L.  S.  Donaldson  Company  upon  the  splendid 
showing  made  in  this  beautiful  booklet 

A  Modern  Delivery  System 

When  one  makes  a  purchase  any  where  in  Abraham  & 
Straus's  m  w  store  in  Brooklyn.  V  Y  .  his  parcel  is  dropped 
into  a  hole,  and  that  is  all  be  knows  about  it  until  it 
arrives  at  his  door,  all  covered  with  peculiar  marks  and 
signs 

But  when  it  is  dropped  into  that  hole  it  falls  on  an  end 
less  belt  and  is  off  on  a  long  and  intricate  ride  It  is 
carried  on  various  systems  of  belts  until  it  passes  out  of 
the  main  store  under  Livingston  street  and  into  the  com- 
plex delivery  room  in  the  new  building. 

There  the  bundle,  if  on  a  charge  or  C  O.  D  account, 
drops  in  front  of  reference  clerks,  who  instantly  verify 
the  name  and  account.  Then  it  passes  on  to  other  clerks 
who  check  and  reeheck  and  check  again,  so  there  can  be 
no  mistake,  until  the  "endless"  belts  have  earned  it  to 
the  sorters,  who  work  with  the  skill  and  agilitv  of  trained 
postal  clerks  Apparently  with  ease  and  indifference  they 
throw  packages,  large  and  small,  lure  ami  there,  and  the 
packages  disappear  and  continue  on  the  journey  until  they 
arrive  in  a  cage  over  which  presides  a  driver,  who  knows 
his  route  and  the  patrons  of  his  employers'  store  on  his 
route  as  thoroughly  as  a  postman  knows  bis  route.  To 
one  who  has  wondered  how  bis  tiny  parcel  15  delivered 
promptly  in  all  the  daily  rush  of  business,  the  mystery  is 
explained  by  an  inspection  of  this  system 
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WELL-KNOWN  MEN  OF  THE  ROAD 


Knights  of  the  Orlp  Known  to  the  Mouse 
Furnishing    Trade    In    the    United  States 


L   H.  drober 

Lll.  GROBER  of  Covington,  K>  ,  is  a  "knight  .if  the 
•  grip."  who  bat  returned  to  his  first  love  after  hav- 
ing spent  fifteen  years  in  the  retail  china  and  house  fur- 
nishing goods  business  in  Covington  up  to  the  summer  of 
1007.  Mr.  (irober  now  travels  through  Cincinnati  anil 
vicinity,  central  Kentucky  and  southern  Indiana,  and  dur- 
ing his  long  experience  as  retailer  and  sales  agent  in  this 
territory  has  acquired  a  wide  acquaintance  in  the  trade. 
Mr.  Grobcr  is  a  manufacturer's  agent  and  represents  a 
number  of  manufacturers  including  the  Iron  City  Tin  and 
Japan  Company,  of  McKces  Kocks.  Pa. ;  The  Royal  Pol- 
ished Steel  Roaster  Company,  Troy.  Ohio,  and  the  Alum 
inum  Cooking  I'temil  Company,  of  Pittsburg.  Before  he 
went  into  the  retail  business,  Mr  Grobcr  had  been. a  trav- 
eling salesman,  so  that  his  trips  from  city  to  city  arc  no 
new  experience  for  him. 

George  W.  Schulze 

ONK  or  the  Metropolitan  salesmen  well  known  to  the 
house  furnishing  trade  is  George  VV  Schulze.  who 
represents  R  B.  Estcs  &  Sons  of  New  York,  and  calls  on 
the  trade  in  Greater  New  York.  Mr.  Schulze  has  been  with 
his  firm  for  two  years  past,  and  supplies  special  wood  turning 
to  nearly  every  manufacturer  in  the  greater  city,  wherever 
wood  enters  into  the  making  of  their  line,  and  enjoys  busi- 


ness relations  with  the  largest,  as  well  as  the  smallest, 
manufacturer.  Mr.  Schulze  also  provides  a  line  of  nov- 
elties for  the  use  of  the  large  jobbing  trade,  To  the  men 
who  travel  from  city  to  city.  New  York  seems  like  a  small 
territory,  but  its  multitude  of  manufacturers  and  many 
square  miles  of  ground  covered  by  the  greater  city,  keeps 
Mr.  Schulze  as  busy  as  some  others  of  the  traveling  fra- 
ternity, who  cover  longer  stretches  of  territory  in  their 
travelings  to  and  fro. 

James  D.  Henderson 

JAMES  I>  HENDERSON,  Of  Philadelphia.  Pa.,  is  one 
of  the  oldest  traveling  men  in  the  trade.  Some  thirty 
odd  years  ago  he  went  on  the  road  for  the  celebrated 
house  of  the  Lalance  &  Grosjean  Manufacturing  Com- 
pany, who  were  then  located  at  80  Beekman  Street,  and 
traveled  constantly  from  New  York  to  the  west  as  far  as 
Denver.  After  traveling  for  them  for  some  twelve  years, 
he  purchased  an  interest  in  the  house  of  Renham  &  Stou- 
tenlmmiigh  of  New  York  and  ran  that  business  under  the 
name  of  Henderson  &  Stoutenborough  ten  years.  Leav- 
ing  New  York,  he  went  to  Philadelphia  in  the  interests 
of  several  botltes  and  finally  drifted  into  the  regular  com- 
mission business,  becoming  a  manufacturers'  representa- 
tive. Mr.  Henderson  now  represents  seven  of  the  best- 
known  metalware  manufacturers  in  the  country  and  has  a 
business  of  considerable  proportions. 
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K.  H.  Bkniley.  formerly  buyer  of  house  furnishing 
«<  ods  for  Trask.  Prcscoti  &  Richardson  Company.  Erie, 
IV.  who  is  now  located  in  Columbus.  Ohio,  left  a  recur  ' 
i  chind  him  in  Erie  lo  br  proud  of.  As  announced  in  a 
.'ormcr  i^suc,  Mr.  Itentley  and  his  assistants  won  the  BfM 
prize  of  $50.00  in  gold  hy  a  gain  of  2+8  per  cent,  oxer  the 
same  week  in  the  preceding  year  during  the  first  depart 
mem  managers"  sale,  and  in  the  second  sale  contest  of 
the  same  kind  held  the  week  ending  March  28,  1008,  the 
lasi  wick  of  Mr.  Kent  lev's  connection  with  this  tirm.  his 
department  again  won  first  prize  of  $50  by  a  gain  of 
.573  per  cent  in  sales.  As  the  next  highest  gain  made 
by  any  department  was.  19.9  per  cent,  the  splendid  record 
made  by  Mr.  Bentlcy  and  his  assistants  is  worthy  of  com- 
ment 

Mr  I  Halpern.  buyer  of  house  fur- 
nishings for  the  Pettis  Dry  Goods  Com 
pany,  Indianapolis,  [ltd*  will  marry  MiM 
Frieda  Pink  in  July  of  this  year.  Mr. 
Malpeni  is  one  of  the  most  MMCCttM 
ami  progressive  buyers  in  the  trade,  and 
is  receiving  thr  congratulations  and  good 
wishes  of  his  many  friends. 

A  representative  of  this  papei.  wh" 
visited  the  other  of  the  l.isk  Manufac- 
turing Company,  in  Canandaigua.  N  Y  . 
was  informed  that,  according  to  prcacnl 
indications,  the  business  would  he  out  of 
the  receivers'  hands  within  60  or  no 
days.  The  firm  is  doing  a  good  business 
and  is  gradually  getting  financial  mat 
trrs  in  a  satisfactory  condition.  The 
Reed  Manufacturing  Company,  of  New- 
ark. X,  Y  ,  has  been  released  from  re 
ccivership  and  its  business  is  running 
ahead  of  last  year  in  volume. 

I.amiccs,  Peaky  &  Ci.au k.  Mcriden, 
Mass..  have  moved  their  Boston  office  to  157  Summer  St. 

Thomas  C  Mkf.han  has  joined  forces  with  the  new 
Kiting,  Siegcl  &  Company's  store  at  Trenton,  N,  J.,  as 
buyer  and  manager  of  house  furnishings,  china  and  toys. 
Mr.  Mcchan  requires  hut  little  introduction,  having  been 
so  closely  identified  with  the  trade  for  a  number  of  years 
both  as  bttyer  and  traveler.  He  has  an  army  of  friends 
and  they  all  wish  him  the  greatest  success  in  his  new 
position. 

The  M.  B.  Mace  Company,  New  York,  has  been  incor- 
porated with  a  capital  of  $5,000  to  manufacture  ice  cream 
freezers. 

Charles  Si  HAAS,  Brooklyn,  N.  Y.,h.n  incorporated  with 
a  capital  of  $1,000  to  manufacture  ladders,  etc. 


The  Range  M  iNVFM  n  tus«.  COMPANY,  Springfield. 
M11 ,  is  organizing  with  a  capital  of  $50,000  to  manufacture 
Med  and  malleable  rangse,  permitting  the  use  of  either 
wood  or  coal  for  fuel.  Incorporators  are  major  D.  D. 
Herry,  P  X  Heer  anil  A.  J  F.iscnmaycr. 

'I  Hr  lir'vuisAi.  H ui.iii no  &  Manceactiring  Company. 
Portland,  Me.,  has  been  incorporated  with  a  capita!  of 
$500,000,  to  manufacture  wooden  articles.  President,  J.  K 
Chase;  treasurer,  C  J  Jason,  and  clerk,  B.  G.  Ward,  all 
of  Portland. 

The  Krwr  Wayne  Reerigexatoe  Company,  Ft.  Wayne, 
Ind.,  has  organized,  with  a  capital  of  $50,000,  to  manufac- 
ture sanitary  refrigerators,  to  be  made  of  glass  and  steel 
The  president  of  the  new  concern  is  C.  A.  Dunkleberg; 
treasurer.  S.  M.  Foster;  secretary,  Albert  E  Schaaf. 

The  Ai'tom  atk'  Sewing  Machine 
Company,  of  Cincinnati,  ()..  has  been 
incorporated,  with  a  capital  of  $50,000 
The  Lyon  tc  Son  Manufacturing 
Company,  Newark,  N  J.,  has  organized 
with  capital  of  $125,000  to  manufacture 
buttons,  hra»s  novelties  and  silverware. 

Grinberg  Bros  .  New  York,  has  incor- 
porated with  a  capital  of  $100,000  to 
manufacture  gas  and  coal  stoves. 

The  Petrillo  Cloth  Company.  Bos- 
Krn,  MaM.i  has  organized  with  capital 
of  $50,000.  Piesidrnt.  Joseph  Petrillo . 
treasurer.  Antonio  Mele;  clerk,  James  J. 
Tracy,  all  of  Boston. 

The    Brunswick    Bai.ke  -  Collin  1** 
Company,  of  New  York,  manufacturers 
of   household   refrigerators,   etc.,  now 
OCCUpy  elaborate  quarters  in  the  Build- 
<r^'    Exchange    Bldg..  29-36  W.  32nd 
Street.    They  burned  out  in  the  recent 
Parker  Building  fire. 
The  Ciikonhgrafhic  Enameling  Company,  t53  La  Salle 
Street,  Chicago,  has  incorporated  with  a  capital  of  $20,000 
to  manufacture  porcelain  enameled  metal  articles. 

The  Sanitax  Brush  Company.  Chicago,  III.,  has  or- 
ganized with  a  capital  of  $25,000  to  manufacture  and  deal 
in  brushes. 

Peter  F.  Pi  a,  127  White  Street.  New  York,  have  incor- 
porated to  manufacture  toys.   The  capital  is  $7,500 

The  Pryor  Manufacturing  Company,  Chicago,  III., 
have  organized  to  manufacture  metal  specialties.  The 
capital  is  $50,000. 

The  New  Centura  Novelty  Company,  Jersey  City, 
N.  J.,  has  organized  with  a  capital  of  $100,000  to  manu- 
facture hardware  and  hardware  supplies. 
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Gill  Cuv  Pot  Company.  Muncic,  Ind.  has  incorporated 
with  a  capital  of  $30,000 

It  is  repomteii  that  the  old  Mansfield  Glass  Factory  in 
Lockport.  N.  Y.,  hat  Iwcn  sold  for  $6,500  The  assessed 
valuation  of  the  plant  was  $175,000,  ami  our  single  nu- 
chilli-  used  in  the  manufacture  of  fruit  jars  com  more  than 
what  the  entire  plant  sold  for. 

William  Isaacs'  Sons  .  Inc..  Brooklyn.  N.  Y.,  has  or- 
ganized with  a  capital  of  $1,000  to  deal  in  glass,  glassware, 
etc. 

The  Hours'  Glass  Works.  London,  Toronto,  Can  .  has 
hcen  destroyed  l»y  tire  with  a  loss  of  $,400,000  The  loss 
consisted  principally  of  stock. 

The  Dosf.  Ti  bf.  St<  wn  Company,  New  York,  ha-  been 
incorporated  to  manufacture  glassware,  corks,  etc.  Capi- 
tal. $.»5x»o 

\"  ■  %  <  1  xin  m.  &  Hi  k.:  Colorado  Springs.  Colo  ,  have 
opened  a  first-clas*  china  and  house  furnishing  store,  and 
have  discontinued  handling  everything  in  the  dry  goods 

line. 

Carpenter  &  Pierce.  Troy.  Pa.,  have  added  a  new  china 
department  to  their  already  extensive  business. 

The  Jim  Ti  Nnn  IlliminatiOg  Company.  New 
York,  has  incorporated  wuh  a  capital  of  $450,000,  to  manu- 
facture electrical  hull:*,  lamps  and  globes 

Vout  &  Dose.  New  York,  have  been  incorporated  with  a 
Capita]  <>f  l-'.s-ooo,  to  handle  imported  china  and  glaassware 
The  directors  arc  Charles  Vogt.  H.  G.  Freeze  and  William 
Nagel.  all  of  New  York. 

M.  F  Kaag  fir  Sons.  Ft.  Wayne.  Ind..  have  the  reputa- 
tion of  being  one  of  the  largest  importers  and  jobbers  of 
crockery',  glassware,  and  imported  French.  German  and 
Japanese  china  in  their  section  of  the  country. 

Ch amies  AllRF.NFEUiT  St  Son,  New  York,  have  incorpo- 
rated their  business  with  a  capital  of  $10,000.  They  are 
importers  and  exporters,  and  commission  merchants  for 
e'-ina  snd  glassware 

Herman  F  Ronxas.  Huntington,  N  Y.  has  opened  a 
salesroom  for  cut  glass,  chinaware,  and  furniture. 

The  (i.  W.  D*ake  Ci-t  Glass  Comhny,  Corning.  N  Y.. 
will  lie  offered  for  sale  again  some  time  next  month,  as 
only  $900  was  bid  at  ihe  sale  conducted  by  the  receiver  in 
April.  Although  said  to  be  worth  at  least  $jo.ono  and 
inventoried  at  $14,500,  the  small  «um  mentioned  was  the 
only  bid  offered. 


The  A  L.  Blmkmer  Company.  Inc.,  of  New  Bedford, 
Mass.,  manufacturers  of  rut  glass,  have  assigned 

Fish  Bros  &  Company.  Nashville.  TtlUL,  have  moved  to 
a  larger  an<l  better  location,  and  will  increase  their  stock 
of  chinaware. 

The  Plant  of  the  Conneaut  Lamp  Company.  Warren. 
Ohio,  which  is  controlled  by  the  National  Lamp  Company 
and  which  will  be  devoted  exclusively  to  the  manufacture 
of  the  new  tungsten  lamp,  will  soon  be  in  operation.  The 
Packard  laciory  in  this  city  will  also  soon  be  turning  OU* 
this  same  kind  of  a  lamp 

A  NEW  CUT  CLAM  plant  has  been  put  in  operation  at 
Bowling  Green,  Ohio,  by  Pilkin  &  ltro:iks.  the  firm  hav- 
ing closed  its  plant  at  Chicago  I  nights  "the  firm  which 
originally  operated  the  Bowling  Green  plant  removed  it» 
molds  and  other  chattels  to  Jeatuiette.  Pa.,  where  •  new 
factory  has  been  started  in  connection  with  the  business 
Of  the  McKee-Jeannette  interests. 

Mr  M.  S.  Koch,  who  has  been  with  Messrs.  J.  Rosen- 
blatt &  Company,  china  importers.  Baltimore.  Md  .  nearly 
fourteen  years,  has  resigned  his  position  and  is  now  rep- 
resenting factories  for  the  Southern  territory.  Mr.  Koch 
has  established  himself  in  Baltimore  as  a  manufacturers' 
representative,  and  ha«  secured  ll-e  accounts  of  some  well- 
known  firms.  As  Mr.  Koch  is  well  acquainted  with  the 
trade  in  his  section,  including  Baltimore  and  Washington, 
he  has  many  friends  who  wish  him  success  in  his  new 
position. 

Repokts  from  F„  Liverpool,  Ohio,  indicate  that  the  china 
trade  this  year  is  likely  to  be  as  much  as  in  1907.  although 
the  bulk  of  business  will  be  done  in  the  later  months  of 
the  year.  A  large  amount  of  business  is  being  placed  for 
fall  delivery,  and  most  of  the  potteries  are  working  nearly 
to  full  capacity.  The  discovery  of  immense  beds  of 
china  clay  in  Texas  has  led  many  pottery  manufacturers 
to  prepare  for  making  china  dinncrware  instead  of  porce- 
lain and  semi  porcelain  goods,  which  have  been  staple 
products  during  the  past  few  years.  The  manufacture  of 
art  pottery  is  making  a  wonderful  advance,  and  while 
some  claim  that  seventy-five  per  cent  of  the  art  potters 
sold  in  the  United  States  is  imported,  nevertheless  Ameri- 
can manufacturers  are  fast  coming  to  the  front,  as  is  shown 
by  the  sales  of  a  large  art  pottery  of  Zanesville.  Ohio. 
This  firm  started  to  export  last  year,  and  its  ware  was 
sold  extensively  in  England.  Germany  and  Australia,  Rus- 
sia anfl  F"rancc.  The  domestic  sales  have  been  growing 
rapidly,  and  this  year  will  see  several  new  art  potteries 
placed  in  operation  in  the  Ohio  Valley  District 
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VOLLRATH" 


STEEL  -  and  -  CAST  IRON 

ENAMELED  WARES 


Vollrath  Double  Roasters 

Self -ba»t  i  ng. 

No  buttons,  ridges  or 
grooves. 
Easily  cleaned. 
The  top  is  dished,  pro- 
ducing the 
Centre  Drip. 

Our  constant  aim  is  to  produce  only  the  HIGHEST  QUALITY  of  steel  and  cast  iron 
wares  and  our  "40  years  of  knowing  how"  finds  us  making  the  only  COMPLETE  LINE 
of  HIGH  GRADE  enameled  ware  made  in  this  country.  You  see  VOLLRATH  WARE 
in  every  big  store  in  New  York  and  Chicago,  and  some  day  you.  too,  will  learn  that  your 
greatest  profits  and  satisfaction  to  your  trade  lie  in  a 

COMPLETE  AND  HIGH  GRADE  LINE 

THE  JACOB  J.  VOLLRATH  MFG.  CO. 

home  SHEBOYGAN,  WIS.  office 

Branch  Office 

New  York  wj£_  Chicago 

25  Warren  St  175-177  Lake  St 

World's  Largest  Exclusive  Sheet  Steel  and 
Cast  Iron  Enameled  Ware  Manufacturers. 
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(specialties 


The  Sternau  Spray  Brush 

Thin-  has  l>cen  a  constant  <lrmattil  fur  a  spray 
1  rush  of  such  r|iialit.v  as  to  wear  well,  endure 
constant  usage  and  give  perfect  satisfaction  to  the 
trailr  It  is  a  well  known  fact  tlial  a  spray 
liatli  taken  judiciously  brings  a  health)  glow  to  the  skin 
and  promotes  the  health  A  spray  hath  in  the  morning, 
or  arising,  exhilarates;  and  after  a  hard  day's  work  it 
refreshes  and  enlivens. 

We  illustrate  in  this  column  several  styles  of  spray 
brushes  manufactured  liy  S  Sternau  &  Company,  to; 
Plymouth  street.  Brooklyn.  N.  Y..  a  sufficient  guarantee 


iug  feature  is  overcome,  as  it  enables  one  to  attach  the 
bath  bulb  securely  to  the  faucet  so  as  to  resist  the  strongest 
pressure  of  water,  an  improvement  of  great  utility. 

This  Kith  i.pray  as  well  as  the  others  made  by  this  firm 
are  made  in  two  si/cs.  one  for  a  faucet  less  than  <k{  of 
an  inch  in  diameter,  and  the  other  for  faucets  varying  in 
diameter  from  W  to  15-16  of  an  inch.  With  each  and  every 
bath  spray  5  feel  of  rubber  tubing  is  furnished. 

An  examination  of  the  cut  showing  a  sectional  view  nf 
the  Mold  Fast  Bulb  attached  to  the  faucet  will  *ervt  to 
indicate  how  the  faucet  chain  works  and  how  effective  it 
i:  in  holding  the  bulb  securely  attached  to  the  faucet,  no 


THE  CfllP 


of  quality,  durability  and  high  grade  workmanship  The 
first  style  of  bath  spray  i«  made  with  two  faucet  chains 
and  hold  fast  bulbs,  which  wear  longer  than  any  other 
bulb,  because  they  are  made  of  metal  and  rubber  com- 
bined and  arc  guaranteed  not  to  burst.  As  will  be  seen 
the  spray  brush  is  lilted  with  a  stop  cock,  which  enables  one 
to  stop  or  lessen  the  rinw  of  water  immediately  without 
touching  the  faucet,  It  is  also  fitted  with  an  extra  long 
Kbonited  handle  with  which  one  can  secure  firm  hold  anil 
rub  one's  hack  with  case,  and  a  Safety- Valve,  which  al- 
lows the  water  to  escape  when  the  pressure  becomes  too 
strong. 

A  simpler  style  of  hath  spray  has  a  hold-fast  bulb  and 
faucet  chain,  which  is  of  advantage  where  the  pressure  of 
water  is  so  strong  as  to  force  any  other  Ikith  spray  bulb 
off  the  fancd     With  the  Sternau  Faucet  chain  this  annoy  - 


matter  how  strung  the  water  pressure  in  the  pipes  may- 
be. As  will  be  seen,  the  chain  is  long  enough  to  attach 
tubes  to  any  sire  of  a  faucet,  while  the  metal  rim  of  the 
Hold  Fast  Bulb  is  equipped  with  a  grip  over  which  the 
proper  link  of  the  chain  is  slipped. 

Everything  considered,  the  Sternau  Bath  Sprays  are 
among  the  best  obtainable,  are  a  credit  to  this  well  known 
manufacturer,  and  are  well  calculated  to  satisfy  the  most 
exacting  of  customers 

The  Acme  Silcer 

The  Acme  Sheer  manufactured  by  the  Oelkers  Mfg 
Company.  Newark.  N.  J  .  which  has  W-en  in  general  use 
for  more  than  twenty-live  years  has  gained  a  reputation 
as  being  substantially  built,  and  is  so  simple  in  design  that 
a  child  can  operate  it  The  great  perfection  of  its  work 
and  facility  in  operation  has  brough  it  into  general  use 
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THE  HOUSE  FURNISHING  REVIEW 


for  cutting  bread,  meats,  fruit,  and  vegetables  to  any 
desired  thickness. 

For  the  information  of  the  trade  we  desire  to  say  that 
there  is  another  bread  slicer  made  in  Newark,  N.  Y.,  which 
is  exactly  like  the  Oelkers'  machine  except  that  like  most 
other  imitations  it  is  more  cheaply  made  and  naturally 
gets  out  of  order  more  frequently.  It  also  sells  for  just 
a  little  le»*  than  the  Oelkers'  machines,  but  the  difference 
in  price  is  not  sufficient  to  overweigb  it*  advantage,  at 
tht  imitation  is  not  very  well  calculated  to  give  ■satisfaction 
to  the  trade  for  obvious  reasons. 

Vmde  Obedlafa'e  "Brother  BIU" 

L'ncle.  Obediah  is  so  well  known  to  the  trade  as  to  need 
no  introduction,  particularly  among  those  who  handle  the 
line  of  "money-back  metal  ware"  manufactured  by  the 
Pritchard- Strong  Company,  Rochester.  N.  Y. 

Uncle  Obediah  has  sold  hundreds  of  lanterns  for  those 
who  have  placed  them  in  their  show  windows,  mid  Vucle 
Obediah's  "Brother  Bill."  a  striking  lithograph  showing  a 
bricklayer  eating  his  dinner  from  a  '■  Frisco"  dinner  pail 
is  well  calculated  to  attract  the  attention  of  people  as 
they  pass  by,  and  judging  from  "Brother  Bill's"  happy 
smile  he  is  more  than  satisfied  with  the  good  things 
taken  from  his  dinner  pail 

The  Pritchard-Strong  Company  make  a  feature  of  as 
listing  dealers  in  advertising  and  displaying  their  goods. 

The  "Qufckottt"  Fire  Uxtloguisber 

There  is  a  constant  demand  for  rire  extinguishers  for 
household  use,  and  to  place  in  factories,  shops,  stores 
printing  offices,  farm  buildings,  and  elsewhere  where 
fire  is  likely  to  Occur  at  any  time  At  the  same  time  there 
is  a  demand  for  a  fire  extinguisher  which  will  not  do  the 
damage  water  and  liquid  chemicals  do  to  furniture  and 
property  in  putting  out  the  flames, 

The  "Quickout"  Fire  Kxtingtiisher,  manufactured  by 
the  Royal  Manufacturing  Company,  l-'nicaster.  Pa.  is 
just  out,'  and  is  a  dry  chemical  compound  contained  in  a 
long  tin  tube  in  sufficient  quantity  to  put  out,  a  large  fire, 
and  will  do  the  same  work  which  requires  several  barrels 
of  water  without  the  danger  of  flooding  the  building  or 
damaging  furniture,  carpets,  etc 

This  chemical  compound  is  in  powder  form,  and 
extinguishes  fires  when  thrown  from  the  tube  with  a 
scattering  motion  on  the  base  ,,f  the  fire  The  moment 
it  touches  the  fire  a  gas  is  generated  which  immediately 
smothers  the  flame  no  matter  whether  caused  by  burning 
grease,  or  oil,  or  any  other  inflammable  material  which 
even  water  will  not  extinguish 

The  "Quickout"  Fire  Extinguisher  is  made  to  sell  at  .1 
Urge  margin  of  profit  to  dealers 

More  About  FHes 

There  is  an  increasing  tendency  on  the  part  of  physician-, 
and  the  health  department  of  large  cities  to  urge  all 
householders  to  equip  their  windows  and  doors  with 
screens  to  keep  nut  I  lie  flies  on  the  ground  that  these 
insects  transmit  disease  germs  of  all  kinds,  particulnrlv 
typhoid  fever  In  fact  it  has  been  proven  that  a  large  loss 
of  lives  is  eausrd  by  flies  during  the  summer  months. 

The  Continental  Company,  Detroit.  Mirh  .  are  assisting 
in  art  extensive  campaign  of  education  along  this  line 


and  are  sending  out  to  dealers  and  others  interesting 
reproductions  of  newspaper  articles  and  magarine  articles 
on  this  subject.  There  is  no  doubt  of  the  truth  of  theii 
contention,  and  there  is  a  movement  on  foot  in  some 
quarters  by  interested  public  officials  to  rind  ways  and 
means  of  killing  flies  for  the  purpose  of  keeping  down 
the  mortality  rate  in  our  large  cities. 

The  problem  of  eliminating  flies  js  rendered  much 
easier  when  the  house  is  equipped  with  screens  properly 
constructed  for  keeping  out  flics  after  those  already  in 
the  house  have  been  exterminated.  Those  manufactured 
by  the  Continental  Company  arc  of  the  best  character,  and 
dealers  will  find  reedy  to  hand  advertising  literature 
>•'.  a  character  well  calculated  to  increase  their  sales  of 
these  goods  during  the  summer  months. 

"Androck"  Toaster 

We  illustrate  in  this  column  a  new  scientific  toe  toaster 
which  offers  big  value  for  the  money  and  makes  crisp 
toast,  browned  all  over  alike.  The  "Androck"  toaster 
leasts  quickly  and  economically,  uses  less  gas  than  other 
kinds  since  all  the  heat  is  delivered  to  the  toast. 


This  toaster,  of  which  we  show  a  sectional  view,  has 
a  steel  body,  and  is  equipped  with  a  tinned  wire  handle 
and  a  bright  finished  wire  cloth  bread  rest  9  inches  square. 
It  is  claimed  to  b:  the  best  toaster  on  the  market. 

As  will  be  seen  the  body  of  the  toaster  is  dished  up  so 
as  to  spread  the  heat  to  the  outside,  but  it  i»  prevented 
from  escaping  over  the  edges  by  the  V  shape  of  the  feet. 
All  the  heat  is  furred  to  rise  through  the  funnel  shaped 
boles  which  are  so  small  that  the  flames  cannot  get  through- 

This  is  one  of  the  many  specialties  manufactured  by 
the  Andrews  Wire  *  Iron  Works,  of  Rockford.  III. 

The  Distillation  of  Alcohol 

We  have  bad  several  requests  for  information  concern- 
ing  where  a  practical  hand  book  on  the  distillation  ot 
alcohol  from  farm  products  and  on  the  denaturing  of 
aleohol  can  be  obtained,  and  we  take  pleasure  in  calling 
attention  to  the  hook  published  by  Spon  &-  Chamherlain. 
I2.t  Liberty  street,  New  York,  under  the  title  of  "The 
Distillation  ni  Alcohol  from  Farm  Products"  by  F.  B. 
Wright. 

This  book  is  in  its  v.eou.l  edition  ami  includes  the  Free 
Alcohol  l„-iw  anil  Us  Amendment,  the  Government  regu- 
lations therefor  and  .1  number  of  V  S  Goveir.ment  au- 
thorized denaturing  formulas. 

This  book  discusses  the  various  forms  and  smi>vv»  01 
alcohol,  the  preparation  of  mashes  and  fermentation,  the 
description  of  distilling  apparatus  as  well  as  other  practical 
information  designed  to  help  farntrr*  and  others  wishing 
to  go  into  this  industry  on  a  moderate  sole  The  book 
includes  some  sixty  illustrations  showing  the  layout  of 
distilleries,  and  is  a  Imok  that  should  he  in  the  library  of 
farmers  and  small  manufacturers  who  contemplate  the 
production  oi  denatured  alcohol  for  industrial  purpO.es, 
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l  he  Manning- Bow  man  Alcohol  Stove 

The  Manning- Bow  man  Alcohol  (ias  Stove  mane  by 
Manning-Bowman  Company,  Mrriden,  Ci>nn  ,  i^  Kt-ncrally 
admitted  to  be  the  best  American  made  alcohol  Move  on 
the  market,  arid  by  the  must  careful  tests  has  been  shown 
t<>  be  economical,  safe  to  n-r,  and  satisfactory  in  opera- 
tion in  both  the  single  and  the  two  burner  style. 

This  stove  is  highly  ornamental  in  appearance,  and  ap 
ptals  especially  to  the  "Summer  Hume"  trade  at  this 
season  of  the  year.  The  stove  is  nickel  plated  and  is 
suitable  for  use  in  cooking  lunches  on  the  dining  room 
tabic,  or,  for  cooking  an  entire  dinner,  it  is  as  efficient 
as  the  ordinary  artificial  gas  Move, 

At  the  head  of  this  page  will  be  seen  some  of  the 
necessary  accessories  to  I  In-  Manning'  How  nun  Alcohol 
<Jas  Stove.  These  include  tin-  "Meteor"  circulating  coffee 
percolator,  chafing  dish  with  "Ivory"  enamelled  food  pan. 
sauce  pan.  tea  keltic,  flagon,  toaster,  plate  warmer,  cutlet 
dish,  and  tea  pot. 

As  a  demonstration  feature  for  the  use  of  progressive 
ami  up-to-date  house  furnishing  dealers,  the  Manning 
Row  nun  Alcohol  Gas  Stove  offers  exceptional  opportuni 
lies  during  the  summer  season,  and  observation  of  the  re- 
sults obtained  by  these  demonstrations  m  some  Of  the 
bailing  New  York  department  Mm  teams  to  pfXJYf  that 
the  better  class  of  trade  b)  f n11>  alive  to  the  advantages 
and  possibilities  of  this  stove  and  the  new  fuel.  Similar 
reports  come  from  country  dealers  anil  I  boat  located  in 
the  summer  resort  towns. 

The     Cleaner"  Rug  and  Carpet  Beater 

We  illustrate  here  the  "Cleaner"  Rug  and  Carpet  Beater 
manufactured  by  the  Holt-I.yon  Mfg  Company,  Tarry- 
town,  N.  Y. 

This  carpet  beater  has  recently  heen  patented  with  four 
strong  claims,  the  special  feature  of  the  Water  being  that 
i:  is  made  with  a  larger  head  than  any  other,  the  wire 


l<  rce  i"  lilt  ' •  -  I  hr  beater  is  also  guaranteed  never  t. 
break  off  at  the  handle,  and  the  handle  cannot  come  off, 
a.  one  end  of  the  wire  fastens  through  the  wooden  handle 
and  is  bent  in  such  a  way  as  to  prevent  the  handle  from 
slipping  off. 

The  "Cleaner"  Rug  and  Carpet  Beaters  are  so  well 
iv..ide  that  some  well  known  firms  have  sold  the  hotel 
size  giving  a  guarantee  to  last  one  year,  and  one  of  these 
firms  have  never  had  a  beater  come  back.  This  firm  tells 
the  manufacturer  that  no  beater  that  they  ever  had  would 
stand  such  a  test. 

Lectures  on  "Cooking  by  Electricity" 

Illustrated  lectures  on  Cooking  by  Electricity,  intro- 
duced by  the  U'm  Barr  Dry  Goods  Co.,  of  St.  Louis,  are 
being  must  successfully  carried  on  by  (iimbcl  Bros,  of  Mil- 
waukee, Wis,  and  are  daily  drawing  large  crowds  to  their 
bouse  furnishing  department  The  illustrated  lectures  are 
conducted  by  a  well-known  specialist  in  this  line.  The  in- 
creased sales  in  this  department  since  the  beginning  o-' 
these  lectures  has  been  so  marked,  that  it  is  generally  con 
ceiled  this  special  feature  will  be  taken  op  by  the  leading 
department  stores  through  the  country  as  a  means  of 
increasing  business  in  this  department 

A  1*0 polar  Demonstration 

The  demonstrations  which  are  being  placed  in  hardware 
and  department  stores  by  The  New  York  Varnish  Com- 
pany, 585  Greenwich  Slreet.  New  York,  arc  meeting  with 
great  favor  throughout  the  country.  This  firm  is  the 
manufacturer  nf  "Grain  Stain."  which  is  a  colored  var- 
nish so  made  up  that  a  beautiful  grain  can  be  secured  in 
.1  wry  simple  manner  and  without  expert  knowledge  of 
any  sort.  A  demonstration  of  this  sort  rarely  fails  to 
draw  a  crowd  of  interested  onlookers,  and  while  the  de- 
mand for  these  demonstrations  is  coming  in  very  rapidly 
we  understand  that  this  company  is  prepared  In  take  care 
of  Mich  demands  as  fast  as  necessary. 
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Oerm  Proof  Water  Filters 

The  improved  Natural  Stone  Germ- Proof  Water  Filter, 
illustrated  in  this  column,  is  made  by  the  Fulpcr  Pottery 
Company,  Flcmingtnn.  X  J  ,  which  has  recently  been 
given  the  most  thorough  bacteriological  lent  by  the  Kansas 
City  Chemic-Tcchnic  Laboratories. 


I  he  test  had  to  do  with  the  filter  disc  shown  in  the 
sectional  cut.  herewith,  and  the  laboratories  reported  an 
efficiency  of  too';  in  eliminating  typhoid  bacilli  from  the 
water,  and  an  efficiency  MM  lower  than  yH'r  in  the  case  of 
;.ll  other  bacteria.  This  result  shows  perfect  nitration 
p.ihI  that  the  improvcd-sionc  filter*  manufactured  bj 
Fulpcr  Company  arc  perfect  in  keeping  drinking  water 
clean  and  pure. 

Of  course  .  the  filter  used  in  a  cooling  appliance  of  this 
kind  must  be  cleaned  and  sterilized  from  time  to  time. 
The  Seneca  Tripoli  Stone  disc  is  used  in  the  Fulpcr  Stone 
filter,  and  it  is  possible  to  clean  and  stcrlirc  the  filter  disc 
at  any  time,  as  the  stone  proper  is  encased  in  a  nickle 
plated  metal  case,  from  which  the  stone  can  be  readily 
removed,  gi\mg  easy  access  to  all  pans,  as  well  as  op- 
portunity fi  r  thorough  inspection,  cleaning  and  strrliring 

6-5-4  Mack  Lusta 

(  5  4  is  the  m-.ly  preparation  in  the  world  that  is  suitable 
tor  us.'  on  gas  cooking  ranges ;  it  is  applied  like  paint  . 
dries  quickly:  sh.ncs  itself;  is  grease  and  water  proof; 
is  not  affected  by  hot  water  ami  one  application  will  wear 
months. 

It  i«  also  the  best  screen  enamel  in  the  world  for  two 
re  i  sons:  |i)  Rrcausr  it  is  so  thin  that  it  can  not  till  up 
the  wire  mesh  U\  Because  it  is  rust  proof  and  will 
make  old  screens  look  like  new.  No  matter  how  nistv 
your  screens  are.  6-5-4  will  "cure"  them  It  is  just  as  good 
for  the  wood  frame  as  it  is  for  the  wire  mesh. 

When  storing  stoves  for  the  summer  give  them  a  coat 
of  6-5-4;  it  will  prevent  rust  and  they  will  he  all  ready  for 
use  in  the  fall. 


It  is  especially  tine  for  am  iron-work  that  CO— tl  ::i 
contact  with  salt  air  and  water,  because  it  penetrates  the 
in  n  and  absolutely  prevents  rus:. 

Manufacturers  of  axes,  tools,  or  any  metal  that  needs 
a  coat  of  black  enamel  will  find  (15  4  lite  liest  and  cheapest 
preparation  that  they  could  possibly  use  for  that  purpose, 
be  cause  it  covers  such  a  vast  amount  of  surface,  dries  so 
(iiickly,  and  gives  the  iron  a  finished  appearance. 

It  is  also  a  great  lahor->avcr  in  this  connection,  liccausc 
the  article  can  In-  dipped  instead  of  painted  It  is  made  by 
Crosby  &  Co.  Detroit,  Mich. 

National  Sweeper  Company 

Among  the  attractive  offers  of  the  Faster  season  was 
one  by  the  National  Sweeper  Company,  announcing  their 
new  carpet  sweeper— "M.mtii.s  W.vsiiixi.ro.N." 

Besides  representing  the  latest  and  most  practical  im- 
provements 111  carpet  sweepers,  there  is  in  the  new  sweeper 
an  exquisite  charm  in  its  design  This  is  due  chiefly  to 
the  etui  plate  which  differs  from  the  conventional  curved 
lines  and  harmonises  in  good  taste  with  the  angular  lines 
of  the  box  and  hail     The  MtCtfjM  complete  hfcOUm  mod- 


ernised art- conforming  10  the  spirit  of  the  "Arts  and 
Crafts" — and  is  eligible  to  the  good  graces  of  admirers 
of  something  more  than  merely  '  useful"  in  a  household 
necessity  I  he  number  of  Martha  Washington  already 
sold  places  it  among  the  leaders  01  the  National  line  Sev- 
eral itaml fid  do/en  IWtCpiri  were  sold  by  the  manufac 
Hirers  on  the  special  offer  which  closed  May  1st 

The  National  Company  have  enjoyed  an  unusual  trade 
this  spring,  their  volume  of  business  for  the  first  quar- 
ter exceeding  that  of  the  same  period  of  any  previous  yrar 
in  their  history. 
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Alcohol  Lamps  aud  Stoves 

Interest  in  alcohol  lamps  and  stoves  is  continually  in- 
creasing in  the  trade,  and  as  the  demand  fof  these  utilities 
increases  dealers  arc  rinding  difficulty  in  tilling  their  orders. 
This  is  natural,  in  view  of  the  fact  that  the  industry  is  in 
its  infancy  in  this  country  and  few  American  manufacturers 
are  in  a  position  to  turn  out  alcohol  *toees  and  lamps  in 
sufficient  quantity  to  meet  the  constantly  increasing  de- 
mand 

This  fact  strengthens  the  position  occupied  in  this  field 
In  such  well  known  importers  of  alcohol  lamps  and  stoves 
as  G.  Odin  &  Company.  X\7  Broadway,  New  York,  who 
arc  importing  the  Bengali.!  line  in  quantities  sufficient  to 
meet  every  demand. 


We  illustrate  in  this  column  a  single  and  double  burner 
alcohol  Mine  handled  by  G.  Colin  &  Company,  which  art 
highly  ornamental  in  appearance  and  arc  economical  and 
efficient  to  use. 

The  Bengali.!  alcohol  ga«  mantle  lamp  handled  by  these 
in  porters  i«  of  the  best  type  and  shows  a  high  degree  of 
efficiency,  salety  aiul  economy  in  use. 


One  of  the  most  interesting  features  of  the  Bengalia 
line  is  the  inverted  Alcohol  Arc  Lamp,  especially  designed 
for  the  illumination  of  stores,  halls,  public  building-,  srore 
fronts,  and  other  place-  where  a  large  and  brilliant  tight 
is  required.  This  lamp  i*  economical  to  use  and  is 
reasonable  in  price,  and  i-  not  i tTceti.il  by  rain  or  storm 
The  light  given  by  the  alcohol  lamp  is  of  partlcuia. 
value  to  the  store  keeper,  inasmuch  as  it  is  nearly  equal  to 
that  of  sun  light,  and  the  most  delicate  of  odors  can  Ik- 
matched  by  use  of  this  lamp 


The  Toledo  Steam  Cooker 

One  of  the  new  comers  to  the  advertising  pages  of  the- 
Review  in  this  i*«ue  1*  the  Toledo  Cooker  Co,  Tolcilo,  O 

As  to  tin  advantage*  of  tlii*  -team  cooker  to  the  house- 
wife, Mr   Charles  Barnard,  of  the  Housekeeping  Epcn- 

nient  Station.  Dsricn,  Conn,,  has  this  to  *;■>  > 

"A  family  might  wish  to  lake  a  walk  or  a  run  into  the 
country  on  a  September  afternoon  and  cannot  go,  because 
it  is  the  cook's  afternoon  out.  Haply  there  may  be  no 
hired  cook  and  the  House  Mother  -ta>*  at  home  all  the 
splendid  afternoon  to  roast  a  chicken.  c<iok  three  kinds 
of  vegetable*,  rcwarm  a  soup  and  make  cup  custards  and 
watch  four  pots  on  the  stove  and  the  roa«ts  and  cut  sard* 
in  the  oven  At  the  Hutix  keeping  Experiment  Station  the 
operator  in  charge  of  that  meal  would  place  a  steam  cooker 
over  a  single  burner  alcohol  tor  gas)  stove,  place  the 
chicken,  the  time  \ egetable>,  each  in  its  own  serving  dish, 
the  pot  of  soup  ami  the  eu-tard-.  m  their  serving  cups,  in 
the  steam  cooker  and  clo*e  the  door-  -learn  tiglu 
[•'ifu-en  minute*  latir  when  the  steam  conker  i*  well  filled 
with  steam  the  gas  would  Ik-  turned  low  to  economize 
alcohol  anil  the  operator  would,  during  the  next  thrci 
hours,  go  to  walk,  read  a  ln«ik  or  \i*it  friends  without 
care  or  anxiety  concerning  the  dinner.  At  dinner  time 
the  operator  return*.  *hut*  off  the  ga*,  opens  the  jlcarn 
cooker  and  in  ten  minutes  the  dinner  is  served,  steaming 
hot.  perfectly  conked,  the  chirken  tender,  juicy,  each 
Mgetable  of  it*  own  individual  flavor,  in  brief,  the  whole 
d-nner  perfect." 

Tin-  Ideal  Combination  Steam  Cooker  and  Baker,  useel 
In  Mr  Barnard  in  conducting  the  above  tt--t,  i-  equipped 
with  a  copper  water  Ixiiler,  a  whistle  to  warn  the  cook 
when  water  is  needed,  and  is  substantially  built.  The 
illustration  above  gives  a  splendid  idea  of  tlii*  u*cfnl 
ln'OM-lioId  tiien-il.  which  i-  made  by  the  Toledo  Cooker 

Company. 

Mr.  Gross  Visits  liurop* 

Mr.  Phillip  Gross.  President,  and  Chas.  E.  Mueller. 
Secretary  and  Treasurer  of  the  Phillip  Gross  Hardware 
Co.,  Milwaukee.  Wi-..  arrived  at  N'aple-.  Italy.  April  161I1, 
in  company  with  Mrs  Mueller.  They  will  tour  Europe 
for  a  few  months  and  al-o  visit  manufacturing  concerns 
of  cutlery,  hardware  and  kitchen  furnishing  goods. 
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The  Stillman  Safety  Lamp  Company 

Attention  is  called  to  the  fact  that  the  Stillman  Safety 
Ijmp  Company,  formerly  of  4.1  Cortlandt  street,  has  re- 
moved their  office*  to  number  68  Murray  street.  New 
York,  where  they  will  be  a  little  nearer  to  the  trade  and 
where  they  will  have  quarters  better  adapted  to  their 
purposes. 

The  advantages  of  the  Stillman  Safety  Lamp  are  suf- 
ficiently well  known  to  the  trade  to  need  no  comment,  and 
their  new  location  should  lead  to  a  marked  increase  in 
their  business. 

The  Kennedy  Corner  Wardrobe  Rack 

We  have  the  pleasure  of  introducing  to  the  trade  The 
Kennedy  Corner  Wardrobe  Rack  made  by  the  Kennedy 
Xovelly  Works.  Rochester,  N.  Y. 


I  he  superiority  of  this  article  over  the  ordinary  coal 
banger  is  made  plain  by  the  illustration,  inasmuch  as  the 
Kennedy  Rack  tits  any  corner  of  the  bed  room,  and  will 
take  the  place  of  the  old  fashioned  wardrobe  at  a  vehy  small 
fraction  of  its  cost.  The  Kennedy  Rack  ran  be  put  in 
place  by  anybody,  and  needs  no  carpenter  to  nail  up 
boards  and  hooks  for  a  closet,  thereby  destroying  the 
walls  ami  making  an  unsightly  appearance  when  taken 
away. 


The  Kennedy  H'ardn  Isr  Rack  is  so  constructed  as  to 
exert  considerable  pressure  against  the  side  walls,  the  back 
of  the  side  rails  lieing  ccpiippcd  with  metal  points  which 
penetrate  the  wall  sufficiently  to  hold  the  rack  in  place, 
I  tit  not  enough  to  injure  the  finest  papered  walls.  This  rack 
is  put  up  without  the  use  of  nails,  hooks,  or  screws,  and 
when  sprung  into  position,  the  rack  automatically  holds 
itself  in  place. 

The  Kennedy  Wardrobe  Rack  is  made  of  the  finest 
quality  of  oak.  hooks  and  drape  rod  are  made  of  cold 
rolled  steel,  nickel  plated,  and  when  artistically  draped.  It 
shown  in  illustration,  is  an  adornment  to  any  room.  If 
tried  without  drapery  it  makes  an  ideal  hall  rack. 

The  Kennedy  Wardrobe  Rack  is  one  of  those  handy 


household  appliances  which  everybody  has  been  looking 
for,  and  it  needs  only  to  be  demonstrated  in  the  house 
furnishing  department  to  meet  with  ready  sale. 

The  Qlant  Motor  Washing  Machine 

We  arc  shotting  here  a  cul  of  the  Little  (itant  Motor 
Washer— a  machine  that  has  established  for  itself  a  repu- 
tation' for  quality,  The  H.  R.  Irwin  Manufacturing  Comp- 
any, of  Cincinnati.  O.,  who  built  these  motors  and 
washing  machines,  aim  to  build  a  motor  that  is  more 
durable,  has  more  quality  about  it.  is  more  simple  and 
more  reliable  than  any  other  make  on  the  market.  Their 
l.illlr  (iiant  is  about  2$%  more  powerful  than  the  majority 


of  motors.  It  operates  on  a  very  low  pressure  and  de- 
velops great  speed,  which  are  the  principal  features  of  a 
good  motor  for  this  use.  Nothing  but  the  very  best  of 
material  is  used.  Every  part  is  perfectly  machined  with 
the  wearing  parts  extra  heavy.  In  the  design  of  this 
motor,  no  springs  arc  carried  on  the  valves  thus  eliminating 
al!  danger  of  breakage  and  cause  for  trouble  in  the  motor. 
One  of  tin-  features  of  this  motor  is  thai  it  is  mounted  on 
a  b0M  which  has  a  double  bearing  for  the  dasher  shaft. 
This  double  hearing,  top  and  bottom,  holds  this  s|)aft  and 
pinion  gear  always  in  one  position,  not  permitting  the  gear 
to  wabble  as  it  will  do  in  some  makes.  This  double 
bearing  construction  permits  the  piston  rod  to  always  run 
ir  and  out  rfrurf  true,  which  means  considerable  to  the 
life  and  wear  of  the  motor  Many  other  features  are  found 
ir  this  motor  to  make  it  a  strictly  high  grade  and 
thoroughly  reliable  machine  for  this  particular  use. 
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TRADE  PUBLICATIONS 


GAS  LAMPS  — Reineke.  Wilson  Company,  Pittsburg. 
Pa. — A  catalogue.  No.  47,  containing  illustrations  of  a 
number  of  up-to-date  designs  in  gas  lamps,  including  in- 
verted ga*  lamps,  wrought-iron  lantern*,  and  various  styles 
of  lamps  similar  in  appearance  to  the  electric  arc.  while 
others  include  special  designs  in  outdoor  post  lamps, 
which  are  new  and  striking  in  design.  The  line  shown  is 
artistic  in  appearance  and  the  catalogue  is  well  worth 
having  on  file. 

BRASS  CANDLE  STICKS— The  Rostand  Manufac 
turing  Company,  Milford,  Conn.  This  i*  a  handsome  post 
card  containing  a  folder  illustrating  the  well-known  line  of 
brass  candle  sticks,  door  knockers,  and  andirons  made  by 
this  well-known  court  rn.  The  folder  is  very  attractive 
in  appearance  and  is  worthy  of  the  artistic  goods  produced 
by  this  house. 

WIRE  GOODS— The  Wire  Goods  Company.  Worccs 
ter,  Mass.  This  is  the  Spring  Supplement  published  as  an 
addition  to  their  regular  catalogue,  and  shows  a  large  va- 
riety of  wire  and  metal  novelties,  alt  of  them  being  a  net 
essary  part  of  every  well-informed  house  furnishing  buy 
cr's  reference  library. 

THE  SANITARY-PARAGON— Tin  Paragon  Manu- 
facturing Company.  Chicago  and  New  York.  A  booklet 
illustrating  the  Sanitary  Paragon  washing  machine  pro- 
duced by  this  concern,  a  washing  machine  that  operates  on 
the  revolving  cylinder  principle.  The  booklet  shows  de- 
tails of  construction,  and  the  washer*  are  adapted  tn  both 
household  and  laundry  use. 

METAL-WARE  SPECIALTIES.— Tlx  Holt-Lyon  Com 
nany.  Tarrytown.  N.  Y.  A  booklet  containing  the  various 
Stylet  of  egg  beaters  manufactured  by  this  concern,  their 
"Cleaner"  Rug  and  Carpet  Beater,  and  other  metalwan- 
spcrialtics.  The  catalogue  is  one  that  should  be  on  fdr 
in  every  up-to-date  hmisr  furnishing  More 

CARPET  STRETCHERS -The  Cady  Manufacturing 
Company,  Auburn,  N  Y.  A  small  booklet  illustrating  a 
carpet  stretcher  of  special  design,  which  should  be  of  inter 
est  to  the  trade  Other  taetalware  novelties  including  car- 
pet heaters,  a  tack  puller  and  hammer  combined,  make  this 
liltle  catalogue  a  very  useful  one  to  have  on  file. 

EASY  TO  SEAL  —The  Schram  Automatic  Sealer  Com 
pany.  St.  Louis,  Mo.    A  handsome  little  booklet  describ 
ing  the  Schram  Automatic  sealer  fruit  jar.  which  i*  easy 
to  scat,  easy  to  open,  and  unbreakable    These  fruit  jar«. 
as  illustrated,  appear  to  be  of  superior  quality  and  manu- 
facture 

KITCHEN  CABINETS— !.  X.  L  Furniture  Company. 
Goshen.  Ind.  A  catalogue  illustrating  a  large  variety  of 
kitchen  cabinets  of  various  si/es  and  slvlcv  The  rata 
I  Kin'  is  well  illustrated,  and  shows  a  splendid  line  of 
grods.  A  variety  of  woodenwarr,  including  card  ami 
serving  tahles.  ladies'  writing  desks,  stands,  etc,  is  in- 
cluded. 


TDK  OIL-STOVE  SALESMAN.— Novelty  Manufac 
turing  Company,  Jackson.  Mich.  A  booklet  dedicated  ex- 
pressly to  clerks,  salesmen  and  proprietors  of  the  Oil 
Stove  Department,  containing  details  of  construction  of 
the  excellent  line  of  aluminum  oil  stoves  made  by  ihi> 
COnCtfBi  and  which,  if  carefully  studied,  will  increase  the 
sales  of  all  departments  handling  them.  The  stove  il 
worth  knowing  about. 

"BENGALIA."— A  catalog  anil  price-list  of  the  "Ben- 
gr.lia"  line  of  alcohol-heating  stoves  and  burners  imported 
from  Germany  by  G.  Cohn  &  Company.  New  York-  This 
catalog  shows  a  large  variety  of  these  goods,  and  should 
be  in  the  hands  of  every  enterprising  dealer  in  the  coun- 
try. 

STEWART-ROZWOOD  ENAMELED  ARTWARE-- 
The  Stewart  Company,  Muundsville,  W.  Va.  An  illustrat- 
ed catalog  describing  a  complete  line  of  new  and  exclu- 
sive enameled  artware— "Art"  ware  because  the  most  artis 
lie  enameled  ware  yet  produced.  The  lining  is  a  pure 
ivory  white  and  the  outside  blended  from  a  reddish  browr. 
body  to  an  almost  black.  It  rivals  the  most  expensive 
pottery  in  artistic  appearance. 

GOOD  METAL  MAKES  "NOBLES"— A  32-page  book 
let  by  E.  H.  Noble  &  Company.  Chicago.  111.,  illustrating 
the  many  notable  metal  novelties  produced  by  this  con 
cern  The  list,  fully  illustrated,  shows  a  large  variety  of 
wstch  charms,  fobs,  souvenirs,  souvenir  spoons,  stick  pins, 
enamel  lapel  buttons,  souvenir  ruff  buttons,  badge*,  COim 
rnd  pocket  pieces,  name  plates  as  well  as  many  other  metal 
novelties  that  can  be  used  for  advertising  purposes  The 
designs  shown  arc  attractive  ami  the  field  royerrd  is  ex- 
ti  nsive  and  complete. 

To  Till".  PROGRESSIVE  HOUSEWIFE— S.  Stcr- 
11:111  &  Company.  Brooklyn,  N.  Y  A  handsome  little  vest- 
pocket  lsnoklet  describing  the  Sternau  collet  machines, 
handsomely  illustrated.  That  Imoklcl  is  gotten  up  in  a 
shape  worthy  of  the  high-class  advertising  done  by  tins 
ronrern. 


"ANCHOR"  SINK 

 r=-  AND  ===== 

TOILET  BRUSHES 

iWIRE  OR  WOOD  HAMDLES> 


Most  Sanitary  Brush  on  the  market, 
as  they  are  made  without  the  use  of 
PITCH,  CEMENT  or  soldering  the  tin 
ferrules.  The  brush  that  can  he  cleaned 
in  boiling  water  without  distributing 
itself  all  over  the  sink  and  down  the 
drain.    Best  selling  5c  and  10c  line. 

Scad  for  Catalog™  and  Price  List 


PHILIP  FOGARTY  &  CO. 
229  Miller  Ave.,  Brooklyn,  N.Y. 
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THE  HOI  SJ-  R'RMSHINC;  KIAIKW 


A  Golden  Eagle  For  Somebody 

WHY  NOT  YOU  ? 

Is  it  Worth  YOUR.  WHILE  to  Win  a  Ten  Dollar, 
or  *  Tive  Dollar  Gold  Piece  ? 

IF  SO.  READ  THIS  : 

TIk  punish;-;,       | he  Fi  ksisinv..  Know  offer  for  a  limited  time  »  l-'irM 

I'rwc  hi"  Um»^(>..ll.:r^  in  (robl.  ami  a  Secnd  I'ruc  of  l  ive  Ilolhirs  in  dold  (..r  the 
Levi    contributions    each    ni'mlh    by    iiumUrs  <>f  ttie  trade  (■>  it*  editored  columns. 

'!  he  object  »•  the  publishers  in  offering  ihes,-  prucs  is  i<>  stimulate  the  interest 
nj  i.'ir  readers  in  ..naming  Kr'atef  success  tlian  ever  before  a-.  buyers  anil  sellers  oi 
house  t'nriti-hiiii;  goods,  ami  ti>  offer  some  inducement  In  sikccssful.  ambitious  ami 
pushing  nun  in  the  trade  to  make  know  n  to  others  their  idea-,  experience  anil  meth 
o<is  of  doing  li.i-.imss 

Prizes  will  he  awarded  with  striet  impartially .  Nanu  s  count  nothing;  the  prat- 
liitil  ivi.'/ir  ol  the  article*  or  idea*  contributed  will  count  most,  and  the  fu-st  man 
will  win  each  month,  no  matter  who  he  is — whether  he  is  well  known  to  the  trade  or 
siirph  working  hi*  way  1o  the  front  in  present  obscurity  \Vc  are  offering  these 
privts  f,»r  practical  suggestion*,  not  names,  and  wc  repeat— the  small  dealer,  or  the 
humblest  assistant  buyer  who  has  drains  ha*  as  goixl  a  chance  as  anyhody  else  to 
win  a  pri^e. 

While  preference  wit!  !*•  given  ,to  finished  aiticUs.  all  else  being  tipial,  we  do 
not  mptire  that  eonlr-h;-,tcd  matter  entered  for  a  pri/c  shall  he  ready  for  the  printer. 
Jot  down  your  plan-.  suggestions,  or  details  of  your  window  ot  interior  displays 
as  roughly  as  yon  like  <  >nr  1-ditotial  Staff,  if  they  accept  it.  will  prepare  your 
coiitrihntinn  in  interesting  -hapc  for  publication. 

•w-m./'d/v  is  going  to  win  .i  ten  dollar  or  a  hve  dollar  t.uhl  1'iiee  this  month! 
'let  busy,  and  lint  snmeUuly  may  lx-  V'tH' 


N        I  i'r 

gage.)  i 
kindred 


CONDITIONS  Or  THE  CONTEST  i 

i'ri/es  wdl  l.e  awarded  to  siihsi niiers  only,  who  ate  actively  en 
in  selling  fnnise  furnishing  good*,  crockery,  china,  glassware  or 
I   lines.  "  '  * 

J.  bvcryth-ng  else  being  e»|iial.  contributions  ,ieeoiii|>aiiicd  In  photo- 
graphs  will  Im-  given  preference 

t.  Contrihutiotis  to  receive  attention  must  he  of  practical  \alue  to  the 
trade:  hints  on  how  to  sell  goods,  how  lo  create  demand,  how  to  dis- 
play stock  to  best  advantage:  how  to  dress  windows;  selling  plans  that 
have  won  out:  how  to  organize  a  house  furnishing  department .  how  to 
increase  the  erTiciincy  of  the  sales  force:  how  to  start  a  house  furnishing 
good*  store  on  a  snial!  capital-^m  short,  practical  pointers  from  prac- 
tical men  on  practical  subjects  gleaned  from  actual  experience 

4  A  careful  reading  of  recent  issues  of  the  lliirsr.  I'Vrmsiiini;  Rf.- 
view  w  ill  serve  to  indicate  the  kind  of  information  and  article*  for  which 
prizes  arc  offered 

S-   The  publishers  reserve  the  right  to  accept  or  reject  anv  or  all  the 
article*  submitted 
6    Kach  ni.  milt's  contest  closes  on  the  last  day  of  each  month 

»  "TheVeoitor," 

THE  HOUSEFURNISHING  REVIEW, 


59-61  Ptvrk  Place. 


NEW  YORK 
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EVERY  LAWN  MOWER 
needs  our 
EASY  LAWN  MOWER 

SHARPENER 


**h*rp*na  it  Mo«rn 

M  Tlmra  for  Ik 


Thr  Kaav  H»ia.rp#n#T  i»  a  ilavk*  to  attain  to  any  Lawn  n»m  *t. 
Quickly  aiwf  *a*iiy  attached.  Shart*n«  In  it  mlnul*.  Put*  ■ 
keen,  accurate  <diie  on  all  blade*  M*dc$n  all  ISL'AKAN- 
TKK1>  \V.-  manufacture  rii*hwa*Ji*ni  and  ■  llw  r  hardware 
ttpn  uiitpr".   Catalogue,  dlacounu  and  pricea  *ent  on  raqocat, 

NATIONAL  MACHINE  A.  6TAMPING  CO. 

DETROIT,  MICH..  U.  9.  A. 


PARKS  &  PARKS 

TROY.  N.Y. 
MANUFACTURERS  OF 


HARDWARE 
HOUSEHOLD 


SPECIALTIES 
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AGATITE  MENDS  AGATE  WARE-Docs  it  right,  too! 
Stands  the  hottest  lire  Won't  burn  off  if  pan  boils  dry 
No  acids  or  solder  used.  Guaranteed  pure.  Price  $1200  grew*; 
15c  size.    Try  .1  gross.— J.  S  Longhtirst.  Jr..  Lynbrook.  N.  Y. 

KEPR  ESENTAT I VE  WANTED— Those  calling  on  jobbing 
and  wholesale  houses  to  handle  our  shelf  papers  as  a  side 
line  mi  commission  for  manufacturer.  Address  B.  I'.  Co.,  care 
Horse  Firnishing  Review. 


Ax  1 


d  staple  Into  of  while  en; 
also  imported  enameled 
e  with  reliable  ihanics  whi 


has  1 


M PORTER  of  a  good 
are,  finest  ever  importc 
specialties,  wishes  to  communis 
established  routes  and  are  visiting  the  house  furnishing  trade 
in  New  England  and  Southern  States  1  carry  open  stock  in 
New  York.  For  particulars  address  Nathan  Fricdcnhcrg,  220 
Chrystic  street,  New  York. 

FJOR  SAI.E  Complete  slock  of  China,  Glass,  Silver  and  gen 
eral  House  Furnishing  Goods,  with  good  wilt  of  prosperous 
business,  established  forty  years,  for  sale  in  thriving  manufac- 
turing and  Slimmer  resort  town  in  Massachusetts  at  rare  bar 
Address  Kox  42,  care  Horse  Furnishing  Rmr.w. 


I^OR  SALE-Chcstnut  Boxing  for  glass  factories     This  is  our 
specially.    Stock  Vj  inch  or  ~»  inch  in  rough  or  dressc-J 
Prompt  shipments  and  dry    Address  Lewis  Thompson  &  Com 
Inc.,  l8th  and  Indiana  Avenues,  Philadelphia,  Pa. 


-TRAVELING  MAN  WANTED  to  sell  our  new  game  as  a 
*■  side  line  en  commission.  Sold  to  department  stores,  sta- 
tioners and  to  all  lines.  Liberal  commissions  and  exclusive  ter- 
ritory given  Write  at  once  A.  H.  Warner  &  Company,  Bris- 
tol, Conn. 


'  ANTED- Buyer  of  China.  House  Furnishings,  Dolls  and 
Toys,  Trunks  and  Traveling  Bags,  and  Silverware;  ten 
years'  experience  in  Central  Western  States,  large  cities,  de 
sires  position  <n  East  or  extreme  Western  territory.  Address 
Experienced,  care  Hots*  Furnishing  Review. 

W ANTED  -Salesmen  calling  on  department,  grocery  and 
hardware  stores  wanted  to  handle  side  line  on  commission. 
Exclusive  territory  Stale  territory  covered  and  line  carried. 
Box  .WJ.  Rochester,  N  Y 

WANTED — Position  as  clerk  or  ail  writer  and  window  dress 
er.    Am  familiar  with  furniture  and  house  furnishing  bus- 
iness.   Seven  years'  experience  with  a  concern  handling  both 
lines,  23  years  of  age.  can  speak  French  and  can  furnish  first- 
class  references    A.  J.  B..  care  House  Furnishing  Review. 

T'O  SELLING  AGENTS-We  arc  frequently  asked  by  manu- 
facturers to  recommend  lirms  or  individuals  in  different  parts 
of  the  country  to  handle  their  products.  We  would  like  to  hear 
from  linns  wh«l  wish  to  add  to  their  lines.  Please  mention  fa- 
cilities ami  territory  covered     Tmk  Horse  Furnishing  Review. 

CHANGE  WANTED- -A  western  buyer  of  china  and  house 
furnishings,  who  can  show  the  best  of  credentials,  and  has 
had  experience  in  buying  for  lame  stores  seeks  position  with  a 
live  department  store     Ad.lre-s  M.  E.  1\.  care  Hoi.  s»:  Finnish 
im,  Review 

BEYER  who  has  made  Rood  in  organizing  new  and  rebuilding 
run  down  house  furnishing  departments,  desires  connection 
with  up-to-date  concern  in  eastern   Pennsylvania     Have  also 


handled  toys.  books,  and  advertising;  has  A  I  credentials  and 
line  011  commission  for  manufacturer.  Address  B  P.  Co.,  care 
House  Furnishing  Review. 


A  Harlem  will 
100  deep,  well 


TO  LET— One  of  the  leading  department  stor 
*■  sublet  space  in  basement.  00  feet  wide  I 
lighted  and  steam  heated,  to  wide-awake  business  man  as  a 
house  furnishing  goods  department,  including  Trunks,  Bags, 
Window  Shades  and  Curtain  Fixtures  at  very  reasonable  terms. 
Onlv  man  able  to  furnish  first-class  references  regarding  busi- 
ness ability  and  financial  standing  need  apply.  Address  A.  B., 
care  Horse  Fi  rnishing  Review. 


w 


'ANTED — We  are  manufacturers'  agents,  and  have  splen- 
didly equipped  offices  and  salesrooms  for  handling  all  kinds 
of  house  furnishing  goods  and  hardware  specialties.  We  have 
a  strong  selling  force;  new  lines  desired.  Write  Harper,  Spen- 
cer &  Joys,  xx>  \22  E.  North  Ave ,  Milwaukee,  Wis. 


WANTED— Salesman  calling  on   House   Furnishing  Goods, 
Crockery,  and  Glassware  dealers  to  sell  as  a  side  line  an 


article  that  can  be  earned  in  the  pocket  A  big  seller.  Good 
commission  Address  Bucosh.  41  Doyle  Aycnue,  Providence. 
R.  1. 

11T ANTED— Salesman  to  handle  a  high-class,  patented  egg 
"  beater  as  a  side  line.  Exclusive  territory  ami  good  com- 
missions for  those  who  can  get  business  Write  full  particu- 
lars as  to  territory  cov  ered,  trade  you  are  selling,  lines  handled, 
etc  No  trifler<  Address  The  Holbrook  Mfg.  Company,  Attle- 
boro.  Mass. 

IK  \NTED  salesman  to  sell  Triumph  Fruit  Jar  Wrench  to 
"  house  furnishing  goods  and  hardware  trade-  Liberal  com- 
mission. Most  successful  selling  wrench  on  the  market  Ad- 
dress Forbes  Chocolate  Company,  Cleveland,  Ohio. 


C ACTOR Y  ACCOl  NTS  WANTED— I  am  a  direct  represen- 
*  tative  of  factories  ui.inufacturinK  bouse  furnishing  goods.  I 
solicit  factory  accounts  of  merit.  I  sell  to  jobbers  and  large 
retail  buyers  and  have  an  established  trade  throughout  the 
middle  west.    Address  Box  14,  Station  D,  Cleveland.  Ohio. 


W ANTED   SITI  ATION  as 
furnishings    in   a  department 


ix  buyer  of  house 
store,  or  would  like  to 
manufacturers  of  household  goods  by  nuking  my 
headquarter*  at  Indianapolis.  Ind.  Experienced  and  reliable, 
can  furnish  the  best  of  references  Address  Henry  Wilke, 
General   Delivery.   Indianapolis.  Ind 

117  ANTED  -Assistant  1  uyer  of  bouse  furnishigs,  desires  a 
position  in  a  large  department  store.  Have  just  severed 
connection  with  a  large  department  store  carrying  $50,000  stock 
as  Assistant  Buyer  for  the  past  2V1  years.  Address  A.  P.  A.,  care 
Horse  Firnishing  Review. 

F)K  RENT  -Space  on  ground  floor  in  prominent  location  on 
Warren  Street.  New  York,  suitable  for  office  or  sample  room ; 
also  spaces  for  deskroom  including  stenographer  and  other  con- 
veniences   Address  R  P.  M.,  care  House  Fvhnishinc  Review. 


w 


\J  ANTED-  Position  as  Buyer  or  Manager  of  House  Furnish 
ing  or  China  Department.  Am  at  present  located,  but 
will  change  about  April  tst.  Twenty  years'  experience  in  both 
lim-s:  besr  of  references  Address  R  A.  rare  Hin  sr  Fi  RNISH- 
ix<-  Review. 

rMDE  LINE  WANTED— Am  calling  on  Hardware  and  House 

Furnishing  Goods  trade     Want  a  good  specialty  on 
mission.    Address  T.  E  ,  care  Horse  Furnishing  Review. 


•     54  - 


Digitized  by  Google 


WHY  NOT  MAKE  MONEY! 

IT  IS  EASY! 

We  Will  Tell  You  HOW! 

Solicitors  and  salesmen  who  Cover  the  house 
furnishing:  trade  in  any  section  of  the  United 
States  can  pick  up  money  in  a  very  easy  way — 
LIKE  FINDING  IT. 

Por  fuiicuUn  addrcu,  BOX  TEN 

HOUSE  FURNISHING  REVIEW 

59-*I  PARK  PLACE.      NEW  YORK. 


The  Famous 
Millman  Safety  Lamps 
Absolutely  Safe 
A  Steady  Seller 
Try  Them,  Mr.  Dealer 
Prices  Right 
Discounts  Good 
Send  for  Circular 

STILLMAN  SAFETY  LAMP 
COMPANY 

M  MURRAY  ST.,      New  York 


StAndmiL 

C  Apt  Lai 

Typrwr  itct; 

IMUr 

The 

.trvl  Iuj.i' 

You 

C<t»M  ituU 

Will 

F.vffttt  unity 

kin  hi  •  *.»!■»> 

RTk-  U^t^V^k writer© 


NEEDED  WHEREVER 

CLOTHES  ARE  WORN 

THE  KENNEDY 
WARDROBE  RACK 


Wklt  At  in  any  corner,  can  few  put  up  In  ll> 
second  h,  trrrxivptl  m  oiw  Meand. 

No  Screws  Nails  or  Hooks 

t)o*ft  ni>t  dam&rc  th«  wall. 
Automatically  hold*  lu«lf  in  place  and  al 
thii  clothe*  that  can  be  hunc  '»«  it*  12  houk* 


W>kI  part*  i-r  fce*l  wk,  iroldan  flniah, 
houka  and  drape  rod  of  cold  rut  led  uleei. 
nickle  plated. 


Rath  rack  packed  in  carton  with  complete 
directions  f«r  puttin«  up. 

Retails  «*t  $1.50 

With   good  profit  to  d«fvler. 


KENNEDY  NOVELTY  WORKS 

Sole  M cxnvj  avcturvre 

ROCHESTER,.   -    -   N.  Y. 


TliR  BACK 


igm. 


>ogle 


How  To  Advertise 
A  Retail  Store 

« 

BY  ALBERT  E.  EDGAR 


Teaches  i 


How  to  lay  out  advertising 
How  much  space  to  use. 
How  to  design  an  attractive  space-saving 
plate. 

What  a  headline  should  accomplish. 
How  to  get  and  use  proper  illustrations. 
How  to  write  your  advertising  introductory, 
How  to  describe  an  article  so  as  to  make  sales. 
What  style  and  method  of  pricing  you  need. 
The  preparation  of  effective,  free  advertising. 


The  making  of  store  papers,  booklets,  leaflets, 
folders,  advertising  letters  and  mailing  cards, 

The  organiration  of  a  follow-up  system, 

The  use  of  calendars,  blotters,  post-cards,  adver- 
tising novelties,  package  enclosures,  and  hand  bills, 

Proper  methods  of  window  advertising, 

Correct  outdoor  advertising, 

Spring,  fall  and  other  openings  advertising. 

Two-hundred-fifty  selling  helps,  guessing  and 
voting  contests,  drawings,  schemes  to  attract  boys 
and  girls,  premium  schemes. 

The  sensible  advertising  of  special  sales  and 
clearance  sales. 

The  uses  of  leaders  and  bargains. 

Many  novel  sales  plans. 

The  promotion  of  business  in  a  i 
retail  lines -this  department  ai 
100  pages, 

Mail  order  advertising  and  general  advertising, 
Points  about  type,  borders,  ornaments,  and  cuts, 
Nearly  2t)  pages  of  practical  and  helpful  hints  on 
how  to  lay  out  advertising  copy. 

How  to  read  proof  and  technical  terms. 


How  this  is  don.  la  demonstrated  by  the  use  of 

641  Illustrations  As  Models 

Showing  bow  all  these  things  are  accomplished  by  the 
highly  paid  ad  managers  and  the  cross-roads  storekeepers 

Price  $3.50  Postpaid    on  a  money-back  basis 

THE  OUTING  PRESS,  DEPOSIT,  N.  Y.,  U.  S.  A. 


Ever  Stop  to  Think 
—of  It? 

Some  goods  are  hard  to  sell  — hang  around  too 
long  for  profit —take  the  place  of  goods  that  sell  easy— 
on  demonstration. 

Then  other  goods  in  the  same  line  sell  on  sight. 

Take  carpet  sweepers— Nationals  sell  easy.  A 
National  sweeper  lends  itself  to  demonstration.  Any 
salesman  can  see  things  to  talk  about.  He  cant  help 
but  see  points  that  interest. 

He  doesn't  have  to  stammer  and  mumble  a  lot 
of  generalities  or  technicalities  that  means  nothing  to 
the  woman  who  wants  to  know — He  can  say : 

"See  this  I  That  keeps  the  sweeper  from  tipping 
and  spilling  dust." 

"See  that  I  That  prevents  threads  from  breaking. 
Handle  lasts  as  long  as  the  sweeper — no  trouble. " 

"See  how  easy  to  remove  brush — yet  how  firm 
it  is  fixed  in  place." 

"That's  a  genuine  Hankow  Chinese  bristle 
brush.    Can't  be  made  better." 

"Look  at  the  fine  finish." 

"Yes,  Nationals  wear  well.  They  run  easy. 
The  Roller  Bearing,  are  responsible  for  that" 


THE  TKlPIJt  MEDAL  UNE 

ilrrt  Grand  Prix  una  two  Gold  Medala  •< 


There's  no  end  of  talking  points  with  a  National 


of  it  is  they  make  good  on  any  point. 
"There's  something  new  in  sweepers."    Ask  us. 


NATIONAL  SWEEPER  CO. 

98  WARREN  STREET,  NEWARK,  N.  J. 
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"Darn  That  Trap" 

I,  ne»er  heard  of  tha  "FINGER- 
SAFE"  SELF  SETTER,  which 
by  no  possibility  can  snap  the 
fingers. 

Squeamiah  ladiea  don't  even 
touch  tha  dead  mouu  at  tha 

Ewybtdy  wills  tin  New  "FINGEKMFt"  Pat  up  In  Sptdal  Display  Rem 
N.w  York  Afenb  S.  J.  EI  SEN  MANN,  149  Church  St. 

EVAN  L.  REED  MFG.  CO.,    Sterling,  111. 

A  SATISFIED  CUSTOMER 

I*  What  We  Make  of 

Every  Woman  Who  Buys 

A  STANDARD 
ROTARY  SHUTTLE 

SEWING  MACHINE 

■  And  every  Standard  Agency  gets  the  benefit  of  their 
buainesa  in  other  tine*  as  well  as  the  splendid  profits 
from  selling  our  machine. 

*  Our  advertising  campaign  in  all  tha  Bast  Woman's 
Magazine*  takes  convincing  advertisements  and  litera- 
ture into  over  four  million  home*  every  month  and  is 
making  live  business  and  good  profits  for  the  stores 
who  have  our  agency. 

•  Hundreds  of  our  rep  rase  ntatives,  by  advertising 
locally,  connect  themselves  with  this  campaign  and  reap 
the  benefit  of  our  targe  advertising  expenditures  the 
same  as  if  they  were  doing  it  at  their  own  expeaae. 

*"  There  are  now  only  a  limited  number  of  good 
cities  where  suitable  representatives  have  not  been 
selected,  bat  the  very  best  stares  throughout  the 
country  are  seeking  our  Agency,  and  we  advise  all  in* 
terested  to  investigate  at  once. 

■  If  you  cater  to  high  class  profit  producing  trade  you 
will  surely  be  interested  in  our  proposition.  Write  to- 
day for  full  particulars,  to-morrow  may  be  too  Late 

THE  STANDARD 
SEWING  MACHINE  CO. 

e 

6410  C  Cedar  Ave., 

CLEVELAND,      -      -  OHIO. 


Cuts  fuel  billS  down  to 
alim-t  notknnsr.  Cooks  en 
vtitir*  meal  for  fnrm  t**i  to 
fifteen  people  nvet  o>n*>bu>Tirf 
of  eny  ttlnd of  «tovv.  Sim 
ply  ncUspenaebla  (or 
canning;  fruit.  The  rnly 
mubor  made  with  a  practical 
«hi"U«t  to  warti  thm  <*■■* 
when  water  ia  needed 


ISN'T  THIS  A  FACT?- 


IDEAL 


If  one  u(  your  customers  rumei  into  your  More  (or 
an  Ideal  Steam  Coukir  and  you  haven't  it  in  Mock  your 
competitor  WHO  HAS  will  net  the  profit.  This  is  hap- 
pening daily  ail  over  the  country. 

COMBINATION  STEAM 
COOKERS-BAKF.RS 

is  the  only  line  of  cookers  made  in  the  world  that  is  com- 
pletely adapted  to  the  needs  ol  the  dealer,  because  the 
line  it  mum  complete  anil  tiecause  we  make  a  cooker  to 
fit  every  purpose  and  every  purse. 

We  arc  the  largest  and  oldest  manufacturers  of 
steam  cookers  in  the  world.  Our  cookers  are  best 
advertised. 

Fill  out  the  coupon  below  and  mail  it  to  us  or  simply 
send  a  postal.  We  will  (five  you  full  information  ;  send 
vou  KX)  pace  catalogue  snowing  the  finest,  most  complete 
line  nl  steam  cookers  in  the  world  for  small  families, 
large  families,  restaurants,  buffets,  boat*,  hotels  and 
inst  itutkms. 

15he  Toledo  Cooker  Co.  y/V^ 

l>60  W.  Bancroft  St..  Toledo.  Ohio  /^'<^ 

Norlli  P».-i!k  Coa««  Di.tribtitirva  Armta,  /        s"     .•'  ..- 

.Settle    Hanlwar*    Co..    Haiti*,    (lull.  /  O*  W'  ■'' 

British  Columbia  »n.t  Albrrta  Branch.  361  Jr   +  J  S 

r8L.  Vancouver.  H.  C.  /  -• 
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Thi 
Trade  Mart? 
■u*rant«ei 
*a  I  til  action 

vou  firm 
irfnnKefnmti 


A  good  cook  will  quickly  see- 

the merits  of  this  cake  turner. 

The  grease  passes  through  it 

instantly  and  leaves  the  food 

light   and  tempting.  The 

handle  gives  a  firm,  cool  grip 

and  is  easily  cleaned.    It  is 

made  entirely  of  steel  and 

will   last  a  lifetime.  Costs 

no  more  than  the  poor  ones. 

Our   catalog   should  be 

in  the  hands  of  every 

dealer. 

ARCADE  MFG,  CO., 

FKEEPORT,  ILL. 

'  nw  rou  tcm 

ci».rl.>C,  Marat.  9T  W«rr»n  St. 

No.  01  FOR  KITCHEN. 


The  "Practical"  Knife  Grinder 


f  A  simple  Kitrben  Knife  Crinder  within  the  means  of 
almost  every  house-wife. 

1  Made  of  Aluodum,  the  sharpest  and  most  durable 
abrasive  known.  Clamps  to  table  or  shelf  and  meas- 
ures 10*  inches  in  height.  Cutting  Wheel,  3)  inches  x 
I  inch. 

fl  Other  sisrs  up  to  0  inch  Cutting  Wheel  in  hand  or 
foot  power  for  every  purpose. 

■  Abundant  literature  to  promote  sales,  and  handsome 
display  stand  frtt. 

Writt  for  pricts,  *nd 
"Practical  Talks  About  Practical  Grinders'' 


ROYAL  MFG.  CO..  102  E.  Walnut  St.,  Lancaster,  Pa. 
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Screen 

Doors 

AND 

Window 

Screens 

THE  CONTINENTAL  COMPANY 

DETROIT. 

MICH. 

7650  N EW  YORK  DEATHS 
CAUSED  BY  HOUSE  FLY 

special  to  The  Journal. 

New  Yurk.  Dec.  W.— Seven  thousand, 
■ix  hundred  and  fifty  death*  are  c.iused 
annually  in  New  York  city  hy  the  com- 
mon house  fly.  The  figure*  arc  given  in 
a  report  to  Governor  Hughes  hy  Dr. 
Daniel  C.  Jackson,  bacteriologist  of  the 
water  bureau.  Compilation  was  made 
from  a  study  of  the  habits  of  the  fly 
and  the  way  in  which  victims  contract- 
ed fatal  attacks  of  typhoid  ami  intes- 
tinal diseases. 

"The  time  of  greater  prevalence  of 
flies,"  say*  the  re|w>n,  "was  in  the 
three  month*  beginning  on  July  I,  and 
ending  on  Oct.  I.  Corresponding  ex- 
actly, death*  from  intestinal  diseases 
rote  above  the  normal,  culminated  at 
the  same  high  point  and  fell  off  with 
a  slight  lag  at  the  time  of  the  gradual 
subsidence  of  the  prevalence  of  the  in- 
sect." 


We  are 
Sowing  Good 
Seed  for  a 
Bumper  Crop. 


Will  You 

Help  Us 
Reap  the  Harvest? 

W«  hare  planned  a  comprehensive  advertising  campaign  to 
open  early  In  the  Spring  and  continue  throughout  the  Summer 
in  the  leading  reneral  and  recreation  magaslnes.  Thousands  of 
dealers  arc  reaping  the  benefit  of  this  campaign— Why  not  you  I 

The  Hawkeye 

Refrigerator  Basket 

has  a  ready  sale  and  the  demand  la  constantly  increasing.  Pic- 
nickers, sportsmen,  fishermen,  motorists,  etc..  who  use  them  are 
alaaya  sure  of  cool,  fresh,  appetising  food  and  drink.  It'*  a 
perfect  refrigerator  In  a  strong  wicker  basket  that  can  be  locked. 
You  can't  afford  to  he  without  this  popular  business  getter. 
If  your  Jobber  can't  supply  you.  write  us  for  Illustrated  catalog, 
prices  and  discounts. 

Burlington  Basket  Company 

290  Main  Street  Burlington,  lows 


The  Pearl 
Suit  and 

Skirt 
Hanger 


Suit  Skirt 

Sold  and  used 
by  4000  Firms. 


On  demonstra- 
tion in  all  lead- 
ing stores. 

Per  1C0 

Sail  Hantcrs.  $10.50 

Skirt  lUngcrs,  S.so 

Rods,  12"  lent,.  7.00 
"  IT  "  M 
"    24"    "  10.09 


Rod.  u*«d  in  rwnjuno- 
tion  with  th«  Pearl 
Kan**TH,  will  Kelp  to 
keep  th«  cloael  neat 
and  ucdarty. 


Suit  HiirjMT 


FREEMAN 

1504  Montgomery  Ave. 


Diamond 
Hanger 

For  Men 

Hold*  the  en- 
tire suit. 


$17.00  per  100 
Sold  at  25c.  each 

Jobber  or  direct. 

Write  for 
Catalogue 

Caksun.  Fiat*.  Scott 

A  CO..  of  t  hkaii...  My 
they  eonsfcler  The  I'rnr  I 
Hangars  the  ua 


tail  deparlmeota. 

SCOTT 

PHILADELPHIA 


WATER  FILTER 
FACTS 


The  Improved  Water  Filter  i*  absolutely  germ  proof; 
is  the  most  sanitary  germ  proof  Water  Cooler  on  the  mar- 
ket; considering  the  efficiency,  is  the  cheapest  apparatus  in 
the  world;  is  recommended  by  the  highest  authority  in 
bacteriology  in  this  country-  For  circular  giving  full  report 
of  the  latest  bacteriological  test  of  this  Filter,  address 

FULPER  POTTERY  CO. 

Pottery  Est.  1805  Flernington,  N.  J. 
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THE  KNORR 


PATENT  APPLIED  FOR 


IRONING  BOARD 

Can  be  Retailed  «*t  $1.00  = 

r  The  Knorr  Ironing  Board  u  lha  cleverest  Labor  saving 
device  of  its  kind  on  the  market.  It  combine*  in  one  com- 
pact  design  a  shirt-waist  board,  a  sleeve  board  and  an  iron- 
ing board  for  all  general  purposes.  *  The  clamping  device 
is  the  strongest,  simplest  and  best  made,  holding  the  board 
firmly  in  place,  making  it  stable  as  a  rock,  yet  theclamp  will 
not  mar  the  table  or  shelf  to  which  it  is  attached.  "  Tba 
Knorr  Ironing  Board  is  made  in  three  sixes — Infants', 
Children's  and  full  sixes,  all  one  price.  The  full  sixed  board 
measure*  29x30  in.  and  is  strongly  constructed  of  kiln-dried 
white  wood,  fully  reinforced  underneath  and  built  on  honor. 
Our  printed  matter  furnished  to  dealers  makes 

QUICK  SALES 

Terms  and  particulars  from 

The  KNORR  Ironing  Board  Go. 

415  Ihhn  St.,  Rochittsr,  N.  Y . 


SILVERDIP 


The  Old  Way 


CLEANS  HOLD  AND  SILVER 

NO  RUBBING.  "JUST  A  DIP"  AID  IT'S  POLISHED 

Sllverdlp  Is  guaranteed  not  to  injure  the  finest  metal 
nor  the  hands,  is  free  from  acid  or  poison,  contains 
no  grit  to  scratch  the  most  delicate  surface. 

66' i*  Profit  for  the  Dealer 

We  furnish  plenty  of  clever  printed  matter. 
Write  us  for  particulars  about  demonstrations. 

SILVERDIP  SALES  COMPANY, 
43  West  27th  Street,  NEW  YORK 


CANITAC 

 ■  J  THE  WASHAbLL  WALL  COVERING   .  m  


gB»B»W»^  "WIPE 

OFF  THE  DIRT" 

IT  is  sound  sense  to  sell  a  well-advertised  article  -some- 
*   thing  for  which  there  is  already  a  well-established 
demand. 

SELL  SANITAS 

SANITAS,  the  widely  known  washable  wall  covering,  is 
so  well  advertised  that  thousand;)  of  inquiries  are  coming  in 
from  |woi>lc  who  waul  the  material  on  their  walls  this 
Spring.  They  come  from  every  locality  many  must  come 
from  yi>:irs.  The  nearest  agent  nets  these  inquiries  \i  you 
have  the  agency  we  send  them  to  you. 

SANITAS  lias  all  the  heautv  of  wall  paper,  hut  none  of 
its  faults.  It's  as  easily  hung.  Made  on  strong  muslin  with 
oil  colors  in  many  patterns.  Waterproof— dust  and  dirt  can 
be  wiped  off  wild  a  damp  cloth.  Cannot  fade,  stain,  crack 
or  tear. 

Brings  a  fine  margin  of  profit  at  the  price  of  good  cart- 
ridge paper. 

SEND  FOK  SAMPLES  AXD  PRICES. 

The  Standard  Oil  Cloth  Co. 

320  BROADWAY,  NEW  YORK 


J! 


K.  &  M-  OUTFITS 


FOR 


DOLLS  and  BEARS 

Have  resulted  in  immediately 
increased  tales.  As  a  matter 
of  fact,  they 

Have  Cretvted 
A  Revolution 


in  the  sale  of  Dolls. 


$1.00 
1.00 


$3.98 


Add  a  Dollar  Suit  of  Clothes    .    .  . 
To  a  Dollar  Doll,  and  you  have  a  - 
Three  Dollar  and  Nine-Eight  Cent 
combination  that  will  sell  faster 
than  you  had  thought  possible .  . 

Ask  Your  Fellow  Buyers. 
Many  buyers  found  this  out  In  1907. 
Do  not  miss  this  opportunity  In  1908. 

Our  New  Line  is  Ready  for  Inspection, 

KAHN  (St  MOSSBACHER 
Makers  of  Doll  Outfits 
779  Broadway,  New  York  Gty 
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Whenever  ^  k  You  See  a 


BIRD  CAQE  .hat  has  a 
sured  that  it  is   ■  FIRST- 

0.  LINDEMANN  ft  C  0  ■ 


STAR  an  it  you  may  rest  as- 

QUALITY  article. 


35  37 


w 


i  s  te  r 


tr  eet 


"SURE  CUT" 
CAN  OPENER 

PATBHTTD  7,  Ip,  '04 


CLEAVER  AND  TENDERER 


Sis  Style*. 


We  manufacture  a  large  tin*  of  Brud.  Butcher,  Carving  and 
Paring  Knives.  Car,  Opnitn.  FtmUr  CUkvks.  Shoe 
suul  Punv  Knives.  Wni\  Sn.Mn. etv. 

WMhrMc*.  IRA  F.  WHITE  A  SON  CO.,  hew«k.ilj. 


Kitchen  Knives 


>ll  to 


For  SCREENS  and  GAS  RANGES? 


Do  you  know  that  6-5-4  is  the  onlj 
tion  that  it  suitable  for  uu  on  Gas  or 
Cooking  Ranges? 

Do  you  know  that  6-5-4  destroys  rust  and 
makes  old  screens  like  new.  drvinc  so  Quickly  that 

■  it? 


Do  you  know  that  dwellers  by  the  sea  or  lake 
buy  6-5-4  as  the  only  preparation  that  is  un- 
affected by  salt  water,  salt  air  or  dampness  ? 


6-5-4  Swmpi  Awts*  all  Gas  Range 


wears  for  i 


It  is_ 

nor  rub  off. 
It  is  without  an  equal  for  Stove  pipes. 

Write  to-day  for  oar  Revised  Scale  of  Prices. 


cfc  OO.. 


"BOSS"  Washing  Machines 

Sell  Readily  at  a  Good  Profit 


Because  they  are  c otistructed  on  the  right  principle  ami  ap|>eal  to  the  public  as  bcinu  the 
that  will  give  results.    They  stand  supreme  in  points  of  merit  and  excellence  of  quality. 

The  "Boss"  Double  Rubboard  Washer 

's  guaranteed  to  wash  clothes  cleaner,  quicker  and  with  less  operative  power  and  less  injury  to 
clothes  than  any  other  washer.  The  only  washer  having  separate  chamber  in  bottom  of  machine 
in  which  din  and  lint  accumulate  as  separated  from  clothes,  therefore  the  "Boss"  Double 
1  is  the  most  sanitary  washer. 

so  be  operated  by  power. 


The  1904  Automatic  Washer 

Cannot  be  equalled  by  any  washer  of  the  "tub"  style. 

Has  large  rubboard  dasher.  Washes  cleaner  and  quicker  and  with  less  wear  to  clothes 
than  any  other  washer  of  the  "tub"  tvpe. 

Has  automatic  device  which  reduces  operative  power  required  to  a  minimum  and  makes  it 
the  easiest  operating  "tub"  washer  now  on  the  market.    Very  simple  in  < 
get  out  of  order. 


Place  your  order  with  your  jobber,  and  sec  that  you  get  the 


bearing  our 


vour  <. 
label. 


•Hobs"  Washers 


for  quality  and  your  protection 

you  catalogue  of  our  full  line. 

Th«  Boss  Washing  Machine  Co.,  c,not,r 
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The  VANDY-HANDY 

CLOTHES  PIN  BAG 

r»t«it«d  r*b.  it.  tni. 
VAHDY  BY  NAME 
HANDY  BY  NATURE 

A  Uitiqut.  Practical,  Inaxpintive  in'l  Profit- 
able »'ticn  for  huld-ng  Clotl»tf-Pm>  wftica 
r  *■>  and  your  Cuttomara  will  bt  ploaaad  wt'h. 


TO 


VANDY-HANDY 


EXPLANATION 
Tha  e  lota**- pin*  aro  pal  to  tfcroott b  tba  arlro 
nioaili  at  the  t*,i  irvl  toltn  oat  from  toe  opvmni 
tn  .hotrHlo  of  the  baa.  whk-ii  oJvovt  ffcee*  yoa 
■  h  i-  It  i  Ln  km  on  ill*  Una  or  ai  lA*  otita  of  lb* 

nyi 

lha  TABDT  IUKDT  la  mgm  of  -tron*  ma 
l>r.al  ond  baa  a  capacity  Tor  holding  SM  Ciotb*e 

plaa. 

Oat  them  on  your  counltrt  toon.  Display 
them  and        will  mH  ihamaalvai. 

VANDY-HANDY  MFG.  GO. 

NEWARK.  N.  J. 


f  cottox 


FLOOR  MOPS,  DISH  MOPS, 

CLOTHES  LINES,  Ai»n.n.h«t««. 

Twines,  Yams.  Rope,  Calking,  Wlcking,  Waste 

ESTES  MILLS 

SanniHi  to  J.  M.  ESTES  *  SONS 


FALL  RIVIik.  MASS. 
New  York  Offlct  ■  97  Warrra  Street  Tel.  3511  Cortlindt 


NO  SOILED 
FINGERS 


ABSOLUTELY 
PRACTICAL 


SAMPLE  BY  MAIL,   10  CENTS 

PATENT  STRAWBERRY  HULLER 

AP  persons  auk  int.  busing,  or  wiling  in  not  luaipcd  with  date  of  Pmlent.  October 
so,  1X94.  will  BE  PROSECUTED  Our  HuDcrs  irr  nicktl-rjiml  oe.  Spring  Brut 
GRO&i  PRICES  QUOTED  OS  APPLICATION    SptttJfriut  «•  j-io-so  gr.n 

Agtmtl  W.We*  niryvkrrr 

F.  A.  WALKER  &  CO.,  83  Cornhlll.  Boston 

Importer,  of  Lnflieh.  French.  German  tod  Swrrtith  Home  ir<d  Howl  KiLchen  Fur- 
niiiiifw  Good.  The  OLDEST  AND  LARGEST  KITCHEN  FURNISHING 
STORE  in  America 


SELL  Thla  at 

75C  Per 


Pocket  SO 


The  en cA  seller 
you  ever  put  in. 
Q  Th«  Phtnix 
Swinging  Half 
Screen  it  fly 
proof,  dors  no! 
slide  or  stick,  bee  sum  it  Kings  and  swings. 

The  Dealers  Opportunity 

To  sell  a  custom  made  screen  from  stock  and 
secure  «  first -das,  screen  trade 

Far  catalog  tag  irsar  glscoual  aggrtas 

PHEINIX  MFG.  CO. 

040  Center  Street  MILWAUKEE 


KIRKS  and  Curling,  Iron  HOLDER 


The  Best  10c.  Seller 
of  Us  Kind  Ever 
Offered  to  the 
Trade 


Nickel  Plated,  HiKtsly  Polished.      A  Necessity  in 

1  Bj 


Km  is  Well  .\|i)«>inlL-il  Bathroom. 


ALSO  A  FULL  LINE  OF  TAPE  MEASURES 


HARRY  D.  KIRK,  5-17 W.  Madison  St.,  Chicago.  Kl. 


GET  IN  RIGHT 
THIS  SEASON 

Get  my  Price*  and  Sample  before 
buying 

Nurseries 

1  have  price,  variety  and  quality. 


Every  Nursery  thoroughly  tested  and 
shipped  one  in  a  case. 


JAMES  R.  WOTHERSPOON 

240  rtortrt  Front  St..  PHILADELPHIA 

N.  Y.  Reprwntatira :  F.  CaaraNTra.  No.  UM  Chamber.  Sir***.  New  York 


BEST  CHAMOIS  TRIMMINGS  not  amr> 


GREAT 
VALUE 

Better  for 
muat  Clean- 
ing' and  Pol. 
Utiinir  than 
wboleCham. 
uta  akina. 

Mai  M*x 
If  tit  mfftt 
rrrersegere. 


If  you  have  A.BOAT  or  HOUSE  or  HOTEL  or  tnovi  of  a 
SETTLEMENT  that  would  Jike  Caa  for  Lightmg>nd  Cooking  by 

a  new.  Compact,    simple,    economical  system,  that  requires  little 

attention  and  no  cleaning,  Sttitl  to  Ath  Century  Mfg.  Co..  /V 
Warren  Street,  Xrw  York,  for  particulars  of  the  20th  Century 
ABC  Automatic  Acetylene  Generator*. 


SIMPLE 

EASY 

RAPID 


"IDEAL 
Ice  Cream 
Freezer 


Thf*  moet  pmcflral.  aatlBiBC- 
t .in  and  tint- u tilt  f  i .  1  /.  t  f.v*r 
aflafiai- 

l' •*•**.  i- -j  thr  !«  .■  faiHl  aali  rr* 
-iinr.-(i  in  nni  nib  r  frwier, 

Han  Indurated  fibr*  tub.  heat  non  cundurtctr  «if  h«at  or  mid  known.  No 
huupe  to  fall  off.  no  cut  iroare  to  (rat  out  of  order 

Made  in  a*aJkm  nix«*  cm.jr.    Writ*-  for  price*  and  dit-ruurita. 

COMMERCIAL  CAN  *  MFG.  CO..  MfflM  CHICAGO.  ILL. 
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The  Cleaner  Rug 

and 

Carpet  Beater 

PATENTED  MARCH  1908 

Most  Perfect  and  Effective 
Wire  Dust  Beater  Made. 


Made  from  the  Very  Best 
Spring  Steel  Wire 
That  cia  be  formed  It  tlx  shape  required. 

Six  wires  in  the  head  where  they 
arc  needed. 

Fmir  wires  nnlv  in  the  shank  where 
more  arc  worse  than  'useless. 

The  slianks  are  elastic,  will  bend 
thousands  of  times  without  breaking. 

Twisted  in  and  always  out  of  handle 
greatly  strengthens  the  wires  directly 
at  the  handle,  the  weak  point  in  all 
heaters,  'can  be  guaranteed  never  to 
break  at  this  point. 

ONE  WIRE  GOES  through  the 
handle,  is  bent  back  and  driven  into  the 
handle,  and  handle  can  never  come  off. 

A  BLOW  IS  DIVIDED  OVER  A  URGE  SPACE 


I'M/S  Catalogue  srnl  on  application. 


HOLT  LYON  CO.,  Tarrytown,N.Y. 


The  Silent  Door 

There's  a  lot  of  Summer  com- 
fort in  the  screen  door,  and  the 

"DIME" 
SCREEN  DOOR. 
CHECK 

allows  the  door  to  shut  noise- 
lessly.   It  is  simple,  effective, 
pi,.  i.  inexpensive. 

The  closing  door  (fig.  1 1  throws  the  rubber  bumper  to 
position  (fig.  2).  The  door  rebounds  slightly.  Then  it  closes 
without  jar  (fig.  3). 


Fl«.  Z. 


Fit-  t. 


Sold  by  dealer >  in  hardware  and  limine  furnishing  goods 
everywhere,  10c.nl  v.    S.  in  by  mail,  12  cents. 

CALDWELL  MFG.  CO. 


No.  3  Jones  Street, 


ROCHESTER.  N.  Y. 


BATH  ROOM  ACCESSORIES 

Attractive  in  Design — Strong  in  Construction 


Made  of 

BRASS. 

Heavily 

Nickel 

Plated 
and 
Highly 
Polished 


CATALOGS  ON  REQUEST 


AMERICAN  RING  CO.,  D£L  Waterbury,  Conn. 

Manufacturers  of  Cast  and  Wrought  Brass  Colonial  Candlesticks, 

Brass  Upholstery  Nails,  Curtain  Pole  Trimmings,  stc. 
-  -      -      (  H««  Tori.  1  H.J.o.  St    Chicago.  508  B«r»artb  BM« 

Brauch  Oiticbs  j  g£  170  Umm„  ^  1  m  as.  E 


"ANDREWS  SPECIALTIES 

Sell  Emily  and  Quickly,  Please  the  Customer  and 
Pay  Good  Profit*  to  the  Dealer. 


The     ANDROCK  "  BREAD  TOASTER 
A  Scientific  10  Cent  Toaatar 


SECTIONAL  VIEW.  Showing  how  all  the  beat  is  de- 
livered through  the  small  funnel  shaped  holes  directly  againat 
the  bread,  thus  toasting  quickly  and  economically. 

Mrs.  Vrooman's  Sink  Strainer 

I  ■  Necessity  to  every  Kitchen. 


It  Kent.! 
is  the 

corner  of 
Sink. 

Hands 
Never 
Touch 
the 
Garbage. 


Send  (or  new  cette.logu« 

ANDREWS  WIRE  &  IRON  WORKS,  Rockford,  III. 
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Denatured  Alcohol 

Guaranteed  oy 

U.S.Industridl  Alcohol  Go. 

T«  Con  I  a  rm  t.  Ifallnd  5 1  He.  Oavwon.nl  SpKtflutloas 

♦  Specially,  preparedySr  ♦ 
L iyhting .  Heat  ing.^  Coohing 
mapparatus  where  high  proof  alcohol 
gives  best  mulls.  Upon  request  we 
■willsend list  of  Supply  Depots  in 
all  principal  Cities 
U.S.Industridl  Alcohol  Co. 
100  William  St  New  York 


THE  NEW 

GRAIN  STAIN  SYSTEM 

Of  Finishing  Old  Floor*,  Woodwork,  &x. 


!  the  old  floor  look  likei 
OUR  SPECIAL  FLOOR  OUTFIT 

contain*  everything  needed  for  the  work,  with 
easily-understood  directions. 

This  outfit  sells  at  a  price  that 
with  a  good  profit  for  the  Dealer. 

Ask  about  it. 


THE  NEW  YORK  VARNISH  COMPANY 

585  Greenwich  St.,    New  York. 


THE 

VULCAN  TOASTER 

For  use  on  the 

Gas  Range, 
Gasoline  or 
Oil  Stove 

Tlif  Vulcan  is  the  only  toastir  \tlwtll  on  lhat,  pleast). 
which  can  be  successfully  used  on  the  above  mentioned 
stoves. 

Others  make  this  same  claim,  hut  ask  them  to  send 
you  a  sample, 'then  ask  us.  kSyimple  frtt  to  unyont  in  the 
lr>utf],     Tt$t  both  anil  s<(  for  yoursrl/. 

The  Vulcen  will  tout  4  (licet  of  bread  in  two  minute*. 

The  Vulcan  touts  the  bread  and  doesn't  burn  it. 

The  Vulcan  touts  the  entire  .lice,  from  edge  to  edge— 
a  rich  golden  brown,  crisp  and  snappy,  and  leaves  the 
inside  of  the  slice  soil  and  palatable. 

Writ.  W  for  pri< 


•  big  .tore,  are  • 

W.  M.  CRANE  COMPANY 

SOLE  MANUFACTURERS 

1131-1133  Broadway,  New  York 


lor  Mats 


6".  9*.  12',  15",  18", 

shipped  at  once.  Made 
of  line  ruhrer,  guaranteed 
not  to  crack  when  dout  led 

DO  YOLK  MATS 
CRACK ? 

Furnished  either  UL.ACK 
or  WHITE.  Our  white 
mats  are  entirely  new, 
the  handsomest  made  and 
set  off  brass  cuspidors  in  a 
way  no  other  mat  does. 


HARDWOOD 
SINK  MATS 

The  largest 
Plumbing  Sup- 
ply houses  in  the 
country  buy 
their  mats'  of  us. 
We  carry  the 
two  si/cs  most 
used,  and  a  dot- 
en  others.  Any 
»i/c  you  need  on 
»4  hours'  notice. 

Made  from 
best  mats  made. 
SAVE  MONEY 


hardwi*>d,  neatly  finished.  You  get  the 
you  get  them  at  once,  and  generally  YOU 


THE  CANTSLIP  CO. 

56  Pine  Street,  NEW  YORK 
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Acme  Slicer 


Ir\ 


BEST  BY  TEST 

Genera.!    Use    for  More 
Than    25  Years 


This  machine  is  so  simple  (hat  a  child  can 
operate  it-  The  great  perfection  of  its  work 
and  facility  of  operation  has  brought  it  into 
general  use. 

Write  for  Prices 


OELKER-'S    MFG.  CO. 


For  Cutting  Brtad,  Nuts.  Frun.  Vegetables,  Etc..  to  Any  tktircd  Thlckaeu. 


24  MECHANIC  ST.. 


NEWARK.  N.  J. 


DEALERS! 

Tbie  advertia- 
ing  ipptut  in 
the  Spring 
iuuu  of  the 
"Delineator" 
with  1,000,000 
circulation. 


THE  MARTCROSS  COMPANY 

40  Dearborn  St.  Chicago,  III. 


We  are  the 
Largest  Manufacturers 

of 

Nursery 
Refrigerators 

in  the  World 

Our  large  factory  and  tKo  receft  Inatallatkm'of  new  machinery  enable* 
u«  to  place  tiiaae  coodi  on  tlia  market  at 

THE   LOWEST   PR.  ICES 

Each  one  guaranteed,  packed  with  mineral  wool  and  each  packed 
separately,  Lruuniur  aala  dalivary. 

Write  for  Piicee 

0 LAKER  TINWARE  MFC.  CO.,  32-34  Bank  St.  Philadelphia 


^^^^^^^ 


HEW  VATCHT 
GEM 

TEA  AND  COFFEE 

STRAINER 

Sample*  and  frice  Ust  Mailed 
«m  Application. 


No.  ]  No.  2 

80L.S  LICENSE*  FOR 

EASLEY'S  PATENT  LEMON  JUICE  EXTRACTORS 
30  Patterns  of  Match  Safes  and  Ash  Receivers  for  Safety  Machines 
Sole  Agent  for  the  United  States  of  the 
Union  Safety  and  Paraffin  Matches. 

PATENTED  HOUSE  FURNISHING  SPECIALTIES 
ML  LOEWENSTEIN,  71  Washington  Square,  South,  New  York 

Formerly  W«t  Fourth  St. 


TIE  "  KOIKES" 
SINK  AND  POT  CLEAN  EI 

Stamped  frara  heavy 
■beet  steel  Shovel  part 
about  4  Inches  equare. 
Bnmh  at  aide  aWa  in 
gathering  up  r  e  f  a  a  a 
matter. 


MR.  BUYER: 

Write  us  for  price*  and  description  of  our  (las  Hot  Plates.  Several  atyles  and  very  interesting  prices.  Come 
quick  ;  we  want  to  get  acquainted  with  your  firm's  bank  account. 

ALBANY    FOUNDRY   CO.,  1ST  Y. 
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TWO  NEW  FACTORIES 


LATEST  IMPROVED 
AUTOMATIC  MACHINERY 


EXCLUSIVE  MANUFACTURERS  OF  EXTENSION  RODS.  POLE  ENDS  AND  COTTACE  SETS.    QUALITY   THE  HIGHEST.    All  silver  used  tuarinlttd  9W  flat. 
STYLES   FORTY-ONE.    Iicludlag  wir  new  c«l«rtd  cud  rodi  is  natch  wall-pipcr.         WRITE  TODAY  FOR  CATALOGUE  AND  PRICES. 


N.  Y..  V.  8.  A. 


THE  NEWELL  MFG.  CO.  (Inc. 


STERLINC 


Good  hi^uschold  necessities.  Perfect  in  finish  and  material.  "The  Browne  Line  from 
Kingston."  Will  yoe  send  fur  our  booklet  and  let  us  tell  you  about  it.  The  "Lychme  "  KgK 
Beater,  Cream  Whipper  and  Mayonnaise  Mixer  it  a  wonder.    Let  us  send  you  a  sample. 


THE  W.  G.  BROWNE  MFG.  CO.. 


•  N.  Y. 


CYCLONE 


NONE  SUCH 


STAR 


CYCLONE 


A  Few 
of  Our 
Specialties 


WE    MAKE  OTHERS 

^  A  ^  SEND  FOR.  CATALOG 

MANUFACTURED  BY 

jjj^pffi  Clayton  &  Company 


421.427  Kent  Av 
BROOKLYN.       NEW  YORK 


CWTi  ii  ' 

4i  II  I  I  3= 


Komi  Green  Painted  Porch  Curtain 

ALL  SIZES  ALWAYS  IN  STOCK 

4x8   5x8   6x8    7x8   8x8   9x8    10x8    12x8   8x10    10x10  12x10 

Fitted  with  Rope  and  Galvanized  Iron  Pulley  Ready  to  Hang. 
Guarantee  Tag  with  Each  Curtain.  Painted  with  the  Beat 
Material  Known  to  the  American  Market. 


R.  H.  Comey  Company,  Camden,  N.  J. 


Street       CHICAGO:  810-24  Wi 
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THE  LITTLE  GIANT  MOTOR  WASHER 


AND  QUALITY 


OF  ESTABLISHED 
MR.  BUYER: 

4  Oar  LITTLE  GIANT  MOTOR  WASHER  i.  •  reel  live  proportion  to  handle  right  now. 
Houa.  rja^lfatji  hvr,  «nd  the  PEOPLE  .re   buying  li.it  GREAT  LABOR  SAVER. 

can't  do  the  umc 

']  LITTLE  GIANT  WASHERS  are  chuck  full  of  quality.  Always  reliable  and  dependable 
— give  groat  ea  tie/action    and  repeats  right  along    ask  any  Dealer  who  handle!  them. 


«J  Our  MOTORS  are  EXTRA  WELL  MADE    built  for  heavy  duty-are  very  powerful 


kde  of  the  beet  material-  do  not  get  out  of  order.  The 


quality    neat  design  and 


Prices  -A.ro  niglit 
H.  R.  IRWIN  MANUFACTURING  COMPANY,  "\JSBl*$Fa8K* 


The  Perfection  Bottle  Stopper 


i  at  home.   No.  I  lance  quart ;  No.  2  pint  or 
>  only  satisfactory  (topper  ever  Invented  for  keeping  champagne,  mineral 
ginger  ale,  etc.,  etc.,  and  all  carbonated  beverages  wherever  used. 

Absolutely  Atr-Tght  After  Once  Opened;  Self-Adjusting  Fits  Any  Bottle 

Manufactured  by  E.    C.    MARKS    (Truatee)    260    Clf^rk    St..  Chicago 

 .  WHITE  FOR  PRICES  AND  WSCOirNT 


These  cuta  represent  the  "PATENT  LEADER" 
■Ink  broom,  alio  "HANDY  LEADER."  meat  of 
briatlee  Staple  articlea.  retail  at  five  and  ten 
centa.  We  alee  manufacture  other  atylea  retailing 
at  ten  and  twenty  centa.  HOUSE  FURNISHING 
AND  HARDWARE  STORES  ahould  give  thle 
advertisement  their  attention. 

Write  for  catalogue  and  price  lieu  to 


HANDY  LEADER 
CHAS.  PLUNKETT 


The  CHASSE  MOUSE  TRAP 


Patented  U.  S.  and  Canada.  1902.  OS.  'OS 

IS  EASIER  TO  BAIT  AND  SET  THAN  ANY  OLD-STYLE  TRAP 
EASY  SELLER.   Write  ler  Pricee  to  year  Jobber  or 

CHASSE  MFG.  CO. 


57  VESKY  STREET 


NEW  YORK  CITY 
 I  


Mouae  la  Ca  until. 


THE  "HOME-KISSED"  CURTAIN  STRETCHER 

Movable  Sprinjj  Piai— Once  adjusted  to  Curtain  Scollops  always  in  place. 

""■  Stttl  Hin|c- -Insuring  absolute  rigidity  and    strength  in  center. 
t—  On  which  the  Lam  liars  (old. 

Our  patent  covers  the  device  (or  folding  the  long  hare  on 
the  Center  Brace  and  the  Center  Brace.     Parties  hand- 
ling Curtain  Stretchers  that  infringe  should  investigate.  f 
Orders  Shipped  Promptly-    Send  for  Cevtraloguo. 

HOLMQUIST  &  CO.,  Nfrs.  Ladders  and  Curtain  Stretchers,  IZ7  N.  Morgan  St.,  CHICAGO 


■If  MT  m  PVACI  WHf  Bf  s*aU«A  %fj  THPtf* 


TOWEL  RACK  AND  NOVELTY  MFG.  CO. 


HSTAHI  ISMED  1H7S 


P.  O.  Boi  Si7.  Providence,  it.  I..  U.  S.  A, 
TOILET  AND  HAT  RACKS 
Of  all  descriptions,  rnenufectered  In  beat  nta 
popular  pricee.   Send  ler  lateat  ISuatreted 


AND  FACTORY:   AL'BLIcN.  R.  I. 
W.  A.  STOKES  &  CO.,   30  WARREN  STREET. 


"Standard"  Ice  Cream  Freezers 

Have  Been  Sold  For  Over  Forty  Years.  Constant  Improve- 
ment Has  Made  Thern  Perfect.  The  Freezer  Your  Customers 
Wevnt.   Have  You  Got  Them  on  Your  List? 


CHARLES  W. 

409  COMMERCE  STREET. 


PACKER 

PHILADELPHIA. 
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77te  Cfics/  wiift 
Mo  C/ri//mit 


"THERE'S  A  REASON" 

For  the  Icy  "CHILL"  in  the  "STONE  WHITE"  Chest! 

A  reason  as  solid,  as  striking,  as  clear  as  the  frigid  Solid 
Stone  Walled  Interior.  Snow-White,  air  tight,  stronger  than 
steel. 


"STONE  WHITE" 


Th«  Greatest 


QUARRIED  LINING 

Cold  Ret«tner-P#rmenently  WHITE  ! 


Ewy  "WHITE  MOUNTAIN"  Merit,  meaning  Best  attainable  in  refrigeration 


We  are  Busy— Rushed  to  Our  very  Limit.  YOUR  first  order,  of  course,  was  shipped 
long  ago.  but  how  about  your  RUSH  Duplicates?  We  think,  talk,  make  and  ship  "STONE 
WHITE'S"  because  of  MERIT! 


Maine  Manufacturing  Company.  nnshh.a' 


BOSTON.  MASS 


BHANC 
NEW  YORK  CITY. 


OFFICBH  . 

ST.  LOUIS  MO. 


SAN  ANTONIO.  TEXAS 
ST.  PAVl.  I 


130  and  132 
West  42d  Street 
New  York 


LEWIS  i 
&  CONGER 


AND 


House  Furnishing  Goods 


ESTABLISHED  1851 

Largest  makers  of  Gas  and  Alcohol  Lighten,  Wax  Tapera.  Insect  Powder  Guns  and 

Alcohol  and  Alcohol   G»  Stuvea,  Cur  ing  Iron  Heaters.  Night  and  Floating  Tapera, 
.  Water    Filters,    Vegetable    Gratera    and    Sneers,   Oas    Heaters   ar  d 

GENERAL  HOUSE  FURNISHING  SPECIALTIES 

Urit,  M  C.fUt.. 

THOS.  W.  HOUCHIN  CO.,  341  Broadway,  New  York,  I'.  S.  A 
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A  TRADE  STIMULATOR 


Cm.  18-20-32 
Qt».  2-3-4 


Imported 

Turquoise  Blue,  White  Lined 


^  Enameled  Ware 


Cm.  16.  Qlr.  2 
Enamel  Cover 


Cm.  24-26 


9  QU. 


Cm.  30-32 
12-12  'f  Ineit 


Cm.  22—4  Qto. 


Cm.  16—2  Qt. 
Enamel  Covar 


Profitable  if  Retailed 

25c. 

Values  40c.  to  60c. 
Standard   Foreign  Capacities. 


IMMEDIATE  STOCK  SHIPMENT 


If  you  desire  to  add  prestige  to  your 
department,  we  advise  an  inquiry  on  the 
above  special  sale  proposition. 


QUALITY  Al-   WRAPPED  AND  LABELED 


LEFFLER  &  THIELE 

Spring  and  Crosby  Sts.,  New  York 
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STEEL  SPIDERS 
GRIDDLES 

NEVER  BREAK"  >  KETTLES 


Catalog 


Cooking  Utensi's  that 
do  not  warp,  scorch  or 
burn,  nor  spoil  food  I  I  : 

The  genuine  branded 

"NEVER -BREAK" 


•::    THE  AVERY  STAMPING  CO.   Cleveland,  Ohio 


Eicludvv  Manufacturari 


OSBORN 


JP 

Bright  M  erg  I  (igct 

In  MtUfx.  Ummv  and  SUver  Pint*. 

Kcw  and  Beautiful  Dtu£&s  Jatt  Oni. 

Wf  aIm*   nunul.nture   Bra«  and 
'■■r       •  Show  v  i  ■      lor  F.i 'i  t    i .  .  ! 
l  aial- m«  fnai'fMl  ircc. 

669-685  HUDSON  STREET,  Cor.  14th  St.,  NEW  YORK 


I  A.    L.    TRIBBLE  CO. 


MANUFACTURERS  OF 

Clothes  Lines.  Mops,  Twines.  Etc. 
"  1XL."  "  Non-Stretchable,"  "  Puritan  " 
Hand  Laid  Cotton  Clothes  Lines 
Plymouth  Rock  Sash  Cord 


BOSTON 

110  Slal<  St. 
NEW  VOBK  i 

176  Church  St. 
CHICAOO 

JARIwrSt. 


WRITE   FOR  PRICES 


Peck's 
Soft  Metal 
Rivets 


A  Fa»t  Seller 

for  the 
25c.  Counter 


SOFT  METAL  RIVETS 

E  E  PfCKSCO,a*TAVU.M  Y 


a**  o»*  can  <*««  \ne*»  *><A\  %WVa\ 


far  mending  Irak*  In  granite,  tin,  •'umlnum  and 
trim  dlahra.  krttlas.  ate. 
Any  one  cm  uie  them.   Quick  and  «My, 
No  ioldtr,  cement  ar  bolt.   Pit  any  surface. 

Bia;  (iMv'Mint  fur  Deader*. 
Writ*  for  Sunplfi  and  Price*. 

PECK  4k  CO.,  Box  582,  BAT  A  VI  A.  N.  Y. 
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ADAMS'  BRUSHES 


NEW  YORK  FACTORS 


J.  J.  ADAMS  <&  CO. 
Manufacturers  of  Brushes  for 
House  Furnishing  Tra.de 


NEW  YORK  FACTORY  \ 

124  to  132  Green  point  Ave. 

BHOOKLYN.  N.  Y.  CITY 


BOSTON  FACTORY 

748  to  752  Main  Street 

CAMBRIDGE.  MASS. 
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The  Recognized  Or^an  of  the  House  furnishing  Goods  Trade 
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ANNOUNCEMENT 

We  will  have  ready  for  Fall  delivery 
a  full  line  of  American  made  alcohol  utili- 
ties. Contracts  have  been  made  with 
leading  manufacturers  for  us  to  handle 
their  lines  exclusively. 

No  Line  will  be  Handled  that  is  not 
Perfect  in  Every  Detail,  and  will  include 
lamps,  stoves,  self-heating  flat  irons,  etc. 

Before  buying  your  Fall  line  write  to 
us  for  particulars  about  our  goods. 

The  Eureka;Alcohol  Utilities  Company,  inc. 

II39-IM3  Real  Estate  Trust  Building. 
PHILADELPHIA,  PA. 


JUNE.  1908 

TRA2E    MACAZlNE  ASSOCIATION 
59   61   PARK  PLACE 
NEW  YORK 


CftpyrUht         Tuiiim  MmAUM  A->«  i  UTtOM 


Google 


NOW  IS  THE  TIME 


<3!a 


for  every  DEALER  to  examine 

OUR  LARGE  LINE 

of  Cork  Screws,  Ice  Picks.  Cork  Pullers.  Ice 
Cream  Dishers.  Ice  Cream  Spoons.  Lemon 
Squeezers,  Lime  Squeezers,  etc. 


FOR 
1908 
BUSINESS 

We  are  the  largest  man- 
ufacturers of  this  line  of 
goods,  all  of  which  are 
designed  for  up-to-date 
requirements. 


Finely  illustrated  catalog 
with  price*  and  ditcount* 
will  be  forwarded  to  all 
dealert  on  r*qu*at. 


5ELF-POLLCR. 


ERIE  SPECIALTY  CO. 

ERIE,   PENNA,   U     S.  A. 


Wood  Goods  of  Quality 


FOLDING  WAtH-BKNCH 


Our  Ironing  Boards  keep  their  shape,  anil  do  not 
crack  because,  rirst,  of  the  material  used  and  second, 
of  the  seasoning  iitul  fminhiiiK  given  them  in  this 
factory. 
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STANDARD  SKIRT  BOARDS 

Assorted  sizes,  packed  }4  doz.  in  bundle. 

Our  Wareroomi  are  Well  Stocked.-  We  Can 
Make  Prompt  Shipments. 

ASA'  FOJi  CATALQiil'k 

AMERICAN  MFG.  ft  NOVELTY  CO.,  Erie,  Pa. 

HOUSEHOLD  WOODEN  WARE  and  LADDERS 


"Better  Than  Need  Be"  Goods 

■Surprising  Prices 


ICE  PICKS— 16  aljplea.  Needle  pointed,  highly  tempered;  pick 
point*  are  around,  not  forged,  whereby  crystallization  of  point, 
i.  pre  vented.  Tin.  mean*  much  lo  toe  purchaa«r,  more  to  the 
con*ci*nliou.  buyer.  ICE  CHISELS  -8  *tyle*,  m.ide  of  tem- 
pered ateel.  LEMON  SQUEEZERS  of  the  Highcat  Grade, 
mad*  of  .olid  aluminum,  al.o  of  porcelain  and  of  wuixi.  LIME 
SQUEEZERS  2  atylea,  .olid  aluminum.  ICE  SHREDDERS 
tempered  .toai  blade*.  ICE  PLANES— with  double  edged, 
hardened  and  tempered  knivea,  diacharging  automatically. 
Alao  old  alyle  ice  plane*. 

Cattalov  for  the  Aaklng. 

THE  GILCHRIST  COMPANY 

NEWARK,  N.  J. 


MR.  BUYER  It's  a  feather  in  your  cap 
every  time  you  add  a  new.  fast  selling 
item  to  your  Dept. 

•  •  R  R  I  3  C  O  9 


NO   iXTHA  STANDARD  RBQUlR.D 

Sanitary  Sink  Strainer 

WILL   PROVE  A 

BRIGHT   I  t  I  II)  JPXjTTMEJ 

Our  reduced  price  for  1908  gives  you 

a  better  profit  twioe  over  than  any 
other  strainer  forsinks  procurable. 

THEV'RE  MADE  TO  OUTWEAR,  NOT  WEa»  OUT 


The  PRITCH ARD-STRONG  GO. 

27  Circle  Street,  Rochester,  N.  Y. 


f 
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VERITAS  ALUMINUM  FLAT  WARE 

Nona  Genuine  Without  ThU  Trmde  Mark. 


a  M.  THURNAUER &  BROTHER 

HAVE  REMOVED 

To  83-85  WORTH  STREET,  New  York 

WE  EXTEND  A  CORDIAL  INVITATION  TO  VISITING  BUYERS 
TO  CALL  ON  US  AT  OUR  NEW  QUARTERS,  NEAR  BROAD- 
WAY, AND  SEE  THE  MOST  COMPLETE  LINES  OF  IMPORTED 
HOUSE  FURNISHING  GOODS  EVER  EXHIBITED. 


A  VISIT  WILL  PAY  YOU 

COME  AND  SEE  FOR  YOURSELVES. 


BUTTER  CHURNS  ALCOHOL  IKONS 
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Ideal  Double  Coated  Gray  Steel  Enameled  Ware 
New  England  Gray  Steel  Enameled  Ware 
Turquoise  Blue  (White  Lined)  Steel  Enameled 
Ware 

Blue  and  White  Steel  Enameled  Ware 
All  White  Steel  Enameled  Ware 

Also  a  Full  Line  of  Galvanized  and  Tin  Ware 


Special  Attention  of  the  Trade 

is  called  to  the  fact  that 

Wc  Arc  the  Only  Manufacturers  Working  Independently  of 
Any  Association  or  Trade  Agreements 


And  that  it  is  to  Your  Interest  to  Obtain  Our 
Prices  before  you  place  your  orders 

Full  Line  of  Samples  Displayed  at  eur 
New  York  Sales  Room 

THE  NEW  ENGLAND 
ENAMELING  CO.,  «■ 


■» 


H.  GINSBURG,  Selling  Agent' 
736  Broadway,       -       New  York  City 
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The  Leading  Utilities 

For  Burning  Denatured  Alcohol 


H 


ouseholders 


are  enthusiastic  over  the 
efficiency,  economy  and  all- 
routul  dependability  of  alcohol 
utilities  equipped  to  burn  Pyro 
Denatured  Alcohol.  Combine 
marked  decorative  utility  with 
convenience,  economy,  cleanli- 
ness and  perfect  safety.  They 
are  incomparable  for  every  pur- 
pose of  lighting,  cooking  and 
heating.  They  cut  down  fuel 
bills,  cut  out  labor,  odors  and 
danger  and  afford  more  genuine 
satisfaction  than  any  other  simi- 
lar devices  now  on  the  market. 
PyfO  Alcohol  Utilities  are  splen- 
didly manufactured,  and  by 
virtue  of  their  pre-eminent 
quality  have  aroused  an  over- 
whelming demand  everywhere. 


INCANDESCENT  ALCO- 
HOL TABLE  LAMP 

45  Candle  power — of  polish- 
ed brans  or  nickel.  Un- 
equalled in  brilliancy, 
economy,  portability  and 
safely.  Saves  all  the 
drudgery  and  unrleanliness 
of  the  ordinary  lamp.  Does 
noi  affect  the  atmosphere, 
therefore  the  ideal  light  for 


MARINE  STOVES 


Ideal  lor  cabins  where  kerosene  soot  and 
situ-ll  are  intolerable.  Completely  gal- 
vanu-ed,  brass  railing,  fount  and  valve 
stems,  attachable  legs. 


THREE  BURNER  COOKING  STOVE 

In  polished  nickel.  Easily  and  accurate- 
ly regulated  as  any  gas  burner— heat 
maintained,  absolutely  uniform,  making 
the  safest  and  most  economical  stove  for 
general  use. 


The  quickest,  smoothest,  simplest  and 
most  economical  flatiron  made.  Can  be 
carried  anywhere  and  is  alwavs  ready. 
Accomplishes  double  the  work  ol  ordinary 
irons,  inasmuch  as  it  can  be  used  all  day 
practically  without  interruption.  Leaves 
no  soot  or  ash  on  linen  and  is  free  from 
smoke  and  odor.  Costs  from  to  I  cent 
an  hour  to  operate.  In  four  sites— 2,  3, 
4  and  6  lbs. 


Y 


achtsmen 


have  been  quick  to  recog- 
nize the  superiority  of  our  utili- 
ties, burning  Pyro  Alcohol  De- 
natured, and  all  the  up-to-date- 
boats  are  equipped  with  Marine 
Stoves,  Marine  Lamps,  etc. 
Nothing  can  be  compared  to 
these  devices  for  lighting  and 
cooking  on  shipboard.  They 
save  all  the  labor,  waste,  dang- 
er and  drudgery  of  other  fuels, 
cook  twice  as  quickly  and  at 
less  expense.  Leave  no  odor, 
do  not  heat  the  atmosphere  and 
have  marked  decorative  utility. 
If  you  want  the  yachting  trade, 
remember  that  yachtsmen  want 
Pyro  Alcohol  Utilities. 


MARINE  LAMP 

Double  swinging  bracket, 
polished  brass  with  pint 
fount  holder  in  gilt  and 
dark  steel.  An  ideal  light 
for  yachts,  being  free  from 
the  odor,  warmth,  un- 
;  and  danger  of 
to 


Ask  for 
to  you  the 


catalog  or  pay  us  a 
merit  of 


vi«t  We 
and  the  profit  they 


Alcohol  Utilities  Company. 

156  West  23rd  Street,  New  York 
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UNITED  STATES  GLASS  COMPANY 

PITTSBURGH.  PA. 

THE  WORLD'S  ONE  LARGE  GLASSWARE  CONCERN 

Wc  manufacture  everything  in  glassware  for  the  different  branches  of  the  trade,  viz.! 


Wholesale  Jobber*. 
5  »nd  IOc.  Store*. 
Jewelers'  Cut  GlkUWiri, 
Confectioners'  Supplies. 


Department  Store*. 
Bar  and  Hotel  Supplies. 
Show  Jar*  of  all  kinds, 
Lampi, 


Variety  Store*. 
Sod*.  Fountain  Supplies. 
Fancy  Cut  and  Decorated  War*, 
Photogrephere'  Supplies.' 


Jelly.  Fruit.  Condiment  and  Packer*'  Supplies,  etc. 

UTILITY  GLASS  JARS 

MADE  IN  1-2-3-4  and  5  GALLON  SIZES 
PRICES  ON  APPLICATION 

SANITARY.   EASY  TO  GLEAN  AND  EASY  TO  KEEP  CLEAN 


For  general  all  around  use- 
fulness, these  jars  are  unequaled, 
being  especially  adapted  to  States 
where  the  laws  compel  the  use  of 
covered  articles  for  the  sale  of 
food  products. 

Just  the  kind  for  every  day 
home  use ;  and  as  advertisers  of 
Condiments,  Cereals  and  like 
goods,  they  are  quick  to  bring 
satisfactory  results. 


It  will  be  a  Pleasure  to  Answer  any  of  Your 
Inquiries    or    show    you    Samples    at  the 

General  Offices  and  Salesrooms,  South  Ninth  and  Bingham  Sts, ,  PITTSBURG,  PA. 

BRANCH  SALESROOMS: 


New  York.  29  Murray  St.. 
Boston,  127  Federal  St.,  Arco  Bldg.. 
Philadelphia.  Ninth  and  Market  Sts.. 
Baltimore,  110  Hopkins  Place, 
Salt  Lake,  127  E.  South  3rd  St.. 
Mexico  City.  2  A  de  Plateros  No.  9, 


Sydney.  N.  S.  W.,  Commerce  Bl  'g..  Martin  Land, 
St.  Louis.  627  Granite  Bldg..  4th  and  Market  Sts.. 
San  Francisco,  271  Stevenson  St., 
Chicago.  409  Ail  a.  Block.  35  Randolph  St.. 
Denver.  1430  Arapahoe  St.. 
London,  55  Farrington  St.,  E.  C. 


Havana.  Cuba.  70  San  Rafael  Apartado  94ft. 
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No.  307/76. 


MAKES 
ITS 
OWN 
GAS 

ABSOLUTELY 
NON- 
EXPLOSIVE 


Sufficiently  powerful  for 
the  preparation  of  a  sub- 
stantial meal,  indepen-- 
en  tly  of  the  kitchen 
range. 

" METEOR " 
Circulating  Coffee  Percolators 


CHAFING  DISHES 

With  "Ivory"  Enamelled  Food  Par*. 

Baking  Dishes.  Tea  Ware.   Hotel  Ware, 
Bath  Room  Furnishings,  Etc.,  Etc. 


TVJanning- 
*  Bowman 

fXIcohol  Gas  Stove 


With  a  complete  outfit  consisting  of 

CHAFING  DISH  with  Patented  '  Ivory"   Enameled  Food  Pane* 

SAUCE  PAN.  COFFEE  PERCOLATOR,       CUTLET  DISH 

TEA  KETTLE,  TOASTER.  TEA  POT, 

FLAQON,  PLATE  WARMER. 

Aa  illustrated  at  top  of  Page. 


The  possibilities  of  chafing-dish  cookery  have  been 
doubled  by  the  Manning-Bowman  Alcohol  Gas  Stove. 
It  has  three   times  the   heating   power  of   the  regular 

chafing-dish     lamp,  yet 
regulates  to  a  simmering 
.  /         ^^||  i  »         i  t  flame  at  a  touch. 


No.  76.  Nickel  Plated  Single  Burner. 
No.  77.  Same  Style  Double  Burner. 

Alcohol  Burning  Devices. 


MANNING-BOWMAN  &  CO.,  Meriden  Conn. 

NEW  YORK  CHICAGO  SAN  FRANCISCO 

For  further  Information  see  rervding  netlcee  in  this  Issue. 
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A  Golden  Eagle  For  Somebody 

WHY  NOT  YOU  ? 

la  it  Worth  YOUR.  WHILE  to  Win  a  Ten  Dollar, 
or  at  Five  Dollar  Gold  Piece  ? 

IF  SO.  READ  THIS  : 

The  publishers  of  the  House  Fuinishinc  Review  offer  for  a  limited  lime  a  First 
Prize  of  Ten  Dollars  in  Gold,  and  a  Second  Prize  of  Five  Dollars  in  Gold  for  the 
best   contributions  each   month  by   members  of  the  trade  to  its  editorial  columns. 

The  object  of  the  publishers  in  offering  tlic>.e  prizes  is  to  stimulate  the  interest 
of  our  readers  in  attaining  greater  success  than  ever  before  as  buyers  and  sellers  of 
house  furnishing  goods,  and  to  offer  some  inducement  to  successful,  ambitious  and 
pushing  men  in  the  trade  to  make  known  to  others  their  ideas,  experience  and  meth- 
ods of  doing  business. 

Prizes  will  be  awarded  with  strict  impartiality.  Names  count  nothing;  the^roc 
lical  value  of  the  articles  or  ideas  contributed  will  count  most,  and  the  bttt  man 
will  win  each  month,  no  matter  who  he  is — whether  he  is  well  known  to  the  trade  or 
simply  working  his  way  to  the  front  in  present  obscurity,  We  are  offering  these 
prize*  for  practical  suggestions,  not  nimts,  and  we  repeat — the  small  dealer,  or  the 
humblest  assistant  buyer  who  has  brains  has  as  good  a  chance  as  anybody  else  to 
win  a  prize. 

While  preference  will  be  given  to  fmithed  article*,  all  else  being  equal,  we  do 
not  require  thitt  contributed  matter  entered  for  a  prize  shall  be  ready  for  the  printer. 
Jot  down  your  plans,  suggestions,  or  details  of  your  window  or  interior  displays 
as  roughly  as  you  like:  Our  Editorial  Staff,  if  they  accept  it,  will  prepare  your 
contribution  in  interesting  shape  for  publication. 

Somebody  is  going  to  win  a  ten-dollar  or  a  five-dollar  Gold  Piece  this  month  I 
Get  busy,  and  thit  somebody  may  be  YOU. 

CONDITIONS  Or  THE  CONTEST  i 

t.  Prize*  will  be  awarded  to  subscribers  only,  who  arc  actively  en- 
gaged in  selling  house  furnishing  goods,  crockery,  china,  glassware  or 
kindred  line*. 

2.  Everything  else  being  equal,  contribution*  accompanied  by  photo- 
graphs will  be  given  preference. 

3.  Contributions  to  receive  attention  mti»t  be  of  practical  value  to  the 
trade :  hints  on  how  to  sell  goods ;  how  to  create  demand ;  how  to  dis- 
play stock  to  best  advantage .  how  to  dress  windows ;  selling  plans  that 
have  won  out ;  how  to  organize  a  house  furnishing  department ;  how  to 
increase  the  efficiency  of  the  sale*  force ;  how  to  start  a  house  furnishing 
goods  store  on  a  small  capital — in  short,  practical  pointers  from  prac- 
tical men  on  practical  subjects  gleaned  from  actual  experience. 

4.  A  careful  reading  of  recent  issues  of  the  HorsE  Fl-hnishiwg  Re- 
view will  serve  to  indicate  the  kind  of  information  and  article*  for  which 
prizes  are  offered. 

5.  The  publishers  reserve  the  right  to  accept  or  reject  any  or  all  the 
articles  submitted 

ft.  Each  month's  contest  closes  On  the  la*t  day  of  each  month. 

Addre.i  all  Lontnbutioas  to  "THE  EDITOR."^ 

THE  HOUSE  FURNISHING  REVIEW, 

59-61  Pe,rk  Place.  NEW  YOR  K 
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BENGALIA 


ALCOHOL  UTILITIES 


Can  be  adapted  to  any 
ordinary  D  collar  lamp. 

Windproof. 

Suitable  for  outdoor  il- 
lumination. 

Can  be  operated  by 
anybody. 


r 

BENGALIA  BURNER 


Price 
$3.50  Complete 


Can  be  used  on 

to  any 
in  16 


Fullest  guarantee  giv- 
en for  3  years,  that  Burn- 
er will  act  perfect. 

No  wick  Burning ! 

Chimneys  manufac- 
tured in  Jena.  Germany. 
Will    not    bretvk  from 


No  Danger 
Non-Explosive 


Us« 


hour..    Cost  '4  of  a 


ALCOHOL  STOVES 


No.  IS.  Retail  Price  $2.90 
f 


No.  16.  Retail  Price  $5.00 


These  stoves  are  quick 
boilers.'  (One  quart  of  water 
boils  in  4  -  minute*.) 

Tbey  are  neat  and  clean, 
absolutely  free  from  danger 
and  far  superior  to  any  oil 


They  are,  with  the  excep- 
tion of  No.  7,  all  fitted  with 


Fonts  hold  1  pint  of  _ 
burning  capacity  6  hours. 


No.  8.    Retail  Price  $5.00 


No.  7.    Retail  Price  $3.00 


Ask  for  particulars  and  dealers  discounts  of  full  line. 

G.  COHN  <&,  COMPANY 

337  BROADWAY 

NEW  YORK 
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RETAIL  PRICES 


No.  0 


Wood  Praamr*  B.»rtl>. 
Maul  Part*  J*l»n 


$1  25 


'^fiance 


No.  I 

All  M»|«I  J.paniml 

$1.50 

All  Maul  OalvanUad 

$1.75 


No.  2 

All  Mela)  Japannad 

$1.75 

All  Maul  Ga)«*nli«d 

$2.00 


We  are  guinK  to  make  an  antressivi-  campaign  (or  the 
sulr  oj  the  in  all  localities.    It  will  be  worth 

your  while  to  co-operate  with  u*.  Write  to-day  for 
trailc  price?. 

THE  LEE  CHAIR  CO.,         Oneida,  N.  Y. 


Enameled  Ware  /*  J|[*\  Japanned  Ware 
TIN  WARE 


*»*ClA0*S 

MANUFACTURED  BY 


J    Galvanized  Ware 


Star  *  Enameling  and  Stamping  Company 


PITTSBURGH,  PA. 


_„„_._„     _     ..  — ,  ,  .   —  ,      |  These  three  factor*  are  what  make  thia  the  most  popular  Gray 

"SESCO".    Quality,  Fim»h,  Pnce.  ]  M         _       ,     w       .        .  j   

  f  Mottled  Enameled  Ware  are  on  the  market  to-day. 

BLUE  and  WHITE.  A  Durable  and  Handsome  Venetian  Blue  and  White  ware  at  popular  price*. 
JAPANNED  WARE.    Well  made.    Full  weight.    Handsome  appearance. 

GALVANIZED  WARE.    Oil  Cans.   Garbage  Cans.    Wash  Boiler*.    Full  weight.   Well  made. 

SEND  FOR  OUR  NEW   1908  ILLUSTRATED  CATALOG. 
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NOW  IS  THE  SEASON 

FOR  SELLING  THE 

ECONOMY  FIRELESS  COOK  STOVE 

CLEANLY — DURABLE — SANITARY 


Made  entirely  of  Metal,  with  odorless,  non-absorbent, 
non-conductive  packing  and  asbestos  lining  between 
the  double  metallic  walls. 

Cover  fastened  down  air-tight  by  the  ingeniously  ar- 
ranged handle,  which  is  both  strong  and  very  effective. 

MmtSS  inch  k 

The  Economy  Fireless  Cooker  is  guaranteed  to  do  everything  we  claim  for  it.  We  have 
had  many  reports  showing  that  the  Cookers  sold  last  season  are  giving  perfect  satisfaction, 
and  a  number  of  improvements  have  been  added,  making  this  season's  Cooker  better  than  ever. 


Fireless  Cooking  has  come  to  stay.  The  cleanliness  of  it.  the 
economy  of  it,  the  saving  in  time  and  labor,  and  the  improvement 
in  the  quality  of  the  cooking — all  these  things  combine  to  make  the 
use  of  the  Fireless  Cooker  both  permanent  and  popular. 


EQUIPMENT 

The  equipment  of  the  Economy  Fireless  Cooker  comprises: 

2  Hot  Plates,  with  wire  bail. 

1  Galvanized  Steel  Sliding  Cover. 

1   10  qt.  Covered  Enameled  Kettle,  with  wire  bail. 

1    (i-<|i .       "  Stew  Pan,  with  side  handles. 

1    3-qt.       "  "        Vegetable  or  Pudding  Pan. 

This  gives  three  cooking  vessels,  so  one  can  cook  meat  or  stew  and  two 
vegetables,  or  meat,  vegetable  and  pudding,  at  the  same  time. 

Why  not  buy  an  Economy  Fireless  Cooker  and  run  a  series  of 
practical  Cooking  Demonstrations  at  your  store  ?  This  is  easily  done 
and  would  excite  a  lot  of  interest  among  the  women  and  bring  many 
of  them  to  your  store. 

Complete  descriptive  pamphlet  and  Recipe  Book  in  each  Cooker. 
SOLE  MANUFACTURERS 

The  Republic  Metalware  Co. 

BUFFALO,  CHICAGO,  NEW  YORK 


You  can  get  the  trade  of  the  Vacationist,  etc.,  by  stocking 

STERNAU  TRAVELING  COMPANIONS 

INDISPENSABLE 

to  those  wishing  to  prepare  hot  lunches  quickly  and  easily.    Each  style  shown  herein  is 
fitted   with   a   Sternau   Alcohol-burner   guaranteed   to  satisfy. 


Very  useful  for 
Motorists. 


No.  1726 
Capacity,  2  Pints. 


READY  FOR  VHT. 
■  iltrhM  MffV 


CLOSED 
lUlt  tnthm  Mrh. 


Exceedingly 
convenient  for 
sportsmen,  etc 


No.  84 
Capacity,  I  S  pints. 


READY  KOR  USE 


CLOSED 
3l»  Inrhe,  hlrh 


Of  inestimable 
value  for  warm- 
ing milk,  etc.,  for 
children,  and  for 
use  in  the  sickroom. 


CLEAN 
NEAT 
and 
COMPACT 


No.  1727 
Capacity,  3  (ill* 


READY  FOR  UHE 
IH  tnchaa  hick. 


CLOSED 

I  il. i  RM  lift* 


No.  1720 
Capacity,  1  PinL 


CLOSED 
3V,  Incbai  blab. 


Excellent  for  heat- 
ing soups,  and 
water,  cooking 
cereals,  boiling 
eggs,  etc. 


Write  for  prices  and  full  particulars  about  advertising  matter 
furnished  without  charge. 


S.  Sternau  &  Co. 


New  York  SliowTOonw: 
BROADWAY, COR  PARK  PLACE, 

0|>|KMitf  PlUt- office. 


MM. I  H  -  UP 


Chafing-dishes  ami  their  Accessories, 
Coffee-machmcs,    Fancy  Teakettles, 
Bathroom  fixtures,  etc., 
of  the  Highest  Quality 


Office  and  Factory: 
195  PLYMOUTH  STREET. 

IIROUKI.TN.  N.  Y. 
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THE  VALUE 


of  handling  nationally 
en 


dvertued 
moditie*  such  as  the 


Standard 
Sewing  Machines 

that  have  exceptional  merit,  are  told  under  a  trade 
mark  and  backed  by  tbe  reputation  of  a  reliable  concern 
it  not  confined  to  the  immediate  profit  on  a  sale. 

Ky  the  dealer*  statement  to  hi*  local  trade  that  he 
ha*  the  exclu»ive  Agency  for  the  original 

STANDARD  ROTARY  SHUTTLE  SEWING  MACHINES 

in  hit  territory,  he  get*  at  much  benefit  from  the 
national  advertising  campaign  aa  though  he  were  doing 
it  himself. 

Every  purchaser  of  a  Standard  Sewing  Machine 
maun  a  satisfied  customer  because  it  has  exceptional 
merit  and  our  trade  mark  on  it  obligates  us  to  make 
them  so. 

SATISFIED  CUSTOMERS  MEAN 
PROFITABLE  BUSINESS  IN  THE 
OTHER    LINES   YOU  HANDLE 

According  to  our  policy  all  the  business  we  make 
through  our  Sale*  and  Advertising  campaign  must  be 
handled  through  the  nearest  dealer  having  a  Standard 
Agency,  and  that  dealer  not  only  gets  the  profits  on  the 
immediate  sale  and  the  future  business  of  a  satisfied 
customer,  but  shares  with  us  the  preab'ge  we  create. 

We  want  responsible,  lave  dealer*  wherever  we  are 
not  now  represented,  to  take  a  Standard  Agency. 

We  create  the  business,  co-operate  with  you  and 
give  you  all  the  benefit  of  our  Sales  Organiaation.  You 
get  the  immediate  profit  on  the  sale  and  all  tbe  future 
profits  from  a  satisfied  customer. 

Write  us  today  for  full  particular* — it  will  cost  you 
nothing  to  inquire  We  are  doling  agency  contract* 
every  day  -  Do  it  now. 

THE  STANDARD 
SEWING  MACHINE  CO. 

6410  "D"  Cedar  Ave., 
CLEVELAND,  -     U.  S.  A. 


"Darn  That  Trap" 

I*  never  heard  of  the  "FINGER- 
SAFE"  SELF  SETTER,  which 
by  no  possibility  can  snap  the 

finger*. 

Squeamish  ladiee  don't  even 
touch  the  dead  mouse  aa  the 
trap  i*  self-releasing. 


EvcryMy  was*  tht  New  "FINGEKAFE."  Pit  up  In  Special  Ms»U>  lues 
New  York  Agent:  S.  J.  EtSENMANN,  149  Church  Sl 

EVAN  L  REED  MFG.  CO.,    Sterling,  1U. 


S*»ve«  twr>-thrrrJi  tbe  c«wt 
of  fuel,  i Vtfik >  u  entire 
meal  fur  from  two  to  fifteen 
pecrj>)e  over   on*  but  Tier  of 

IU     ll  tnil    of    r.U»*/«,  Tb* 

ruflit  ihtntc  f'  i  the  den*, 
turerl  alcohol  irae  atova. 
$  imply  indl*peneable 
for  eannlnsj  fruit,  Th* 

only  cooker  rnade  with  a 
.imrti.-iil  w  hi*  tie  to  warn 
the  cook  when  water  la 
needed 


"IDEAL"  with  an  Aloohol  Stove 


ISN'T  THIS  A  FACT?. 

](  one  of  your  customers  comes  into  your  store  for 
Ideal  Steam  Cooker  and  you  haven't  it  in  Mock  your 
competitor  WHO  HAS  will  set  the  profit.    This  is  hap- 
pening daily  all  over  the  country. 

IHF  A  I  COMBINATION  STEAM 
1  U        r%  *-»*      COOKER.  S-BAKER.S 

is  the  only  line  of  cookers  made  in  the  world  that  is  com- 
pletely adapted  to  the  needs  of  the  dealer,  because  the 
line  is  most  complete  and  liecause  we  make  a  cooker  to 
fit  every  purpose  and  every  puree. 

We  arc  the  largest  and  oldest  manufacturers  ol 
steam  cookers  in  the  world.  Our  cookers  arc  best 
advertised. 

Fill  out  the  coupon  below  and  mail  it  to  us  or  simply 
send  a  postal.  We  will  (five  you  full  information  ;  send 
vou  100  pane  catalogue  showing  the  finest,  most  complete 
line  of  steam  cookers  in  the  world  for  small  families, 
large  families,  restaurants,  buffets,  boats,  hotels  and 
institutions. 

J5he  Toledo  Cooker  Co. 

1)60  W.  Bancroft  St..  Toledo,  Ohio 

North  PscifVr  C,«st  Durtribulin*  Aa-enta. 
Ssaltle  Hardware  Co.,  8  tattle  Wash. 
British  Columbis  snd  Alberta  Branch.  Ill 
HocnerSt.  Vancouver.  B.  C. 
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I!-  "WORLD'S" 

CARPET  SWEEPER 

The  Famous  Bissell 

Representing  thirty-two  years  of  development, 
and  typifying  the  highest  standard  of  carpel 
sweeper  excellence;  the  acknowledged  leader 
in  every  country  on  the  globe,  wherever  carpet 
and  rugs  are  used. 


f  —  Bisse/J 

I     is  the  pioneer  sweeper  in  foreign  countries  as  well 
-    as  at  home  and  rests  its  claims  for  patronage  on 
merit  and  the  reputation  it  has  earned  for  dura- 
bility and  easy  thorough  sweeping 

As  carpets  and  rugs  are  of  similar  texture  the 
world  over,  it  is  obvious  that  the  carpet  sweeper  that 
gives  the  highest  satisfaction  in  one  country, 
must  necessarily  give  satisfaction  in  every  country. 

The  carpet  sweeper  is  an  article  of  utility  and 
not  a  piece  of  furniture,  and  therefore  is  exempt 
from  the  necessities  of  varied  construction  to 
meet  the  tastes  of  the  people  of  different  coun- 
tries, as  would  be  the  case  in  an  article  of  furni- 
ture. 

The  Rissell  has  demonstrated  its  superiority 
in  every  country  and  no  appeal  to  local  prcdju- 
dicc  has  ever  succeeded  in  affecting  the  growing 
demand  for  the  Bissell. 

BISSELL  CARPET 
SWEEPER  CO. 

GRAND  RAPIDS.  MICH. 


BRANCHES: 
New  York, 
Niagara  Falls,  Canada, 
London,  Paris. 


Largest  and  only  ex- 
clusive carpet  sweeper 
makers  in  the  world. 


Travellers'  Chafing  Dish 

i Files!  Applied  Fori 

lis  new  Travellers'  Charing  Dish,  :ust  out,  is  made  of 
hliiclctin,  nickel  plated,  weighs  I  pounds,  holds  .",  pints, 
has  ebony  handles,  folding  stand  and  brass  lamp. 

All  pans  pack  in  the  pan.  leaving  room  lor  s|ioons  and 
mbcr  ifff Muriel 

This  style  use*  a  wii  k  burner  suited  to  all  kinds  of  alco- 
hol. Will  have  Alcohol  (>as  Burner  ready  soon — using 
denatured  alcohol. 

Meets  the  demand  for  a  low-priced  hut  highly  orna- 
mented charing  dish.    Handsome,  stnmg  and  durable. 

lust  the  thing  for  tourists,  travellers  and  hoarding-house 
lite. 

Price  *  1 2.00  per  Dozen.    F.  O.  B.  N.  Y. 
Send  for  Sample. 

CLAYTON  &  COMPANY 

421-427  Kent  Avenue.  Brooklyn,  N.  Y. 
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"  DIXIE" 

Heavy   Galvanized  Wuh  Tub* 

with  Wringer  Attachment 


FINE  GALVANIZED  WARE 


"SAFETY"  W.anlKd  Flrt  Pails 

Medium  Round  Bottom 


"NEWARK" 

Galvanized  Oil  Cut 

Galvanized   Breut  Band*! 

With  Feureta 


"  NEWARK  " 
Galvanized  Water  Paila 

Extra  [Heavy 


Wash  Tubs  that  do  not  stick  together  when  nested.  We 
make  all  sizes  with  and  without  wringer  attachments. 

Also  Water,  Fire  Buckets,  and  Oil  Cans. 

And  a  complete  line  of  Puritan  recoated  extra  heavy 
Tin  Ware,  Sterling  Gray  Enameled  Ware,  Deep  and  Shallow 
stamped  Tin  Ware,  Japanned  and  Pieced  Tin  Ware  and  other 
Metal  Ware. 

SEND  FOR.  OUR.  CATALOGUE. 

THE  CENTRAL  STAMPING  CO. 

24  Cliff  Street.      NEW  YORK  CITY 


"CABLE " 

Galvanized    Oil  Can«. 
Tin  Brealt,  Handed 
Willi  Back  Handle 


The  Basket  Importing  Co.,  Inc. 

lucctiion  to 

THEO.  OLLESHEIMER  (EL  BROS. 

IMPORTERS  AND  MANUFACTURERS 

139  Duane  St.  <&  62.66  Thomas  St..  NEW  YORK 

Telephone.    2789  Worth 

Our  tiaw  Lints  for  I908  arm  now  on  display  In  our  showrooms 

SPECIALTIES  -  Willow  Ware.    Baikal.,   5tein..  House 
Furnishing  Good..  Kitchen  Ware,  Bar  Supplies 
5  and  lO  Cent  Good. 
Jill  orders  from  Stock  at  Shortest  Notice.    Special  Department  for 


Import  Orders. 


I  at  seat  variety  of 
Fancy  Baakeu)  for 
holiday  trad*. 
Prioeewtll 


ar.  Tour 
tioa  invited. 
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WATCI  0UT1MB  OUB  "NEW  TBADE-MABK 


JUST  A  HINT 


These  illustrations  are  only  a  few 
of  the  many  good  values  in  the 

Wise    Buyers*  Line 

We  manufacture  ■  Ivft  *  a/ict  >  of 

Eureka  Garment  Hangers 

Exclusive  Designs  in  Bath-Room  Accessories, 
Moulding  Hooks,  Metal  Rules  and  Squares, 
Cleavers  and  Mincing  Knives 

It  will  pay   to  get  our  Catalogue  before 
purchasing  eleewhere 


FORSYTH  MANUFACTURING  CO. 


BUFFALO.  N.  Y. 


WHITE  WARE! 

Something  New  YOU  Should  Know  About! 


Will  Soil  On  Sl*lit  ! 


BREAD  II 

CAK  E 


-i-i- 


But  Don't  Forget  our  Staple  Lines  of 

TINWARE.  JAPANNED  WARE.  GALVANIZED 
IRON  WARE  and  OIL  COOKING  STOVES 


NICHTHAUSER  &  LEVY, 


Java,   tvnd  Provost  Streets. 
BROOKLYN,  N.  Y. 


FLOUH 
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CLOTHES  ABE  WORN 

THE  KENNEDY 
WARDROBE  ROCK 

Will  fit  In  any^corner.  an  be  pat  up  In  10 


No  Screws  Nails  or  Hooks 


not  ilamajre  the  wall . 
Automatically  held*  itself  in  place  and  all 
the  clothe*  thai  can  be  hun*  on  Ita  12  hook* 


Wood  part*  of  M  oml.  . 
book,  and  drape  rod  of  cold 


Each  rack  packed  in  earton  wi 
directloni  foe  pulUnjr  up. 

Ketails  ivt  $1.50 

With  load  profit  to  deeJer. 


HACK  Or  BACK  AM  O  UH'IMOli  or  r  SITlNISf. 


KENNEDY  NOVELTY  WORKS 


-    -  N.  Y. 


TWO  MONEY-MAKERS 

Your  Profits  Governed  Only  By  Your  Pu»h 

Jhi  SCIENTIFIC  TOASTER 


Practical, 
Economical, 
Durable, 
Profitable. 

Used  on  Gas, 
Oil,  Vapor 
or  Coal 
Stoves. 


CHI-NEE  CLOTHES  SPRINKLER 


Sella  whenever 
•hown.     Hold,  a 
pint ;  fill*  through 


•  '/  /I  «  /  (  \  \  lime  and  trouble, 

for  IS  CenU.        Write  for  DiacounU. 

Tho  Syracuse  Stamping  Go. 

DEPT.  0 

114  South  Baker  Street,  Syracuse,  I.  Y.,  U.  S.  A. 


Every  Buyer  of 

CARPET  SWEEPERS 

Ought  to  Know 

That  the  National  Sweeper  Company  makes  a  line 
of  sweepers  listing  in  price  from  $  1 8.00  to  $54.00. 

That  every  sweeper  in  the  line  is  superior,  point 
by  point,  to  any  other  made. 

That  Nationals  are  made  in  the  most  complete 
sweeper  factory  in  the  world. 

That  Display  stands  and  other  sales  helps  are 
furnished. 

That  shipments  can  be  made  promptly — in  a  hurry 
if  need  be. 

That  every  one  of  the  sweepers  in  a  shipment  is 
packed  securely  in  dust  proof,  heavy  carton. 

That  the  finish  is  right — that  every  detail  of  the 
sweeper  is  right — and  that  the  price  is  right, 

ONE  OF  THE  TRIPLE  MEDAL  LINE. 


There's  something  new  in  carpet  sweepers  that  IS 


Get  in  early.     Write  to-day. 


NATIONAL  SWEEPER  CO. 

98  WARREN  STREET,  NEWARK,  N.  J. 
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THE 

BUYERS 
BUREAU 

OFFERS 

a  service  that  is  practically 
indispensable  to  House 
Furnishing  Goods 
Buyers 

A  service  that  can  be  secured 
from  no  other  organization. 

A  service  which  in  spite  of  its 
practical  value  can  be  secured 
ENTIRELY  WITHOUT 
EXPENSE 


ASK  FOR  PARTICULARS 


BUYERS  BUREAU 

THE  HOUSE  FURNISHING 
REVIEW 

59  PARK  PLACE,  NEW  YORK 


A  WASHING  MACHINE 

THAT  IS 

DIFFERENT 


The  Home  Steam  Washer 
and  Heater 

Take*  the  place  of  both  wash-board  and 

Washes  and  boils  the  clothes  at  the  same 
time. 

SAVES  the  HANDS  by  making  their  im- 
mersion in  hot  soapy  water  unneces- 
sary. 

SAVES  the  HEALTH  by  confining  the 
steam,  leaving  the  air  of  the  kitchen 
dry. 

MADE  ENTIRELY  OF  GALVANIZED 
STEEL,  it  cannot  warp  or  shrink,  or 
become  fouled  by  absorbing  foreign 
matter. 

Fitted  with  ball-bearing  castors,  it  is 
easily  moved. 

IN  FACT.  IT  IS  THE  ONLY  ABSOLUTELY 
COMPLETE  AND  PERFECT  WASHING  MA- 
CHINE ON  THE  MARKET.  THE  SELLING 
PRICE  PLACES  IT  WITHIN  THE  REACH  OF 
ALL  CLASSES,  WITH  GOOD  PROFIT  TO 
THE  DEALER. 

Ask  for  particulars 

HOME  METALLIC  REFRIGERATOR  CO. 

ALBERT  LEA.  MINN. 


i8 
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OVFIMQ  II  p0R  GAS,  OIL,  ALCOHOL 
KJ  V  JL.  11  O     AND   GASOLINE  STOVES 


MADE  BY 


THE  S.  M.  HOWES  COMPANY 


Showroom,  40-46  Union  St,  BOSTON      Factory,  513-526  Medford  St,  CHARLESTOWN 


Get  our  Prices — We  will  send  samples  on  approval 


Summer  Necessities 


Cold,  Clean  Water  from  Our  Filters  and  Coolers 

And  A  Bath  Room  Equipped  With  Our  Modern  Accessories. 


A  Large  and  Beautiful  Line 
for  All  Seasons. 

High  Grade  Standard 
Metal  Ware 


Catalogue  Free  to  the  Trade 


Chafing  Diahe*. 

Table  Kettle*  and  Stand*. 

("offer  Extractors. 

Water  Filter*.  Nurterjr  Cheat*. 

Crumb  Tray*  and  Sera. part. 

Tea  and  Bar  Urna. 

Bathroom  Fixtures. 

Wine  Cooler*.    Water  Cooler*. 
Baking  Oi*he*.      Candle*  tick*. 
CoaJ  Vaae*  and  Hoda. 
Cuapidor*.  Match  Safe*. 

5  o'clock  Tea*,  etc. 


THE  BUFFALO  MANUFACTURING  CO. 


BUFFALO,   N.  Y. 


BRANCH  OFFICES 

la  Warm  Street.  New  York 

1130  Arapahoe  Street.  Denrer.  Col. 

*>  riearbom  Straat.  <  .Waeu 

;V>i  WaaMnittnn  Street.  Hnatr.ii.  Mao 

M  Vnun*  Street.  Toronto.  Caiiaila 

and  London.  Ki.alan.l 
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B*r1*t*r*a  Ib 
U.  S.  F»t.  OBo*. 


Denatured  Alcohol 

Guaranteed  by 

U.S.Industiidl  Alcohol  Co. 

T«  Caassra  to  Uoitta  Aula*  Osv*re*»ral  SoecllicaUau 

♦  Specially,  prepared/fir  ♦ 
Lyhtinq.Hedting.a'^Cooking 
in  apparatus  where  high  proof  alcohol 

girts  best  results.  Upon  request  we 
•wittsend list  of  Supply  Depots  in 
all  principal  Cities 
US. Industrial  Alcohol  Co. 
100  William  St.  New  York 


THE  NEW 

GRAIN  STAIN  SYSTEM 

Of  Finishing  Old  Floor.,  Woodwork,  &c. 


Expert  help  unnecessary — Any  man  or  woman 
can  make  the  old  floor  look  like  new  hardwood. 

OUR  SPECIAL  FLOOR  OUTFIT 

contains  everything  needed  for  the  work,  with 
easily-understood  directions. 

This  outfit  sells  at  a  price  that  get*  business 
with  a  good  profit  for  the  Dealer. 

Ask  about  it. 


THE  NEW  YORK  VARNISH  COMPANY 

585  Greenwich  St.,   New  York. 


THE 

VULCAN  TOASTER 

For  use  on  the 

Gas  Range, 
Gasoline  or 
Oil  Stove 

Tlie  Vulcan  is  Ihe  only  toaster  {dwell  on  thai,  pleasei. 
which  can  he  successfully  used  on  the  above  mentioned 
Moves. 

Others  make  this  same  claim,  but  ask  them  K>  send 
you  a  sample,  then  ask  US.  [Sample  free  to  anyone  in  the 
trade).     Test  both  and  see-  for  yourself. 

The  Vulcan  will  toast  4  slice*  of  broad  in  two  minutes 

The  Vulcan  toast*  th*  bread  and  doesn't  bum  it. 

TVe  Vulcan  toast*  the  entire  slice,  (n>m  edtfe  to  edise  - 
a  rich  golden  brawn,  crisp  and  snappy,  and  leaves  llu- 
inside  ofthe  slice  soil  and  palatable. 

Write  us  for  price  today. 

Sell  Ihe  toaster  the  big  stores  are  selling. 

W.  M.  CRANE  COMPANY 

SOLE  MANUFACTURERS 

1 1 3 1  -1 1 33  Broadway,  New  York 
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HOW  TO  CONDUCT  SUCCESSFUL  SALES 

A  Talk  on  Crowd  Bringing  Sales,  How  to  Make  One  Bargain 
Do  the   Work  of   Many,   and    Other    Practical  Pointers 

By  M.  L.  ALEXANDER 

IVilk  Imp*  Pki'tifnn't,  CMt*0 


I  K  E  M  A  X  V  other 
stores,"  said  Mr.  Her- 
man L,  Alexander, 
house  furnishing  buyer 
for  Joseph  I'hillipson's 
Department  Store.  Chi- 
cago, "we  are  con- 
tinually un  the  watch 
for  trade -compelling 
sales  plans.  We  cater 
largely  to  the  foreign  das*,  hut  we  also  do  a  large 
business  in  the  suburban  towns  that  surround  Chi- 
cago.  And.  like  other  stores,  we  have  found  that 
nothing  produces  more  constant  results  than  offer- 
ing articles,  the  value  of  which  is  known  to  every- 
body, at  prices  everybody  knows  to  be  below  cost. 
We  have  been  aceustomed,  however,  in  our  Sunday 
advertisements,  to  offer  different  articles  each  week 
front  nearly  every  department  in  the  store  at  cut 
prices.  This  is  rather  costlv  advertising,  particu- 
larly in  such  departments  as  domestics,  where  a  run 
on  cotton  goods,  for  example,  would  show  a  con- 
siderable debit.  So.  reccntlv  I  suggested  to  Mr. 
Phillipsuti  the  use  of  one  useful  article  at  a  time 
as  a  means  of  making  bargain  sales  less  costly. 


"The  experiment  was  tried,  and  last  Sttndaj  we 
put  in  the  lower  ripht-hand  corner  of  our  weekly 
announcement  a  large  coupon,  bearing  the  words: 
"SPECIAL  OFFER!  This  coupon  and  SIX 
CENTS  entitles  you  to  a  20-c.  Extra  Strong 
House  Broom!"  The  coupon  bore  the  words  mi 
each  side:  "Cut  this  out."  and  a  large  cut  of  the 
broom  was  inserted  in  the  coupon. 

"When  the  coupons  were  presented,  the  custom- 
ers were  directed  to  the  second  floor,  where  they 
surrendered  the  coupons  and  their  six  cents,  and 
they  were  then  given  an  order  on  the  house  fur- 
nishing department  for  a  broom.  By  this  method 
we  prevented  a  crush,  as  we  sent  everybody  to  the 
basement  one  at  a  time  by  way  of  the  main  floor, 
where  other  bargains  were  prominently  displayed. 
When  I  left  the  store  at  5.30  on  Monday  afternoon, 
about  2.000  brooms  had  l>een  redeemed,  and  as  the 
store  does  not  close  until  0.30  on  Mondays,  the 
probability  is  that  nearly  as  many  more  were  given 
out  during  the  evening." 

The  Streets  of  Paris 

"Speaking  of  sales  plans,"  continued  Mr.  Alex- 
ander, "one  of  the  best  crowd-pulling  sales  we  ever 
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had  we  called  '."The  Streets  of  Paris."  and  this  is 
how  w'c  worked  it. 

"We  invited  the  public  to  visit  "Paris,*  and  when 
they  entered  the  store  on  Monday  they  found  the 
street  floor  laid  out  like  that  beautiful  city.  The 
main  aisle  was  the  Champs  Elyscc,  one  of  the  cen- 
tral boulevards  in  Paris,  and  pictures  of  well-known 
public  buddings  were  in  evidence,  painted  in  colors 
and  erected  overhead  on  each  side  of  the  counters 
along  the  main  aisle.  The  sidc-aislcs  were  likewise 
named  after  the  side-streets  of  Paris  and  bore  simi- 
lar paintings.  During  the  week  Count  lloni.  the 
Prince  ile  Sagan,  Parisian  flower  girls  in  costume, 
and  other  French  celebrities  paraded  the  streets,' 
much  to  the  amusement  of  our  customers. 

"In  the  basement  department,  we  conducted  at 
the  same  time  a  china  sale,  naming  the  basement 
"Chinatown.'  Along  the  fronts  of  the  counters,  as 
overhead  ]»aintings  were  impracticable,  were  scenes 
from  Hong  Kong  and  other  Chinese  cities.  On  a 
large  sign  placed  over  the  stairway  leading  to  the 
basement  were  the  words,  Teek-ln-Chinatown."  ami 
we  hired  several  real  Chinamen  to  walk  up  and 
down  the  Streets  of  Paris  in  native  costume.  1  ear- 
ing signs  on  their  backs  calling  attention  to  the 
china  sale  in  progress  downstairs. 

•The  sale  was  an  immense  success,  and  brought 
ns  lots  of  business." 

On  Selling  Molded  Glassware 

"How  do  [  handle  glassware?  Why,  that  de- 
pends upon  circumstances — whether  1  am  trying 
to  sell  the  'woman  with  a  shawl'  or  the  woman  who 
wants  high-class  goods.  The  first  thinks  every- 
thing is  "cheap"  when  piled  in  a  heap  ami  marked 
iK.  each:  the  other  can  only  Ik-  led  to  buy  when 
some  classes  of  goods  arc  shown  in  tflass  cases — 
table  cutlery,  for  example  while  other  goods,  like 
glassware,  are  displayed  on  mirror-topped  tables 

"As  buyers,  almost  without  exception,  give 
proper  display  to  genuine  cut  glass,  I  need  not  re- 
fer to  how  I  display  this  line,  but  I  think  some- 
thing might  be  said  regarding  how  to  sell  molded 
glassware  successfully. 

"There  is  no  doubt  of  the  fact  thai  it  takes  an 
expert  to  tell  molded  glassware  from  genuine  cut 
glass.  Many  women,  when  brought  to  realize  this, 
will  buy  molded  glassware  or.  sight.  Two  things 
influence  them  in  this :  the  molded  glassware  can 
be  made  to  complete  their  set  of  genuine  cut  glass 
at  a  very  small  cost,  and  none  of  their  friends  will 
suspect  the  truth :  and  again,  if  the  servants  break 
the  molded  glassware  when  put  in  daily  use,  as  they 
surely  will,  sooner  or  later,  it  is  a  matter  of  little 
expense  to  replace  it 


"Accordingly.  I  have  placed  small  mirror-plate 
counters  in  my  glassware  section,  with  abundant 
facilities  provided  for  illuminating  them  properly, 
and  on  these  counters  I  display  a  sample  line  of 
molded  glassware.  The  sales-girls  are  required  to 
keep  these  tables  and  samples  bright  and  shining, 
and  deliveries,  of  course,  are  made  from  stock. 
I  her  each  counter  is  a  plainly  printed  price  card — 
25c  or  50c.  each,  as  the  case  may  be.  This  last 
is  very  important,  because  when  a  woman  first 
glances  at  the  molded  glassware  she  thinks  it  is 
genuine  cut  j;lass.  She  jwuses  to  admire  it.  then 
glancing  up  sees,  instead  of  dollars  as  she  expected, 
an  insignificant  price.  Under  such  circumstances, 
there  are  few  women  who  can  resist  buying  molded 
glassware. 

"If  the  price-mark  was  not  there,  she  would  pass 
on,  thinking  the  molded  goods  too  costly  for  her 
to  buy.  ami  she  would  not  suspect  it  worth  while, 
in  nine  cases  out  of  ten,  to  ask  the  sales-girl  to 
quote  her  prices.  If  the  glassware  was  piled  Up 
in  stacks,  on  the  other  hand,  she  would  think  it 
too  cheap  for  her  to  buy.  This  impression  would 
Ik-  greatly  strengthened  if  tlv  buyer  had  permitted 
the  glassware  to  be  stacked  on  the  counters  with 
the  original  packings  and  straw  ltetwccn  each  ar- 
ticle. The  fixtures,  while  expensive,  are  well  worth 
while,  therefore,  and  are  absolutely  necessary  to  se- 
cure a  satisfactory  volume  of  sales. 

"I  also  find  it  helpful  to  show  a  complete  set  of 
molded  glassware,  twenty-five  pieces  in  all.  on  one 
table  with  a  lump  sum  designated  for  the  lot. 
Smaller  sets  are  possible,  of  course.  Where  such 
sets  would  cost  from  fifty  dollars  upward,  if  they 
consisted  of  genuine  cut  glass,  they  can  be  priced 
at  a  few  dollars  with  a  good  margin  of  profit,  and 
find  a  ready  sale  " 

On  Building  Up  a  Mall-Order  List 

"'Not  long  since  we  wanted  to  create  a  good 
mail-order  list.  To  do  this,  we  selected  a  molded 
glass  puiieh-liowl  set  complete  and  gave  it  a  full 
page  in  the  Chicago  Examiner.  A  large  cut  of  the 
punch-howl  set  occupied  the  center  of  the  page,  and 
it  was  priced  at  $1.20.  This  was  the  cost  to  us. 
without  the  expense  of  the  advertising  added,  but 
it  brought  us  1.500  names  and  laid  the  foundation 
for  a  profitable  mail-order  business.  As  a  matter 
of  fact,  however,  we  also  gained  some  free  adver- 
tising from  this  sale,  as  we  wrote  the  Examiner  a 
letter  calling  their  attention  to  the  number  of  rc- 
pliese  we  received,  and  they  in  turn  published  our 
letter  as  evidence  of  the  value  of  their  advertising 
columns— a  little  trick  which  brought  us  a  consid- 
erable volume  of  additional  replies," 


THE  ART  OF  GLASS  MAKING 

How  Glass  U  Made.  Molded,  and  Cut  Into  Rich  and 
Expensive  Designs.    Steps  In  the  Process  of  Manufacture 


-ASS  MAKING  is  an  art 
that  is  fascinating  to  every - 
fjf  j     body   but   glass  workers. 

I  \  I  m  w',",n  familiarity  breeds 
I  !j  a  certain  contempt,  for 
1  there  is  a  kind  of  mystcrj 
■boot  how  the  vitrification 
of  sands  and  alkalis  can 
Ik-  made  t<>  produce  such 
wonderful  colors  as  arc 
seen  in  many  glass  pro- 
ducts to  say  nothing  of 
the  forms  the  molten 
glass  assume  under  the 
guidance  of  the  skilled 
glass -worker. 

From  the  time  the  sand 
and  other  ingredients  arc 
mixed  to  the  time  the  mixture  is  placed  in  the  fur- 
nace  anil    melted,  and 


from  the  time  the  molt- 
en glass  is  dipped  from 
the  pots  in  the  furnace 
and  blown  or  molded 
into  shape,  one  cannot 
escape  the  impression 
that  they  are  in  a  magi- 
cian's workshop  and  all 
these  weird  workmen,  as 
they  manipulate  their 
blow-pipes,  must  haw 
an  Aladdin's  lamp  in 
their  vest  pocket.  For. 
certainly,  the  formation 
of  dainty  and  delicate 
filas>  designs  may  well 
lie  the  work  of  some  in- 
spired necromancer  or  practitioner  of  the  I  Slack 
\rts  of  long  ago. 

Mixing  the  Materials 

It  is  in  the  mixing  room  where  those  solid  and 
material  articles  that  will  lie  changed  bv  the  al- 
chemy of  the  furnace  into  the  transparent  or  blend- 
ed crystal  objects  in  many  colors  are  received.  Sand 
that  is  absolutely  free  from  iron  oxide,  the  |>ar- 
ticular  aversion  of  the  glass  maker,  is  the  basis. 
When  received  ifltO  the  mixing  room  front  either 
the  beds  of  South  Virginia,  New  Jersey  or  Western 


Pennsylvania,  the  sand  is  clean  and  white  For 
years  it  has  served  as  a  filter  for  the  rains  and  river 
■trainings  and  all  the  harmful  metals  it  at  first  con- 
t  >incd  have  been  drained  out.  The  sand  is  shov- 
eled into  a  power  mixer,  a  jylindrical  barrel  placed 
horizontally  and  connected  with  the  power  belts. 
Soda  ash  i-,  added  and  the  proper  proportions  of 
red  lead,  potash,  lime  and  for  many  varieties  of 
glass  feldspar.  In  the  manufacture  of  colored 
glass  various  oxides  and  other  chemicals  are  added. 

When  all  the  components  in  the  proper  propor- 
tion have  been  introduced  into  the  mixer,  its  revo- 
lutions are  started  and  for  hours  allowed  to  con- 
tinue. At  the  end  of  the  mixing  period,  the  sand 
and  chemical  mixture,  really  an  embryonic  form  ot 
glass,  is  ready  for  the  melting  pots  of  the  furnace. 

In  the  Furnace  Room 

After  u»c  mixture  has  been  put  into  the  melting 
pots  in  the  furnace,  it  is  subjected  to  terrific  heat 

for     about     thirty  -  sfcr 
hours.   Soon  after  being 
put    into   the   pots  the 
mass,  which  looks  'ike  a 
hue  dust,  becomes  fused 
and  turns  into  a  bub- 
bling  red   liquid.  The 
gas  of  the  furnaces,  the 
heat-furnishing  agent, 
envelopes      every  |H)t. 
There  is  no  lieht  in  the 
furnace  room  save  that 
of  the  glowing  furnace 
interiors,  and  the  hall- 
garbed  men.  with  black- 
ened    faces  operating 
these    furnaces  resem- 
ble  sooty    gnomes,  as 
they  move  to  and  fro  before  the  lurid  apertures: 
anil  the  while  seem  to  make  a  hundred  impossible 
gestures.    Day  and  night,  the  furnaces  arc  busy, 
a:-d  at  night  a  belated  traveler  may  sec  here  and 
there  over  the  sleeping  city  the  piercing  gas  flames 
shoot  up  now  and  then  from  the  seething  furnaces 
and  curl  over  the  roof  of  the  factory,  where  the  heat 
is  transforming  the  "frit"  into  a  translucent  mix- 
ture, which  in  due  course  is  to  solidify  into  the  fixed 
and  rigid  shapes  decr.ed  by  the  glass-worker. 

How  0  lass  is  Blown 

When  the  period  of  melting  and  boiling  is  over. 
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the  furnace  door  next  10  the  pot  which  will  first  I* 
tapped  is  thrown  oiKrn,  and  the  rush  of  pas  and 
light  reflects  weirdly  in  the  smoke-begrimed  room. 
The  glihS-blowers  at  once  stick  the  ends  of  their 
long  blow  pipes  into  the  boiling  pots  and  an  amount 
of  the  molten  mixture  suitable  for  the  object  to  be 
made  is  taken  out.    The  blower  then  takes  his  sta- 


IN  THE  Fl'RX.UE  Hooxt. 

tion  on  a  little  raised  platform  and  starts  the  gy- 
rations which  precede  the  forming  of  the  glass  ob- 
ject. 

First,  the  workman  blows  into  his  long,  thick 
pipe  and  the  mass  of  glowing  reil  paste  at  the  end 
of  the  stick  takes  form.  Ik-  swings  the  stick  out  to 
full  length  and  through  the  twist  irr; of  the  wrist  gives 
(be  nhject  at  the  end  a  thousand  revolutions.  Slowly 
it  is  elongated  and  then,  with  a 
rapid  movement,  the  mass  of 
molten  glass  is  introduced  into 
the  mould  place  I  at  the  work- 
man's feet.  It  is  allowed  to 
rennin  there  scarcely  a  second 
before  being  withdrawn  and 
subjected  to  other  rapid  mo- 
tions and  swings.  Rapidly 
the  mass  of  paste  becomes 
shaped,  and  liefore  forty  sec- 
onds have  passed,  it  1m  be- 
come a  glass  article  dI  some 
sort  and  fixed  in  form.  While 
still  almost  in  red  heat  it  t* 
hurried  to  the  annealing  fur- 
nace. 

For  objects  big  and  little  and  of  many  variations 
the  blowing  process  is  the  same.    The  mold  is  as 


essential  as  the  blowpipe  or  the  skill  of  the,  man 
who  operates. 

How  Glass  is  Molded 

For  the  work  of  molding  or  pressing  glass,  the 
important  machine  is  a  huge  hand  press  consisting 
of  a  die  and  mold  with  the  proper  accessories  for 
their  use.  Three  workmen  are  required  to  operate 
it.  One  gets  the  ladle  full  of  molten  glass  and 
holds  it  over  the  receiving  mold.  The  superintend- 
ent cuts  off  with  scissors  the  amount  of  the  mixture 
for  each  object.  The  long  sweeping  handle  which 
operates  the  press  is  jerked  down  with  all  the 
strength  of  two  men  and,  when  it  is  released,  the 
object  has  been  formed.  The  object  is  still  at  red 
heat  when  taken  nut  of  the  mold  and  is  thrust  at 
once  into  another  gal  furnace,  which  is  not  equipped 
with  melting  pots,  but  where  it  is  rc-hcutcd  for  the 
finishing  process.  The  second  heating  insures  a 
glossy  finish. 

After  the  article  is  taken  out  of  the  potless  fur- 
nace, is  is  often  formed  into  some  special  shape  by 
pressing  it  over  a  single  mold.  In  many  cases, 
both  in  pressing  and  blowing,  the  articles  turned 
out  are  made  double  and  afterward  separated  in  a 
second  department,  but  in  whatever  form  they  are 
sent  from  the  prcssers  or  glass  blowers,  their  im- 
mediate destination  is  the  annealing  furnace. 

The  Annealing;  Furnace 

The  annealing  furnace  is  nothing  but  a  gas  oven 
equipped  with  rollers  in  which  the  articles  may  be 
pushed  along  for  its  whole  length  of  seventy-five 
feet.    Cooling  is  accomplished  gradually  and  when 
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interior  progression  has  brought  the  pile  of  glass- 
ware to  the  end  of  the  furnace  it  is  cold.    The  ob- 
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ject  of  the  annealing  furnace  Is  to 
permit  a  gradual  cooling  of  tin 
glass  objects  so  as  to  insure  an  ab- 
sence of  brittle  qualities  when 
every  process  in  glass  making 
has  In-en  lv  ne  through,  w  hicli 
sometimes  consumes  an  entire  day. 
i  lie  opening  at  the  rear  end  of  the 

annealing  oven  permits  a  view  of 

the  entire  passageway  and  reveals 
vast  stretches  where  the  glas>  is 
piled  high  on  itself  and  seemingly 
in  great  confusion.  The  observer 
can  just  discern  the  languid  ga^ 
llaine  at  the  other  end. 

The  Making  of  Cut  Glass 

Cut  glass  is  made  from  blanks 
molded  into  the  various  shapes  ami 
sizes  in  which  cut-glass  bowls, 
berry  dishes,  vases  and  the  whole 
family  of  cut-glass  pieces  appear  in 
finished  form,  but  without  a  line  <>r 
scratch  on  them  when  they  reach 
the  designer.  The  glass  used  for 
cutting  is  made  from  the  best 
grades  of  sand  and  alkali,  with  a 
proper  proportion  of  oxide  of  lead 
to  heighten  its  refractive  powers 
and  increase  its  lustre. 

As  nearly  everybody  knows,  the 
design  is  cut  into  the  glass  blinks 
with  a  steel  or  stone  bevel- 
edged  wheel,  the  wheels  revolving 
like  the  familiar  grindstone,  and  over  each  wheel  i- 
Stispcndccl  a  conical  water-holder,  so  arranged  as  to 
|>ermit  a  constant  drip  of  water,  mixed  with  sand, 
upon  the  revolving  cutting  wheels.  The  wheels  are 
arranged  in  such  relation  to  one  another  that  the 
glass  article*  as  they  are  cut  may  be  passed  from 
one  .operator  to  another  until  they  are  a  finished 
product. 

The  Designer 

The  first  operation  in  the  making  of  a  cut  glass 
dish  is  putting  the  design  upon  the  smooth  blank 


with  a  reddish,  gummy  fluid  com- 
posed ddefty  of  red  lead,  the  depth 
of  the  cut  being  indicated  by  the 
design  itself  rather  than  by  any 
difference  In  the  strength  of  the 
lines. 

Cutting;,  Smoothing  and  Polishing 

The  design  completed,  the  piece 
goes  to  tht  cutter  who  "roughs  in" 
the  pattern.  This  is  done  with  the 
Level-edged  steel  wheel  we  have 
mentioned,  tine  sand  mixed  with 
water  dripping  upon  the  wheel  from 
tlie  overhead  tank  during  the  cut- 
ting operations.  This  "roughing1- 
in"  process  w  ith  sand  dcvelopes  all 
the  deep  cuts  in  the  design,  which 

leaves  the  design  with  rough  edges, 

All  work  is  handled  by  the  cutter 
alone,  or  in  other  words  is  done  by 
hand,  while  an  extraordinarily 
heavy  piece  necessitates  the  use  of 
a  swing.  The  use  of  the  dripping 
water  in  this  process,  of  course.  i> 
to  obviate  cracking  the  glass  by 
vibration  or  shocks,  and  to  keep 
it  from  getting  hot. 

Leaving  the  rougher,  the  cutting 
on  the  piece  is  next  taken  up  by 
the  "smoother."  The  piece  is  seen 
to  be  <|itite  opaque  on  account 
of  the  rough  edges  and  the  sec- 
ond Operator  puts  it  through  the 
process  of  "smoothing,"  which  brings  it  to  the  pol- 
ishing stage.  The  smoother,  with  a  stone  wheel  of 
\er\  line  grade,  removes  the  roughened  surfaces 
caused  by  the  first  cutting,  and  thus  destroys  the 
opacity. 

The  piece  now  goes  to  the  "polisher,"  who  uses 
a  wheel  of  wood,  cork  or  compressed  felt,  according 
10  the  character  of  the  work,  together  with  rotten 
stone,  pumice  or  putty  powder  as  a  polishing  ma- 
terial. After  the  polisher  is  through  with  it  all  that 
remains  to  lie  done  is  to  wash  the  glass  with  wates 
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and  soap  free  from  any  foreign  matter  which  might 
scratch  it,  and  then  rinse  it  off  in  clear  water.  It  is 
then  sprinkled  with  fine  sawdust,  which  absorbs  all 
moisture,  and  is  finally  brushed  and 
packed  in  sof»  tissue  paper  ready  to 
be  shipped  to  the  dealer,  and  ulti- 
mately to  beautify  the  home  of 
*omc  appreciative  American  house- 
wife. 

Acid  Process  of  Olass  Polishing 

Side  by  side  with  costly  CUt  jdass 
pieces  may  In-  seen  in  many  stores 
to-  lav  glassware  which,  although 
lower  in  price  and  inferior  in 
quality,  nevertheless  so  closely  re- 
sembles cut  glass  made  by  the 
Operation*  described  above  as  to 
defy  detection  by  the  casual  ob- 
server, and  frequently  to  deceive 
even  the  elect.  This  "cut  glass"  is 
finished  and  polished  by  the  acid 
process. 

Cut  glass  prepared  by  the  acid  polishing  method 
first  passes  through  the  designing,  roughing  and 
smoothing  processes  before  mentioned,  and  is  then 
washed  free  from  all  glass  dust  and  grit  left  by  the 
cutting.  The  inside  is  now  covered  with  wax  and 
prepared  for  dipping  in  acid.  An  acid  polisher 
must  use  his  judgment  as  to  how  many  times  the 
glass  is  to  l>c  dip|R'd.  which  varys  according  to  the 


The  acid-polishing  process  is  quicker  and  chca|>er 
than  the  more  laborious,  but  superior  wheel-poUsh- 

ing  method  which  gives  to  cut  glass  hs  brilliancy 


THE  MOI.UF.K  .VI  WORK. 


hardness  of  the  glass.    After  being  dipped,  some 
acid  spots  may  |>t-  left  upon  the  glass,  which  are  re 
moved  by  the  "polisher."   The  glass  is  then  dried 
and  packed  as  before. 


PACKING  ADO  WRAPPING. 

and  sparkle,  (ilass  polished  by  the  cheaper  process 
i.  easily  distinguished  by  the  wavy  appearance  and 
feeling  of  its  inner  surface  and  its  peculiar  sheen. 
The  cheap  ware  is  generally  found  to  have  the  im- 
perfections which  existed  in  the  original  blanks, 
and  sometimes  lacks  the  brilliancy  of  the  genuine 
article,  although  recent  improvements  in  the  acid- 
polishing  process  have  put  many  such  products  on 
a  par  with  the  hand-polished  article. 

Figured  Olass 

The  cheapest  grade  of  cm  glass 
is  first  pressed  in  a  mold,  which 
stamps  the  design  into  the  blank  by 
the  same  operation  that  gives  the 
blank  its  shape.  The  blank  then 
passes  directly  to  the  "smother." 
which  eliminates  the  designing  and 
"roughing-in"  process,  thereby  sav- 
ing the  time  and  costs  of  these  Oper- 
ators. The  remaining  processes  are 
the  same  as  before,  and  the  finished 
product  is  very  hard  to  distinguish 
from  the  genuine  haud-|M>lished  cut 
glass.  The  low  price  and  handsome 
designs  found  in  this  class  of  ware 
makes  it  one  of  the  most  popular 
handled  by  the  trade  and  it  gives 
perfect  satisfaction  to  most  people. 

"Hope  makes  pain  easy  and  labor  pleasant. 
It  gives  habitual  serenity  and  good  humor."  —  The 
lurmlurt  U'orlti. 


(Cuts  in  this  />>!«,•  by  tuxtrltsy  <>/  Indtmry,  l;:-.<„><  ) 
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THE  SELLING  POWER  OF  WINDOW  DISPLAYS 

Show  Windows  a  Valuable  Advertising  Factor.  What  to  Dis- 
play and   How  to  Display  it.    About  the  Merits  of  New  Goods 

By  D.  L.  KEYSER 

analysed  only  in  a  general  way.  The  results  of 
the  window  display  arc  not  always  seen  in  the  sales 
of  the  particular  article  shown  in  the  window  nor 
at  the  time  when  the  display  is  made. 

A  great  many  dealers  unhesitatingly  state  that 
their  show  windows  arc  the  most  valuable  adver- 
tising instrumentality  at  their  command.  The  sur- 
prising tiling  i1-  that  so  inanv  store-kec|icrs  neglect 
entirely  this  means  of  attracting  customers 

Window  Displays  and  the  Consumer 

When  I  look  back  over  my  own  experience  as  a  con- 
sumer. I  find  that  my  purchases  have  been  greatly 

—  *7  ~ 


)OI)  MANY  TIMES  deal- 
ers attempt  to  place  an  ac- 
tual monetary  value  on  the 
show  window.  \Yc-  recently 
heard  a  merchant  say  that 
his  show  windows  would  sell 
tin  ire  goods  than  one  clerk. 
Another  dealer  said  that  his 
window  displays  were  worth 
more  as  result-hringers  than 
a  daily  space  in  the  newspaper  equal  to  six  inches 
double  Column.  These  are  attempts  to  reduce  to  a 
mathematical  equation  something   which   can  he 
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influenced  by  window  display.  I  might  almost  say 
that  I  have  hardly  ever  bought  any  article  without 
being  directly  or  in<lirectly  persuaded  to  buy  it  less 
through  any  other  advertising  agency  than  I  did 
tlmwgh  show  windows. 

Very  often  my  attention  has  been  directed  to 
an  article  displayed  and  I  have  bought  that  article 
without  having  had  any  previous  intention  of  doing 
so.  Some' lime  ago  in  passing  a  hardware  store  I 
noticed  an  unusually  handsome  display  of  portable 
gas  lamps  It  occurred  to  me  that  such  a  lamp 
could  be  used  nicely  in  my  own  home  and  I  drop|>ed 
in  the  store  to  make  a  selection.  On  pricing  one 
after  another.  I  found  that  at  least  half  of  the  lamps 
in  the  w  indow  had  already  been  sold,  although  the 
display  had  not  been  shown  for  more  than  one  day. 
This  dealer  bad  not  sold  as  many  lamps  during  the 
previous  six  months  as  during  the  one  day  that 
he  had  them  in  his  window. 

Window  Displays  Create  Desire 

This  is  an  instance  of  the  desire  for  an  article  orig- 
inating from  a  window  display.  It  has  often  happen- 
ed in  my  e\|K-rienre  that  when  1  had  previously 
thought  of  making  a  certain  purchase  that  the  time 
and  place  h  ive  lieen  decided  by  a  window  display. 
There  is  nothing  reminds  a  person  more  forcibly 
of  some  needed  article  than  to  see-  that  article  on 
display.  It  may  not  always  l>c  the  article  on  dis- 
play that  a  person  has  been  thinking  of  buying,  but 
it  may  be  some  other  article  which  will  act  as  a  re- 
minder by  the  association  of  ideas.  For  instance, 
a  man  may  see  a  display  of  refrigerators  and 
l>c  reminded  that  he  needs  new  screen  doors.  The 
refrigerators  turn  his  thoughts  upon  the  warm 
weather,  the  warm  weather  suggests  fiies.  and  the 
•lies  suggest  screen  doors.  In  fact,  the  chain  of 
association  which  may  be  set  into  motion  by  a  win- 
dow display  may  lead  to  sales  which  the  dealer 
would  never  think  of  crediting  to  ihe  show  window. 

What  (foods  to  Display 

Virtually  anything  which  is  sold  in  a  store  is 
adapted  to  display.  Window  dressers  usually  try 
to  find  articles  which  are  attractive  in  appearance, 
and  oftentimes  goods  which  might  sell  readily  if 
displayed  are  left  back  in  some  dark  corner  because 
they  are  not  ornamental. 

An  answer  to  the  question  what  to  display,  would 
necessarily  have  to  be  very  general. 

There  is  one  class  of  articles,  however,  which  is 
peculiarly  fitted  for  this  method  of  advertising. 
There  are  today  on  the  market  many  new  lines 


with  which  the  general  public  is  not  familiar.  It 
is  remarkable  how  many  devices  are  being  nunu- 
factnred  for^iousclic  Id  purposes  which  were  never 
thought  <>f  ten  years  ago.  A  window  display  ol 
such  articles  has  an  educational  value  which  must 
not  be  overlooked  by  the  window  dresser. 

Advantages  of  Featuring  New  Goods 

1  may  l>e  pardoned  for  referring  to  the  line  with 
which  I  am  familiar,  namely  asbestos  sad  irons. 
These  goods  will  be  used  merely  as  an  illustration, 
and  the  reader  can  mike  his  own  application  to 
other  lines.  Asbestos  sad  irons  have  now  been  on 
the  market  for  about  five  years  and  yet  we  arc  con- 
tinually meeting  people  who  say  they  have  never 
heard  of  these  goods. 

N'aturallv  a  person  would  not  ask  for  a  thing  of 
which  he  or  she  had  never  heard.  It  is  embar- 
rassing enough  to  go  into  a  store  and  try  to  buy 
something  of  which  you  do  not  know  the  exact 
name  or  with  which  you  are  not  entirely  familiar, 
because  clerks  often  have  the  habit  of  making  a 
purchaser  feel  very  uncomfortable  if  he  is  not  able 
to  state  unhesitatingly  what  is  desired.  The  way 
to  build  up  a  trade  on  a  line  with  which  customers 
are  not  familiar  is  by  making  it  just  as  easy  as  pos- 
sible for  them  to  find  out  about  it.  In  this  way 
you  make  people  feel  the  need  of  such  an  article, 
and  even  if  they  do  not  satisfy  that  need  at  once 
they  will  always  feel  that  something  is  lacking  until 
they  secure  it. 

I  would  not  say  that  all  window  displays  must 
feature  new  lines,  but  I  do  say  that  it  is  peculiarly 
reasonable  to  keep  the  new  lines  just  as  much  as 
possible  to  the  front  where  they  will  be  seen  by  the 
greatest  number  of  prospective  users.  How  a 
dealer  expects  to  introduce  a  new  household  or 
mechanical  device  without  letting  people  see  it  is 
beyond  my  power  of  imagination.  We  know  from 
our  own  experience  that  we  are  more  readily  ac- 
tuated to  buy  an  article  which  we  have  never  used 
after  having  had  a  chance  to  examine  it  titan  we 
are  by  a  mere  description. 

Advertise  Your  Window  Displays 

It  may  seem  rather  strange  to  some  people  to  ad- 
vertise an  advertisement.  What  I  mean  is  that  it 
is  a  good  thing  to  make  special  reference  to  your 
window  display  in  your  newspaper  announcement. 
Suppose  that  your  window  dresser  has  spent  a  lot 
of  time  and  effort  on  making  a  window  display  of 
washing  machines  or  bread  mixers  or  other  articles. 
Von  know  that  there  is  selling  power  in  that  dis- 
I Concluded  on  Page  44. ^ 
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Results!     Show    us  results. 
Where  Alcohol  Uti!«  am|  tncn  we  may  business. 

ities  Com*  From  That  js  qUjte  tj,c  p roper  at- 
titude most  dealers  assume  when  you  talk  de- 
natured alcohol  to  them.  There  is  only  one  way 
to  find  out  about  results,  however,  and  that  is  to 
try  out  the  line.  Those  bolder  spirits  in  Boston, 
Philadelphia  and  New  York  who  have  demon- 
strated the  alcohol  stoves  for  the  benefit  of  their 
summer  trade  report  results  that  have  surprised  and 
pleased  them.  Said  one  department  manager,  "I 
did  not  think  much  of  the  line  until  you  talked 
with  me,  but  now  I  think  I  can  do  something  with 
it."  That  man  was  "from  Missouri,"  though  he 
does  business  in  Chicago,  and  all  he  needed  was  to 
be  shown.  We  doubt  not  that  there  are  many 
others  who  have  read  what  we  have  written  about 
denatured  alcohol,  but  who  will  actually  do  nothing 
until  they,  too,  have  been  shown.  Yet  for  the 
sake  of  those  who  believe  in  what  they  have  not  yet 
seen,  we  have  allotted  several  pages  this  month  to 


all  the  manufacturers  and  importers  of  alcohol 
utilities  wc  know  about.  The  importers  bring  in 
their  stoves,  lamps  and  other  appliances  mostly 
from  Germany;  the  American  manufacturers  are 
few  as  yet,  but  their  products  will  ln-ar  close  inspec- 
tion. Of  these  there  will  be  more  as  time  goes  on, 
and  in  the  end  American-made  alcohol  appliances 
will  be  the  best  in  the  world— else  they  would  not 
be  American  products. 


Some  people  can  be  driven, 

The  Doctrine  of 

w*.  )iut  mosl  peopjg  can  he 

the  Square  Deal     M    T^ere  is  a  tincture  of 

mule  in  the  composition  of  the  majority  of  us,  and 
those  who  are  in  a  position  where  they  have  to 
submit  to  the  lash  do  so  with  an  ill  grace  and  with 
many  inward  groaning*  of  th-  spirit.  Perhaps  that 
is  why  some  department  managers  complain  of  the 
general  worthlessncss  of  their  assistants.  Indeed, 
the  critical  observer  can  tell  the  character  of  the 
•boss"  every  time  just  from  a  brief  contact  with 
his  salespeople.  Where  cheerfulness  abounds  and 
unclouded  faces  are  seen ;  w  here  there  is  a  willing- 
ness to  serve  and  an  unfettered  demeanor,  it  is  not 
difficult  to  guess  what  the  man  higher  up  is  like. 
Asking  for  a  department  manager  not  long  ago,  we 
were  told  by  the  salesgirl — "Yes,  he  is  in,  but  he's 
a  regular  old  crank."  This  is  fact,  and  not  an 
episode  cooked  up  to  fit  the  case.  Strangely 
enough,  we  found  this  particular  manager  pleasant, 
agreeable  but  business  like,  and  we  were  led  to 
think  his  assistant's  impression  of  him  was  due  to 
a  quite  projHT  insistence  upon  strict  attention  to 
business  -something  few  girls  we  have  ever  known 
altogether  relish.  Nevertheless,  there  arc  those 
who  think  maintaining  discipline  means  playing  the 
part  of  a  tyrant — being  an  out-and-out  Boss.  It 
isn't.  Maintaining  discipline  is  giving  everybody  a 
square  deal  first,  last  and  all  the  time,  and  then  in- 
sisting on  strict  observance  of  necessary  regulations. 
Firmness,  coupled  with  kindness,  wins  cheerful 
obedience  every'  time. 


Advertising  is  a  mighty  fun- 
a'*  ny  proposition!  Sometimes 

Side  of  Truth       it  works  ^  sometimes  it 


loafs,  but  there's  always  a  reason  either  way.  Ad- 
vertising reminds  us  of  the  first  time  we  used  a 
rifle  mi  a  500-yard  range — if  we  let  the  front-sight 
waver  a  hairsbrcath  when  we  fired,  we  missed  the 
target  altogether.  You  have  to  put  the  sight  in 
the  center  of  the  target  and  keep  it  there — then 
you  get  the  bullseye.    Well,  that's  like  advertising. 
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The  thing  you  arc  aiming  at  when  you  write  an 
advertisement  is  to  win  the  reader's  confidence. 
If  lie  believes  what  you  say  and  wants  what  you  are 
talking  about,  he  will  buy  of  you. every  time.  If 
he  suspects  you  are  trying  to  bamboozle  him,  no 
matter  how  fine  your  advertisement  looks,  he'll  pass 
by  on  the  other  side  of  the  street.  Now  there's 
only  one  way  to  win  a  man's  confidence,  and  that  is 
to  convince  him  you  are  telling  him  the  truth. 
Effective  advertising  is  a  line-up  on  the  side  of 
truth. 


On  Handling 
New  Ooods 


Perhaps  no  word  to  the  trade  is 
more  timely  than  a  word  on  the 
handling  of  new  goods.  When 
magazines  and  newspapers  find  something  new, 
novel,  different  from  the  common  run  of  things 
they  know  that  they  have  found  something  that 
will  interest  everybody — and  no  expense  is  spared 
to  pet  the  best  story  obtainable. 

Now  publishers  retail  information,  whereas  mer- 
chants retail  merchandise,  yet  there  is  no  essential 
difference  between  the  methods  both  must  employ 
in  delivering  their  goods  to  consumers.  If  novelty 
is  a  good  sales  asset  for  publishers,  novelty  must 
also  be  ?.  good  sales  asset  for  merchants. 
Why  not? 

Yet  most  retailers  seem  to  Ik  blind  to  the  news 
value  of  new  goods  for  advertising  purposes,  ami 
the  making  of  quick  profits,  since  most  of  them 
refuse  to  take  on  a  new  line,  unless  the  manu- 
facturer has  himself  created  public  demand  for  his 
goods  by  a  campaign  of  general  publicity.  Where- 
by retailers  sacrifice  a  valuable  asset  in  their  busi- 
ness to  the  manufacturer — that  of  playing  up  to 
public  curiosity. 

Now.  maybe  we  are  wrong. 

Rut  just  for  the  fun  of  the  thing  let  the  more 
venturesome  of  retaiters,  who  arc  willing  "to  be 
shown,"  take  on  the  next  new  line  that  looks  prom- 
ising, advertise  it.  display  it.  demonstrate  it  and 
see  whether  the  public  will  not  rise  to  the  bait  as 
they  do  to  the  interesting  new  things  offered  them 
by  enterprising  publishers. 


Said  a  friend  to  me — Did  you 
The  Power       cwr  ^  t))  t,|jnk  ()(  the  pnwcr 

of  Suggestion  „f  su?j:rstion!  Of  course, 
everybody  has  read  something  somewhere  some- 
time about  hypnotic  suggestion,  and  perhaps  seen 
a  lecturer  tnakes  people  do  al1  kinds  of  fool  stunts 
on  the  stage.    I  don't  mem  that  kind  of  suggestion. 


It's  just  like  this.  I  knew  a  man  who  was  forever 
complaining  (if  hard  times,  slow  business  and  how 
the  big  stores  were  robbing  him  of  his  local  trade. 
How  could  a  fellow  succeed  when  he  was  up 
against  a  combination  like  :hat — and  by  Jingo!  in 
a  little  while  he  failed.  Then  there  was  Hill  Jones, 
another  man  I  knew.  lie  was  a  croaker,  too' 
His  firm  didn't  treat  him  right.  He  couldn't  get 
his  assistants  in  line,  because  the  firm  wouldn't 
back  him  up  when  he  wanted  to  fire  somebody. 
They  were  dead  slow,  anyhow — wouldn't  give  him 
a  show  window,  nor  any  advertising  space,  thought 
the  house  furnishing  department  was  a  losing  game 
and  put  the  kibosh  on  his  ideas  generally  I  and  the 
next  thing  [  knew,  he  was  looking  for  another  job. 
Suggestion !  Why,  do  you  know  I  have  seen  lots  of 
fellows  like  those  two— believed  things'  were  all 
against  them,  and  sure  enough,  they  were!  Since 
1  got  to  thinking  things  over  that  way.  I've  quit  al- 
lowing "'hard  luck"  thoughts  control  me.  I've 
licen  talking,  believing  and  willing  success  for  all 
I'm  worth,  and  what's  more  I've  been  winning  out 
ever  since.  I've  seen  enough  of  the  power  of  sug- 
gestion to  make  me  respect  it,  and  I  want  it  to  be 
working  for  me  and  not  against  me.  Well,  so  long, 
brother!    Think  it  over. 


Out  in  the  merrv  West,  where  the 
A  Healthy    .  . .      .  '  .   -  .. 

breezes  mow  fresh  lrom  the  prai- 

Optlmlam  r;es  aiul  thc  SJ)jrjt  ()f  brotherhood 
and  good-will  toward  men  adds  momentum  to  busi- 
ness progress  and  thc  upbuilding  of  the  country's 
greatness,  an  organization  has  lately  l)een  formed 
to  preach  and  practice  Optimism.  This  project  has 
our  hearty  approval.  The  headquarters  are  at  St. 
Louis  and  the  Dean  of  the  hardware  and  house 
furnishing  trade— Mr.  Simmons — is  the  honored 
president.  Missouri  is  not  waiting  "to  be  shown" 
the  return  of  prosperity.  Contrary  to  the  reputed 
practice  of  that  celebrated  State.  Missouri  is  taking 
the  lead  in  asserting  business  success  is  already  with 
us,  if  we  will  but  believe  it.  This  is  a  healthy  op- 
timism, and  nothing  in  thc  world  will  be  better 
medicine  for  poor  old  Uncle  Sam's  shattered  nerves 
than  a  good  strong  dose  of  Faith  Cure.  The  old 
fellow  has  no  organic  troubles,  thank  Heaven,  but 
he  has  had  a  bad  attack  of  "blues"  superinduced — 
as  the  doctor*  would  say— hy  thc  way  some  of  his 
Ktd  boys,  the  trusts,  have  lxren  kicking  up.  But, 
bless  your  heart,  they  have  been  properly  spanked, 
and  the  incident  is  dosed.  It  is  time  the  whole 
family  went  to  work  again  with  a  will  and  a  meek 
and  chastened  spirit. 
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SIDELIGHTS  ON  THE  ALCOHOL  INDUSTRY 

Disadvantages  of  All  New  Industries.  A  Few  Remarks 
on  Buying  Utilities,  and  the  future  Course  of  Prices 

CHAPTER  IV. 


ID  A  PROMINENT  im- 
porter of  denatured  alco- 
l  appliances  to  the 
House  Furnishing  Re- 
view the  other  day.  "A 
lug  jobber  came  in  to  sec 
me  recently — you  would 
know  him.  if  1  mentioned 
hit  name— and  looked  over 
our  line  of  alcohol 
>  loves." 

"  'Horn  much  is  this  sin- 
gk  burner  stove,"  "  said  he. 

"$3-50." 

"Too  much,'  he  exclaimed.  Give  me  that  single 
burner  stove  to  sell  at  $1.50  retail,  and  I'll  order  a  large 
let  of  them.' " 

"They  cannot  he  made  to  sell  so  cheap."  said  I,  "unless 
thr  reservoir  is  made  of  tin.  the  frame  of  cast-iron,  which 
!»  as  brittle  as  glass,  the  burner  put  up  like  a  cheap  gas  hot- 
plate, and  the  needle-valve  constructed  o(  such  flimsy 


materials,  DP  brass,  that  the  thread  would  wear  out  and 
Itak  after  it  had  been  used  less  than  a  week  Such  a  stove 
would  be  worthless,  and  it  would  undoubtedly  ruin  your 
retailers'  trade.  Nobody  would  want  another  like  it,  or 
recommend  the  stove  to  other  people." 

'"1  don't  care,*  he  replied  'I  want  an  alcohol  stove  to 
retail  at  $1.50.' " 

"Well,  my  friend."  said  1.  "You'll  have  to  go  some- 
where else.  I  have  some  regard  for  future  business,  ami 
a  stove  put  up  as  cheaply  as  the  one  you  are  looking  for 
rnuld  work  more  harm  to  the  future  growth  of  the  de- 
natured alcohol  industry  than  all  thr  demonstrations,  salts 
and  magazine  articles  on  reliable  and  satisfactory  alcohol 
appliances  could  d"  good  in  twenty  years." 

A  Dream  With  a  Meaning 

"I  had  a  curious  dream  the  other  night,*'  continued  this 
importer,  whose  line  of  utilities  is  as  cheap  as  they  can 
lie  made  consistent  with  safety  "I  do  not  know  whether 
you  believe  ill  dreams  or  not,  but  this  'dream'  had  a 
1:11  ailing  for  me. 

"I  dreamed  that  I  sat  in  my  office  here  one  afternoon. 
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and  a  man  whom  I  know  to  be  a  representative  of  a 
certain  large  concern  manufacturing  kerosene  oil  and 
kindred  products  came  in  and  wanted  to  buy  up  10,000 
defective  alcohol  stoves — that  is,  as  I  understood  him, 
Moves  so  cheaply  put  together  that  they  were  sure  to 
cause  dissatisfaction  where  they  were  put  in  use.  1  dreamed 
h-  went  away  on  the  same  errand  to  other  parties,  until 
finally  he  found  to,ooo  alcohol-gas  stove*  of  a  kind  likely 
to  cause  much  mischief  and  were  well  calculated  to  create 
prejudice  against  the  safety  and  utility  of  denatured 
alcohol. 

"These  stoves  he  sold  wherever  he  could  regardless  of 
cost.  In  some  places  he  opened  a  store,  advertised, 
demonstrated  with  good  stoves  and  in  a  week  or  two  moved 
on  to  the  next  town.  Of  course,  he  lost  money,  but  he 
seemed  to  have  plenty  of  it  to  lose,  and  wherever  he  went 
lie  left  behind  a  trail  of  enemies  to  industrial  alcohol  In 
the  end,  reputable  local  dealers,  handling  alcohol  appliances 
perfect  in  construction,  safe  in  operation  and  durable  as 
Ic  materials — found  themselves  unable  to  make  headway 
and  dropped  the  line  in  disgust  " 

The  Dream  and  It*  Letaon 

Now  this  dream  has  in  il  a  lesson.  We  imagine  that,  if 
tin  makers  of  liquid  fuels  other  than  alcohol  were  inclined 
tc  right  the  denatured  alcohol  industry,  they  might  employ 
some  such  method*.  It  also  follows  that  if  retailers  are  as 
teckless  a*  the  jobber  first  mentioned,  concerning  the 
quality  and  safety  of  the  alcohol  appliances  they  buy.  so 
long  as  they  can  sell  the  goods  at  a  low  price  with  profit, 
the  effect  on  the  future  course  of  trade  would  be  precisely 
the  same  as  though  the  interests  opposed  to  the  denatured 
alcohol  industry  went  to  work  by  the  "dream"  methods  out- 
lined above  to  kill  the  sale  of  alcohol  utilities.  The  fact 
i.',  for  reasons  we  will  take  up  later,  alcohol  stoves  and 
lamps  cannot  be  made  to  sell  as  cheaply  as  kerosene  lamps 
and  stoves,  for  instance,  as  the  best  of  materials,  work- 
manship and  labor  must  be  employed  in  their  construction. 
AJcohof  Not  a  Fad 

"I  have  discovered  that  many  retailers  look  upon  alcohol 
stoves  as  a  passing  fad."  said  a  well  known  expert  on 
household  appliances  not  long  since.  "The  alcohol  cooker 
is  so  small  and  light  in  weight  that  many  people  do  not 
censidrr  the  fact  that  this  stove  is  as  efficient  and  useful 
as  the  ordinary  gas  hot-plate.  Such  retailers  are  blind  to 
the  fact  that  alcohol-gas  appliances  generally  are  a  God 
stnd  to  country  people,  thai  they  will  steadily  drive  out 
kerosene  as  fast  as  people  become  acquainted  with  the 
practical  possibilities  of  alcohol,  and  that  the  alcohol  in- 
dustry has  come  to  stay  " 

The  Fallacy  of  this  Argument 

If  the  average  house  furnishing  dealer  and  retailer  really 
believes  that  alcohol  apptiances  are  a  "passing  fad"  it  is 
ratural  that  he  should  be  reckless  concerning  the  qualitv 
of  the  line  he  handles.  He  is  bound  to  argue  that,  as 
future  demand  is  likely  to  be  small,  the  chief  thing  for  him 
to  do  is  to  sell  as  many  alcohol  lamps,  stoves  and  other 
utilities  as  he  can  while  the  "craze  is  on,"  buying  and 
selling  as  cheap  a  line  as  possible  so  as  to  swell  the 
volume  of  his  sales  to  the  highest  possible  point— and  let 
the  future  take  care  of  itself. 

The  trouble  is,  men  who  argue  this  way  argue  from  the 
wrong  premise*.  In  Germany,  the  Spiritus  Cenlrale 
Ceselhchiifl.  with  headquarters  at  Berlin,  consider  the 
alcohol  industry  sufficiently  important  to  warrant  a  national 


monopoly  organized  to  promote  the  sale  of  alcohol  and 
alcohol  appliances  throughout  the  German  Empire,  in 
consequence  of  which  the  annual  consumption  of  de- 
natured alcohol  in  that  country  is  something  like  50,0001000 
gallons.  The  United  States  consumes  in  round  figures  about 
500,000,000  gallons  of  kerosene  oil  every  year,  all  of  it  used  by 
people  who  would  gladly  substitute  something  else  for  kero- 
sene for  well  known  reasons,  if  they  could.  Nobody  burns 
kerosene  for  light  because  they  want  to.  but  because  they 
must.  Consider  what  will  happen  when  present  con- 
sumers of  kerosene  discover  that  they  can  obtain  de- 
natured alcohol  at  a  price  per  gallon  making  it  as  cheap  as 
kerosene  to  use.  while  at  the  same  time  alcohol  is  so  much 
cleaner,  safer  anil  more  efficient  than  kerosene  for  light- 
ing and  cooking  purposes  a*  to  admit  of  no  comparison. 
Consider,  too.  the  higher  purchasing  power  of  the  average 
American  citizen  as  compared  with  that  of  the  average 
German,  and  who  can  doubt  that  within  the  next  decade 
the  United  States  will  consume  several  hundred  million 
gallons  of  denatured  alcohol  annually. 

This  being  true,  on  what  possible  grounds  can  the  re- 
tailer of  house  furnishing  goods  argue  that  denatured 
alcohol  and  the  appliances  that  burn  it  arc  a  "passing  fad." 
Only  the  short-sighted  ones  will  mi  argue;  the  wiser  ones 
will  demand  for  their  trade  alcohol  appliances  that  are 
safe,  efficient  and  are  built  to  give  satisfaction  to  their 
customers  Such  retailers  have  an  eye  to  holding  their 
1  rade  in  the  days  to  come  when  alcohol-gas  appliances  will 
be  as  much  in  demand  as  arc  ordinary  gas  appliances  to- 
day in  the  cilic*  and  kerosene  oil  utilities  in  the  country. 

Dome* tic  vs.  Imported  Alcohol  AppHaoccs 

A»  matters  now-  stand,  the  denatured  alcohol  industry  Is 
it-  that  confused  slate  characteristic  of  all  new  industries. 
Were  the  sources  of  supply,  so  far  as  utilities;  are  con- 
cerned, limited  to  American  manufacturers,  the  situation 
might  be  clearer,  but  the  fact  is  alcohol  utilities  are  ob- 
tainable from  two  sources;  from  (1)  importers,  whose 
lines  vary  greatly  in  merit,  the  best  being  those  which  have 
received  a  mark  of  approval  from  the  Sfiirittu  Ccntrole. 
of  Berlin,  before  mentioned,  or  those  which  have  won 
medals  in  exhibitions  held  in  various  European  countries, 
and  (2)  from  American  manufacturers,  the  products  of 
the  latter  being  at  present  few  in  number,  although  most 
cf  them  are  already  of  very  high  efficiency  and  quality. 

Imported  alcohol  utilities  have  the  immediate  advantage 
over  American  goods.  In  spite  of  an  import  tax  of  45%, 
increased  to  about  do%  by  freight  charges,  etc.,  most  im- 
porters can  afford  to  retail  their  lamps,  stoves  and  other 
appliances  cheaper  than  can  most  American  manufacturers, 
while  their  business  is  still  in  its  infancy.  German  manu- 
facturers have  been  making  alcohol  utilities  for  ten  or 
fifteen  years  and  have  long  since  outgrown  the  experi- 
mental stage,  as  the  Spirit**  Centrale.  by  requiring  that 
all  products  handled  by  them  must  first  undergo  severe 
tests  by  their  experts  for  a  period  of  one  year,  has  ac 
complished  wonders  in  increasing  the  safety,  economy  and 
efficiency  of  German  alcohol  appliances.  The  same  is  true 
of  the  products  of  other  European  countries.  These  pro- 
ducts can  be  manufactured  abroad  so  cheaply  as  to  admit 
of  competition  with  American  products  in  spite  of  the 
added  60%  import  costs,  and  this  advantage  will  remain 
I'ntil  the  American  manufacturer  passes  the  experimental 
stage  and  the  demand  warrants  production  on  a  large 
scale,    When,  that  time  comes,  the  import  trade  in  alcohol 
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entities  will  doubtless  dwindle  to  insignificant  proportions. 
In  fart,  the  American  manufacturer  will  probably  pro- 
duce such  superior  stoves,  tamps  and  all  that  as  to  enable 
him  to  compete  with  foreign  manufacturers  on  their  own 
ground. 

So  far  as  American  products  are  concerned,  however, 
the  lime  ha*  been  so  short  since  tax-free  denatured  alcohol 
came  into  existence  that  comparatively  little  has  been  ac- 
CKinlishrd.  There  are  ahoiu  six  different  alcohol-gas 
stove*  of  American  make  on  the  market,  three  American 
alcohol  flat-irons,  and  only  one  American  alcohol  lamp, 
although  another  will  probably  be  ready  for  distribution  by 
the  fall  All  of  these  domestic  products  have  the  snap, 
style  and  good  appearance  characteristic  of  American  ap- 
pliances, and  while  all  of  them  are  as  safe,  well  made, 
efficient  and  economical  as  imported  lines,  most  of  them, 
by  improving  on  their  (jcrnian  models,  have  turned  out 
greatly  superior  products. 

Evolution  of  American  Alcohol  Stovra 

We  may  illustrate  this  in  a  practical  way  by  outlining 
the  evolution  of  the  American  alcohol-gas  stove.  • 

When  it  became  probable  that  the  legislation  removing 
the  tax  on  alcohol  rendered  until  for  use  as  a  beverage 
would  pass,  Allen  &  Graham,  of  New  York,  whose  efforts 
on  behalf  of  denatured  alcohol  went  so  far  toward  bring- 
ing the  fight  of  the  National  Grange  before  Congress  to  a 
a  successful  issue,  opened  an  exhibition  room  in  New 
York  containing  the  best  examples  of  foreign  alcohol 
burning  utilities  and  invited  American  manufacturers  to 
inspect  these  appliances  in  detail.  This  was  nearly  three 
years  ago. 

With  a  singular  unanimity  of  opinion,  American  manu- 
facturers selected  the  "Brilliant"  type  of  German  burner 
a<  a  working  basis,  and  one  of  the  best  and  most  efficient 
of  existing  American  one  and  two  burner  alcohol-gas 
stove*  on  the  market  to-day  uses  an  improved  burner  of 
this  type.  This  stove  is  extremely  ornamental  in  appear- 
ance, appeals  to  the  best  class  of  trade,  and  is  the  acme  of 
perfection  in  its  class.  Three  of  the  other  stoves  out  of 
the  six  are  modeled  on  the  same  lines,  though  built  to 
meet  the  demand  for  a  cheaper  stove,  and  one  of  them 
g.  cs  a  step  farther  and  makes  a  three-burner  stove,  the 
center  burner  being  extra  large  in  diameter  to  accommo- 
date good  sized  cooking  utensils,  the  other  two  being  small- 
er burners  All  of  these  stoves  meet  American  require 
ments.  fit  domestic  cooking  utensils,  are  raised  higher  than 
most  imported  stoves  and  are  pleasing  to  the  eye. 

The  fifth  and  sixth  American  alcohol-gas  stoves  repre- 
sent a  radical  departure  from  foreign  types.  They  are 
lioth  modeled  after  the  gasoline  cook  stoves  known 
throughout  the  West.  This  design  is  of  the  three-burner 
type,  has  a  capacious  reservoir  set  well  above  and  away 
from  the  burners,  a  frame  so  constructed  as  to  bring  the 
burners  up  to  the  level  of  the  average  gas  range,  and  is 
suited  to  all  kinds  of  cooking  from  baking  biscuits  to  the 
roasting  of  meats. 

One  of  these  stove*  produces  a  flame  that  excels  many 
flames  on  gas  ranges  we  have  seen,  it  being  green  at  the 
base  shading  to  blue  at  the  top,  without  a  sign  of  im- 
perfect combustion,  while  the  heat  is  intense.  Nobody 
would  suspect  he  was  looking  at  a  burning  alcohol-gas 
flame,  so  perfect  is  it.  and  the  price  of  this  stove  is  well 
within  the  reach  of  the  average  family.  We  have  yet  to 
see  a  foreign  stove  that  will  approach  this  stove  in 
efficiency. 


There  are  doubtless  other  American  made  alcohol-gas 
stoves  we  have  not  yet  discovered,  and  more  that  are  still 
in  the  experimental  stage  These  examples  serve  to  indi- 
cate, however,  that  the  time  is  not  far  distant  when  the 
alcohol-gas  range,  permitting  broiling,  baking  and  roasting 
of  meats  and  having  all  the  conveniences  and  efficiency  of 
the  gas  appliance-  common  to  city  households  will  be  on 
the  market  and  widely  distributed  throughout  the  West 
and  South,  wherever  gasoline  and  kerosene  are  now  useo 
for  such  purposes 

The  Question  of  Prices 

Returning  now  to  ihe  question  of  prices,  this  resolves 
itself  into  a  clearly  defined  course  of  evolution  known  to 
every  retailer  who  h:is  u  inched  the  growth  of  any  new 
American  industry— such  ;is  the  automobile  business,  for 
example,  where  competition  between  foreign  and  domestic 
products  still  exist  and  where  prices  are  continually  tending 
toward  lower  levels. 

While  retailers  of  house  furnishing  goods,  particularly 
in  department  stores,  base  the  success  of  their  business  on 
low  prices,  and  rightly  demand  of  importers  and  manu- 
facturers of  alcohol  utilities  the  lowest  possible  prices, 
these  retailers  should  have  a  just  idea  of  how  low  these 
prices  can  be  brought  without  sacrificing  the  three  all  im- 
portant essentials  of  alcohol  utilities — safety,  economy  of 
consumption  and  durability.  There  is  a  point  in  every  in- 
dustry below  which  the  level  of  prices  cannot  go.  That 
(oint  U  higher  in  the  case  of  alcohol  utilities  than  in  the 
case  of  kerosene  utilities,  (a  fairer  basis  of  comparison, 
as  to  price  would  lie  with  gasoline  lamps  and  stoves.) 
since  kerosene  is  burned  through  a  wick  and  the 
mechanism  required  for  combustion  is  of  the  simplest  va- 
riety, needing  only  a  reservoir  of  glass,  tin  or  any  other 
cheap  material,  and  the  means  of  holding  the  chimney  and 
of  raising  or  lowering  the  wick. 

This  is  not  the  case  with  alcohol.  Some  form  of  the 
Bunsen  burner  is  required,  since  the  alcohol  must  ». 
turned  into  a  gas  and  then  mixed  with  air.  Gasoline  vap 
orucs  at  normal  temperatures;  alcohol  does  not— there- 
fr>rc  a  torch  to  bring  the  alcohol  to  the  gasifying  point 
is  a  necessary  auxiliary  to  every  alcohol  burner.  Alcohol 
is  a  thin  fluid  and  the  utmost  care  must  be  taken  in 
constructing  the  valves  and  burner  to  prevent  leaks.  The 
burner  of  both  lamps  and  stoves  must  be  constructed  of  the 
best  materials,  skilled  labor  must  be  employed,  and  the 
cost  of  manufacture  is  thereby  made  considerably  higher 
than  in  the  case  of  kerosene  lamps  and  stoves.  The  con- 
sumer, however,  gains  so  many  advantages  in  using 
alcohol  in  preference  to  kerosene  or  gasoline  that  he 
rightly  regards  the  extra  cost  of  utilities  in  the  light  of  an 
investment,  particularl)  when  he  finds  that  in  point  of 
economy  of  consumption  alcohol  appliances  compare 
favorably  with  kerosene  even  in  the  face  of  the  existing 
high  price  of  alcohol 

The  Future  Course  of  Prices 

The  future  course  of  prices,  in  a  word,  depends  upon 
the  natural  laws  of  evolution.  Competition  with  imported 
goods  will  force  the  price  of  American  utilities  down, 
and  after  that  level  is  reached,  competition  between 
American  manufacturers  for  supremacy,  as  the  demand  for 
alcohol  and  alcohol  appliances  increases,  will  lead  to  pro 
duction  on  a  large  scale,  lessened  costs  of  manufacture,  and 
?till  lower  prices  until  within  the  next  decade  alcohol 
utilities  will  be  within  the  reach  of  the  masses. 
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The  "Deadly  Parallel'",  Showing  the  Relative  Safety  of  Alcohol  and 
Qasollne,  the  "Uont'a"  for  Gasoline  Being  Quoted  From  a  Contemporary 

We  prim  on  this  page  a  valuable  and  convincing  comparison  of  the  relative  safely  ol  alcnhol  and 
i;a.inline  for  household  use,  which  any  enterprising  dealer  or  retailer  of  house  furnishing  goods,  who 
also  handles  alcohol  utilities,  can  work  up  into  an  advertising  announcement  with  telling  effect 


DONT'S 
For  L'aera  of  Oasotine  Stove* 

{I  rom  .Xnlinnal  Hardware  Bulletin  } 
I  Don't  till  the  Move's  reservoir  while  the  burner  is 
alight  Vapor  of  gasoline  being  heavier  thai)  air  will 
reach  the  name,  and  the  flash  will  so  frighten  the  filler 
thin  more  gasoline  will  W  spilled  and  the  room  instantly 
tilled  with  flame. 

-  Don't  till  the  can  quite  full,  for  gasoline  expands 
much  more  than  water  when  it  Incomes  warm  and  is  like- 
ly to  force  open  a  seam  in  the  reservoir. 

j.  Don't  fail  to  turn  the  burner  shut  lie  fore  filling  the 
reservoir,  for  the  fluid  leaking  through  it  will  make  a 
vapor  which  will  set  on  tire  one  who  strikes  a  match  to 
light  the  Move. 

4  Don't  allow  too  much  fluid  to  flow  into  the  burner  or 
fail  to  close  it  tight  when  putting  the  fire  out. 

5-  Don't  pour  gasoline  from  one  vessel  to  another  in 
a  room  in  which  there  is  a  fire  or  light,  because  the  in- 
visible vapor  of  gasoline  will  be  drawn  to  any  nearby  fire. 
U.tup,  candle  or  gas  jet, 

6.  Don't  fail  to  watch  closely  for  leak*  in  reservoir  or 
burner,  because  gasoline,  being  but  two-thirds  as  dense  as 
water,  will  exude  through  a  smaller  hole  Remember,  too, 
that  when  the  leak  is  small  I  here  is  no  drop  or  damp  spot 
anywhere  to  show  its  existence,  because  the  gasoline 
vaporizes  as  fast  as  it  exudes. 

7.  Don't  slop  the  stuff- it  is  more  dangerous  than 
powder.  Three-fourths  of  the  accidents  occur  while  filling 
the  reservoir 

8.  Don't  keep  gasoline  in  any  jug  or  in  a  can  larger  than 
two  gallons,  because  it  is  difficult  to  poiir-thc  thin  stuff 
from  either  without  spilling  it. 

0.  Don't  get  your  gasoline  and  ken  sine  cans  mixed. 
That  t-rror  costs  two  lives  in  Ohio  last  year. 

!u  Don't  leave  any  gasoline  can  open,  became  currents  of 
air  draw  out  tin- \.:|«nr.  All  gasoline  stoics  should  have  the 
bottom  and  ihree  sides  closed  to  prevent  combustible  ma- 
lt nil  fn;m  reaching  the  flame,  and  the  main  burner  grates 
should  be  two  feet  from  the  floor. 

II    Finally,  don't  hunt  the  source  of  an  odor  of  gasoline 
with  a  light    The  result  of  rinding  it  is  always  instan 
taiicotis  and  disastrous, 


DON'T-BE-AFRAIDS 
For  Users  of  Alcohol  Stoves 

i  By  llit-  Editor  <>/  Houst  Furnishing  Ri-Hnv) 
I    Don 'the  afrai'l  to  fill  the  stove's  reservoir  while  the 
burner  is  alight.    Vapor  of  alcohol  mixes  readily  with 
air,  and  there  is  no  danger  of  any  flash  of  flame  or  ex- 
plosion. 

2.  Don't-he-afraid  lo  rill  the  can  quite  full,  for  by  keeping 
the  reservoir  full  the  stove  will  burn  better  and  the  heat 
from  the  stove  will  not  affect  the  alcohol  sufficiently  to 
c*usc  any  undue  expansion. 

3  Don't  be  afraid  to  fill  the  reservoir  with  atcohol 
whether  the  (turner  is  open  or  not.  If  it  should  be  open, 
simply  close  it  after  enough  alcohol  has  run  into  the  drip- 
pan  beneath  the  burner  to  enable  you  to  start  the  stove 
Otherwise,  lit  it  rvaporatc 

4_  [lon't-bc-af  raid  to  let  as  much  alcohol  into  the  burner 
as  i<  needed,  and  don't  shut  the  burner  off  too  tight  as  it 
may  stick  when  it  cools.  If  you  should  leave  the  burner 
open,  you  will  waste  the  alcohol,  but  without  other  damage. 

5  Don't-he-afraid  to  pour  alcohol  from  one  vessel  to 
another  in  a  roimi  in  which  there  is  a  fire  or  light,  as 
alcohol  does  nol  vaporize  at  ordinary  tempeatures  and 
tlicre  is  no  danger  of  fire  or  explosion 

6.  Don't-be-afraid  when  you  discover  leaks  in  the 
birner  or  reservoir  Have  the  leak  slopped  at  once  to 
prevent  wa^te  ol  the  fluid.  You  can  readily  find  any  leak, 
bieause  alcohol  evaporates  slowly. 


7.  Don't -I*  afraid  to  slon  alcohol  — it  will  evaporate  with- 
out danger  and  leave  no  trace  behind  Alcohol  is  as  near 
"fool-proof"  as  any  liquid  fuel  can  be 

8  Don't-be  afraid  to  keep  alcohol  in  any  size  receptacle 
up  to  five  gallons,  larger  if  you  can  handle  it  easily.  The 
only  penalty  for  spilling  it  is  waste. 

o.  Don't-he-afraid  to  get  your  alcohol  and  kerosense  cans 
mixed.  We  know  you  won't,  because  there  arc  no  kero- 
sene ftins  where  alcohol  is  once  used. 

10,  Don't-be-afraid  to  leave  your  alcohol  can  open,  if 
you  want  to.  All  alcohol  stoves  are  safe  whether  closed 
a"  the  bottom  and  on  three  sides  or  not,  and  the  main 
burner  grates  may  rest  within  two  inches  of  the  floor,  if 
the  Move  is  convenient  lo  use  down  so  low. 

It  1-inally,  don't  be  afraid  to  hunt^  the  sourer  of  an 
odor  of  alcohol  with  a  light.  The  most  you  will  find  will 
be  liquid  alcohol,  and  if  that  should  catch  fire,  remember, 
alcohol  mixes  with  water  and  water  will  put  the  fire  out 
If  a  small  blaze,  blow  it  c«n. 
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>  II1S  MONTH  wc  want  to  suggest  an 
advertising  plan  th.it  has  never  be- 
fore  been  . it : t  ii !-,>!<■>;  in  any  house 
iBItC)        furnishing  department,  or  store,  to 
JL^Si  10*^         ",,r  '"K>w 'edge,  yet  a  plan  which  has 
;   1  Wy "«3L         ,K'C"  successful  when  worked  on  a 
large  scale  — we  mean  a  department 
organ  as  distinct  from  the  so-called 
house  organ. 

Study  mi  the  next  page  for  a 
minute  the  advertisement  of  the 
Henry  Stcfitl  Company,  of  Boston,  sent  us  b>  Harry 
llollendcr.  Look  at  the  field  it  covers  -  enameled  ware, 
firelcss  cooker*,  floor  stains,  a  patent  baby  crib,  a  motor 
washer,  a  bottle  cooler,  gas  lights  and  a  hundred  and  one 
kitchen  furnishing  specialties,  most  of  them  well  known 
la  housekeepers,  but  some  of 'them  new  ideas  only  recently 
put  on  the  market. 

How  many  stores  can  afford  to  rim  a  full-page  advertise- 
ment of  kitchen-ware  goods  once  a  week!  Mr.  Hollender 
has  some  insinuation  in  heading  his  "ad"  the  "largest 
kitchen  furnishing  ad.  ever  published,"  and  we  may  add 
that  news  of  this  announcement  came  to  us  from  all  over 
New  Kngland  as  well  as  from  interested  persons  in  New 
York.  But  note  this  important  fact — large  as  it  is.  Mr. 
b'oOcdder  had  not  enough  space  to  call  attention  to  all  the 
tcnetits  his  ctttti  mcr«  could  derive  from  the  use  of  a 
Tireless  cooker,  an  alcohol  stove,  a  water  motor  or  any 
othr-r  new  thing  to  lie  found  in  this  splendid  announcement 
The  best  he  could  do  was  to  illustrate  each  article,  describe 
it  briefly  ami  depend  upon  a  visit  to  his  store  to  make  the 
sale. 

The  Model  Kitchen 

But  suppose  Mr.  Hollender,  or  any  other  enterprising 
house  furnishing  dealer  took  it  upon  himself  to  put  out  . 
small  weekly  or  monthly  department  organ  carrying  several 
pages  of  current  advertising,  of  bargain  offers  for  the  week 
of  issue,  and  containing  besides  a  number  of  interesting 
stories  of  the  household  economics  made  possible  by  using 
this  new  appliance  and  that  in  the  kitchen. 

These  stories  could  be  clipped  from  the  HoUtt  I-urnish- 
im;  Keview,  from  the  women's  magazines,  and  culled  from 
other  sources,  but  they  would  have  a  direct,  personal 
interest  for  every  woman  who  read  them.  Why?  Because 
she  would  have  opportunity  to  see  for  herself  the  things 
she  read  about,  to  handle  them,  see  them  demonstrated  and 
to  buy  one  under  the  store's  guarantee.  Neither  would 
such  a  paper  allow  her  10  forget  what  the  salesgirl  told 


he'  (or  failed  to  tell  her)  for  the  department  organ  would 
lie  taken  home  and  read  at  leisure;  perhaps  be  preserved 
for  future  reference. 

Of  course,  the  whole  idea  of  such  a  department  organ, 
which  would  be  handed  to  every  customer  when  she 
entered  the  store,  and  otherwise  distributed,  would 
be — how  to  make  a  model  kitchen  in  every  home.  There 
are  endless  opportunities  for  making  this  theme  extremely 
interesting  and  suggestive  to  the  thrifty  housc-wlle,  roe 
the  house  furnishing  department  is  where  she  goes  to  find 
all  labor  saving  devices.  The  title  of  such  a  paper  could 
well  be  made  "The  Model  Kitchen,"  and  wc  fancy  it  woulj 
be  read  and  treasured  by  every  woman  who  received  one, 
That  such  a  paper  would  therefore  increase  sales  in  a 
n  arked  degree  seems  to  us  beyond  argument 

How  it  Could  be  Managed 

Talking  this  matter  over  with  a  prominent  Southern 
buyer,  he  said,  "Why.  yes,  1  think  the  scheme  would  work, 
but  it  would  do  best  in  large  cities  like  New  York,  Chicago, 
fhiladelphia  and  the  like.  The  large  department  stores  in 
such  cities  all  have  a  well  organized  advertising  depart- 
ment, and  this  work  could  be  done  under  the  supervision 
of  the  advertising  manager.  It  ought  not  to  be  difficult 
for  an  advertising  man  to  gather  together  plenty  of  in- 
teresting articles  on  every  new  household  appliance  wc 
bi:y,  ami  in  many  cases  the  manufacturers  will  not  only 
supply  cuts  without  charge,  for  illustrating  such  article*, 
I  ut  also  furnish  advertising  literature  well  adapted  to 
Mich  uses  There  is  no  doubt  in  my  mind  but  that 
"stories'"  as  distinguished  from  purely  advertising  copy 
would  be  read  with  a  greater  degree  of  pleasure  and  in- 
struction by  our  customers,  and  that  these  stories  would  act 
.i  silent  and  intelligent  sales  people  supplementing  the 
work  done  by  our  demonstrators  and  regular  sales-force." 

We  are  not  sure,  however,  that  the  department  organ 
need  lie  limited  to  large  cities  and  large  stores.  Many 
retailers  of  house  furnishing  goods  in  small  cities  have 
stores  and  Hock,  which  would  lend  itself  readily  to  such 
purposes,  and  we  know  of  a  long  established  hardware  and 
Louse  furnishing  store  in  New  Haven  -  The  John  E. 
Basset  &  Company — which  issues  booklets  from  time  to 
time  which  are  attractively  gotten  up.  are  always  well  il- 
lustrated, frequently  with  original  drawings,  and  which 
furnish  an  excellent  working  model  of  our  idea.  The  trade 
is  sufficiently  familiar  with  their  booklets,  as  the  House 
FCMfXJHIXfl  KrviKW  has  reproduced  them  from  time  to 
time  in  detail,  to  sec  how  the  department'  organ  can  be 
managed  and  made  to  bring  in  most  satisfactory  results. 
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Read  the  Largest  KITCHEN  FURNISHING  "Ad"  Ever  Published 
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Thr  above  full  page  advertisement  of  kitchen  furnishings  was  inserted  by  Harry  Hollander  "i  the  Henry 
Sii"K<  l  Company,  Boston.  It  was  thr  talk  of  the  Kast,  and  is  the  large*)  of  its  kind  ever  run  in  New  F.nglaml.  We 
have  seen  many  full  (age  advertisements  containing  as  many  items,  but  never  have  wc  seen  so  many  cuts  as  at- 
tractively arranged.  The  omission  of  box  borders  at  intervals  gave  space  for  the  striking  headline  without 
sacrificing  the  beauty  of  the  advertisement. 
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THE  FIRELESS  COOKER  A  SUMMER  WINNER 

A  Brief  History  of  the  Fireless  Cooker.  Its  Attractive  Demonstration 
Features.  Strong  Selling:  Points,  and  How  to  Create  Trade  With  it 


mm 

KB  to 


HE  SUMMER  SF.ASON  of  1908  h  an 

unusual  one  in  that,  a  u  the  mam 

other  important  house  furnishing  ap- 
pliances designed  to  effect  economies 
in  the  kitchen  in  time,  money  antl 
lahor.   two  epoch  making  industries 
have  hecn  brought  to  the  forefront 
during  the  past  few  months    The  first 
of    these   Ls   denatured   alcohol  and 
alcohol  apparatus,  and  the  other  is  the 
tirrlcs  cooker.    Of  course,  neither  of  them  are  new  to 
the  world,  but  they  are  new  in  one  sense  at  least — that 
their  value  is  for  the  lir>i  time  com- 
ing to  lie  quite  generally  recognised 
in  this  country.    Indeed,  the  most 
progressive  women's  magarincs  have 
I  voting  much  space  of  late  I" 
both  these  subjects. 

W    have  no  doubt  the  trade  is  in- 
terested in  this  subject  of  Burial 
m  cooker-,    therefore,    in    a  practical 

I  way.  and  it  is  our  purpose  in  thi» 

1  #  brief  article  to  point  out  win  an] 

good  tireless  cooker  is  a  trade  win 
tier,  its  selling  points,  and  how  to 
get   the  most  out  of  il 
when  BlaCCd  in  Mock 

Advantages  to  the 
Housewife 

For  the  retailer  and 
his  salesmen  to  properly 
understand  and  explain 
the  advantages  of  the 
Tireless  cooker  to  the  in- 
terested housewife,  it  i* 
only  necessary  for  him 


to  know  how  the  cookercan  be  u**d  to  prepare  meals. 

Suppose  it  is  a  hot  June  afternoon.  The  housewife  re- 
ceives an  unexpected  call  from  a  party  of  friends.  The 
family  will  be  home  for  dinner  at  seven,  and  there  are 
also  her  friends  to  provide  for.  Without  the  tireless 
cooker,  she  would  have  to  spend  the  better  part  of  the 
afternoon  in  the  kitchen,  basting  the  roast  meat,  paring, 
citing  up  and  boiling  the  vegetables,  watching  all  lest 
they  burn  and  finally  there  would  be  precious  minutes 
i.eeded  for  looking  after  the  custard,  or  other  dessert. 

Now  suppose  this  same  busy  housewife  has  a  fireles> 
cooker.  The  roast  she  prepares  in  the  usual  way.  puts  it 
in  the  oven  for  twenty  minutes,  then  places  it  piping  hoi 
in  the  tireless  cooker.  Meanwhile,  she  has  prepared  her 
vegetables  and  brought  them  to  the  boiling  point  in  the 
proper  kettles  and  place  ihem  still  boiling  in  the  tireless 
ccoker.  Her  dessert  she  treats  in  like  manner  Over  all, 
she  places  an  airtight  covering,  and  after  half  an  hours 
1 1  m*  of  her  time  and  stove,  she  is  ready  10  spend  ilie  rest 
of  the  afternoon  without  interruption  with  her  friends, 
confident  that  at  dinner  time  her  roast  will  be  tender, 
juicy  and  hot,  and  that  the  vegetables  will  be  thoroughly 
cooked.  retain  all  their  flavor  and  nutritious  qualities 
and  nothing  will  be  burned  or 
overdone. 

If  there  is  I  thrifty  house- 
wife or  saving  husband  in 
the  country,  who  will  not 
wax  enthusiastic  over  such 
economy  of  time,  labor  and 
fuel,  he  or  she  must  be  a 
cold-blooded  proposition,  in- 
deed. In  fact,  the  more 
calculating  and  economical  the 
person,  the  more  ready  they 
are  to  invest  in  such  an  ap- 
pliance. Ill N NEK  PAH. 
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THE  HOUSE  FURNISHING  REVIEW 


How  Fireless  Cookers  are  Constructed 

Fireless  cookers  vary  greatly  in  siic.  capacity,  shape  and 
design,  of  course.  We  know  of  at  leant  ten  different 
makes  produced  tiy  as  many  different  American  manu- 
facturers, and  doubtless  there  are  many  others,  but  all 
are  built  OH  the  same  prineiplr.  We  select  at  random  one 
of  them  for  the  purpose  of  illustration. 

This  tireless  cooker  looks  tike  a  large  covered  pail.  Its 
outer  easing  is  iron,  or  some  thick  sheet  material  and  its 
irner  lining  is  of  heavy  tin.  Between  the  outer  and  inner 
lining  is  a  non-conducting  material  completely  sur- 
rounding the  can  and  forming  cylinders  of  motionless  an. 
this  material  being  usually  felt,  asbestos  or  some  other 
fibrous  substance.  The  bottom  and  lid  are  similarly  con- 
structed, and  the  lid  is  so  made  that  when  in  place  the 
ne.n-ecmduclor  lit*  closely  over  the  vessel  ihii»  keeping  all 
heat  within 

Inside  the  heat  retainer  are  closely  fitted  the  innei 
receptacles  cooking  utensils  which  enn  be  lifted  out  and 
into  which  the  food  in  placed  In  dry  or  steam  cooking, 
hot  water  is  placed  under  a  rest  which  supports  the  pail 
containing  the  food  thus  insuring  perfectly  cooked  food 
without  risk  of  failure. 

The  outer  insulated  receptacle  called  the  heat  retainer 
nfVCT  goes  on  the  stove.  It  merely  serves  to  receive  an 
enamelled  ware  dish  within  which  fhe  food  has  been 
placed,  after  (bis  inner  dish  has  been  thoroughly  heated 
with  its  contents  for  from  ten  to  twenty  minutes  on  the 
stove  or  range. 

Modifications  of  the  Flrcless  Cooker 

As  pointed  out  above,  the  applications  of  the  "bcat-re- 
t.,iiier"  principle  are  many  and  various.  The  simplest  type 
is  made  of  the  well  known  indurated  fibre,  is  light  in 
weight,  non-absorbent,  can  be  washed  as  readily  as  a  tin 
pail,  will  not  rust,  leak  or  crack,  is  hygienic  and  is  said 
to  be  the  only  cooker  made  of  a  single  material,  all  other 
cookers  as  stated  above  employing  some  fibrous  material 
as  a  means  of  preventing  the  heat  from  escaping.  We 
illustrate  on  the  first  page  of  this  article  a  dinner  pail  of 
this  type. 

Another  type  is  the  "Perfect"  tireless  cooker,  which  is 
an  important  one.  and  has  ■  gas  burner  inside  the  cooker 
which  may  be  connected  to  an  .ilcuhol-'gas  generator  or  to 
a  gas-cock  in  the  usual  way.  This  type  does  away  with  the 
cook-stove  entirely,  and  with  the  alcohol  attachment  may 
be  used  in  camp  or  about  in  the  woods. 

Still  another  type  looks  like  a  cedar  chest  and  is  il- 
lustrated on  this  page.  This  is  divided  into  three  com 
partmeirts.  each  one  having  a  separate  cover  and  is  a 

heat  conscrvcr  pure  and 
I  tropic  Another  fireles* 
cooker  of  this  type  is  il- 
lustrated on  the  first 
page 

These  '  examples  will 
serve  to  indicate  how 
wide  a  range  of  utilities 
is  covered  by  makers  of 
lireless  cookers  and  each 
style  has  its  adherents 
arid  advocates.  We  leave 
it  to  the  trade  to  select 
whatcv  er  type  is  best  suit- 
ed to  their  customer* 


The  I  a  ononi  s  of  the  l  ireless  Cooker  in  Fuel 

In  order  that  the  trade  may  appreciate  the  saving  of 
fuel  made  possible  by  the  tireless  cooker,  a  matter  of  con 
—  -  J ■  t  1 1 <  ■  importance  t(  everj  household,  we  reprint  below 
a  lablc  -bowing  the  comparative  lengths  of  time  required 
for  cooking  by  the  new  and  the  old  methods 

Soup  stock  (raw) 
Beef  a  la  Mode 
Smoked  Iieef  Tongue 
I. eg  of  Mutton  <  boili 
Turkey  (15  lbs.) 
Smoked  Ham  (16  lbs. 
Baked  Beans  (2  qts.) 
Cabbage 
Potatoes 

Scotch  Whole  drain  ( 
Dried  Apples 
Pumpkin 

Boston  Brown  Bread 


From  the  above  table  it  is  perfectly  evident  tl>:r  the 
tireless  cooker  saves  about  eighty  per  cent,  of  the  cost  of 
fed,  which  would  mean  an  immense  reduction  on  the  coal 
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or  gas  bill  in  every  household  where  the  tireless  cooker  is 
put  in  use.  which  would  make  the  cooker  pay  for  Itself 
many  times  over  in  the  course  of  a  few  months.  The 
time,  labor  and  attention  it  also  saves  in  the  kitchen  is 
another  strong  argument  it  its  favor,  and  its  value  to  ttie 
house  furnishing  dealer  for  demonstration  and  trade 
winning  purposes  scarcely  needs  mention  in  this  article 

For  Demonstration  Purposes 

We  have  already  pointed  out  the  fact  that  there  is  much 
interest  among  women  in  the  possibilities  of  the  tireless 
c<  oker,  and  the  beginning  of  the  summer  season  makes 
this  utensil  a  particularly  strong  drawing  card  for  the 
retailer.  The  fact  that  it  is  being  demonstrated  will  draw 
the  crowds  with  little  difficulty,  and  by  cooking  a  Xcw 
Fngland  boiled  dinner  or  any  other  meal  in  one  of  the 
cookers,  and  advertising  the  time  when  the  food  will  be 
taken  from  the  cooker,  many  people  may  be  lul  to  visit 
the  house  furnishing  department  or  the  store  where  it  is 
demonstrated. 

For  Window  Displays 

The  tireless  cooker  offers  many  striking  possibilities  for 
window  display.  A  picnic  party  may  be  grouped  on  a 
"lawn."  a  proper  drop  curtain  for  the  back  of  the  window- 
having  been  painted  and  wax  figures  being  suitably  posed 
An  automobile  may  be  suggested  on  the  drop,  and  the 
fireless  cooker  and  its  contents  (freshly  cooked  food  be- 
ing shown  every  day  the  window  is  displayed)  may  be 
shown  in  the  foreground. 
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NEWS  OF  TH  E 
RETAIL  TRADE^ 


New  York.  X.  Y  —  M.  Wciuswiu.  wholesale  dealer  am! 
jobber  in  house  furnishing  specialties,  has  removed  from 
415  Gram!  Street  to  Jyl  Bowery,  and  will  occupy  store, 
basement  ami  tub-bMtlMClH,  ami  will  carry  a  full  line 
of  hardware  and  cutlery. 

New  York.  N.  Y. — G.  M.  Thurnaucr,  of  G.  M.  Thurn- 
auer  tt  Bro ,  tailed  on  May  5th  on  the  Kaiser  Willulm 
for  Europe  to  select  novelties  for  the  fall  ami  winter 
trade. 

Brooklyn,  X  Y. — The  Thayer,  Wilkinson  Company. 
1418  Cortelyou  Road,  has  incorporated  to  deal  in  lv>use 
furnishing  goods,  and  requests  catalogs,  etc.,  from  the 
trade. 

Pater»on.  X  J  —Jacob  Spitz  &  Son,  capital  $100,000. 
This  company  will  operate  a  department  store. 

Albion.  Mich. — Geo.  T.  Bullen  has  opened  a  branch 
department  store  in  Homer.  Mich.,  with  Mr  Fred  Richey 
in  charge. 

Elizabeth.  X.  J. — New  England  Mill  Stores,  capital 
v;  nrm 

l.owcll.  Mass  —The  Gilbride  Department  Store  has 
re-opened  under  new  management.  Mr.  Matthew  Scott 
and  John  S  Beckman.  of  Boston  and  John  J.  Burns  of 
Lowell  are  associated  with  Mr.  Gilbride.  Mr.  Scott  is 
general  manager. 

Kail  River,  Mass — A  new  corporation  has  been  formed 
in  Fall  River,  Mass  ,  to  take  over  the  lliggins  &  Frazc 
department  store;  capital  $90,000.  with  the  following  offi- 
cers: Geo.  F.  E.  Roberts,  vice-president:  Michael  J.  I.cc, 
secretary  ;  and  treasurer.  Wm   A.  Fraze. 

Gourtcnay.  X  D — The  Farmers'  Cash  Department 
Store  has  organized :  capital.  $30,000 

Jersey  City.  N.  J. — Arcade  Company,  capital  $10,000 
General  department  store. 

Kewanee.  III. — B.  G.  Ogle  Co-Operative  House  1-iir - 
lushing  Company  has  organized  to  establish  a  whole- 
sale furnishing  house  with  headquarters  at  Monmouth 

The  preferred  -lock  is  $50,000 

Xew  York.  N.  Y  —  McFarland  &  OT'laherty  Company 
have  tiled  plans  for  a  new  four-story  department  More. 
Eighth  Avenue  ami  4.UI  Street. 

Memphis,  Tenn  Rry's  Xew  Mammoth  Department 
Store  will  he  the  largest  in  the  city  when  completed.  It 
will  he  sc-ven  stories  and  basement,  and  should  be  ready 
for  iH-cttpancy  September  lit. 

1'alo  Alto.  Cal.— John  Darling  Company  has  organized 
to  conduct  a  general  merchandise  business  including 
hardware,  tinware  and  household  goods;  capital  $10000 

Atlantic  City,  N.  J, — Atlantic  City  Candy  Company, 
Inc..  capital  $50x100.  to  manufacture  candy  goods  and  con- 
duct a  general  department  store. 


Altoona,  Pa  —Kelly  &  Company  have  opened  a  large 
dry  goods  and  general  furnishing  store. 

Brooklyn,  X.  Y. —  Frederick  Locser  &  Company  arc  pre- 
paring plans  for  a  large  addition  to  be  built  at  the  rear 
of  their  present  store 

St  Paul,  Minn  II arum  Brewing  Company  have  begun 
work  on  a  four-story  fire-proof  department  store  to  be 
occupied  by  the  Emporium.  The  store  will  he  ready  for 
occupancy  about  Deccml>cr  1st  >' 

Sheboygan.  Wis  Sheboygan  will  have  live  large  de- 
partment stores  when  the  new  one,  planned  by  Michigan 
avemW  business  men,  is  completed. 

Brooklyn.  X.  Y  The  II  B.i  Herman  Store  recently  cele- 
brated iheir  forty -first  anniversary. 

Alexandria.  Va  —  Smoot,  Coffer  &  McCallcy.  Inc.  has 
organized  with  capital  of  $25,000  to  $100,000.  President, 
S.  C.  Smnot;  secretary,  J.  H  McCallcy.  and  K.  A.  Sey- 
mour, all  of  Washington.  D.  C.  arc  interested;  depart- 
ment store 

Xew  York,  X.  Y.— The  Eva  til  &  Steel  Company  has 
organized;  capital  $200x100;  dry  goods 

Pine  Bush.  N  Y.— The  H.  R.  Taylor  Company;  capital 
$26,000:  department  store,  also  lumber,  coal.  etc. 

Trczcvant.  Tenn.— The  Jiff  J  Blank-  Company  are 
building  a  two-story  addition  to  their  department  store. 

Jonesdale  Iowa  County,  Wis  — The  Anderson  Depart- 
ment Store  Company  has  organized;  capital  $10/100.  In- 

corpi.rators .  C.  S  Anderson,  A  M  Vmhrson  ami  Amy 
\ndcrson. 

Syracuse.  X  Y  The  Tolwy  Trading  Company :  capital 
$tjooo;  general  department  store, 

Jamestown.  X.  Y. — The  Boston  Department  Store  has 
"|iened  for  business. 

Brooklyn,  N.  Y —Martin's  ha*  incorporated,  with  a 
capital  of  $25,000,  to  conduct  .1  department  store. 

Madison.  Wis. — The  A.  E.  Sclumk  Company  has  in- 
corporated, with  a  capital  of  $75,000.  to  conduct  a  depart- 
ment -tore 


CHARITY 

If  I  knew  you  and  (ran  knew  me. 

If  both  of  ns  could  clearly  see, 
And  with  an  inner  sight  divine 

The  meaning  of  your  heart  and  mine. 
I'm  sure  that  we  would  differ  le»» 

Aid  clasp  our  hands  in  friendliness: 
Our  thoughts  would  pleasantly  agree 

If  I  knew  yon  and  you  knew  me. 

—Kixtm  H'alt-rmaH. 
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THE  HOUSE  FURNISHING  REVIEW 


MISS  E.  M  EVANS. 


MISS  HM.ENE  OU.V. 


BUSINESS  WOMEN  OF  THE  TRADE 


Brief  Business  Biographies  of  Three 
Clever  and  Successful  Business  Women 


E  TAKE  PLEASURE  in  calling  the  at- 
tention of  the  trade  to   three  of  its 
brightest    and    best   members,  business 
women  all  three,  highly  successful  in 
their  chosen  pursuits,  and  representing 
ec  branches  of  the  house  furnishing 
trade — Miss    Hawthorn,  manufacturing, 
Miss  Evans,  salesmanship  and  Miss  Delp. 
— 'I    demonstrations     These   larlies  need  no 
introduction,  as  their  success  has  won 
them  the  confidence  and  commendation  of  all  with  whom 
they  have  come  in  contact,  including  the  largest  business 
house*  from  coast  to  coast. 

VJISS  E.  M.  EVANS,  manager  of  the  New  York  office 
of  A.  L.  Tribble  &  Company,  Boston,  Mass.,  ha* 
travelled  for  leading  manufacturers  of  house  furnishing 
goods  for  a  long  time  past,  having  covered  over  fifteen 
states  during  the  past  seven  or  eight  years.  Miss  Evans 
is  well  known  throughout  the  Middle  West,  and  has  sold 
the  largest  department  stores  and  all  the  jobbers.  During 
the  past  two  years  she  has*  been  calling  on  the  New  York 
department  stores  and  the  local  jobbers  in  her  capacity  as 
manager  of  the  New  York  office  of  the  Tribble  line. 

I  jISS  JEAN  HAWTHORN,  the  inventor  of  Silverdip, 
is  president  of  the  Silverdip  Company,  of  New  York, 


which  manufactures  this  well  known  and  popular 
specialty.  Miss  Hawthorne  enjoys  the  distinction  of  be- 
ing one  of  the  few  inventors,  who  have  made  a  commercial 
success  of  their  invention  and  derived  personal  profit  from 
its  manufacture  and  sale.  This  speaks  well  for  her  busi- 
ness ability,  and  the  increasing  sale  of  Silverdip  in  the 
trade  is  due  to  its  appreciation  by  many  women  who  have 
heretofore  found  the  cleaning  of  silver  a  matter  of  much 
labor  We  may  add  that  the  house  furnishing  trade  offers 
many  opportunities  for  success  to  women  inventors  as  the 
trade  caters  so  largely  to  effecting  economies  in  household 
affairv 

MISS  HELENS  DELP,  honors  the  title  of  'the  Maud 
Adams  of  the  house  furnishing  trade"  and  is  one  of 
its  most  popular  and  successful  business  women.  For 
the  past  six  years,  Miss  Delp  has  acted  as  demonstrator 
and  instructor  of  salespeople  for  the  Dover  Manufacturing 
Company,  of  Canal  Dover,  O.,  during  which  time  she  has 
met  with  unprecedented  success  in  the  leading  stores  of 
the  East  as  well  as  in  Europe.  Miss  Delp  has  also  at- 
tended many  house  furnishing  exhibitions  in  this  country 
and  England  as  instructor.  During  her  recent  engagement 
in  the  John  Wanamaker  stores  in  New  York,  Miss  Delp 
more  than  quadrupled  the  sales  of  Asbestos  Sad  Irons. 
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New  York,  N.  Y.-Mr  W.  R.  Melville,  six  year*  with 
Stransky  &  Company,  three  years  as  sales  manager,  has 
resigned  on  account  of  ill-health.  Last  fall  Mr.  Melville 
traveled  abroad  for  Stransky  &  Company,  and  was  treated 
in  Berlin,  but  since  his  return  In  January  his  work  has 
proved  too  confining. 

New  York,  N.  Y. — H.  W.  Johns-Manvillc  Company 
have  opened  a  new  branch  in  IX-troit,  Mich  ,  under  the 
management  of  Mr.  Willard  K.  Bush,  who  has  been  con- 
nected with  the  Milwaukee  branch  for  a  number  of  years. 

New  Britain,  Ct. — Landers,  Frary  &  Dark  (whom  by 
some  curious  mistake  we  located  at  Meriden,  Mas*,  in 
our  last  issue)  have  removed  their  Boston  office  to  much 
larger  quarters  at  157  Summer  street.  Mr.  Will  T.  Hedges 
is  manager,  and  he  is  very  enthusiastic  over  the  new  lo- 
cation, as  the  office  is  so  situated  as  to  he  close  to  the 
Terminal  Station,  convenient  for  the  out-of-town  buyer, 
and  at  the  same  time  is  in  the  heart  of  the  wholesale  and 
retail  district  of  Boston. 

Chicago.  III. — The  CassidyFairbank*  Mfg  Company 
have  bought  out  three  different  factories  in  three  sepa- 
rate States,  taking  over  the  entire  hardware  specialty 
business  and  good  will  of  each,  All  tools,  merchandise, 
stock,  etc.,  have  been  moved  to  Chicago,  where  manu- 
facture will  lie  continued  on  a  larger  scale.  The  three 
purchases  arc  The  Foyer  Manufacturing  and  Steel  Stamp- 
ing Company.  Painesville,  Ohio;  The  Stamping  Department 
of  Bergman  Bros,  Buffalo,  N.  Y.;  and  The  Charles  C. 
Konar  Company.  Evanston.  111.  The  increased  facilities 
of  the  Cassidy-Fairbanks  Manufacturing  Company  now 
bfingi  the  total  number  of  individual  articles  made  by 
this  concern  up  to  the  four  hundred  mark,  and  they  now 
claim  to  have  the  largest  and  most  complete  line  of  this 
kind  ever  manufactured  by  any  one  factory. 

Boston,  Mass. — The  Boston  Mirror  Company,  formerly 
at  10  Washington  Street,  have  moved  to  much  larger 
quarters  at  67-6)  Sudbury  Street 

Girard.  Pa. — Theo.  J.  Ely  Manufacturing  .Company 
has  incorporated  with  a  capital  of  $75,000,  fully  paid  in. 
The  officers  are:  Theo.  J.  Ely.  president;  M.  E.  Ellis, 
treasurer;  Theo,  B.  Ely,  vice-president  and  secretary. 
They  are  considering  the  building  of  large  additions  to 
their  factory  and  expect  to  increase  their  line  of  hard- 
ware and  woodenware  specialties. 

New  York.  N.  Y. — Max  Lowenstein.  71  Washington 
Square.  S„  is  in  Europe  on  a  three-months'  trip. 

Cleveland.  Ohio. — On  May  20th  a  petition  in  bankrupcy 
was  filed  against  the  Colonial  Paint  Company,  and  C.  C. 
Foerstner  was  appointed  receiver.  It  is  reported  that  the 
business  will  be  sold. 

Jersey  City.  N.  J. — The  New  Century  Novelty  Com- 
pany has  incorporated.  Capital,  $100,000  Hardware 
supplies. 


New  York,  N.  Y.— "Mac"  China  Lock  Company;  capi- 
tal $10,000;  hardware  and  hardware  >upplic* 

Wilmington,  Del. — Eureka  Alcohol  Utilities  Company: 
capital  $100000.  Main  office  Real  Estate  Trust  BMg., 
Philadelphia,  Pa. 

New  York,  N.  Y. — At  a  mi-cling  of  the  creditors  of  the 
II.  &  II.  Manufacturing  Company,  mi  May  21.  the  report 
of  the  investigating  committee  was  read  and  it  was 
rtCOnWWndcd  that,  in  Kttic WHIM  Of  all  claims,  the  credi- 
tors accept  .vWX.  payable  loOr  in  cash,  and  the  balance  in 
six,  twelve  and  eighteen  months.  «aid  payments  to  tie 
secured  by  chattel  mortgage  This  proposition  will  un- 
doubtedly be  accepted  and  the  company  continue  in  busi- 
ness. 

Newark,  N.  J.— Frank  F.  Smith  &  Yates  Manufacturing 
Campany;  capital  $10000.  Incorporators:  F.  F'.  Smith. 
John  W.  Yates,  Edw.  A.  Zink.  Hardware. 

New  York,  N.  Y. — The  Matchless  Match  Company ; 
capital.  $25000.  Matches. 

Chicago.  111. — Home  Manufacturing  Company,  I'irst 
National  Bank  Building;  capital  $10,000  Manufacture 
hardware  and  novelties 

Wichita,  Kansas. — The  .Southwestern  Broom  Manufac- 
turing Company  is  erecting  a  factory  and  warehouse,  to 
cost  $100000 

Warsaw.  Russia  —  Importers  of  all  sorts  of  hardware, 
kitchen  utensils,  etc.,  wish  to  extend  their  American  im- 
ports owing  to  the  boycott  of  German  manufacturers. 

Cincinnati,  Ohio — Acme  Manufacturing  Company:  pre- 
liminary capital  $10000,  to  he  increased  later  Hardware 
and  patented  specialties. 

Portsmouth,  Ohio. — Henry  F".  Bertram  will  cover  Ohio. 
Indiana  and  Illinois,  for  the  Portsmouth  Stove  and  Range 
Company  in  the  future.  Mr.  Bertram  was  formerly  with 
the  Ohio  Stove  Company. 

New  York,  NT.  Y. — Western  Clock  Manufacturing  Com- 
pany; capital  $5,000    Watches,  docks,  etc. 

Brooklyn.  N.  Y. — Consumers'  Gas  and  Electric  Fixtures 
Supply  Company :  capital  $10,000 

Columbus,  Ohio. — The  Lattimcr-Williams  Manufacturing 
Company  has  changed  its  name  to  the  Lattimcr  Stove 
Company,  owing  to  the  withdrawal  of  Mr  Williams,  now 
secretary  of  the  Central  Stove  Manufacturers'  Association. 
Gardner  Lattimcr  succeeds  Mr.  Williams. 

Montpelier,  Vt — The  Capital  Hardware  Company  suc- 
ceeds Bailey  ft  Morse ;  capital  $20,000 

Boston,  Mass. — American  Galvanizing  and  Manufactur- 
ing Company;  capital  $50000.  President,  Murray  B.  Har- 
ris; treasurer  and  clerk,  Frank  M.  Harris,  both  of  Bos- 
ton. Hardware 

New  York.  N.  Y— Pitsgoff  Bros.,  Inc.;  capital  $5000. 
Incorporators  arc  Alexander,  Benjamin  and  Barnet  Pite- 
goff,  all  of  New  York.  Bmshc*. 
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Bordcntown.  N.  J. — Operations  were  resumed  at  thc 
Old  Ironside  Pottery  on  May  25th.  Tlie  plant  has  been 
shut  up  for  six  month*.  Employment  will  be  given  to 
about  one  hundred  men. 

Marshalltown.  la. — The  Plymouth  Stoneware  Company 
have  begun  operations  in  their  new  plant,  recently  pur- 
chased from  the  trustee  of  the  defunct  Marshalltown  Pot- 
tery Company.  They  will  make  a  general  line  of  stone- 
ware. 

Corinth,  N.  Y,  The  Corinth  Feldspar  Company  has 
been  organized  and  is  now  preparing  to  open  a  fcldspai 
mine  as  soon  as  the  plants  now  being  erected  are  com- 
pleted and  machinery  installed. 

Grand  Rapid-.  Mirh.  -  -The  Walter  French  Glass  Com- 
pany, which  recently  failed,  has  tiled  a  trust  mortgage  to 
protect  all  creditors.  C.  A.  Lindner  has  been  made 
trustee. 

Plainhctd,  N.  J. — The  Fiber  Covered  Bottle  Company 
has  been  organized  to  manufacture  glassware,  fiber-cov- 
ered carboy*,  demijohns,  etc.,  capital"  $100,000 

St.  Johnsvillc.  N.  V.— The  Talihman  &  Harding  Com- 
pany has  incorporated,  with  a  capital  of  $5,000,  to  deal 
in  jewelry-  and  chinaware. 

Trenton,  N.  J  - -James  K  Norris  has  withdrawn  from 
the  Anchor  Pottery  Company  and  is  now  associated  with 
a  New  York  china  importing  house.  The  other  members 
of  the  Anchor  firm  arc  Cyrus  U.  Jones  and  Frank  S. 
Jones. 

New  York.  N.  Y. — The  Rollin-Richland  Company  has 
incorporated  to  deal  in  crockery,  glassware,  etc.;  capita) 
Sjo.ooo 

Buffalo.  N.  Y. — The  White-F'indlay  Mirror  Company 
has  incorporated,  with  a  capital  of  $isxxx>.  to  manufacture 
glass  mirrors  and  mirror  frames 

New  Orleans.  La. — The  I'nitcd  China  &  Glass  Company 
has  organized  to  take  over  the  business  of  Abe  Mayer  & 
Company  Capital  $115,000,  and  officers:  Jos.  \V.  Mnsrs, 
president:  M.  P  Scheyer  and  M   l-evy,  vice-presidents. 

Marion.  Ind. — The  Marion  fruit  jar  factory,  owned  by 
Ball  Rrnv.  has  resumed  operations  and  is  running  to  its 
fullest  Capacity,  giving  1  'iiiploymenl  to  two  hundred  per- 
sons. 

Toronto.  Ohio —The  American  China  Company  has 
purchased  the  Prerle--  Kaolin  Company's  properties  at 
l.mglcy.  S  C,  and  hi  putting  in  a  large  plant  for  the 
development  of  the  clay  property.  Brick  tiling,  piping 
and  chinaware  will  be  manufactured  at  the  Ohio  potteries. 

Schenectady,  X  Y  —The  H.  S.  Barney  Company  has 
opened  a  new  cut  glass  and  chinaware  department,  and 


lias  installed  fixtures  finished  in  white  enamel  and  light- 
ed by  numerous  wall  tights.  For  the  display  of  cut  glass, 
gla-s  shelves  and  mirrors  have  been  added 

Last  Liverpool,  Ohio. — Joseph  T.  Croxall,  the  well- 
known  color  manufacturer,  recently  sailed  for  Europe, 
to  be  gone  six  weeks. 

F-isi  Liverpool,  Ohio.  W.  E.  Wells,  of  the  Homer 
l.aughlin  China  Company,  stales  that  they  are  doing  as 
much  business  at  their  new  plant  as  a  year  ago.  arc  op- 
erating the  Newell  plant  on  three-fourths  capacity,  while 
ihe  Fast  End  plant  is  on  about  one-third  time, 

Trenton,  N.  J  — The  Crossley  Mfg.  Company  has  placet] 
upon  the  market  a  machine  for  making  saggers  li  is  mi 
the  plan  of  the  tile  press  with  a  ponderous  die  and  coun- 
ter die  that  close  together,  pressing  the  sagger  clay  into 
the  desired  shape.  It  is  interchangeable,  n  that  different 
styles  of  saggers  may  be  made. 

Moundsville,  W,  Va.— The  Fostoria  Glass  Company's  new 
line  of  lamps  is  in  advance  of  anything  hitherto  attempted 
by  this  well-known  firm,  and  one  has  only  to  inspect  the 
full  display  at  the  West  Broadway  show  room  in  New- 
York  to  be  convinced  of  the  good  showing  made. 

New  York,  N.  Y. —  Bawo  &  Duller  are  showing  full 
lines  of  Bohemian  glassware  in  new  shapes,  designed  to 
retail  at  popular  prices. 

Pittsburg,  Pa —The  United  Stales  Glass  Company  has 
issued  a  thirty-six  page  catalogue  showing  a  variety  of 
sideboard  sets.  These  comprise  plain,  deep  and  needle- 
etched  tumblers,  steamware,  water  bottles  and  pitchers,  and 
general  line  of  goods  that  go  to  make  sideboards  adorn- 
ments. This  booklet  is  one  of  the  most  attractive  that  has 
ever  been  put  out  by  this  well-known  company. 

Pittsburg,  Pa  -George  W.  Blair,  of  the  H.  C.  Fry 
(ilass  Company,  is  exhibiting  his  sample  glass  tiles  re- 
cently created  by  him  and  made  by  a  new  process  The 
tiles,  in  color  a  dark  green,  are  made  six  at  a  time  and 
can  l«r  cut  when  ready  for  use. 

Atlantic  City.  N.  J. — The  annual  wage  conference  of 
the  glass  manufacturers  and  workers  is  scheduled  to  be 
held  at  Atlantic  City.  N  J  ,  beginning  July  i)th  and  con- 
tinuing a  week  or  ten  days. 

Homestead.  Pa. — The  Brycc-Higbcc  Glass  Works  hat 
been  purchased  by  the  Carnegie  Steel  Company  for 
$jojooo    The  glass  company  will  vacate  in  sixty  days. 

Washington.  Pa. — The  Phoenix  Class  Company  has  re- 
sumed operations  after  being  idle  since  December.  Sev- 
eral hundred  workmen  were  given  employment  and  it  is 
said  the  factory  will  he  operated  to  its  capacity. 
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SELLINO  POWER  OF  WINDOW  DISPLAYS 

(Concluded  from  page  28). 
play.    Is  it  not  a  good  thiiig  then  to  make  mention 
of  the  display  and  have  just  as  many  people  no- 
tice it  as  possible? 

Then  again,  I  believe  that  it  is  a  good  plan  to 
couple  newspaper  advertising  and  window  display 
advertising  on  a  single  item  tor  a  short  time.  While 
vour  newspaper  space  contains  a  written  descrip- 
tion of  the  article  your  window  display  gives  people 
a  chance  to  examine  the  article  itself.  The  two 
methods  are  complementary. 

What  Dealers  Say  About  Window  Displays 

In  connection  with  window  display  contests  of 


THESE  ARE  ONE  IDEA  DISPLAYS. 

asbestos  sad  irons,  conducted  in  1905  and  ioxxj, 
some  very  interesting  statements  were  received 
from  dealers  who  made  displays.  A  Cincinnati 
dealer  '.vrote: 

"We  bought  twenty-five  sets  of  asbestos 
irons,  twelve  of  which  we  sold  during  the  dis- 
play in  our  window  and  have  sold  since  then 
ten  sets.  Without  the  display  wc  do  not  think 
that  we  would  have  sold  more  than  six  sets." 

A  dealer  in  Sheridan,  Mo.,  wrote: 

"My  trade  has  already  increased  one  hun- 
dred per  cent,  on  these  irons  since  I  arranged 
my  show  window.    A  good  display  of  goods 
well  arranged  is  what  counts." 
A  common  experience  of  those  who  display  spec- 
ial lines  is  given  by  a  dealer  in  Thomaston,  Conn., 
who  wrote: 


"My  display  sold  but  a  few  irons,  but  since 
then  I  have  sold  a  large  number  of  sets  which 
I  have  credited  to  my  window  display  and  the 
advertising  circulars  which  I  distributed." 

Several  photographs  of  window  displays  made 
in  connection  with  the  contests  mentioned  above, 
are  reproduced  herewith.  We  wish  to  call  special 
attention  to  the  fact  that  these  are  "one  idea"  dis- 
play. Whenever  possible  we  have  dealers  show 
asbestos  sad  irons  alone  for  a  week  or  two,  and  we 
find  that  a  great  deal  more  is  accomplished  in  this 
way  than  by  placing  a  few  sets  of  the  irons  in  a 
general  window  display. 

The  Value  of  the  Show  Window 

Speaking  of  the  show  window,  wc  arc  reminded 
of  a  story  related  to  us  by  a  well-known 
Western  buyer  recently.  His  father 
owned  a  crockery  store  in  his  home 
town,  and  while  spending  a  few  days  at 
home  he  visited  his  father's  store. 

"Where  did  you  get  these  toilet  sets?" 
said  he  to  his  father. 

"Oh,  I  bought  them  over  a  year  ago, 
and  never  had  a  call  for  them,"  replied 
the  older  man. 

"Well,  why  don't  you  clean  out  your 
show  window  and  put  them  out  in  iront 
there  with  a  price  on  them,  so  people  w  ill 
know  you've  got  them?" 

"  Taint  worth  while,"  said  the  father. 
"Nobody  wants  them." 

The  son  said  nothing,  but  he  went  to 
work  and  cleaned  out  the  window,  made 
up  some  price  cards  and  displayed  the 
toilet  sets  at  a  price  which  offered  a  good 
bargain  to  the  public  and  left  a  fair  profit 
to  his  father.  Before  a  week  went  by,  the  lot  was 
gone  and  his  father  bought  more  to  fill  orders. 

Window  Display*  and  the  Sales  Fore* 

When  wc  speak  of  the  selling  power  of  window 
displays  we  mean  something  different  from  the 
selling  power  of  a  salesman.  While  a  display  may 
sometimes  actually  sell  the  goods,  it  usually  requires 
human  persuasion  to  crystallize  the  interest  excited 
by  the  display  into  a  sale. 

The  sales  corps  must  be  in  perfect  harmony  with 
the  window  dresser  so  as  to  lose  none  of  the  mo- 
mentum resulting  from  displays.  Each  clerk  should 
know  what  lines  are  featured  in  the  show  windows 
and  should  be  drilled  in  the  talking  points.  This  is 
another  phase  of  the  "team-work"  idea,  which  is 
occupying  the  attention  of  students  of  retail  mer- 
chandising. 
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MANUFACTURERS  AND  IMPORTERS  OF 

ALCOHOL  UTILITIES 


A  Complete  List  of  Importers  and  Manufacturers  of  Alcohol  Utilities,  Together  With 
Illustrations  and  Brief  Descriptions  of  the  Goods  handled  by  the  Concerns  Mentioned 

Introduction  manufacturers  will  be  given  space  in  these  columns  in 

For  the  information  of  the  trade,  assuming  that  many  »»b5«l»«it  issues,  and  we  may  add  that  the  list  given  be- 

dcalcrs  in  house  furnishing  goods  arc  interested  in  know  W  '*  as  comPlctI  M  «n  «*  under  existing  circumstances 

ing  where  alcohol  utilities  may  be  obtained,  both  the  im-*  Alcohol  Utilities  Company 

P'Ttnl  litio  ami  those  mack-  b>  American  manufacturers,  \VC  Qktstratc  here  I  splendid  line  l>l   lleohol  •ttilitii- 

the  HotsE  Ft  knishini;  Review  gives  below  as  complete  offered  to  the  trade  by  the  Alcohol  Utilities  Company.  15ft 


a  list  of  such  wholesalers  of  alcohol  appliances  as  are  West  23d  Street,  N'ch  York.    Thts  line  includes  alcohol 

ready   for  business.    In  some  cases,  manufacturers  are  lamps  of  every  description,  including  table  lamps,  hanging 

omitted  for  the  reason  thai  we  have  been  unable  to  obtain  lamps  and  wall  lamps,  while  for  the  convenience  of  those 

ruts  ami  descriptive  matter  from  them,  while  in  other  cases  who  have  kerosene  lamps  with  an  ordinary  "D."  No.  3 

manufacturers  arc  not  quite  ready  to  announce  the  ap-  (il*  inch)  collar,  that  is  not  a  central-draft  lamp,  an  in- 

plianccs  they  will  shortly  put  upon  the  market    These  candescent  alcohol  burner  is  supplied.    Those  who  have 

—  45  — 


Digitized  by  Google 


THE  HOUSE  FURNISHING  REVIEW 


: 


;i  banquet,  piano  or  hanging  central  draft  kerosene  lamp 
may  replace  the  kerosene  fount  with  an  alcohol  fount  live 
inches  in  diameter,  to  replace  lh«  central-draft  fount. 
All  the  supplies  that  go  with  the  alcohol 
mantle  lamp  are  also  obtamahlc  from  this 

We  also  illustrate  the  Little  Giant,  sixty-live 
power  incandescent  inverted  lamp,  which  is  ideal  for 
stores,  show  windows,  shops,  yards,  streets,  verandas 
Hardens,  billiard  rooms,  stables,  and  other  places  where 
a  strong,  brilliant  steady  lamp  of  unusual  power  is  re- 
quired. This  lamp  burns  one  quart  of  alcohol  in  twelve 
hours,  and  is  economical  and  powerful. 

The  alcohol  sad-iron  sold  by  the  Alcohol  Utilities 
Company  is  economical,  safe  and  clean,  and  has  a  rcgula 
tor  attachment  which  controls  the  amount  of  heat  generated 
by  the  burners,  so  that  the  irons  can  be  used  for  ironing 
the  most  delicate  pieces,  such  as  laces,  handkerchiefs,  etc., 
or  can  be  heated  hot  enough  to  do  ironing  of  sheets,  etc. 
tc  the  best  advantage  A  flat  iron  in  a  touring  case  with 
a  flask  of  alcohol  is  a  feature  of  this  line. 

The  alcohol  stoves  handled  by  this  company  are  made 
in  one.  and  three  burner  sizes,  and  are  giving  good 
satisfaction.  They  are  made  of  the  strongest  pressed  brass, 
Vaulifully  nickeled  and  embossed.  They  arc  as  easily  and 
accurately  regulated  as  any  gas  burner,  the  heat  is  main- 
tained absolutely  uniform,  making  this  one  of  the  safest 
and  most  economical  cooking  stoves  for  general  use. 

Another  useful  appliance  is  a  combination  heater  ami 
crnker.  which  is  absolutely  smokeless  and  odorless  and 
one  of  the  best  alcohol  heaters  and  cookers  made.  This 
is  shown  in  the  illustration  unmounted. 

Among  other  useful  accessories  handled  by  the  Alcohol 
Utilities  Company  is  a  camping  and  traveling  outfit,  con 
sisting  of  a  large  burner  stove  with  a  one  quart  boiler, 
frying  pan.  four  egg  tray  and  coffee  and  tea  balls.  In  ail 
cookers  are  provided  in  a  variety  of 


a.  Gohn  &  Company 

Wc  illustrate  here  a  few  of  the  "Bengalia"  line  of  stoves 
and  lamps  imported  by  (>.  Cohn  ti  Company.  3.17  Broad- 
way, New  York. 


The  line  of  alcohol  utilities  handled  by  C.  Cohn  •. 
Company  comprise  lamp  burners,  cook  stoves  of  single  aril 
two  burner  style,  inverted  arc  lam,p*.  corporation  street 
lights,  alcohol  heating  stoves,  and  we  may  add  that  Mr 
Cohn  is  now  in  Europe,  where  he  is  seeking  additional 
alcohol  appliances  to  supplement  the  extensive  line  he 
already  carries 

United  States  Industrial  Alcohol  Company 

For  the  information  of  the  trade,  we  desire  to  say  that 
denatured  alcohol  may  be  obtained  in  any  quantity  from 
the  United  States  Industrial  Alcohol  Company,  too  Wil- 
liam Street.  New  York    This  concern  is  the  largest  pro- 


ducer i>f  denatured  alcohol  in  the  country  to-day.  and  has" 
distributing  agendo  already  established  in  nearly  every 
State  in  the  Union  Dealers  desiring  to  obtain  alcohol 
for  their  customers  may  learn  the  name  of  their  nearest 
distributing  agent  by  writing  the  United  States  Industrial 
Mrohol  Company  at  New  York 

Manning,  Bowman  et  Company 

One  of  the  best  American  made  alcohol-gas  stoves  on 
the  market  is  the  single  and  two-burner  alcohol  4tv.c 
made  by  Manning.  Bowman  &  Compan.  Mcriden.  Ct. 
This  ci.mp.iny  puts  out  a  high  grade  alcohol  stove  made  to 
satisfy  the  most  particular  people,  a  stove  highly  orna- 
mental in  appearance,  constructed  of  the  best  msf-'sls. 
which  is  finding  favor  with  well-to-do  p.-tplc  for  use  :n 
their  summer  homes,  and  in  conjunction  with  the  larRC 
variety  of  chafing  dishes,  etc..  made  by  this  concern. 


Manning,  Bow  man  &  Company  now  have  ready  for 
the  trade  a  more  popular  line  of  alcohol  stoves,  using 
the  same  burner  as  the  high-grade  stoves  mentioned  above, 
the  frame  being  made  of  pressed  steel,  und  finished  in 
aluminum,  nickel-plate  and  copper.  TJrs  stove  '»  vrry 
attractive  in  appearance,  but  it  sells  at  a  price  within  the 
reach  of  the  average  family.  This  stove  is  practically 
indestructible,  as  the  stove  may  be  dropped  .n  the  floor  ani 
the  legs  bent,  but  the  frame  cannot  fie  broken.  Should  the 
legs  be  bent  by  accident,  they  can  be  put  back  in  siape 
without  difficulty. 

The  general  excellence  of  the  Manning.  Bowman  line 
make  these  stoves  a  very  satisfactory  one  for  the  require- 
ments of  the  liest-rlas*  trade 


The  Eureka  Alcohol  Utilities  Company,  with  offices  at 
Mjn  to  1 14.,  Real  Estate  Trust  Company  Building,  Phila- 
delphia, has  lieen  incorporated  and  will  very  shortly  place 
upon  the  market  I  complete  line  of  alcohol  utilities  of 
American  manufacture,  including  stoves,  lamps,  and  sad 
irons,  etc  It  is  understood  that  contracts  have  already 
laen  made  for  the  exclusive  selling  right  for  several 
American  factories  This  company  will  have  the  benefit  of 
the  wide  experience  in  ihis  field  of  Mr  R.  E  Robinson, 
the  organizer,  who  is  well  known  among  those  interested 
in  denatured  alcohol  goods 
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The  George  L.  Marion  Manufacturing  Company 

We  illustrate  in  (his  column  ihc  alcohol  sad-iron  manu- 
factured l>y  the  Geo.  I.  Marion  Manufacturing  Company, 
IJO-IJI  Front  street,  New  York.  This  iron  is  made  in 
four  and  six  pound  sizes,  as  constructed  of  the  best  ma- 
terials and  is  warranted  to  give  perfect  satisfaction.  It 
is  economical  in  its  consumption  of  alcohol,  absolutely 
safe,  and  is  giving  perfect  satisfaction  to  consumers. 


Supplementary  to  the  household  iron*,  the  George  L. 
Marion  Manufacturing  Company  put  up  an  iron  in  a 
tourist's  traveling  case,  including  a  Mask  of  alcohol,  making 
this  an  ideal  outfit  for  the  use  of  travelers,  whether  on 
trains,  in  the  automobile,  or  to  take  along  when  going  on 
the  summer  vacation. 

The  Tourist  Chafing  Otah 

We  illustrate  in  this  column  a  new  tourist  chafing  dish, 
just  out,  which  is  made  In  Clayton  &  Co.,  421  Kent  Ave.. 
Brooklyn,  N.  Y. 

This  article  undoubtedly  fills  a  long  fell  want  and  will 
be  in  great  demand  among  tourists  and  travellers  anJ 
those  who  are  living  in  boarding  houses,  as  it  is  made  to 
retail  at  $1.50  upwards,  leaving  a  good  margin  of  profit 
t<  the  dealer.  • 


This  chafing  dish  holds  2' :  pints  and  weighs  i-fcj  pounds, 
and  is  made  of  block-tin,  nickel  plated,  with  ebony 
handles,  a  folding  stand  and  brass  lamp.  The  lamp  shown 
in  this  column  burns  any  kind  of  alcohol  direct  from  a 


wick,  and  an  improved  burner  will  shortly  be  ready  for 
delivery  to  the  trade,  which  will  convert  the  alcohol  into 
gas. 

This  chafing  dish  is  compact,  and  all  parts  will  pack  in 
ihc  pan,  leasing  room  for  spoons  and  other  accessories 
It  is  designed  to  meet  the  demand  for  a  low  priced 
durable  articlr  and  is  handsome  in  appearance. 

Qlogau  &  Company 

We  illustrate  in  this  column  the  line  of  alcohol  gas 
stoves  manufactured  by  Glogatt  &  Company,  40  Dearborn 
street.  Chicago.  III.  These  stoves  arc  in  one  and  two- 
liumer  style,  they  are  elegant  anil  graceful  in  appearance. 


modern  in  con  struct  ion,  and  burn  all  grades  of  alcohol  to 
i-ipul  advantage.  The  flame  is  easily  regulated.  The 
stove  cannot  explode  and  it  is  economical  in  its  consump- 
tion of  alcohol.  They  arc  made  in  two  styles,  the  cheaper 
grade  lieing  Japanned,  and  the  higher  priced  article  being 
nickeled.    This  is  true  of  both  (he  single  and  two-burner 

stuics 

Glogau  &  Company  also  manufacture  a  complete  line  of 
tourists'  stoves,  which  arc  compact  and  durable,  the 
standards  supporting  cooking  utensils  being  detachable 
This  line  retails  at  p<ipular  prices. 

Barthel  Blow-  Lamp  Company 

A  line  of  single  and  two-burner  alcohol  gas  stoves  is 
made  by  the  Barthel  Blow  Lamp  Company,  Boston,  Mass., 
and  are  known  as  the. Norma  No  1  and  Norma  No  2 
Tbcse  are  finished  in  enamel  and  in  nickclplatc,  the 
single  burner  stove  weighing  about  four  pounds,  the 
reservoir  holding  a  pint  of  alcohol,  which  burns  with  a 
full  flame  alsnut  two  hours,  and  from  five  and  six  hours 
with  moderate  flame.    The  two-burner  stove  weighs  about 
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six  pttiinclit  and  the  reservoir  hOMl  <  M  ipiart.  otherwise 
l.iing  a  duplicate  of  the  single  burner. 

The  "Nurma"  alcohol  stove  is  <f  high  efficiency,  easily 
rr.d  tyicV-ly  started  and  easily  regulate  I.  It  gives  a  perfect 
blue  flame.    All  part*  are  readily  HCl'lllfclt  so  that  after 

Pfj  IMC  it  can  he  taken  apart  and  cleaned  Popular  prices 
p'cva:l  wi'.h  iris  Inc. 

T.  W.  Houchln  &  Company 

We  illustrate  on  this  page  a  few  of  the  alcohol  specialties 
)  ;  inllrd  l>y  T.  W.  Hoichin  &  Company.  ,141  Broadway, 
New  Ye  rk.  This  line  includes  the  '"Sunburst"  Alcohol 
CtU   S  mo.  Curling  iron  healer-.,  ale.  Iiol  torches,  ::nd  a 


As  will  be  seen  the  alcohol  is  vaporised  and  burned  in 
the  form  of  pas,  and  this  burner  is  not  only  economical 
to  use.  Inn  .1U0  jjivr.  a  very  efficient  flame  for  use  in  con- 
fection with  She  coffee  machines  made  by  this  concern. 

The  Ringen  Stovo  Company 

\V<  illustrate  here  the  latest  American  alcohol  stove, 
which  is  made  bv  the  Kingen  Stove  Company,  St.  Louis, 

Mn. 

As  will  be  seen,  this  two-burner  stove  is  modelled  after 
the  gasoline  stove  well  known  to  the  Western  trade,  and 
gh  s  ■  flame  that   is  intensely  hot.  perfect  in 

Combustion  and  thoroughly  cccnomiol  to  use. 

The  stove  is  constructed  of  the  «ery  best  ma- 
terials, is  suited  to  all  kinds  of  housekeeping  con- 
ditions, is  ideal  for  use  in  connection  with  the 
ordinary  gas  oven,  with  which  baking  uf  bread 
and  cake,  the  masting  of  meat  and  the  cooking 
of  vegetables  is  possible  The  Move  mark*  a  «tep 
forward  in  the  use  r.f  alcohol  for  cooking  pur- 
poses and  hears  the  same  relation  to  alcohol  as 
a  fuel  as  the  gas  range  hears  to  the  hot  plate  in 
cities  where  artificial  gas  is  available. 


I;  rge  line  of  stoves  burning  alcohol  direit  as  well  as  thosi- 
vaporizing  it  and  burning  the  »las  th'is  made.  1  he  iltits 
tratioifs  Mill  serve  to  give  a  MDcd  idea  of  the  large  number 
ol  appliances  handled  by  this  c<  ncern 

Landers,  l;rory  &  Clark 

We  illustrate  on  this  page  the  "I'niversal"  line  .  f 
c  ffee  machines  manufactured  by  Larders.  Frary  &  Clark, 
of  N'cw  Hrit.iin,  Ct ,  and  show  details  of  the  alcohol  burner 
used  in  this  machine 
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S.  Starnau  &  Company 

Among  (he  American  manufacturers  of  alcohol  ap- 
pliances ii  S.  Stcrnau  &  Company,  195  Plymouth  street, 
Brooklyn,  New  York.  In  the  appliances  illustrated  here- 
with, the  alcohol  is  burned  throuxh  a  wick,  and  is  oos 
vapo  riied. 

S.  Stcrnau  &  Company  provide  a  special  burning  fluid 
called  Ko  llo  Li  a  which  is  a  refined  mythylic  spirit,  sweet 
smelling  and  as  clear  as  crystal.  Ko-llo-Li-a  is  guaranteed 
to  burn  with  a  clear  blue  flame  and  is  free  from  product* 
of  combustion,  such  as  soot  and  other  products,  giving  off 
odors  ami  smoking  up  the  cooking  utensils  used.  Knho- 
lia  may  also  be  used  for  general  cleaning,  such  as  polishing 
glassware,  etc.  and  may  Ik-  used  externally  as  an  alcohol 
nib. 


We  illustrate  a  number  of  Stcrnau  appliances  in  which 
Koholia  may  be  used,  including  a  chafing  dish  of  threi 
pint  capacity,  which  is  double  tin-lined  throughout:  fitted 
with  the  Stcrnau- 1 nfcrnu  burner  and  extra  hot-water  pan 
having  a  long  handle.  This  is  trimmed  with  extra  largi 
beaded  edge  and  non-healing  chonizeil  wooden  handles  and 
knob. 


Another  handy  appliance  is  the  Traveling  Companion 
shown  herewith,  which  is  of  great  value  for  warming  milk 
tot  children,  arid  for  use  in  the  sick  reout.  This  is  shown 
ready  for  Use  and  also  closed.  As  will  b.-  seen  it  is  very 
Compact  in  sue. 

VV'c  also  <-how  a  tea  kettle  of  very  handsn  nc  appearance 
finished  in  bras*,  c<  pprr,  nicklc  plate,  or  silver  plate 

Another  handsome  article  manufactured  by  Stcrnau  & 
Company  Ls  the  Stcrnau  coffee  machine  in  nickle  plate, 
topper,  and  silver  plate  They  arc  strictly  sanitary  as  all 
parts  are  easily  cleaned. 


o 


The  complete  line  of  chafing  dishes  and  other  alcohol 
appliances  manufactured  by  S.  Stcrnau  &  Company,  of 
Brooklyn,  are  loo  will  knoun  to  the  trade  to  need  further 

description.  ■ 


S.  it.  Mlldenbaric 

We  illustrate  on  this  page  two  alcohol  appliances  im- 
ported by  S.  II.  Mildenburg,  .253  Broadway.  New  York. 

The  Mildenlwrg  line  includes  alcohol  incandescent  lamp 
burners,  small  Cooking  slows,  single  and  two  burner 
alcohol  stoves  of  various  styles  and  sizes,  alcohol  heating 
appliances,  and  sad  irons. 

W<  illustrate  here  a  single  burner  stove  which  has  a 
handle  attached  to  same  making  this  stove  very  convenient 
to  use.  Another  style  of  alcohol  st.ivc  is  so  made  that 
meat  may  Ik-  roasted,  while  a  spit  is  provided  by  means 
of  which  the  meat  may  he  turned  around  next  to  the  flame, 
thus  broiling  it  to  the  best  advantage. 

The  Mildenberg  line  is  unusually  complete,  and  repre- 
sents KKM  of  the  best  articles  imported  from  abroa  I 
Prices  are  popular. 
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0.  M.  Thurnauer  &  Brother 

G.  M.  Thurnauer  &  Brother,  8j  Worth  street.  New  York, 
import  a  very  complete  line  of  alcohol  stoves,  travelers 
companions,  curling  iron  heaters,  and  coffee  machines, 
using  alcohol  for  fuel,  and  they  al*o  show  an  egg  boiler 
which  is  something  of  a  novelty. 


We  illustrate  on  this  page  a  few  of  the  large  variety  of 
alcohol  appliances  handled  by  this  firm,  all  of  which  speak 
for  themselves,  some  of  which  burn  alcohol  through  a 
wick,  while  others  vaporize  the  alcohol  and  burn  it  in  the 
form  of  gas. 

The  W.  M.  Crane  Company 

We  illustrate  on  this  page  the  Vulcan  handy  alcohol 
cup  manufactured  by  the  Wm.  M.  Crane  Company.  1131 
Broadway,  New  York,  and  which  is  made  in  two  sizes,  one 
with  a  capacity  of  four  ounces  of  water  and  the  other  with 
a  rapacity  of  eight  ounces  of  water.  All  that  is  needed 
is  to  fill  the  cup  with  liquid  to  lie  heated,  and  then  place 
about  two  teaspoon  fuls  of  alcohol  in  the  saucer  and 
ignite  with  a  match.  If  a  less  quantity  is  to  be  heated,  a 
proportionately  less  quantity   of   alcohol  need  be  used. 
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This  Vulcan  handy  alcohol  cup  U  useful  in  the  nursery,  the 
sick  room  or  to  the  traveler  and  in  all  other  places  where 
it  is  desired  to  heat  liquid  of  any  kind.    It  is  a  small  stove 


and  drinking  cup  combined.  There  is  no  weight  to  bother 
with.  It  is  ready  at  a  moment's  notice,  and  it  is  absolutely 
safe. 


We  also  show  the  Vulcan  Toaster  which  can  be  used 
over  any  kind  of  a  stove,  and  on  which  four  slices  of  bread 
can  be  toasted  at  one  time.  The  finished  toast  is  free  from 
all  foreign  and  disagreeable  tastes,  as  the  bread  never 
comes  directly  in  contact  with  the  flame.  Tea  and  coffee 
may  be  prepared  on  the  top  of  the  toaster  without 
interfering  with  the  toasting. 

The  Buffalo  Manufacturing  Company 

A  very  popular  line  of  chafing  dishes,  coffee  percolators 
and  alcohol  burning  devices  is  made  by  the  Buffalo  Manu- 
fatfiring  Company,  of  Buffalo,  New  York. 


We  show  in  this  column  one  of  their  coffee  machines, 
in  which  alcohol  is  burned  through  a  wick.  The  alcohol 
hrrner  made  by  this  concern  is  a  very  efficient  one,  and 
the  entire  line  of  high  grade  standard  mctalwarc  of  the 
Buffalo  Manufacturing  Company  is  one  that  recommends 
itself  to  the  trade. 
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SWIFT  SELLING 
SPECIALTIES 


Home  Steam  Wither  and  Heater 

We  i) but ratt  in  this  column  ifac  Home  Steam  Washer 
and  Heater  manufactured  by  the  Home  Metallic  Re- 
f  rlgcralor  Co .  of  Albert  Lea.  Minn.  This  machine  t»  . 
radical  departure  fr<  rn  ih<  ordinary  wooden  washing  ma- 
chine, as  it  docs  away  with  the  wash  hoard  and  the  old 
style  boiler.  In  the  Home  Steam  Washer  and  Healer,  the 
clothe*  are  MM  and  washed  at  the  same  time,  ihe  heater 
furnishing  the  heat  all  the  time  the  machine  is  in  use. 


jHEr 


The  entire  machine  is  constructed  of  the  hest  grade  of 
galvanized  steel  made;  not  a  particle  of  wood  being  used, 
there  is  nothing  lo  swell,  warp  or  shrink,  so  that  there  is 
nr  limit  as  to  durability. 

The  machine  consists  of  a  heater,  boiler,  cylinder,  top 


cover  and  heating  plate  so  constructed  that  each  fits  into 
the  other  making  a  very  compact  and  neat  machine. 

The  heater  has  ball  hearing;  castors,  is  lined  throughout 
with  asbestos;  titled  with  gas  or  gasoline  burners  com- 
plete and  has  a  door  in  front  allowing  free  access  to  the 
turners. 

The  boiler  has  a  round  bottom,  instead  of  a  flat  bottom. 
I  feature  that  reipiires  lcs»  water  and  saves  more  than 
one  half  the  consumption  of  gas  making  it  the  most 
economical  washer  on  the  market. 

The  cylinder  into  which  the  clothes  are  placed  revolves 
ii  side  the  boiler,  being  turned  by  tl  e  crank  which  is  riveted 
to  the  sides  having  its  hearings  on  the  boiler.  The  re- 
solving cylinder  agitates  the  water,  which  together  with  the 
sieam,  makes  the  cloihes  sweet  and  clean  without  the 
ordinary  wear  and  tear  The  lop  rover  his  over  all  tht 
other  parts,  confining  the  heat  and  steam,  so  there  is  no 
waste  in  the  use  of  fuel.  This  cover  can  alsd  he  used  as  a 
tub  to  place  the  clothes  in  when  taken  from  the  cylinder. 

The  Home  Steam  Washer  anil  Healer  i«  made  in  two 
•  i/es  anil  i>  finished  in  aluminum  and  bitch 

The  Baby  Corona  Roaster 

One  of  the  new  comers  to  the  advertising  pages  of  Thf 
Morse  FVinishisg  Review  this  month  is  The  Knterprise 
Knamcl  Company.  Hcllaire.  Ohio. 

This  tirm  manufactures  the  Baby  Corona  Roaster,  made 
especially  for  gasoline  and  other  summer  ovens,  and  is  a 
valuable  addition  to  their  line  of  regular  sued  Corona 
Roasters.  The  Haby  Corona  is  oval  and  is  nuide  of  one 
piece  of  steel  exactly  like  the  larger  Corona  in  shape  and 
construction 

This  will  find  its  place  later,  too.  in  the  regular  Fall 
trade  for  small  families  and  for  many  uses  in  all  families. 

The  manufacturers  state  that  they  are  barely  able  to 
meet  the  demands  for  the  new  Baby  Corona  and  suggest 
that  orders  be  placed  early,  if  prompt  shipments  are  de- 
sired 
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LEADER 


SINK  BROOMS 

MADE  OF  BRISTLES. 

STAPLE  ARTICLES.  RETAIL  it  FIVE  Md  TEN  CENTS 

We  alto  manuUcttir*  othir  style •  ratalHne 
■  i  and  twenty  ctnta  Whlss  Brooms. 
Brooms  and  Bsr.«  Sink  Waiaka. 

Wrils  for  catalogue  and  price  lists  to 

CHAS.  PLUNKETT. 

205  Dunne  St.,  Now  York 


HANDY  LEADER 


Tilt  Pioneer  Broom  Manufacturer. 
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Arcade  Cuspidors 

We  illustrate  in  this  column  two  Arcade  Cuspidors  made 
b>  the  Arcade  Manufacturing  Company,  of  Freeport,  III. 
You  can  strike  the  Arcade  Cuspidor  with  a  hammer  or 
throw  them  down  stair*  without  making  the  slightest  im 
predion  on  them.  They  are  nude  of  solid  brass  casting 
<>f  the  hardest  known  composition.  This  brass  when 
polished  is  a  beautiful  golden  color,  and  continued  polish- 
ing increases  the  brilliancy'  of  the  lustre.  The  older  they 
get  the  more  beautiful  they  become. 


The  thickest  pan  of  the  casting  is  in  the  base  and  this 
pievcnts  the  cuspidors  from  being  npM-t  The  inside  is  as 
smooth  as  gla»s.  so  that  cleaning  is  a  simple  process.  The 
openings  in  the  cuspidors  are  large.  They  arc  in  four  de- 
signs which  are  as  near  perfect  both  from  an  artistic 
ami  commercial  standpoint  as  they  can  be  made.  The  air 
of  elegance  and  richness  which  they  give  to  a  room  is 
worth  dollars  to  a  business  that  caters  to  taste  and  dis- 
crimination. 


I  tic  "Leader"  Sink  Brush 

We  illustrate  in  this  column  the  "Leader™  sink  brush 
manufactured  by  Charles  Plunkctt.  205  Duanc  St.,  and 
which  is  one  of  the  most  popular  sink  brushes  known  to 
the  trade. 

Charles  Plunkctt  is  successor  to  the  Union  Whisk  and 
Novelty  \V<  rks,  and  manufactures  all  styles  ol  whisk 
1  rooms;  horsehair  whiNks  and  bass  sink  whisks. 

Another  popular  line  is  the  Diamond  nickel  cap  broom 
wbidl      also  made  by  Charles  Plunkc:!. 

The  "Leader"  link  brush  mentioned  above  is  said  to 
be  the  only  clean  durable  perfect  sink  brush  invented,  It 
C*nDOt  fall  apart  or  break  off  as  others  do;  it  does  the 
vork  better  tad  in  lcs»  time,  and  is  the  cleanest  and  mosi 
attractive  sink  brush  made.  It  will  outlast  any  other 
brush  made  for  that  purpose. 

(las  Hot  Plates 

The  attention  of  the  trade  is  called  ten  the  fact  that  M. 
Schrayer's  Sons  &  Co.,  269-275  West  18th  street,  Chicago. 
Id.,  have  added  to  their  line  this  year  a  good  variety  of 
gas  hot  plates  made  in  cap,  drilled  and  sawed  burners. 
Kith  plain  and  nickel  plated.  They  also  make  the  largest 
line  of  wash  boilers  in  the  west,  and  oflcr  75  different 
styles  and  sizes.  The  prices  offered  the  trade  by  this 
concern  are  always  a  guarantee  that  dealers  are  buying  to 
the  best  advantage. 

The  Economy  Flreless  Cook  Stove 

The  attention  ol  the  trade  i*  called  to  the  EcQaOMtj 
Fircless  Cook  Stove  manufactured  by  the  Republic  Metal 
Ware  Co.,  of  Buffalo.  New  York.  This  stove  consists  of 
1  double  galvanized  steel  vessel  with  walls  packed  with 
a  specially  prepared  material,  which  is  non-odorless  ami 
a  non-conductor  of  heat.  It  is  easily  and  thoroughly 
cleaned  The  double  cover  is  locked  down  by  an  in- 
gettioualy  arranged  handle.  It  is  painted  a  rich  dark 
maroon  outside.  The  outfit  with  each  stove  includes  the 
following: — 

Two  hot  plates  with  wire  bail, 

One  galvanized  steel  sliding  cover. 

One  ten  quart  covered  enameled  kettle  with  wire  hails 

One  six  quart  covered  enameled  stew  pan  with  side 
handles,  and  one  three  quart  covered  enameled  vegetable 
or  pudding  pan. 

This  provides  three  cooking  vessels  so  one  meat  or  stew 
and  two  vegetables,  or  meat,  vegetable  and  pudding  may  be 
cooked  at  the  same  time.  The  cooking  vessels  are  "Aetna" 
enameled,  a  high  grade  heavy  double  coated  ware  of  our 
own  manufacture. 

The  Economy  Fircless  Coook  Stove  is  made  to  sell  at 
a  price  well  within  the  reach  of  the  average  family  and  is 
durable  and  efficient. 

Wink  iheet  f— ft'aaW  »«  fan?  541. 
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"VOLLRATH" 

STEEL  -  and  -  CAST  IRON 

ENAMELED  WARES 


Vollrath  Double  Roasters 

Self -batting. 

No  buttons,  ridges  or 
grooves. 
Easily  cleaned. 
The  top  is  dished,  pro- 
ducing the 
Centre  Drip. 

Our  constant  aim  is  to  produce  only  the  HIGHEST  QUALITY  of  steel  and  cast  iron 
wares  and  our  "40  years  of  knowing  how"  finds  us  making  the  only  COMPLETE  LINE 
of  HIGH  GRADE  enameled  ware  made  in  this  country.  You  see  VOLLRATH  WARE 
in  every  big  store  in  New  York  and  Chicago,  and  some  day  you.  too,  will  learn  that  your 
greatest  profits  and  satisfaction  to  your  trade  lie  in  a 

COMPLETE  AND  HIGH  GRADE  LINE 

THE  JACOB  J.  VOLLRATH  MFG.  CO. 

home  SHEBOYGAN,  WIS.  «**• 


Branch  Off 


1  c  e 


New  York  Wa£L.  Chicago 

25  Warren  St  1 75-1 77  Lake  St 

World's  Largest  Exclusive  Sheet  Steel  and 
Cast  Iron  Enameled  Ware  Manufacturers. 
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SWIFT  SELLINO  SPECIALTIES 

(Continued  from  [age  53). 
Staple  Clay  Specialties 

The  Peter*  4  Reed  Pottery  Company,  Zanesvillc,  Ohio, 
are  showing  a  tine  line  of  staple  clay  specialties  this  year 
and  have  issued  an  illustrated  booklet  showing  a  beautiful 
line  of  jardinieres  with  many  new  and  handsome  designs. 


The  prevailing  colors  are  green  and  red  with  gold  trim- 
mings, while  the  designs  seen  on  their  cuspidors  are  new 
and  attractive.  Among  the  specialties  illustrated  are  fern 
or  bulls  pans,  hanging  baskets,  ccmetary  vases,  and  the 
ever  popular  red  burned  flower  pots. 


The  Peters  &  Reed  Pottery  Co.  reported  a  very  good 
years'  business  thus  far,  and  state  that  their  prices  lo 
the  trade  are  low,  making  their  line  a  profitable  one  to 
handle.  The  goods  are  reliable,  give  perfect  satisfaction 
and  sell  readily. 


The  "Beat"  Can  Opener  and  Cap  Remover 

This  Tool  is  a  most  complete  kitchen  necessity,  is  made 
of  steel,  and  is  highly  finished.  The  blades  are  of 
crucible  tool  steel,  carefully  tempered,  and  the  instrument 


'  THE  BEST  can  opener  and  cap  remover, 
opens  cans  removes  crown  caps .  lifts 
small  flat  corks  from  condiment  bottles 
and  lifts  milk  bottle  seals  without  spill 
inj  milk  also  fitted  with  corkscrew 
Five  tools  in  one 


includes  five  tools  in  one.  It  is  a  can  opener  and  cork 
poller,  and  has  in  addition  a  Axed  tongue,  which  is  ex- 
ceedingly handy  in  removing  crown  caps,  lifting  milk 
bottle  seals  without  spilling  milk,  and  extracting  small, 
flat  corks  from  condiment  bottles  in  the  manner  shown  in 
the  illustration.  It  is  a  very  handy  toot  and  one  that  will 
find  almost  every  day  use  in  the  household.  This  is  one 
of  many  specialties  made  by  the  W.  G.  Browne  Manu- 
facturing Company,  Kingston.  New  York. 

Star  Enameling  and  Stamping  Co. 

We  mention  elsewhere  a  new  illustrated  catalogue  issued 
by  the  Star  Enameling  &  Stamping  Company,  of  Pittsburg, 
Pa.,  which  contains  illustrations  of  a  full  line  of  sheet 
metal  wares.  The  Standard  Enameling  &  Stamping  Co. 
was  established  in  i8oj  as  the  Star  Dinner  Pail  Company, 
and  was  incorporated  under  its  present  name  in  toot. 

They  have  constantly  been  making  additions  to  their 
lines  and  increasing  their  facilities,  until  they  now  have 
all  the  staple  items  in  four  popular  grades  of  enameled 
ware,  and  also  the  most  important  items  in  plain,  pieced, 
stamped  and  Japanned  tin  and  galvanized  ware. 

This  concern  has  a  large  factory  containing  three  acres 
of  floor  space,  which  is  fully  equipped  with  the  most 
modern  machinery  and  equipment  for  producing  sheet 
metal  wares  to  the  best  advantage.  Their  goods  give  the 
utmost  satisfaction  to  consumers,  and  the  terms  offered 
dealers  by  these  manufacturers  make  this  line  a  profitable 
one  to  handle. 


Ea*t  Orange.  N,  J  -Newark  Tinware  and  Metal  Works; 
capital  $.10,000.    Plate  metalware,  etc. 

Chicago.  III. — Lome  Manufacturing  Company:  capital 
$10x00.    Hardware  specialties. 

Tacoma.  Wash. — Fogler  Furnace  Company;  capital 
$1,500,000    Stoves  and  general  construction  work. 

Philadelphia.  Pa. — Eclipse  Metallic  Specialty  Company; 
capital  $vs.ooo 
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THE  VALUE  OF  ALCOHOL  AS  A  DOMESTIC  FUEL 


A  Brief  Interview  With  deorge  P. 

The 


Secretary  of  the  Fi 


"1 

i  DETERMINING  THE  VALUE  OF 
ALCOHOL  as  a  domestic  fuel."  said  Mr. 
George  P.  Hampton,  Secretary  of  the 
Farmer's  National  Committee  on  In- 
dustrial Alcohol,  "the  three  primo  factors 
to  be  considered  arc  quality,  safety,  and 
economy. 

"That  alcohol  is  free  from  all  the  ob- 
jectionable qualities  that  make  kerosene 
and  gasoline  so  obnoxious  is  now  pretty 

conceded.  But  perfect  as  it  is  in  all  other  quali- 
ties, it  is  in  its  exceptional  safety— that  is.  its  greater  free- 
dom from  fire,  danicrr.  or  explosion  than  kerosene  or  gaso- 
line—that alcohol  is  so  near  ideally  perfect.  And  when  I 
found  this  to  be  true  and  that  there  was  quite  a  common  be- 
lief that  alcohol  was  more  dangerous  than  other 
fuels,  I  was  greatly  interested  in  discovering  the 
therefor,  especially  as  I  found  that  chemists  a 
considered  its  comparative  safety  to  be  so  self-evident  that 
it  was  hardly  necessary  to  discuss  it." 

The  Safety  of  Denatured  Alcohol 

"The  fact  that  pure  alcohol,  of  identically  the  same 
quality  as  denatured  alcohol  except  that  it  has  not  been 
made  undrinkable,  has  been  freely  used  without  danger,  or 
even  thought  of  danger,  in  every  American  home  in  the  form 
of  perfumes,  toilet  preparations,  flavoring  extracts,  etc.,  and 
in  hospitals,  doctors  offices,  dental  parlors,  hair  dressing 
and  barber  shops,  wood  working  and  paint  shops,  and  in 
thousands  of  manufacturing  establishments,  is  conclusive 
proof  that  alcohol,  as  compared  with  kerosene  and  gasoline, 
is  exceptionally  safe.  This,  together  with  the  fact  that  it 
mixes  freely  with  water  and  quickly  ceases  to  be  a  burn- 
ing fluid,  making  it  a  perfectly  simple  matter  to  < 
any  fire;  that  alcohol  will  burn  quite  an  appreciable 
before  it  burns  the  surface  on  which  it  has 
and  that  where  the  burning  alcohol  runs  watci 
and  put  it  out,  as,  for  example,  between  the  crack*  of  the 
floor,  alcohol  is  seen  to  be,  as  I  said  before,  very  nearly 
ideally  perfect  so  far  as  safety  is  concerned. 

"Give  a  dog  a  bad  name,  however,  and  it  is  difficult  to 
convince  any  one  that  the  "cur"  has  any  virtues.  Alcohol, 
in  the  public  mind,  has  been  synonymous,  with  drink,  and 
this  with  the  fact  that  the  burning  fluid  of  fifty  and  sixty 
years  ago  was  a  mixture  of  alcohol  and  turpentine,  the 
latter  one  of  the  most  dangerous  of  all  liquid  fuels,  has 
been  all  sufficient  to  convince  people  that  alcohol  was 
dangerous.  And  now  that  alcohol  has  become  really 
dangerous  as  a  competitor  with  kerosene,  the  oil  men  will 
naturally  help  to  keep  its  bad  name.  But  people  who  use 
their  hard,  practical,  common  sense  will  not  be  misled." 

Present  High  Price  Will  Steadily  Lower 

"In  considering  the  economy  of  alcohol  as  a  domestic 
fuel  for  lighting,  cooking  and  heating,  it  must  be  I 


ed  that  the  present  price  of  alcohol  is  abnormally 
and  that  it  is  certain  to  steadily  lower  in  price 
bution  and  production  arc  perfected.  At  the  present 
corn  is  practically  the  only  material  that  alcohol  is 
from,  and  corn  is,  and  has  been  ever  since  the  i 
alcohol  law  went  into  effect,  setting  at  a  high  price.  There 
i»  bound  to  come  an  era  of  cheaper  corn  and  other  mo- 
terials  will  steadily  come  into  use.  The  waste  molasses  of 
sugar  cane  and  sugar  beet  arc  already  being  considerably 
used,  and  the  potato  anil  other  crops  in  certain  sections  are 
likely  to  be  important  factors  to  be  considered. 

"It  must  not  be  forgotten,  also,  that  imperfect  distribu- 
tion, and  few  sales  in  small  quantities  add  greatly  to  the 
prices.  There  are  many  places  in  the  country  where  the 
freight  rate  of  a  long  railway  haul  for  a  single  barrel,  nearly 
doubles  the  distillery  price,  and  the  dealer  must  get  a 
profit  on  his  total  investment  in  both  alcohol  and  freight. 
With  the  growth  of  the  business  to  car  load  and  I 
units,  the  price  of  both  alcohol  and  freight  will  be  l 
reduced,  and  in  lime  the  excessively  long  freight  haul  will 


"The  present  percentage  of  profit  exacted  by  the  re- 
tailer is  high,  especially  by  the  druggist,  but  in  my  judg- 
ment, not  unjustly  or  unreasonably  so.  I  know  of 
hi.ndrrds  of  cases  where  druggists  in  response  to  dis- 
tiller's glowing  circulars,  bought  barrels  of  alcohol,  only 
lo  find  demand  would  have  to  be  created  before  sales  could 
be  made.  Therefore,  with  sales,  often  not  exceeding 
a  gallon  a  month,  and  in  half  pints,  and  pints  at  that,  I  do 
not  think  one  dollar,  or  even  more,  a  gallon,  could  be  called 
unreasonable.  And  I  know  of  no  dealer  who  is  not  willing 
to  bring  the  price  within  fifty  cents  per  gallon  whenever 
sales  justify.  And  at  fifty  cents  per  gallon,  even  in  the 
most  favored  sections  of  the  country,  where  the  best  grades 
of  kerosene  are  sold  at  the  lowest  price,  denatured  alcohol 
it  a  better  and  cheaper  fuel,  all  things  considered,  than 
kerosene.  For  summer  cooking,  fifty  cent  alcohol  is  cheap 
cr  than  coal  at  seven  dollars  per  ton.  What,  then,  may 
we  not  expect  from  alcohol  as  a  fuel  when  production  and 
distribution  have  been  perfected." 


a  Ftsel  of  I 

"II  should  not  be  forgotten,  too,  that  alcohol  is  a  fuel 
of  uniform  quality,  and  will  in  time  also  be  of  practically 
t.niform  price.  That  is  to  say.  when  alcohol  fuel  comes 
into  general  use  the  price  and  quality  of  the  fuel  will  be 
practically  the  same  in  all  parls  of  the  country  Whereas, 
kerosene  and  gasoline  vary  greatly  in  quality  and  enor- 
mously in  price  In  the  most  favored  sections  of  the  East 
ktrosene  of  first  quality  can  be  bought,  at  retail,  from 
twelve  to  fifteen  cents  per  gallon,  and  cheaper  in  larger 
quantities,  but  in  many  places  the  poorest  qualities  can 
be  bought  in  five  gallon  cans  for  from  thirty  to  thirty-five 
c<nts  per  gallon,  and  from  these  high  prices  which,  the 
farmers  of  East  Washington.  Oregon.  Idaho,  and  similar 
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remote  section*  of  the  country  have  to  pa),  the  prices  arc 
graduated  *o  lh;it  the  average  price*  west  of  the  Mis- 
sissippi river  is  ci ui>i<l«Tal»l>  over  twenty  cents  per  gallon 
Howevr'  much  an  Easterner,  therefore,  may  dispute  about 
the  economy  of  alcohol,  and  require  proof,  there  is  no 
dispute  in  the  great  West,  ami  no  proof  is  called  for,  for 
it  is  a  self-evident  fact.  The  call  is  ior  alcohol  lamps, 
stoves  and  irons,  and  wideawake  dealers  who  are  alive  to 
the  situation  will  tind  they  have  only  to  put  in  a  line  and 
advertise  the  fact  to  make  sales  as  the  demand  is  already 
created" 

A  Lucrative  Field  In  the  E«« 

"In  the  Kasi  the  ease  i*  somewhat  different  The 
economic  pressure  is  not  so  tense,  and  many  of  the 
wealthier  farmers  have  electric  lights,  etc.,  and  not  being 
no  deeply  concerned  in  the  question  of  producinx  alcohol, 
have  not  studied  the  subject  so  thoroughly  as  the  Western 
farmers  have.  There  are  notable  exceptions,  and  dealers 
in  nearly  all  the  Eastern  Slate*  will  find  the  farmer*  of  the 
Grange  alive  to  the  desirability  of  quickly  installing  alcohol 
burning  appliances.  This  is  especially  true  among  those 
who  cater  to  the  summer  hoarder,  ami  I  venture  the  predic- 
tion that  in  a  few  years  you  will  not  find  a  rural  summer 
hoarding  place  in  which  the  alcohol  light  has  not  supplanted 
the  kerosene  lamp.  In  New  York,  Pennsylvania,  New 
Jersey,  Connecticut.  New  Hampshire  and  Maine  especially, 
ilo  I  expect  to  see  a  rapid  development,  and  wherever  you 
r.i.d  the  summer  home  of  people  of  means,  there  you  will 
Cud  a  demand  already  created  for  alcohol  appliances,  and 


for  the  lltst  lew  years  at  leant,  I  should  say,  as  a  money 
making  proposition,  the  Eastern  dealer*  will  have  the  ad- 
vantage over  the  Western." 

A  Great  Future  for  the  Alcohol  Iron 

"One  thing  in  particular  I  expect  to  see  a  demand  for 
that  «ill  outrun  my  previous  expectations,  and  that  i*  the 
alcohol  iron.  W  herever  introduced  its  value  is  so  instant- 
ly appferiated  by  the  women  who  know  what  it  is  to  do  a 
day's  ironing  in  a  >tnrlirtj£  room  beside  a  hot  stove,  that 
(he  alcohol  iron  appeals  to  them  as  a  veritable  boon.  To 
bv  able  to  do  the  ironing  in  the  cool  of  the  porch,  or  under 
the  shade  of  a  tree  means  more  to  the  farmer's  wife  than 
any  but  the  rural  housewife  can  appreciate.  So  impressed 
arc  some  of  the  Grange  leaders  with  the  possibility  that 
demand  this  summer  for  these  irons  may  exceed  «nppr>. 
that  1  am  now,  at  their  request,  investigating  this  possi- 
bility :  Whether  or  nor  this  be  so,  the  iron  will,  in  my 
j  idgment,  during  the  hot  summer  months,  distance  even 
the  cooking  stove  as  a  selling  feature." 

The  Farmer  a  Bull  on  Alcohol 

"The  farmer  is  a  'bull'  on  alcohol.  It  is  the  one  thing 
that  makes  for  his  profit  whatever  is  done.  Every  ounce 
i  f  alcohol  sold,  for  whatever  purposes — manufacturing,  or 
demestic.  or  power  use— means  that  much  additional  market 
for  some  farm  product,  and  the  desire  to  bring  all  modern 
improvements  into  hi*  home,  and  to  create  a  market  for 
his  products,  especially  for  much  that  is  now  considered 
waste,  will  keep  hi*  interest  in  everything  that  advances, 
industrial  alcohol  development  on  a  keen  edge." 


TRADE  PUBLICATIONS 


THE  GEN  LINK  PHILADELPHIA  LAWN  MOWER, 
1869-10061— The  Philadelphia  Lawn  Mower  Company, 
Philadelphia,  Pa.  An  annual  illustrated  catalogue  and 
price  list  showing  the  complete  line  of  lawn  mowers  man- 
ufactured  by  this  concern.  Most  of  the  lawn  mowers  are 
shown  in  colors  indicating  the  appearance  of  the  goods, 
and  the  line  is  complete,  substantial,  and  satisfactory,  in- 
cluding not  only  the  garden  sine,  but  also  horse-  and  pony 
mowers,  and  a  line  of  lawn  specialties  is  included 

THE  FAULTLESS  SCIENTIFIC  HEATER— The 
Graff  Furnace  Company,  J«8  Water  street.  New  York. 
Catalogue  showing  detail*  of  construction  of  the  Faultless 
Scientific  heater  together  with  price  list  These  healers 
represent  one  of  the  highest  types  of  heating-  apparatus 

HARDWARE  AND  WOOD E N W ARE  SPECIALTIES 
The  Evan  I.  Rccd  Mfg.  Company.  Sterling.  Ill  This 
hand)  little  booklet  shows  the  "Fiugetsafe"  Self-Setter 
Mouse  Trap  made  hy  this  concern,  as  well  as  many  other 
specialties  without  which  the  house  furnishing  department 
i*  incomplete     Ask  for  catalogue  number  .•■II 


CATALOGUE  OF  THE  THEO.  J.  ELY  MFG.  CO., 
Cirard.  Pa — A  handsome  booklet  showing  many  hard- 
ware specialties  manufactured  by  the  Ely  Mfg.  Company. 
These  include  mop  heads,  mop  and  brush  holders,  clothes 
beaters,  towel  racks  and  many  other  up-to-date  specialties. 

CATALOGUE  1907-tooR— The  Meilink  Mfg.  Company, 
Toledo.  Ohio  A  handsome  booklet  showing  a  variety  of 
home  safe  deposit  vaults,  small  safes  suitable  for  pro- 
tecting valuable  papers  from  fire,  all  designed  to  meet  the 
requirements  of  homes  and  small  offices.  The  line  in- 
cludes large  business  safes,  and  also  wall  safes.  Other 
specialties  are  likewise  included. 

CATALOGUE  NUMBER  11— The  Star  Enameling  & 
Stamping  Company,  Pittsburg,  Pa.  This  catalogue  con- 
tains a  large  variety  of  sheet  metalwarcs  and  represents 
one  of  the  best  line  of  goods  of  this  kind  obtainable.  The 
catalogue  should  he  in  the  hands  of  all  live  house  furnish- 
ing dealers. 

STORY  OF  THE  GREAT  WHITE  MOUNTAINS. — 
The  Main.-  Mfg.  Company.  Nashua.  N.  II    A  handsome 
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little  folder  showing  step  by  step  the  development  of 
the  well-known  "Stone  \V\iite"'  refrigerators,  including 
everything  from  the  house  »i*e  to  those  designed  for  the 
use  of  grocers,  restaurants  and  others,  where  Urge  site 
refrigerator*  are  required  This  little  folder  does  justice 
f.  the  "Chest  with  a  Chill  in  It  " 

JEWEL  GAS  STOVES.-Georgc  M  Clark  &  Company. 
Chicago,  III,  A  handsome  booklet  illustrating  the 
numerous  variety  of  gas  ranges  manufactured  by  this 
well-known  concern,  and  includes  hot  plates,  hot  water 
heater*  ami  other  gas  specialties  The  buyers'  library  of 
catalogues  is  incomplete  without  this  booklet 

WHITE  WARE— Nichthanser  &  Levy,  Brooklyn.  N 
Y-    A  folder  showing  a  new  line  of  infants  baths,  foot 


tubs,  bread  and  cake  boxes  and  other  metal  specialties 
finished  in  white.  This  is  a  new  and  attractive  line  and 
the  booklet  is  well  worth  having. 

"MID  THE  HILLS  OF  OLD  VERMONT."— Baldwin 
Refrigerator  Company.  Burlington.  Vt  A  snappy  lrttl- 
folder  just  to  say  "When  you  want  as  good  a  refrigera- 
tor as  i«  made,  any  style,  shape  or  «i»e.  just  remember  th<' 
Baldwin,  built  in  Old  Vermont." 

WIRE  HARDWARE— The  Wire  Goods  Company 
Worcester.  Mass.  Catalog.  »0  pages,  handily  compiled, 
carefully  indexed  and  fully  illustrated  showing  "Every 
thing  in  Wire."  Any  further  description  would  be  impos- 
sible. The  best  way  to  indicate  how  complete  is  the  line 
of  wire  goods  contained  in  this  catalog  is  to  say,  "If  it'« 
madi'  of  wire  it's  here." 
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AGAT1TE  MENUS  AGATE  WARE— Does  ii   righl,  loo! 

Stands  the  hottest  (ire.  Won't  burn  off  if  pan  boils  dry. 
No  acids  Lt  solder  used.  Guaranteed  pure.  Price  $12.00  gross: 
15c  size.    Try  a  gross. — J.  S.  Longhurst,  Jr.,  Lynbrook,  N.  Y. 

REPRESENTATIVE  WANTED— Those  calling  on  jobbing 
and  wholesale  houses  to  handle  our  shelf  papers  as  a  side 
line  011  commission  (or  manufacturer.  Address  B  P.  Co.,  care 
House  Furnishing  Review 

A  N  IMPORTER  of  a  good  and  staple  line  of  white  enameled 
ware,  finest  ever  imported,  also  imported  enameled  ware 
specialties,  wishes  to  communicate  with  reliable  parties  who  have 
established  routes  and  are  visiting  the  house  furnishing  trade 
in  New  England  and  Southern  States.  I  carry  open  stock  in 
New  York  lor  particulars  address  Nathan  Friedenherg,  220 
Chrystie  street.  New  York. 

Uf  ANTED- -Salesman  well  acquainted  with  the  house  furnish- 
ing trade  in  Pennsylvania  and  New  York  State  to  sell 
it  first  class  line  011  commission  basis.    Address  Success,  care 
House  Furnishing  Review. 

SALESMAN  WANTED— Well  known  manufacturer  of 
"  enameled  ware  wants  good  man  to  cover  eastern  states 
Mum  be  experienced  and  show  good  record.  Address  Box  la, 
care  House  Furnishing  Review. 

SALESMAN  WANTED-Expericnced  enamclcdwar*  salesman 
for  both  medium  and  high  grade  lines    Address  X  8.  cart 
House  Furnishing  Review. 

Ay  ANTED— Specialty  salesman  calling  on  the  hardware,  furni- 
ture and  house  furnishing  goods  buyers  to  carry  a  side 
line  of  machine-made  stove  pipe  and  corrugated  elbows  Ad- 
dress F,  S.,  care  House  Furnishing  Review. 

CALESMAN  WANTED  to  sell  enameled  ware  en  commission 
^  basis.  State  territory  you  are  covering  and  line  yon  are 
handling.    Pittsburg  Stamping  Co.,  Pittsburg,  Pa. 

POR  SALE— Chestnut  Boxing  for  glass  factories     This  is  our 
1     specialty.    Stock  !  j  inch  or  !«  itu-h  in  rough  or  dressed. 
Prompt  shipments  and  dry.    Address  Lewis  Thompson  &  Com 
pany,  Inc..  iRlh  and  Indiana  Avenues,  Philadelphia,  Pa. 

'['RAVELING  MAN  WANTED  f.  sell  our  new  game  as  a 
^    side  line  m  commission.    Sold  to  department  stores,  sta 
lioncrs  and  to  all  lines.    Liberal  commissions  and  exclusive  ter 
ritory  given     Write  at  once  A    H    Warner  &  Company.  Bris 
tol,  Conn. 


w 


\G  YOL'  CONDUCT  DEMONSTRATIONS — As  a  manu- 
facturer you  want  to  place  your  demonstrations,  in  as  many 
house  furnishing  stores  as  possible.  Drains  in  the  trade  fre 
qucntty  ask  us  for  suitable-  demonstrations  If  you  will  send  us 
information  concerning  the  demonstrations  you  have  to  offer, 
we  will  place  you  upon  our  list  and  put  you  in  touch  with  re- 
liable department  stores  and  house  furnishing,  dealers  Address 
Demonstrations,  rare  Horse  Furnishing  Review. 

TJOR  RENT — Space  on  ground  floor  in  prominent  location  on 
I  Warren  Street.  New  York,  suitable  for  office  or  sample  room: 
also  spaces  for  dt  skrnotti  including  stenographer  and  other  con- 
veniences   Address  R  P  M„  care  House  Fuhnishing  Review. 

SIDE  LINE  WANTED  -Am  calling  on  hardware  and  house 
furnishing  goods  trade.    Want  some  good  specialties  on  com- 
mission   Address  Box  S3.  House  Furnishing  Review 


ANTED— Position  as  buyer  of  china,  toys  and  house  furnish- 
ings. Am  now  located  in  Middle  West.  Have  long  ex- 
perience, a  good  record  and  desire  new  connection  offering  better 
choice  of  advancement.  Address  J  D  C  ,  care  House  Furnish- 
ing Review. 

DOSITION  WANTED  by  travelling  salesman  well  acquainted 
*  with  house  furnishing  trade  especially  in  the  west  and  Canada. 
Can  show  good  record  and  best  of  references  Address  M.  J. 
L  ,  care  House  Furnishing  Review. 

CALESMAN— Young  man  acquainted  with  New  England.  New 
J  Jersey,  Maryland  and  Delaware  house  furnishing  trade  de- 
sires a  change.  Cm  attend  to  bookkeeping  and  correspondence  if 
tksired.    Address  A.  A.  J.,  care  House  Furnishing  Review. 

'ANTED — Position  as  buyer  for  house  furnishings  and  china, 
in  department  store  located  in  any  large  city,  New  York  or 
Pennsylvania.  Long  experience,  Itest  of  references.  Address  B. 
D,  II  ,  care  House  Furnishing  Review. 

TO  SELLING  AGENTS— We  are  frequently  asked  by  manu 
facturcrs  to  recommend  firms  or  individuals  in  different  parts 
of  the  country  to  handle  their  products.    We  would  like  to  hear 
from  firms  who  wish  to  add  to  their  lines.    Please  mention  fa- 
cilities and  territory  covered,    The  House  Furnishing  Review. 

pHANGE  WANTED— A  western  buyer  of  china  and  house 
^  furnishings,  who  can  show  the  best  of  credentials,  and  has 
had  experience  in  buying  for  large  stores  seeks  position  with  a 
live  department  store.  Address  M.  E  F,  care  House  Furnish- 
ing Review. 

BUYER  who  has  made  good  in  organizing  new  and  rebuilding 
run  down  house  furnishing  departments,  desire*  connection 
with  up-to-date  concern  in  eastern  Pennsylvania.  Have  also 
handled  toys,  books,  and  advertising:  has  A  1  credentials  and 
iinc  on  commission  for  manufacturer.  Address  C.  W.  C.  care 
House  Furnishing  Review. 


w 


w 


rANTEI>-Salesman  calling  on   House   Furnishing  Goodi. 
Crockery,  and  Glassware  dealers  to  sell  as  a  side  line  an 
article  that  can  be  carried  in  the  pocket    A  big  seller.  G00J 
lission    Address  Ilucosh,  41  Doyle  Avenue,  Providence, 

TANTED— Salesman  to  handle  a  high-class,  patented  egg 
heater  as  a  side  line.  Exclusive  territory  and  good  com- 
missions for  those  who  can  get  business  Write  full  partial 
lars  as  to  territory  covered,  trade  you  are  selling,  lines  handled, 
etc  No  triflers.  Address  The  Holbrook  Mfg.  Company.  Attlc- 
boro.  Mass 

117  AN  TED  salesman  to  sell  Triumph  Fruit  Jar  Wrench  to 
house  furnishing  goods  and  hardware  trade.    Liberal  com- 
mission.   Most  successful  selling  wrench  on  the  market.  Ad- 
dress Forbes  Chocolate  Company.  Cleveland,  Ohio. 

ANTED  SITUATION  as  manager  or  buyer  of  house 
furnishings  in  a  department  store,  or  would  like  to 
represent  manufacturers  of  household  goods  by  making  my 
headquarters  at  Indianapolis,  Ind.  Experienced  and  reliable, 
can  furnish  the  best  of  references.  Address  Henry  Wilke. 
General   Delivery.  Indianapolis.  Ind 

WANTED  Assistant  buyer  of  house  furnishigs.  desires  a 
™  position  in  a  large  department  store.  Have  just  severed 
connection  with  a  large  department  store  carrying  $50,000  stock 
as  Assistant  Buyer  for  the  past  2yi  years.  Address  A  P.  A.,  care 
House  Furnishing  Review. 

POSITION  WANTED  as  sales  manager  by  young  man  well 
posted  in  house  furnishing  trade  Have  travelled  every  state 
cast  of  Rocky  Mountains  during  past  five  years,  calling  on  de- 
partment store  and  house  furnishing  trade  for  om  of  the  largest 
manufacturers  in  the  line.  Would  connect  with  manufacturer, 
jobber  or  importer  in  the  house  furnishing  line  Salary  to  start 
$1,250.00  a  year.  A  No.  1  credentials  Address  W.  N  H..  care 
House  Furnishing  Review. 
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doesn't  lake  a  master  mechanic  or  an 
expert  plumber  to  mend  leaky  pots, 
pans,  kettle*,  etc. 

Sell  Solderene 

and  every  Tom.  Dic  k  and  Harry,  and 
their  mothers,  lather*  and  sisters  will 
prove  ready  customer*  —  they'll  he 
delighted  with  such  an  easy  way  for 
soldering  all  • 

"The  Leaky  Things" 

around  the  house. 

A  candle  or  a  match  applied  to  the 
damaged  article  an  application  of 
SOLDERENE,  and  the  thin*'*  as 
good  as  new.  No  soldering  iron 
reiniired-  no  duxes  needed,  anil  the 
cost  per  stick  is  only  I"  cents. 

GOOD  DISCOUNT  TO  THE  TRADE 


SOLDERENE  COMPANY 


DEPT.  L.,  91  OLIVER  ST.,  DOST  ON,  MASS. 


Jobbers  and  Department  Store 

Buyers  will  find  it  to  their  interest  to  write 
us  (or  our  catalogue  and  quotations  on 

PLAIN.    STAMPED   and  JAPANNED 
TIN  WARE.  GAS  STOVES.  OVENS 
and  SAD  IRON  HANDLES 

M.  SCH R AVER'S  SONS  &  CO. 


2T5  Wist  18th  StrMt, 


CHICAGO,  ILL. 


Cuspidor  Mats 

<»•,  •>*,  ir,  is*,  is". 

Shipped  at  once.  Made 
of  tine  rubber,  guaranteed 
not  to  crack  when  doubled 


IX) 


YOUR  MATS 
CRACK ? 


Furnished  either  ULAl'K 
or  \\  HITE.  Our  white 
niat»  are  entirely  new. 
the  handsomest  made  and 
set  off  brass  cuspidors  in  a 
way  no  other  mat  does. 


HARDWOOD 
SINK  MATS 

The  largest 
ritimhiug  Sup- 
ply In ■use* in  the 
count  r  v  buy 
their  mats  of  us. 
We  rarry  the 
two  »i/r»  moM 
usril.  .oid  a  doz- 
en other*.  Any 
fire  you  need  on 
J4  hours'  notice. 


Made  from  selected  hardwood,  neatly  tinished.  You  get  the 
best  mits  made,  you  get  them  at  once,  and  generally  YOU 
SAVE  MONEY, 

THE  CANTSLIP  CO. 

56  Pine  Street,  NEW  YORK 


"ANCHOR"  SINK 

AND  =  s 

TOILET  BRUSHES 

(WIRE  OR  WOOD  HAMDLES) 


Most  Sanitary  Brush  on  the  market, 
as  they  are  made  witho-.n  the  use  of 
PITCH.  CEMENT  or  soldering  the  tin 
ferrules.  The  brush  that  can  be  cleaned 
in  boiling  water  without  distributing 
itself  all  over  the  sink  and  down  the 
drain.    Best  telling  5c  and  10c  line. 

Scad  for  Catalogue  sad  Price  list 


PHILIP  FOGARTY  &  CO. 
229  Miller  Ave.,  Brooklyn,  N.  Y. 


Baby  Corona  R^oaster 

This  new  size,  the  same  shape  and  con- 
struction as  the  larger  Corona,  is  now 
ready  for  the  SUMMER  OVENS. 

THE  ENTERPRISE  ENAMEL  CO. 

BF  LL  AIRE.  OHIO. 
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How  To  Advertise 
A  Retail  Store 

BY  ALBERT  E.  EDGAR 


Teaches  i 


How  to  lay  out  advertising  copy, 
How  much  space  to  use. 
How  to 


plate, 

What  a  headline  shuuld  accomplish. 
How  to  get  and  use  proper  illustrations. 
How  to  write  your  advertising  introductory. 
How  to  describe  an  article  so  as  to  make  sales, 
What  style  and  method  of  pricing  you  need, 
The  preparation  ol  effective,  free  advertising;. 
How  to  find  and  properly  use  selling  points, 
The  making  of  store  papers,  booklets,  leaflets, 
folders,  advertising  letters  and  mailing  cards, 
The  organization  of  a  follow-up  system, 
The  use  of  calendars,  blotters,  i««st-cards,  adver- 
tising novelties,  package  enclosures,  and  hand  bills. 
Proper  methods  of  window  advertising, 
Correct  outdoor  advertising. 
Spring,  fall  and  other  openings  advertising, 
Two-hundred-rifty  selling  helps,  guessing  and 
voting  contests,  drawings,  schemes  lo  attract  boys 
and  girls,  premium  schemes. 

The  sensible  advertising  of  special  sales  and 
clearance  sales. 

The  uses  of  leaders  and  bargains. 
Many  novel  sales  plans, 

The  promotion  of  business  in  a  number  of  specific 
retail  lines— this  department  alone  occupies  about 
It's l  pages. 

Mail  ordcr.advertising  and  general  advertising, 
Points  about  ly|«,  borders,  ornaments,  and  cuts, 
Nearly  20  pages  of  practical  and  helpful  hints  on 
how  to  lay  out  advertising  copy. 

How  to  read  proof  and  technical  trrm*. 


How  thi.  i. 


bd. 


■d  b,  the  use  of 


641  Illustrations  As  Models 


Ever  Stop  to  Think 

—of  Iff— 

Some  goods  are  hard  to  sell — hang  around  too 
long  for  profit — take  the  place  of  goods  that  sell  easy — 
on  demonstration. 

Then  other  goods  in  the  same  line  sell  on  sight. 

Take  carpet  sweepers— Nationals  sell  easy.  A 
National  sweeper  lends  itself  to  demonstration.  Any 
salesman  can  see  things  to  talk  about.  He  can't  help 
but  see  points  that  interest. 

He  doesn't  have  to  summer  and  mumble  a  lot 
of  generalities  or  technicalities  that  means  nothing  to 
the  woman  who  wants  to  know  —  He  can  say : 

"See  this!   That  keeps  the  sweeper  from  top 


and  spilling  dust." 

"See  that !  That  prevents  threads  from  breaking. 
Handle  lasts  as  long  as  the  sweeper — no  trouble." 

"See  how  easy  to  remove  brush — yet  how  firm 
it  is  fixed  in  place.* 

"That's  a  genuine  Hankow  Chinese  bristle 
brush.    Can't  be  made  better." 

"Look  at  the  fine  finish." 

"Yes,  Nationals  wear  well.  They  run  easy. 
The  Roller  Bearings  are  responsible  for  that " 


how  all  theae  things  are  accomplished  by  th« 
highly  paid  ad  managers  and  the  cross-roads  storokaopars 

Price  $3.50  Postpaid    on  a  money-back  basis 

THE  OUTING  PRESS,  DEPOSIT,  N.  Y„  U.  S.  A. 


There's  no  end  of  talking  points  with  a  National 
of  it  is  they  make  good  on  any  point. 
"There  s  something  new  in  sweepers.      Ask  us. 

NATIONAL  SWEEPER  CO. 

98  WARREN  STREET,  NEWARK,  N.  J. 
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In  Beauty.  Simplicity  and  Individuality  of 
Design, 


Rostand 


Fire  Place  Fixtures 


easily  stand  In  a  class  by  themselves 


Our  line  is  practical  and  pleasing- both. 
The  price,  are  right.   See  what  w.  can  do  for  you. 
I11  'T'  fc  0et  °«,r  «»»«o»  showing  the  full  line 

jrt.k.rXorthw^vTnr  c*n  ,ook  5  5  » 

The  Rostand  Mfg.  Co. 

Millord,  Conn. 

Manufacturers  of  Andirons.  Fenders,  Fire  Sets,  Candle- 
sticks, Door  Knockers,  hardware  Specialties. 


Eagle  Mop  Wringers 

H»v.  b*en  TESTED  and  PROVEN 


More  Sold  Than  All  Others 
Combined. 

EAGLE  COOP- 
ERAGE  WORKS  1  ' 

Salt  Maaaractartrs 

CIRCLEV1LLE,  -  -  OHIO 


WATER  FILTER 
FACTS 


J 


The  Improved  Walar  Filler  ii  absolutely  germ  proof; 
11  Uie  moil  ianitary  germ  proof  Water  Cooler  on  the  mar- 
ket ;  considering  the  efficiency,  i*  the  cheapest  apparatus  in 
the  world;  is  recommended  by  the  highest  authority  in 
bacteriology  in  this  country.  For  circular  giving  full  report 
of  the  latest  bacteriological  test  of  this  Filter,  address 

FULPER  POTTERY  CO. 

Pottery  Est.  1805  Remington,  N.  J. 
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THE  KNORR 


PATENT   APPLIED  FOR 


IRONING  BOARD 

=  Can  be  Retailed  at  $1.00  = 

*  The  KaoiT  Ironing  Board  U  the  cleverest  labor  raving 
device  of  iU  kind  on  the  market  It  combines  in  one  com- 
pact design  a  sbirt-waist  board,  a  sleeve  board  and  an  iron- 
ing boaro  for  all  general  purposes.  *  The  clamping  device 
is  the  strong  est,  simplest  ana  best  made,  holding  the  board 
firmly  in  place,  making  it  stable  as  a  rock,  yet  the  clamp  will 
not  mar  the  table  or  ihelf  to  which  it  is  attached.  "  The 
Knorr  Ironing  Board  it  made  in  three  stsee  Infants', 
Children's  end  full  sizes,  all  one  price.  The  full  tixed  board 
meajurss  29x30  in.  and  is  strongly  constructed  of  kiln-dried 
white  wood,  fully  reinforced  underneath  and  built  on  honor. 
Our  printed  matter  furnuhed  to  dealers  makes 

QUICK  SALES 

Term!  and  particular!  from 

The  KNORR  Ironing  Board  Co. 

416  !•■•»••  St.,  Roohttttr,  I.  Y. 


SILVERDIP 


TV.-.--., 


CLEANS  OOLD  AND  SILVER 

NO  RUBBING.   "JUST  A  DIP"  AND  IT'S  POLISHED 

Silverdip  is  guaranteed  nut  to  injure  the  finest  metal 
nor  the  hands,  is  free  from  acid  or  poison,  contains 
no  grit  to  scratch  the  most  delicate  surface. 

66*  <*  Profit  for  the  Dealer 

We  furnish  plenty  of  clever  printed  matter. 
W  rite  us  for  particulars  about  demonstrations. 

SILVERDIP  COMPANY, 
137  Wast  23rd  Street,  NEW  YORK 


ANITA 


THE  WASHABLE  WALL  COVERING 


•WIPE 
OFF  THB  DIRT- 
IT  ii  sound  tr nse  to  tell  a  well-advertised  article— some- 
1   thine  for  which  there  it  already  a  well-ettablithcd 
demand. 

SELL  SANITAS 

SANITAS,  the  widely  known  washable  wall  covering,  is 
»o  well  adveuised  that  thousand*  of  inquiries  are  coming  in 
from  people  who  want  the  material  on  their  walls  this 
Spring.  They  come  from  every  locality  -many  must  come 
f  r .  iiii  yinirs.  The  nearest  agent  Rets  these  inquiries  if  you 
have  the  .lwtm  y  we  tend  them  to  you. 

SANITAS  iiat  all  the  beauty  of  wall  paper,  bul  none  of 
its  faults.  It's  as  easily  hung.  Made  on  strong  muslin  with 
oil  colors  in  many  patterns.  Waterproof— dust  and  dirt  can 
he  wijicd  off  wild  a  damp  cloth.  Cannot  fade,  stain,  crack 
or  tear. 

Brings  a  fine  margin  of  profit  at  the  price  of  good  cart- 
ridge pjper. 

SF..\I>  FOR  SAMPLES  A.\D  PRICES. 

The  Standard  Oil  Cloth  Co. 

320  BROADWAY,  NEW  YORK 


K-  *  M-  OUTFITS 

FOR 

DOLLS  and  BEARS 

Have  resulted  in  immediately 
increased  sales.  As  a  matter 
of  fact,  they 

Have  Created 
A  Revolution 


in  the  sale  of  Dolls. 


$1.00 
1.00 


$3.98 


Add  a  Dollar  Suit  of  Clothes    .    .  . 

To  a  Dollar  Doll,  and  you  have  a  -  . 

Three  Dollar  and  Nine-Eight  Cent 
combination  that  will  sell  faster 
than  you  had  thought  possible  .  . 

Aak  Your  Fellow  Buyers). 
Many  buyers  found  this  out  In  1907. 
Do  not  miss  this  opportunity  In  190(1. 

Our  New  Line  is  Ready  for  Inspection. 
KAHN  (SL  NOSSBACHER 

Makers  of  Doll  Outfits 
779  Broadway,  New  York  Gty 
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VAN  D  Y-HANO  V 


The  VANDY-NANDY 

CLOTHES  PIN  BAG 

Pattntad  r*li.  It.  1MT. 
V  AW  D Y  BY  NAME 
HANDY  UY  NATURE 

A  Uniqut,  Practical.  I  nt.pen.i » •  and  Profit 
acta  article  for  holding  C<oth*i  Pint  whicn 
you  ind  your  Cwilomar*  will  b«  pit  aiad  with. 

EXPLANATION 
Taw  riotbf*-ftlR«  art  pal  In  Uiroiujti  tlw  wirv 
aioatb  at  thr       guvl  taken  cut  from  iW  opea>la*? 
en  tr>r»i«i#  of  thr  t*m.  wt  Mi  al*aii  (km  yuo 
»ml*>  It  La  In  aae  on  Lbe  Utve  or  U  thm  alil#  of  Uw» 

The  tahdt  HANDT  U  n*a#>  of  Krong  nu- 
tfrtal  and  h«i  *  capacity  tor  holding  ICO  c.attwa 

Qol  thom  on  your  counter*  soon.  Ditplay 
thom  and  they  will  till  t  he  it  it  -  •« 

VANDY-HANDY  MFG.  CO. 

NEWARK,  N.  J. 


ufacturen  of  COTTOM 

FLOOR  MOPS,  DISH  MOPS, 

CLOTHES  LUES,  AI->M""'«ta'«» 

r  Of 

Twines,  Yarns.  Rope,  Calking.  Wteklng,  Waste 

ESTES  MILLS 

5«"»«»i  to  J.  11.  ESTES  A  SONS 


FALL  RIVER.  MASS. 
New  York  Offlct .  W  Vims  Jirtct.  Tel.  3SII  Cortla** 


SO  SOILED 
FINGERS 


ABSOLUTELY 
PRACTICAL 


SAMPLE  BY  MAIL,   10  CENTS 

PATENT  STRAWBERRY  HULLER 


F.  A.  WALKER  &  CO.,  83  Cornhill,  Boston 

i  ..Im^r1e7  ol  F  ncath.  French,  Guaii  »nd  Swedish  Hniw  and  Houl  Kir-hen  K«. 
STo5fKCS*A*m«ri?'^lCr-Sr  AND  lA"T.EST  KITCHEN  m&TsmNG 


SELL 
75c 


This  at 

and   Pocket  SO 


The  easiest  idler 
you  ever  put  in 
0,  Th«  Phen.K 
Swinging  Half 
Screen  i,  fly 
proof,  does  not 
slide  or  stick  because  it  hangs  and  swings. 

The  Dealers  Opportunity 

To  sell  a  custom  made  screen  from  s»odi  and 
secure  a  first -class  screen  trade 

Far  t*tale(  and  trade  dlscouat  address 

PHENIX  MFG.  CO. 

040  Center  Street  MILWAUKEE 


KIRKS  and  Curling  Iron  HOLDER 

The  Best  10c.  Seller 
of  its  Kind  Ever 
Offered  to  the 
Trade 

Nickel  Plated.  Highly  Polished.  A  Necessity  in 
F-verj  Well  Appointed  Bathroom. 


ALSO  A  FULL  LINE  OF  TAPE  MEASURES 

HARRY  D.  KIRK,  5-I7W.  Madison  St..  Chicago,  III. 


O.  UNDEMANN  &  CO. 

35-37  Woo.ter  St,  NEW  YORK 
Manufacturers  of 

Japanned,  Brass  and 
Tinned  Wire 

BIRD 

CAGES 


Catalogs  will  he  mailed  ti. 
dealers    upon  application. 


BEST  CHAMOIS  THHMINCS  net  teraps.  ^  GREAT 

VALUE 

Better  for 
moat  Clean- 
ing and  Pol. 
"ii  -i.  Ulan 
v  hoi.  Cham- 
oia  akina. 

A'etv  aVia/ 
•  rid  mtt 
ttvrrwkrrt. 

If  you  have  A  BOAT  or  HOUSE  or  HOTEL  or  know  of  a 
SETTLEMENT  that  would  tike  Gas  for  Light, n.  and  Cookiaf  by 
a  now,  compact,  simple,  economical  system,  that  require*  little 
attention  and  no  cleaning.  Send  to  1MM  Century  Mfg.  Co.,  19 
Warren  Street.  Km  York,  for  particulars  of  the  20th  Century 
ABC  Automatic  Acetylene  Generators. 


■ 


SIMPLE 

EASY 

RAPID 


The  "IDEAL" 

Ice  Cream 
Freezer 


The  moat  praetleal.  salls'eo- 
tory  and  durable  freeieir  eeer 
otTerwl. 

ireea  1-2  the.  lea  and  salt  re- 
quired In  any  other  frooier. 

Has  Indurated  fibre  tags  best  non  conductor  of  heat  or  cold  known.  No 
nintMi  to  fall  off.  imi  rant  irears  to  ret  out  of  order 

Mads  In  rallon  alie  only.   Write  for  prices  and  discount*. 

COMMERCIAL  CAN  &  MFG.  CO,  WgOftrV,  CHICAGO,  ILL 
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The  Lyon 
Cream  Whip 

and 

Egg  Beater 

Is  the  best  and  uuickest  Cream 
Whip  made.  Will  whip  Cream 
and  Milk,  half  and  hall,  without 
Spattering. 

IT  IS  ALSO  A  VERY  EXCELLENT 
EGG  BEATER 

Sells  For  a  Large  Profit 

Ha*  No  Competitor 

HOLTS  IMPROVED 
EGG  BEATER 

Mad*  m  10,  15.  20  and  26  Cm 
Sis**,  with  oar  New  Processes 
for  Rieeting. 

ALL  SOLD  BY  JOBBERS 

Alto  •hipped  direct  Freight  allowed  on  10  grot* 
order,  and  upward. 

At*  for  Mch.  Ilpagr  Catalogue. 

HOLT-LYON  CO..  Tarrytown,  N.  Y. 


The  Silent  Door 


There'*  a  lot  of  Summer  com- 
fort in  the  screen  door,  and  the 

"  DIME" 
SCREEN  DOOR. 
CHECK 

allows  the  door  to  shut  noise- 
lessly. It  is  simple,  effective, 
inexpensive. 

Tic  closing  door  (fig.  I)  throws  the  rubber  bumper  to 
position  (fig.  2).  The  door  reUwuds  slightly.  Then  it  closes 
without  jar  (fig.  3). 


P!».  I. 


R*.  3. 


Sold  by  dealer*  in  hardware  and  house  furnishing  goods 
everywhere,  10  cents.    Sent  by  mail,  1 2  cents. 

CALDWELL  MFG.  CO. 

No.  3  Jones  Street.  ROCHESTER,  N.  Y. 


BATH  ROOM  ACCESSORIES 

Attractive  in  Design— Strong  in  Construction 


CATALOGS   ON  REQUEST 


AMERICAN  RING  CO,  °F  Waterbury,  Conn. 

Manufactursrs  of  Cast  and  Wrought  Bras.  Colonial  Candlesticks, 
Brass  Upholstery  Nails,  Curtain  Pole  Trimmings,  tte. 

New  T.rt.  1  Ba<boa  Si.    Celesgo,  508  BeywociB  BW« 


_  i  N,.w  T.rt,  1  H.J.o.  Si.    Celesgo,  509  Beywswie  aseg 

Branch  Omcss  j  ^,!M1.T70  s«- «  k.  s«  f,..ci.o.  nu  m  s«- 


ANDREWS  SPECIALTIES 

Sell  Easilr  and   Quickly,   Please  the   Customer  and 
Pay  Good  Profits  to  the  Dealer. 


Tee  "  ANDROCK  "  BREAD  TOASTER 
A  Sclentlnc  to  Cent  Toestsr 


SECTIONAL  VIEW.— Showing  how  all  the  heat  is  de- 
livered through  the  small  runnel  shaped  hole*  directly  against 
the  bread,  thus  tooting  quickly  and  economically. 

Mrs.  Vroom&n's  Sink  Strainer 

Has  Became  ■  Necessity  to  Every  Kitchen 


It  Nin«< 
Is  ike 

corscr  of 
Sink. 

llarJ) 

Never 
Touch 
the 
Garbage. 


Advertised 
Is  lith 
Grade 

Wi.rr.jns 
Publications 

Willi 

a 

Million 
trietn 


Send  for  new  cefsvlngue 


ANDREWS  WIRE  &  IRON  WORKS,  RocKford,  111. 
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Google 


Acme  Slicer 

BEST    BY  TEST 

In    Genera.!    Use   for  More 
Than   25  Years 

This  machine  is  so  simple  that  a  child  can 
operate  it.  The  great  perfection  of  its  work 
and  facility  of  operation  has  brought  it  into 
general  use. 

Writ*  lor  Prices 


Far  Cattiag  Srtti,  Meats,  fruit.  Vegetables  Etc.,  tc  Aay  Desirtd  Tkkknets. 


OELKER/S    MFG.  CO. 


24  MECHANIC  ST. 


NEWARK,  N.  J. 


UbALkiio!  ^ 

Order 

Thi,   ndyertii.-  1 
tppwn  in  >H 
the     Spring       •  H 

1  1 
1  % 

32  MIT 

0RYINS 

ftPACe 

Now. 
Write 

iuun  of    the      J  |J 
"Delineator"       3  Ml 
with  1.000,000  ft 

1  * 

V 

For 
Prices. 

circulation.  J 

THE  MARTCROSS  COMPANY 

40  Dearborn  St. 

Chicano,  111. 

No.  01  FOR  KITCHEN. 


The  "Practical"  Knife  Grinder 


•  A  simple  Kitchen  Knife  Grinder  within  the  means  of 
almost  every  house-wife. 

fl  Made  of  Alundum,  the  sharpest  and  moat  durable 
abrasive  known.  Clamp*  to  table  or  shelf  and  meas- 
ures 10J  inches  in  height.  Cutting  Wheel,  3J  inches  x 
I  inch. 

fl  Other  siaes  up  to  6  inch  Cutting  Wheel  in  hand  or 
fool  power  for  every  purpose. 

fl  Abundant  literature  In  promote  sales,  and  handsome 
dL-.pl:iy  sl.in.i  /',-. 

Write  for  prices,  And 
"Practical  Talks  About  Practical  Grinders" 


ROYAL  MFG.  CO..  102  E.  Walnut  St.,  Lancaster,  Pa. 


Peck's 
Soft  Metal 
Rivets 


A  Fast  Seller 

for  the 
25c  Counter 


SOFT  METAL  RIVETS 
'Si  MrnJat  tr-snitr  ho*  jniThtuir 


E  E  PfCKtCO,  BA  TA  VIA,  N  Y. 
*AlCC  It  CC»r»  *r.  .Qjr 

Pill  Asr  rwmtam  Httmts  mmtr^utfj 


Ui  <■».  itn  «•«  U\tw  SoU  VWv*  V\>*i. 

v  »u  ,\».T>.t.t«  saiaaiavi 

\  »wi»«m«»,  xa  ...»  •««•*.«•.•«.. 
MM  snsinit  ■■<•  •>)  lUnn  to.  XI 


For  mending  l»k.  In  trafUU,  tin.  a'umlnum  end 
Iron  dish.,,  kettles,  etc. 
Any  on*  can  us*  them.   Quick  and  easy. 
No  soldtr,  cement  or  bolt.   Fit  any  surface. 

Uil  Discount  tor  Dealers. 
Write  for  samples  and  Price*. 

PECK  4  CO.,  Boa  582,  BATAVIA,  N.  Y. 


75he  WHITE 

Mop 
Wringer 


Does 

Perfect  Wringing 
With 
Perfect  Ee<se. 

No  other  does  this. 
That  is  what 
makes  the 

"White" 

Worth  Having. 

Tbl* 
t  rade  Mark 


WHITE  MOP  WRINGER  CO. 


FILTONVILLE,  NEW  YORK. 


Ouairaii(«-i-*a 
SaturMctifm 


TWO  NEW  FACTORIES 


LATEST  IMPROVED 
AUTOMATIC  MACHINERY 


EXCLUSIVE  MANUFACTURERS  OF  EXTENSION  RODS.  POLE  ENDS  AMD  COTTAGE  SETS.  QUALITY 
STYLES   FORTY-ONE.    Including  cur  new  colored  end  rod!  I*  much  wall-iaser. 

AMERICAN  FACTORY.  OGDCNSBVRG.il.  Y..  V.  S.  A. 
Canadian  Factory.  Pt«inii.  Ont. 


TNt  HIGHEST.  All  silver  used  guaranteed  W  flit. 
WRITE  TODAY  FOR  CATALOGUE  AND  PRICES. 


THE  NEWELL  MFG.  CO.  (Inc.) 


EVERY  LAWN  MOWER 


EASY  LAWN  MOWER 

SHARPENER 


Miat-|»**ii.  Lawn  Mower. 

•JO  Tlm.-a  for  2llc 


T»»  Cut  Sharpener  i-  .  dertr*  to  attack  to  an;  lawn 
Quickly  and  aaatlr  attached.    Sharpen;  in  a  minute 
lean,  accural.         m  all  blade     Mad  On  all  ■jnt,  GU 
TEED.    W.  alao  manufactor.  di.hira»h.r.  and  odier 


NATIONAL  MACHINE  A  STAMPING  CO. 


OSTROIT.  MICr 


PARKS  &  PARKS 

TROY.  N.Y". 
MANUFACTURERS  OF 


HARDWARE 
HOUSEHOLD 


SPECIALTIES 


STERLING 


DUND 

Good  household  necessities.    Perfect  in  finish  and  material.     "The  Browne  Line 
Kingston."   Will  yor  send  for  our  booklet  and  let  us  tell  you  about  it.    The  -'Cyclone  "  Kgg 
Beater.  Cream  Whippcr  and  Mayonnaise  Mixer  ia  a  wonder.    Let  us  send  you  a  sample. 


THE  W.  G.  BROWNE  MFG.  CO.. 


Kingston!  N.  Y. 


CYCLONE 


NONE  Sl.-CH 


&  ft 


W  w 


MR.  BUYER: 

Write  «H  for  prices  and  description  of  our  (las  Hot  Plates.  Several 
quick ;  we  want  to  get  acquainted  with  your  firm's  bank  account. 
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THE  LITTLE  GIANT  MOTOR  WASHER 

THE  MACHINE  OF  ESTABLISHED  MERIT  AND  QUALITY 

MR.  BUYER : 

Our  LITTLE  GIANT  MOTOR  WASHER  is  ■  Mai  live  prtrpoeitioa  to  h«nd le  -r.ght  now. 
Hniu  Clt«n,ng  time  is  here  and  the  PEOPLE  are  buying  this  GREAT  LABOR  SAVER. 
One  Dealer  retailed  92  of  these  machines  during  the  past  two  week*.  No  reason  why  YOU 
can't  do  the  same. 

LITTLE  GIANT  WASHERS  are  chuck  full  of-  quality.  Always  reliable  and  dependable 
—give  great  satisfaction — and  repeats  right  along — sale  any  Dealer  who  handles  them. 

Oar  MOTORS  are  EXTRA  WELL  MADE  built  for  heavy  duty-are  Tory 
made  of  the  beet  material  do  not  get  out  of  order.  The  superior  quality  -neat  < 
attractive  appearance   of  our  complete  WASHER- make,  them  profitable  an 


H,  R.  IRWIN  MANUFACTURING  COMPANY,  mmJStkStJST 


The  Perfection  Bottle  Stopper 

Invaluable  in  dispensing  mineral  waters  at  home.    No.  I  large  quart ;  No.  2  pint  or  small  quart  size. 


carbonated  beverages  wherever  i 

Absolutely  AirTi^ht  After  Once  Opened;  Scir-Adfusting :  Fits  Any  Bottle 

by  E.  C.   MARKS    Trusted  260  Cltvrk  St..  Chicago 

FOR  PRICES  AND  DISCOUNT 


The  CHASSE  MOUSE  TRAP 


I  U.  S.  ami  CsnHs.  I002.  OJ.  'OS 

IS  EASIER  TO  BAIT  AND  SET  THAN  ANY  OLD-STYLE  TRAP 

EASY  SELLER.   Wrtlc  for  Prices  to  year  Jobber  or 

CHASSE  MFG.  CO. 

57  VESEY  STREET  NEW  YORK  CITY 


THE  "HOME-KISSED"  CURTAIN  STRETCHER 

-„  Movable  Spriig  Has — Once  adjusted  to  Curtain  Scollops  always  in  place. 

Iruertockiag  Site!  Hlaft    Insuring  absolute  rigidity  and    strength  in  center. 
CcMer  tracts— On  which  the  Lung  Bars  fold. 

Our  patent  covers  the  device  for  folding  the  lung  bars  on 
the  Center  Brace  and  the  Center  Brace.    Parties  hand- 
ling Curtain  Stretchers  that  infringe  should  investigate. 
Or  dees  Shipped  Promptly.    Send  for  CsxteJosJue. 

HOLMQUIST  &  CO.,  Mfrs.  Ladders  and  Curtain  Stretchers,  127  N.  Morgan  Si.,  CHICAGO 

TOWEL  RACK  AND  NOVELTY  MFG.  CO. 

ESTABLISHED  1S7I 


P.  O.  Bos  SJ7.  PrevMeace,  R.  I..  U.  S.  A. 
TOILET  AND  HAT  RACKS 

■teetered  la  best  sneaaer.  Sell  ft 


FACTORY:   AUBURN.  R.  L 
.  A.  STOKES  &  CO..  30  WARREN 


6-5-4   BRINGS  TRADE  ^""V^ 


Ill    Not    Wa»li  Off. 

NO  WORK.    SHINEB  ITSELF 

6  5-4 

b  a  "repealer;" 
every  can  yoa  tell 
beiafct  you  another 
customer  and  her 


cfc  GO., 


or mm  mil  Gmm  t 

>troit,  MloH. 
 ■  J 
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QUICK  SALES  NOW  ! 


"WHITE  MOUNTAIN" 

SNOW  WHITE-STONE  WHITE 

REFRIGERATORS 


of  SOLID,  QUARRIED  STONE.   Always  an  ICY 
CHILL  in  a  "STONE  WHITE." 

Polished  to  a  GLEAMING,  GLISTENING  WHITE  FINISH.   ODORLESS  and  SANITARY. 
"The  Refrigerator  that  U  in  Over  a  Million  Homes."  "The  Chest  with  the  Chill  in  it" 


Maine  Manufacturing  Company,  N  nshh  A' 


BOSTON.  MASS 


NEW  YORK  CITT. 


CT.  LOUIS.  MO 


■  AN  ANTONIO.  TEXAS 
ST.  PAUL.  MIKN. 


130  and  132 
West  42d  Street 
New  York 


LEWIS  * 
& CONGER 


AND 


House  Furnishing  Goods 


V  STAB1.ISHKD  UsM 


Lu[eu  maktn  or  Oat  and  Aicobol  L,ie,hter*.  Wa*  Taper*,  Inactt  Powder  Gun*  and  BeUowa. 

Curiinj  Iron  Heater*.  Might  and  Floatinf  Tapera, 
ater*    and    Sneer*.  Oat    Heaters  and 


GENERAL.  HOUSE  FURNISHING  SPECIALTIES 


THOS.  W.  HOUCHIN  CO.,  341  Broadway,  New  York.  U.  S.  A 


m 
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•  fCISTtft**    MA  n>RMI» 


■On  t\%9T  flKCC      i  ■ 


Open  Stock  at  New  York 

of  the 

Celebrated  Elite  Ware 

Send  at  once  for  our  stock  list — complete 
line  of  staples  carried. 

No  doubt  your  stock  is  low  and  we  can 
help  you  out. 

Your  business  is  improving,  and  this  Fall 
you  will  enjoy  the  best  and  healthiest  trade 
ever  known. 

Write  us,  and  we  will  do  the  rest. 

The  best  trade  sells  Elite  Ware.  Why 
not  you  ? 

ROTHSCHILD,  MEYERS  &  CO. 

Corner  SPRING  and  CROSBY  STS. 

NEW  YORK,  N.  Y. 


I  A.    L.    TRIBBLE  CO 


STEEL  SPIDERS  OS  BORN    MFG.    CO.  ' 
GRIDDLES 

KETTLES  j*.  "OSBORN" 

Rrilkl  MmT  (mi 


Cooking  Utensils  that 
do  not  warp,  scorch  or 
burn,  nor  spoil  food  :  :  : 


The  -enuir 

1  NEVER  -  BREAK ' 


THE  AVERY  STAMPING  CO.   Cleveland,  Ohio 

Etduicv*  Manufacturers 


wr  alMi  nunu'iilure  Bra«»  «mt 
nrunrr  Show  M>n<,  tr.r  Fancv  GauK 


669-685  HUDSON  STREET.  Cor.  14th  St..  NEW  YORK 


MANI'KAITI  KEHS  OK 


Clothes  Lines,  Mops.  Twines,  Etc. 
"  IXL."  "  Non-Stretchable."  "  Puritan  " 
Hand  Laid  Cotton  Clothes  Lines 
Plymouth  Rock  Sash  Cord 


■ 


WRITE   FOR  PRICES 


The  Popular  Red  Burned 

Flower  Pots 

Wi  ll  burned,  strong, 
durable. 

Will  stand  shipment 
with  little  or  no 
breakage. 

Write  for  catalogue 
of  general  line. 

The  PETERS  &  REED  POTTERY  CO.,  Zanesville.  Ohio 


ADAMS'  BRUSHES 


:2 


YORK  FACTOKV 


J.  J.  ADAMS  <a  CO. 
Manufacturers  of  Brushes  for 
House  Furnishing  Tra.de 


NEW  YORK  FACTORY 

124  to  132  Greenpoint  Ave. 

UHOOKLYN.  N.  Y.  CITY 


74H  to  752  Main  Street 


:: 


TigfiifitiitttMitttttttttam 


K.'P  2  4TPR6 


